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thoritative Se 


Au 
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RACKING 


drawing up guidelines 
noted. (p. 1 and 6-7) 


pected Drive for more ads, free TV, govt. panels are 

otlighted. Rep. Coelho to make keynote speech at 

eonvention Sixty programmers to show their of ferings to PERSONAL VIDEO WAVE coming from Japan inspired by 

prospects- (P. 1) Video Walkman. Various versions Dy Canon, Casio, Hitachi, 
Matsushita, Sharp, Toshiba. 


npc AND AFFILIATES cuT 
resulting in nO reductions but return of several spots to 
affiliates’ proposal pefore it decides 


network. ABC awaiting 


on making anticipated cuts. 


matter. (P. 2) 
IDB TO PAY $35 MILLION 
described as 


changes planned. (P. 3) 


BUSH TEAM TELLS PATRICK: 'We have 


You may stay at 
by 
issues 
private sector. (P 


CABLE IN 1989 -- FOCUS O ; 
terviews see nO rereguiation. 


leaders in year-end in 


Opponents have other ideas. 


TRACKING HDTV SYST 


test nearly 2 

of approaches 
in favor of aD 
Committee- 
proposed ? 
proponents supplied 


HDTV SYSTEMS: Advanced TV Test Center 
for tests. Highlights of presentations 


D NUMBERS IN L.A. as 
els, with 


for Hughes TV Network in deal month in Nov., a5 shipments decline 
' No major staff or operational off but are highest of any 1988 month. @. 1) 


‘Cinderella fit. 


Bush off icials involved with decision. 
settle before he m 


to HDTV will mé 
other, he said. 
Test Center provided information f 


DTV systems, which we reproduce on Pp 
to advisory committee. 


4) 

ced. est Cel ter is facing major challenge st draws up plans to 

; anced TY T nter is facing major as i 
ie Ren early this year, according to Center Dir. —— Fannon. Wide oan 
ake it diff icult to find testing approach that eg ‘ area - — - 
i i peing draw? up by 's Adv 
ate F goat for tests ae aling parameters and schedules for various 
d7. hart is pased on information that 
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SUMMARY-INDEX OF WEEK'S NEWS 


Consumer Electronics 


12 BRANDS HIKE PRICES with new year, Zenith and 
Toshiba becoming latest Lo join majority- Panasonic, 
Quasar, Sanyo sitting this one out. (P. 8) 


$30 MILLION FOR HDTV display and receiver being 
offered by Pentagon, with hint VCR money will come later. 


more than 1,500 
Bids due Feb. 19. Private matching funds sought. (. 9) 


DEAL on compensation 
RECORDS IN COLOR, projection and camcorders seem in 


our forecasts for 1989, with sales of 93.5 million TVs, 
CBS remaining silent on including 21 million direct-view color. (- 10) 


JAPANESE VCR PRICE DOWN in yen for 3rd straight 
j ine. Color TV exports are 


ZENITH ASKS U.S. to monitor color TV, picture tube imports 


< from Mexico, Malaysia, Singapore, Hong Kong, China, | 


no problems 
i Thailand, Philippines for 'Srd-country’ dumping. (P- 12) 


FCC chin. 1S told 
Chmn. Patrick lists 
akes any return to 


U.S. consumer 


COMMERCE DEPT. GLOOMY on future of 
ally through 


electronics, Sees 0.2% average decline annu 
1993, with color TY & pright spot- (P. 12) 


N TECHNOLOGY: Industry TV, to be unveiled at CES, will seek to 
ess here 


HYUNDAI! 
. 14 


duplicate auto namesake's Succ 


IN MEMB RS GATHER IN L.A. IN RECORD NUM - 

Jan. 4-7 in p.A. with preregistration topping 1,009 ~~ to more than 7 otels wend into : 

1 500 are xpected. Assn. has filled Century Plaza and new , — 
en ational ad dollars from proadeast and cable networks- Mater ihe abel ~eae 

pe INTV pres: Preston Padden predicts "the really ho in the iat now 6° oa Seen, Fe ong 

poe intTv" for independents to attract larger share of ad dollars 


14—TV DIGEST 


Consumer Electronics Personals 


Jim Sala, ex-Kenwood, joins Mitsubishi Jae ee 
America (M ESA) as corp. communications vp, ea 
dept. responsible for all ad, PR and trade ery afemior 
both MESA and its parent Mitsubishi Electric hag 
Evette Caceres promoted to MESA corp. ad Baty abishi 
audio-video ad and PR mgr; Evie Turner, ex Pp imer 
Electronics Tee oie seg srl Seine , 

ISA... Kr , ex-Ro * 
eres janes ay mktg. vp..- Bruce Apar. Peper 
special products editor of Video Business, ate ah ae 
Toy & Hobby World, succeeding Rick Anguilla; bo 
International Thomson magazuies. 
Jacques Noels, longtime head of Thomson-CSF 


components operation, now heads N okia pecoseyy! Aa 
electronics, which has been moved to Geneva, Fil 


conglomerate became Europe's 3rd biggest TV manufacturer 


with acquisition of former ITT subsidiary SEL from Alcatel; 
death of Nokia's former CEO Kari Kairamo has been 5 
revealed as suicide "unconnected with Nokia's business’... 
Erik Schale, ex-Apple Computer, joins Commodore 
Scandinavian Operations as gen. mgr. 


Yoram Pelman resigns as Trans World Entertainment 

Video Div. pres. in protest against company’s "unwillingness 

Lo assign its own productions for release" through its own 
video and theatrical distribution... Lori Van Meter, 
midwest regional sales mgr., advanced to CBS/Fox Video 
national mdsg. mgr.; Mary Thompson, eastern zone mgr., 
named special accounts and sports sales dir., new post... 
Gareth Brown, ex-—Channel 5 Video Distribution Ltd., joins 
HBO Video creative services as senior copywriter and 
creative services mgr.; John Terracuso, 
ex-McCann-Ericson Advertising, named copywriter and 
crealive services mgr. 


HYUNDAI TV AT CES: Hoping to duplicate success of 
automobiles of same name, Korean conglomerate Hyundai 
will introduce variety of consumer electronic products at 


Consumer Electronics Show Jan. 7-10 in Las Vegas, including 


color TV monitor receivers 5" and larger, "concert-level 
electronic keyboards," home security and surveillance 
equipment. 


In other CES introductions, AT&T will offer its first 
personal word processor, to be available in 2nd quarter, 
including monitor and printer at $800-$1,000. AT&T also 
will introduce new consumer electronic typewriters at $180 
and up. 


Xantech will show $50 Hidden Link remote control 
extender, making it possible to use remote control units on 
equipment in closed cabinets or behind closet doors. 
Xantech also offers Macro Detector, designed to detect 
Macrovision code on recorded tape and heralded as "boon to 
video retailers." 


——_i—_ 


CD production can be increased without additional 
investment by using new GE resin that speeds molding 
process by as much as 5 sec., company said. GE said new 
Lexan 0Q1020, which hardens faster than previous resins, 
will let manufacturers mold 600 discs per hour per press. It 
estimates North American demand for 236 million dises in 
1989, up 39% from 1988. 


New ITA standard (ITA-A-107) specifies uniform 
procedure for measuring azimuth of audio cassette shells, 
available free by writing International Tape/Dise Assn., 505 
8th Ave., Floor 12-A, N.Y., N.Y. 10018. 
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Sony still seeks to buy movie company, according to 
lead story in Dee. 30 Wall St. Journal on company's shift to 
software emphasis. Article says that Seny's talks with 
MGM/UA could be revived, or that Sony could woo Columbia 


Pictures or MCA. It also quotes JVC Man Dir. 
Masanobu Ikeda as saying there's "possibility" JVC cou 
make competing offer for a film company. Journal quotes 
Sony America Vice Chmn. Michael Schulhof as seeing movies 
essential to success of personal video, and as saying: "It 
doesn't have to be an acquisition —- it could be a joint 
venture or some other arrangement with a movie studio. But 
the next generation of video is coming, and we need access 
(o software." Speculating on leadership of Sony in 
't . 

post-Morita era," Journal suggests Pres. Norio Ohga could 
he elevated to chmn., with new pres. chosen from among 


Deputy Pres. Masaaki Morita senior officers Iwaki 
and Nobuo Iwai. 9 rk oe. 


ne in effect for at least 4 
“ m that must pay duties 
Goldstar, Kolon and Saehan Media of Keres rhe. " 
Magnetics, Magnetic Enterprise, M 


SKCACME Cassette Mfg., Swilynn, Swire Magnetics, Wing 
tes and Yee Keung Industrial of Hong Kong. 
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4 UP-FRONT ADS: But 3 maj 

anGETs © 3 major 
inT¥ Vik at joining pe =. rep firms ee 
gare House Telecom Subcommittee members ee ae 
gct!0 rv" into next century. (P. 1) ealthy 
free 


FFERS FAIRNESS BILL: Sets stage for fight 


LO 
ginGE 4 with Reagan veto in 1988. Com 
at otha FCC is ‘out of control.’ (P. Prenat ee an 
chBo~ 


NG NETWORK READIED for TVRO and 
ars the Gambling Network to be edteiitaceediia 
miayed “9 Europe on PanAmSat. (P. 5) } 


«sPN WINS BASEBALL RIGHTS: $400 million, 4-year 
zeal starts in 1990, includes 175 games a season, exclusive 
sights fOr Sun. and exclusivity against broadeasters on Wed 


nights. (P. 6) 

CABLE WINS RATE-SETTING POINTS in Mass. case. 
Cable Act meant to avoid ‘crazy patchwork’ quilt of 
regulation, judge says. (P. 6) 


T'S GOLDSTEIN PREDICTS GROWTH in satellite 
reseeable future, despite competition from 
hnologies are interdependent, and fiber is 
munications market. (P. 7) 


cOMSA 
wage for fo 
fiber. He says tec 
spurring entire com 


giSETS FINAL PAY-PER-VIEW TESTS in Feb., will begin 
System expected to boost 


a sling VideoPal this summer. 
sitellite TV industry. (P. 7) 

S ° : 
enusade to secure for independent TV stations some of mil 
barter and cable, leaving independents wi 

it | convention in L.A. last week by attracting 75 temporary mem 


idvertisers to buy from independents -~ but IN 
luctance to join by at least 3 major TV groups: 
= John Serrao, WATL-TV Atlanta, and Pres. 
_ “me "miserable job" in up-front selling. 


a words from 3 members of House 

ee: (R-N.J.) and Tauke (R-Ia.) agreed th 
& included such old standards as fairness 
Cated exclusivity, must-carry- 


T eit 
by tee major independent grou 


ade no comment on co-op effort, form of W 
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Consu 


~Snsumer Electronics 
CONSUMER ELE 
concentrates on 
advances shown 


agence SHOW: Industry 
Ls its viet technology later. Most 
products of future,’ not for today. (P. 9) 


EIA SEES 5% SALES IN 


slightly, cam 


CREASE fo ns 

ding 20.5 millio r consumer electronics 
=; Nn color se 

camcorders rising 14%. (Pp. ag eng down 


COLOR 

rising entGunte 710,00 ¢ ae peewee 
sae ; omplet i ; 

More than million color tubes pperead 0. 4 = 


HO 
iiabetde tetieane tee eet akiee ne 
English instruction manuals. oem ees 


ieee dele SCRAPPED suddenly by Finial 
1ology as 'too expensive to produce.’ (P. 14) 


PENTAGON HDTV PROJECT biddi 
J idding ‘open to all,’ 
regardless of nationality of slicficcht: ®. 14) fs.” 


MORE CES PRODUCTS include lightwei 5" TV 
t 8mm-5" TV 
combo, hands-off game Bei 5 ae 


'MACRO DETECTOR' by Xantech aims at sales to video 
dealers to detect bootleg videocassettes. (P. 15) 


551 TV STATIONS equipped for stereo in U.S. and Canada, 
Factbook survey shows; 63 have SAP. (P. 16) 


INTV SETS CO-OP TO GET MORE OF UP-FRONT AD PIE: INTV has made its "highest priority in 1985" 
lions of up-front dollars that now go to networks, 


Assn. had moderate success at 
bers to proposed INTV-Net to induce national 
sition from most major rep firms and 
up reacted quickly to pitches by INTV 
dden said independent stations have 


__ and broadeasters received 
1. Reps. Swift (D-Wash.), 


remain healthy 


telco-cable cross-ownership, localism, 


aren't in fold. Fox 


and Cox Bestg- ~~ still n fold. 
to take shape, and Tribune has said joining 


On 


. NO. 2 
yoL. 29, 
imated 2.1 million ; 
rom estima In l 8, down 
‘Ilion in 1989. Decline of 4% te Substantj TV DIGEST—11 
parlict 700,000 for both years,” °00:000 is ¢ ected tee LG; Srlier forecasts of 2.8 million ; 19 
D mMonochr ‘9 million in 1988 and 2.7 
Home Sa ecliaene $5 pin sales are expect ome TV sales in 1989, down from 
rage pric : 320 f ected to pj 
ayo accessory sales. Electro rom $2,380 EIA 9 rise 9.1% 


. ‘ . to 300 000 * 
: nies furnitur ade no ch “ass In 1989 from 275,000, while 
and 1988 estimate for home security systema oo FY Sales estimate for 13g eats of home computer and 
S rais 


ed to $900 Pa en was lowered to $750 from $790, 


Blank videocassette sales 9 50. 


nae, eID Lae en tee utlook 
to 300 million from 290 million. EIA = a Wasnt changed, but 
r home comput, S749 


‘ W Cate ., Software fact 
7,6% inerease in factory sales to $719 a ¥ Videogam ory sales to 


However, FIA predictions are ve 
figures for 1988 already are dated 


. a f , 
than 400,000 below its own figure or ex 


for year's first § ate of last year's monochrome TV sales is more 


1 weeks (see State of the Industry). 


U.S. SALES TO DEALERS AND FACTORY VALUE 
Units (add 000) 


Value ($000,000) Average Price 
Product 1988 199 1988 1989 1988 1989 
Color ee 20,000 20,500 $6,600 $6,685 $325 $326 
with MIS. ...svesecess 5,300 6,200 2,650 3,100 500 500 
ECD. 0.» sine praia cece 150 200 30 40 200 200 
Projection TV. ..cessses 300 315 525 550 1,750 1,750 
Monochrome TV.......... 2,100 1,900 160 145 76 76 
LCD. cccceasoeus ep ecee 625 600 40 40 65 63 
Total VCR... css. cee eels 2 12,500 12,600 J, Said «ESO 404 408 
table model..... o dhe oon BO ZSO0 ee Oz c0G 3/015e.5 25910 290 285 
camcordersS........ee. 2,100 2,400 2,040 2,230 971 929 
with MTS... secs sees 2,400 2,750 995. 1,100 416 400 
Videocassette players.. 170 190 30 30 ae 4 
Videodisc players...... 120 180 40 65 er ~ 
Videocassette, blank... 300,000 oes ae oe le bo 
Videocass 56S aaa iam aes "BGO 3,150 3,500 700 700 
Home computers.....----; , Sa 2.000 2,100 sue Es 
Home computer software. aie 500 666 696 2,380 2,320 
Home earth stations.... a, 900 1,000 -- ae! 
Home security....+++-+* rat me 650 750 aes -- 
Electronic furniture... * a 690 740 -- “eal 


Video accessories...--- 


ae? 
te color TV sets soared in first 9 months 
U.S. TV, TUBE EXPORTS SOARED IN 1988: U.S. e orts of com le é ETV Sots Smtr. shipments n 


; t. repo 4 -- also 
of 1988 over same year-earlier period, Commence pede for assembly and reexport here 
unassembled color TV receivers and picture tubes -~ P 


Jumped by huge margins in 9-month per iod. could be rife with errors and 


De Les figures incomplete 
iled by Commerce ample, exports of 400,000 incomp 
Like much import and export data Compr =F them -- oni = e ae in exports, accompanying 


so : t 
TV ne ae on pre oe do inion Lae Dec 5 pl2). Without vouching for 
eine inin ort ‘and rise in domestic ee oie show the following: 

ports 


i 
"eracity of all data, we note that Commerce 


ut 
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—E DAT FOR SALE HERE: In w 
he attempt to sell home digital wat capParently is first 
orders here on organized basis, DAT/y Satine AT) 

; (DUD, Trenton, N.J., is offering 

, 

Poly without authorization of manufact 

4 formal announcement that it was in home 
j weekend at Consumer Electronics Show in 


urers, DUI m 
DAT business last 
Las Vegas. 

DUI says it expects to be sued by Recording Industry 


_ of America (RIAA), and it expects 
fra Consumer Electronics Groub, whiel his enema by 
ar chest to support first company sued by RIAA for 
importing DAT recorders (TVD May 2 p14). RIAA which 
said it would sue to block home DAT recorder sales he 
und that purpose of product IS Copyright violation ere 
fomment on DUI plans because it hadn't heard of them: at 
our deadline. EIA officials were unavailable. ‘ 
DUI apparently is systematizing what istri 
and importers have done on hit-or-miss badlac Ghie ees 
Supreme Court decision upholding legality of parallel, or 
y, market imports (TVD June 6 p14), DUI's Kevin McEvo 
said company is procuring recorders from many different 4 
sources, including direct import. Unlike some other DAT 
‘mporters of past, DUI is translating Japanese instruction 
manuals into English, adding year's warranty and service 
facilities (through American Warranty Co.), along with 


adaptors for U.S. power requirements, where needed. 


Ironically, lowest priced recorder on DUI list is marked 
"professional sales only." It's Sharp model, presumably 
procured from Sharp here. Although it's similar to model 
Sharp sells in Japan as consumer unit, it's being offered only 

® as professional model in U.S. (TVD Aug 15 p12). There's no 
controversy in U.S. over professional DAT recorders. DUI 
prices Sharp model at $2,700 (Sharp in Aug. quoted it at 
$2,500). 


"Home" models and their DUI-suggested list prices: 
Akai $2,900 and $3,000, Panasonic $2,950, Pioneer $3,000, 
Sony $2,900, $3,000 and $3,300, Technics $4,000, Tascam 
$4,000, Victor (JVC) $4,000. Distributor cost (excluding 
Sharp model) varies from $1,675 to $2,995, with markups 
mostly in 60% area. In addition, DUI says it offers Alpine, 
Clarion, JVC, Kenwood and Nakamichi models -- presumably 
mainly car players or professional units procured through 
U.S. channels. 


DUI is headed by Managing Dir. Nat Gurien, has 
affiliate American International Audio/Video that sells DAT 
recorders at retail. DUI is at 127 Route 206, Trenton, N.J. 
08610 (800-422-1557 or 609-888-3633). 


—_s— 


Atari will diversify into line of personal elec 
possibly including such items as pocket reference system» 
watches, later LCD TV, for line of 12-20 an 
"everything's being considered," company SO ; 
Company i taking Ove Hartech Ltd., Hong Kong, which has 
been licensed to use Atari trademark on calculators. 
Hartech Pres. David Harris becomes pres. of new A Faeen 
Consumer Products Div., to be located in Phoenix. 

USA Ltd., subsidiary of Hong Kong firm, has hd | oy. 
Scottsdale, Ariz. Atari corporate hq is in Sanayia 


i i to 
Ten millionth Sharp product made 1n Memphis factory 


. Plant 
has rolled off production line, company an ee to ll 
makes color TVs and microwave ovens, expor i 


rseas in 
1959 ean countries, shipped about 100,000 ovens ove 
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alan wile es FORECAST: Audio equipment factory 
$8.37 billig " :2% to $8.97 billion in 1989 from estimated 
Electrontos Ge year, according to EIA Consumer 

at Winter Siri piled consensus forecast figures released 


fr ‘ as Vegas. Figure for 1989 was raised 
‘om EIA estimate of $8.71 billion in June 1988. ee 


ere Compact Disc players, including audio 
Guéaniinen, fog players, are expected to increase 20% 
fea in 1989 from estimated 5 million in 1988. These 
1989 and 4 ae from earlier predictions of 5.6 million for 
ny ies million for 1988. Home CD player sales will 

© 3.27 million in 1989 from 2.8 million, EIA forecasts. 


EIA brightened its forecast for total audio compon 
; ent 
tie Systems sales in 1989 to 4.3 million a 4 
ae Sales totaled 4.2 million in 1988. Sales of 
rand component systems will be flat at 1.6 million and 
Compact systems will gain 3.8% to 2.7 million, CEG said. 
orecasts for other audio products for 1989: Home radios 24 
million, total portable audio 35 million, portable headset 
audio 25.5 million, blank audio cassettes 365,000. 


U.S. SALES TO DEALERS AND FACTORY VALUE 


Units (add 000) Value ($000,000) Aver. Pri 
Product 1987 1988 1987 1988 +387 4988 
Audio Systems...... 4,200 4,300 $1,140 $1,150 $271 486 $267 
Compactisi. ..ccc css 2,600 2,700 340 360 130 130 
l-brand component 1,600 1,600 800 800 500 500 
Separate component. -- -- 1,800 1,900 -- -- 
CD players......... 5,000 6,000 _— — —_ — 
home... aiid isaiccela 2,800 3,270 560 635 200 200 
Portable tape...... 35,000 35,000 1,320 1,310 38 37 
tape only........ 9,000 9,000 280 270 31 30 
radio-tape....... 26,000 26,000 1,040 1,040 40 40 
Home radios........ 25,000 24,000 375 360 15 15 
Headset audio*..... 25,500 25,500 640 610 25 24 
Car, audio... Vcncecee —— —_— 3.930 4,245 -_ -- 
aftermarket...... — _ 1,180 1,245 _ -- 
factory-installed _ _ 2,750 3,000 — = 
Audio cassettes.... 365,000 365,000 360 360 = — 
Telephones......... 26,300 27,100 1,040 1,080 40 40 
cordless......... 6,300 7,100 440 500 70 70 
corded..<i.ceseee 20,000 20,000 600 580 30 23 
Cellular phones.... 350 475 300 380 860 800 
Answering devices.. 8,000 9,125 545 610 68 67 
Audio accessories. . _ _ 220 230 _ — 
Phone accessories. . -_ -- 330 350 _ = 
* Radios and tape players also included in radio and tape categories. 
——_i—_ 


Ford Motor's Audio Systems Group has increased 
annual worldwide sales of factory-installed vehicle stereo 
225% since 1980, to about 2.5 million units per year, 
Planning, Mktg. & Sales Mgr. Don Duncan said. Company 
sold more than 2 million stereos with tape players last model 
year, he said. In 1987, group became sole stereo supplier for 
Ford cars in Europe and Mexico as well as U.S. and Canada, 
makes and distributes more than 5 million systems, worth 
nearly $900 million annually. Its plant in Sao Paulo, Brazil, 
is claimed to be world's largest automotive audio plant, 
employing more than 6,000. Company currently is pushing 
its top-end Ford JBL Audio System, developed jointly by 
both companies. For 1989 models, Ford will offer a 
tweeted CD Ye 5 sate il be se 

e 

audio tape (DAT) players. Sanipemar sam he 
of print and radio ad campaign 


i i .S. -- casts 
Toshiba project on TV -- imported from U S. cos 
about $5 000 in ae: Model on sale there 1S 46" version 
’ 


A nd system. As reported 
with Carver Sonic Holography a 16 from its Lebanon, 


apan Jan 25 pl4). First batch of 500 
Tenn., Plane pars wedi; which notes that it 
$465 million worth of products in U.S. 


xpec ure 
this fiscal year, up 41% from last year. 
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DUCTS: Amon 
oRE CES PRODU nong new pr , 
Mnsumer Electronics Show in addition to ieee tt 
jast 5 weeks (TVD Dec 5 et seq.) and elsewhere ie in 
issue: 
ToteVision introduces lightweight portab 
TV-VCR combination and several TVs and VC Rs and 19" 


roderbund's debut in hardware is U- . 
a controller for Nintendo games. Reece; unique 
attache case, it plugs into game's joystick port bd Ganey 
players to contrel gas eae making physical cont Bee 
with controller or game console. It can be conf igured f t 
most available games, Broderbund said, and permits pl or 
to control game by motion of hands and bodies within 
3- dimensional range of U-Force's sensors. It will be 
available in spring at $70. 


remot 


Marantz will enter high-end ear audio mark 
of its mobile models using same technologies as oe pau 
oa anaes ia a ee in spring, units will be erie 
from $300 for pair of amplifier modules to top-end 
receiver at $800. P cassette 


Franklin Computer is debuting "world's first speaki 
dictionary,” adding speech synthesis to its portable thesasrus 
and dictionary, with pronunciation of 83,000 words built in 
available in June, it's priced at $400. 


Rabbit Systems continues diversification by entering 
auto alarm business -— including model with alarm inside 
ear, emitting sound so loud it's virtually unbearable to thief 

—+—— , 


Nintendo of America filed suit against Atari Games, 
alleging breach of contract, violation of federal and state 
trademark laws and unfair competition in Atari Games' 
manufacturing and marketing of videogame cartridges 
compatible with Nintendo videogame system. Atari Games 
in Dec. had sued, charging Nintendo with monopolizing U.S. 
market for videogame cartridges that play on its system 
(TVD Dec 19 p15). At same time, Atari Games, which isn't 
affiliated with Atari Corp., introduced its 
Nintendo-compatible games. Nintendo suit was filed in US. 


Dist. Court, San Francisco. 


PhoneTronics Distributing filed 55-page amended 
cross-complaint against Matsushita, charging Panas 
breach of contract, bad faith denial of contract existence, 
international interference with economic relationships, 
unfair business practices. Lawsuit was f iled originally last 
April. PhoneTronics contends Panasonic ma ge 
product distribution program that would have "prohibited 
distributors of their key telephone systems from making a. 
reasonable profit while Panasonic maintained their profit. 
PhoneTronics is in bankruptcy. 


Under new owner Sony, CBS Records is returning to 
psc publishing with acquisition of Tree International 
Publishing, Nashville country music publisher, for 

30 million. Once a power in music publishin Rass 

let field in 1986 when it sold CBS Songs for $125 million. 
Former CBS Songs, now SBK Entertainment World, is being 
Sold by current owner to Thorn-EMI, British parent 0 
Capitol Records, for $377 million. 


Some 1,300 home videos have been captioned to fae 
National Captioning Institute said, at rate of 20 a month. 
wit Company to caption all its titles, NCI says, 
‘a © 6 do so for more than 30 titles annually an 

SS of their output. 


anasonic with 


de changes in its 


more than 
, CBS Records 


is CBS/F 0x, 
d 12 others 
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Macrovision eTOR : Xantech hopes to profit from 
assette anticopying process rather than defeat 


Xantech over 5 
Xantech is intr 


months after Macrovision settled suit again 
0-called "defeat box" (TVD ee sen . 
oducing Macro Detector to determine — 
vision signal is on tape (TVD Jan 2 p14). 

Sylm i 
Par rncie april company is targeting product to video 
switching of M rs, who can use it to recognize customer 
Mktg, & Salen sed Lok protected original tape with copy 
iteaes ie ; ir. Bill Cawlfield said, or in any case where 
nitaten ntl ree whether tape is legitimate or 
acknowlea 3 \ ile device lists for $50, Cawlfield 
wd ged its "one real outlet" will be video retailers 

ill pay about $25 for it. 


Macro Detector is being demonstrated at Con 
s : . Le sumer 
Aeuonien Show in Las Vegas for March availability. , 
Powe ee fades Assn. probably will carry it, Pres. John 
fakes a B because of "useful and innovative” features. As 
rte arhes is concerned, Pres. Eugene Eidenberg said 
nk seen product or heard how it would be marketed, 
although he had received letter from Xantech Pres. Herb 
Seymour late last month. "On the face of it," Eidenberg 
Said, "it's not an anti-Macrovision device.” Xantech's M4 
technology was major issue in Macrovision patent 
infringement suit, as well as MCA contributory copyright 
infringement suit filed last summer (TVD July 11 p13) and 
settled at same time as Macrovision suit. 


—2— 


_ VCRs pose problem in China, according to China 
Daily, which quotes estimates of more than 100,000 in 
Beijing homes but little "acceptable" programming. Most 
govt.-sanctioned programs are said to be "old and 
low-quality movies,” but there's big business in videotapes 
smuggled into country that are described as "“eye-openers.” 
Ministry of Radio, Films & TV will sponsor first meeting to 
discuss home video situation Jan. 10-15. 


Color TV buying plans of U.S. consumers rose for 2nd 
straight month in Dee. after falling for 2 consecutive 
months, Conference Board reports. Dec. preliminary survey 
shows 7.5% of households planned to buy color TV set within 
6 months, up from revised 6.5% in Nov. and even with figure 
for Dec. 1987. Board's overall consumer confidence index 
was 119.8, up from revised 112.9 in Nov. and 107.7 in Dec. 


1987, 


Surge in VCR production in Nov. in Japan brought 
11-month total slightly above 1987 level. Output for Nov. 
was up 18.3% over year earlier, boosting 11-month level to 
25,269,000, up 0.6% over same 1987 period, EIAJ reported. 
However, exports in period declined 5.2% to 19,883,000. 
Color TV output for 11 months totaled just 12 million, down 
6.9% from 1987, with exports of 3,258,000 down 5.3%. 


Orion Electric, which owns TV _ in Princeton, 

i ner with China's Zejiaiang Province In ’ 
ind ee color tube plant in Korea, due to be producing 
b end of May. It has annual capacity of 1.2 million tubes, 

if f which will be sent to China. Orion, a Japanese firm, — 
has Korea affiliation with Daewoo. Its U.S. plant produces 


sets for Emerson. 


' tion standard demonst ration at 

i Eee pee (IVD Aug 22 p12) includes products 
ie ISI, AT&T Cyberlynx, Diablo Research, _ oe 
from? . trols, Maxon, Marantz, Mitsubishi, 


: Con oon onda 
Hometronies, Jone Romich, RCA/Thomson, Scientif ic 
Panasonic, Tandy Universal Electronics, John Woods. 


Atlanta, Sony, 
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Steve Isaacson, who resigned as Seg gta es rake - 
after 5 years with JVC, is now consultant and ma Hels 
of Top Flight Assoc., Lyndhurst, N.J., national distri 
for Kawasho TV; he told us last week his position ee 
involve sourcing from China, Japan and ca el ot en 
expects assignment to be relatively en meet Sed 
take another post that will be "more en pretender 

e at JVC; successor at JVC will be name 2 n 
within organization... Hideharu Takemoto, managing ane 
of parent company, named pres., Canon U.S.A., renee 
Fujio Miterai, who becomes managing dir. of Canon oe 
(Japan) in charge of personnel, accounting, abt gt 
affairs, corporate communications and global marke ing 
programs, as well as vice chmn. of Canon U.S.A. 


William Delaney, former official of Casio, Samsung : 
and Sharp, joins Case Logic as sales and mktg. vp... Chuc 
Roth, ex-national key accounts sales mgr., advanced to 
TDK national sales mgr., sharing post with Peter Dyke; 
Mark Carpenter, promoted from Southeastern Div. sales 
mgr. to succeed Roth... David Harris, ex-pres. of Hartech 
Ltd., Hong Kong, becomes pres. of new Atari Consumer 
Products Div., Phoenix (details elsewhere in this issue)... 
Len Gielarowski, Sherwood western U.S. sales mgr., moves 
to special accounts sales dir.; he's succeeded by Jay Suh, 
former operations vp; Andrew Park, former Southern Cal. 

dist. mgr., named Cal., Ariz. and Nev. sales mgr. 


Michael Chalifoux, vp, appointed Circuit City chief 
financial officer... Michael Goldstein, former chief 
financial officer and exec. vp-finance and administration, 
and Robert Nakasone, former U.S. Toy Store Div. pres., 
named Toys "R" Us vice chmn. and elected to board; 
Goldstein and Nakasone assume responsibilities of Norman 
Ricken, who retires as pres.-COO in March; Ricken 
continues on board... Michael Moakley, ex-GE Medical 
Div., joins Philips Medical Systems N. America as pres., 

succeeding Donald Schoen, who rejoins Cresap Inc. 
consulting firm.... Leon Machiz, Avnet pres.-COO, elected 
ehmn.-CEO, succeeding late Anthony Hamilton. 


CBS Assoc. Gen. Counsel Rafael Pastor shifts to 
CBS/F ox Video International as pres., replacing Ralston 
Coffin. Scripps Howard Bestg. Pres.-CEO Richard 
Janssen adds responsibilities of pres.-CEO of new Scripps 
Howard Productions; Alan Perris, ex-WTVJ Miami, named 
pres... John Brenner, ex-South Eastern Tape Distribution 
gen. mgr., joins Wood Knapp Video as southern regional sale: 
mgr... Denise Diamond, ex-Showbiz Expo, appointed sales 
representative for Sept. Cinetex exposition in Las Vegas... 
Howard Berk promoted to licensing and merchandising vp, 

Viacom Enterprises... Nick Mrvos, ex-Compact Disc 

Warehouse and Licorice Pizza, joins Wherehouse 

Entertainment as video product mktg. mgr. in advertising. 
—_i—_ 


Mitsubishi's estimate of 75,000-100,000 U.S. 
videophone sales in 1988 was "overzealous," Venture 
Development report says, putting figure closer to 50,000. 
VDC said many consumers are putting off buying b&w 
still-picture videophones because they see them as interim 
step to full-motion color unit. Report predicts latter still 
are 10-15 years away. Despite user misconceptions, sales 
should increase at average annual rate of 64.7% in next 5 

years, reaching one million units in 1993. Details: VDC, 
One Apple Hill, Natick, Mass. 01760, 617-237-3000. 


Proton opens 75,000-sq.-ft. international hq at 5630 
Cerritos Ave., Cypress, Cal. 90630 (714-952-6900). 


Financial Reports of eae Companieg A 
Tae ee erased dl. Pane eg aja 


Revenues 


Company & Period 


28,490 ,000 
27,751,000 


tron 
so asiyaie to Oct. 31 


1987-year to Oct. 


3,480,000 
877,000 


Aaaiq? 
“1988-15 mo. to Sept. 30 
1988-qtr. to Sept. 30 


J2 Communications 
1988-qtr. to Oct. 31 
1987-qtr. to Oct. 31 


1,285,259 
1,130,317 


A Cable TV 
 eetaven to Oct. 31 
1987-year to Oct. 31 
1988-qtr. to Oct. 31 
1987-qtr. to Oct. 31 


68,938,000 
60,397 ,000 
18,143,000 
15,897 ,000 


r ; ad tive 
Note: Includes special credit. "Comparative results 


unavailable. 


; 7 Que 


iv 
651 STEREO TV STATIONS: At least 551 TV stations ig ene 
U.S. and Canada are equipped to broadcast in stereo, 
according to latest tally based on survey for our Television g BAS 
Cable Factbook plus reports from equipment suppliers, ay 

U.S. station count is 518, Canada 33, but there are 

believed to be more equipped to broadcast in stereo, MA. 
including stations that have received equipment since our TC! 
survey or were equipped but not broadcasting im stereo th, _-—«-So“ 
More NBC affiliates are stereo equipped than those of > Tax 


other major commercial networks combined -- 146 NBC_ 7 

CBS, 64 ABC. In addition, 82 PBS affiliates are equipped, « Tv 
are total of 154 independents (including Fox network ma 
affiliates). me 


We estimate that some 99% of U.S. TV homes are with: 
range of at least one station broadcasting in stereo. As 
might be expected, cities with most TV stations generally 
have most stereo broadcasters -- San Francisco—Oakland ani 
Sacramento-Stockton are leaders with 8 each, followed by 
Boston, Chicago, L.A. and N.Y. with 7 each. 


La 
sez 


Owe Pr 


Total of 63 stereo-equipped stations also s: they're 
equipped to broadcast 2nd audio program (SAP). We believe 
total number of SAP-equipped stations is greater, but few of 
those are using SAP channel to any extent. 

——_y—_- 


_,, Access to stock market information services in U.S. 
will be feature of Nintendo Entertainment System (NES) 
videogame when company introduces adaptor here in 1989 e 
1990. Nintendo already is providing similar feature with its 
Family Computer in Japan through communications adapter 
developed with financial firm Nomura Shoken. Adapter 
Costs about $150, total system $260, in Japan. Nintendo salt 


total NES shipments j a 
by end of 1988. -"S" 3© expected to reach 10 millies 
- 
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Cable 


REAGAN BUDGET offers spectrum auction 
co, Latest incarnation of non-mass media biddi 

3.4 billion in revenues over 2 years FCC re uae 

: Ss. FCC budget 


ects 2 
projersposed. (P. 1) 


hoo t pt 
INKING POSITION 7 
ELLO RETH on allowing t 
aide cable in local exchange areas. Shift Soda te ee 
f trick as lone proponent. (P. 3) aoe 


Ya 
Chmn. Pa 


eBALL AND TRASH TV gain attention of wil | 
_ CBS's St ringer, Pilson and LeMasters Ne ah tpne in 
onl tartikoff field press questions. (P. 3) 's Wright 


CABLE DEALS: Consortium of TCI, InterMedis 

TCA and Falcon to acquire Cooke CableVision. NYT Gale 
gold for $420 million to Comcast, Lenfest, minority grou 
Tax certificates in both deals. (P. 6) p- 


Tye GETS CONFIDENCE BOOST from TOC. Heads of 11 
major broadcast group owners voluntarily extend 


memberships to 3 years. (P. 6) 


MAJOR 


MOONEY RAPS TELCOS: Says telephone industry view 
on entry into cable is off base. Promises broadeasters help 
in seeking codification of must-carry. (P. 7) 

INGS BEGIN: ABC and affiliates discuss 
promotion and network-affiliate 
cable Olympics deal. 


AFFILIATE MEET 
compensation, clearances, 
relationship. NBC and st ations air 
CRS meets this week. (P. 7) 


REAGAN BUDGET PROPOSES INCREA 
proposes major increase to $109,831,000 in 
non-mass media spectrum. Both proposals 
projects $2.3 billion in revenues from Ww 
another $1.1 billion in FY 1991. Revenue 


estimates. Absent from this 
budget for FY 1989 but weren't accepted by 


10.3% 
provide minor personnel expansion, 0 
isked Office of Management & Budget (OMB) te 
teflect additional $1,431,000 for 


Commerce Dept. budget and wou 


Plan also projects Commission budget for Pa 


‘Poropriations in parentheses: 


n 
sumer Electronics 


SUMMARY- INDEX 


SED FCC FUNDING: 
FY 1990 spending 
had been expected (TVD D 
hat Reagan called "value-base 


projections are significantly 


year's budget blueprint are spectrum fees. 


Congress. 


inerease OVE 


Proposed FCC level represents \ 
fficial said, but 1s 


have Reagan request 51 


FY 1989 that Commission reque 


ld be used to cover 


Breakdown of FCC salaries and com ensation re vest 
Commissioners, $2,157,000 
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ihe ne to explore establishing for-profit 

us shea to develop HDTV products and processes for 
- market in plan sponsored by AEA. (P. 10) 


CES--' : 
aaeity few anta*he fon. Ee aeck 

: and. Las Vegas event draws big e 
companies sold out for all of 1989. (P. 11) ‘her tiem 


N 

Soa ed ea PLANTS planned by Thomson-RCA and 

‘ aE iin U.S. to produce larger sizes. Tube industry 
xpanding to cope with worldwide shortage. (P.12) 


PEESQNAL VIDEO, 3rd video category, shows signs of 
mn at CES, but most products are for future. VHS-C time 
expanded to 90 min., 120 seen soon. (P. 13) 


MAGNAVOX PETITIONS FTC to reopen and modify 1971 
consent order on sales practices. (P. 14) 


reer atta Gor DIRECT in 3 biggest markets, 
inates more than half of . Possi i 
a a a reps. Possible legal action 


DAT, VCR ANTICOPY proponents speak up at CES. 
Valenti urges safeguards against taping pay TV. Philips’ 
Timmer urges better timing for DAT. @. 15) 


SONY FIGHTS GO-VIDEO, retaining Betamax case 
lawyer, wins dismissal of antitrust suit against Sony 


America. (P. 16) 


President Reagan's final budget to Congress 


for FCC and repeats call for auctions of 

ec 5 p7). But in new twist, plan 

d" spectrum assignments for year, 
higher than earlier Administration 
They had been proposed in Reagan 


r current appropriation of $99,613,000 and would 

below level agency had sought. Commission had 
1,934,000. However, proposal does 

ney would come out of proposed 


sted. Mo 
FCC personnel costs. Reagan 


ated increases in 


9, with anticipated supplemental 


198 
vs. FY 90); Managing Dir., $9,928,000 


($2,117,000 


ation of Federal statute (17 USC 101 et seq.). 


Cr 


Aw 


— 


; - countries as China and India to co 
Sufficient expansion of U.S. capacity ~~, h 
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‘og sales. Electronics, he Said, represents 1 
5 Only 5-10% 


‘tiveness in all businesses, not jus 


St consum ore 
< e ost > i 
" of TV set. "It's important to restore 


ing electronies.' 
aoe = on panel was Jeffrey Hart of B es 
wih as ro} to bott y Roundtab 
research ae wee ee cali rene which Ap and EIA and roa eee ophomar Economy (BRIE) 

e ap ' a8, y with EIA's Da 2d with Pentagon's Defense Adv: "7 
go". industries... It must be taken out of its eater hope on HDTV's i Hee he warned that industry and 
titiveness.-- HDTV is not the panacea for apices Policy issue The ae Ser consumer electronics and 

: em is national 


eompe ; " : " 
have been "overstressed," he said. ‘S. problems." Problems of foreign o hip of 
wnership of U.S. 


jndustry 
when we asked him about DARPA re 
a ~_Tesearch proposal - F 
ns (TVD Jan 8 p14) -~ he said there eee ~ particularly short lead time for submitting 
in 


" proposal to favo i ions 
d" prop r Zenith, procedure of GHGt ae that "some people within DARPA have 


gpplicatio 
he said he disapproved. 


pard-wire 


pail ov ittee has Feb. 1 deadli 
Subcommittee - 1 deadline on proposals for ho vt 
W govt. can help U.S. gain leadershi i 
os. p role in HDTV. 


cES--'NOTHING NEW' BUT GOOD BUSINESS, SHORTAG 

; . sha ES: "Thanks -- Sold Out -- * Thi 
hand-lettered sign, which appeared at exhibit of Hong Kong" ‘Thanks — Sold Out —— 1385 a 

: : sb i i 
summed 2 main ra! ne pi Winter Consumer Blecttonies Soe es nes Le Vee aa 
proved that sensational and innovational new products aren't required for highly keeaceds Beek achshow 


particularly low-end TVs and VCRs. Actual attendance figures weren't available at k' 
new system designed to get more accurate count, but on-site registration was given as 18 os nia cates 


of attendees preregister (free) vs. registering on-site ($25). 


recent history of consumer electronics that problem wasn't selling product 
ell. Coming off successful Christmas, dealers were there to buy, and 
articularly of low-end VCRs and TVs. Rotary-tuned color TVs 
llocated scarce tubes and parts to products that eould bring 


It was one of few times in 
but getting enough product to s 
exhibitors talked repeatedly of shortages -- Pp 
were virtually nonexistent, as manufacturers a 
biggest return. 

With continued hot business in J were revising their estimates of how long shortages 
would continue —- last month they raised them from first quarter to first half, and last week we heard 
forecasts that there would be availabi ar. Emerson Sales & Mktg. Vp Ed Ryan 
estimated demand for basic 19" sets exce on Pres. William Taraday, whose 
company claims to be nation's biggest b&w TV distri ‘ have done $200 million business 
last year -- twice its actual level —- if it could have gotten adequate supply. Prices of b&w sets have been 


increased "eyebrow-raisingly," he said, but orders continue to flow in. Goldstar said its b&w supply in 1989 
tubes as result of awakening of 


will be less than half that of 1988. 
rldwide demand For ple factor has been lack of 


TV shortages were widely attributed to wo 
TV. But another major 

bea Be a: are pushing to rectify in erash programs for 

's little relief in sight in monochrome; 


Tew faciliti this issue 
ities here (see separate report In e of short supply, 


“sales in 1988 were down 1 million from 1987 becaus 
hat are pushing higher prie 

In VCRs, it's not only Japanese but Korea and T siwanese manufaceRs either . Peale iS Shae 

‘Product. Korean makers Daewoo Goldstar and Samsung psoas ie well. Koreans were particularly — 

«ately to customers, and Taiwan's Tatung had them on bah to compete with Japanese ——— 

quleting from availability squeeze, 2S their U.S. arekey S 

~EM customers for limited supply of lower-priced nse 
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_ but even more important, sales 


der thas sivcunatances, pice MISES thie pigh end. Manu 

F ice increases inevitab turers conceded there was congo; 
Under those cireumstances rice inc Fitable high end. Manufae - ONSCigys 
d toward more prota where most of money is- Many dea] 

to ch parts supply uestion that this is &rs, 


decision to 


stress 


being force 
higher price? >" 


finding they no longer 


conspiratorial," chargec 
d it looks li 


products alrea 
video, products gene 


product int 


product see 


Although v 


were home offic 


authorized 


there was no sign 0 


issues. 


higher prices. 


Mitsubishi -- 


roductions 


ideo was focus 
e equipment, Pp 
programmers occupi 
f it at show. Detai 


were in dri 
d one retail 


med to be Franklin Compu 


built by Matsushita Electronics. 


Thomson plans to build n 
move into 35" -- step not yet 
likely sites are in Scranton, 
glass. Actual location coul 


Mitsubishi, which owns former RCA tube lant in Mi 
Audio/Video Group Exec. Vp Terry 
ut has been studying possibility of expansion there 
de to build new plant for larger tubes instead. Mitsubishi's plant in Kyoto, Japan, is 


giant-sereen facility, 
tubes up to 26” only, 
decision has been ma 
world's only manufacturer of 35" 
—— — Mitsubishi plant in 
planned. Even though Mitsubishi is favoring own set-maki i 

his facility isn't getting enough 35" tubes ta meet its an guar naea pane goatee 


Expansion in picture tube business at least 
more profitabl j 

cture tube Pastimes sae 
ted U.S. color TV 


could make tube busine 
in 1988. Importance of pi 
O'Flynn when he estima 


tube shortage. 


b 


Another f i 
anomer factor in tube plant expansion 
ratio instead of current 4x3. unt aoa 


d sets to 
ke there will 


-Band, for 
Electronics Show 


t introduced last 


PLAN NEW BIG-TU 
ode as result 
ion plans here are Thomson Consumer 


expans 
ddition to Toshiba's 


executive 
ll be no bre 


of attention and 
articularly fax, and 
ed about 1/3 of big 
ls on CES h 


bidding by 


videoga 
West Hall, and if game 
ighlights may be found e 


ak in the ranks. 


omised for near future. 


dealers, other stars 
me revival, spelled 


BE PLANTS: After lon “ 
of worldwide shortage, move to large screen sizes, 


"All the vendors planned this 


re) 


" 


s -- in fact, there were some surprise 
excitement there was came from 
LCD TVs and personal 
It's measure of level of 


gadgets widely publicized new 


of show, as in recent shows 
"Nintendo." Nintendo and tts 
boom is temporary phenomenon 
Isewhere in this and in subsequent 


eriod of contraction, picture tube 


Electronics (RCA tubes) and 
U.S. tube plant and new facility being 


ew plant from scratch designed at outset for 31" tubes, but with capability to 


decided, but probable. Location 
where company already has tube plan 
d well depend on concessions by unions. 


hasn't been finalized, but we're told most 
t, and Circleville, O., where it makes tube 


dland, Ont., probably will seek new site in U.S. for 


O'Flynn said. 


Canadian plant is capable of building 
(TVD June 20 p13); presumably 


tubes; the 130,000 it turns out annually aren't nearly eno 
U.S. is expected to build 31"; it's not known ae so ana 


O'Flynn says 


Sony is studying possibility of adding 32" Trini ; 
Products Div. Pres. Michael Heil said. rinitron tube production at San Diego plant, Consumer Display 


Matsushita Electronics plant is sc | 
Matsushita Electronics heduled to open in Troy, O., this year : 
co - ro : — 
to =a is 65% ote by Matsushita, 35% by Philips. Toshiba Saat cies Labs er peg 
32" tubes. Both major picture tube glass makers —- Owens-Illinois a as ty aa 
orni 


ventures with Japanese part i 
. ‘ partners (Nippon Electric Glass an ahi Glass. res 
production, particularly of glass for jargé- Seem tubes. et pectively) that wilt mereas® 


ng —- have entered new 


is preparation for widescreen HDTV production, with 16x9 aspect 
> 


as V 
egas last week at Consumer Electronics Show, Thomson showed 
> 


capable of producing 
Europe, first of which -- 
Audio-Video Fair Aug. 


yoL. 23, no. K 
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pavid Karron resigns from Sar : 
( gerera Produc’ ao ed Enoith, Cal, to walter oe lose OTHER! VCR MAKE cena 
jectronics products under Carrera br: arket cons —profile Japanese VC R: Press was given pee 
¢ C sra products Group, 4339 Clear vain (Fivent ae ae at Es te VCR nea set a ek at 
he Cae: 9342-9430)... Soe! sharmiay ey Dr., Engine Sales -- Shintom fas Las Vegas that revealed — news 
Som mer: romoted to Sharp Consumer Vid regional sales ” Cal, ones and event re become important faucet by same 
St e fo Peg mgr. J.B. Kim, wes : eo Div. nati a ually fax. se in cellular 
ce gccoun fe yp, ne > ' tern sales Vp, pr tional Officiati 
rj jctar mktg- VP» w post... Ed » promote ree { 
ce 38 joins Coast Manuf we cgegn Gaston ee : atte ubsidiary Shintom West was Hideo Kubota, pres. of 
A gales ¥P-** william Delaney decided isumer Products Div still ee was started as ex — He said Shintom is of youn 
; ogic after com pany announced his cone join Case lv. sound oa its main ie le ae ss radios to Audiovox 
p>: = Case official said decision was or aa Jan pment to Sears and reeds it also supplies auto 
spemistly: : 2 ¢ Shi S 
cht | personal pyres hes been exedessiel ta ai ; 
Kazuo Kashio named Casio (Japan) than 60,000 s and VCPs, Kubota said “ote period it has been 
“ e Kashio, ‘vho retires after servi pres., succeedi 30,000-4 VCRs and VCPs month . It's shipping more 
: ad2 Ni ee ae ing as pres. si ng , 0,000 a m nthly to Europe 
pri] 1946, continuing on board and as consultar es. since sold under pri onth to U.S. About half . 7 
pel seojntament g oshio Kashio, enginee tant. Other Casio (Capehart F ivate labels to big retail of U.S. supply is 
‘ -¢ dir., named C : ineering seni ilo/Di or NATM, XR- toy, ty, BOT a 
managing , dchmn.; Yukio Kashi or Silo/Dixon, Col , XR-1000 for Group 4, Logi —— 
7 as 3 dir.» Wd to senior managing di io and Toshio brand. It h olt for other chains), and half ' ogic for 
l, tea Shimi hanaging dir. from ‘ K ; as no reps, sells di < alf under Shintom 
fir, Akira jmizu and Shoji Ozak managi ubota sai ps, sells direct "to h : 
; a move ng said. old down ov " 
i Ste eke E erhead 
gir. from dir... Al Mucciarone, sales gen managing , 
re citizen ratch CBM America Div. whe named Shintom plans to st 
the chircot appointed EIA Consumer nitetrosice csi Jean and in its Singapore ested manufacture of VCRs in Europe 
y com munications mgr. ics Group so by JVC, Kubota said oes ae it's licensed to do 
. > : e “ 
cme prices about 5% in 1988. added that company raised VOR 
% Lawrence Mondry named Highland Superst T 
, oA. : > gh | superstores hre 
L yp-mdsé mgr. for TV, video, home . hree years ago i 
<b wr rintments: Ch artes Bales t6 ewe - ic sap supplying Bell apaesking Soa entered cellular telephone, 
ra ‘ mer. ¥BS Joseph Henderson to major a ore mdse. jaa said. In last 18 age are through Audiovox, 
seasonal products mdse. mgr.-Vp; a PP iances and 0,000 cellular phones here , it has sold more than 
ea oller-VP; Dan Mit > n Brownson to own brand for fi 3 , and this year will sell unde 
a p; ‘tchell ti real estate Vi ; anna irst time. Kubota forecas na 
. (’ ‘ Mondry to customer service VP; anette Shed Papas es Paacel would become major consumer ca os cellular 
corp: counsel... John Stiernberg resign poenees se areca oee ae ibers within 
signs as dbx mktg couple of ag eet aoe "Withi 
Bernie Schermer Independent Deal map SP i Masai Sore igi wx" he 
ner, salers Service said, forecasti , go digital and include fax,” 
NARDA Service Contract Indust Cc i es, Cleotes ) Se Caen Pome fies 
: . Co 1990. ve! ee iable i 
officers: Louts Galante, Trans st for pas pres. Other SCIC 0. By that time, he said, cellular ead jnorty 
yf : samerica Commerci growth of VCR ? will p lel retail 
Finance, vp; Suzanne Schneider, Elite Group pa 
» EALLE secy.-treas. 4 
i ySCCe < Shintom will continue to distri 
| Gilbert Wachsman, ex-Child World pres baie won't "saturate the cam ae distribute selectively, he said 
yi Lieberman Enterprises pres.-CEO, replacing Harold meanwhile, Audiovox sh ea NCP — 
7 Okinow, who becomes 7} Shin -- desi ae endo 
1 nes vice chmn. ‘and consultant rintom —- designed for cars, m bil <ooedne 
crederick Jaworski promoted to senior CBS/Fox Vi with 5" b&w and 6" & 10" colt obile homes and boats, slong 
r internat ional a vp, CBS/Fox Video 10" color sets for 12-vol 
a national... Changes at Magnum Entertainment: Joan operay ora 
Z Held, ex-Century Home Video and Republic Pictures joi < Se 
’ as m wrket development dir.; Scott Ryder advanced ee . D i 
ey sales — David Fein, ex-Commtron, named CASR an at Car Audio Specialists “ssn 
ventral regional sales mgr-; : it would support " ' ” 
Rocio Video : gr.; Roseann James, ex-Baker & campaign to save bec ae : na ee scsi tek 
Fleisch , appointed eastern regional sales mgr... Joe plans print ad i Se hens ara PE 
bey a ex-V Magazine, Republic Pictures and Trans who "are per =, tas autosound manufacturers 
as sar G2 named StarDust Theatre west coast the dealer." s with the car companies that ou - 
ogramming VP... ernard Vanderfin prom 
d), RCA/Columbia Pictures Home Vid sa ee chi 
‘ eo senior vp-© ief Emerson announced prepayment of remaining 
. Changes at Artec: Senior principal and interest balance of $13.9 million of its 
convertible subordinated notes due in 1997. 


financial officer, new post.. 


Operations 
perations Vp Matt Brown named senior mktg. VPs Senior 


Sales V : 
oe ae de vad adds responsibilities for supermarkets, 
ISG AMG s and Artec Service Mdsg- (ASM) accounts; OBITUARIES 
. Mer. David Borgendale adds responsibilities for 
Neil Spann, 51, veteran consumer electronics editor 
8 in Philadelphia, cause of death 


all value-added services. 
and writer, died Jan. 


ly —_— 

: Sanvo undisclosed. He served in top € 
_ More Tae: expects to post parent-only operating profit of Mart, Sight & Sound Marketing, other publications. There 

\ t losses of $40 million in fiscal year ende Nov. 30, reversing were no 2 mmediate family survivors. 
ed DY w8% to pe ee 2 fiscal years. Sales are projected to be 
up 18% .84 billion. Sales in Japan totaled $5.44 pillion, Neil Hartley, 63, consultant and former MCA 
Cons 6, while exports fell 9% to $2.4 billion. Company sai Distributing sales VP, died Jan. 3 of heart failure at St. 
Nsumer electronics exports plunged 43% in year Joseph's Hospital, Burbank. He worked for RCA Records 
‘America were down and CBS Records before joining MCA in 1979, retiring in 
sap 1988. Surviving are wife, 2 daughters, Son. 


~ hi 
Pments to North America and Latin 
eal 1989. 


sharply. Sanyo proj 
yo projects sales of $8.4 billion 1" fis 


ditorial posts at Dealerscope, 


TH allied Fields. 


SUMMARY- INDEX 


arketing gnttOller 
groadcast x Cable 


B STANDS FIRM: Board reasserts opposition to 


ZAU N : : 
10017 N ness doctrine, approves $15.7 millio 
aire : n budget ; 
saa cpottsdale meeting. Network affiliates Saacn ¢ : 
si 110 closed down. (P. 1) 0 TV board. 


oLicY AGENDA SnARIS UP: Congress prepares f 
busy years fairness doctrine, children's TV. ear Or 
jia ownership priorities. (P. 4) , campaign 


TATIVE ads, mec 

ition 

Aloe: k CABLE, AD costs RAPPED at NAB legislative forum 
— Metzenbaum ealls for political ad reforms, joins other 


makers in attacking cable. Panel sees no change in tax 


Jaw : iti 
ns for ads or imposition of spectrum fees. (P. 6) 


deductio 


cps TO ADJUST COMPENSATION market by market 
ays across-the-board cuts would be arbitrary, have 


S 
GD disproportionate impact on affiliates. (P. 7) 


pARAMOUNT EYES TVX STAKE: Studio pays $10 million 
to Salomon Bros. in first step of 4-year deal that could give 
Paramount control of 5 TV stations. (P. 7) 


31 
1532 


ite your sending 
yn to subscribe 


ial subscription 


OPPOSED: Comments on program 
how concern that stations in large markets 
beyond their coverage areas. Some 


FCC TINKERING 
exclusivity rules Ss 
would buy exclusivity 


oe i ; har 
IP, S-VHS broadcasters want ADI rather than mileage limits. (P. 8) 
ppb HENRY RESIGNS FROM ATSC: After nearly 6 years in 


20% 
Saeiier post, he says it's time to 'move on.' Moscow group endorses 


idea of single HDTV production standard. (P. 9) 
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ap to $16 million renee peice sexing cate, will prewite 
: refunds to consumers of 16 ; 

Technies products. (P. 11) b Panasonic, 


Mela ee 1988 SALES figures from EIA show records set 
y color TV and camcorders at 20.2 million and 2.04 million. 
(P. 12) 1988 at-a-glanee. (P. 14) 


CES SHOCKER: ‘Only’ 70,138 showed up, according to 
more accurate counting method, casting doubt on previous 
estimates. Breakdown by category. (P. 13) 


COURT UPHOLDS hotel and motel rights to rent video 
software to guests without paying extra royalties to 
copyright owners. (P. 14) 


SIGNIFICANT VCR INTROS at CES include Toshiba 
scanner’ VCR, 8mm camcorders with compact mechanism 
by Fisher, Kyocera, Ricoh, Sanyo. (P. 15) 


EIA DEMONSTRATES home automation technology at 
CES, expects to have proposed standard written shortly, 
final version later this year. (P. 16) 


‘PHILIPS USA' plugs Dutch firm's contributions to 
America -- 52,000 employes, $3.4 billion assets. (P. 16) 


COLOR TV IMPORTS up for most leading source countries 
in Oct. Mexico again leads all major TV import eategories in 


month and year-to-date. (P. 17) 


th Aural 
y Aphex NAB REITERATES OPPOSITION TO FAIRNESS Doc Tay "Consensus of UAB board 8 Lam se 
Bates should continue its all-out long-standing opposition to fairness doctr ; 
7. SC codify it into legislation. That was ruling of NAB Chmn. Wallace Jorgenson in Scottsdale, Ariz., et week 
ity, after "lengthy discussion” of issue. No formal vote was taken, not even show of hands. roescre” is 
disappoint many members of Congress, some broadcasters and others ie ee Ts. . sane y 
NAB accept fairness doctrine's return in exchange for other legislation that industry ‘ 
Bs | 1 i uestions and set budget for next fiscal year, 
onitor oan _ Board also reviewed NAB position on several other wasoye™ development of advanced TV (ATV) and 
$680; z While TV dirs. individually made clear that they didn't ego 
ere fs | high-definition TV (HDTV) turned into ‘nternational tra —— 
€ i must-carry 
D hes i cause holdup 10 Congress 0 yw 
| Continued NAB opposition to fairness doctrine is certain oe Sot year, Presi et Reagan vetoed bill 
p, be ; ; ; industry long has wT +, Aug. 1987 -- and Senate was 
und to vadeast license reform legislation that in ; unconstitutional in Aug. ; 
+ G% codify doctrine into law -- CC had eliminated 1 ig aders were incensed by FCC action and their 
: tnable to override veto. House and Senate De ocr er boa ‘cast legislation until dispute is resolved. 
ailure to rei AP fused to move 
re rine, have re 
there instate, CCaae son of Federal statute (17 USC 101 


re up 
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. vente’ 
EIA HOME AUTOMATION DEMO: oe exhibit at Winter 


‘ d 
ici in EIA's home au that include 
pa peice Show in Las re pliances, Marantz 
i ua control of window blinds, Pp = personal 
sf , 


Dimensia color V se ts to have proposed 


reo ui ment, x ° 
stereo equip us committee € Tr yersion in place later 


EB : 7 
computer. EIA C ly, with fina f 1989 
ritten up Shortly, as SO’ end 0 : 
eg First products could come tacted were 


ipati ies con 
although several participating companie 
vague on their plans. ms 
ths or 6 
Standard encompasses data pi pooner oa aaeine 
lines, twisted pairs (phone lines) and (oes phnepeien 
"bei re” devices that convert signals fror De 
een It employs 7-layer Open eo : eres 
(OSD approach to data opmmanicalinr Seas eel 
onfirmation of command messages. | 01 ew, 
incorporates network code that tells it what pa 


will work with both IR and RF remote controls. 


Standard is open to all companies, whether of poe 
members. Some form of pees A cae eomenrel . 
i ad to cover cost of EIA work, inc 
aaa of all products using eventual name of meee on 
their faceplates. EIA will trademark name, and is e g 
contest to find appropriate one. Original plans for ome 
Product Link (HPL) were dropped when Hewlett-Packard 
objected on ground it infringed on H-P product 
identification. ELA felt it would win any legal battle, 
insiders said, but backed off in interests of maintaining good 
relations with member company. 


Sony, one of exhibit sponsors, will introduce 
‘EBus-compatible products “when the consumer and 
istribution channels justify bringing out product," Corporate 
Engineering Dept. Mgr. Michael Watson said. He said this is 
"interim standard -- it is not set in concrete." Watson 
doesn't see starting out with manufacturers’ introducing 
lines of CEBus-compatible products, but expects first 
penetration more likely through do-it-yourself channels such 
as Radio Shack, where user will buy simple CEBus 

controllers te tie in lighting, simple mechanical devices such 
a5 motorized shades, garage doors, etc., and building up 
system over time. 


Competition is expected from American Home Builders 
Assn."s (AHBA) Smart House project, proprietary system 
that requires special wiring and will cost substantially more 
to implement, according to EIA representatives. They said 


Smart House will appeal to new home bu 
‘ ers or affl 
with money to spend on retrofit. ; i 


EIA expects both systems to coexi 
' xpe exist, though 
raise possibility both Smart House and CEBus wil He ete 


into components. "Tt e dif 2 
Scary some - - differences [between systems] can be 


7s , int of view,” 
Wacks. "We're not in a none ee”, 52YS Consultant Ken 
vs. the other.” He said erpser ae) Situation. It's not one 


th 
Home Builders Show in Aleut nine be on display at 


tse the Concept and 
MIs €asy to use and 


Compact Disc-Read Onl 
y Memo - 
of Manhole Computer game has en Lest oe 


Activision. Interactiy i 
. e gam i 
Apple Macintosh or cohanble eseancle eon. plays on 


CD-ROM drive. | computer with 


) version 


é ing its eontribution to Americar 
ee. scape glossy new publication "Phil; 


ilips : (1) Philips h hs coe 
economy, Phi facts as: (1) PS has more ‘ 
USA," pointing oe OO) than combined top 10 Ja incre? 
employes in U.S. ©2,°" firms operating here. (2) comp 
: d electronics Tirl e here Btn Come 
electrical an ts in U.S. will total $1.5 billion over ; jet | 
capital investmen™ assets total $3.4 billion and its ts cit 
ars. (3) Philips U-: “2 ft. (4) Philips ranks Me? 
ye nilities cover 17 million sq- $5.5 net ie 2 year: 
eee U.S. manufacturers 1n sales ($9.5 billion in 19g7)" ™ 
ar owe a 
aa mer Electronics, brochure says, is "one Taiw 
ae Pe or TV manufacturers in the U.S. land in 199 of june 
ie ets over 2 million large-screen color sets in factg,: ;mpo 
fn Gre eneville and Jefferson City, Tenn., and Arden, Nc» Acc 
Shinied Display Components "produces about 3 million eg also 
sceanaielial and expects color data display tube Market es 
T 
to grow at 10% annual rate. = - 
: ional (LMS), 51% 
Magnetic Storage Internationa , owne 
by Philips, 19% by Control Data, has 45% of write-once t 
optical-drive market, handbook says, along with nearly 49», “ : 
of CD-ROM market, and has added 5-1/4" write—once drive, 30 re 
to its 12" version. q 
——_s——_ 
rtable version of Nintendo Family Computer will 
be iene’ in Japan in April. Priced at about $100, 
computer will have 8-bit CPU, b&w LCD panel with 23,000 wep 
pixel display, use dry cell batteries and run videogame eae 
cartridges similar to those used with Family Computer. Tai 
Nintendo plans monthly production of 300,000 computers and 
million cartridges at start. It will release 4 cartridge games 
in April and expects outside software suppliers to introduce 
first games in summer. It said portable computer will be Jar 


displayed at Summer Consumer Electronics Show in Chicago t 
in June and will be exported to U.S. by year end. Access te we 


stock market information services in U.S. will be feature of re 
Nintendo Entertainment System videogame when company Ta 
introduces adaptor here later this year. Nintendo already is te 
providing similar feature with its Family Computer in Japan c 
through communications adaptor developed with financial b 
firm Nomura Shoken, Adapter costs about $150, total Ke 
system $260, in Japan. : 
Ads & Promotions: Sony is negotiating with ‘ 
McCann-Erickson and HDM Worldwide ap anew its = 
8mm Handycam ad accounts on worldwide basis, according 
to published report... Thomson Consumer Electronics 
promotion offers $50 factory rebates on purchases of RCA tr 
27" Colortrak 2000 table models, selected VCRs and Pl 
camcorders, and $100 rebates on 27" Colortrak 2000 console P 
a one three 31" receivers. Promotion, in commemoratios S 
March miversary of TV broadcast in 1939, runs through 
High-end 26-27" Tvs are rated i onsumer 
aie end gives Hitachi, Pritt > vox and ; 
odels top scores, in that order, but notes that “2 : 
praises i 
claims for h es, however, that , 


adi te bie resolution are "often overstated” in 
95.97" PRA a 63,000 readers’ service experience with 
Ought in 1985-1988 found fewest repairs needed 


chnical and manufacturing 
own HDTV format for 


U.S. Companies lack te 
tO develop their 
t 
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Consumer Electronics Personals 


ctg. gen. 
Wallace Fraser advanced from Quasar ae ae 
mgr. to gen mgr.-national accounts and 220 Seance 
pssst Hiro Hoshika, ex-Matsushita enrae ee ; 
moves to Quasar Video Recorder Div. 3S m nea eo 
Kenneth Nees named senior VP, Sony fa Mabe ae 
USA, continuing as corp. secy- for both : 


d 
c “yd 's new Technology 2” 
Taxin, ex-Hughes Aircraft, Jou apie Taxin also 


ened Sony Saeeeg aif Je pavid Fritz, former 
erica law dept. group 


a sales and mktg. VP; 
moted to sales and mktg. senior VP; Takeo (Ted) 


Ikegami, corp. SeCy- ir., apes ae 
planning vp... Seiko Instruments USA Pres. Hiros . 

moves chmn.-CEO, succeeding Reinosuke Hara, who ee 
continues as pres., Seiko Inst ruments parent in Japan an 


Seiko Instruments USA board; John Rehfeld, ex-Toshiba 


America, succeeds Fukino as pres.-COO. 


Robert Hammer resigns as Telequest — 
chmn.-pres.-CEO to pursue other business interests; he 
continues on board, sueceeded by Eric Geis, Telequest 
founder and former pres... Dean Shulman, sales and mktg. 
dir., Brother International Consumer Products Div., 
promoted to mktg. vp--- Thomas Shaeffer, Marantz 
product development dir., advanced to product development 
vp... Herbert Criscito resigns as Harris Semiconductor 
worldwide sales vp after 2 weeks in position, reportedly 
because of management differences... David Carlson 
advanced to K mart corp. information systems senior vp 
from corp. information systems vp; Jay Scussel, 
management information systems vp, promoted to systems 

development vp... Allen Jay, Orion Industries regional 
salesman, moves to national sales mgr. 


Seth Willenson, ex-New Line senior 

telecommunications and strategic planning vp and 

Paramount TV & Home Video acquisitions vp, named Radio 
Vision International COO... Colin Medlock departs as vp of 
East Coast Video Show organizers Video Dealers Assn., can 
be reached at 212-519-8660... Keith Wood promoted to 
operations and administration vp, Fries Home Video... Gina 
Draklich advanced to Vidmark mktg. dir. for home video, 
me and international, new post... Promotions at Video 

ore Magazine: David Shaw to publisher, Anne Leyden 
to national sales mgr. 
8m 
m Hi-Band i F : 

ie dei aasast erate introduction here will come 

Canon's version —- sh 
Show (TVD Jan 16 oI igi to dealers at Consumer Electronics 
20% over similar stand 

me! ar ‘ 

is said to be tape in ~ 8mm models. One of big holdups 
evaporated (ME) ta i 

Tape Bikers aky pe said to have been supplied by Sony. 

cuding normal markup) j ¢ 

manufacturing process unk it ce now, and 

they are developing higher perm eae ie Feduce costs, So 
tape, which currently seems a ility metal particle (MP) 
which has good potential for i rior to ME for purpose but 

mprovement. 


Financial Reports of TV-Electronics Companies 


eports aS obtained during past wee 
time. Amounts expressed in dollars. Pai 


F k, Dash indicates information gt 
These are latest F rentheses denote loss 


available at press 


General Electric 900,000 3. 386.8 

- Dec. 31 38,820, , , 386 ,000 , 609 

igga-year to Dec: 3; | 39.315,000,000 | 2.215.000.0008 | 3 
jonsuyer. ‘ta Bec. 3 12,300,000,000 | 1.071 ,000,.009 258) 

ee zs 

1987-qtr. to Dec. 31 12,036,006 ,00 398 ,000 , 009 
i tions 

ye My ee 136,500,000 28, 400 , 000 
1987-qtr. to Nov. 30 97 ,500 ,000 22,800,000 


70,124,000 
65,533,000 


11,063,000 
10 ,500 ,000 


Meredith 


* , 000 21 ,046 .000 
1988-6 mo. to Nov. 30 386 , 358.0 

1987-6 mo. to Nov- 30 318,209,000 36,614,000 
1988-qtr. to Nov. 30 195,853,000 10 , 387,000 
1987-qtr. to Nov. 30 174, 160 ,000 14,681,000 


19,098 .000 


ications 
DES eoeae t Dec. 31 160 , 357,900 


1988-year to 


1987-year to Dec- 31 149,427 ,000 17,071,000 
1988-qtr. to Dec. 31 42 ,980 ,000 6,395,000 
1987-qtr. to Dec. 31 41,338,000 6,065,000 


Raytheon 


1988-year to Dec. 31 8,192,000 ,000 489 , 600 000 
1987-year to Dec. 31 7,659,000 ,000 445 , 100 .000 
1988-qtr. to Dec. 31 2,209 ,000 .000 127 , 300.000 
1987-qtr. to Dec. 31 2,137,000 ,000 117,900,000 


Tandy 


1988-6 mo. to Dec. 31 2,339,614,000 199,959,000 
1987-6 mo. to Dec. 31 2,141,119,000 195,035 ,000 
1988-qtr. to Dec. 31 1,402,661 ,000 135,050 ,000 
1987-qtr. to Dec. 31 1,302 893,000 130 , 780 000 


United Cable TV 


1988-6 mo. to Nov. 30 148,449,000 4,011,000 
1987-6 mo. to Nov. 30 125,093,000 (5.797.000) 
1988-qtr. to Nov. 30 75,813 .000 469 000 
1987-qtr. to Nov. 30 64,052,000 (5,130,000) 


Westinghouse 


1988-year to Dec. 31 | 12,499,500,000 
, ,499, 500, 822,800, 
topped to Dec. 31 11,332,000 ,000 Gee cee oe 
-qtr. to Dec. 31 3,648,200 ,000 248 , 700 ,000 


1987-qtr. to Dec. 31 3,293,000 ,000 


273,000 ,000 


Note: “Preliminary. "After special charge. 


includes special . 6 
eredvez Pp credit. ‘Restated. 


“Restated; 
“Includes special 


Mergers & Acquisitions: GE and GEC of U.K. agreed 
to merge their European household appliance businesses 
es joint venture to be managed by GEC. They also 
pate race European medical electronics operations inte 
me at GE will control, and agreed to combine other 
saa pe equipment business. Formation of joint ventures 
willeg GE $580 million... Shamrock Holdings, which 
; cout Music Plus chain last year and is pursuing hostile 

cover of Polaroid, said it had agreement in principle t® 


Pee ie Myce for $132.5 million... VE and 
to buy Strawberries ees a 


entertainment chain parent 
Beckzack Corp., reportedly for $40-$50 salttion cash. 


production of color TV ghten control over domestic 
cleric omits tat an eR a Ce 
verheated" indust 
Production control pam n= Daily 
period. Meanwhi will be 


rose 102.9% to oo Said its imports of TV sets in 8 


> . 
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proadcast - Cable 


‘:pLEASANTLY SURPRISED' b 

n show. Had expected downturn, ins 

tendance of 7,678. Lively panel ee 
a 


y attendance for 


SES TASK FORCE on HDTV at 
on's technical capabilities and a ha beef 
Congressional funding sought. (P, 4) e new 


up Commissl 
technology: 
EVANGELISTS MEET: Ethics and financial 


top issues for 46th annual conventio : 
Bestrs. (P. 5) n of National 


MEDIA 
propriety 
Religious 
pRESSLER PUSHES ACCESS: Senator introduces bill to 
par cable exclusive distributorships and volume discounts 
Wireless cable, other cable competitors would benefit. , 6) 


FCC BRANDED FAILURE: Time, Inc. says FCC's 2-year 
quest for evidence upon which to find support for eliminating 
eable-teleo cross-ownership policy has failed, in reply filed 
at Commission. GTE focuses on separation standards. (P. 6) 


HOT DEBATE AT NATPE: Regulatory panel launches 
convention off to unusually lively start. NCTA's Fox fights 
off attacks on cable. Panelists also square off on telco, 
fiber optics, finsyn, prime-time access issues. (P. 7) 


MINORITY MALES LAG: Women said getting more jobs in 


cable and broadcast, say panelists at FCC conference on 
EEO in broadcast and cable. Agency releases report. (P. 8) 


NATPE 'PLEASANTLY SURPRISED’ 


BY SHOW ATTEN 


late 
1945 
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STARTS STRONG in TV and camcorders, but 


projecti 

jection and VCR decks lag in first 2 weeks. (P. 10) 
HDTV GETS HIGH P 
nhominee Mosbacher, 


industry, Pentagon 


M 

rene eee AD CAMPAIGNS in works by Panasonic 

Poe 0 ably others to combat 8mm inroads in camcorder 
onic sizes up personal video. (P. 12) 


RIORITY with Commerce Secy. 
who pledges govt. action to help 
extends deadline on R&D bids. (P. 10) 


tate 1989. Lene LCD projection TV system for 
bie? play 'inexpensive en . ap at 
home! is goal of Projectavision. (P. ag oe 


SILICON VALLEY tackles IDTV, displ : 
. - F ays and ‘new 
material' claimed to revolutionize picture. (P. 13) 


"GENIUS VCR,' SmarTV automatically tapes desired 
programs. Market test promised in month. (P. 15) 


SONY EXPANDS in U.S., establishing San Diego hq for 
consumer TV business and expanding tube plant to make 
computer monitors. (P. 15) 


BATTLE OVER FMX system explodes as Bose says tests 
show it's flawed. FMX in turn calls tests flawed. (P. 16) 


TDK NET UP 23% in year ended Nov. 30 on 5.1% higher 
sales. Audiovox net plunges 95.5%. (P. 16) 


DANCE: NATPE officials had been expecting drop 


last week, but were "pleasantly surprised” when 


»d 
n in attendance for its 26th annual convention in Houston Ne ee eee ending, Pres. Philip Corvo 
Lo sid nd number of 7,678 esi Sg ee gh iene will ee ee rkion Center. Corvo attributed 
1: rae , 
z 4 iepected aires eee aE distributors and stronger than expected domestic attendance 
i i few 
| +L: rding to reports we received, very ; 
zs ____ However, all wasn't sweetness on exhibit floor wie es : a ePort ds" day before convention 
0 _ Stations were buying programming. Delegates also bgt ne yc eonvention (see SeP Se alee 
» oH ne according to NATPE board member, et P 
ewhere in this issue) were very poorly pie t here, SO there's nothing going on” in 
Y ming] before they 6 Te vras.-gen. of KFTY-TV Santa Ross 
iF th body had already bou ht ne rae. Added James Jobson P gen. OF et,” Stl mothe 
Aca: ©. their sui ” In fact, 
Sines seportng to ler? gg ees meee 
Co 1 ee convent! 
oS Waruent: "All the glitz is gone an NATPE 


ATPE had no scheduled evening affairs. 
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ARTV & 'GENIUS VCR': Some time in ne 
= half dozen wealthy people in Cal. will bekis cbt i 
on combining personal computer, VCR and attach as 
ificia 


want when they 

t model of SmarTv 
ISCO, will have 

enu describing 


Sant it, regardless of TV schedules. Firs 
de yeloped by Metaview Corp., San Frane 
136-hour video memory and on-screen m 


programs: 


smarTV is connected to home phone lin 
week dials 800 number, linking to central wot putas bea a 
containing week s TV schedule and profile of viewer's 
rsonal tastes in TV. Computer gives SmarTV list of all 
shows to record in coming week. Program tastes are = 
established first in personal interview, may be changed lat 
py computer on basis of shows watched or ignored. er 


Startup model of SmarTV combines 2 VCR. 
NEC models), IBM clone computer, modem andl con ea 
shanger with capacity of 32 VHS cassettes, fits in cabinet 
cise of TV stand, priced at around $6,000. It ean zap through 
commercials at 30 times real time, and Metaview Pres Blair 
Newman says it easily could have been developed to 
eliminate commercials entirely. However, he said, idea of 
SmarTV is to make TV more like print media, letting viewers 
watch ads or not, just as they watch program when they 
want it. 


Newman says commercial sales —- to "wealthy 
individuals" -- will start 30-60 days after tests are 
complete. He adds that Metaview isn't interested in 
hardware, only in operating software, including 800 phone 
line. In interest of standardization, Metaview says it's 
placing in public domain its software protocol covering data 
communications between TV schedule providers and VCRs. 
"We are interested in electronic publishing," not 
manufacture, Newman told us. 


Although current system is expensive, Newman said 
future low-end models could use one VCR, replace PC with 
single 4x4" board, use ROM in place of floppy dise, all built 
into VCR with 4-8 cassette changer, priced "$200-$300 
above a leader VCR." Newman said he talked with high-end 
audio manufacturers about idea at Consumer Electronics 
Show, found them interested. Newman is graduate of J 
Harvard Business School, worked in planning and marketing 
for Xerox, Apple and Microsoft. Chief technologist of 
Metaview is Fen Labalme, ex-MIT Media Lab. Metaview is 
at 2269 Chestnut St., Suite 453, San Francisco 94123 
(415-441-6962). 


——— 


Sony's answer to VHS-C industrial recorders is new 

line of ultrasophisticated U-matie SP recorders and players, 
to be introduced at this week's InfoComm in Dallas. New 
Products: (1) Editor and feeder-recorder with time code — q 
capability for CTL-based editing. (2) Portable recorder wit 
full SP resolution of 330 lines and 46dB signal-to-noise sa 
with Y/C interface and time code capability. (9) Player wit 
ynamic Track Following for use on A/B roll editing system. 


Mitsubishi has joined Japan's Laservision Assn. 
acifie, last leading Japanese consumer electronics 
Manufacturer to do so, except for JVC. Mitsubishi's 
alfiliate Akai now is producing LD player, but Mitsubishi 
Says it has no plans to enter LD market, merely seiecias 
“ep up on trends. 


ephones in 


Installation of HDTV sets and video te by Ministry 


own halls throughout Japan is project prom 
osts & Telecommunications. 
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fe ee ANDS IN U.S.: Sony announced last week that 
and expandi — San Diego hq for U.S. consumer TV business 
there 1504 its display monitor manufacturing facility 
millio y ,000 sq. ft. Moves will cost estimated $10 

n and create more than 200 jobs, Sony said. 


tate expansion is scheduled for completion in fall, will 
adaey ony to make nonconsumer display monitors in 

a ay to consumer color TVs. Newly expanded 

Rant seid operation will be called Sony Mfg. Center, 

; €d by Clint Michaelis, pres., who held same post at 
ormer Sony Mfg. Corp. America. 


Sony also is forming TV Business Group of America 
bes which will serve as U.S. hq for TV soceetiee: 
usiness and product planning and product design functions 
will be shifted to San Diego from Japan, Sony America 
Chmn.-CEO Masaaki Morita said. K. Kawakyu will head 
TVA, which will be located near San Diego factories and 
employ 50. 


Sony move follows similar one by Matsushita, in which 
Japanese company reorganized Matsushita Industrial Co. into 
new North American TV Div. and Business Development 
Group to gain greater autonomy, faster turnaround and more 
U.S. production (TVD April 4 p11). "Moving key 
responsibility for our U.S. TV business from Japan to San 
Diego will allow us to respond more quickly to the market 
and take advantage of opportunities for greater local 
production and procurement,” Morita said. In 1987, Sony 
made similar move in Europe, establishing TV Europe in W. 
Germany to oversee TV business there. 


San Diego-area manufacturing facilities have annual 
production capacity of 1.5 million color TV sets, 1.5 million 
color TV picture tubes, 100,000 color TY cabinets, 75,000 
display products. They include main TY plant in San Diego, 
Video Tec plant in Mexico and Cal Tech cabinet plant in 
L.A., employ total of 3,000. Total floor space is 1.74 million 
sq. ft., including 395,000 sq. ft. for color TV, 380,000 sq. ft. 
for CRTs, 150,000 sq. ft. for cabinets, 260,000 sq. ft. for 
Video Tec. 

——_i—_ 


Potential bonanza for hardware manufacturers and 
marketers could be Whittle Communications’ Channel One 
daily school TV program. Publisher says that if 7-week test 
starting in March is successful, it will spend up to $150 
million to equip 8,000-10,000 high schools with TV monitors, 
VCRs, satellite receiving dishes, other equipment. 


Harmonized tariff schedule is applicable now to all 
active antidumping duty proceedings, including orders, 
current investigations and future cases, Commerce Dept.'s 
International Trade Administration (ITA) said. ITA said it 
has completed conversion to international harmonized 
system of customs nonmenclature. 


Game software financial briefs: Mediagenic 
shareholders approved company’s proposal of 10-for-1 
reverse split of its 40 million shares of common stock... 
Acclaim Entertainment said SEC approved registration 
statement covering 3 million shares of common stock 
issuable upon exercise of outstanding Series A and B comme 


stock purchase warrants. 


dropped legal challenge to N.Y. City consumer 
t caw a agreed to change ads that city Consumer 
prote Sears will pay $10,000 to 


i t. called deceptive. rs W ; 
per to cover its 1988 investigation. Company agreed 


to change ads. 
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consumer Electronics Personals 


.-« Nakamura promoted from senj : 
ae to Panasonic (U.S.) exee. vp-COt Feng and : 
fu s, company last year he served 25 years with Jap. JOining 
>t... |. Kim, exec. vp, advanced to Samsung °S® 
otronics America pres., succeeding G. Noh Ww 
E “cored to head International Telecommunicatj 
te puter Products Div... K. Kawakyu, former 


erican DS A 
ag TV Business Group of America, Sony's ne 


r consumer TV business, San Diego; 
> 


ho returns 
ons & 
North 

med pres, 
wly formed 
Donald 


onal product 
Coast office; 
onal product 


4 mktg. mgr- from district sales mgr., west 
gabe Vasquez, ex-Wiz, joins Optonica as nati 


trainer. 


Mark Toner, ex-Amano America, joins Toshiba 
smperica's Consumer Products Business Sector as asst. mer 
national advertising... Vincent Caputo, ex-Panasonic a 
industrial, joins Royal Consumer Business Products as new 
roducts Mgr... Charles Carlson, former Sears Mdse. 

Group information systems and data processing vp, advanced 
to pres., Sears Technology Services, new company to handle 
retailer's data processing and telecommunications 
operations; he's succeeded by Robert Ferkenhoff, Sears 
Canada information systems vp... William Pearse, 
Sound-Track, reelected Progressive Retailers Organization 
(PRO) pres.; Peter Beshouri, Sound Advice, vp-secy.; 
Jeffrey Snow, HiFi Buys, vp-treas... G.M.W. (Mike) 

Gordon, former managing dir. of Nynex's London-based BIS 
Mackintosh, electronics information and research firm, 
promoted to chmn.-CEO, succeeding Roger Graham, who 
has resigned but continues to serve on board. 


Robert Blattner resigns as RCA/Columbia Pictures 
Home Video pres. to become MCA Home Video pres., new 
post; RCA/Columbia International Video Pres. Patrick 
Campbell adds responsibilities for domestic operation, 
while Exee. Vp Gary Khamar will report to Campbell and 
handle domestic sales and marketing activities, day-to-day 
operations... Don Rosenberg, CBS/Fox Eastern regional 
sales dir., named Trans World Entertainment Video Div. 
pres... James Bouras resigns as Motion Picture Licensing 
Corp. pres. to pursue other options; he can be reached at 
212-289-0591... Eleanor Richman, ex-Lorimar 
Telepictures and NBC, joins Buena Vista Home Video as 
programming dir... Carol Greenberg, ; 
ex-Flaherty/Greenberg & Partners and Solters, Roskin & 
Friedman PR firms, joins Wood Knapp & Co. as development 
and PR vp... C.J. Kettler promoted to exec. vp-managing 
dir. Sunbow Productions. 

—i— 


New video technologies will be focus of International 
Tape/Dise Assn. (ITA) seminar March 8-11 in Palm Beach h 
ardens, Fla. Under theme "New Technologies: Leading the 
dustry into the '90s," program will cover HDTV, Super 
“S, digital TV, recordable and erasable Compact ni - 
igital audio tape, metal evaporated tape, high-SPet Ave 
Xplication. Details: Charles Van Horn, ITA, yi ig ‘ 
Y., N.Y, 10018, 212-643-0620; fax 212-643-0624, 


Matsushita board approved free distribution of wpe ne 
ares of Matsushita cane Industrial at rate 0 ones 


. ch 31. 
._-2ch 20 shares to holders of peages, Mote S anniversary: 


Stribution May 18 will commemoral 
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LASERL 
apparently, SHUTS DOWN: Laserdise renaissance 
Denver-based te too late for retail pioneer Laserland. 
ongoing cos ranchiser announced it has “ceased its 
seeking aah at administrative activities" Jan. 13 but was 
assurance th 0 help it stay in business. "There can be no 

at such funding will be available," company said. 


Laserland, which 


in Denver and 18 francian aoe one company-owned store 


decisi ; Franchised outlets across U.S., said it b 
Minhbtiie ye "continuing unprofitable operations" por oe 
outlet a ad ie its obligations." Laserland said Denver 
franchised, ; main open. Because other stores are 


: hey're likely t ‘ : 2 
Fanchiser's support, a Boh peuece fore 


hein ie to Laserland hq were answered with recording of 

A ined Bale referring further inquiries to Box 441095, 

bite betes ta eee at retail store wouldn't 
pL 0 say shutdown "had nothing to do with th 

Viability of the [laserdisc] concept." m 1 


the -" 3rd-quarter financial report filed with SEC Nov. 15, 
6 erland presented somewhat bleak outlook. As of Sept. 

» it said, it had negative working capital of $316,000, 
compared with positive $666,100 Dec. 31, 1987. It 
attributed decline to 9-month net loss of $735,400, about 
half year-earlier deficit of $1.38 million, as well as 
repurchase of Houston franchised store and placement of 
funds into deposits to increase credit lines. 


Laserland revenues for first 9 months of 1988 nearly 
quadrupled to $3.6 million from year-earlier $921,100 as 
result of continuing development of franchise distribution 
system. However, costs and expenses doubled to $4.3 million 
from $2.3 million, reflecting sales increase. Last month, 
company's stock was delisted by NASDAQ because of failure 
to meet net worth requirements, report said. 


Laserland "retail consumer laser-based technology" 
franchises were heavily touted in newspaper ads that 
compared concept with McDonald's in early days. Company, 
which sells CDs and videodises, said it offered "franchise 
opportunity of the decade" in "proven retail system that 
amounts to nothing short of a selling machine.” 

—_i—__ 


Japan Air Lines (JAL) is offering in-flight video 
service using Sony Video Walkman on direct flights from 
Tokyo to London or N.Y. Beginning Feb. 1, passengers in 
first or executive class seating will have access to Walkman 
and choice of 14 movies in Japanese or other language on 
videocassettes. Planes will be equipped with 22 Video ; 
Walkmen. JAL will provide service free in one-year trial. If 
there's enough demand, it will determine charges and 


whether it will expand program to other routes. 


Best HDTV picture at Consumer Electronics Show 
was on "HDTV home A/V theater of the future, " 
demonstrated by Barco and Fosgate. Barco projector has 3 
Sony 9" tubes, provides 1,250 lumens of brightness on 
6.9x12-ft. ultramatte screen, with sound from Fosgate 
: tem. HDTV picture was fed by Sony 1,250-line 


Ss 
sch parc projector alone sells fr $24,000 


i trated 
t ‘nqaphone” is new product category demons 
Wet Consumer Electronics Show. It permits 


n of handwritten inf ormation while 
User writes with stylus 

‘nstrument and writing appears on display 
on flat sum : _ user at receiving end is out, hard copy 
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Financial Reports of TV-Electron 
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eal View-Master Video System add-on that makes 
vor interanttve (TVD Feb 8 p12) will be reintroduced at 
N.Y. Toy Fair Feb. 13 after delay resulting from insufficien, 
quantities (TVD Sept 19 p13). System will feature 
using Disney, Sesame St. and Muppet characters. Hardware 
may cost less than $120 list planned last year, View-Master 
Ideal Group (VIG) Chmn. Arnold Thaler told us, with price ¢ 
30-min. tapes about same (around $25). Company will start 
shipping this summer. Although VIG has worldwide rights ty 
distribute system developed by ACTY, he said PAL and 
SEC AM versions aren't available yet. Seven software titles 
will be available at start, Thaler said. Buena Vista Home 
Video Programming Dir. Eleanor Richman said company is 
providing one program, Disney Cartoon Arcade, which 
consists of 9 games and one bonus round featuring 
well-known characters such as Donald Duck. Second title's 
content and timing will depend on reaction to first tape, she 
a "These tapes are a distinct line that we're very excite! 
about." 


Japan's "hit products" and services of 1988, compiled 
by Nikkei Marketing Journal, included no electronic items it 
first 15. Nikkei rated cordless phones No. 16, laptop 
computers 20, followed by Dragon Quest III game software 
(21), low-priced videotapes (23), Sony Video Walkman (24). 
No. 1 was gold and precious stones, followed by Tokyo's 2&” 
domed stadium, overseas travel, dry beer. 


Toshiba entered car audio market at Consumer 


Electronics Show, National Sales-Mktg. Mgr. Donald La Dit? 


predicting "birth of a new industry" ill include 
security, navigation systems, met in oman fax and 
computer products, eventually creating "car office." 
Toshiba auto sound line ineludes 12 head units, 11 speaker 
systems, 2 equalizers, 4 amplifiers, at $139-$829. 
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Russell Johnson. 67 bs 
Communicat; on, 67, ex-vp-gen. mgr. of Panasonie 
unications Div., died of cancer Jan. 18 at Morristo®™® 
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Dieu FCC CANDIDATES MARSHALL, SMITH IN LINE FOR OTHER JOBS: Although there's no dearth of 
candidates for appointments to FCC, we're told White House Personnel Office still isn't zeroing in on 
nominees to that agency -- despite fact Commission is 2 members short of its authorized 5 commissioners. 
Chief of Staff John Sununu, meets for about 2 hours every 


¢ eae Committee, including White House 
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igh t 
, » "EXG-Hi-Fi -- exac 
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video and audio library, 
exceptional moments 
VCR.” ae 
: few by “independen 
In interview, Burnett cited 2 0 eet See ad 
research organization that gave t 3M 16.1% 
videocassettes (HG cassettes in eS qo 6%), Sony 
59.9%), Maxell 11.9% (16.8%), TDK 11.5 “poh 
8.9% (8.5%), Fuji 5.6% (6.4%), Memorex 7.3% (4. ac 7 
Polaroid 7.5% (0%), BASF 5.5% (1.4%), more than ot <n 
brands 25.4% (29.5%). Burnett said HG tape sales are “stuc 
at about 15%" and expressed hope entire industry would go 
to function labels as way to increase sales of premium 
tapes. Unlike other tape manufacturers, 3M didn't announce 
recent price increase, but “we went with the market, 


Burnett said when asked. 


Burnett conceded that 3M guessed wrong when it 
forecast virtually all VCRs would have S-VHS capability in 
2-3 years, saying Koreans’ tough price competition and drop 
VCR sales had thwarted prediction. He said software 

be available in quantity only when 20-25% of homes 
S-VHS. 


In audio, he said recordable CD is “not an 

insurmountable problem... in time I think it will be a viable 
format, and a threat to tape.” Digital audio tape (DAT) may 
never be significant factor —- “it's hard to tell the 

difference between DAT and a good analog cassette." 
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ERE: In first kn i] data 
ppiING TVs HERE: ° Own maj retal 
MANILA ae olor TV from prep! sce Samsung is Pe : oe ¢ : 
imports ¢ shipments from Mani a company it help tg ELCA 
Y fin which it's buying 40% ownership. JVC, MeanwAi eamcordet 
in plished color TV manufacturing base in Thailang” Rar date 
A boa when © 
] fs) t 
‘tats Mabuhay Electronics is replacing Mala... 3.7%, bu 
mek source for low-end 13 rotary tuned on month - 
Com Peng said in U.S. Mabuhay is buying kits from g0§ © Howe%" 
in Koved sells also on domestic market. It's schedule compac pe 
in out 60,000 sets to Samsung in U.S. this yea, to Lowest 


export about Philippine govt. is trying to,” tity © dropped 


for 100,000 in 133 but says only 10-15% of value only 8.1% 
local parts 1n +5 added locally. Electronies ; ~ t 
electronic products 1s : OnICS is Calleg oe 
country's biggest export category. aoe 
‘ blem of Philippine manufacturers in ex). 1,200-$! 
TV sy os aa in China and other developing Countries -* 69.8% rt 
is meeting UL standards. Article in Financial Times pace 
indicates that this required Mabuhay to install expensive ne npc ; 
equipment, one reason for sale of 40% interest to Samsung CAS-C, . 

Hitachi, Matsushita, Philips, Sharp and Sony Color Tys In et 
are produced in Philippines either by sole or joint ventures Oct. had 
but aren't exported. at $557.€ 

ote : sales we 

JVC is establishing major color TV plant at Nava Nak, for Oct.. 
Industrial Park, 28 miles north of Bangkok, scheduled to 13-14", 
start production in Dee. It will build complete small-seree, 6.6% tak 
color for Mideast and Southeast Asia, as well as chassis for consoles 
large-screen sets for shipment to its plants in U.S. and 
Europe. JVC Mfg. Thailand will be capitalized at about $13 Ave 
million, involve investment of $27 million, employ 600. - —— 8" an 
Monthly production at start will be 50,000 units of 18", 19° 20-24" § 
and 20" sets and chassis for larger models. and und 

a ae. color T" 

ompany p to double mon‘ producti but bel 

1990 at 185,000-sq.-ft. plant. aos telwan seat ‘ich last Fel 

formerly produced small TVs, will change over to | Lavidge 

large-screen sets for export. (404-95 
— 

Nintendo ha , - Ct 
and Atari Corp. to its list pr oe with co al 
NAP, videogame maker i gal opponents. In dispute 7) produc 

er is challer legality of patent export 


Covers basic technology, rights to which were purchased by 
Magis from Sanders pe in tae use in Odyssey 
system. Nintendo claims Sanders obtained patent 
'mproperly. NAP, which acquired tent with 
purchase of M cd cbuntaneie aan een 


charging infrj . against Ni 
PY suit seoment. Meanwhile, Atari filed $250 mille 
affiliate, ¢ ag: Nintendo of Japan and its U.S. onl 
from selling their games tees a gee a 
pie Meee: Dist. Court, Sament Cal., aad Ninten® 
; iona: ; 
ao selling their ‘ Se practices to prevent 
41d suit is " = ; : 
e m ! 
excuse Atari's poor omni t oss and simply an attempt to 
etplace," petitive performance in the 
t pl. athe 
orrance, Ca] Plans $15 million expansion of . 
100,000 2) “2! ba, combini : | | 
a ely ra ee 
Phones, warehousing sy and quality control of cellalicted 
customer service, to be ce 
bal 
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ex-Panasonic, joins Toshiba as TY LP 


Harry Steinberger, ex-Soundes; , 


Cons 


Philip Petescia, 
national mktg. mgr--- 


Financial Reports of TV-Electronics Companies 


ers AAA 

... Changes at Selectronies: [¢ Bz 
past week Dash information not appointed etl tebe sie mk tecese= a a | a@ 
These are latest reports 25 See eldest denote lass. Breslow, She Lerbaeraysore monaco = 
= | ha pale a Ilup ex-Advanced Recognition Sales AMA"- 

Net Earnings Share mgr... David Gollup, Spire, nae Seo 
compa 8 Pe Period Technologies, moves to sgt 
Company 


f new portable digital information systems Product Pa 
dir. of ne 


to Business Operations Groy alli 
48,000 ria Yanaka moves ; , P and 

Arvin Industries 1,313, 309,000 47,616,000 line; Masaru Appointed at Agfa-Gevaert: Christopher ~—— 
1989-year te Jan. : 1,306,950, 000 (1,895,000) as senior vPp-+- nal video product mktg. megr., Bernard 

Em ae s os = cca 9,527,000 Emery as BE onal customer service mgr. saual 
1989-qtr. 3 299, jen aa ; 
1988-qtr. to Jan. Free ; : F 

000 ieri Co. managing dir., nam 
Commodore fntorestines 549,200,008 $7500 000 Peter Mariage ee ane ing Elias Zinn, who ed 
1968-6 mo. to $29,000,000 rept gh Crazy Eddie pres CO. ema: nA Pnterteltinend 
281, 700,000 returns to See hart Terrell named Highland Superstores , Br oad 
20,000 Marketing... Ro 1 buyer, Gary Bale to national , 
a 732,000 "787,000 mre Se een be er... Norman Matthews, ex-Federateg couR' 
1968-atr. to Dec. 33 732,000 microwave 2 Solis Bese Products as vice rR John © Goctrin 
ae + : mgr., Mitsubishi bl 
0 Dept. Stores, te _ regional sales igr., , 

Gannett 25 3,314,485, 000 epee 4 Gallego named N.Y. N.J i pons appointed west zone on pt 
1968-year to Dec. 3,079,447 ,000 oie ore bee ile Electronics; Kenne sited 
ioos-str, to Dec. 25 =a 106,622,000 ear t trainer; Robert Stauber appoi central HDTV 
1968-qtr. to <i —- 835, 390,000 106,622, sales/produc fact trainer; Pamela Booher moves to sales in inte’ 
1987-qtr. to Dec. zone sales/pro pees Heckel, ex-Javelin Electronics, 

Harman International 254,964,000 administrator... ica Ciaeieeevel products) as Hous! 
Eas os. te, bec._ 31 219,051,000 joins ait epg urveillance a 
a 142,638, 00 io'salés vp. 
le 120,275,000 domestic s apa ae 
i —Urban Classics » ham 

Barbara Nason, ex tive for midwest, on 
-Ridd 156 , 383,000 t re ntative co 
mat t es ~~ Dec. 31 2,963, 330,000 155. 163,000 consumer products accoun Z prese cichaahen |. aa 
1987-year to Dec. 31 a4 650 "900 45,592,000 responsible for audio and vi es —y = — 
-650, ve, 
1988-qtr. to no 527,129,000 50,048,000 Bishop promoted to a/d/s exec. a and rai ti from ee 
a vp; Corinne Wyard, eps eet jo Siacted ts Pp 
‘ i Ali, ex- 
14,681,355 1,193,734 services mgr... Medhi Ali, Read, elect - 
. to Dec. 31 15,837,710 tye 109 long-vacant post of Cae bare pres... David no 
a7616.86 . ider, Circuit City, elect Specialists 
8,616,867 998 , 357 Schneider, > cnt) 
— Assn. (CASA) board. 
q 19,000 ‘ ” 
Mises-yeor to Dec. ; poeteas aes 42'921 7000 Adam Platnick promoted eencacine sates: vac 
1967-year to Dec. 1362000 (29,620,000) -worldwide business affairs... Jackson, -Ingra m : 
| foerair. te Bec. 31 | 183,762,000 | 11,414,000 Video, to join SVS as sales dir. Feb. 13... Dick Kerin fund! 
- resigns as Erol's sales and operations vp... Barr Spree ie 
"7988°9 mo remy nat G00 -time Thorn-EMI Screen Entertainment pres., nam 

1988-9 mo. te Dec. 3) 46, 47 000 one-time Thorn j aes Ze 

ee me. bo Bec. 26 19,633,000 * 398/000 exec. vp, Time-Life Home Video direct-mail operation — 

I987-gtr. to Dec. 26 12,113,000 sce serving 2 years as consultant... Promoted to Delon Bone 2 

; . ; : : 2 = r) 
9 Video sales dirs. overseeing regional sales mgrs.: hi ial 
"1968-year to Dec. 31 439,588,000 26,877,000 Dorfman, East, and Bob Prudhomme, West... Vick ts a 
1987-year to Dec. 31 410,753,000 12 A690 Barber advanced to Virgin Vision sales dir., Ray Sohl 
1988-qtr. to Dec. 31 117,370,000 13,093,000 


1987-qtr. to Dec. 111,201,000 5,043,000 


national accounts mgr.; Hedy Hillmer, ex-Nelson 
Entertainment, joins as mktg. services mgr.; all are new 


Reeves Communications 


tiie aban HWH co 
1988-6 mo. to Dec. 31 31,010,000 (1,661,000) posts... Donna Austi promoted Pewee : iat os ; oa 
1005-6 us. ts Bec, 31 38,623,000 4,235,000 (PR); Josh Davidson, ex-Gibbs R, = 
1988-qtr. to Dec. 31 21,480,000 1,267,000 account exec. 

1987-qtr. to Dec. 31 25,798,000 4,118,000 


ee Say 
ner doa 
1988-year to Nov. 30 | 3,429,443,000 182,525,000 OBITUARY int 
1987-year to Nov. 30 | 3,264.410,000 148 082,000 —— in 
Texas Instruments Arthur Weinberg, 73, died Jan. 28 in Chicago after my 
1988-year to Dec. 31 6 294,800,000 366 , 300,000 long illness. Although widely known in consumer electronic 

1987-year to Dec. 3] 5,594,000,000 321,400,000 hard goods bureau chief airchild 

1988-qtr. to Dec. 31 1,692,100,000 95,300,000 as midwest g0 = of F 

1987-qtr. to Dec. 31 1,534,700, 000 91,000,000 


Publications' HFD, he was renowned as author specializing ® . 
American history, and as expert on Clarence Darrow. In 


Tribune Co. 
1988-year to Dec. 25 


2 334,839,000 


i 
aieau8. Ws 1957, he wrote Attorney for the Dan collection of 

ok Darrow' ) reissue this ye 
1988-year. to Dec. 2 2, 149,766,000 141,537,000 et s reg be ~~ best-seller due for He 
1988-13 wk. to Dec. 4,718,000 62,943,000 -- and with wi i ther historical works. 
1988-13 wk. to Dec. 27 580,967,000 43,215,000 hie ea 


Notes: "Restated. 


seprs7 0 


stat Includes special credit. “After special 1988-1989 Lloyd Lewis Fellow in American History at } 
charge. “Adjusted. °At rate of $1-122 yen. ‘Per ADR. Chicago's Newberry Li 
*Restated; includes special credit. 
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nh, 
ee 
ales 4 
- 
oup 
as 
>t itative Service for Broa 
ou The Author ields. dcasting, Cable 
r an lectronics » 
Wi 
gauany 13: 4989 ith Consumer Electronics 
hed FE SUMMARY-INDEX 
OF 
. a WEEK’S NEWS VOL. 29, NO. 7 
* groadcast = a sata" 
ted acKS FCC ON FAIRNESS, refus Consumer Electroni 
pOUR 5 const itutionality. Agony Gab akin JAN. VCR —_— 
i incu! we sane S. ° ate % ; > i . S 
ne of public intere st grounds Both sides claim vict ory. (P ty. ee site ied "5 iy van cae ae 
j . ‘ igh -*t. Color ,e > = 
*- ry CONSORTIUM EYED: Hollings expresses i ealers set new records, projection TV ats “10 
ales HD'S ow in joint manufacturing a es interest R Cdl 
| in interv"™ pproach. (P. 3) CA CUTS BACK Ee > 
> ds tidat aron't to 10 distributors, mainly in rural areas 
ouse UNIT SOUNDS OFF: Lawmakers urge b Otheres reappointed ‘in line with today’s realities.’ ; 
' rusty to let fairness doctrine legislation Tuason tae mpanies reorganize. (P. 11) 
ie Me ess and courts can move on. (P. 4 , 8mm HI- . 
uji | Congress an ) and Padlgewcpeeaeag e ogee Camcorder and deck 
. . ioe : ay as high-priced : : 
. comMITTEE LEADERS MEET: Dingell, Hollings discuss First evaporated metal Preis oak. PD). .. 
shared legislative concerns. Fairness doctrine bill likely to 
m be int roduced in Senate within month. Kidvid still amon DISPLAY SHORTAGE is another headache for VCR 
tg. ine 8 manufacture é : 
priorities. (P. ra rs, at mercy of 3 suppliers. No relief seen 
a ) P fore May, according to market leader. (P. 12) . 
ng d 1@ capsasc, CBS 1988 EARNINGS: Despite TV network SipeerEH 
ts slight Loss," Cap/ABC reports record revenues, earnings. ae EO-EQUIPPED HOMES in U.S. now account for 
{ RS helped by interest payments. (P. 5) eects erg ns ee up 17% to 5.1 
’ .2% of color LVS So . @. 13) 
spECTRUM AUCTIONS RETURN: Bush budget contains MEXICO T : 
competitive bidding for non—mass media services. FY 1991 pee aS ae ec ta aos Sean an 4 
funding for FCC, NTIA unchanged. Hints on HDTV. (P. 5) Canada as source for complete aceets (Pp. 14) 
od , FCC TO REVISIT CABLE: Commission to take another KODAK 8mm RECYCLED into airborne entertainment 
| after look at definition of competition. Comments sought based system for test by British Airways. (P. 15) 
ie on 2 court decisions overturning current definition. (P. 6) 
TOSHIBA REORGANIZING U.S. operations, placing its 4 
SONY D2 VTR SHIPMENTS totaled 358 as of Jan. 1, with operating groups under Toshiba America holding company, 
some 145 in U.S., largely to teleproduction firms here. (P. 6) which coordinates ads, PR, financing- (P. 15) 
Ww 
WA COURT UPHOLDS FCC ON FAIRNESS DOCTRINE: FCC's decision in Syracuse Peace Council case that 
fai : : b. 9 by U.S. A eals Court, D.C., on ublic interest grounds 
~ bat ( doctrine chills Fx spoon Ser ey y Ue adore FCC policy statement Aug. 4 1987 
-- . . j 1S co 7 2 , : > > 
: ut Court declined to consider whether doctrine williams stressed its earlier ruling that fairness 
says it isn't. Court decision, written by Judge Stephen Williams, 9 esi ‘ 
doctrine isn' : ridewisse ; id: " Although the Commission somewhat entangled its public 
doctrine isn't legislatively mandated and said: C mission's public interest determination was an 
interest and constitutional findings, W© find that the “07 uphold that determination without 
independ i : oot : ed by the record. We uP 
,onics rash ent basis for its decision 2m supp? 
ing the constitutional issue.” y PT while 
ing in I starr said { should have decided constitutiorronger are ile 
n Ch N coneurring statement Judge Kenneth Fecision app roving BEC order that S pan ae a 
ief Judge Patrici 2+ ted to part of Of “OVINE | ich triggers USC OOO in 19 
reqni ge Patricia Wald dissente Pp , importance Ww , : -d ads in 1982 for 
; year , quired to co " +a] issues of ublic imp doctrine } ing pat : 
in ver "controversial 1S violated 40 VH claimed fairness 
ed ) @ “Yolves FCC ruli tric WTVH Syracus’ depation @ : clan 
amed ) © Proposed : ng that Meredith i etition for consider dith, Peace Council appe Case 
oetrin nuclear power plant in are Mh ee Jed in fave ee predicted that Court would uphold 
2 is unconctitutional, Atte lay agli ieriane s 
t last fall. 
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48 argued before Appeals Cour 
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KODA taken wing and lame 

nm has can be foun ee 
syot art of airborne personal video ayeten ne the heave 
t's P Ks launched with great fanfare iF alle 


cyvie ; i 
sy n. Being tested in 18 first class seats in 
eac 


h of 
ders procured from Kodak -- | ni to use 8mm 2 


‘c ill-fated Modular Video System Gorgot that 
Recorders are built into sides of se 
LCDs with claimed 105,600 pixel ene aS Toshiba 
‘ail carty 100 casnert=® of 50 titles, including recann Plane 
1assiC movies, documentaries, concerts, kiddie cent and 
os Flight attendant distributes cassettes to Programs, 
am is sponsored by International Media C Passengers, 


Syste feels : 
whose dir. is Vincent Donohoe, who h 


(MC), 

in seve U.K. Donohoe conceded he bought 1 

ably last 100 -- 8mm decks used in wanes a 

d that if BA decides to order more the MVS, 
Matsushita, which manufactured s y could be 


in U.S- 

resum 
indicate 
made by 


Kodak introduced MVS in fall of 1985 (TVD 
it included plug-together decks, tuner timers, AC ad 
and cameras, all available separately or as ense ee 
package (TVD Oct 19 p15). At introduction, k 


said design wasn't exclusive -- indication that toolj 
design are property of Matsushita. ooling and 


System is to be distributed worldwide by Fieldte 
Heathrow, U.K., and was assembled by Curtis & Gee 
Donohoe said his goal was cost to airline of about 
$1,100-$1,400 per seat. 


Note: Japan Air Lines will equip new Boeing 747-400 


\ (i aireraft with LCD screens for each seat, primarily for 


Japan-Europe service. Planes also will also have DAT 
players, already ordered from Matsushita. 
—_i—_ 


Final antidumping margin of 1.9% was set for TV and 
radio tuner imports by Toa Electric of Japan. Commerce 


Dept.'s International Trade Administration completed review 


for period Dec. 1, 1986, through Nov. 30, 1987, and 


determined that Japanese company was selling tuners here 


at less than home market prices. ITA said it received no 
comments on case following preliminary determ ination in 


Dec, It will instruct Customs Service to assess antidumping 
Dumping penalties for other 
ruling, 


duties at 1.9% of import value. 
“yeuey tuner suppliers won't be affected by latest 
A said. 


Arvin Electronics' net assets are about $15 million, 
parent Arvin Industries noted in releasing year's financl 
results. Company said sale of electronics business to 
Tele-Art (TVD Feb 6 p14) is expected to be completed in 
‘eet 1989." Arvin reported net earnings 8 
988, down from $46.6 million in 1987 (TVD Feb 6 p18) 5 

cause of "additional $12.9 million after-tax loss whic 


represented 1988 operating losses and anticipated diSP 


* Sts" for electronics business. Arvin attributed 
8s to $8 million loss of Electronics Div. 


U.S. production of cellular car phones has Deét 
“arted by Toshiba America at its Irvine, C@b, /t % 
oo 12,000 monthly rate. It also makes a 

Mputers, key phone and PBX systems thers 
ovt., 
May ee manufacturing consortium, backed x Sa 
0,9, P@ Necessary to put U.S. in receiver mi interviews 


Meree Commi id last W 
re 2 Committee Chmn. sald te>*, 
Ported in Best./Cable section of this issue. 


sat 
last week jn “led 


ommunications 


ral promotions of projection TV and Tvs involved 
d R Systems 


ystem for Kodak. 
Sept 23/85), 
mble. Kodak 


liquidated product 2 years later at $899 for complete $3,000 
odak official 


of $3.5 million for 


TOSMBA p TV DIGEST—15 
EO 

dm ApaLL weer Toshiba is restructuring U.S. 
Mpany for 4 existing hog es America (TA) holding 


as independent iteeie g business sectors, which will function 
€s. It said moves are response to 


Cale and scope" P 
pe" of its business : 
: " siness here, w q wy 
make quicker decisions. , will allow 


Fo 3% 
Information we sectors -- Consumer Products 

omponents bigeerr Medical Systems, Electronic 

acilities avd Bee have their own production and marketing 
said, Grouniee evelop their own new products, Toshiba 
American iy ‘ expected to "enhance relations with the 
facilities ae P e and the local communities where their 
echioc ocated," company said, in what could be faint 


f PR probl ; 
oshiba Withine sea faced as result of last year's 


Co 
N.J., aatis Woe which will remain in Wayne, 
products eae responsible for color TVs, VCRs, audio 
Cal. titles ridel 2 ovens. Information Systems, Irvine, 
equipment art computers, copiers, communications 
Electronic Com ute is in Tustin, Cal., and 
semiconductors, is in ae 7a 


racake ee company, to be based in N.Y., will coordinate 
intes a operating groups and will own Toshiba 
elect ional, San Francisco-based power and industrial 
cat ee apparatus business. Toshiba said holding company 
teeth ao key role as "face" of Toshiba in U.S, but didn't 
e aborate. It will provide financial, accounting and legal 
Services, PR, advertising, personnel and labor relations and 
management information systems. Personnel changes 
related to reorganization will be announced by middle of 
March, Toshiba spokesman said. Restructuring isn’t 
eee to affect product manufacturing or involve any 
offs. : 


———_—_ 


SSMC is target of at least 2 takeover suitors, despite 
agreement earlier this month to be acquired by Semi-Tech 
Microelectronics of Hong Kong (TVD Feb 6 p13). Bilzerian 
Partners, headed by Paul Bilzerian, who in 1988 took over 
Singer and its 27% share of SSMC, will try to acquire at 
least 50% of common outstanding. Other suitor is Malaysian 
group including investor Vincent Tan; it already owns 9.9% 
of SSMC shares and said it would pay more than $30 per 
share for SSMC. 


Longest playing videocassette will be marketed in 
Japan by Konica beginning next week. T-168 can record 2 
hours 48 min. in standard play mode, 8 hours 24 min. in EP. 
List priced at $14.60, it's designed for recording overnight 
programs from DBS broadeasts, according to Konica, which 


expects annual sales of 200,000-300,000 units. 


inue in Phili i line 
LPs will continue in Philips Classics top line, 
according to Polygram, which says about half of those 
available on CD also will be issued on LP this year. . 
tsche Grammophon said it will discontinue top-line LPs 
Sie i CBS/Sony, Toshiba and Nippon Columbia 


ye ae will curtail LP production sharply this year- 
i id 
isi apan's EDTY broadcasting system, coul 
‘ cl gat a teak in summer. Final approval by Post 
begin Ws d of March. System 's designed 


. $ at en A . . y ~ 
Ministry !S gen asting, compatible with existing NTSC 


i - including 3 based 
onic hand-held games, including 

epee sh will be introduced by Acclaim 
at this week at International Toy Fair i N.Y. 


Line of 
on Nintendo 
Entertainme 
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Robert Wray promoted to senior vp, ee sl a 
consumer products, Philips & Du Pont ate eet 
succeeding Jack Kiernan, who has resigned effec 


i t 
March 1 as senior vp-mktg., consumer produc 
own business Tabeeeatat Jean-Pierre isbouts, vr te a 
mgr., videodises, professional media group, will beco 
megr., videodises, U.S., reporting to Wray; 4 
ex-Du Pont Consumer Products, named mktg- . - 
communications mg€r., responsibilities including those 
James Murphy, who has resigned as communication ak 
programs mgr... George Hoefer, former exec. VP, ae ? 
Rabbit Systems pres.-COO, succeeding as pres. cee 
Krakauer, who becomes chmn. and continues as E 


Changes at Toshiba: Scott Wellington, ex-Piser & 
Co., joins Consumer Products Business Sector as asst. 
national mktg. mgr.-home appliances; Thomas Gates, 
former central zone warehouse traffic mgr., advanced to 
national distribution mgr.; Michael San-Matte, ex-JVC, 
named sales mgr. of newly formed Miami regional office; 
James Donahue, ex-Sony, joins as Boston sales mgr.; 
Bruce Bengsten joins Philadelphia sales region from 
Panasonic... Gilbert DeLiso moves to national mktg. mgr. 


Electronics Div... Keizo Yamaji, vp, promoted to Canon 
(Japan) pres., succeeding Ryuzaburo Kaku, named chmn. 


Thomas Briody, North American Philips patent 
counsel, and Thomas Patton, NAPC Washington office 
dir., elected NAPC vps; C. Krijgsman retires as Philips 
International Components Div. senior managing dir., is 
succeeded by H. Hagmeister, managing dir... Michael 
Feola advanced to Aiwa sales administration gen. mgr... 

George Gabriel, ex-United Cable TV, joins Jensen as 
credit mgr... Elizabeth Lebron, ex-GoodTimes Home 
Video, named mktg. services mgr., Discwasher... Howard 
Jacks appointed Epicure Products home audio mkgt. dir., 
new post... Changes at EIA Consumer Electronics Group: 
Suzanne Heaton, mgr. of state and local affairs, named 
staff dir., govt. affairs; Kathryn McCarl joins as govt. 
affairs mgr., concentrating on state issues; Walter 
Seymour promoted to staff dir., product services; Jeanne 
Chricop joins as communications mgr.; Kim King 
promoted to communications coordinator. 


L. DeSimone, exec. vp-Industrial and Electronic 
Sector, moves to 3M Information & Imaging Technologies 
Sector as exec. vp, succeeding Kenneth Schoen, retiring in 
July; Harry Hammerly, former Europe vp, succeeds 
DeSimone; Drew Davis, former Consumer Video and 
Audio Products Div. vp, advaneed to 3M Italy senior 
managing dir... Peter Hoagland, ex-KEF Electronics, 
named pres., Meridian America, Chantilly, Va., company 
formed by AGI to handle U.S. distribution of Meridian hi-fi 
line; David Smith moves from KEF to Meridian America 
as technical mktg. mgr.; Edward Gardner, business 
development vp, succeeds Hoagland as KEF sales vp. 


Ron Castell resigns as Erol's mkt 

ix . and mdsg. 

join Blockbuster Entertainment as sentae ee 

pamipations and development... Sam Puleo oonrnpt aaah 

pee: 0x senior sales vp... Joseph Sawynie joins KVC as 

me pe one mgr... Dan Gurlitz, ex-Media Home 

be Tae ae ee Video northeastern 

sales --. Charles Weber, ex-pres, 

Communications, Tandem/TAT Prodactinos cea inate 

joins Management Co. Entertainment Group as pres ~COO, 

new post. Betsy Zeidman, ex-Pacific Arts Video and. 
- ietures, joi icati 

2 » joins Ohlmeyer Communications as video 


s, to "pursue 


Rick Straitman, 


from asst. national sales mgr., Sharp Personal Home Office 
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Financial Reports of TV-Electronics Companieg 


These are latest reports as obtained during past week Dash indicates information ~ 
available at press time Amounts expressed in dollars. Parentheses denote loge 


Capital Cities/ABC Inc. 


1989-year to Jan. 1 4,773,453 ,000 387,07 
1988-year to Jan. 3 4,440 ,346 ,000 27907500 ». 
1989-13 wk. to Jan. 1 1,315,605 ,000 140,211 "ooe 6 | 
1988-14 wk. to Jan. 3] 1,408,139,000 11679547000 | 7) 
’ am 


cBs 
1988-year to Dec. 31 


2,777,700 ,000 > 149,900 
1987-year to Dec. 31 2,762 ,000 ,000 452500" 90 44 45 
1988-qtr. to Dec. 31 772 , 300 ,000 40.100; on9 17 ye) 
1987-qtr. to Dec. 31 772,900 ,000 ’ : 


251 +600 ,009 


Chryon 


1988-6 mo. to Dec. 31 19,567 ,000 (425, 

1987-6 mo. to Dec. 31 21,925,000 1,842" 909) e 
1988-qtr. to Dec. 31 10,751,000 221.009 |“! 
1987-qtr. to Dec. 31 11,178,000 1,022,009 | “& 


GTE 
1988-year to Dec. 31 
1987-year to Dec. 31 
1988-qtr. to Dec. 31 
1987-qtr. to Dec. 31 


16,459,852 ,000 
15,421 ,030,000 
4,309, 158,000 
4,074,827 ,000 


M/A-Com 
1988-13 wk. to Dec. 31 
1988-13 wk. to Jan. 2 


97 ,389,000 
112,276,000 


Microdyne 
1988-year to Oct. 30 
1987-year to Nov. 1 
1988-13 wk. to Oct. 30 
1987-13 wk. to Nov. 1 


19,044,000 
19,178,000 

4,232,000 
4,943,000 


New York Times 


1988-year to Dec. 31 1,700 ,046,000 2.8 
1987-year to Dec. 31 1,642,424,000 1 el 
1988-qtr. to Dec. 31 450 ,024,000 ‘@ 
1987-qtr. to Dec. 31 435,517,000 = 
Scripps Howard Bcstg. 
1988-year to Dec. 31 274,651,000 Le 
1987-year to Dec. 31 2.21 
1988-qtr. to Dec. 31 Si 


1987-qtr. to Dec. 31 


— 


Times Mirror 
1988-year to Dec. 31 


331,854,000 | 2.2 
1987-year to Dec. 31 266,491,000 | 2 
1988-qtr. to Dec. 31 96,781,000 | 7 
1987-qtr. to Dec. 31 54,704,006 | .4 
TRW 
1988-year to Dec. 31 261,000,000 | 4.29 
1987-year to Dec. 31 243,000,000 | 4.0! 
1988-qtr. to Dec. 31 56,000,000 | 4 
1987-qtr. to Dec. 31 67,000,000 1. 
Warner Communications 
1988-year to Dec. 31 423,200,000 | 2.% 
1987-year to Dec. 26 : 000 | 2. 
1988-qtr. to Dec. 31 ,o00 | -& 
1987-qtr. to Dec. 26 000 a 
Washington Post 
1989-year to Jan. 1 p00 p0-3 
1988-year to Jan. 3 000 j4-* 
1989-13 wk. to Jan. 1 000 | 2 
1988-14 wk. to Jan. 3 oo | 5-8 
Notes: After special charge. “Adjusted. ‘Restated. 
“Includes special credtt. oe oned: after special charg® 


a 


Sharp 4" LCD TV will be marketed in Japan startivé 
next week at $600. Hand-held model with ae q 
claimed to have 115,200 pixels, better than 60:1 cont 
ratio, high brightness, was shown in prototype at Const 
Electronics Show (TVD Jan 2 p9, Jan 16 p13). Monthly 
production of 5,000 is scheduled. In Japan, Sharp said it 


would have version with built-in VHS deck; at CES it sail? 
would release combination here this fall. 
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Bro 

CASTERS CRY FOUL at upcoming FC 
groan” NAB and INTV complain they ini faeces ee 
nde os in effective date. (P. 1) ged by 
ERS wae on revenue projections for 
tions. Congressional agency see 
ies over 5 years. (P. 2) wea 


pO pIFF 
§ etrum auc 
million in revent 


couRT BLASTS HOLE in cable access to apartments 


sn't mandate access b 
jas Cable Act doesn ss by operators to 
mi iti-unit dwellings. (P. 3) 


gTATES EYE AD TAX: Conn. wants to tack on 7-1/2% 
cgles taX; Mo., Ore., S.D considering ad taxes. Federal 


court in Tex. puts hold on state attempt to regulate airline 


- 
RAB TABS POTASH: Ex-Cap/ABC exec. to succeed 
giakelin. IRS return shows Stakelin salary was at $200,000 


during 1987. (P. 4) 
MOVE TO DIGITAL HDTV gains TCI support. Small 


undswell is seen as developing for shift to process digital 
system. TCI's Senior Vp John Sie comments during 


interview. (P. 5) 
MORE POLICY ADVICE: Shooshan paper for Markle 


Foundation says competition to cable, not rate regulation, 
will best serve public. Cable said to have $82 billion 


‘monopoly profit.’ (P. 6) 


delay effective date of new syndicated exclusivity 
syndex in May 1988, but set tran 
parties filed requests for reconsideration of part or 
Feb, 22 meeting. 


Sour 


it back to Jan. 1 or to Aug. 1990. : 
be administer 


involve details on how syndex is to 
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e, Consumer Electronics 


SUM 
MARY- INDEX OF WEEK’S NEWS 


BROADCASTERS CRY FOUL ON SYNDEX: NAB and INTV said they "strongly oppose” any FCC action to 
(syndex) scheme beyond Aug. 18. Agency reimposed 


sition period that expires Aug. 18. 
all of decision. 


etive date of syndex, 


We're told that FCC has decided to dela, effect 
ce told us action this 


ed, such as lengthening 6 
j i rogram co 
eer a hey will have to spend to buy 
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Consumer Electronics 


WA 
$4 ioe TO BUY HDTV SET? How about $160,000 now, or 
’ in late 1990s for receiver in Japan? (P. 9) 


pei IN BLACK for 1988 after 2 years of losses, 
fe pany is expected to report this week. Tube plant, at 
pacity, adds 600 workers. New TV chassis due. (P- 9) 


rae VCR EXPORTS OFF 23.3% to 9.5 million in 
5 8, color TV shipments down 73.9% to 221,843. Average 
apanese VCR deck price off in Dec. (P. 10) 


VIDEOGAMES STAR at Toy Fair in N.Y., despite legal 
disputes and reported shortages. Electronic learning 
devices, kids' computers debut. (P. 1D) 


‘SILICON RECORDER’ with no moving parts may be next 
digital audio product at start of 21st century, one of CD 
recorder's parents tells those attending Solid-State 
Conference. (P. 12) 


7.2 MILLION VIDEODISCS annually scheduled for 
production in Cal. by Pioneer, which forecasts 10,000 player 


sales monthly in June. (P. 12) 


VCR GAMES SLUGGISH, with sales off 55% in dollars last 
year. No new introductions at Toy Fair. (P. 13) 


GO-VIDEO STOCK continues to fluctuate. Company's 
chmn. sold more than $1.1 million worth at $9-$11 per share 
before it fell to $4.50. It's now at $6. (P. 13) 


That action was controversial and many 
Commission has set reconsideration for 


but hasn't settled on whether to push 
week won't be "earthshaking,” primarily will 
0-day notice period in which 
ntract. Reasons for delay involve 


arge- broadcasters ‘vity provi 

——= must alert cable of exclusivity P 2 

ae prin placed on cablers in complying with plan, © yes A 28 Cable's threatened court challenge also is 

ting Penent that will permit program substitution, source : 

ote is ( ecting FCC's decision to delay, we're advised. 

rast ) : ‘ne syndex in place will have on all the stations who 

sumer ha "The FCC has no idea of the im act a delay 12 eammning at NATPE," INTV Pres. Preston Padden told 

ly ve just spent hundreds of millions of dollars on pr 

d it 

¢ said it <a wit vmitten permission, is a violation of Federal statute (17 USC 107 et seq.) 
tion in any TOrM, 
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complete sets decreasing 19.5% to 9 
: ; 0,105 
jpments from Japan have declined f; and Color chase; : 
° r * Sis & k 9, 
exports to U.S. fell 87.5% to 62,644 in year, orice Year's Bewis areby srspi ete h is 
> windled to just one : ince March 1986. B&w TV 
set in Dee. 


Exports of Compact Disc p] 
975,236 in Dec. ayers from Japan were up 0.3% 


Japan's VCR exports to Canad 
. dro d Sy 
lete color TV shipm =a pped 13.2% t . 
Forts Gana iiangea Ge ene 67.1% to 16, s inte tar and rose 28% to 71,230 in Dee. 
camcorders from Japan, up 44.8% f and b&w TV exports rose 197 mae 1,673 in month. Incomplete TV 
° trom 1987, and 275.0409 CD ee to 4 Canada imported 159,004 
; rs, up . Oe 


to just 304. Complete set 


to 3,493,288 in year, but declined 23% to 


Importance of videogames in oth 


: erwi , 
(TMA), Toy Fair sponsor, for first time 'se lackluster toy industry was evident in fact that Toy Mfrs. Assn. 
statistical program. Makers of traditi reported videogame sales separately from total industry in its 
tring carpe bs See videogames as threat to sales of other products. “In 
€ of videogames, such as the Nintendo and Sega units,” TMA Chmn. 


e sets i ee - 
but sales have also most certainly bitten into ae pone ents has been very beneficial to toy retailers, 


™ ‘ estimates videogame sales totaled 1.89 billion at wholesale in 1988, $770 million in hardware 
$1.05 billion in software, $70 million in accessories. Unit sales were 52 million, including 9 million game 
systems, 39 million software cartridges, 4 million accessories. Because this was first year TMA reported 


videogame sales, comparable fi S weren't available for 1987. EIA estimated vi y 5 
million in 1988, up 83.3% from $360 million in 1987. estimated videogame software at $660 


Accepting TMA estimates would place videogame hardware market above home satellite receiving 


stations in dollar volume and software at nearly 1/3 value of entire recorded videocassette market. 


VCR games were sluggish for 2nd straight year in 1988, as unit sales were flat at one million and dollar 
value fell 55.6% to $16 million, TMA said (see separate report in this issue). Sales of electronic 
handheld/tabletop games rose 51.9% to $117 million and units 66.7% to 5 million, electronic learning aids 
were up 1.2% to $175 million, with units flat at 8 million. Sales in audio/visual toy catalog rose 37.7% to 


$219 million as unit sales were even with last year at 22 million. 


Among vi highlights of show, View-Master Ideal reintroduced its interactive video system that drew 
much ee last year's Toy Fair (TVD Feb 8 p12). System, which attaches to TV and VCR and allows 
"interaction" with characters on screen through handheld remote control with color-coded a 
has been delayed by development problems. Release date now is scheduled for ae at i up 7 b. 
$120 estimated last year. View-Master plans line of interactive programs featuring Disney, Sesame St. an 


Muppet characters. 
wing product segments of toy industry, and several new 


Computers for children are amon fastest. & re Pomputer ($100), laptop device with touch-sensitive 


arnin lling and math. Video Technology, 
Sees incladtne ee a Kei le eit video system at last year's Toy Fair, added PC Pal, 


which introduced highly publicized Socrates ech learning program 
computer-like device that uses plastic "floppy "gees ae ($25), and 8 software cartridges ($30) for 


also introduced electronic speller with 150-wo pfs 
Socrates, which works with TV set. Texas Instruments added upgra: 

Spell 

> ducts, adding musical keyboard that hooks up to TV 


deo learning proc’ 1986. Latest addition, called Musie VideoSmarts, 


its li f vi 
Connor Toy expanded its line 0 ; ed in : ‘ 
and VCR much like its VideoSmarts produc 0" jay keyhoand Dv {ola oo 
ee video less tates co dyear at $50-$6, eee with new line based on Nintendo 
ware system will be aval electronic han 


Acclaim Entertainment entered market for 
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titles. Mattel added "power glove” accessory for Nint 
like joystick. Lionel Trains’ Railscope, whic 
b&w picture of tracks and surrounding scenes 
expanded to other trains in Lionel line. 


hone that plugs into 


intercom system, microp U 
4 , er with musical soun 


including cassette record 


exhibit for 2nd straight year Ww 


Worlds of Wonder's Toy Fair ; y 
d displayed or promis 
grote “VD Feb 16/87 p14), but Mktg. Vp Paul Rago told us 


Formerly high-f lying c 
bination for children in 
ped plans for consum 


products. 

player com 
company drop 
toys. CEO Stephen Ho 


recent years 
er electronics as 


color version of its childrens’ camcorder, 
Fair. She wouldn't comment on sales of product, bu 


endo videogame 


h places miniat 
on special 4. 


ies i ed kids' electronics 
In audio products, Nasta Industries Sahat phn’ sla : 
d effects, and electronic ke 


part of its reorganization, now i 


pkins said company = ere nad oe hes 

i ankrupte tection. Fisher-Price sp 
shies ada to flares as had been speculated when b&w product ma 
t said Fisher-Price wasn't publicizing camcorder at all x 
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20, my 


that controls action of games “_ 
ure video camera inside locomotive to Provide 
" Lionel TV set or on any standard TV, wags _ 


line including cassette recorder, 
New from Alaron is electronics ling 
yboard with speaker/amp. 


as devoid of any consumer electronic 
ed interactive VCR and TV-videocassett, 


s focusing on standard 
ment with outside investor group to take it 


woman said company has no plans to introduce 
duct made debut at 1987 To 


7.2 MILLION VIDEODISCS: Pioneer's laserdise plant in 


AFTER CD, WHAT? "Silicon recorder,” solid-state digital 
audio system with no moving parts and instant random 
access, may be next major development in recording, and 
could come at beginning of 21st century. This was forecast 
ho devoted more than 20 years 


of Sony's Heitaro Nakajima, w 
0 development of digital audio, first at NHK, then at Sony, 


re he's executive technology adviser. 


Heitaro, keynote speaker at IEEE International 
Solid-State Circuits Conference in N.Y. last week, noted 
that major audio innovations have come every 25 years —- 
cylinder phonograph, gramophone, electrical record player, 
stereo LP, CD player -- and expressed his guess that silicon 
recorder would be next. Approximately 4-gigabit ROM 
would be needed to equal quality and playing time of current 
CD, he said. He also forecast simultaneous language 
translating machines "certainly" in next 10 years -- "when I 
speak into a microphone in Japanese, the smart little 
machine will translate my Japanese into English... with a 
nice New York accent.” 


He noted that in digital audio, general evolution of 
nonconsumer to consumer products has been reversed, with 
consumer products coming first, their high volume making 
possible cost reductions leading to "relatively small volume 
noneonsumer systems" such as CD-ROMs and other CD 
spinoffs. 


_ __Innear term, Nakajima forecast that all digital circuits 
in CD would be incorporated in single chip. He said that 
during history of development of digital recording, systems 
were devised before components were available -- for 
example, 16-bit resolution was chosen "when only 14-bit 
D/A converters were available at a sample cost of 
$1,000-$1 ,200." In 1981, less than 2 years before targeted 
introduction, "there remained more than 200 unsolved 
eps Thanks to declining costs, greater integration 
and standardization, 6 years after introduction more than 45 
million CD players are in use worldwide, Nakajima said. 
——_i—__ 


Compatible widescreen TV system -- 2nd- i 
EDTV -- is scheduled to come tte ache as rl 
broadcasters starting in April, with goal of broadcasting in 2 
years at earliest. First generation -- with improved E 
definition, ghost canceling, line doubling at receiver -- could 
be on air by fall. Japanese broadcasters are expected to t 
to coordinate 2nd generation with U.S. ATV proponents ‘, 


Cal. in June will reach its new capacity of 600,000 dises 
monthly (TVD Oct 17 p15) -- 7.2 million per year. Kofy, 
Japan, plant is scheduled to expand to 1.6 million monthly 
early this year. Company advertises that player owners 
bought average of 30 discs each last year. Pioneer, which 
has been selling 3,000-4,000 players monthly, estimates theip 
sales will reach 10,000 monthly by June. 


Meanwhile, Pioneer introduced its most sophisticated 
industrial and educational videodise products, to be sold 
through Pioneer Communications of America, Upper Saddle 
River, N.J. New products: (1) Autochanger system 
expandable from basic 6-dise system up to 72 dises and can 
hold nearly 8 million frames of information. (2) Barcode 
system to coordinate printed material with videodise -- for 
example, encyclopedia containing barcode in sections to be 
illustrated on videodise. (3) "World's most advanced 
industrial laserdisc player" with seamless search —— no 
blackouts -- 4-track digital-analog audio, 4 hours of still 
with random access sound, interactivity in CLV mode. (4) 
40" projection cube, several of which can be combined into 
video wall. 

—— 


Xerox invested $1 million in Selectronics, maker of 
handheld reference products through Xerox Corp. Venture 
Capital Fund, which has purchased 500,000 Selectronics 
shares at $2 per share. Selectronics products employ 
technology developed at Xerox Palo Alto Research Center, 
companies said. On day of purchase, Feb. 7, Selectronics 
stock was listed on Nasdaq as 1-5/8 bid, 1-3/4 asked. Xerox 
Fund Pres. Richard Hayes said "closer relationship will 
further improve Selectronies' competitive advantage in 
handheld consumer electronics." Selectronics Pres. Michael 
Plitman credited support from Xerox research in part for 
pel s rapid growth. It reported $1,728,050 net income 

or 9 months ended Dee. 31, more than double $826,598 of 


same 1987 period; 
$8,235,891. on revenues of $18,259,139, up from 


THIS WEEK'S YEN RATE 


Lee values have been converted to dollars in 
week's issue at 126 yen = $1, except where noted. 
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MES SLUGGISH: Bloom definitely ; 
yc Gi itegory that hasn't met early expeotan, VCR 
gam jfacturers- Statistics presented by Toy Mfrs NS of most 
ar) at International Toy Pair in N.Y. last aek Assn, 

3 VCR game sales fell 55% to $16 million fro Showed 
1 @ ion in 1987, as unit shipments held steady a, pe 


oth years, indicating widespread pri 


millj 
ice attrition illion 


i is less than 2% of industry's gutie 
senory, whose sales rose 14.5% to $959 million freeze 
Ce ion in 1987-1988, and less than 0.2% of entire t s $830 
mi hich TMA estimates at $8.5 billio S. to 


ket, Ww : n, u 3.99 
billion in 1987. TMA Pres. Douglas Thorises hagien 
pularity of board games may have hurt VCR eounterpan 


Face "adding an electronic device takes the fun outer 


[game* 
Although some companies Continue to sell y 
4 have released new titles recently, none cmb: he 
introductions at Toy Fair. While combined sales of Parker 
Clue and Clue 2 have hit 1.5 million, spokeswoman said 


Ss. ' 
70 r titles haven't done as well. Two Clue game 


he A " Ss h 
Pein "established" part of company's line of “Sian coe | 
games,” she added. 


Acclaim Entertainment is satisfied with its line of VCR 

es based on various sports, Mktg. Mgr. Steve Lux ein. 
Besides basketball, football, baseball and golf games 

viously distributed by VCR Enterprises, Acclaim last fall 
introduced Wrestlemania game it developed "from scratch" 
with World Wrestling Federation and promoted line with $2 
million ad campaign, Lux said. He attributed company's 
success to finding sports “niche” that offers playability and 
has built-in following. VCR game line continues to gain 
» exposure as prizes in various game shows, he said, and 

Acclaim plans another 4th-quarter ad campaign this year. 


Kodak Video Programs, which introduced Robots VCR 
game with great fanfare last year, is pleased with 125,000 
units sold to date, Pres. Robert Faubel told us. Company 
re-promoted game at Toy Fair but doesn't plan any new 
releases. Faubel said: "I feel less optimistic about the 
category than I did a year ago. It remains to be seen if 
Robots can reestablish credibility for the category." He 
blamed sluggish demand for VCR games on titles that failed 
tomake tape integral part of game play, were too simple to 
sustain repeated play or too complex for consumer to enjoy. 


However, Kodak is tapping into more lucrative part of 
toy business with Toy Fair introduction of program on 
improving score on Nintendo videogames. Price hadn't been 
set at our deadline, but Faubel said company hopes to start 
shipping title in next 6-8 weeks to outlets already carrying 

intendo, Robots was carried primarily in "toy departments 
of major retailers," he said. 
—»— 


a, Semiconductor business improved somewhat in Jan. 
* declining slightly in Dec., Semiconductor Industry ; 
SIA) said. Trade group book-to-bill ratio at end 0 
a was 1.00 ($100 in new orders for every $100 oY 
dan ais shipped), up from 0.93 in Dee. and 0.95 in (ee 
Mon "2s first month since Aug. ratio reached 1.00. Av: 
 hinttly orders for 3 months ended Jan. 31 were $1.12 a 
a °n, up 5.4% from $1.07 billion in 3 months to Dec. 2. 


President Bush will be guest speaker at EIA annual 
Wat lndustey Dinner: March 15 atd.W. Marriott Hotel 
G headg et": Scientifie-Atlanta Chmn. Sidney hae 2 ial i. 
[ Bitoe ATV Committee, will receive 1989 EIA 
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GO-vip 
Which Gino CHANGES: Chmn.-CEO of Go- Video, 
block dual 8 & VCR manufacturers charging conspiracy to 


months ante VCR, sold $1,149,000 worth of stock in 4 

Ariz., SEC fiji ng Company's annual meeting in Scottsdale, 

was queried b ngs show. At meeting, Chmn. Terren Dunlap 
y stockholders about gyrations in shares, which 


r - 
annual meeting. more than $24 last summer to $4.50 by 


According to publi 
fluc } . published reports of meeting, Dunlap said 
tuations "could be blamed on Japanese manufact lean 


Dunlap's SEC filings show he sold 113,000 shares 
* 3, Sept. 
an “4 1988, at prices ranging from $9.06 to $11.39, and 
Ali M e still owned 87,830 directly and beneficially. 
1989 ugh filing nominally was for calendar month of Jan. 

» It listed sales for Aug., Oct., Nov., Dee. Dunlap told 
us last week he now owns more than 600,000 shares, 
pecsumiably acquired since Jan. 23 SEC filing. As of Oct. 15, 

e had options to purchase up to 500,000 shares at average 
exercise price of 89¢. He told us advice to shareholders to 


retain certificates was in no way recommendation that they 
not sell stock. 


Since annual meeting, stock gradually crept up to 
around $6.50 as of last week. Go-Video's initial public 
offering was in July 1986, at 75¢ per share. For year to July 
31, 1988, it lost $1,323,517 on total revenues of $470,049, 
annual report shows, compared with $789,904 loss on 
revenues of $222,583 preceding year. In addition to pushing 
for VCR-2 double-deck recorder, company has video 
production business. Settlements from hardware 
manufacturers have totaled $1.8 million, it said. Go-Video 
has been granted basic patent on double-deck VCR and 
Dunlap has promised it will market unit this year. 

—_——i—_ 


Jan. at Retail: Tandy reported consolidated sales of 
$328.1 million in month, up 15.9% from Jan. 1988. 
Same-store sales rose 9%... Highland Superstores had 
sales of $73.1 million in Jan., up 17% from Jan. 1988. 
Same-store sales were flat. Sales in 4th quarter to Jan. 31 
totaled $315.9 million, up 17.2% from same year-earlier 
period, with same-store sales up 2%. In full fiseal year, 
Highland sales rose 20.9% to $910.7 million, with same-store 
sales down 1%... Best Buy had sales of $38 million, same 
as Jan. 1988. Same-store sales dipped 2%. Through first 10 
months of fiscal year, Best Buy sales rose 18% to $439 
million. Retailer's board approved opening of up to 30 new 
superstores in Chicago, Dallas, other areas in next 30 
months... K mart, with sales up 6.9%, said home 
electronics led gains in hardline division... Sears also 
reported strong increase in home electronics sales. 


intom is exporting about 60,000 VCRs and VCPs 

Be: of which 30,000-40,000 go to U.S., Shintom West 
Pres Hideo Kubota said. Our report Jan. 16 indicating 
60 000 were being shipped monthly to Europe was incorrect. 
Kubota said that although new plants were under 

nsideration no decision has been made on whether to 
co VCRs in Singapore or Europe. Shintom makes some, 
produce lular phones marketed by Audiovox. Audiovox 


bat oe eae offered for mobile use isn't made by 


Shintom, Kubota said. 


ic inviting others to design software for its 
ey pia Siaieek: Company said last week it will 


be ssary technical information available at no charge. 
make 


U. sonY NET UP 44.4%: Sony net 


€arnings ; 
Stem uarter to Dec. 31, on 36.8% hishaes sumed 44.49% ; 
Ms P I gher Sales (see f3..- in 
rk >), In first 9 months of year ; €e finance 
et table). 9% Cc > het rose 107 3%, Ila] 
i; ereased 39.97%. company attributed results +. 7.25 Sales 
t € nverseas sales, gains by "all electronics pro du, My Strong 
? worldwide and to record operations acquired eae 
Se e - : 
skp ant ny cited "substantial" sales 
ney to Gene anl other video equipment, partie, 3 Mm, Betacam 
du Ny showed "steady advance, helped by one Y Overseas 
Ctop onding for large-screen color TVs in Jour Consumer 
darg i as of our computer displays." Audio equ; and expanded 
hig: maintained its growth trend in this aharter: aoe 
it. We of continuing brisk sales of CD players an ingen because 
ae It tere0S," Sony said. Records Operation, which Soon Ponent 
Ded in financial results for first time, was boosted b Y included 
gales of new albums and CDs. y strong 
HDty Operating income in 3rd 
perating quarter soared 83.7% 
(ductop million (126 yen = $l), helped by Cost-cutting re aay ives 
ry OS aan ee Cotati at near future "diffionlt” hepa 
Strong » of uncertainties on foreign exchange markets and Ja use 
nak foreign economies. It will conti panese 
‘ake and foreign ' inue to expand overse 
rican Ty manufacturing to counter effects of higher yen, as 
e 
easily Sales by product area in 3rd quarter: Video equipment 
up 25.3% to $1.33 billion, TVs up 8.5% to $826.3 million 
Juctop audio equipment up 15.9% to $1.34 billion, records $667.1 
million, other products up 21.9% to $701.3 million. U.S. 
sales rose 46.3% to $1.29 billion, Japan sales were up 27% to 
$1.7 billion, Europe sales rose 35.6% to $1.19 billion and 
ficial sales in other areas increased 49.5% to $684.3 million. 
— Pioneer consolidated net rose 47.3% in first quarter 
would } ended Dec. 31, on 9.7% higher sales. Overseas sales 
st h 1 « increased 7.5% to $512 million and accounted for 52.5% of 
—— total, and Japan sales rose 12.3% to $463.9 million. Sales by 
bine product group: Video up 11.4% to $279.2 million, audio up 
10.1% to $388.2 million, car electronics up 6.1% to $255.2 
million, other produets up 16.3% to $53.2 million. 
11), Amstrad net fell 20% in first 6 months ended Dec. 31 
with on 1% lower sales. Pretax profits dropped 16% to $132.5 
me of million. Chmn. Alan Sugar blamed supply shortages and 
> distribution problems for decline in earnings. 
s into Pay 
Restrictions on carrying electronic products aboard 
airliners were being considered by several countries 
following conclusion by British authorities that bomb that 
destroyed Pan Am aircraft above Scotland in Dec. was 
gency hidden in "radio-cassette player." In U.S., FAA is expecte 
ay ‘0 issue detailed procedures for inspection of electronic 
line tems carried by passengers as well as extensive searches 
to _ eeereipaeion of passengers. Other countries are 
pected to follow. 
s of Ads & Promotions: Mitsubishi Electronics mY 
TSC Sponsor of Lipton International Players tar ae mie 
fnis tournament, scheduled for March ghee aviatel 
jon). “cayne, Fla... View-Master Ideal plans nation a Mae e8 
print ad campaign for interactive video eat Fed 
at Toy Pair last week (see separate report)... a ae fie PED 
nsing names Ron Marin & Assoc., Newton, N.+, 
By f 
or q @ en Tandy is shifting corporate and govt. sales 0 ‘ohteh it 


Mputers to s anization of Grid Systems, 
uired in 1988,” rae Radio Shack Computer Panier 
of reorganization, 61 Radio Shack tat Bet d Systems 
ferred to Grid management and Sd 
ers, Tandy Chmn.-CEO John Roach sale. 


As 


TO d 


Cent, 
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behind 


ing & Rolitiaas nae on S-VHS by Britain's 


Data from Survey indicate 


camcorders sold in U 4% of VCR decks and 5% of 


-S. last ) 
came in year were S-VHS, % 
projects an? or geeible number of decks in 1987.” Study syd 
thie ecks and 15% of camcorde 


rs in super format 


year, rising j a : 
40% 4 rising in 1990 to 15% and 25%, in 1991 to 30% and 


me ae to 40% and 53%, in 1993 to 50% and 64%, 
just over o* rey increase in total U.S. camcorder sales to 
sales, with ton by 1995, slight decline this year in deck 


owth ing i isi 
an 19 milfion As bbe in 1990, rising gradually to more 


In Japan, report indicates 15 
; s 15 
Camcorders were S-VHS last ye 


- It forecasts S-VHS takin y 
: § over 28% of decks and 41% 
cee mcorders this year, 42% and 50% next year, 54% and 
© in 1991, 64% and 60% in 1992, 73% and 65% in 1993. 


% of decks and 25% of 
ar, up from 5% for each in 


i European S-VHS market will begin this year, with 2% of 
Sales of decks and camcorders in new format, rising slowly 


to 4% and 5% next year, 10% and 15% in 1991, 20% and 29% 
in 1992, 32% and 40% in 1993. ¥ *-~aghatand 


; US. blank S-VHS cassette sales are projected at about 2 
million units this year, rising to 5 million next year, 11-12 
million in 1990, 25 million in 1991, 40 million in 1992, 57 
million in 1993. Japan sales are seen running slightly ahead 
of U.S. until 1991, when both will be equal, falling behind in 
units thereafter. In Europe, sales will be much lower, 
Tone only 30 million -- just over half U.S. sales -- in 


—_}——_ 


Toshiba's VCR pact with Samsung has been delayed 
but isn't dead, Toshiba officials said last week in Tokyo, 
conceding that unforeseen problems have arisen -- including 
appreciation of the won, rising costs of parts and labor and 
difficulty in arranging technical exchanges. Under proposed 
deal, Samsung would provide finished VCRs as well as parts 
for assembling VCRs in U.S. (TVD March 14 p9). Toshiba 
officials said they hoped to reach agreement with Samsung 
soon, but if no deal is made it will consider building VCR 
plant in southeast Asia. Company plans to shift output of 
mature products from Japan to countries such as Indonesia, 
Korea, Singapore and Thailand, concentrating Japan 
production on high-tech products such as large-sereen 
digital TV. 


First HDTV legislation ya ee to a this 
in House by Rep. Ritter (R-Pa.), co-chmn. 0 

eee HDTV Caucus and member of both House 
Telecom and Science Subcommittees. Bill would grant : 
industry antitrust immunity to form consortium and provide 

ovt. funding, sources said. Meanwhile, Telecom oii 
Subcommittee is preparing to hold 2-day we oon ll 
on industry action memos on HDTV policy (TVD Feb 6 p2 


pl). 


i j erts still video pictures for 
fave) magic has been developed by — 
isi ap tems, Maldon, Essex, England. System — 2 4 
Moon os it boards for IBM or clone PC to convert sing: 
ce, 6 digital form and encode it into standard fax 
pater uses have involved transmission of X-ray 
si . 


iBfiares and microscope slides between hospitals. 
pi 
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Consumer Electronics Personals 


: he ‘d 
Yoshiaki (Joe) Nakata, from parent in TORR ica (Alex) 
Sony America Video 8 mktg. mer-, ert ae t there; 
Shimazu, returning to Japan for market ing Pe products 
Jean-Pierre Laussade, former semicon {products VP--- 


Componen 
en. mgr.-dir., advanced to oe Poul sales and 


onn Barclay, Portable Audio Div. natu 
zt ek Snare to JVC Consume Video Div. as gen. 
ing Steve Isaacson, who rest ECs» 


i d Heckelmann, ex-Alexanders 
Fochib ts asst. mktg. mgr--- Vp Oo 


(Sam) Inoue promoted to Fuji USA exec- vp, sueceeding 


Koichi (Bernie) rane a 
International Mktg. V1V- gen. et 
ae Commerce Dept. undersecy- for productivity, technology 
and innovation, joins onies Assn. aS 
consultant. 


f America (LDCA) Mktg. Vp John 
Talbot and Pioneer Artists Vp Ron Rich resign in wake of 
»5' relocation from N.J. to West Coast; David 
Wallace promoted to LDCA mktg. mgr... Leslie Tyler, — 
dbx engineering VP, named technology vp of parent Carillon 
Technology... Charles Uhl, national sales mgr., advanced 

at General Instrument VideoCipher Div. to new market 
development dir., new post; 
America, joins VideoCypher Div. as sales dir., new post; 
Allen McCabe moves to national sales mgr. from regional 
sales mgr... David Parse, ex-Akai, joins Videonics as 
regional sales dir. for metropolitan N.Y., New England, 
mid-Atlantic states; Larry Hartman, ex-Akai joins as 
midwest regional sales dir... Edward Condon moves to 
Sears vp-corp. treas., from senior asst. treas. and banking 
dir., succeeding Robert Gurnee, advanced to Sears 
Roebuck Acceptance and Discover Credit chmn. 


Pete Pidutti resigns as Celebrity Home Entertainment 
senior vp to head new Shapiro-Glickenhaus home video 
operation... Tim Deegan named Trans World 

Entertainment mktg. vp... Dean Wilson, ex-Tri-Star and 
Lechmere, joins as Artec as product management dir.; 
William Watson, ex-Clement Communications, named 
telemktg. dir.; both are new posts... Larry Klingman 
advanced to Fries Home Video special markets vp, new 
post... Gary Jones promoted to Republic Pictures Home 
Video sales vp... Norman Smith, ex-Best Film & Video 
manufacturer's rep J.M.S. and Video Gems, joins First Run 
Video as vp-sales dir... Gary Needle advanced to 
VidAmerica exec. vp... Jeff Baker promoted to Goodtimes 
Home Video senior vp-theatrical acquisitions and licensing... 
Robert Straight, ex-Vestron International Group senior vp, 
forms Film Horizon joint venture with Producers Group 
International. 


—_s——_ 


_ Hong Kong's annual electronics show be 
en, Electronics Fair this year with irene new 
a Hoxta. ioanadM “ao 350 exhibitors are expected at Oct 
, ac i 0 sponsor Hong Kong T 

acest Seon Prominent in deglene br: ae to 
eee NO Val products from joint ventures with 
wee ici t hep" Council said Hong Kong's electronic 
Leap port otaled $5.6 billion in 1988's first 10 months 
up 49% from year earlier, and exports $5.8 billion, up 26% ‘ 

g Kong has nearly 1,300 electronics factories, employing 


more than 91,000, of wh 9 +s 
56.156. eau partials whom 63.9% make finished products, 


New Olympus VHS camcorder with 8:1 zoom 


character generator, high-s 
¢ ’ peed shutter, | ‘ 
erase, time lapse (TVD Jan 23 p15) is oe tae ce flying 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past wee indicates information net 
available at press time. Amounts expressed in dollars. Parentheses denote lose 


135,451,000 (85,051 

92 ,525,000 (44" 808; pny” 
49,439,000 (30.725 09% 
34,264,000 (19,587 990 


Audiotronics 


1988-6 mo. to Dec. 31 2,803,900 (517,209 
1987-6 mo. to Dec. 31 2,619,000 (449009) 
1988-qtr. to Dec. 31 1,573,000 (237,000) 
1987-qtr. to Dec. 31 1,122,000 (301,000; 


Chris-Craft Industries 
1988-year to Dec. 31 
1987-year to Dec. 31 
1988-qtr. to Dec. 31 
1987-qtr. to Dec. 31 


250 ,830 ,000 
241,344,000 
71,587 ,000 
70 ,560 ,000 


442 ,000 
10,554,009 
3,788,000 
7 ,632 ,000 


Financial News Network© 
1988-6 mo. to Dec. 31 
1988-qtr. to Dec. 31 


28,739,439 
14,582 ,450 


» 152,035 
649 688 


News Corp.° 
1988-6 mo. to Dec. 31 


2,929,077 ,000 370,000 


1988-6 mo. to Dec. 31 2,094,910 ,000 231, 165,000 
1988-qtr. to Dec. 31 1,654,467 ,000 224,253,000 
1988-qtr. to Dec. 31 1,113,577 ,000 127 013,000 


QVC Network 
1989-year to Jan. 31 
1988-year to Jan. 31 
1989-qtr. to Jan. 31 
1988-qtr. to Jan. 31 


193,150,000 
112,302,000 
67,544,000 
45,625,000 


~O1T 000 


Sony* 
1988-9 mo. to Dec. 31 12,746,659 ,000 
1987-9 mo. to Dec. 31 9, 109,643,000 
1988-qtr. to Dec. 31 4,871,579,000 
1987-qtr. to Dec. 31 3,560 ,873,000 


United Television 
1988-year to Dec. 31 
1987-year to Dec. 31 
1988-qtr. to Dec. 31 

1987-qtr. to Dec. 31 


101,206,000 


@Includes special credit. “Adjusted. 
results unavailable. ‘Converted at current rate. 
special charge. ‘At rate of $1=126 yen. “Per ADR. 


“Comparative 
"after 


Notes: 


Intriguing history of first large-sereen TV —- both for 
theaters and rear-projection home sets -- has been publi 
by Britain's Royal TV Society. "The Story of Seophony,” 
monograph by Thomas Singleton, describes development of 
optical-mechanical projection TV system by Seophony ©°-, 
headed by Sol Sagall first in U.K. and later in U.S. 
Projection system was developed because, in words of 
Scophony official, largest eathode ray tube that could be 
anticipated was "somewhere in the neighborhood of 
10x12em," or about 4x4.7 in. Seophony rightly assumed the! 
public wouldn't accept TV until pictures were larger; its 
rear-view consumer model image was 14x18 in. Scophow 
also was one of first to propose eable TV. illis 
active as head of Teleglobe Pay TV in N.Y., which holds 
patents in pay TV field. Seophony monograph is about $10 
Royal TV Society, Tavistock House East, Tavistock Sa-» 
London WC1 9HR. ; 


Ricoh denied it's circumventing European 
Comenlstiaas antidumping duties on photocopier imports 
fro Jee EC has proposed 20% antidumping duty — 
ape from company's Tustin, Cal., plant, 

leves components are from Japan. 
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soadcast - Cable 


INE EXTENDED 
DEX DEADL bee 
S fficms key pea, of scheme. NCTA no lonece 
fini aly fi a 2al, now ill 3 AY savi 
defini tenit. 1D will await decision by beard 


which is split. 
ES HDTV AS PRIORITY: 

MARKEY SE : Tells F 

that policies on long-term economic bmplitaasen Sere 

precedence in Congress. Cable-telco issue said ireland 


take back seat. (P. 3) 


waB BOARD ELECTIONS: 12 elected to Radio Board: 12 
seek 6 seats on TV Board. Eight incumbents returned on 
vadio side, aS 4 seek 2nd term on TV board. (P. 5) 


PUBLIC INTEREST GROUPS OPPOSE FCC approval of 
buyout by non-applicant. NAB seeks rulemaking. (P. 5) 


FCC MOVES TO HELP AM: Proposes new rules and 
procedures to reduce interference among AM stations; 
‘sues statement clarifying elimination of Carroll Doctrine 


and UHF impact policy. (P. 6) 


yB0 AND TURNER BUY Hughes satellite capacity to 
jeliver programming into next century. Deal expected to 
establish Galaxy 1R and Galaxy 5 as next-generation cable 
birds and launch round of buys by programmers. (P. 7) 


CITING 'WILLFUL VIOLATIONS ' of rules and ‘deliberate 
nisrepresentations,' FCC refuses to renew license of 


h for ron 

ublished WBUZ(FM). (P. 7) 

iy," 

nt of 

y Co., FCC GIVES CABLE MORE TIME TO GIRD FOR SYNDEX: 
h new syndicated exe 


when cable operators must comply wit 
; approved in May 1988. Deferral from 
points of syndex intact (TVD May 23 pl). S 


| be 
syndicated programmi ‘e right to show a program 
4 t xd programming exclusive Pg : 
d tha NAB have sought such protection because they say stations ne 
ble more tim 


it se . 
i cable, Both had predicted FCC would give 


hony vee ‘ 
is by time of agency's Feb. 22 meeting, they were 
ds 
Rist bro: Commission retained June 19, 1989, de 
a Hees program contract has syndex clause. | 
‘@ toy ticantly . Details of some of those alteration 

se of decision. Commission said it extended rae 
rts Da Tinimize disruption in program delivery to pub’! 
on Ying attention to industry concerns. (3) To col 
t 
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SUMM 
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Aug. 18 came on 
yndex rules 


much more © 


Heese n period for variety of 
(2) To fend off legal argu 
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Cc 
~Onsumer Electronics 


PICTU 
5 eee SHORTAGE pinching industry, all plants 
strike, In y, turning down orders, exacerbated by RC A 

- increases put price pressure on TV makers. (P. 9) 


ZEN 

an are ee ELECTRONICS operated in black 

Sption » Company says. Sees 'running the business’ as best 
ut continues to explore alternatives. (P. 9) 


oie SALES GROWTH in consumer electronics was 
nif .S. operation last year, but total CE operations 
profits dropped 37%. Improvement forecast. (P. 11) 


ie TV IMPORTS DOWN in 1988, despite strong Dec. 
inish. Videocassette and videodise player shipments set 
records, LCD TV imports up. (P. 11) 


SEARS SLASHES PRICES permanently on 50,000 items, 
including store and catalog goods, in ‘everyday low price’ 
policy that begins this week. (P. 13) 


LOOSER CO-OP RULES proposed by FCC in 
housekeeping' changes to reflect current realities. (P. 13) 


HDTV CONSORTIUM STUDY enlarged by AEA to include 
36 companies. Group considers payback plan to reimburse 
govt. for investment in receiver R&D. (P. 14) 


NINTENDO PLANS increase in videogame software 
production in 1989 to relieve shortages. Atari Games 


expands suit against Nintendo. (P. 14) 


FCC has extended to midnight Dec. 31 deadline 
mmission 


lusivity (syndex) scheme that Co 


reconsideration in which Commission left major 


allow broadcasters to buy from suppliers of 


and to enforce that right against cable. INTV and 
ed exclusive programming to compete with 
e (TVD Feb 20 pl) and had made strong protests. 


onciliatory- 
t notify cable operators that 


: : rs mus 
es x ae bent changes that didn't alter rules 
therwise, 


FCC made minor 


ealed Feb. 92, but for others parties must await 


reasons, including: () 
ment that Commission wasn't 


Jan. 1 start of copyright royalty period. 


statute (17 USC 101 et seq ) 


n, isa violation of Federal 
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HDTV STUDY ENLARGED: 


° ies 
an Electronic : 
cee oup will consider 


rtium study grouP © c 
panhd reimburse govt. for its bepectng in 
and manufacture, AEA Vp ae 
e of several scenarios to De 
m that AEA plans to nam 
ess plan for possible 


Assn.-sponsored 
payback plan tha 
HDTV receiver design 
Hubbard said. Plan is one | 
considered by consulting firm 
week to begin drawing uP busin 
consortium, she said. 

ed since ew - 

id membership W 

area aR original 17. Most 


Consortium study group has expand 


founded (TVD Jan age bas 
t week at 36 com ; : 

yee eben are relatively — pager cere and 
i . Others a 

Hughes Aircraft among largest pect ee 


ivics, Analog Devices Semicon ¢ pit 
prea sc 4 Data General, Dotronix, First Pacific 


i i ing Systems, Rebo 
rks, Lytel, Omnishore, Ovonic Imaging 5 
Mea Definition Studio, Seattle Silicon, Silicon Compiler 
3Com, VPL Research. Hughes 


Systems, Tandem Computers, rc 
as been significant factor in development of military 
projection TV systems using liquid erystal shutter systems. 


Payback plan isn't fully developed, Hubbard indicated, 
but she told us she believes reimbursement could make — 
partial govt. funding of HDTV development more attractive 
to govt. because of "shared risks and shared benefit." 
Reimbursement would be extension of earlier consortium 
proposals under which govt. and several firms would share 

ts of developing HDTV technology, then license 
anufacture to others and share royalty fees. 


Hubbard said several consortium scenarios are likely to 
emerge from studies, including possibility of establishing _ 
more than one multicompany consortium, each focusing on 
different technology. Some consortia could spin off from 
original group, and she envisions possibility of companies 
moving in and out of consortia as needs dictate. AEA hopes 
to meet mid-May deadline to develop HDTV consortium 
business plan, Hubbard said. 


Hubbard said she's encouraged by Pentagon role in 
HDTV (TVD Dee 26 p9 et seq.). Defense havarned Research 
Projects Agency (DARPA) is seeking bidders for contracts 
worth $30 million to develop HDTV monitors. "They're not 
just talking," she said. "They're putting some bucks behind 
it. The DARPA money, small as it is, has encouraged 
industry to focus on HDTV and given it some legitimacy." 
She predicted DARPA will be surprised at number of 
proposals. Today (Feb. 27) is deadline for submissions. 


Meanwhile, House Telecom Subeommi 

hs mittee has put HDT 

ae ag 9 a ED Markey (D-Mass.) said Inst wEee id 

aman ey to U.S. economic development in next 

arwsay fans oat Pome biggest challenge nation has faced 
ssion,” j i 

ropetitDantoar Seid Markey said. For details, see 


——. 


Long-rumored VCR 
VHS-C eassettes withou deck that can play VHS and 


Reflection Technology 
accommodate growth it said follow. 


po BoosTs SOFTWARE: Nintendo will hi 4 
el sl aie of videogame software cartridges to U. : - 
to 50 million this year from 32.5 million in 1988, re ates { 
increase may not end shortages of some titles, Aa ns | 
William White said. Meanwhile on legal front, Atan j 
and subsidiary Tengen. expanded suit against Nintengc 
include additional antitrust claims and charges of ts 
infringement, interference with business relations, trewt 


libel. 


Procurement of additional memory chips wil} als 
Nintendo to ship some 50 million game packs here in } fe 
White said. "The question 1s will 50 million be eno ur 
meet demand, he said. He said there probably wij] te 
shortage, but gap won't be as large as last year (Typ : ~d 


p9). 

In response to reports that Nintendo is creating 4 
deliberately to inflate demand for products, White tens ; 
"There is no need in our minds to create a shortage fop : 
product that's as hot [as Nintendo system]. The sho 
that we saw in 1988 were well beyond what anyone woujg 
consider logical or desirable." He said company ad 
for 1988 is $60 million, with $25 million for TV. eet 


= 


Detainees fo 


New Atari Games suit, filed in U.S. Dist. Court, San 
Francisco, seeks immediate injunction against "all future 
sales of Nintendo products, as well as an injunction againg — 
Nintendo's wrongful interference in the business operations 
of Atari Games and Tengen," $100 million in triple 
unspecified amount in punitive damages. Companies claim 
Nintendo used Atari Games' patented technology to develop 
its Nintendo Entertainment System. 


Suit also says Nintendo "attempted to interfere with ai 
stamp out competition by threatening retailers, sales 
representatives and others that they will suffer dire legal 
and/or economic consequences if they deal in Atari 
SE ee a sya in competition with Nintendo." Suit 

in series 0 actions by vi i 
3 months (TVD Feb 6 p16, Dec 19 wae eo} 
-_—_—_—i-— 


_ China's chaotic color TV market is discussed in 
Chinese publication Economie Daily, which notes that even 
though color TV is hottest consumer product there, sets a 
piling up in warehouses. Govt. policies to improve economy 
involve setting prices on consumer luxuries —- including 
about $500 (at official exchange rate) for popular 17" set- 
However, actual market price is about $800, mainly becaus? 
of shortage of components that must be bought for foreign 
exchange or at premium price. Article notes picture tubes 
one are selling for as much as $350. It quotes Jiangsu 

rovince official as saying: "We have bought the sets at big 
prices but cannot... afford to sell them at the state-set 
pie So we have to put them in warehouses.” Economie 
Paily adds: "The insatiable demand for the sets on the ote 
hati the growing stocks on the other reveal the 

€ color TV market [and] contradictions in the 
fone -" To stem panic withdrawals because of inflation 
teh state prise Tia last year offered to buy com 
ice to anyo ited 

were flooded with dovtuiecs, pasate said. ; 


FCC has dropped proposal to require warning Ish ? 


on radio scanning recei 
i vers ad 
to intercept protected Meelis C sssion said : 


users 
agreed with some comm ca’ 
enters that label : 
die taoaen, ¥ 2 


attention to a 
also said sone ited activity, m 
ah said some manufacturers i light ¢ 


or ming users of voluntary 4 
frequencies from a tions and/or omitting certai® 


listed ¢ 


Se 
which ‘| 
items | 


aes feet Gift 


ea 


Ke CATALOG: Although J.C 
*™m pen Y nsumer electronics in its - jenney no longe 
t  Wke grties Ooi featured in i etail stores }, wed 
t oF ucts still are n its Catalog under 3, ardwar 
din. produ’ ew spring-summer book, includin er its own 
i Ga. name ers from China, shows very few te! many radios and 
do toss reo" ail-winter catalog and features re ae Products 
Ate since noldovers, although there are a f ions normal} 
rage seen ; in summary below, TV and VCR pri price increases 
e | = onanged from fall-winter except as no tea are 
n olor TV line, all models with se 
ie . wn listed as imported from Korea. Non paallen than 
rh" 89, F °°. nonremote with ladder tuning at $180: 1 eader model i. 
ic to 13 BOP $20); 19" rotary tuned (2-knob) e remote js 
) SOmea ' §23 te stereo monitor version $350 (down § 30 (down $60) 
Noy 2) | remo 00; 25" mono remote consol 50); 20" remot ’ 
model 1S itor $500; two 26" ole $450 (down $5 N 
| ow tereo mont or $000; two 6" stereo consol 50); 
Short $50 and $70). Penney : offering closed onpeea anes (up 
set i x wi " 0 
*Dlieg. © 5130. Only b&w set Is oombox with 4.5 sereen at $200." 
org " > binati 19" 
: ‘oldstar combination color TV-VCR ; 
tage, | _. “Vorean VCP is $160, low-end VCR CR is $550 (down 
‘Ould ' 50). is $230 (replaci 
ud }  4ifferent model at $200), new 2-head model $270 ing 
set 4m version $280 (down $90), with one- » ON-Screen 
rogral” 9 toatl > ne-year timer $320 
jongitudinal stereo 2-head $400, mono 4-head $400 ; 
| longitudinal stereo 4-head $430 (down $70). Full-s- 
San et > $1,100 for JCP size VHS 
t | camcorders are "» enney brand, $1,200 (do 
— | $100) for Panasonic model with 8:1 zoom. ; yl 
Sainst 
ations Penney catalog includ 
.nney catalog includes one cellular telepho 
images, at $700, audio-video rack system with 19" Mie Wee 
Claim (imported from Taiwan and China"), page of "old-time" 
€velop Thomas nostalgia radios, most imported from China. Most 
listed clock radios and some boomboxes are from China. 
rith and gy —_sears 1989 catalog doesn't include video products, 
r which will be in upcoming spring-summer book, but other 
gal items show heavy use of name brands -- Pioneer car radios, 
i a Sony car CD, Jensen speakers. Phone and home office 
Suit supplies are by AT&T, Brother, Phone-Mate, Sharp, Smith 
in last Corona, Xerox. Nintendo, Atari and Sega videogame 
| hardware and software occupy 6 pages. Report on Sears' 
major price reductions is elsewhere in this issue. 
—_i—_ 
even 
Ss are Worlds of Wonder signed agreement with N.Y. 
nomy | _ Mvestor Eli Jacobs, who will assume control of toy 
g manufacturer following bankruptcy court approval of 
et. | ‘feorganization plan. WOW said its common stock and 
cause |  ‘“thordinated debentures will be canceled under terms of 
2ign reorganization. Details of agreement with Jacobs werent 
ibes disclosed. Company said it has abandoned plans to oni 
1 | _ video products, will focus on basic toys (TVD Feb 20 pl ). 
thigh | 
, Second Video Walkman is expected to have 4" a 
Lic ‘. = TV screen and more compact 8mm recorder. L fee 
one y's current 3", LCD will be made by Sharp, which P 
ects Sats TV-VCR personal portable with full-size 
ose corder. New Sony model is expected next fall. 
ion : e 
lor 6 Speakers at Chicago Consumer Electronics Sn ee 
1 Pe will include Tandy Pres. John Roach, Recon 
| Cone of America (RIAA) Pres. Jason Berman “ = 
tceording Electronics Group Industry VP Frank Myc 
} I in nes 
ful f 5 4 ¢ to preliminary report. 
‘d it , ; ; : er 
id My moannstrad will shift up to 20% of its oer joint venture 
It R ha ee Far East to U.K. wer d move all VCR 
} A, ier , 
by ; Manuf and Plessey. Earlier, olant jointly owned 
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«'Ufacturing from Far East to U.K. 
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n ‘ V sales increas ice. It 
retail value, whil €s increased 10% in units but aig Po 


IN value and cam § ‘ 


i 


BIS Macki 
Million units (up eo, eae’ for 198 
s (up 19° Eh 8 vs. 1987: Color TV 19.2 
market value $13.1 pO a 17.4 million in 1987); retail ‘ 


d Lli 9, 
€cks, 10.4 million (up oe 6% from $12.4 billion). VCR 


billion (up 3% 


bil from 9.1 million); value $6.8 


f. AS 
2 / from 900 000), $6.6 billion). Camcorders, 1.2 million (u 
billion). For comes ue 82 billion (up 18% from $1.7 r 
figures) —- 20 Sees sales to dealers in U.S. (EIA 
million), 10,7 | Million color TVs (up 4.6% from 19.6 
million)’ 9 pg tiltion VCR decks (down 8.1% from 11.7 

» < million cameorders (up 27.4% from 1.6 million. 


No breakdown by indivi 
Se a Yy individual ; 
Details: BIS Mackintosh, 408-982-8990. 


—s—. 


U.S. electronics sal i 

1 es totaled record $278.39 billion in 
eee e from $255.2 billion in 1987, American 
7.1% to $73 ere (AEA) reported. In 4th quarter, sales rose 
waite ie illion from $68.9 billion in same year-earlier 
Smee he ss ane gained 9.1% to $27.6 billion. AEA said 
initio pe oyment in electronics industry was 2.64 
D at end of 1988, up 2.7% from year-earlier figure. 

ec. was 6th straight month in which electronics 
employment exceeded 2.6 million, AEA Pres.-CEO Richard 
Iverson said. Employment breakdown by industry segment, 
with percentage change from 1987: Consumer electronics, 
musical instruments and medical electronics up 0.9% to 
616,000, computers up 5.1% to 470,000, semiconductors up 
5.7% to 270,500, other components up 1.6% to 399,600, 
software/programming up 15.3% to 298,200, communications 
equipment down 3.5% to 584,700. All figures are based on 
Commerce Dept. data. 


Philips has agreed to supply more than million 
decoders for British Satellite Bestg. (BSB), with at least 
50,000 due for delivery this year and up to 50,000 monthly in 
1990, company announced. BSB satellite will broadcast in 
MAC TV standard, while Rupert Murdoch's rival Sky TV is 
using PAL. Philips is 4th manufacturer appointed by BSB to 
make MAC satellite tuners, others being Thomson of France 
(Ferguson), Salora of Finland, Tatung of Taiwan. 
Direct-view color TV sales to dealers were up 35.4% 
in first 2 weeks of Feb., following inerease In 2nd week (see 
State of the Industry). Projection TV sales rose 14.6% in 
first 2 weeks, despite sharp drop in 2nd week, EIA said. VCR 
ales fell sharply in week, were off 7.3% month-to-date. 
Camoorder sales, which rose slightly in week, were up 16.3% 
in first 2 weeks of Feb. Cumulative VCR sales since 1975 
passed 69 million in year's 6th week. 
i tive toy from Mattel is play phone that 
were VHS VCR and allows child to "communicate 
hooks up f° ters on TV screen and answer questions 
ge cartoon ere buttons. Product, called See 'N Say Video 
by peer, i phone, one videotape with cartoon, available 
Pn60. es as brary has of six 30-min. tapes. 
at ; 7 . . > 
seachi's color TV assembly is remaining in 
Most met representative of —— r a 
naheim mment on published repor 
- : ho was asked for co or TY to Mexican 


ucts is moving col 

id company 1s ™ ; - 
apa ee ntrate on assembly of VCRs in Anaheim. 
plan 
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Financial Reports of TV-Electronics Companies 


indicates information not 
These are latest reports as obtained during past week Dash 
a ctie t press tne Amounds expressed i doar. Parentheses denote ss 


BMC Industries “000 
1988_year to Dec. 31 160 , 346,000 rai ob 
epeeaer. Spat. 1 ee be 2,109,000 
perlecr: s bat 31 42,420,000 2,822,000 


83,000 
130,000 


Certron 
1989-qtr. to Jan. 31 
1988-qtr. to Jan. 31 


7,247,000 
6,812,000 


Cohu 
1968-year to Dec. 3) 
1987~year to Dec. 31 
1988-qtr. to Dec. 31 
1987-qtr. to Dec. 31 


2,746,000 
1,867,000 
793,000 
647,000 


33,630,000 
29,812,000 
7,810,000 
8,057,000 


t 
 yoeb-yoor to Dec. 31 358 , 900 ,000 61,900,000 
1987~year to Dec. 31 333,700,000 (47,300,000) 
1988-qtr. to Dec. 31 91,800,000 12,400,000 
1987<qtr. to Dec. 31 82,200,000 4,100,000 


falcon Cable Systems 


1988-year to Dec. 31 24,482 ,000 (1,158,000) 
1987-year to Dec. 31 20 , 333,000 956 ,000 
1988-gtr. to Dec. 31 6,485,000 (487,000) 

5,335,000 (512,000) 


1987~qtr. to Dec. 31 


Handleman Co. 


1989-9 mo. to Jan. 31 495 , 321,000 30,594,000 
1988-9 mo. to Jan. 30 401,838,000 24,324,000 
1989-qtr. to Jan. 31 194,585 ,000 13,456,000 


1988-qtr. to Jan. 3 152,817,000 10,264,000 


Heritage Media 

1988~year to Dec. 3! 
19B8-gtr. to Dec. 31 
1987-qgtr. to Dec. 31 


(15,254,000) 
(3,577,000) 
(3,679,000) 


46,519,000 
13,745,000 
10,732,000 


Philips Nv* 
1988-year to Dec. 31 
1987~year to Dec. 31 
1986-gtr. to Dec. 31 
1987-qtr. to Dec. 31 


528 ,500 ,000 
409,000,000 
279,000,000 
132,000,000 


28 040 ,000 ,000 


Pulitzer Publishing 
19886-year to Dec. 31 
1987~year to Dec. 31 
1988—gtr. to Dec. 31 
1987-qtr. te Dec. 31 


19,641,000 
15,320,000 
7,650,000 
5,703,000 


99,334,000 


Viacom 
1968-year to Dec. 31 
1987-year to Dec. 31 
1988-qtr. to Dec. 31 
1987-qtr. to Dec. 


Zenith 


1,258,501 ,000 
1,010, 748,000 
355 , 367,000 
265,753,000 


(123,116,000) 
(123,459,000) 

(8,628,000) 
(35,463,000) 


1988-year to Dec. 31 2,685,700 ,000 11,700,000 
1987-year to Dec. 31 2, 362,700,000 (19,100,000) 
ody ify te Dec. 31 840,700,000 20,400 ,000 

-qtr. to Dec. 31 685 600,000 4,700,000 


Notes: “Includes special credit. “Af i 
t - ter special charge. 
Seep : ridge “Comparative results Udate Tapia 
ate of $1=2 guilders. ‘Results not fully comparable. 


ee Se er ae 
 —— —————EE——————— 


Car security system that "could reduce aut 
) 0 thefts 

is much as 80% was announced last week by GTE. SAFE 

ace Acoustic Filter Encoding) involves ignition ke 
encoded by surface acoustic wave technology, which dS 
signal for validation to car's electronic control system 
won't allow engine to start if wrong key is inserted GTE 
Says it's working with major auto makers to inco or t 
system in some models. ae 


Microwave oven shipments totaled 1.05 million i 
Jan., up 10.1% from Jan. 1988, AHAM repbieeyl May 


FEBRUARY >, 
* My 


Consumer Electronics Personals 
Kapnick, ex-Pioncer U.S.A., joins Tosh; 

ae sober mgr.; Russell Holst named Toshiba ” AS tap 
Telecommunications southeast region retail products ‘i 
mer... Reese Haggott, ex-Alpine and more recently les 
consultant, joins Fujitsu Ten as sales & mktg. "Duane 
Daniel Newman, retired... Steve Machowski, €eting 
ex-Panasonic, joins Jensen as military & major secwiagl 


‘ 


les dir.; Robert O'Connor moves to Jensen's Ad ! 
oar dir., from International Thompson Press... Pihies The ait 
Levander, ex-Minolta, joins Aiwa as conventions and s), and 
mgr. and special markets national sales mer. ows 
Kazuo Imai, former Videocom Group product strat, mancH 
gen. mgr., moves to Sony America's Microsystems as 
succeeding Masahiro Morimoto... Marvin Lurie nameq =” 
NARDA industry relations dir., David Ashton operations 
dir., Bonnie Owens joins as accounting mgr... Morgan oat 
Rees, ex-Ampex, joins Tengen as mktg. dir... John Bro 
Anning, ex-Velodyne Acoustics, moves to Audio Dynami 4 
as eater regional sales mgr... Michael Byrne, 2 > aes 
ex-Highland, named Luskin's Superstores ad dir... Lisa dm 
Schraml, ex-Philips & Du Pont Optical, named mktg. ang “T, 
sales dir., heading Americ Disc's N.Y. office. DING! 
Herb Mendelsohn hired as consultant for Congress a 
Video after resigning as Wood Knapp Video pres. due to ‘ 
company's plan to relocate from N.Y. to L.A.; he will NTIA 
assume some duties of Lawrence Kieves, who resigned as agenc 
Congress Video pres.-CEO to join L.A.-based Super Market 'destr 
Video in same capacity... Appointments at Media Home packe 
Entertainment: Joseph Weimeyer, ex—CBS/Fox 
International, named mktg. vp; Dave Cline, ex—Nelson BUSH 
Entertainment, joins as sales vp; Alan Randal, ex-Sport kidvi 
magazine and Franklin Mint, named premium market sales Felke 
vp... Former National Video Exee. Vp Troy Cooper joins 
Erol's as operations vp, replacing Dick Kerin, who left to TB 
pursue other options. to Ts 
spot 
Blair Westlake promoted to MCA Home e 
Entertainment senior vp-business affairs and NAR 
administration... Cathy Mantegna, ex-Management Co. actic 
Entertainment Group and Vestron, joins Fries Entertainment 
as home video ad and publicity vp, new post... Ralph King SAM 
resigns as Wherehouse Entertainment mktg. vp... Jeanne anal 
Mattiussi advanced to RCA Records senior dir.-video 
development and production... Carol Thompson promoted Mul 
to IVE programming dir... Nadine Holt Rosenthal, Fla. 
ex-consultant and Campus Network, returns to CBS/Fox folk 
Video as operations mgr. 
Sade a’ SEI 
__ Mergers & Acquisitions: Malaysian group headed by he: 
investor Vincent Tan, which is pursuing SSMC, has Co 
joint purchase with Bilzerian Partners, other SSMC suitor am 
(TVD Feb 13 p15). Group said it would offer more than $30 UE 
per share for owner of Singer brand. SSMC earlier this Re 
month agreed to be acquired by Semi-Tech Microel 
of Hong Kong (TVD Feb 6 p13)... PhoneMate board .= 
approved Asahi bid of $7.50 per share for 49.5% of ; 
PhoneMate it doesn't already own. . 
 «~&e 
Japanese tube plants are being expanded or .c 
established to feed offshore production by Japanese Set . ve 
makers. Hitachi will increase color tube output mits re 
Singapore plant 30% to 450,000 units monthly, which woul! si 
give it largest capacity in world, Japan report said. Toshibe x 
starts tube output in Thailand in Feb. 1990, and Mitsubist! 
Thailand venture with Siam Cement goes into production ths 
year, with 1.6 and 1 million annual units, Cc 
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€edin 
Nts Service for Broad 
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Ss ‘= 1m aitied Fields. onsumer Electronics 
Shows pn 
5, 1989 
ste yan SUMMARY. IN 
pres DEX OF WEEK’ 
| EEK’S NEWS 
Ons c 
. Cable 
prone 
we. pANEL SETS GOALS: Mass media issues ; 
les NATE ‘te communications unit agenda. parotid a . 
‘ Toe “carry among top priorities. (P. 1) siete. 
and 2 
H BUDGET: Com 
ELL RAPS BUS _Commerce chmn. s 
ee for CC, CPB and PTFP is inadequate. NTIA 
Ss reorganization criticized. (P. 2) 
Lo 
! yriA SHARPENS HDTV DEBATE: Industry comments to 
das ency are divided, some calling NTIA standards role 
larket Mctructives others say it's necessary. Production standard 
ne way but not necessarily 1,125/60. (P. 4) 
n gush VETO SEEN UNLIKELY for fairness doctrine or 
ort 4 idvid bills, senator tells NAB state leaders. Donovan and 
sales Felker clash on spectrum management. (P. 5) 
ns 
t to TV BILLINGS UP 7.1% IN 1988 to $24.9 billion, according 
Local revenues rise 6.4% to $7.3 billion, national 


to TvB. 
ad 4.4% to $9.6 billion, network 8.7% to $9.6 billion. (P. 9) 
CABLE-TELCO resolution. Committee 


wARUC TABLES 
bate by industry leaders. (P. 6) 
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ZE 

acl ade AT&T form first HDTV consortium, seek 

funda = ey to design receiver, expect Commerce Dept. 
. Eighty-plus applicants include Sony, Philips. (P. 10) 


S 

mashes AGREES to make dual-deck VCR for Go-Video 
part of settlement of antitrust suit. First products 

expected before year end. (P. 11) 


irc ‘PRIVATE EYE' monitor uses vibrating mirror, row 
Ds to produce high-resolution image. Developer 
proposes 3 rows of LEDs for color TV model. (P. 12) 


U.S. COLOR TV PRODUCTION up 8% to record 11.94 
million in 1988. Total color TV supply up 1.5% to 20.15 
million despite decrease in imports. (P. 13) 


CANON'S FIRST Hi8 camcorder reinforces new system's 
place at high end. Unique 1- or 2-hand model at $2,299 is 
first 8mm with AFM hi-fi stereo sound. (P. 13) 


MATSUSHITA NET UP 20% in 3rd quarter as sales rise 
8.3%. Company cites ‘solid’ overseas demand, strong home 
economy. Nokia profit down in 1988. (P. 14) 


inment 

cing SAMMONS TEAMS WITH TELCO: Digital voice and FM VCR PRICE FLOORS from Korea accepted by European 
ne analog systems to be employed in Ft. Worth area trial. (P. 6) Community as substitute for dumping duties. (P. 14) 

| . . 

ited MULTIVISION OVERBUILDS SOUGHT: Cities in Kan., $1 BILLION FOR HDTV in govt.—private money proposed 

Fla. and Mo. seeking alternatives to cable MSO systems, in comprehensive House pill by Rep. Ritter. Measure 
‘ox following lead of Tenn. municipalities. (P. 7) guarantees market to U.S. (P. 15) 

SENATE PANEL SETS COMMUNICATIONS POLICY GOALS: Senate Commer’ Committee on port 7 
soy , |) srncoumurcaton sgeman fr 101 Cones Ut Sip oi nl mass ale 
itor, aay sc Bae ‘ eleased last weer Exide ea ee on whether to make permanent ban on 
in $30 vane top priorities, report said. Also high on list: ses unit rate 1 to for TV-radio campaign as. 
is ; F-VHF swaps, reinstatement of fairness doctrine, ows ives insight cro Committee sentiments on mes 
tronics Ni, is first formal review of Senate policy agenca 

ot policy matters. 

ubcommittee and rehashed many of 


Report described issues pendin 


ies and questions before last Congress 1) i 
mmittee doesn't expect time to stand still wh! 


et tefused ¢ i A 
0 advance other mass media legis 0 

would | an fairness doctrine was completed (it then was Ve 

roshib? om wv except that Committee leaders expec 

bist imer, aides said 

jon : 
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le ee ea “cg FCC apP ointments —- 
lation -— 


this year 

ongress last year 
before bill to 
an). Situation this year will be 
legislation soon —— perhaps In 


un 
ne dispute is argued. © 


ent Reag 
to other 


olation of Federal statute (17 U 
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+ NEW PRICES: Sears' "everyda . 
hi-fi audio products (TVD Pee 27 prices” on 
are 
cont Catalog shows mainly Sears’ 9wy 
yots, but a es Gee mae Magnavox, Panasoni 
4 poorer items. In ir E : aay » Marantz, Pioneer and and 
Gr gdesign alsO O° fall or spring eoeparable ite 
sour vious catalogs (fall or spring), reductions ya nes Were 
ip rally in §-20% range. In summary below, n Ome, 
gen A are amount of reduction from Previous TS in 
Pctein apen Hem iSnew. Pecos rem 
0 


a grest dollar. 
all-screen TVs start with 5" monitor : . 
aya at $200; 9" monitor is $231 (down goay ee with 


$2 es 

. » basic 13" 
tuned set iS $170, ladder tuned remote 21 

Eon tuned model with on-screen display $251 Rens 
ke menus $271, Sears brand with MTS stereo $300. 
: “i high-resolution monitor receiver with RGR input $330 


Midsize sets feature basic rotary 19" at $2 

senote $257 ($23), quartz tuned cable chai = ae re 
er warranty $290; 20 remote with off timer $321 
oon with time and channel display $322, MTS stereo ” 
wnitor $341 ($79), RCA mono model with 147 channels 
4371, MTS stereo monitor with on-screen display $390 
100), similar model with unified remote due March 17 
$390, high-resolution MTS stereo monitor with unified 
remote $490 (comparable model was $150 more), 


-screen table models begin with 25" keypad 
remote at $390, MTS stereo monitor $490 ($100), same with 
mified remote $524; Magnavox monitor with universal 
remote $500, 26" high-resolution monitor with S-VHS input 
$590 ($150), 27" Magnavox universal remote monitor $641; 

* RCA Colortrak 2000 $700, top-end MTS stereo with 6 
speakers, unified 61-key remote $1,800 ($180). First console 
is 25" remote at $480, with Magnavox on-screen display 
nonitors in 3 different cabinets also at $480; 26" comb 
filter stereo model $530 ($50), RCA Colortrak $580 with 5-w 
amplifier, VCR compartment, unified remote $780; 31" with 
Dolby surround, 2-year warranty, $2,000. 


Projection TVs, all with sereen-covering doors: 46" 
with 10 w, surround sound $2,179 ($320); 50" in wood veneer 
cabinet $2,399; 52" Magnavox $2,800. Magnavox security 
system with camera, 12" b&w monitor is $300 ($50). Catalog 
offers universal remotes by Zenith at $49.50 and Memorex at 
$100. Telecaption adaptor is $181. 


- ,, ,Video line begins with Goldstar VCP at $180; Goldstar 
ie ton ae is $220, Sears model ve Fpcicay rene 
aed on-sereen ro. mi 56, wi one-y 
“att 256 (S19), with MES and linear stereo $295 ($59), 
wi model in smaller cabinet $295, Panasonic mono | : 
Rnote es 1 toad model $300; RCA 2-head with unifie 
the that "controls most RCA and Sears TVs" $316; 
a model with on-screen trouble-shooting menu, ae 
bende Panasonic with double-fine slo-mo 76, R 
f oeap S395 ($95); Sears MTS hi-fi model $400; digital 
Gigp) reo with PIP, strobe, channel scan, etc., 


— Alle , } 5 
"Americ wmcorders in catalog are full-sized VHS. 
iggy S best-selling pa outfit" is Sears ee 
1 “deg 24 model with telephoto and wide-angle oer a 
JD Suijer'g2t $995 ($295); RCA camcorder with high: sPir 
Beles $1,149 ($241); Magnavox with high-speed ae . Bel 
— Xon, 13 8:1 zoom $1,345; RCA with 5-lux aie - A ; 
; ty, ” ($93). All VCRs carry one-year P 
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Comment 
in, ’ 
ent C20 B € On Sears’ new Policy, Montgomery Ward 
e b : t his & 
2 enout Lines in 198g, meric e® CVELY day strategy” 
-" retail stores at with specific emphasis on Electric 
17. » €Xpanding to all brand name merchandise 


—_—_ 


Wha 
: t happened to Polaroid self-destructi 


: ee om ae 
Project M : upany officials wouldn't c 
anaging Dir. Albert Conti has left San ety 


Showease (computer i i i 
r r, game, videocassette, videodise 
programs) until April 21. Competition entry forms are 


available from CE , : ‘ 
202-457-8700. G Special Projects Mgr. Susie Wade, 


j Panasonic has shipped 5,000 big-screen TV consoles 
rom U.S. to Japan, parent Matsushita notes in 2-page ad in 

March 6 Business Week, calling attention to its subsidiary 

AMAC that's helping American companies export 
everything from computers to cosmetics" to Japan. 


Trans-Pacific debate on trade issues is scheduled via 
2-way videoconference March 9 under U.S. Chamber 
sponsorship, with Sony Chmn. Akio Morita and Mitsui Chmn. 
Toshikuni Yahiro participating from Japan. U.S. participants 
weren't named. Details: Biznet, 202-463-5690. 


OBITUARIES 


Joseph Roizen, 66, video recording pioneer, writer, 
consultant, lecturer and industry gadfly, died of heart attack 
March 1 in Paris where he was attending International 
Electrotechnical Commission (IEC) meeting. Roizen was 
member of engineering tear at Ampex that developed first 
VTR, eventually became video products mgr. for Ampex 
International. He spent 12 years with Ampex after 5 years 
at Paramount's KTLA L.A.; at his death, he was pres. of 
Telegen, consulting firm he founded. He had been active in 
technical and professional societies, served 2 terms on 

was SMPTE and Royal TV 


SMPTE board of ST tase Megami Man of the Year, wrote 


Society Fellow, IT. trade journals and magazines, 
more t 10 ee isckegovts., technics! consultant 
serve : es, a quarter-million mi 
to 10 sets of Olympie Bins d domestic travel, was frequent 


Donna Foster- 
sons, daughter. 


fi se drugstore chain in 1968. He started 
chmn. before tend oold 300 franchises before selling it to 


Poni enn 
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Marc Ross, vp-gen. mgr- of Northeast GaN 
expected to be promoted to Panasonic ee ee vp 
effective April 1, in realignment that oe ert aaa 
Ralph Wolfe move to SAT ear Levis abs 
Zenith controller, elected vp--- b , 
<p editorial dir. of Consumer Electronics Sane 
International Thomson pat Span Cee 
editor-at-large, writing regular C , 

i and serving as 
Electronics Monthly and Audio Times ar ’ 
consultant, in addition to pursuing opportunities outside 


company. 


Miho Suda, former Audio Products Div. sagt beats 
CBM America's newly formed Consumer Electronics - Bae 
which markets complete line of Citizen consumer produ 
(see separate report)... Marshall Kass named Certron 
chmn.-CEO, succeeding Edwin Gamson, who becomes 
consultant... Richard Bergel, exec. vp-operations, 
advanced to Montgomery Ward pres.-store operations, new 
post... Stephen Pease, ex-Blaupunkt, joins Aiwa as car 
audio product mgr... Lindsay Allen promoted to Ampex ; 
professional audio tape products mgr., from industrial audio 
products mgr., sueceeding Warren Simmons, retired... 
Cathy Derechailo advanced to asst. PR mgr., Toshiba 
Consumer Products. 


Norio Ohga, Sony pres., named vice chmn., Tokyo 

Chamber of Commerce & Industry, succeeding Hisashi 
Shinto, NT&T, who resigned as result of involvement in 

Recruit scandal... Isabelle Hupperts, pres. of Societe 
General de Belgique, Belgian holding company, named first 
non-Japanese to serve on Kenwood board... Timothy Hill, 
ex-Polaroid, joins Gates Energy Products as consumer retail 
operations dir.; Carol Ebert named mktg. communications’ 
mgr... John Sheehan appointed field operations group 
senior vp, Ricoh Office Products Business; Neil 
O'Callaghan named customer services group senior vp... 
Thomas John named Oki Telecom direct markets national 
sales mgr. 


CBS/Fox Nontheatrical Programming Dir. Ken Ross 
resigns to become video vp of partner CBS... David Bixler 
resigns as Virgin Vision sales and mktg. vp to become 
Vidmark senior vp in charge of acquisitions and 
yore rey Tauber advanced to RCA/Columbia 
exec. vp-worldwide business, legal affairs and acquisitions... 
Amy Sexauer Prism PR and ad Bs resigns to bepan ‘a 
Hemdale publicity dir... Laura Cohen promoted to creative 
affairs vp, American Interactive Media... John Bohnet 
advanced to Motion Picture Export Assn. of America 
international security and technology gen. mgr., based in 


London... Moving from Intersound ickwi 
Entertainment: M Ka ea 


artin Ba 
regional sales mgr mathe Lala c 


——. 


Financial Reports of TV-Electronics Companies 


ed during past week Dash indicates intorrnag 
These are latest reports as obtain bein 
available at press ime. Amounts expressed in dollars. Parentheses on 


Company & Period 


Cablevision Systems 


1988-year to Dec. 31 pir pi 
1987-year to Dec. 31 299 ,53 —e 
1988-qtr. to Dec. 31 130,395, 7 
1987-qtr. to Dec. 31 89,992,000 


cTs 


1989-year to Jan. 1 275,588,000 
1988-year to Jan. 3 261,083,000 22 
1989-13 wk. to Jan. 1 65,147,000 A 
1988-13 wk. to Jan. 3 70,824,000 ~ 
Esquire Radio & Electronics 

1988-year to Dec. 31 65,547,000 iy 
1987-year to Dec. 31 65,455,000 Men 
1988-qtr. to Dec. 31 12,151,000 ‘3 
1987-qtr. to Dec. 31 19,302 ,000 7 

shita Electric® 

3988-9 mo. to Dec. 31 33,313,500 ,000 — 
1987-9 mo. to Dec. 31 30,655,600 ,000 “m8 
1988-qtr. to Dec. 3] 11,990,400 ,000 co. 
1987-qtr. to Dec. 31 11,690,500 ,000 > 


Microdyne 
1989-13 wk. to Jan. 29 
1988-13 wk. to Jan. 31 


4,407 ,000 


51,000 
4,632 ,000 


(287 ,000) 


Oak Industries 


1988-year to Dec. 31 197,812,000 12,864 000 
1987-year to Dec. 31 182,210,000 8,226,000 
1988-qtr. to Dec. 31 49,918,000 5,094,000 
1987-qtr. to Dec. 31 46,498 ,000 (4,226,000) 


Vestron Inc. 


1988-year to Dec. 31 334,893,000 20 ,590 000 
1987-year to Dec. 31 217,545,000 (32, 706 ,000) 
1988-qtr. to Dec. 31 99,718,000 1,707 ,000 
1987-qtr. to Dec. 31 75,011,000 (14,376,000) 


Western Union 


1988-year to Dec. 31 875,894,000 /(1,081,507,000) 
1987-year to Dec. 31 801.851 000 88,059,000 
1988-qtr. to Dec. 31 186,484,000 (244,230,000) 
1987-qtr. to Dec. 31 190,904,000 105 , 308,000 


Notes: “After special charge. ° i i 
°At rate of $1=126 yen. “Sper wale fe ati. 
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VIDEOGAMES AND VIOLENCE: National Coalition on TY 


Violence (NCTY) is taking on vide 
mes as well as TV 
programs NCTV content amitger ol 95 most popular 
: vintenda games found that "85% of all the games featured 
emes of violence,” and "fully 77% of the games were high 


in violence, 58%... featured war the i ici 
mod : — mes, with explicit 
games." warfare the most common, making up 17% of all the 


NCTV said i 


and completed o i 
studies," it said, Troe its own last year. 
attitudes favo 


m National i lence 
2157, Champaign, Ill. 61895, aerator 
ye 

Pioneer has developed audio speaker di that 


uses diamond erystals 

di » Ceportedly first of j ind. 

Ena was developed jointly with of its kind. Speaket 
Panese chemical company Showa Denko, 


\ \W 


\az 


mane 
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8, 1999 


i. “cy TAKING FORM: House lawmakers and ke 
HO" tration officials see Consensus emerging on policy. 
sit reign role, Be ae standard, Soviet testing 


ERSHIP LIMITS to be proposed for eable 
| would broaden Communications Act curbs 


roreIGN 
e companies. (P. 6) 


ow 
ww Markey: Bil 
tat ions and phon 
G PROBABLE in Dee. because proponents 
fficials say- Chaseman and Abel say delay 
tter result. (P. 6) 


rent ready, © 
jy 4 ny produce be 

gcc FACES FURLOUGH: 3-1/2 days likely this year 

roeguse of cuts in FY 1989 budget forcing staff shrinkage 


ol slowdown in applications processing. Hopes dim for 
smental funding. (P. 


winplé 
suf 


COURT APPEARS UNWILLING to tackle cable-telco 
ogstitutionality issue aS panel shows signs of stopping short 


fkey question. (P. 7) 


SET by Continental Cablevision. 


WBROADCASTERS UP 
ferred channel positions in 


90 offers Fla. stations pre 


TV 

return for no syndex protection. (P. 8) 
red . 
high iME-WARNER MERGER ROCKS INDUST 

imounced intention to create world's larges inmé¢ 
I the an 98 began, with members of Congress announcing in 

nia Is set before House Subcommittee 0 
Sc ‘nate Antitrust Subcommittee. There also were mor 
‘apary, although none had emerged at our deadline. | 
terger terms; 4 groups either from Warner or Time fil 
ts of ta week's end, Time stock closed at $115.78, UP $6. 
we a siare price had jumped $9.25 March 7 on 
, Bee ee at start and would be most ver 

ah ‘nang; ty as wedge they need to help eliminate rules 
()) al interest and syndication (finsyM) rules. 
—- ui eutives of 3 TV networks met in Washington Mar 
Hollywood on removing f insy0 restriction 


SUMM 
ARY-INDEX OF WEEK’S NEWS 


tL entertainment concern -- 


n Economie & Comm 
e rumors of hostile bidders about to pounce on either 


new bid. 
ae ae ity in entertainment 


/ fal7 
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‘DUMPING 

Ww ' , 

eevee peas oo imports from Mexico and 
L a 4 mere . = 
‘bterfuge by Asian istevtnaiteors ae 107 Ser Sana 


COLOR BOO 
enjoying bi bettie IN FEB. at 22.7 million annual rate 
shortages see monthly increase in 4 years despite - 

‘s. Camcorders at record, VCR decks off. (P. 11) 


U.S. TO 

and Giramed Ani = to foreign companies, Defense 
grant toes ae officials say. DARPA may seek more 
listed. (P. 15) ) Eighty-seven applicants are 


PR 

Pome SALES last year kept from record by 

ae ee , U L says, forecasting 335,000 sales this year 
1 50-60" comprising 25% of total mix. (P. 13) pene 


ue COLOR Vv EXPORTS UP 127.2% to 974,800 in 1988 
eee 121.6% to $301 million. Incomplete color set b&w 
, picture tube shipments also rise. (P. 14) 


CD SALES OF $3.1 BILLION in 1988 i 
: : to be topped this 
year, Finer tells ITA, with 5.3 million aa @- 16) 


JAPAN PRODUCED $31.5 billion worth of consumer 
electronics last year, including 13.4 million color sets, 31.5 
million VCRs, 6.5 million camcorders. (P. 16) 


Jvc WILL CHECK VIDEOTAPES bought at retail here for 
compliance with its licensing and specs. (P. 17) 


and Warner Communications (wC) 


Time Warner Ine. (TWD —- ended 
ts of deal. 
pril 4 or 6 before 


f both companies were miffed by 


shareholders © 
Sars Del. Chancery Court. 


ed suits against merger in 


WCI closed at $49, up $3.12 for week. 
ner Ine. would have $10 billion 
field. It's also seen 
jimiting their PFO ‘ons and program ownership — 


o be followed in continued 
hed on how to proceed 


* ayss strategy t 
ent was reac 


ral statute (17 USC 101 et seq ). 


1. 29, no. 11 


NT SEEKERS: Companies seeking grant 
ptv BBE need Research Projects Agency ane ri : 


H : 

pefens” ent of HDTV displays or processors (receivers) 

deve with any subcontractors listed (see separate report 
‘A > 

ca issue): 


(1) 3M Ceramic Tech ee (2) Adams-Russell 
‘¢ Communications Programs Div.; subcontract 
BlECRLE, Datacom Co. (3) Advanced Display Technologies 


i MI Iphasil Inc. ©) Amerasia Technology Inc. 
he . ine gemiconductor Equipment Technologie 4 ne 
< i ‘pro Corp. (8) AT&T Technologies Inc.; subcontractor 
? AT&T Bell Labs. (9) CAE-Link Corp., Link Flight Simulation 
Same piv. (10, 11) Cardinal Technologies Inc. (2 proposals). 


(2) Chromachron Technologies Corp. (13) Claxton, 


‘ap hic. (14) Colimated Displays Inc. (15) CommTech 
l , international; subcontractors, David Sarnoff Research 
hile Center, Telicon Inc. (16) David Sarnoff Research Center; 


: " ontractors Texas Instruments, Sun Microsystems F 

=e (17) David Sarnoff Research Center; scbconteai Aad 
Thomson Consumer Electronics, Corning Glass Works. (18) 
| pavid Sarnoff Research Center; subcontractors PPG 
e industries, ASET, GTE, Corning Glass, MRS Technology Inc. 
in ) 9) Digipro Inc. (20) Display Technologies. (21, 22) Ear 
© Three Systems Mfg. (2 proposals). 


ee oe 


(23) Electronic Image Systems Inec.; subcontractors 


Ces imaging & Sensing Technology Corp., Syntronic Inst. Inc., 
Monotronix Corp., Teledyne Philbrick. (24) Electronic 
Systems Products. (25) FAT; subeontractors ANBC, Aydin 
Corp., Energy Conversion Devices, C MAX Co., General 

tion, Research Corp., Paragon Optical, GTRI, Sarnoff Center, 


Thomas Electronics, LZR Elec. Inc. (26) Fiberview Corp.; 
t subeontractors Unisys, SKA. (27) GE. (28) Harris Corp. 

@ Semiconductor Sector; subcontractor N.Y. Institute of 
Technology. (29) High Resolution Sciences Inc. 


(30, 31) Honeywell Ine. (2 proposals). (32) Hound 
Magnetics. (33) Hughes Aircraft Research Labs. (34) 
Hughes Aircraft Industrial Products Div. (35) Hughes 
Aircraft Ground Systems Group. (36) IBM Systems 
Integration Div.; subcontractor MIT. (37) Innovative 
Solutions & Support. (38) Interstate Electronics Corp. (39) 
ITT Semiconductors. (40) Jupiter Technologies. (41) KLA 
te | Instruments Corp. (42) Magnascreen Corp.; subcontractor 
Conae. (43) MIT Research Lab of Electronics. (44) Mierion 
Corp. 


iy (45) Microelectronics & Computer Technology Corp.; 
| suncontractors Texas A&M, CTI consultants. (46) 
Microelectronics & Computer Technology Corp-; 

) subcontractors Harris, Fiberview Corp., Symbolics, Hughes, 

National Semiconductor, TCRD, LTV Missiles & Electronics 

Group, Sanders. (47) MRS T echnology Ine. (48) New an 

' subcontractor Spectra Physics Inc. (49) N.Y. Institute 0 

, ' Technology; subcontractors Grumman, Commodore. ( 
Nilford Lovs Inc. (61) Norden Systems Inc.; subcontractor 
Sigmatron Nova Ine. (52) O'Ryan Industries. (53) Optics 1 
Inc. (54) Ore Inc. (55) Osborne Assoc. (56) Ovonic Imaging 


Systems Ine. 


(57) PCO Ine. (8) Peak Systems Inc.; subcontractor 


lec. Materials & Processing 
ieee Contents! a Electronics Inc. (60, 61) Philips 


Facilities. (59) Pentas ; , 

Z hotonies T echnology Inc.; 

a (2 peoppadlen oP eunents TX Photonies Systems 
ontractors 1e* tems Inc; subcontractors 


; Sys M 
one oe Mich. (63) Fsteuments (64) Projectavision Ine. 


hem Corp.; subcontractor Xerox 
C as), par & nine subcontractors Cimflex 
orp. ix 


TV DIGEST— 
Teknowled 5 
e, B se ; 
Selsys Shep. rooktree Corp., Compression Labs Ine. (68) 
(69) Solarex ey 
Research Center. C 


rp. Thin Film Div.; subcontractor Amoco 
Subcontractor Sony 


nihagg veel g of America; 
America: -, Tokyo. (71) $ y 
Mfg. Gar soe ee Sony TV Gnoup, ork paren Som 
Ine. (73) Stapl 1€80. (72) Spire Corp.; subcontract aituionshe 

orp.: a oe Ine. (74) Symbolies. (75) Tandy oy 
Peletroatic ‘ hip tees Chips & Technologies. (76-78). 
subcontract : » proposals). (79) Texas Instruments Ine.- 
srt nee or Sarnoff Center. (80) Del Rey Group. (81) 
Ultratech Stony te te reasaioeal Ine. (83) 

“th. : , 09) Westinghous 

Zenith; subcontractor AT&T. 87) Zenith. ae = 


x cd * me 
Among companies supplying details i 

cL in addition to Siaceeepocted Scalia: 

ektronix asked support for 3 projects —- () Projection 
system that would use thin film transistors and liquid crystal 
technology to project picture onto very large screen. (2) 
TekVision flat direct-view screen permitting higher 
resolution than HDTV standards. (3) Open architecture 
processor to drive either system. Staplevision (Barbara and 
John Stapleton) for sereen with 2,000 x 1,125 “polymer 
electroluminescent" pixels, activated by thin film 
transistors, with 15 times more detail but compatible with 
NTSC, PAL, SECAM. 


———s—- 


Price confusion in Japan with imposition of 3% 
national consumption (sales) tax April 1 is compounded by 
fact that many consumer electronics prices are going down, 
not up, because commodity taxes are being eliminated at 
same time. As manufacturers begin to announce new 
suggested retail prices, these trends emerge: Average 
decline for VCR deck or color TV will be 6-8%. Commodity 
tax on over-30" color was 20%, and prices will be down 
about 9%. VCR decks, audio products and microwave ovens, 
which had 15% tax, will decline around 7%. Radio eassettes 
and TV-cassette recorders had 10% tax, will drop about 5%. 
Examples of new prices: Mitsubishi 35” color, down 9% to 
457,000 yen ($3,570) from 498,000 ($3,890); Panasonic VHS 
Hi-Fi deck, down 7.2% to 97,500 yen ($760) from 105,000 
($820). Many manufacturers had held up introduction of new 
produets until April 1 price changes. 


Sega expects to sign licensing agreements with about 
20 software developers to produce games for new 16-bit 
videogame system in Japan. It already has signed up 14 to 
provide software for system, named Mega Drive. Sega 
forecasts annual sales of million hardware units, which have 
been available in Japan since fall but haven't been shipped to 


US. 


ith stock has been led by Standard & Poor's 
onal investment advisory newsletter from 4 to 5 stars, 


i i hike in prices 
ghest rating. Newsletter noted that “reeent 
a TV sets [is] sticking.” Ratings vary from one star (“sell”) 
to 5 stars ("buy"). 

Matsushita Electric Corp. of America (MECA) is 


expected to announce major reorganization this week. 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in 
this week's issue at 129 yen = $1, except where noted. 


16—TV DIGEST 


CD hardware and 
il business 1n U.S. last 
—audio 


CD ‘$3.1 BILLION, GROWING’: 
software represented $3.1 billion reta 


é : Itant 
year, but its best days still are ahead, Oe Palm Beach 


industry veteran Marc Finer told ITA seminar in 


Gardens, Fla. last week. 


d 
Finer, dir. of Communications Research Be hese 
Sony estimates that 4.4 million CD players were 


2 5 illi his year. These — 
last year and its forecast of 5.3 eH 58 Se madllios td 


include 3.6 million component players i . na 

1989: "140,000 car players in ote te in 1989; 700,0 
ables in 1988, 900,000 in 1989. Som 

elgerc 2 2 changer models, but this should increase to 

50%, forecast said. 


ion i %, Fi ted, but 
CD player penetration is only 13%, Finer noted, bul ; 
they're ~ nearly 30% of all hi-fi homes. Lower dise prices 
-- to $10-$12 in 1988-89 from $12-$15 in 1987 -- are 
drawing younger consumers, he said. CD boombox is major 
: : = 
growth area, increasing to 1.20 : 0 
in 1988, according to Sony projections. Sales of 3" CD 
(CD-3) in 1988 totaled 26 million in Japan, but only 1.5 


million in U.S. 


CD must be recordable and erasable to bring it into 
1990s, Tandy Electronics Mktg. Dir. Mike Grubbs told 
seminar, and also must be high-volume product with low 
production costs. Targets for Tandy's THOR CD-R, are 
home, educational and professional markets, he said, 
reiterating that low-end version will be $500, with 
introduction still due in time for Christmas 1990. Tandy will 
make and license others to make recorders and discs. 
Accelerated life test shows disc will last as long as 10 years, 
he said. Tandy will offer product under its own brand for its 
stores and to OEMs, Grubbs said. 


—_f—__ 


Hitachi's plan to give VCR manufacturing technology 
to China was rejected by 16-nation Coordinating Committee 
on Multilateral Export Controls (COCOM) on ground that 
VCR cylinder technology could be used for military 
purposes. U.S. was reported in Japanese press to be leading 
opposition to technology transfer. Japan's Ministry of 
International Trade & Industry (MIT, which submitted 
application to COCOM in Jan. on Hitachi's behalf, 
immediately asked group to reconsider its decision. MITI 
will argue that VCR is simply consumer product. Matsushita 
and Dutch Philips, among others, also are attempting to 
form VCR technology joint ventures with China. Japanese 
manufacturers fear COCOM could put more restrictions on 
consumer electronics technology exchange. 


last week. Recorder is "not a mass item" at $10,000 list he 


-- but co 
er priced versions later. To be dsl 


Cola has denied ossibili 
y other foreign trie es. * 


e 35% of players sold 


million this year from 540,000 


' ION: Japanese 

PAN'S 1988 PRODUCT * Produce: 
Sane electronics last year totaled 4,032 ¢ ; pe of eo Tt 
according to EIAJ, which at current exchange eg, illigg JV anne 


about $31.5 billion. In U.S., EIA has estimated totay wal | Ae’ cks 
consumer electronics factory plus import sales ay $9 Ig chest 
billion (TVD Jan 9 p10). Highlights of EIAJ repo. 4.13 to 

: i 

Color TV production totaled 13,390,000 un; vHS 
6.3% from 1987, at about $6.43 billion, up 7.5%, 4. %w tice 
production, including chassis & kits, was up 3.1% ‘os dur sul 
31,490,000, but value declined 2.8% to $9.44 billion efor’ 
Camcorder output totaled 6,540,000, up 45.7%, at & “PE! 
billion, up 35.9%. Videodise player production jum...” «we're 
to 720,000 at $614 million, up 62.8%. Ped 49.6, gecid 

thou 

EIAJ forecast that production of VCRs in 1989 ae 
total 31,430,000, color TV 12,850,000. woul , 

- J 
throué 

Major blank videotape contract was reported from * 
Shape, tape and Compact Dise manufacturer. Comps,., arent 
Video Products Div. says it has $6 million annual Contrary the ™ 
from unidentified "large videotape manufacturer” to a, the - 
wound and packaged videocassettes for retail blank salc. produ 
effective Jan. 1, with automatic annual renewal. + J 
it has hired 40 additional employes in Kennebunk, Me..." 
handle 10-15% increase in business, which it says is abe, ee 

i A meas! 
million videocassettes per week. Contract thus woulg lect 
represent at least 5 million cassettes annually. Shape's RF pl 
Video Products Div., in operation since 1980, is claimeg te sane 
be largest domestic independent videocassette traile 
manufacturer, supplies Allied Film & Video, Eastman Koda, aime. 
High Speed Video, Rank Video and Technicolor with blan 
cassettes for duplication. 

Latest development in seemingly endless dispute om billio 
semiconductor trade has U.S. threatening further trade by 2¢ 
sanctions if Japanese don't improve market access for US flat- 
chip firms. Administration officials say Japan isn't Hous 
complying with promises to give U.S. companies 20% of He s 
market there by 1991. Previously undisclosed promise was HDT 
made when nations signed chip agreement in 1986, but semi 
presumably isn't officially part of pact. U.S. still is U.S. 
imposing penalty tariffs on $165 million of imports from Com 
Japan in retaliation for alleged dumping of semiconductors. om 

€ 

___ Color TV buying plans of U.S. consumers rose slightly trad 

in Feb. after sharp decrease in Jan., Conference Board that 

reported. Preliminary Feb. survey showed 5.8% of U.S. defi 
iis aa ae buy color TV set within 6 months, up 

Boats 5.7% in Jan. but down from 8.2% in Feb. 1988. - 

1 S overall consumer confidence index was 122, up fram Cir 

- in Jan. and 114.9 in Feb. 1988. 4 mo 

__, Polly Peck, U.K. trading and manufacturing compaly = 

with major consumer electronics interests, has bought 21% ma 


of Hong Kong's Shell Electric for $ illi 

g's 12 million through Far 
oe Subsidiary. Shell makes microwave ovens, ; " 
Ce telephones and electrical products at facilities ® We 
¢ » Shipping to more than 3 i 
including major U.S. retail pt gag ssa S ek 


Certron net fell 36.2% in fi quart a 
: rst er ended Jan. 
a a; Megs sales, Blank videocassette sales rose if 
ut pricing was "extremely itive,” i 
said. Audiocassette Sal aethied - 
dropped in year, + Fe 


Nintendo stock tradir i = 
summer wh Wg in U.S, is a ar 
receipts (ADRS) ety ais » | 


Sexo°e ss 


ny 
les 


h 
& 


C 
i prod 
‘a plank 
wre the 


e is par 


K TAPES HERE: JVC has re 
uct Evaluation Labs (APEL 
and recorded cassettes pr 
ir adherence to VHS specs. 


tained 
) to make 


irchased g: Paes 


t retail 


t of JVC's drive against una : 
as well as licensed manufacturers ora users 
hat don't meet VHS standards. Industry 


+ ,atOrs ° ' : 
quplicat t Larry Finley, who's running U.S. licensin 


gram for JVC (TVD May 30 pl0), told us 


enforen ay test tapes bought at outlets on both coasts 


sthot 


» he 


E A 
; ecking 
opether or not to enforce the copyright," 


igh no 


a 


product 


JVC has : 
ounter and special equipment for testing physical 


electromag 
RF playbac 
signal-to-n 


jler 
as APEL is headed by 


size. 


U 


t for it. We want the logo to mark it as 


the tapes for quality, but it's up to JVC ¢ 
0 


Finley said 


unlicensed manufacturers have been piowecue 
uted 


: ing ad campaign telling co 
def outlets rather thane flea marke buy 
vendors. "You can buy tapes for $1.99 A and 
worth that," Finley commented. "They “i 

and a lot of hardware manufacturers are thiiog 


a good 


provided APEL with reference standard tape 


ents of cassette shell. Cassettes will be tested for 
etic characteristics such as RF record current 
k output, luminance and chrominance 
gise ratio, chrominance signal output, leader and 


tape length, outer shell dimensions, reference hole 


Frank Barr. 
———»——_ 


S. could face annual deficit of more than $225 


billion in electronics trade and lose more than 2 million jobs 
= by 2010 if country fails to develop strong HDTV and 

flat-display screen industries, economist Robert Cohen told 

House Telecom Subcommittee at HDTV hearings last week. 

He said trade deficit could reach $227 billion alone for 

HDTV receivers, VCRs, personal computers (PCs), 


semiconductors and automated 


manufacturing equipment if 


US. takes only 10% share of world HDTV market. 
Conclusions are from study Cohen is preparing for Economic 
Policy Institute, based on figures in controversial study by 
American Electronics Assn. He said main contributors to 
_ trade deficit would be PCs and semiconductors, industries 
that he estimated would suffer $114 billion and $76 billion 
_ teficits, respectively. 


; Feb. Retail Report: Tandy sales 
7 million, up 9.2% in year. 


in month were 


Circuit City posted record sales of $113.9 million in 


~ ‘Month, up 24.6% from Feb. 1988. Same-store S 
re 8%, 
haa “billion, same-store sales 7%... 
ee es of $63.6 million in Feb., up 
to ea) wore Sales declined 1%... Best : 

ard million, with same-store sales off 5%..+ 

ib which had 5.2% inerease in Feb. sales, cite 
by its Electric Ave. stores... K mart said home 
tonics sales were particularly strong: 


Elect: 


Thon; 


Thon 
billion 


093 in 


iy miconductor business improved f 
Mie in Feb., after dropping slightly 9 Dec. | 

tages Industry Assn. 
Very ra ratio in Feb. was 
00 of products shipped), up from 1. : 
thly best but down from 1.17 in Feb. 1988. 
’ up 10 6 


ales 


In full to Feb. 28, sales rose 27.4% to 
me oh Highland Superstores 


13.6% in year. 
Buy sales fell 3.1% 


d strong 


or ond straight 


's 
(SIA) reportee. © ers for 
+n new orders 
1.07 ($107 In Ne san. 
Average 


1.24 
ookings for 3 months through Feb. were § 


-6% from 3 months through Dec. 


Same-store sales rose 1%. 
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€ek for ny; 


e Nintendo in ite eee" 


un 
co irmi 
ih okt programmers, videogame giant losing 
| still are ahes 
video Dist. Court 4s 
game technology patent he 


Nin ' 
Philips) wip es iy Suit against Magnavox (N. Americ 
on early eee claims companies withheld inform: ati 
patent Reis et Computer game when they applied for we 
videggamos hs N types of movement on screen used in 

» Magnavox and Sanders countersued for patent 


infringement. M 
“A. Magnavox h ; : F - 
anders' videogame aa exclusive licensing rights to 


Meanwhile 


an Francisco, { preliminary injunction by U.S. Dist. Court, 


bars Nintendo f i i 

md : rom suing retailers t 

until paeee by Atari Games and its a on 

setilon avp eet gm disputes between companies are 

tele ec 19 p15). Injunction also imposes similar 

ss on Atari Games. Nintendo legal battles were 
ject of front page story in March 9 N.Y. Times. 


ATARI TO SELL FEDERATED: Atari said it wi i 

or sell its troubled Federated Group ian —. 
resulting in writeoff of more than $100 million. Because of 
move, company said it will post $97 million loss for 4th 
quarter and $84.8 million loss for full year ended Dec. 31. 


Without Federated results, Atari's earnings dro 
56.1% in 4th quarter, on 4.2% higher sales Geet a 
table). In full year, net fell 15.5% as sales rose 24.6%. 
Atari said it has begun treating Federated, which it bought 
in 1987, as discontinued operation. Videogame maker 
attributed poor results to semiconductor shortage as well as 
Federated problems. 


4th quarter, net rose 63. 
cited strong demand for its consumer electronics, phone and 


home office accessories and video and audio tape and growth 
in wireless stereo speaker system. 


Wells-Gardner net income rose 10.3% in year ended — 
Dec. 31, on 22% higher sales. Company had $73,000 loss in 
4th quarter. W-G said earnings in year were below 


projections. 
Dutch Philips wi 


—i— 
I| seek shareholder ae a - 
j r defense at April 12 annual mee 
a ac ho will consider 2-step process allowing 
pect o dilute voting power of common shares 


management t ity. Under plan, in event of 
i less than 8 pent would have authority 


to less 
i t, manage 
hostile ta rere oe up to number of ey shares 
Ps dation would be es ablished —_ ee 
Hs 2 said action wasn't brought on by 


takeover attempts. . 
¥e Re a 
ne sc on sai patra last summer (TVD July a 
own rok Shanghai Electron en oy = hed 
be 400 tubes this year, tga En 
a al for smaller tubes, sold in 1989s 
ir vb May 95/85 pl?)- 
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Consumer Electronics Personals 

Ralph Wolfe, Panasonic senior vp (TVD apt ered 
assumes responsibilities for new Office of Externa’ 7 < S, 
representing company in contacts with t rade assoc ye Bee 
dealers and community affairs; managing major con se . 
and meetings, coordinating human resource sibs mer an 
training, reporting to Exec. Vp Kirk Nakamura an pene 
continuing as chmn. of Management Committee anc aoe 
of board of Matsushita Electric Corp. of America (ME A); 
Marc Ross promoted to vp in charge of new Sales & Koga 
Group, also reporting to Nakamura; Tony Cianco <a eeds 
Ross as gen. mgr. of Northeast Group, while Jeff Sager 
ex-home appliances sales mgr., 1S promoted to Cianco's 
former post of N.Y. metro region mgr... Mark Johnson, 
ex-Greycom, joins Panasonic as PR megr., succeeding Gerry 
Eramo, now ad dir. 


Brian Klosterman, ex-RCA mkt. planning mgr. at _ 
Thomson Consumer Electronics, joins Sony Consumer Display 
Products as TV mktg. dir.; Robert Trenchard, ex-Warner 
Communications, appointed Sony America senior vp, MIS; 
Norio Nakanishi advanced to Sony Logistics Services Co. 
vp-div. mgr.; Russ Siegel, former dir., promoted to Sony 
National Parts Center vp... Joshua Denham, former 
Mattell Electronics pres., named chmn.-CEO, Worlds of 
Wonder, in reorganization, succeeding Stephen Hopkins, 
who returns to Nightingale Assoc. management consulting 
firm... Michael Skarzynski, ex-Motorola business 
development dir., , appointed to Commerce Dept. as asst. 
secy., trade development, succeeding James Moore. 


Robert Sandell, ex-Kurzwell Music Systems, named 
University Sound pres... Frank Applestein resigns as home 
audio component national sales mgr., Nakamichi... Robert 
(Chip) Leiher, ex-JVC, named Aiwa America asst. 
comptroller-MIS mgr., new posts... Richard Montpetit 
appointed head of new Audiovox Mobile Video Div... Henri 
Rubin, exec. vp-COO, named to Commodore board... 
Stuart Kaliman, ex-Luskin's and Circuit City, named 
Erol's hardware sales and service vp. 


Chris Deering promoted to RCA/Columbia Pictures 
International Div. exec. vp, heading programming and mktg. 
groups at N.Y. hq and responsible for Far East operations... 

Vincent DiGiulio, ex-Lorimar Home Video, joins Magnum 
Entertainment as market development dir., replacing 
Joanne Held, who moves to Pacific Arts Video... Vickie 
Barber promoted to Virgin Vision sales vp, succeeding 

Dave Bixler, resigned to join Vidmark; Beth Berry 

advanced to national sales mgr.; Ray Soh! promoted to 
national accounts dir.; John Butler, ex-Paramount TV 
Group, joins as controller... Stuart Karl, founder of 

Lorimar Home Video predecessor Karl Home Video, named 
pres.-CEO, joins Burbank-based Creative Film Promotions... 
Suzanne Bard advanced to acquisitions vp, Legacy Home 
Video... Rick Buehler, ex-United Entertainment and 
CBS/Fox Video, named LaserDise Corp. of America sales dir. 
—_+_ 


Recordable Compact Discs (CD R) igi 
-R) as well as d 
Boas oa (DAT) teint are on agenda of mectintetene 
apanese-European Cons i 
CaaS gain Tokyo onsumer Electronics 


China imported 11 million TV 
up 139% from 1987, according to ¢ 
Beijing. 


picture tubes last year, 
ustoms figures released in 


Corning Inc. will be new name for Corni 
; orn 
Works, subject to vote at April 27 annual tics 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indicates information fat 
available at press time. Amounts expressed in dollars. Parentheses denote logs 


Atari Corp 


yaa Dec. 31 452,200,000 (84, F 
say geet ace 362,600,000 57,400,009 | ~ | yet pitied 
1988-qtr. to Dec. 31 152,600, (97,000,009) | “9% . 
1987-qtr. to Dec. 31 146,400,000 18,700,009 >| 

Dynascan ; | 26. 198 
¢ Dec. 31 213,821,000 7,247, cH 
19e7-year to Dec. 31 191,569,000 81067;000 |1-%¢| | MAM 
1988-qtr. to Dec. 31 60,437 ,000 2,691,000 | “2 
1987-qtr. to Dec. 31 55,584,000 3,791,000 ea 
o adcoes . 
“tops _year to Bers !31 39,709,000 261,000 | |) 
1987-year to Dec. 31 30,871,000 (217,000) |“, gapcas 
1988-qtr. to Dec. 31 13,958,000 453,000 | > BR a 13 
1987-qtr. to Dec. 31 10,005,000 277 ,000 in stam re oale a 
yields ~ stal 
\ eas yeat (60sec. at 806,626,000 | (94,541,000) | _ when diEN* 
1987-year to Dec. 31 652,419,000 (131,208,000)| — RN! 
1988-qtr. to Dec. 31 224,794,000 (18,097,000) } _ | tiME-WA 
1987-qtr. to Dec. 31 193, 108,000 (27,202,000) | | rirst congres: 
Wells-Gardner company i 
1988-year to Dec. 31 35,687 ,000 878,000 | >; | firms- INTY, 
1987-year to Dec. 31 29,304,000 796,000 | “> | 
1988-qtr. to Dec. 31 9,891,000 (73,000) | “| Tv AFF 
1987-qtr. to Dec. 31 7,430,000 18,000 | _ N ff 
mA Network Aft 
Westmarc Communications “ ‘ on a 
1988-year to Dec. 31 118,357,000 (11,916,000) | _s| Ww 
1987-year to Dec. 31 101,702,000 9,009,000 | 1.03 | 
Notes: Restated; includes special credit. “Includes ee te 
special credit. suppe y 
plus others. 

. Be boat Tv VIOLENC 

Hitachi is shifting color TV kit production from seen aS more 
Taiwan to Malaysia because of increasing wages and costs in | antitrust im) 
Taiwan. Hitachi Electronic Products will begin production voluntary gu 
of color TV kits for U.S. market at Malaysia plant in June. 

It plans annual production of 150,000 kits at start, expanding TELCOS MU 
to 400,000 by spring 1990. Taiwan factory, now making bash MSOs, : 
360,000 kits annually, will manufacture high-end color TYs telco lobbyi: 
when Malaysian plant goes on stream. Hitachi tube plant in | 
Shenzhen, China (TVD Jan 16 p15), will be 75% owned by CABLE CLé 
Beijing govt., 25% by Hitachi, is scheduled to open at end of Executive ix 
1990, with capacity of 1.6 million 20" tubes annually, of Cable TV Ls 
hes ae will export 30%, rest staying in China. Total 
investment reportedly is $140 million. | 

BROADC, 

Cordless headphone will be introduced by Sony in Productio: 
Japan later this month. Product, at about $117, consists of bodies. D 
headphone and transmitter that connects to sound source after 13-} 
such as TV, VCR or audio system. It uses infrared Standard 
transmissions up to distance of 23 ft. Sony forecasts 
monthly sales of 5,000 in Japan, didn't disclose export plans 

mame 
a Lies households are "larger, younger and more ae 0 
fee Cale,” Nielsen Media Research reported. It found 84% of OM me 
ae = More than $40,000 annual income, 76% at least _ Oduet ig 
i : ons, 74% children aged 6-17, 66% lived in Pacific regi “SP (ang 
° In metropolitan areas. About 73% of owners had at digital 
least 4 St 
years of college. €Ven 
afte 
Nintendo and Atari ma ighti but 
: y be fighting legal battles, 
Hunted company made games for both last year digg, SEY 
ing Electronics Enterprise Co. in Shenzhen speci® ‘cult 


enterprise zone 


Atari and 5,000 reportedly assembled 140,000 games for 


for Nintendo last year. 


service for Broadcasting, 


go as CAN'T AGREE on world HDTV 
ate at world broadeasting conf 
ss. Group still hopes for single deacleet 
1) 


NER woORLD VIEW stressed at House hearing 
ession on proposed merger to create 
$10 billion in revenues goes well for 
dustry express concerns. (P. 2) 


“ angressional cS 
‘ C b : 
pasty enerating 


uy rv, wireless in 


AFFILIATES GROUP: Initiative of Local 
yew & Affiliates is new organization formed following 
Net ngton meetings- Objectives set. (P. 4) 
We 


s§ BILL OFFERED: New Hollings effort 
d by all Senate Commerce Committee Democrats, 


rs. Pro forma hearing held. (P. 4) 


cpiRNE 

me sapporte 
sas othe’ 
ry VIOLENCE BILL BACK: Judiciary Committee chmn. 
coon as more willing to consider legislation granting 
ytitrast immunity to industry to cooperate in drafting 
celuntary guidelines. (P. 5) 


rom 

and costs in 
oroduction 
it in June. 


TELCOS MUST MAKE CASE for entry into cable, not just 


t, expanding , 
making igsh MSOs, congressional staffers tell USTA seminar for 
‘color TYs wo lobbyists. Broadcasters explain positions. (P. 6) 
ibe plant in 

wed by caBLE CLAIMS COUP in hiring GTE Cerritos dir. 

en at end of iyeative in charge of Cal. cable test for telco moves to 
ally, of Cable TV Labs. (P. 6) 


rina. Tot al 


BROADCASTERS THWARTED 
woduction standards, ending possibility they 
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z Consumer Electronics 


SUMMARY-IND 
EX OF w 
S 


- World broadcasters failed to agree on HDTV 
qn ee STAND Es ement among world regulatory 


could serve as spur to agre 
f Bestg. Unions in Washington 
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Co 
—Sasumer Electronics 
SONY Go 

IN 
attributes eh piace T, dropping distribut 
exchange, competi Changing retail patte wee 

> petitive pressures © aa unstable 
KRAFT NAME 
Electric Corp. 
pledges more 


D FIRS 

- (A oan pres. of Matsushita 

U.ainae Ca in continuing ‘localization.’ H 
é and production. (P. 11) 225 


BIG S 

ame tis ce BIG GROWTH in 1988 — over-25" tab 

aS Ts, Tose 20% and all new square-corner d - 
-0%, although consoles dipped. (P 12) ia 


ate seh hee ks TO U.S. up in Jan., with first 
bpareert ~ 3 monthly increases for color TV and VCR in 
years. Average VCR deck price down. (P. 13) 


VCR MANUFACTURERS 
} urged by software i 
ITA seminar to subsidize S-VHS eens @.Ib 


HDTV PRICING PLANS b 

bedl y Japanese manufacturers 
difficult to get, but they indicate there are no major barriers 
to mass production of Hi-Vision. (P. 15) 


GO-VIDEO SUFFERS setback as court drops some charges 
against Sharp. Samsung says it hasn't yet made plans to 
introduce dual-deck VCR in U.S. @. 15) 


SONY PRESSING LASERDISCS at Terre Haute CD plant 
in 5-year agreement with Image Entertainment. Sony enters 


"agreed to disagree” on standards 
entually migrating to single 


ORY ise mdies. D rence 0 
Kye: ther io howe ates to 6th Wore mies 15, officials said, but pinned hopes on &v 
ae ye tandard after digital HDTV is introduced in future- se on, 00 $a) oc 
> VS. 
sport plan’ ieted debate foundered on “insurmountable diereney on HDTY Sea a ce adopted draft 
unber of lines, said John Colson of Canada, chmn. of ye rae. cess toward common H ds in first 
ee 34% of ‘commendation that omitted specific standards but encourae™ ‘ble between maximum of 2 standar oes 
yt leas *oduction standard. It supported.as much commonality 2 ‘tal system. olson said specifyiné as 
cific regio “ep (analog HDTV) end peat erating studies toward single cas DTV standards could become P 
; had at ae standard is important because, unless goal 1s set, Se 
‘Nafter digital arrives. ials said. n said it en al 
put é lon sh ? | we could ever esee Ww" 
pen’ ig eeement on single standard always ote consi acting ioe. "The best 60% 


] 5 
“ult even getting agreement within si 


feed 
— 


cr duce 


29, NO. 12 


ING LASERDISCS: Sony is addi 

} oturing capacity to its Digital Katee Videodise 
CD plant in Terre Haute. Company wi Corp, 

d its first © D-laserdise player last Baie 

making laserdises in Japan, has closed on Bee and has 

eyfacturin agreement with Image Ente einige 

na to “jock up most or all of their productio nt, which 

e in Greenwald told us. Value of deal waco 


pres: spokesman said i a 
jgclosed, es said it was "in the millions of 


gollars 
ie will begin manufacturing videodi : 
th ee hitting stores within 60 days. Comp mediately, 
sastUP production capacity of 100,000 monthly apolias oe 
‘4 although it ultimately hopes to expand to scoeeh amepn 
ston’ annually. While Sony wanted to enter laserdis 
m yfacturing business in U.S. to support sales of its sc 
jaye’, S kesman acknowledged Image deal "made es 
F ogthwhile in terms of commitment.” 
Sony m 
nger com 
ets Sony 


ove into laserdise manufacturing indi 

mitment to format, GreensasiT ei wil 

to be "main supplier,” he added that Im ee 2 

eine tO use other replicators, including facility pete i 

oper P arent of rival distributor LaserDise Corp. of “ 
wouldn't comment on disc pressing prices but 

's are "very competitive.” He believes deal r 

will cause Image prices to drop because of vol 

fiscount and increased competition amrong maiiiactnreled 

However, Image just last month raised list price of its A 

titles to $39.95 from $36.95 "to bring prices more in line 

uth current manufacturing costs” and to help bring compan: 

into profitability, Greenwald said, 


Manufacturing deal is latest facet of Image-Sony 
selationship. Disc distributor already markets CBS Music 
Video and SVS (Sony Video Software) titles, Greenwald said. 
While he expects Image to report loss for year ending March 
i, he sees 4th quarter as profitable. He expects sales to 


triple to $20 million from $6.5 million in fiscal 1988, with 


dth-quarter revenues roughly equal to previous fiscal year's. 
* * * * 


home office business in U.S. last week 
"personal automation" 


Il be marketed by Sony 


Sony entered 
with 5 portable products designed for 
market. U.S.-designed "Personals" wi 
Consumer Audio Co., consist of pocket copier that uses any 
plain paper surface, version of product Sony sells in Japan 
under "Repri" name, at $160; "intelligent" cassette recorder 
with LCD readout giving date, title and time of recording, 
with quick indexing feature and alarm clock, $160; tiny 
full-featured microcassette recorder with tie clip mike and 
combination earphone and microphone, $190; microcassette 
tistation machine with foot pedal control, $279; "digital 
message center," combining microcassette phone answerer 
va voice recording IC with conference recording and 

Mote security monitoring feature, $130. 
; —_—— 
ind President Bush, calling electronics "America's newest 
ustrial revolution," told EIA Govt.-Industry Dinner in 


ashington last week he favors increasing budgets for 
ducting super 


Stientific rese 

arch to help develop supercon ’ 
a and "expand the work which will leverage America's 
auton sical prowess in such areas aS microcompute”®, 
TV." otive electronics, bioprocessing and high-defin! 


into audio 


A/QTI, expands jant in 


Sonopress, f 

, formerly RC oe 

Megs ® shell eodnatice with $6 million aya 
i] e ' er e ? 

, N.C. Owned by Germany io cassette 


an mf . 
day 22d Sonopress is a leading 4 
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EIAJ Fo 

RE 

Outlook for stad bs roe GROWTH: EIAJ presented 

years to U.S. onductor market in Japan over next several 


: chip s i i 
ee dispute. relayed in latest attempt to resolve chip 
eminar for Silicos sete user group, which gave forecasts at 
alley firms, estimates chip demand in 


apan will 
Vill grow t etn: A 
$4.72 billion a ata billion in 1990 (127 yen = $1), from 


Total v 
semiconduvtor of consumer electronic goods using 
billion, aah ‘: 1990 in Japan is expected to top $66.9 
elect p ftom $59.1 billion in 1985. EIAJ said consume 

ccounts for much greater percentage of chip 


use in Japan than i 

‘ th : 

in: Jes 1in N. America, although share is declini 
pan, g 2 is declining 


Cons ‘ 
of er es pues products accounted for some 41% 
Breakavieh or end use in 1987, down from 51% in 1978. 
audio 9% ath product segment in 1987: TV 6%, VCR 15% 
oomitthecs er consumer electronics 11%. Personal ‘ 
eaaieeene oe for 9% of chip use and office 
Riecttans 6; by contrast, N. American consumer 

ronics products, only 6%. 


Chips will play inereasin i 
: , g role in enhancement of TV 
wilieeen rg ieee when HDTV arrives, EIAJ said. Chips 
meee aie or improvement of picture and audio quality, 
ae hei new designs and expanded use of set, EIAJ 
rth igital” VCRs also will rely on chips for many new 
ures, Japanese group said, and Compact Dise player 
production will contribute to growth. 


EIAJ continued to insist to U.S. manufacture 
: t ; s- rs that 
ree s chip market is "wide open” to foreign suppliers and 
amed shortcomings" of U.S. suppliers for lack of 
Bega Semiconductor Industry Assn. has asked U.S. 
. to take action against Japan if it doesn’t furth 
market to U.S. firms. . “7 
—__i— 


Ads & Promotions: Sharp offers rebate Coupons of 
$50-$100 with purchase of full-size, compact or S-VHS-C 
camcorder, through June 18. Sharp also begins national and 
local ad campaigns and point-of-purchase promotions to 
support effort... Maxell offers consumers handbook on 
different batteries as insert in its new Ni-Cad and alkaline 
“power packs"... interactive Game Network (IGN), which is 
developing interactive TV system, appoints Young & 
Rubicam ad agency... Adler-Royal appoints HWH for PR... 
Goldstar offers coupons worth $2 off 4 purchases of any 
Goldstar audio or videotapes or floppy discs, with 3-pack of 
standard grade T-120 videotapes. Promotion runs through 
June 30... Thomson Consumer Electronics promotion 
through June 30 offers 3 issues of Video Magazine with 

urchase of any 3 RCA videotapes. Other promotion offers 
$1 rebate with purchase of 2 GE T-120 videotapes, through 


July 15. 

s: Malaysian investment group 

d its offer for SSMC to $37 a 

stock, from 

ash bid. SSMC, owner of Singer brand, 

$34 a share merger bid from Semi-Tech 

Meanwhile, SSMC shareholder group filed 

. Court, N.Y., seeking to block Semi-Tech 
Barco Electronic and Barco Industries will 

= following agreement by 

majority shareholder Regional 


suit in U-»- 
acquisition. 


0s semiconductor 
sGS-Thomson- 
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Consumer Electronics Personals 


Richard Kraft, Matsushita Industrial Co. pres., paeon 
pres.-COO of Matsushita Electric Corp. of America Ost: ’ 
succeeding Pres.-CEO Akiya (Andy) Imura, who Loa ape 
chmn.-CEO (see report elsewhere in this issue)... Charles 
Robertello, ex-Sony, joins Aiwa America as national x 
service mgr... John Widlicka promoted to Ricoh home ottice 
products dir., new post; Matthew Mustachio moves to 
Ricoh Consumer Products Group ad and sales dir., from 
mktg. promotion mgr... Larry Metz, ex-Packard Bell, joins 
Emerson's newly formed Emerson Computer Co., Commerce, 
Cal., as exec. vp. 


Kyoji Hoshikawa, Sony Finance Div. mgr. in Japan, 
moves to Sony America as vp-treas.; Akira Suzuki, 
CD-ROM Sales Div. gen. mgr., advanced to Sony Component 
Products Co. senior vp; Yolanda Diaz promoted to Sony 
America human resources vp from human resources dir.; 
Tetsuya Kawano, Sony Magnetic Products in Japan, moves 
to Sony Magnetic Products America as vp; Barry ‘ 
Singletary, Sony Magnetic Products human resources dir., 
promoted to human resources vp; Robert Schwartz, 
dir.-systems and programming, Sony America Business 
Systems, advanced to vp... Gunther Hensler, former ; 
Polygram Classics pres., named pres., Bertelsmann Music 
Group Classics Div., succeeding Michael Emmerson, 
resigned. 


Keith Anderson, Handy Andy chmn., adds title of 
pres., succeeding Gary Fracolli, who resigned as 
pres.-CEO... Dennis Puccio advanced to mktg. services 
mgr., Konica Consumer Products Div... Changes at Toshiba: 
Tod Pulsifer moves to Facsimile Products Group as 
national supply sales mgr., from Copier Products Div. 
national merchandising-planning mgr.; Kathy Kidd, 
business planning mgr., appointed Facsimile Products Group 
national merchandising and business planning mgr... 
Patricia Vizina named SelecTronics mktg. dir... Stuart 
Oram, ex-Pioneer, appointed Bush Industries national sales 
mgr., succeeding William Compton, now west region and 
catalog showroom sales mgr... Michael Anderson, 
ex-Nixdorf, joins NEC Information Systems as exec. vp... 
Daniel Cagle, ex-ARA Automotive, appointed 
Nokia-Mobira pres., succeeding Michael Farese, who held 
post temporarily. 


Dick Vermeer resigns as Stars To Go chief financial 
of! ficer, secy., treas... Bill Bridges, ex-CBS/Fox Video, 
joins Orion Home Video as west central regional sales mgr... 
Joining KVC Home Video as key account mgrs.: Tim 
Ackerman, ex-Artee and Hannecke Displays, based in N.J., 
and Jeff Fink, ex-New Star and HBO Video, based in 
Chicago; Bruce Stickle, ex-Pearson, Crahan & Fletcher 
ad agency, joins as mktg. mgr... Karen Daniel advanced to 
Hanna-Barbera Home Video ad mgr... Barry Lyons, 


ex-United Entertainment, named eastern regional mktg. dir. 


Fries Home Video. ’ 


———_—— 


Korean buying mission led b is i 

| y EIA of Ko 

seeking to buy $500 million of semiconductors. mee as y 

yp a products. Group is visiting Washington, N.Y 
cago and L.A. this month in effort to reduce Korea's 

huge trade surplus with U.S. 


Prototype 6" color LCD TV with 300,000-pi i 
has been developed by Matsushita. Set, which oe ee 
amorphous-silicon, thin-film transistor alloy technology for 


brighter pict i ; 
in ee picture, will be demonstrated at Japan Display '89 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indicates infor 
available at press time. Amounts expressed in dollars. Parentheses denote — fat 


Commtron 


1989-6 mo. to Feb. 28 292,912,000 4,823, 
1988-6 mo. to Feb. 29 230,252,000 11902" 995 
1989-qtr. to Feb. 28 123,939,000 1,510 909 
1988-qtr. to Feb. 29 106,371,000 506.009 


National Semiconductor 


1989-39 wk. to Feb. 26 | 1,849,000,000 
1988-39 wk. to Feb. 28 | 1,615,700,000 
1989-13 wk. to Feb. 26 589,000 ,000 
1988-13 wk. to Feb. 28 572,600,000 


TCA Cable TV 
1989-qtr. to Jan. 31 
1988-qtr. to Jan. 31 


18,294,000 


2,881, 
16,095,000 bee 


1,877,000 


Notes: #Restated. Includes special items. 


———————————.’.OC. OO OT S0WL_L 
Magnavox introduced 7 new Matsushita~made VCR, 
with redesigned chassis including single chip that Provides 
mechanical control of special effects. Line consists of 7 
models aimed at consumers buying replacement or 2nq VCR. 
Two models feature new combo 49-function remote ang 
barcode scanner, one with 2 event one month on-sereen 
remote programming ($380), other with same features ang 
new 14.5" cabinet design, one-min. back-up timer ($409), 
Other units have 4 event/one month on-screen remote, 
multifunction on-set display, auto scan tuning ($430); 
barcode programming and new combination remote scanner 
($460); 4-head tuner ($450); 4-head with 4-event 
one-month on-sereen ing, 44-function remote 
($470); 4-head, barcode programmable ($490). All VCRs are 
available now... RCA adds 2 full-size VHS camcorders 
with video editing system featuring flying erase head to 
eliminate noise, audio/video dub, edit search, new animation 
recording capability. Camcorders, with 8:1 power zoom and 
high-speed shutter, also have time-lapse and index 
reo — with built-in titler and character 
generator, 2-speed recording and playback is $1,595; other 
is $1,495; both are available now. = 


Major color tube production center is under 
construction in China's Shenzhen economic zone adjacent to 
Hong Kong, utilizing some former U.S. plants. Former GE 
large-screen picture tube plant with capacity of 1.1 million 
annually is being installed there (not in i as we 
reported last week), along with former RCA-BMC 
(Buckbee-Mears) shadow mask plant from Barceloneta, PR. 
and GE gun factory from Shannon, Ireland. Also scheduled 
for same site are 2nd color tube plant from Hitachi, Corning 
glass plant, gas facility, metal parts plant. Complex is 
owned by Modern Advancement Co., China-Hong Kong 
venture. Former GE small-sereen color tube plant, 
operating now in Shanghai, built some 250,000 13” tubes last 
year. Commenting on our recent report that Panda and 
France's Thomson are setting up color set venture in . 
Guangdong Province (TVD Feb 6 p14), Thomson official told 

us last week only "preliminary talks" have been held. 4 


Wall-mount infrared remote control extension syste™ 
has been introduced by Xantech/Video Link for custom 

audio-video installations. Mounted in standard electrical 
J-box (size of light switch) uses remote 
Controls and can be built into as many : 
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air, but it's expected to be based on 
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TO ACT ON RENEWAL ABUSEs: 
comparative process, ineludi; 
plications filed in ho 

(P. 1) Pag 


Ready to finalize 


\§ Curb o 
monetary payoffs 


orms in 
q‘sham 4P 


gettlements. 


pINGELL WARNS INDUSTRY to take eo 
qpTV, saying 'supplier-driven' HDTV wo 
eoncerns aired on Capitol Hill. (P. 2) 


HILDREN'S TV BILL DUE: Tauke tells A 
ae is slated for reintroduction in Ho non a 
recess: Hearing postponed. Ad tax, fairness agen March 
giscussed. (P. 4) ine also 


nhsumer Pulse 0 
n 
uld go bust. More 


CENTEL SELLS SYSTEMS: Telco announces $1.4 billj 
jeal, lists 4 of 6 buyers. Transaction valued $2 mance 
subscriber range. (P. 5) »420 per 


NTIA HEAD NOMINATED: Nynex executive Janice 
Obuchowski named to succeed Albert Sikes at Commerce 


Dept. spot. (P. dD) 


TCI, DANIELS, MCMULLEN TEAM UP in cable sports 


venture. Partnership will operate regional program services 
in Colo., Fla., Tex. Daniels’ Prime Ticket Network not part 


of deal. (P. 6) 


TAUZIN PLANS DISH BILL: New effort previewed for 
SBCA crowd. Gore also eyeing action. HDTV, GI top topies 


for dish industry gathering. (P. 7) 


FCC READY TO ACT ON RENEWAL ABUSES, 
set in stone," FCC appears ready at 
renewal process. Commission is some 
process desired by broadcasters —— 
one thing that will be thrown out is 
ag he can take over existing station’ 
old, 


Essentially, FCC is e€ 
last spring (TVD June 27 p7). H 
criterion. Agency will revise Fo 
more financial disclosure 
actual expenses -- and such deals cou 


owever, it now 


renewal e€ 


We're told amount of "meritorious 


‘ 


IN 


CURB PAYOFFS: Althou we're told "there's not much 


March 30 meeting to finalize 
what hamstrung in what it can 


much of renewal system is , : 
because e, which permits applicant who files against renewal to 


ron Doctrin : 
eal "That's a very important p 


s facilities. 


other ab 
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DIGITA 
Fuji, Pushing IO MIDEO standards urged by Toshiba and 
re : : PRS 
of magnetic dise, no oy Saree Seg Rae 


PHILIP 

from vaiaee : HEADSTART personal computer operation 

ealled off bec Arvin Electronics assets sale to Tele-Art 
because of legal problem. (P. 10) 


CA ; 

papa IMPORTS into U.S. totaled 134,800 in Jan. 

ee ounting for 11.2% of shipments. VCR deck imports 
€ down 7.9%, color TV up 2.9%. (P. 10) 


:! pee FOR HDTV in govt. and private funds over 5 
anes urged at House hearings. DARPA narrows fund 
pplications to 49 proposals by domestic companies. (P. 11) 


a TOSHIBA TEAM UP for ‘largest and clearest’ flat 
nae LCD display, measuring 14" and containing 1.5 million 
color dots. Prototypes to be made in Japan. (P. 12) 


NEW LOOK FOR CES will see exhibits shifted to new 
areas. On-site attendance system retained. (P. 12) 


ANTI-PRICE-FIXING BILL is subject of House hearing. 
N.Y. attorney general says ‘many’ consumer electronics 
companies are under investigation. (P. 13) 


41988 CONSUMER ELECTRONICS sales totaled $30.368 
billion, up 4.6% from 1987, EIA says, forecasting similar 
increase in 1989. Video represents 43.4%. (P. 13) 


rulemaking designed to curb abuses of its 
do -- such as establishing 2-step 
under control of Congress. However, 


iece of the package,” we're 


cted to follow FO Hi sats ted to retain diversification 


rm 301 (used by com 
to curb 


titors an 
by compe eanade only 


after issuance ) 
nt licensee still is somewhat up in 
compliance with 
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Chmn. Jerry Pearlman predicted. He said direc 


illi tion 
needs $21 million to develop produc M 
mask (FTM) computer display tube to Sake 
explaining company move to team wl 


video screen, among other factors. 


Best./Cable Section.) 


IBM-TOSHIBA FLAT DISPLAY: "Largest and clearest” 
flat color display for computers -- with potential TV ; 
applications ~~ is going into "advanced product prototype 
Stage for testing by IBM. Experimental 14" panels were 
developed in 2-year program by IBM Yamato Lab in Japan, 
Toshiba and IBM Research Div. in Yorktown Heights, N.Y. 


16 colors, 20:1 contrast range, brightly backlit by 


dots ~~ red, green, blue, white. Panel uses thin film 
transistor (TFT) technology, screen being "array of more 


individual color dots.” IBM said display compares with 
said it's still working to improve gray scale. It's one of 


on possible HDTV consortium, and its Systems Integration 
ey seeking grant from Defense Dept. for HDTV display 


—_—_ 


1 1987, as overall consumer 


ite by products: Color Ty up 7.5% to $6.28 billi i 

HT up 29.9% to $5.68 billion, general Re carers 6. hy 

ti re +1022 billion, magnetic recorders and players up 8.2% to 

| : Mige pes stereos up 3.9% to $4.56 billion, other audio up 
-6'% to $1.12 billion. Industrial electronic equipment 


production rose 14.4% to $75.32 billion and i 
‘40 to $75. elect 
components and devices increased 14.4% to $53.9 billion, 


here, up 67.8% from 987. Gtk 6 billion of semiconductors 


Malaysia and Korea. U.S. sent $690 a Suppliers were 
Japan, up 45.1% from 1987. 


flat panels, will win largest share of HDTV marke 


ot, Zen: 

: : Nit} 
‘ ; i ubes, not projectors or [1 nly way to produce HDTV PECeiver ¢ 
Direct-view picture t tery rad vical Be er acceptance. Howeve hat 


xt decade an 
sell for less than $1,000 before end of a pa ATEN 


Aoscig Said j,, (@@ rei 
Ter anetiged Congress to provide $100 million in federa) fundiy ? < 


ier last week, House Commerce Committee Chmn. D 
ium that consumer wim s drive HDTV, and "none of the peo era _ HDTV will Ma 
a wrlalize if the dochaelegy is a bust. Unless the consumers actually buy new sets, there will be ng 
see erm of the domestic manufacturing industry. Without strong remade Dad —_ be no 
boon for the semiconductor industry." (Additional coverage of congression: aring 


IBM said LCD panel, 1.5” thick, currently displays up to 
fluorescent light, wide viewing angle, capable of displaying 
moving images (60 Hz rewrite rate). Panels are composed of 
396,000 pixels (720x550), each pixel containing 4 translucent 
than 1.5 million transistors that control the same number of 


“screens of very high quality pocket-size portable TVs." IBM 


companies participating in American Electronics Assn. study 


electronics rose 7.6%. Breakdown 


MARCH 2 


t, Zenj will su 
hat will allow it to upscale its current 14” ga; te th | oe 


* MNS] 
on computer uses and 30"-plus HDTV sets, he sai rig 


ain that govt. take share in resulting royajt; es, Mo 


: t 
for HDTV ventures for next 3-4 years and suggested ag vo 


*3e . a - A 
F ‘ nts for new facilities by 50%, > . 
: it could reduce capital re uireme ] | st 

art just 15% of today’s FS. TV industry unit paar 40 oe naan Zenith’s proposed techeritetin oa 
convert j o of toc we ] ts of $1 billion, j 

technology te 9 mame cp 33 Gicied edn and lax enforcement of dumping laws for curren; US § 

“would cut that in : ca 

plight in consumer electronics and HDTV. | } or 

usse rted study findings that indicated consumer interest in boyd now was cot 

en Ri : ae Neuman aependitg heavily on expectations for improved program offerings and size of ca 

m and e =~ 


ingell D-Mich) "sel 


ant 
CBI 
MET -_tt 


NEW LOOK FOR CES: "Major relocations” of product unp 
categories have slowed space assignments for June 3-6 ore 
Chicago event, CES Vp Dennis Corcoran said, but show ne 
already has applications for 718,000 sq. ft. of exhibits at “ 
McCormick Place -- "that's 64,000 square feet ahead of ths ws 
time last year." a 


Shifting of layouts will put telephones and home Office § 
areas next to one another in North Hall, with section for 
"edutainment" products, watches and electronics in es 
same hall. Car audio and cellular radio exhibits will be to} 
adjacent to general audio area in East Hall. 


Chicago show will use same onsite verification joir 
that determined that 70,138 persons attended Winter CES a ele: 
its first use in Las Vegas last Jan. (TVD Jan 23 p13). 

Corcoran described system as "quick, easy and accurate" ai 
as providing detailed attendee demographics. 
will be able to pick up color-coded 


holders at 2 fail 
McCormick Place sites and at 5 downtown hotels. brir 
a ei 
Berlin Audio-Video Fair (Funkausste Aug. elit 
25-Sept. 3 will have U.S. Pavilion for first time, show's arr 
Sponsor AMK/Berlin says. Pavilion has been granted Pei 
certification by U.S, Commerce Dept., which will send 
representatives to assist American visitors. EIA Consumer 
Electronics Group's Consumer Electronics Shows Vp Dens 
Corcoran said last week about 70 U.S. companies have in te 
, Pressed interest in having small exhibits or sound roomls ne 
Pavilion, which will be oriented toward U.S. exports to foe 
Europe. Pax 
Cor 
TV message center: Matsushita 14” set scheduled for 80, 
Japan market April 10 ean record and play back 8-see- al ey 
messages, has on-screen calculator and calendar for ie 
1900-2099. Price will be about $380. 
du; 
THIS WEEK'S YEN RATE ch 
Yen values have been co in Ge 
this week's issue at 13] 8 Sl eae an noted. % 


i 


- 
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ol EARINGS: House Judiciary Law 
e heard testimony last week on 
for preventing price-fixing se 
and dealers (HR-1236). 
revention Act of 1989 were : 
of America (NARDA), Nation Assn. of 
pet e Dealers Assn. (NOMDA), Computer & Butte 
chine © Mfrs. Assn. (CBEMA), National Assn Sts 
pe merican Bar Assn (ABA). In favor of bill aA 
iis ‘ttorney Gen. Robert Abrams, representing hte PS 
pate of attorneys Gen. onal 


bill desi 
hemes aeons to 


gob jaelines 
Among those against 


gel © racturers 
po” ising P 
prit “1 pealers 


4 and NOMDA Gen. Counsel Robert 
ae "vigorously opposed" to bill, whithine 
reme Court's decision in Sharp price-fixing 
+ May 9 p13). In that case, Court ruled Sharp's 
to terminate dealer because of pricing policies 
se violation of Sherman Act. Goldberg said bill 
airs" ability of small retailers to do business 


ase 
yecision 
gas aa 
seriously sa "must have the right to prote : : 
ys ribation system," he said. protect Sanaa 
ofits 
ABA representative Joe Sims said group opposes bill 
one there's no need to clarify legal standards in dealer 
oenination eases; because it would take away flexibility of 
merust 18S, and because it would change existing law. 
cpeMA Counsel Simon Lazarus said it includes "vague, 
ecedented and sweeping language that could fall with 
Me severity on our industry, its distribution and retail 


popardizes 
yith dealers 
siequately. 


Abrams cited N.Y. state price-fixing settlement with 
Pynasonic (TVD Jan 23 pl 1) and said bill would provide 
‘¢andards which ef fectively deter and punish this practice." 
Curent rules, he said, make price fixing "extremely difficult 
ip prove” and "stack the deck in favor of price fixers." 


He added that Cal., Md., N.Y. and other states are 
intly investigating "many other companies in the consumer 
dectronics and other industries” that he said could be 
‘ubset of the many vertical price fixing conspiracies." 


Rep. Brooks (D-Tex.), sponsor of bill, cited "complete 
hilure —- even refusal -- of the Department of Justice to 
tring forward a single resale price maintenance case 1n the 
jest 8 years.” He said U.S. retail landscape "is in danger of 
teeoming drastically transformed through the illegal 
dlinination of many discount stores by price-fixing 
imngements between manufacturers and other higher 
Hed competing retail outlets.” 


—_s»——_ 

Sharp claims No. 1 position in U.S. fax sales for 2nd_ 

oy row, citing ripen eon CAP International that 5% ‘ 

Lis % market share to 13% for Murata, 9% for . ooh ‘ 
Ricoh, Last year's rankings gave Sharp 16.8 Yo 4 
“simile Div, Gen. Mer. Allen Mahmarian said Pi Ae 
Mpany sold 240,000 machines last year, up 2557 marke 

5. in 1987, at time when CAP said overall fax a austey 

Few 194% to 1,133,000 units. Mahmarian orecast Fon, 

Would increase 50% in 1989 to more than ct 


4 Msung decision whether to market Go-Vide™ . 
: te VCR in U.S. under its own bran a 
(vp ,y U.S. affiliate, not by Korean ‘genes 
Woductin 20 pl5). Company spokesman 1 ea 
Co.Viq ‘On arrangement between Samsung © ci 
©0 is separate from U.S. marketing plans 
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Ss ' 
pipet sales of vegalge ie he estimated 1988 
: billi bri ectronic products at recor 
forecast Paeind seat % from $29.04] billion in J isi ona 
1gures were reyj tees 4.6% to $31.753 billion this 24 
released at Cons Sed upward from previous estimates a 
plo), umer Electronics Show in Jan. (TVD Jan 9 


1988 CE saie 


Breakdown 7 
sales, audio ete video 


Media and ac 


€0 products with 43.4% of 19 

pume a ae equipment 16 8%, 

3%. Th cessories 8.3%, home securi ates 

7 qian ee billion in video equipment ag c 

projects rt od $6.6 billion, monochrome $236 ition” 
million, total VCRs $5.102 billion, VCPs $30 


million, videodi illi 
$655, suis ise players $40 million, home satellite systems 


iat “VV: . 
$1.9 aan $8.711 billion is derived as follows: Systems 
$1.39 billi ion, Separate components $1.854 billion, portable 
billion — home radios $375 million, autosound $3.937 
Cork ~ ome information equipment $5.035 billion: 
my 2 So $3.15 billion, home phones $1.04 billion, cellular 
es $300 million, phone answering devices $545 million. 


Blank media and accessories $2.53 billion: Audio 
cassettes $354 million, videocassettes $936 million, video 
accessories $690 million, audio accessories $220 million 
phone accessories $330 million. Home security systems, not 
broken down, totaled $900 million. 

ee es 


Nielsen issued correction last week on its description 
of VCR research released earlier this month (TVD March 13 
p18). Proper interpretation is that VCR penetration was 
84% among TV homes with more than $40,000 household 
income, 76% among families with at least 4 persons, 74% 
among families with children aged 6-17, 73% where head of 
household had at least 4 years of college, 66% in Pacific 
region, 64% among metropolitan area residents. Overall 
VCR penetration of U.S. TV households was 62%, Nielsen 


said. 


Bang & Olufsen will formally introduce its first color 
TV and VCR for U.S. at San Francisco High End Hi-Fi Show 
April 21-23. Units already have been widely shown 
privately, but show marks "first showing for the American 
consumer electronics market.” TV and VCR are designed for 
integration with audio systems, will be made for B&O by 
Hitachi. Scheduled for June delivery, 12" color TV and Super 
VHS recorder are priced at $2,000 each. 


Video product sales to dealers through first 2 wee 
of March Wee up for all major categories (see State of the 


1 VCR sales were 11.6% higher than same — 
Industry). tie line in 2nd week of month, EIA said. 


88 period, despite decline 
ies Of other products in first 2 weeks of ott = 
Direct-view eolor TV up 17%, projection TV up 8.3%, 
camcorders up 50.2%. 

HDTV act, outlining $150 
« re emet i t between now and 1992, of 
jon ll 


hich $60 million would be gore. fi 
Main effort will be concentrate rage 
tied to any specific format but wi 

weabile with all HDTV formats. 


li 
RCA brand app 
r dog t 
May 2 p13); bee sit consists 
a ranges, 
4 dishwash 


10 built-in ranges an 
pators ges, S washers 
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Consumer Electronics Personals 
_ vp to pres.-COO 
Kirk Nakamura promoted from ant Ne Richard Kraft 
‘ta Electric Corp- of 
n20pl); 2. 
who will beoraa) on same day (TVD March 20 Pe ie in 
dir. of Matsushita 
mer 
major account sales office in Toky®--- bis sa with 
xec. vp of Vendex Technologies, assumes © h American 
successor Headstart Technologies Div. of Nort Senecab 
Philips (see separate report, this issue)... ee rations 
Recoton: Stuart Mont, vp-treas., to senior VP-OP© 
: “ reas.-controller, to 


and secy.; Joseph Massot, asst. t 
finance vp-treas.; Peter Dayton, na 


‘ng dir., to asst. VP; 
sales vp; Kevin Murphy, purchasing Ol» 
Craig Dykes, information systems dir., to asst. vp. 


Hodge, Fisher consumer electronics senior 
vp, aie, epinecagr he regional branch mgr. June 1 as 
company continues reorganization Co 
electronics and appliances into 3 regi 
p14). Other changes: Satosh me J 
Div. gen. mgr., to head western regional office in 
Chatsworth, Cal.; Mitsuru Homma, Fisher sales and 
product planning mgr., to head eastern regional office in 
Little Ferry, N.J.; Patricia Rienzi, Home Appliance 
Group, named eastern region branch mgr.; Tohru 
Natsume, pres.-Sanyo Marubeni in U.K., heads new central 
regional office in Mount Prospect, Ill.; Larry Kwolek 
named central region branch mgr. senior vp... Michael 
Currie resigns as Sanyo Fisher audio systems and 
components national sales mgr., to join Tamrac (bags, 
accessories) as national sales mgr. 


Robert Sorensen, ex-Microwave Systems, appointed 
pres. of Optimage, new CD-I software venture of Datalink, 
Dutch Philips, Microwave Systems, National Computer 
Systems and Sun Microsystems... Michael Weiner, 
ics chmn.-CEO, adds title of pres., succeeding 
Michael Plitman, who resigned but continues as dir. and 
consultant... Eileen Rutledge chief financial officer, 
Carver, adds COO title, succeeding Edgar Rampy, 
resigned... Steve Caldero, regional sales mgr., promoted to 
Yamaha Electronics mktg. mgr., replacing Bruce Market, 
resigned... Michael Vigna, human resources dir., Sony Mfg. 
America, advanced to human resources vp, new post... 
Richard Eichler appointed Sherwood office mgr.; Gayle 
Loya, asst. credit mgr., named sales administration mgr.; 
Susan Stone appointed mktg. coordinator... Kohji 
Machida, ex-Yorx, joins Lloyd's Electronics as chief 


. 


Turner Lye external resources dir., Sematech, 
— a » Succeeding Paul Castrucci, resigned... 
Saree Teeserstpes sales vp, promoted to vp-gen. 
2 Aes ucts Group (SPQ), formed as part of 
a ee other appointments: Mark Lewis 
ee 44 2 es Dykes, Signetics pres., to acti 
vp-gen. -, Customer Specific Product Group (CSPG); 


Terry Leeder to vp-C ; 
Communications and me mktg.; Derek Ball to head 


Pletcher, ex-Taiwan Semico 
| Div. vp... James Smaha, reti 
it exec. vp, Semiconductor G 


} 
ie 
Wi 3 American Phili 
ia Billie Compre Semone business, cacti as 
lee Iv. Managing dir... Stephen 
eh puter and Next Inc. founder, nam d 
preneur of the Decade" by Inc, magazine “ 


_ 


come form, without written permission, 1s prohibited 
EDITORIAL & BUSINESS HEADQUARTERS 
2115 Ward Court, N.W., Washington, D.C. 20037 
Phone: 202-872-9200 Telex: 6502173616 (Via WUT) 
MCI Mail: TELEFACTS Facsimile (Group 3): 202-293-3435 
i letter is available electronically via Newsnet and 
ike peg also be socswed through facsimile service 


Lome ek UANAALALAAAANANNAAAAANAAL 


475 Fifth Ave... N.Y. 10017 
Phone: 212-686-5410 
Facsimile (Group 3)- 212-889-5097 


1) rm interested in Television Digest With Consumer Electronics and would appreciate your sending 
me a FREE four-week (4 issues) trial subscription. I understand I have no obligation to subscribe 


(The person below would be interested in receiving a FREE four-week (4 issues) trial subscription 
to Television Digest With Consumer Electronics. 

Signature 

Name 

Company 

Address 

City 


Peter Pirner resigns as Media Home Entertainment 
pres.-COO to join M.P. Managements communications 
consulting company... Michael Vassen, ex-Nelson 
Entertainment and Vestron Video, joins Ingram Video as 
mktg. dir... Cheryl Gersh resigns as New Star Video sales 
and mktg. vp to become Magnum Entertainment exec. vP, 
reporting to Exec. Vp COO Danny Kopels; Magnum 
National Sales Mgr. Jim Brown resigns... William 
Kruger, ex-Nelson Entertainment and RC A/Columbia 
Pictures Home Video, joins Trans World Entertainment USA 
pie sales mgr... Vans Stevenson resigns as Erel’s 

.-- Edward Murphy promoted to MPAA senior staff 
supervisor for U.S. antipiracy operations. 
—ie_—_ 


Stereo sound controller f 
Computer has been acveanes Eealies: eae 
software developer Hudson. Joy Card (about $25 in Japa 
connects to Family Computer and stereo amp to provide 


stereo sound for vide 
export product to 5 gd Hudson said it has no plans t¢ 


Biggest Chinese electri export: 
Boombox. Beijing cust Sen inten wane cassette 
recurs were exported last year at total of $224 millio" 
verage $18.67 each), ac to Xinhua News ee 
tite: < currency earned by boombox exports was 3% 

at from sales of color TVs, news agency said. 
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Broadcast - Cable 


DISTRESS SALES POLICY VOIDED by Appeal ; 
split ve cet yeage batcas dissents nary ne 
Shurberg appeal of Fai enter sale of = 

to Astroline. (P. l) WHCT-TV Hartford 


TV STILL BIG IN HEARTS AND MINDS of Ameri 
Roper reports. Sixteenth study for TIO shows 75% watch TV 
every day, 97% at least weekly. Cable scores highest on 


cultural side. (P. 3) 


eee sage HIT: FCC bans settlements before 
initial decision, limited to actual expenses. Applicati 
form toughened. (P. 4) OP 


NCTA VOTE SET on whether to appeal FCC syndex 
decision. Board also will consider softening stance against 
allowing RHCs to provide cable outside their local exchange 


areas. (P. 5) 

FCC OPENS INQUIRY into satellite TV encryption. 
Universal standard issue resurfaces. Piracy called 'very 
severe.’ (P. 5) 


CITIES WIN ONE: Warner Cable loses claim in Fla. 
municipal overbuild case. Judge rejects argument that city 


has conflict of interest as regulator and competitor. (P. 6) 


NEXT HDTV REPORT NEAR READY: Upcoming report 
by FCC ATV advisory group will focus on system testing, 
apparently won't settle on program material for test. (P. 7) 


APPEALS COURT DUMPS DISTRESS SALES POLICY: 
because it violates due process guarantees Of 0” 
March 31 by U.S. Appeals Court, D.C. In majority a 
MacKinnon, with Chief Judge Patricia 
Alan Shurberg, who's white, was deme 


MacKi t policy doesn't promo 
acKinnon held that p Yall took several potsh 


SUMMARY. INDEX OF WEEK’S NEWS 


f 5th Amendment to 
re Circuit Judges Laure 


issenting. ‘ 
Wald diss oe r Constitution "sim 


i cess unde : 
d due pro programming, a5 ¢ site 


Consumer Electronics 


Tug rans Te ti ey 
le b' m " ¢e z , 
$75-million expansion. ©. ‘ae ego sence folowing 


eit ee oer” STAR at Matsushita technology 
pan. Flat ‘Beam Matrix' 
pane atrix' system may be ready 


RCA HOLDS TOP SPOT in VCR and camcorder market 
share survey, increasing margin in decks, but is seriously 
threatened by Panasonic in camcorders. (P. 10) 


NEXT VHS DEVELOPMENTS: Combo player for VHS-C 
without adaptor, PCM digital audio and, longer term, 
standards converting VCR. (P. 12) 


MATSUSHITA PRES. TANII sees eventual solution to DAT 
problem through hardware-software negotiation. He's 
certain system will overcome low sales. (P. 13) 


CRAZY EDDIE CLOSES 17 of its 43 stores, citing 
declining sales, depleted working capital. (P. 13) 


FUTURE OF HDTV is focus of Annenberg Washington 
Program symposium, with speakers presenting outlook for 
U.S. production and sales of receivers. (P. 14) 


SEARS RESTRUCTURES retail store merchandising 


ization into 6 business units, including 


or; 
(P. 14) 


appliances/electronics, will cut 800 jobs. 


FCC distress sales policy is unconstitutional 
white applicants, according to 2-1 decision 
nce Silberman and George 

with 40 footnotes, Silberman said 
ply because of his race." He and 
nded by Wald in her 43-page 


d in kind by MacKinnon 


In 50-page opinion 


dissent with 48 footnotes. : 
(17-page statement, 29 footnotes) and Silberman. (oa 
istress sale of WHCT-TV (Ch. or Hartton YHCT-TV after Faith Center had 
Case involves Jan. 1985 dis ted Shurberg's competing @ net: t to dispose of station under distress 
Communications. FCC had rejec red saline deal was Faith's 3rd = : ; eS and) MackGnneon “in some 
been set for revocation hearings, nly 2 paragraP d said yee “minority distress sale program 
sale. Court decision hei wever, both concluded that tection rights under the 5th Amendment because 
respects differ in ped ee iit Shurberg of [his] equal pro 
unconstitutionally depr!v 
(17 USC 101 et seq). 


Copyright © 1989 by Warren Publishing, 
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Consumer Electronics Personals 
ar pres.-COO, 

atsushita 

succeeding Jack Pluckhan, w' Sas bee ¥ 


; i Jan. 1; : ee 
Electric Comp. . Ae ee aieel as Matsushita Electric 


i s and Quas: u 
Panasonic eo ial, Sony Consumer Sales N.Y. office 
1 a 
YP; promoted to ine 
: i a ? . o rad 
eran = ra res ible for Sprinter a 
ie duplication systems and DAT duplication Pp ts. 


William Salter, Brand Central national project mgr., 


appointed Sears Merchandise Group appliance Son ais 
national business mgr. in reorganization : nal : 

strategy (see report in this issue)... Gerrt “6 of, i 
chmn.-CEO, Einar Kloster, pres-, Stephen abi 2 
exec. vp, Daniel Minahan, senior vP, and Johannes fs 
Haarsma, senior vp-chief financial officer, appointed to 
North American Philips board; Jeelof named to 7-member 
NAPC advisory council... Jesse Coore named southeastern 
regional mgr., Konica USA Professional & Consumer 
Products Div... Named to Toshiba America Consumer 
Electronics board, as part of Toshiba reorganization: Ken 
Hiyama, pres.; J. Ukigae, senior vp-treas.; Thomas 
Steckbeck, senior vp; H. Ikeda, senior vp; John 
Anderson, legal council. 


James Schillo, ex-Federal Express, joins International 
Jensen as operations vp... William Smith, ex-Sunbeam, 
named microcomputer accessories vp-gen. Mgr., Rubbermaid 
Office Products Div.; David Hellman, accessories pres., 
appointed Office Products Div. new product design vp... 
Larry Carpenter named Clarion Special Markets Div. vp... 
Mark Stanton appointed Ricoh product PR mer... Robert 
Blau, ex-Atari, joins Konami Consumer Div. as eastern 
regional sales mgr.; Jeff Kahn, ex-Coleco Industries, 
named western regional sales mgr... Delbert Staley, Nynex 
chmn.-CEO, and Marian Stanley, Polaroid market research 
and development dir., elected to Polaroid board... Robert 
Vendeland, ex-consultant, joins Peiree-Phelps Audio/Video 
Systems Div. as west coast gen. mgr., new post. 


Entertainment industry consultant and former 20th 
Century-Fox Telecommunications Pres. Steve Roberts 
appointed to Rentrak board... Mark Gilula, ex-Media 

» Home Entertainment and Federated Group, named KVC 
ome Video exec. vp, based at affiliated Atlantic 
tertainment hq in L.A... James Fifield, former CBS/Fox 
-CEO, promoted to pres.-CEO, EMI Music Worldwide... 


Fleming, ex-Frank Barth PR firm, joi 
house PR mgr. B firm, joie (VC ae 


—»— 


Sony will introduce new Spri j 
Sony printer high- 
aceon system in fall. System will eg 54 
oe 7 ag “iden in kit to be introduced this summer 
worldwide. Features tosade 25% ts re ah pine oo 
5 o faster trans 
4.5m per sec., 33% higher rewind speed of 8m bat ee fd 
~ ) 


improved tape cleaning functi 
increase of transferred RF eae reduce dropout and 1-dB 


Pricin 
kit and new system hasn't been set, Son sikbee 


Financial Reports of TV-Electronics Companies 


week. Dash indicates infor 
latest reports as obtained during past o 
Teale a press time. Amounts expressed in dollars. Parentheses dente =" 


449 ,906 ,000 


+557 ,00 
309,250,000 o) 


Comcast 31 
(9,381,006) 


1988-year to Dec. 
1987-year to Dec- 31 


408, 174,000 17,065,000 
378,797 ,000 8,295 009 
207,570,000 6, 196..009 
192,758,000 5,178,000 


rea wk to March 4 1,071,347 ,000 031,000 
1988-40 wk. to March 5 1,050,719,000 403 , 000 
39-16 wk. to March 4 434,102 ,00 6,380,000 
19 432 ,648 ,000 (6,148,000) 


1988-16 wk. to March 5 


Tele-Communications 
1988-year to Dec. 
1987-year to Dec. 31 


56,000 000 


2,282,000 ,000 
5,600 ,000 


1,709,400 ,000 


19580-9 mo. to Jan. 31 35,932,000 
1988-9 mo. to Jan. 31 28,927 ,000 


11,055,000 
8,605,000 


1989-qtr. to Jan. 31 
1988-qtr. to Jan. 31 


Notes: 7Includes special credit. PAfter special charces. 


EE 


FCC AMENDS RF RULES: FCC amended Part 15 of rules 
to permit introduction and use of new class of radio 
frequency (RF) devices such as wireless VCRs and wireless 
stereo speakers without requirement for FCC license. Move 
is expected to lead to flood of such products in U.S. 


Commission's Technical Standards branch in Sept. 1987 
had recommended change in rules to allow companies to 
introduce RF products (TVD Sept 21/87 p15). FCC's 
50-year-old Part 15 rules set technical standards for 
nonlicensed use of devices emitting relatively low-level RF 
signals, such as cordless phones, remote controls and garage 
door openers, to prevent interference with licensed services. 


_ Rules change permits manufacturers to make and sell 
wireless electronic products with increased frequencies and 
no restrictions on type of usage, bandwidth or modulation 
type, FCC said. New rules are "intended to provide more 
effective use of the radio spectrum and to allow additional 


flexibility in the design, manufacture and use of nonlicensed 
RF devices," it said. 


FCC in Aug. 1987 tested sample of 16 VCR brands for 
compliance with radiation Cnapilitalcahés and said 15 of them! 
met requirements (TVD Aug 10/87 p16). 


—_+—_ 


U.K. video business, including sal rentals of 
Rae Rs, prerecorded and blank iacseuioctics, will total $2.8 
a ice ite year, British Videogram Assn. forecast. Grou? 
redicted 800,000 VCRs will be bought at average eost of 
ped or will be rented. Camcorder sales and rentals are 
expected to total 200,000. Prerecorded video rentals will 

total $923, on in 1989 and video sales will be $342 


Cumulative VHS VCR shi . 
: shi ri jon 
worldwide, JVC Senior Sales tN Mktg. Ye flere : — 


estimated ree 
Super VHS (TVD Wy: ¥,SAid incorrectly that Figure was ‘°° 


March 20 p14), 
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Pe SUMMARY- INDEX 
joast = COPE OF WEEK'S NEWs 
a ae VOL. 29 
fy ae On » NO. 15 
: ESIGNS, effective when successor is qualified Sumer Electronic 
RlC®  - orett much completed his agend: SE : 
hth, nas Pre c 7 a. Barret: PHILCO 
og be ointments but new chm Vy t, .-~9 TV DROP 
i 1 set for apP n. Still is up in distributors in PED by Philips, whi 
af 1) trends, Philoo VCRs of set. shor ae pena es Phileo 
(P. S . ; changing retai 
es VETO OF FAIRNESS DOCTRINE bill TOSHIBA and audio retained. (P. 7 retail 
oo uR by House unit last week. Dingell Committ Biggest U ADDS 32" 'Super Tube! in fi 
soe , 11. @- 2) ee vote indust S.-made picture tube i in first 1989 color line 
gor Apel Strywide color tube pl: ube is first product of x 
YED: DoJ's anti > plant expansions. (P. 12) 
¢- WARNER OKAYED: DoJ's antitrust performance NEW U.S. TUBE PLAN 
ws “aby Metzenbaum. Hill hearing set this week when Studied by Philips. A T for large sizes including 31" 
jst FINTV will call for cable reregulation. (P. 4) S. Ann Arbor is possible site. ®. 12) 
= MATSUSHITA TO EMPHASIZE 
pvio BILL pASSED by House unit after hearing same semiconductors as building nee Nathtecenttre ale with 
a Markup this week will clear path for attention by boom in consumer electronic eMlcts er oe 
wireless * ooakers to must-carry, other broadeast issues. (P. 5) ao 
se © JAPANESE COLOR TV EXP Bop 5 
se. Move straight : ORTS up 75% in Feb., 2nd 
» Ta HDTV ISSUES REMAIN unresolved as deadline nears aaah monthly increase after more than 2 years of 
at of system testing, draft Advisory Committee report nes. VCR deck shipments down, price up. (P. 14) 
“pt. 1987 Ds, Main jssue program material. (P. 6) F 
Me - us ie ab pis ae sees manufacturers losing 
i saBLE LOSES ROUND: Industry is assessed copyright ileiaoe at x, to U.S. Price increases, cutbacks, 
or erest payments on underpaid royalties. Copyright Office report. (P. 15) as remedies in Wall St. Journal 
level RF velines to make interest payments retroactive. U.S. 
d garage ireasury rate set as standard. (P. 6) ARVIN SALE AGREEMENT would transfer Electronics 
services. assets to Electrocon, Hong Kong chip dist i 5 
yRPHY APPEALS TO NABET members for 'yes' vote as eee cre sitar. (. 
ind sell sin leadership recom mends rejection. Cap/ABC chmn. SEARS PLANS 110 Brand Central electronics and 
cies and wis defeat of proferred contract would be ‘major appliance superstores. Crazy Eddie considers liquidation. 
lation nistake.’ (P. 7) Federated Group restructures. (P. 16) 
. more . ; 
ditional TRICK RESIGNS AS FCC CHMN., DEPARTURE DATE UNCERTAIN: FCC Chmn. Patrick formally 
alicensed mounced his resignation from Commission April 5, ironically on day that House Telecom Subcommittee : 
vgn to write legislation that would reinstate fairness doctrine (see separate aoe Bae ie said he 
mle oe nee : ; . : roval of pri 
nds for ‘ = elimination of doctrine one of his major aoa ett a Aeypolst me Ms es P 
i V1 . P ‘ 
of them Sar cn A AT&T and Computer pie ae eats proadcasters that any form of content regulation 1s 
na ing" fact that he was unable to convince mos sive Painter Commission (and he's ite 
dah He also has had rough sledding operating J 
, ‘nblican) sinee Mimi Dawson resigned last summer: a OR 
3 0 : : ture was "absolutely volunte’y> 
.33 ‘ d that his depar : in govt. 
a in onding to question at news conferer™> ae CARE has been very support. ee be. ne et 
ost of RE il from White House, and that Bos es and has bee" at FCC since 1983, chmn. 
5 are s 1997: my re he joined White House personnel stall, 
ill , that’ r epart 
Eo See ae 1 4 lette president Bush on ark a sie 
t's ; ; jn Aprl , jnees Lor Dt aan 
hen oe when Patrick will leave- We ae situation 0 pic io lished practically all of the agenda 
jilion i ae is aboard. Given fluid White ys we have 
bat | ee he leaves. He told news ©0 


APRIL 10, op, 


i U.S. content,” he said. 
ivity and highe® 
ater producti! is views on Matsushita’ 
uld like to American VCR plant wr Sie didn't elabor ae apace U.S. "regards this = 
"we want to with highe™ his was "sensitive issue, like DAN in U.S., company couldn't 
Nrtieipation in HDT ee ea some kind of agreement on H reach 
1 re W 
gic." Hes d 
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i i udio market, but will continue to 
int ee in recorded video and 9 
sare Sey 

partici : ; audi 
OS . a ee also a shortage 0 
rom U.S., : 


gait i ukuhara said in answer to 
As for sales in Japan of TV consoles imported from ws) by ee ee plas rd 2G sedan ta 
consumer is not showing very much 1) J are willing to buy any product of 


cor anese 
import bee #7 meet the needs of consumers. [Japanese consumers 
any country if it's very good." 


: TV exports from Ja: to U.S. jumped 
JAPANESE COLOR TV EXPORTS UP 75% IN FEB.: Complete color declines (TVD March 20 p13). 


5% in Feb. -- 2nd straight monthly increase after more than 2 years 0 ‘ 
sd shipments ene decreased, but average price in yen rose from prior month for first time 


since Sept., Japan Finance Ministry export figures showed. 


. lor sets were up 74.5% 
Japanese shipments of total color sets to U.S. leaped 56% to 29,393, complete co! . ! 
to 28,452 and color chassis & kits down 62.8% to 941. Figure for complete sets was highest since 33,479 in 
Nov. 1987. Despite huge increase in shipments, value of exports fell 20.6% in Feb., indicating steep decline 
in prices. In first 2 months of 1989, total color TV exports from Japan were up 27.9% to 45,834, complete 
color up 39.9% to 44,475, incomplete color down 67.2% to 1,359. Shipments of b&w sets to U.S. were 
negligible for 2nd straight month. 


VCR deck exports in Feb. dropped 6% to 839,656, following 4% increase in Jan. Deck shipments through 
first 2 months were off 2% to 1,460,504. Camcorder exports from Japan gained 8.7% to 171,142 in Feb., and 
were up 19.7% to 327,464 for Jan.-Feb. s : 


Ave ice of VCR deck shipped to U.S. in Feb. was $232.48, based verage yen-to-do 
rate in effect that month. That's up $3.28 from $229.20 in Jan., lowest ed in ll so and hay 
from $226.78 in Feb. 1988, lowest price in recent years. Average price in yen was 29,758, up 3% 8 haan Jan. 
> > , 


first month-to-month increase since Sept. Yen price was up 1.7% f: i 988. Average 
camcorder price, based on Finance Ministry figures and yen alee $645°38, un peat - 
oI > 


? ; $642.57 in Jan. 
yapanese Compact Disc player exports fell for 8th co i . 
2 months, CD player shipments dropped 11.9% to 425,026.” Month —= 7.4% to 240,827. Through first 


J delivered 56,199 VCR decks to Canada in 
55 Feb., off 6.39 . 
age Panes ieee to 91,205. Complete color TV exponts Ga ae 1988. VCR deck exports there 
2 months. -@% to 3,195 in 2 months. Camcorder exports fell 75.4% to 3.444 ig ey ett 
444 in Feb., 65.9% to 8,569 in 


VCR deck exports to all countri 

> es rose 8.7% ; 

104% ty 608 ace ores were up 11.1% to 380 000 ants eles in Feb 
-4% to 609,000 and value 26.9% to 20.8 billion yen, 


Color tube a 
increased 


ad 
Signed by Nintendo A based on 
and ELOR: : agreement 
G Soviet Foreign Trade Assn. 


major opportuni en valu 
hing decade.” "8" | Week's issue at 14908 egnverted to dollars in this 
~ $1, except where noted. 
noted. 


1WCR DILEMMA': Korea's 3 VCR 

rs are losing money on exports to U. 
a iety of methods to remedy tactenien pass 
explon tting back sales here, switching to camcord 
incl tio major price increases. So said comprehensive ” 
inst af situation in Asian Wall St. Journal, reprinted i 
gure + week in U.S. editions of Journal. a 


—E——————— arte 
=e 
‘" 


icle sayS sharp increase in Korean wages 
F costs up 2%, which, combined withe Tote a 
won aginst dollar last year resulted in substantial 
Sine in profits of Daewoo, Goldstar, Samsung. Samsung 
yCR Export Gen. Mgr. Park Sang-Jin is quoted as saying 
lost money on every recorder exported to U.S. last 
en q is considering cutting back sharply on U.S. sales 
Report Says VCRs constituted biggest category of Samsun, g 
and Goldstar consumer electronics sales, at 30% and 31% 
tively, last year, and at Daewoo VCR was just slightly 


pehind color TV at 15%. Other points made in article: 


Koreans deliberately picked low end of scale to enter 
y.S., largest market for their VCRs. Goldstar Exec. Dir. of 
overseas Operations Nam Woo said company hopes to 
pecome power in more expensive camcorder market and at 

e time to maintain its share of U.S. VCR deck market 
while raising prices 9-10% this year. 


However, Samsung's Park is less optimistic, hopes to cut 
p.s. VCR sales. Problem with camcorders, he said, is that 
it's very dif ficult to compete with Japan in that market 

most parts come from Japan, which can cut supply at 
will. He said Samsung will enter camcorder market 
cautiously while raising deck prices. "We no longer can 
afford to produce deck VCRs for a price which consumers at 
the lower end of the mass market in the U.S. can afford to 


pay," he's quoted as saying. 


Daewoo exported about 300,000 VCRs to U.S. last year, 
but that market is "not paying off at all," export executive 
1B. Chun said, adding that Daewoo hopes to enter 
camcorder market "in a bigger way" as soon as it can get 
components from Japan. 

———_ 


U.S. govt. hit Japan with antidumping duties on 3.5" 
microdises after determining that companies there injured 
US. industry by selling dises here at less than fair value. 
Determination following investigations by Commerce Dept.'s 
international Trade Commission resulted in steep pene 
against Sony (51%), Fuji (60.52%), Hitachi Maxell 27.73%), 
ne other Japanese suppliers att a iat ae i 

posits equal to dumping margins for a”! 2ce! 
after Sept, 29, 1988, ae Commerce published pee ition 
dumping determination. JVC, meanwhile, started p on : 
of 3.5" floppies at its Tuscaloosa videotape and cD 2 . 
plans to make 3 million dises this year, 5 million next. 


Investment in dise facility was $7.6 million. 


Intel and IBM jointly will develop products sarin 


Digital Video Interactive (DVD tees that “11 be 
Bprchased from GE (TVD Oct 77 Fe xn provides interactive 


involved in development of DVI, whic tion on stan 
animatl 

3 disc. Among 
(CD pact computers, 


full-motion video, graphics and 
Compact Dise-Read Only Memory 
Products will be circuit boards for IBM person 
to be available later this year. 


Digital Audio Tape (DAT) is basis for NE oguced 
high-capacity digital data storage tape 
Week by Sony America. Format is SU 
a oup, committee of 12 leading tape 
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NEW ARVIN S 
ALE DEAL: i 

to sell asse ; : Arvin has reached agre 
Taiwan, to al its Electronics Div., inhacieg st atagaiay i 
Rotir-bacsa ectrocon Taiwan, subsidiary of Hong in 
Pa aPS ag econ distributor Electrocon 
collapged ee deal to sell assets to Tele-Art Inc. 
buyer (TVD Feb 6 p14, ae icine 

T , 
value ha epee ses was given as equal to net book 
month. Taiw: late with closing expected early next 
equipment pero which produces private label audio 
facility, en as 225,000-sq.-ft. engineering and production 
t mA Te fit 1,200. Among U.S. assets 

rans: wu AD-CAM system, specialized t 
the Tgue equipment and "everything ree need to ante 
sats x ne facility," Arvin Electronics Pres. Frank Myers 
sone Seste ae ee send U.S. Arvin employes will be 
ch. Myers has said he will 

plans after deal is closed. erase am 


Buyer Electrocon is major distributor of U.S. 
semiconductors in Hong Kong, selling to computer and 
consumer electronics manufacturers there. Among lines it 
handles are GE, Texas Instrument, Zilog. Founded in 1970s, 
it's listed on NASDAQ and is headed by Edward Ting, whose 
background is in semiconductor industry. 


_ Continuing program to concentrate on automotive 
businesses, Arvin announced it plans to sell ArvinAir Div., 
U.S. market leader in portable electric heaters and 
evaporative coolers, sold under Arvin and retail labels. 


—»— 


Matsushita is selling 8mm under own name -- but to 
airline, not public. Company beat out Sony in bidding for 
orders from All Nippon Airways, Japan's 2nd largest air 
carrier, to equip 20 planes each with one or 2 8mm VCRs. It 
says it hopes to step up sales of 8mm recorders for industrial 
and commercial use, but still has no plans to sell consumer 
8mm VCRs under its own brand names. Matsushita makes 
8mm consumer VCRs for OEM customers. Meanwhile, 
Hitachi is planning to start manufacture of combo 8mm VCR 
and LCD TV for unnamed OEM manufacturer, Japanese 
reports said. 


EIA is revamping its inventory statistics, eliminating 
distributor inventory figures. Recent trend away from 
distributors makes it difficult to collect accurate data. 
Pipeline inventory data will be directly comparable with 
previous years, said Marketing Services Vp Clint Lee. 
Inventory data are provided to those contributing statistics 
or subscribing to EIA marketing service. 


Kodak and Olivetti agreed last week to jointly 
develop, make and market 5.75" and 3.5" optical disc drives 
for personal computers. Each will own 40.17% of privately 
held Laserdrive Ltd., Santa Clara, Cal., currently controlled 
by Olivetti. Deal is contingent on approval by Laserdrive 


shareholders. 
Bang & Olufsen's first U.S. color TV is 26" model, 


Pare t $2,000. Because of transmission error, 
ee, pes eget incorrectly in March 27 issue. 


jum, charged with developing large 
aa tea Sag been formed in cooperation with 


screens vst Ministry by NEC, Seiko Epson, Meytec. 


Japan 
hq to Chicago from Chats 
Marantz will move hi — h 
ar-end. Current facility was said to 00 
Cal., by ¥° 


large- 
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Consumer Electronics Personals 
John Hollands, former pres- of Sony Magnet eon 
Products Co., appointed exec. VP of Sony Corp. ¢ 
reporting to Pres. Neil Vander Dussen, John Bries' pen 
ex-pres. of Sony Consumer ucts Sales cee es pres. 
of Sony Consumer ets Group; John Berm pea 2 3 
ex-senior Vp, promoted to pres. of new Domestic e 
Marketing Co., Sony Magnetic Products Group; 
Steinberg named see po 
Products Group... 5M I 
Aeeclas cont aki as senior adviser to Japanese parent 
Aiwa Co. on parttime pasis, operating from American 
company's Moonachie, N.J., agi 
soa in 1978, he was exec. 
aes Awe America pres. until 1987, when he became 


hmn. 


Einar Kloster, N. American Philips pres., also. 
mes CEO and chmn. of Exec. Management Committee 
June 1, succeeding Gerrit Jeelof, who continues as NAP 
chmn. and vice chmn. of parent N.V. Philips; Stephen 
Tumminello, an NAP exec. vp and onetime pres. of NAP 
Lighting Corp., succeeds Kloster as vice chmn. of Exec. 
Management Committee... Arthur Levis, ex-International 
Thomson Retail Press (Consumer Electronics and other 
magazines), onetime Television Digest assoc. editor, named 
editor of Video magazine, succeeding Judy Sawyer, who 
has resigned to pursue other interests. 


Kevin Wienhoeft named national sales mgr., JVC 
Portable Audio Div., succeeding Donn Barclay, now 
national sales & mktg. mgr., Consumer Video (TVD Feb 20 
| p16); Wienhoeft was key accounts asst. mgr. in JVC's 
Chicago office... Shinei (Steve) Furuta named Olympus 
product planning mgr., Susan Schaffer photo products 
: mgr... Kent Flummerfelt promoted to Lechmere pres., 
: reporting to CEO George Scala... Jeff Heininger, Allsop 
sales and mktg. vp, adds total management responsibility for 
company in agreement with Allsop family. 


Keith Fujii named pres.-COO of new Panasonic 
Communications & Systems Co. formed in merger of 
Panafax Corp. and Panasonic Office Automation Group, 
reporting to Matsushita Corp. of America (MECA) Pres. 
Richard Kraft... Charles Moore, ex-Audio Div. mgr., 
named mgr. of Audio/Video Systems Div. of Pierce-Phelps, 
distributor and manufacturer, in realignment; Michael 
Dillon, formerly Video Div. sales mgr., now heads Product 
Sales Group; Robert Seidel heads Communication Systems 
parr Ray alg and loan Allen of Dolby Labs 

warded Oscar otion Picture 8 i 
pa pm eons ney: Academy for "continuous 


John Eastburn, Vestron Corporate Devel: 
n b opment V 
adds duties of pres. of company's Video Store Ine. retailing 
oat replacing Jack Messer, who sold Cincinnati-based 
= 7 to Vestron in 1987... Satoshi Matsumoto, ex-Pioneer 
-K., appointed movie studio relations vp of affiliated 
Seles Laserdise Corp. of America... Michael Dunn 
et sn bata a8 pe dir... Jeff Jacobs advanced to 
: A vp... Sherri Hill promoted to P 
dir., VSDA's Vidnews... Richard Mar is es 
; eae golis advanced 
beta pert sales vp... Independent producer Peter 
rrhepbi me Fenn ren Salers od Foundation 
: ro: enin : . . : 
of independent films and neniteaiatsAtdl peaterati ager aie 


Sony offers digital audio tape (DAT) recorder in 
tein for about $830, said to be lowest price yet for DAT 
recorder. Company expects to sell 2,000 a month there 


en ee ee ee 


Financial Reports of TV-Electronics Companies 


obtained during past week. Dash indicates information gt 


‘eports as 
These are latest r nts expressed in dollars. Parentheses denote oss 


available at press time. Amou! 


Company & Perio 


d 
1988-year to Dec. 4 


Acton 142,072 — (694,000) Au 
/ 126,701 ,00 7,823, The 

1987 veer tg pec. 31 36 324,000 (804"000) nd AM 
1987-qtr. to Dec. 31 29 ,238 ,000 1,204,000 ee 

Carolco Pictures 

s ig 164,609 ,000 35,504 ,0) 

19be-year £0 nee oI 103,721,000 14332 eee appl 4 
vesdcuers soles 54,941,000 18,767,000 
loa7-gtr, to Dec. 31 45,924 000 11.382" 000 
ircui Stores 

Circutt cety rab. (28 | 1-221.497 .000 69,475,000 proad 
1969-year to Feb. 29 | 14350,425,000 | 50,400.000 ae 

qtr. to Feb. 28 563,481, 30 ,228 000 ' 
eta adie he 460 ,918 ,000 23,716,000 gush * 
1988-qtr. to Fe fairnes 
r 

Corning Glass a7 
7989-12 wk. to March 26 533,500,000 41,800 ,000 as TY * 
1988-12 wk. to March 3 453,300 ,000 (46,800 ,600 

Ae E 

Great American Communications CABL 
1988-year to Dec. 31 381 ,937 ,000 (72 ,437 ,000 plannif 
1987-year to Dec. 31 5,704,000 Moone: 
1988-qtr. to Dec. 31 (31, 468,000 
1987-qtr. to Dec. 31 (16,646 ,006 SINGL 

Jones Intercable Inv. LF A 
1988-year to Dec. 31 (11,513,314) “rete 
1987-year to Dec. 31 (7,029,769) wi 

MGM/UA Communications ASNE 
1989-6 mo. to Feb. 28 (54,201 ,000) und 
1988-6 mo. to Feb. 29 (2,566 ,000) 
1989-qtr. to Feb. 28 (14,731 ,000) interf« 
1988-qtr. to Feb. 29 (4,650 000) 

Outlet Communications FCC : 
1988-year to Dec. 31 (21,759,000) possib 
1987-year to Dec. 31 (16,925,000) ‘logist 
1988-qtr. to Dec. 31 (2,395,000) bl 
1987-qtr. to Dec. 31 42,000 — 

Price Communications cas 
1988-year to Dec. 31 (12,481,068) vane 
1987-year to Dec. 31 (12,261,490) $730: 

Teles Group Y 

year to Dec. 31 
1987-year to Dec. 31 TISCt 
1988-qtr. to Dec. 31 issue 
1987-qtr. to Dec. revan 
: inde 
Notes: "Includes special credit. “After special charge: . 
Includes special items. ‘°Restated. 
Bus 
_Opposition to price-fix legislation designed 10» an 
overturn Supreme Court ruling in Sharp ease (TVD Wer le 

a was expressed in letter to members of House Judiciary Rew 

Comins by some 120 companies and trade associations wee! 
at charged it would create "threat of treble damage laws 


igen es ee 
: ong signers were Casio, Denon, 
merican Philips, Sharp, Sony, Thomson, Zenith. 


National Semiconductor said it will close Danbl"Y» 

Conn., chip plant in Feb. 1990 to eliminate "excess" 

rae Jones will be consolidated into other ‘5 400 
, and com will attempt t transfer pla 

employes to its prety bir on es 


JVC will doubl D-radio-cassette 
recorders in Si : alten = 
exports to U.S. and Europe, Tok onthly, 


up 


100 


ice for Broad 
thoritative Serv Casting, 
Lr aulied Fields. 9 
gn 
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proadcast Cable 

= HINTS POSITION on veto as House unit v 

aie and kidvid bills. Justice Dept. tient ag 

ip ume idations. New children's TV bill debuts in Se 

miry violence pill advances. (P. 1) ig 
EGULATION EYED in Senat 

ABLE RER : ate. Metzenb 

jus ng cable rate curbs and fair program access bills. 

yooney declines to cooperate. (P. 3) : 


gue HDTV STANDARD PUSHED in industry repli 
oc Advisory Committee. (P. 5). ATSC says rs eae 
withdraw support for 1,125/60 production standard. (P. 5) 


BLOID TV DEBATE: Panelists find common 
arguments only on point that govt. shouldn't 
TV hosts refuse to apologize. (P. 6) 


ASNE TA 
und in lively 
interfere with programs. 
FCC REVIEWING TVRO SYNDEX: Local blackouts seen 
sible if technology allows. Industry officials call plan 
stical nightmare,’ although some programmers see no 
problem. Discrimination inquiry planned. (P. 7) 


(BS HAS RECORD QUARTER: Best. Group operating 
fits jump 194% to $46.5 million on 5% sales increase to 
$730.9 million. CBS Inc. net income up 26%. (P. 7) 


TISCH SEES FINSYN CHANGE as inevitable, says only 

isue is how. Current rules 'defy common sense.' MPAA to 
tevamp network negotiating committee to include 
imependent producers. (P. 8) 


BUSH HINTS DIRECTION ON FAI 

+1677) were passed by voice vote April 11 

at least fairness measure may be vetoed. 

a pee islaties (S-797) to provide 

‘ os a re ie related action, 
bathe ibe 

Ss ee o permit industry 


by Hou 


to develo 
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SUM 
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RNESS DOCTRINE: 
se Commerce Committee, de 


id to be likely to clear b 
hildren's TV pr 
ommittee passe 


House is sa 


federal grants for c 


Senate Judiciary C 
p voluntary program gut 
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Cc 
Onsumer Electronics 


ANTID 
om eter, Coen fe ete 
: 0 revo i ; 
JVC. Effect to be felt on LCD TV. 10) erreye 


MAR 

ae eos Braces set by color TV and 

athe wince decks at monthly high for first time in 27 
quarter a record for color, camcorders. (P. 10) 


PAN 
oar SE ae ee 
2-headed camcorder. (Pp. “ae 2S tes 


) 
LS of Bye SOLD IN U.S. were built here, new study of 
$18.1 Me : shows. Report indicates color TV contributed 
.1 billion to U.S. economy, made 240,000 jobs. (P. 12) 


essere ROYAL: New promotional calculator line 
ewer typewriters. Computer, fax next? (P. 13) 


MITSUBISHI REORGANIZES, O'Flynn heading new MESA 
Consumer Group, adding professional gear, fax, appliances to 
video and audio. Single ad agency set. (P. 13) 


DAT FLUNKS TEST by W. German broadcasters, rating 
unsatisfactory for copying, storage and compatibility, Audio 
Engineering Society is told. (P. 14) 


U.S. FACTORY SHIPMENTS of consumer electronics 
equipment —- excluding imports -- up 9.1% to $1.2 billion in 
first quarter, EIA estimates. (P. 14) 


Fairness doctrine and children's TV bills (HR-315, 
spite new signal last week that 
ills before summer. Meanwhile, 
ogram development was introduced last 
d bill (S-593) that would waive antitrust 


idelines on portrayals of violence and 


ustice Dept-, which said in 2 recent 
mended PY scqposed unconstitutional 


Vetoes of fai ‘dvid bi been recom 
airness and kidvid pills have bee ° 
: Mich.) that measure . 
n. Dingell (D-Mic i Bush's plans have been unclear, 
end re F have signaled 


Constraints on broadcasters’ freedoms under First 


although he said during campaign tha 


‘tentions on fai . 
n Ww t 
fairness bill last week @ vetand with your 


soul Asked whether he would 
and it come to you," Bush responded: 
with the previous position that I was 2 P 


‘ne. However, rf Las] Sots 
itors (A conve : 
oii "in vetoing that i 
indi veto would be necessary, but I sti 
pai ‘eation." RTNDA is taking response | 


NG ROYAL: "We are no longer a ; 
ihe are a consumer electronins ome 
> So 


e R 
1d Step comp “<hwartz, gen. ME. of Royal Consum 
id Gal of Sharp, JVC, other er Business 
ae! is e nets veteran consumer electro ies 
qd at pms: ‘ ; 
artz plans to capitalize on Royal's bran 
ee with both impulse and planned pursaseae 
Nito, reooe ter, Royal is plunging heavily into promotional 
ago for®, tor marketing with long series of uniquely pack 
> in th: calor ts previewed at last winter's Consumer Electronies. 
his prod Each calculator is blister packed with card m ae 
ov. ‘io fit in pocket. Color-coded cards contai ing it 
hi 100 PN ons of all features. ain exact 
Chi rip 
YS a i ket nobody's really gone af 
"t's a marke really gone after,” said 
low-priced line, forecasting at least fivefold ecueahis 
LP fop zayal's calculator sales this year over last. "Last year we 
this ; handhelds and 3 printers," he said. "We have added 15 
-C elds and 6 printers. They'll be in "thousands of outlets 
starting in June." 
Top of impulse line is data bank calculator that can 
ns, store up to 116 files in memory, with 2-tier LCD showing up 


; 12 alphanumerical characters and 12 numerals 
simultaneously, for under $20. "We can't fight Psion and 


q 
i) 


1 the "Wizard but we can offer this entry-level data bank at an 
_ sttractive price,” he said. Programmable scientific 
caleulator can be sold for under $15. "Everything under $30 
wides is impulse," said Schwartz. "For $49-$59 products you need 
F distribution like a typewriter." Royal plans 3 different 
Tae: channels of distribution using variety of derivative products. 
As for typewriter market, Schwartz believes only 3 
nodels plus personal word processor are needed to cover all 
requirements. Royal's leader model is daisy wheel version 
37 without dictionary, can be sold for less than $139. As for 
stry future, Schwartz looks toward "basic computer ~~ an 
) t easy-to-use model for computer illiterates -- at under 
— 899; we don't want to compete with brand-name 
* computers." He sees 2.8" dise drive as ideal for word 
Pecessors and computers. 
p12), 
notes "We're also looking into fax,” which Schwartz sees very 
ie uickly moving into $599, then $499 range" ~- and as 
HDTV: ‘Gportant consumer item at $399. Eventually, we see 
} Stetybody with fax -- it will be used in advertising, MPSS 
i tine, banking -- fax will become a traffic item." | 
oy «ever, Royal will tread with care -- "we want to go in 
tT ‘ ully with a short line aimed at the consumer ~~ stele 
of frighta of caution" after complete study, he said. 
d ~on*ned of that market." 
al f —»— 
», Arvin Electroni d asset sale to 
¥ cs, subject of propose 
TVD April 10 p15), had assets of about oe 
abilities of $7.6 million, for net asset ssike oe 
[.S+s indi lllion at end of 1988, Arvin Industries’ 20 pom 
$4.3 ding. listing it as discontinued operation. ian 
"jn » Operations last year was given as $12.9 m 
6 S Kar Mk arak OK" 
) to b hina he hits China, loosely translated a5 °°") oan in 


' aily, which reports singalong craze 
it invaded Beijing Orit clo nattached to the 
' of Geology." Probably rock music: 


i 
¥ 
7 . 
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O'Flynn f 

that responsibility ( ly headed Audio/Video G 

those of ioe “aoe ye VCRs, camcorders andio) a" 
(ation onal Electronics Div., Somerset. ‘Ny 
institutional TV-audio enero color printers hotel and 

entilating & Ai Sales, ete.), fax equipment Heati 
Haat x Air Conditioning Div., golf trainer ; eee 
ll continue to be based at MESA ro says cic orey 


_ New Integrated ; 
Ueki ed Systems Div. under Gen. 
dete anes to MESA's Industrial art peice § 
Diamond Visi V security systems, home automation 
te 
A ns i ; . 
numerical controls, rice: a pee eeemation, 


To maximize impact of advertisin. 

maximize i g, MESA and all 
ne seaediany divisions have named Chiat/Day -- ag 

andled company's audio-video products for 13 years -— as 
agency. Mark Bilfield is management supervisor, Bonnie 
Schwartz Consumer Group account supervisor, Fran Sussman 
supervisor for Industrial Group. MESA is affiliated with 
holding company Mitsubishi Electric America (MEA). 


—+— 


Yamaha was rebuffed in 2nd attempt to get U.S. Dist. 
Court, L.A., to stop gray market importer ABC International 
Traders from importing and selling Yamaha products. 
Yamaha sued importer in Dec. 1986, claiming imports 
violated U.S. and Cal. trademark and U.S. tariff laws. Court 
in decision last Dec. upheld importer's right to distribute 
Yamaha products in U.S., and Yamaha twice has asked for 
reversal, but failed, ABC said. Importer's $50 million 
lawsuit against Yamaha, claiming antitrust and unfair 
competition, is to go to trial in July. 


Masaru Ibuka Consumer Electronics Award for 1989, 


n awarded to 2 developers of Compact Disc 
the Se Philips International Far East 


Vy, and Heitaro Nakajima, Sony 
echn adviser. Award, named for Sony 
exec. technology Mod by Institute of Electrical & 


eers and sponsored by Sony. It includes 


mote control, featuring just one, 2or3 


Semiconductors in 
ia sized handheld unit that 


similar to mouse in 
overcomplex remote 


simplified re 
buttons, is being developet 


by 
many. Digital Syste ne oor — 


e s 
controls on-screen tly, it's reaction to 


ona high-end European TVs. 


THIS WEEK'S YEN RATE 


rted to dollars in 
have been con® noted. 
nevock's se at 133 yen = Sl, excePt 
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Consumer Electronics Personals 

amed 
Terry O'Flynn, ex- Grou ete n 
exec. vp of new Consumer Group of Mi 
America (MESA), Ke ae 
In ted Systems Div. & osed t b 
integration, Diamondvision) in Industrial Group headed y 
Exec. Vp Paul Takeoka (see Se 


Sears Me ise Group app R 
automne Joseph Redington, fictt 
senior exec. vp, named se jnistration and planning 


officer; Allan Stewart, corp- 
senior vp, moves to retail store © 


Philips Consumer Electronics 
and Paramount Pictures TV Group Pres. M 
among new mem c 
Committee... Susie Wade, specie 
advanced to Consumer Electronics 


West America nat 
line; Richard Rodriguez named national service MEr-, 


Richard Thompson, OEM business dir., advanced to sales 
and mktg. senior vp; Michael Isaka appointed mktg. 
services coordinator, Carol Arney, ex-Pioneer, named 
sales coordinator. 


John , southeastern regional sales 


Schraffenberger 
mgr., advanced to distributor program national sales mgr., 


Konica USA Consumer Products Div... Howard Siegel, 
ex-Helix Electronics, joins startup KLH Electronics as 
pres... Emil Heidkamp appointed senior vp, Konami 
onsumer Div... Richard Bell named division vp, 
's new Home Office Div... Mitchell Ravitz, 


Portable Digital Information Systems Div. sales mgr... 
Jerome Werner, ex-Carillon Technology licensing dir., 
moves to subsidiary dbx as pres., succeeding Michael 
Kelley, resigned... T. Asano named Pioneer Car 
Electronics Div. exec. vp; other appointments: Michael 
Townsen to vp; Russell Johnston to brand mgr... 

Joseph Van Poppelen retires as National Semiconductor 
worldwide sales and mktg. vp; Donald Beadle, who holds 
same title, assumes Van Poppelen's responsibilities. 


Video Business Editor John Gaffne 
lit y expected to 
ate next month to join CBS/Fox as sports video mktg. 
. Other changes at CBS/Fox: Regina Lian, ex-Avon 


HBO Video: Ellen Stolzman shifts from mktg. 
programming 


mktg. mer... Jeff Ivers, ex-MG 

. -MGM/UA 
aa joins Atlantic Entert 
exec. vp-chie! financial officer; Jim Gould promoted 
exec. vp-motion picture finance and licensing wae 


VSDA Reports editor, succeeding Eli 
| , Succeeding Elizabeth Ha 
remains on staff as contributing editor... Gail Apollo 


ex-West Coast Video, joins Schwartz Bros. as video sales 


iy) = megr., C i 
gr., Cherry Hill, N.J., branch... Robert O'Donnell, 


s joint venture Time Distribution. 
lishing Group as retail mktg. ei 


___ ex-Time Ine. and N.Y. Times 
Services, joins Playboy Pub 


Audio-Video Grrl ‘shi Electric Sales 


hief administration 


Pres. Donald Johnstone 
elvin Harris are 


ex-Kolon Scena, joins Ricoh Consumer Products Group as 


Products, joins as international finance di i 
f f ce dir.; Bobbi Levine 
advaneed to international preproduction dir... Changes at 


and alternative distributi 
vp alt e distribution 
ate ae a iors eacerat Steve Zales 
P gram mktg. dir.; Pe 
iguori, new release mktg. mgr., named theatrical AES. 


ainment Group as 


Ex-marketing services consultant John Butler named 


Financial Reports of TV-Electronics Companies 


during past week. Dash indicates information nct 


as obtained 
— essed in dollars. Parentheses denote loss 


time. Amounts expr 


Revenues 


195,682,000 
211,717,000 

68,604,000 
79,669,000 


These are latest F 
available at press 


Company & Period 


3,056,009 
3 »867 ,000 
1,802 ,000 
1,657 ,000 


Audio/Video Affiliates 
1989-year to Jan. 31 
1988-year to Jan. 31 
1989-qtr. to Jan. 

1988-qtr. to Jan. 31 


Audiovox 64,000 (1.4 
vatr. to Feb. 28 62,964, ,423,000) 
eaters to Feb. 29 73,678,000 689,000 


56,100,000 


731,200 ,000 
911,300,000 hb 


CBs 
h 31 
losdaqtrs f° te 696,600 ,000 


to March 31 


1988-qtr- 
Gannett 
- . to March 26 817,559,000 74,901,000 
Hee ek, ¢ 757,944,000 73,971,000 


1988-13 wk. to March 27 


General Electric 
1989-qtr. to March 31 
1988-qtr. to March 31 


11,900,000 ,000 
10,500, 000,000 


General Instrument 
1989-year to Feb. 
1988-year to Feb. 29 
1989-13 wk. to Feb. 28 
1988-13 wk. to Feb- 29 


1,304, 733,000 
1,155,460 ,000 
000 


Highland Superstores 


1989-year to Jan. 31 7,244,000 
1988-year to Jan- mA 13,945,000 
1989-qtr. to Jan. 31 4,377 ,000 

3,631,000 


1988-qtr. to Jan. 31 


King World Productions 


1989-6 mo. to Feb. 28 47 ,800 ,000 
1988-6 mo. to Feb. 29 38 ,500 ,000 
1989-qtr. to Feb. 28 16,500 ,000 
1988-qtr. to Feb. 29 15,700 ,000 


38 
3338 


1988-qtr. to March 31 


Motorola 
1989-qtr. to March 31 
1988-qtr. to March 31 


x 
38 
33 


New York Times 
1989-qtr. to March 31 
1988-qtr. to March 31 


Raytheon 
1989-qtr. to April 2 
1988-qtr. to April 3 


Westinghouse 
1989-qtr. to March 31 
1988-qtr. to March 31 


Notes: & : 4 
*oRestdtad: aE special credit. “After special charge- 


sales vp... Debbie De Voogd, ex-MTV joi Records 
i video promotion and aetna eacanh ea Reebok 
Se ae eee pao 
t er for U: 
Awards April 17, Plaza Hotel, oe or 
Highland Su oc ideale decline in net 
perstores reported - 
profit in fiscal 1988 ended Jan. 31 - 21% sales. 
i quarter, net rose 20.5%, on 17% higher sa 
- aa — up 10% to $69.6 million, 
. er said it —quarter 
on weak sales and grass ee ene 2 uartet Neniel 
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The authoritative Service for Broadcasting, Cable, 
and Allied Fields. 


4pRIL 24, 1989 


Broadcast - Cable 
Broadcast - “able 


Bp GEARING UP for 67th convention in Las Vegas. 
TV systems to take precedence over roma 


Advanced x) : ) 
concerns, although govt. officials will Participate. (P, 1) 


FINSYN COALITION FORMED: Hollywood, INTV and 
TRAC to fight for retaining financial interest and 
dication rule as response to criticism from network 


executives. (P. 3) 


FCC JOCKEYING: House Democrats call for rural 
candidate. Goldman, Sikes seen strong contenders for 3rd 
vacancy. Dennis reappointment in question. (P, 5) 


SINGLE HDTV STANDARD, multiport receivers, pushed in 
latest draft of FCC ATV committee report. Vote due April 


24. (P. 6) 


WNBC-TV CARRIES ATV, using ACTV system in N.Y. 
Transmission is called 'Kitty Hawk’ of advanced TV. CBS 


weighs in. (P. 6) Other HDTV firsts. (P. 9) 


FAIRNESS BILL ADVANCES: Senate panel sends measure 
to floor. Packwood dissents. (P. 7) 


SENATOR RAPS FCC: Metzenbaum blames agency for 
cable rate hikes, offers 2 reregulatory bills. (P. 8) 


PACTEL IN CABLE DEAL: Telephone company takes 
option to buy into Chicago cable systems. Court waiver 
needed. Prime Cable involved. (P. 9) 


NAB GEARING FOR 67TH CONVENTION: : 
from related industries are descending on your city 
exposition April 29-May 2 (Sat.-Tues.) -- featuring 
world. They will bring along mor 
in Convention Hall -- up from 38 


planning for upcoming developments in 
senators, 32 House members and all 3 FCC ¢ 
participating. Absent, however, will be chairme 


Communications Subcommittees. 


Numerous demonstrations of, and s 
HDTV developments also will play major 
Commerce Secy. Robert Mosbacher. Ms 
Production Expo '89 throughout conventlo 
y25/60 Group demonstrating diverse ol 1 

0. 


‘an in any form, 
Copyright © 1989 by Warren Publishing, Ino. ReproducNOn 


Consumer Electronics 


SUMMARY- INDEX OF WEEK’S NEWS 


e than 700 exhibitors, 
3,000 sq. ft. at mr s 
; ‘ : deasters. Tha 
won't be dominant issue for TV broa advanced TV (ATY). B 
C commissioners, alo 
n of Senate an 


mposiums on, 
role at annu : 
re than 30 companle 


al MST meeting 


withou 
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Consumer Electronics 


CROSLEY Tv AND VCR li i 
LEY ne to be supplied by Philips ¢ 
organization composed largel i istribut 
y of former Phil 
Crosley name on TV after 33 years. (P. 11) Fnilianaca 


4" LCD-VCR COMBINATION introduced 
by Sh 
$1,900 for July delivery. (Pp. 12 & 15) ra 


COLOR TV PRICES leveled off in 1988, ave i 
: c » average dro 
less than $1, possibly ending 9-year decline. (P. 12) - 


PANASONIC PRODUCTS and new organizati 

\ rganization stressed at 
quiet sales meeting. Expansion of U.S. manufacture, new 
tube plant debut, matrix tube are topics. (Pp. 13 & 17) 


IS DAT NECESSARY? New Dolby noise reduction system 
is claimed to improve sound quality of analog cassettes to 
level of digital systems. (P. 15) 


IBM-SEARS VIDEOTEX venture begins service in N.Y. 
metro area as part of national rollout. (P. 15) 


FLAT 36" LCD fiber optic color TV claimed by startup 
Zenox Inc., which says major U.S. manufacturer is close to 
signing license to make sets. (P. 16) 


STATES' UNITARY TAX on multinational companies is 
involved in case accepted by Supreme Court. (P. 16) 


GE'S WELCH EXPLAINS reasons for RCA sale. ‘Puzzled’ 
by criticism, he says TV isn't like baseball. (P. 17) 


ake room, Las Vegas. Some 50,000 broadcasters and those 


Make room, Las Vegas 


for 67th annual NAB convention and international 
largest display 


of broadcast equipment anywhere in 
who are renting record 420,000 sq. ft. of floor space 
ite last year. And, for change, concern about govt. 


onor this year will go to talking and debating and 


ut subject of govt. won't be ignored, with 3 
ng with Hill and Commission staffers, 
d House Commerce Committees and 


tems are planned throughout convention. 
April 29 that will feature address by 
s have banded together to host HDTV 

will be first major exhibit by HDTV 


HDTV sys 


Hotel. Expo 


: open duction equipment designed according to SMPTE 
icatl 


t written permission, is a violation of Federal statute (17 USC 101 et seq.). 
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a ANALOG? | 
, s0UND FROM ‘LOG? In what could be 
cht for digital audio tape (DAT), Dolby in July 
fering new consumer noise reduction system 
mproves sound quality of analog Cassettes to 
expensive digital sound systems. 


TAL 


pier set 


ito in ; 
yi 098 . 
of more d 
is modified consumer version of ’ 

polby ingle g (SR) system designed for pordearer 
et en ly compatible with Dolby B noise reduction 
and ae used in consumer recorders and recorded 
gate wl Some movie and recording studios already have 
opssettec g SR instead of digital recording because it's less 
ann 3 djs said to provide equal sound quality, 
cos 

ike other Dolby noise reduction syste 
st Hi wee, level of weak signals befire thes are 
gtificialy and in process reduces unwanted noise 
record sound signal by tape or recorder. S-type reduces 
died an to 24dB at high frequencies, compared with 10dB 
poise rte 4 Bank of variable filters monitors sound and 
fot Do signal processing circuits So only parts of frequency 
“rum that need protection against noise are processed. 


At heart of Dolby S-type is new signal processing 
circuit derived from SR. It uses high- and low-level 

essing stages for high-frequency signals, as with Dolby's 
C-type noise reduction, but both stages have fixed and 
siding band operation, company said. Low-frequency fixed 

provides noise reduction in that range and spectrally 
palances encoded signal to improve compatibility, allowing 
§-type encoded tapes to be played with no decoding or with 
B-type decoding. 


Dolby said it's discussing development of integrated 
circuits with manufacturers and expects to have first sample 
ICs available by Sept. It said recorders and cassettes using 
new system should be available here by 1990 and in Japan 
and Europe later. Final technical specs won't be announced 
wtil fall, although most development work already is 
complete. Dolby plans to introduce S-type to videotape 
software producers in U.S., Japan and Europe as well. 


Meanwhile TDK "opinion poll" showed that Compact 
Dises surpassed vinyl LPs and prerecorded cassette tapes as 
Most popular music source for home audio taping. Company 
said 37.4% of respondents (all aged 17-24) said they most 
often tape from CDs, while 37% said they tape from audio 
fassettes and 17% from LPs. 


Note: Philips finally has confirmed our description 16 
fionths ago of Solo Copy system it has proposed oe 
rporation into DAT recorders to limit copying un e 
Copyright material (TVD Dec 28/87 p10). At that perieei 
teported Philips proposal "will allow direct digital reco 
_ "DAT tape at 44.1-kHz sampling frequency. Ue at t 
make recording direct from CD or prerecorded ree ; 
“generation copy of copy can't be made peree audio 
~by-inhibiting code." Philips official told group 0 nat 


- Journalists visiting its European facilities recently 
exactly how Solo system works and, 


of course, that it 


: alo 
eesn't bar user from making as many generations shateye 


desired. 
—_—- 


Home banking service that uses See er 
stem is being offered to Japanese : me 


mputer 
on tri 


tecount balances and make withdrawals cher banks 
achine, whose main use is videogam oes iD 
MPected to begin home banking serv? 


SHARP ap TV Digest 
DS é —15 
Combination i bige SETS: In addition to its VCR-Le 
wee announced new Tye semhere in this issue ) —s TV 
* - v » ” 1p. > 18! *), Shar 
highlighted by first 97" S, VCRs and audio equipment’ last 


Sharp brand Ts, 


9 channels is $: 
$550 (July); 20" is $5 


model | . 97" 
with MTS st ast year); 27" table m 


New VCRs start with 8-event one-ve 

fe / —year mod i 
Pe ager displays, Blue Sereen Noise Vinlitastor wt $9 
> g.); ~head with variable slow motion and Random 

€peat (continuous replay of any portion) is $580; VHS 
Hi-Fi model $700 (iast year's hi-fi was $900). All models 
eature new on-screen display with cursor that can be moved 

back to correct errors without need to repeat entire 
programming process. 


VIDEOTEX STARTUP: Videotex service was introduced in 
N.Y. area by IBM-Sears joint venture Prodigy Services Co. 
as part of national rollout of electronic information service. 
Service has been available on limited basis to 60,000 users of 
personal computer in selected U.S. cities since Sept. (TVD 
Sept 26 p15), but N.Y. introduction represents "major 
milestone," company said. 


Prodigy said videotex will be available in markets 
representing 40% of U.S. households by year end, and will 
cover more than 50% of households by 1990 and entire 
country by early 1990s. Target market is 7 million homes 
equipped with personal computers capable of accessing 
service. 


Prodigy's service, which provides electronic messaging, 
access to data bases and information sources, home shopping 
and other services, has flat $9.95 per month fee, regardless 
of use. Subscribers access videotex through ordinary phone 
lines and with IBM or compatible PC. Prodigy will expand 
service to support Apple Macintosh computers. CBS was in 
original videotex joint venture with IBM and Sears, but 
dropped out in 1984 (TVD Feb 20/84 p17). 

—_i—_ 
igital audio tape (DAT) music titles are being 
siting by Japanese record company Camerata Tokyo, 
Tokyo report said. At least 5 classical music titles are being 
sold there, beginning April 21, at $32 each, and will be 
exported to U.S. West Coast. Camerata Tokyo expects to 


ship 1,000 tapes per month. 


iwa will switch from manufacture of 8mm 
ental to VHS Hi-Fi decks in fall, Japanese press 
capers say. Sony subsidiary Aiwa currently is buying VHS 
decks from Funai. 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in 
vie edk's issue at 132 yen = $1, except where noted. 


er 


ht 


; 4 Taj 
& va, “Uden (TY) is negotiating with Sony to__ 


ign Triad demonstrated recordabl 


: Bright and thin be ; 
ig PLANS: cam matr 

§ scently in Japan (TVD April 3 p9), ened 
pst yatsushita Chinn. Mesunann Matsushita's e see 


luntarily at news confe * He 
je? ect up VO" ii rence at 
oe men ss meeting in Hawaii last week, Biving this 
0 
» oly" o develop thi 
0 years t P this set. Our engineers 


tt took ne out gave Up... but I personally regy 
3 point am ir efforts and finally they have pone: 
Foti here product has been proved. "Once this 
af g completed we can expect a broad spectrum 
Stapee developed only within Matsushita an, d ot 


vi : i 
t could be introduced as commero; 
asked . Rit was too early to tell, but ERS a 
Facts a been finalized,” indicating that "performance 
| asib Mr etill had to be evaluated. Panasonic officials sai q 
ghost ould be displayed at June Consumer Electronics 
$ i qs indicated that beam matrix TV, shown in g" 
gm: "od 16" prototype in Japan (TVD April 23 p9), would 
vpensive at outset and could be introduced first in 
pat al product. Matsushita, meanwhile, is pushing far 
or llY g" beam index tube with angled flat face for 
is 


om eatback movie display. 
p ggine 8 


onic has no plans to introduce videodise player j 
bee rding to Engineering Vp Adam Yokoi, who said i 
(5, ita has CD + Graphics deck ready, but it's for 
ial, not consumer, use. As for CD-I, so long as it's 


oreaniandized company has no plans for U.S. introduction. 


perennial issue of true VCR manufacture in U.S. seems 
closer to settlement. MECA Pres. Richard Kraft told us 
paw little possibility, because of lack of domestic 
wlability of precision head drums. Head drum plant 
ires extremely heavy investment, and such plants in 
are highly automated and ultrasophisticated. Head 
im assembly is heart of VCR, said Kraft, and it's the big 


mblem in starting up domestic production. Veteran of U.S. 


esumer electronics industry, Kraft said lack of uniform 
meision head assemblies is what stymied all previous 
dts to build VCRs here, citing early tries by RCA and 
(wtrivision. There is some token VCR assembly (from 
‘gmese kits) in U.S., notably by Matsushita and Hitachi. 


——_i 


Patent licensi ement was signed by N. 
Philips and ‘Antec? Minteeiene Inc. (AMI) as 

weat settlement of Philips' patent infringement lawsuit 
aban for use of semiconductor technology. = 
til; wrk vers 4 Philips patents involved in suit, which 
ie ding in U.S. Dist. Court, N. Cal., but is expected 
rat essed. AMI will pay Philips undisclosed sum and 
thing to rights to Philips under AMI's patents,” 
tants Philips. Meanwhile, Philips is reorganizing its 
%eloom “tor operation in attempt to hasten product 
Pp ville and regain market share. Dutch electronics | 
OL ith meen ish 2 business groups, in Netherlands anc In 


im prit8Sponsibilities for certain products and for seem 


tisime'®: Reports said up to 800 jobs could be eliminate 


» expected to be completed by end of 1990. 


R) ite recorder hardware for its Compact D 


isc 
M, spokesman said. Taiyo Yuden pe _ U.S. 
e 


ardware or 


“Y. ij idn' wh 


uring arrangements (TVD F 


GE: 
ae WELCH EXPL INS: TV DiGEST—17 
Thom ‘wap of i 8 Con ; Stung by widespread es 
Call _ Medical el, sumer electronics buat Criticism 
al, de s €ctronics, hmn J We mer 
action in company's a“ Ich felt 
§ annual p 


ne, chad 
‘Sudden} * Produced "puzzlin 


: » the m & Tesponses." h ; 
wu ; anu » he 
q ntessentially ine of televisions aise 
Tayed our heritage cu like baseball. Son. pe ethin 
Phrases lik “ee in our compulsion to ' ane felt we had 
Manufacturing +c U-American,' tv: 0 deals.’ w 
ie &xporting jobs' » 6lving up on 


ae ut. iS combined GE/RCA 
Market with Tape See “Of nS NO. 3 oF 4 in the lob 
°mson's TV business Sight of gettin nai 


Position in the ; its volume and moved into a N 
usiness, with its $1 bates by acquiring Tabeetine aeicks 
game central to our strategy, ots--+ became No. Vin s 


good deal for Thomson and a key victory for a 
‘ uring business -- Medical 
eos -- that is now the global technology and market 


FIRST QUARTER AT-A-GLANCE: Here are EIA's figures 
on sales to dealers for first quarter, by month: 


COLOR TV SALES TO DEALERS 


Total Direct View 
Month 1989 1988 1989 1988 


1,396,743* 1,243,556 1,813,992* 1,221,726 
1,632,492" 1,353,686 1,614, 665* 1,336,787 17,827 16,899 
. 


Projection 
1989 1988 
January.... 14,031 20,830 
February.... 


March(5 wks) 2,1709,362* 1,741,149 2,088.530* 1.718.993 _29.832 _22.156 
TOTAL eee 5,137,877" 4,338,391 5,085,187" 4,277,506 52,690 60,885 
VCR SALES TO DEALERS 
Total VCRs Decks Camcorders 
Month 1989 1988 1989 1988 1989 1988 
_. $22,949 820,063 «498,526 738,769 94, 523* 81,084 
een ie 657.153 827,664 eee, tanae 102,589* 127-380 
Be eee 7.463.466 2,645,100 2,105,503 2,359,766 357,963" 285,334 
* Record. - 
i ere to buy more 
e govt. urged chip users th 
Japanese Ire a as threat of U.S. trade 


larger. Ministry of International Trade 


manufacturers to increase P' Rep. Carla Hills indicated 
: ile, U.S. Trade Rep. pes : 

—_ pega in April 30 prelimin org 

that Japan eted for potential trade penalties. U.S. 


marry retaliation for what it sees as poor access to 
co 


Japan's chip market. ns 
-based subsidiary of Acclaim 

Acclaim Japan, Toy nsing agreement with Nintendo to 
+nment, Sign! tridges in European market 
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Financial Reports of TV-Electronics Companies 


Dash indicates information not 
Per 
Share 


Company & Period 


ibune Co. 
1989-13 wk. to March 26 


1988-13 wk. to March 27 


TRW 
1989-qtr. to March 31 


1988-qtr. to March 31 


i week 
These are latest reports 2s obtained during past 
avalable at press me. Amounts expressed in Gols. P 


Company & Period 


American TY & Communications 
1989-qtr. to March 31 
1988-qtr. to March 31 


arentheses denote loss. 


Net Earnings 


19,825,000 
17,535,000 


ited Cable TV 
"1989-9 mo. to Feb. 28 
1988-9 mo. to Feb. 29 
1989-qtr. to Feb. 28 
1988-qtr. to Feb. 29 


232,734,000 
193,553,000 


Warner Communications 
1989-qtr. to March 31 
1988-qtr. to March 31 


594,000 ,000 
492,000 ,000 


AT&T 
1989-qtr. to March 31 
1988-qtr. to March 31 


8,659,000 ,000 
8,389,000 ,000 


eee te, te are 21 39,371,000 3,575,000 
ot enc vey et ite 1,155,000 
1989-atr. to March . : ’ 
1988-atr. to March 31 9,467,000 14,000 


“198 677,000 
1989-qtr. to March 31 8,480,000 , 
19nb-atr. to March 31 8,135,000 554,000 


GTE 00 
1989-qtr. to March 31 4,122,621,000 329,235 ,0 
foee-atr. to March 31 3, 942,604,000 286,270,000 


Jones Intercable 


1989-9 mo. to Feb. 28 47,085,000 (16,720,000) 
1986-9 aa to Feb. 29 30,179,000 28,438,000 
1989-qtr. to Feb. 28 16,768 ,000 (5,923,000) 
1988-qtr. to Feb. 29 15,368,000 26,676,000 


m7989-9 mo. to March 31 20,317,298 1,472,537 
1988-9 mo. to March 3) 21,627,198 2,418,728 
1989-qtr. to March 31 5,635,943 278,803 
198B-gtr. to March 31 6,089 ,488 675,619 


sales mgr. 


LIN Bestg. 
1989-qtr. to March 31 
1988-qtr. to March 31 


MCA 
1989-qtr. to March 31 
1988-qtr. to March 3) 


Meredith 


20,221,000 
13,231,000 


52,897,000 
48,268,000 


27,341,000 
26,861,000 


735,322,000 
611,213,000 


1989-9 mo. to March 31 $83,079,000 25,759,000 
1988-9 mo. to March 31 484 . 371,000 40,629,000 
1989-qtr. to March 31 196,721,000 4,713,000 


1988-qtr. to March 31 166, 162,000 4,015,000 


r | 
1989-qtr. to March 31 
1968-gtr. to March 31 


Multimedia 
1989-qtr. te March 31 
1988-gtr. to March 31 


Park Communications 
1989-gtr. to March 31 


3,017,000 ,000 
2, 806,000,000 


318,000,000 


277,000,000 Triumph-Adler Royal; 


106,297,000 
99,981,000 


4,640 ,000 


engi 
1,108,000 gineer. 


Scripps Howard Bestg. 
1989-qtr. to March 31 
1988-qtr. to March 31 


Tandy 
1989-9 mo. to March 31 


67,961,000 


60,170,000 ',877,000 


967,000 


3,283,299 ,000 


1988-9 mo. to March 31] 2'98 ae rake 
,980, 268.000 f 

1989-atr. to March 31 943,685 .000 vacinan on) 

988-qtr. to March 31 839, 149/000 64;095 000 


Texas Instruments 
1989-qtr. to March 31 
1988-qtr. to March 31 


1,561,100,000 


1,467,300 ,000 84,600,000 


85,500,000 


Me 


552,926,000 


36,774,009 
521,966,000 


32,213,006 


1,785,000 ,000 


69,000,009 
1.799, 000,000 


66,000,000 


226, 385,000 
191,258,000 
77 , 936,000 
66,165,000 


2,804 000 
(7,733,000) 
(1,207,000) 
(1,936,000) 


1,455, 700,000 
1,171,500,000 


101,000,000 
68 , 900 ,000 


- apRestated. "Adjusted. “Includes special credit. 
We Reatated; inclades special credit. “After special charge 
SS ——____—_—_ a, 
Consumer Electronics Personals 
hetheedeliedeedateh dStore tis nit och ei te et 


Jim Aoki, ex-VHS Div. gen. mgr., appointed 
Panasonic merchandising vp; Ken Ilwagaki, former pres. of 
Matsushita Electric Corp. of America's N. American TV 
Div., has same post at successor Matsushita TV Co.; 
Minoru (Mark) Yasuda named pres. of new Matsushita 
Cooking & Appliance Co. (see separate report, this issue)... 
J.B. Kim, former L.A. sales vp, named Goldstar mKktg. vp; 
Linda Anderson joins Goldstar Magnetic Media Div. as 
western regional sales mgr... Michael Northrup, ex-CMC, 
named midwest regional sales mgr., Yamaha Car Audio 
Div.; Steven Caldero, former western regional mer., 
advanced to concert systems and video products national 


Daniel Van Elderen, ex-Atari Games engineering 
senior vp, moves to Tengen as COO-exec. vp; Robert 
Sheffield promoted from T 
and Atari Games chief financial officer; Richard Moore 
advanced to Atari Games engi 
ae to Business Products Div. mgr. of Citizen Watch's 

merica unit in reorganization; i 
Schumacher, Products Div. Raed te 


vp-COO; Stacey Ward, ex-Commtron, named western 
regional sales mgr.; Marianne Martin promoted to sales 
= Z inistration mgr... Mark Seigfried, ex-vp of former 
A Home Video ad agency Cavalieri & Kleier 
Consultant for Paisano Publications! new Easyriders Home 
Yate et unit... Bill Bridges, ex-CBS/Fox, joins 
a e Video as west central regional sales mgr.; Bill 


ing vp... Robin Pierce 


é mgr., advanced to Technical 
Support Div. mgr... Steve Olin named N. American area 
mgr., Olivetti Office Div., and dir. of subsidiary 

i Giovanni Fei appointed 
Triumph-Adler Royal chmn... Michael oA , 
ex-Marantz, joins Wald Sound's KLH as chief acoustical 


controller to finance vp 


Robert Morick, ex-Munford Inc. Atlanta convenience 


36,572,000 2,845, ; 
1988-gtr. to March 31 35,997,000 37021 ,000 mebehanee ae Drug Stores, joins Erol's as 
Puli | i ani mktg. eee hanges Celebr ity ome 
tidal oto eascyscie eee Entertainment: Jonettheay Ee ane World : 
1988-qtr. to March 31 90/546 000 aes Entertainment and Imperial Entertai 


Ti 2 
1989-a¢r. to March 31 | 1,136,000,000 Video Collection, » named mktg. dir., Connoissevt 
we Sterohtlortie | h,ees 0na,aog. | Zeeanenen Fujitsu will 
Su will build giant semiconductor plant in U-K. 0, 
Factory will employ 1,500 when it begins operations in 19% 


rw. 


; 
iis 


>\\\ 


felley 


£ 


= 
RS 
—- 
& 


qhe A 


and Allied Fields. 


groadcast a Cable 


stresses ‘fre 
joosening 0 
on jndustry- 
DRIVING FORCES may be manufacturing and 

ers tell Las Vegas seminar. Focus on business 
een. Movie distribution also likely to be 


(P. 1) 


HDTV 
design, speak 
applications S 
factor. (P. 2) 


NBC UNVEILS ATV GEAR for use by local TV stations. 
Prototype at NAB touted as alternative to 
multimillion-dollar cost of converting to HDTV. (P. 4) 


GTE WINS FCC WAIVERS for Cerritos cable projects. 
Agency changes rationale for waivers, says there's good 
cause for okay based on technical innovation. (P. 5) 


CABLE ESCAPES UNSCATHED: New House bill to ease 
constraints on teleos doesn't propose changes in eable-teleo 
eross-ownership restrictions. (P. 6) 


D commitment in U.S. with 
o Technology Center at 
facility. (P. 6) 


SONY EXPANDS HDTV R& 
announcement of Advanced Vide 
company's San Jose engineering 


TBS ENTERING SCHOOLS with CNN Newsroom to rival 
Channel One. TCI, Continental Cablevision and Jones 
Intereable pledge free basic service to schools as part of 


effort. (P. 7) 


FRITTS DELIVERING CALL 
world..." That is credo that was 
session of NAB convention, whic ; 
operations." "The system serves our nation so SU 
or the individual American's pocketbook, 
universally available [to public] and we are the 
with the common responsibility of local servi" 


regulation and just one source 0 


to be d 
h he labeled a 


only 


f revenue —— a 


tug us apart... the ties that bin 
f inattention" have led to many PrO® , Art 
7 6 Policies and other rules leading to increased in 

Permitted to spread to FM. 


uthoritative Service for Broadcasting, Cable, Consumer | 
ectronics 


TELEVISION DIGEST NAB CONVENTION HQ: Rotund 
: unda Lobby, 


SUMMARY-INDEX OF WEEK’S NEWS 


' Pritts said in prepare 
media that serve 
, we do it sharing the rest 


dvertising.” 


An 


ane i all the differences that ma: 
FN be? he issues that tend to 


: ‘ ; v and rad 

Fritts made pitch for unit between T ‘ne under one 

and television —— gather ae a, ete said growth of radio and "the government S 

d us are, in fact, t 0 tion of allocations 
"not the leas flicted AM must not be 


ference. 
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Consumer Electronics 


bid LINES so far show price increases, feature new large 
9 sizes, PIP, audio name tie-ins, emphasis on high-end 
odels, improved projection systems. (P. 9) 


pata CHINESE CONNECTION producing 13” sets 
or U.S., soon to be joined by 19". Neovision, hot projection 
system, scheduled for debut this week. (P. 10) 


PHILIPS SEES 'HISTORIC YEAR’ in 1989 for industry as 
prices rise. Its own to go up in 3 steps. Magnavox adds PIP 
at $50 premium, JBL audio in projectors. (P. 10) 


SONY PUSHES BIG-SCREEN TV, heavy on PIP in 
all-monitor line. Hughes sound system on 11 sets. Three 
8mm decks. More new products coming? (P. 12) 


8mm IMPORTS UP in Feb., accounting for 24.6% of total 
camcorders. VCR deck, color shipments rise. (P. 12) 


ZENITH FALLS BACK into red, reporting $4 million loss 
on 17% higher sales, still sees full-year profit. (P. 14) 
Philips net up 2.8% in quarter. (P. 15) 


N.Y. TELEPHONE DEBUTS Info-Look, 2nd major videotex 
service in N.Y. metro area, one week after IBM-Sears 


Prodigy service is started. (P. 14) 


DEALERS AND CONSUMERS don't see eye to eye on TV, 
Verity survey shows. Technology secondary to customers, 
price not as import as brand name. (P. 16) 


- NITY: U.S. system of broadcasting "is the envy of the 
conn, pared: in Las Ve Pres. Edward Fritts at opening 


on every aspect of station 

hout direct support from government coffers 
text. "We are the only media that are 
the public free of charge. We do this 
raints of government 


y pop up at various 
banner. For allt 


f which was the [FCC] relaxa 
" He said "virus" that has in 


ation of Federal statute (17 USC 101 et $eq.). 


eb. and 105.1% 


TV DIGEST—13 
to 27,100 in Jan.-Feb. Flat 


month, and were off -screen TV 
12.4% to 6,000 i grat « 
; : with 53.5 , © to 6,000 in 2 month 
e0c 00 from 18. Imports 
“ vid videocassette player imports jumped 142.8% to 199 900, Korea and 9,100 from Japan. In first 2 
| gontt ¥''57.8% to 11,800 in Feb., 32.3% to 18,000 in Jan. Fel  eports of other products: Color TV 
0p, rane 45.8% to 39,800 in Jan.-Feb.; Compact Di an.—Feb.; b&w TV cameras down 44,79 500 i 
ang’? 5, down Shipments of blank vid 'SC players up 30.6% to 3 =t 2s be 23500 ke 
FP F2?-99 in 2 months. Ship videotapes, which weren't renorte4 65,300 in month, up 2.6% to 
ist 59.8 million in Jan.-Feb. reported year ago, totaled 13.2 million in 
fe» 
Cs . aaP’s LCD PRONEGIS — ee from Videog 
4 ted to be available in U.S. in fall. Com : ame craze has hit Chi 
os? Ave Produce video projector with maximum 100" videogame hardware and Ah ime t-aweerland i 
| ae to Japan market in June. Sharp demonstrated pac were introduced in country in 1985 and vide rae 
reply fF green St ector at Summer Consumer Electronics Show in ee are "moving to the top as toy best sellers," Clee 
Ones” 4 pep P88 and attracted much attention with it at Winter hiner speed mic Information reported, as quoted in 
Jee crv Jan 16 p14). inUS ive vai Industries, which makes arcade games 
We 8) + . 
: INET oe 
; ideo Prvinange screen size from 25" to 100", will use ead to joint production arrangement, CAMUG Managing Dir 
5 m lens to ‘ y Wu Yulian said. M hile i . 
’  active-matrix format LCD panels to produce among “h, eanwhile, b&w TV sets were said to be 
Atial @ v vith total of 268,515 pixels. It will feature S-VHS Pair in Guangvhoe ene oot, crunese Export Commodities 
terminal, 2 video input terminals, one monitor output offiahiie Seo China Daily said in report quoting 
eeninal. Sharp —, ee ere price or how many of Ministry of Foreign Economic Relations & Trade. 
‘ it will ship. Optional video screens, speaker P - 
projectors | 1 aoe test daha Alps Electric established manufacturing company, 
Fetems and AV amp wi available with system, Sharp Alps Electric (Malaysia), and soon will begin construction of 
Ly said. plant to make parts for audio and video equipment. 
ek. —— ee financed at $20 million and owned by Alps, 
Hitachi is establishing 4 overseas R&D centers -- 2 vets eid. “Plant wiibeagialy ane 200" A een 
' in Europe and 2 in U.S. -- with combined budget of 1 billion —_to 850 by end of 1990. Producti be é = 
$7.6 million) to start. U.S. cente ill be in S j 4 " : id ple remeber 
(about $7.6 » Uns. rs wl in San include other products such as industrial computers, Alps 
st 2 Prancisco (semiconductor related projects) and Detroit said. 
odise (qutomotive electronics); European installations will be in 
Cambridge, England (microelectronics) and Dublin Wallet-sized cellular phone has been introduced by 


{information science). 


Service & Parts Div. has created national 
r network of authorized Sharp servicers, "Master Service 
Station Program," to improve availability of parts and repair 


| 
im) | ofconsumer products. As part of overhaul, Sharp is 
: expanding service technical and management education 
ng program, establishing 4 independent parts distributors, 
this qening toll-free Customer Information Center. 
4 JVC is expected to show prototype "F/C" VCR at 
of | “une Consumer Electronics Show in Chicago. System can 


_ | record and play both full-sized and compact VHS cassettes 
without adaptor (TVD April 3 p12). However, spokesman for 
: _ | WC in Japan said company wouldn't show VHS system with 
| digital PCM audio because of "copyright issue.” 


ch { Projection tube plant purchased from Kloss Video 
_ | {VD July 20/87) is being moved by Video Display Corp. ' 
bee. «(6 (VDC) from Cambridge, Mass., to Shreveport. In split-up © 


4 Kloss, projection TV operation was sold to Ampro,new 
_ ompany specializing “4 industrial and commercial projection 
that buys tubes from VDC (TVD April 25/88 p14). 


Amstrad predicted earnings for full year ending June 

- Owill be well below market forecasts because of pores 

_ fnew PC 2000 high-end personal computer. pacer i 

at of problems at Amstrad assembly plant, an any said. 

likely to be resolved before end of fiscal year, comP 

F 

, Nakamichi and Toyota reached agreemM©"” a. Lexus 
Nakamichi's car audio system in Toy og rot with Japanese 

fe car, Agreement is first for Nake car audio 

‘to manufacturer. Company has supplie 


. Atipment to Jaguar and BMW. 


f 
~ 


ent to install 


Motorola after 4 years of development. Phone weighs 12.3 
oz. with battery, is 5.5" long, 2.25" wide, costs $2,495. 

Micro TAC Personal Cellular Telephone, which features LED 
color display of number dialed, storage capacity for up to 
120 numbers, call screening and tone alert for incoming 
calls, will be available by year-end. Motorola said its patent 
infringement complaints against portable and cellular phones 
made by Nokia and Tandy (TVD April 24 p16) don't involve 


new phone. 


Compact MUSE/NTSC converter has been developed 
jointly by Mitsubishi and Matsushita in Japan under guidance 
of NHK. Converter, size of VCR deck, has wide-screen 
mode for conversion of Hi-Vision screen to NTSC screen, 
and zoom-screen mode that enlarges center part of 
Hi-Vision sereen to fit NTSC. Mitsubishi developed 
video-signal p ing and Matsushita sound-signal 
processing functions of converter. Shipments are expected 
in fall; estimated price is up to $3,000. 


Casio will introduce its first Compact Disc (CD) 
radiocassette player in Japan May 1. Product, CD-RX7000, 
will be procured from unidentified source on OEM basis, 
Japan report said. It will be priced at about $417 in Japan; 
no export plans were disclosed. CD radiocassette player will 
be Casio's 3rd entry in consumer audio market, following 

o tape (DAT) player in 1987 and headphone stereo 


igital audi 
aor month. Casio expects monthly sales of 5,000 players 


in Japan. 


THIS WEEK'S YEN RATE 


Yen values have been eonverted to dollars in 
this week's issue at 132 yen = $1, except where noted. 


16—TV DIGEST 


their potential customers when it Ct 
sets. This message comes mone in overview 
Group's CE Monitor TV research. 
tnead on interviews with 1,000 consumers and 250 T 
managers and store owners: 

(1) "TV consumers are less likely to buy for erent x 
technology than are stereo consumers. They are wh the 
view TV as desirable but heb See Pell not aman 
majority of consumers will buy TY, 
involved with the purchase as dealers and manufacturers 
might like or expect.” 
ker shock' in TV is winters 

han for any other consumer product, inclu ng 
ae : ice is not the peur | . 
hasing TV. Consumers had come to 
i st $600 or $700 
_ it is not at all 


unusual to see TV priced at 4 or 5 times this amount, 
multiples far greater than that confronting the automobile 
industry in the last few years. This means that for some 
time to come, nothing the industry can do will likely — 
motivate the majority of customers to consider spending 4 
times or more what they last spent on a quality Tv." 


(3) "Women play a much greater role in the purchase of 
‘a new TV, particularly for big screen, than is initially 
indicated by ‘who bought the set’... The female has, in many 
cases, provided a great amount of input prior to the actual 
... being likely more concerned about the appearance of 
TY, its size, etc., has probably made her views known... 
input is critical [and] many times overlooked in the 
manufacturer's and dealer's advertising and marketing.” 


Elaborating on last 2 points, report stated: "Dealers 
believe that price is of greatest importance, and while it is 
critical, consumers are more inclined to not purchase a big 
screen due to size considerations... Consumers do eare about 
price, but not nearly as much once they have accepted the 
cost of big-screen TV. Then it becomes much more of an 
issue as to whether or not it will fit into their living 
environment.” 


a snag said en influence consumers’ brand choice 
more than manufacturers do. As proof, report cited fact 
that brand that dealers ranked "far and away the No. 1 
brand... as a best seller” was only No. 7 in survey of 
oo buying intentions. "Brands that are rated highly 
y consumers are rarely rated high by dealers. There is 
Met iiealcrs views of between a dealer's brand 
lealers'] views of how that brand’ 
is to work with." Other points in report: poe 


Consumers can name average of 2.5 TV b i 

: ‘ rands unaid 

ey owereness of less than 10% of more ele 

codon - More than 50% of respondents couldn't recall 
vertising by any TV manufacturer. Asked to rank 

reputations of more than 20 TY brands, consumers j 

over half of them below-average ratings. Most is ts 


consideration in buying TV w i 
ein, ying as given as brand name 


Dealers surveyed carried ave 
bands, nly 4 were considered hy dealers tobe "high 
» as opposed to mid or | i 
dealers agreed on what was bedi ar i aay eee 
: report), no other brands receiving aye tit iste in 
0° 


‘best-seller ratings. Although consumers listed brand 


MAY 1, my 


No. 1 factor in purchases, dealers gaye ori 


tation as 
rer quality as Nos. 1 and 2, then brand reputation, Ce warn 
- Am 
Some 30% of manufacturers received negative deg 5009 piv-s 
ratings on whether or not they were good to work with , vide vist 
ratify of sales force was given as major reason goo wor" 
manufacturers were good to work with. Most-cited fut, yr nme 
trends in TV by dealers related to large screens and rome > CEO 
controls. Ms am: 
. ¢ j-1 
Details and further information from Verity Group se tect 
3333 Brea Canyon Rd., Suite 222, Diamond Bar, Cal, ies, sem eof £ 
Phone 714-595-1479. ; 7 nob 


major videogame mani acturer this year, Magnavox filea aiché 
patent infringement lawsuit against Sega of America in y wes! 
Dist. Court, San Francisco, last week, on patent licenseq by Ams agari, 
Magnavox for videogame ware and certain software ioe ois 
cartridges. Later in week, Sega confirmed it will in oo oan 
new 16-bit home videogame system in U.S. market this year a me A 
i , Le 
Magnavox has similar suit pending against Nintendo of om e 
America in U.S. Dist. Court, N.Y. (TVD Feb 6 p16). arr 
Nintendo has challenged legality of patent, which is owned pardline 


by Sanders Assoc. and was licensed exclusively to Magnavox 


bY 1972 for Odyssey game. Nintendo claims Sanders obtainei NARDA 
patent improperly. Patent, which N. American Philips Harold C 
spokesman said expired last week, covers basic videogame internat 
technology. He said Magnavox is seeking unspecified amout Max Toy 
in past damages for infringement. 

Sega said its 16-bit videogame system for U.S., called ino 
Genesis, will be shown for first time at Summer Consumer Mary P¢ 
Electronics Show in Chicago in June. Also planned is joins as 
converter to allow Sega Master System games to be played Derry P 
on new, enhanced system. Latest game, sold in Japan foré promot: 
months, will be available in stores by fall. It was said to to publi 
have improved graphics, more color and motion and stereo appoint 
sound and to feature stereo headphone jack. Sega said it will Kasson 
market 16-bit videogame with its own sales force. Tonka 0th Cs 
will continue to market Sega's 8-bit Master System corpor: 
videogame. 

Meanwhile, Nintendo said latest lawsuit against it by a 
Tengen and parent Atari Games charging co eat Gay 
infringment for use of "Tetris" videogame, is "frivolous rate a 
litigation.” It says it obtained rights to game "directly from than 
its inventor,” Soviet computer er and from USSR 1999. 
govt. agency responsible for negotiating licensing about. 
agreements. Nintendo Senior Vp Howard Li In said Rext a 
Tengen suit is "a means of cloaking their own failure to  UpTye 


secure rights to the Tetris home videogame title." 
—s— BS 


MTS stereo TV sales totaled 432,298 in Feb.» ¥P pe 
35.4% from year earlier, EIA pa Stereo sets | ots inte 
accounted for 26.8% of 1,614,665 direct-view color TY $3.5 


sold in month, up from 23.9%. In first 2 months of yoo 
MTS stereo sets totaled 810,515, up 35.3% from 599,000 8 
Jan.-Feb. 1988. MTS share of total color sets in 2 mants 
was 27% vs. 23.4% in same year-earlier period. 


_ U.S. Supreme Court ruling has broadened catesy 
eet who can sue nitnineseaeties for violating sthoci®® 
ress Price fixing. Court upheld state laws 

ect purchasers to sue companies. F law 
previously had authorized only direct purchasers tt, t 
ruling is expected to make it easier for 


file class-action suits. 


L. 29, NO. ® 
sumer Electronics Personals 
‘on 


-S iat 
a oe idan Broa oe Canta, join 
| ac in charge of VHS, Beta, videodise players tees 
VC wide isu al equipment; Pei Video Products Mktg. V 
oe continues Tea i ty for 8mm products, in 
© f_geslienments ved SSMC (Singer) chmn--ores eeronics 
| electe -—pres.-CE 
pres Oe william Andrews, named vice chmn., ne 
guooer™ ech's acquisition of SSMC; Frank Holmes, 
Tech exec. vp-COO, and Charles Tam, exec, 
vp chief financial Oa haberulelie ea vp; Ting, Holmes, 
T Robert HAP Pani O'CH EE Panacea ret 
’ suecee g > ern and 
= r Wright, resigned (see separate report, this issue), 
Richard McConser, ex-Proton, joins Mitsubishi 
america as home audio national sales mgr... Ronald 
y stringari, sales and merchandising vp, advanced to Atari 
Pntertainment Electronics Div. pres., succeeding Michael 
| @ Katz, resigned... Robert Harris, ex-L.D. Allen, joins 
r, poston Acoustics as Designer Series products national sales 
mgr... Leonard Tweten, Magnolia Hi-Fi & Video, named to 
Carver board... Chu Chun resigns as National Merchandise 
lines mdse. mgr... Anthony D'Amico, ex-Teledyne 
Acoustic Research, joins Lincolnwood as national credit 
mgr... William Houghton, Lehman Electronics, named 
fd NARDA pres., succeeding Elly Valas, now NARDA chmn... 
Harold Cooperman, ex-Apple Computer, joins Commodore 
y ool ree. U.S. operations, succeeding 
Max Toy, resi : 


Marni 


Michael Ross, ex—Metro Advertising, named J2 
Communications mktg. vp... Changes at Virgin Vision: 
Mary Pohlman-Kindred, ex-Trans World Entertainment, 
joins as southwest regional sales mgr., replacing Beth 
Berry, advanced to national sales mgr.; Sara Lewis 
promoted to acquisitions mgr.; Susan Prestine advanced 
to publicity mgr... Lee Cooley, ex-C.A.E. Systems, 
appointed senior vp, Video Products Distributors; Larry 
Kasson named MIS dir... Leonard Goldberg to resign as 

20th Century-Fox Film pres... Jay Rubin promoted to 
corporate communications vp, Reiss Media Enterprises. 
SSS e 
j World semiconductor market is expected to grow nA %o 
| to$51.5 billion by end of year, Semiconductor Industry Och 
| (SIA) said. That would represent decline from 38% gro ne 
3 tate last year, group said. Sales are expected to se y 
. one percent next year, before reviving 1n 199 ut ; 
J 1992. Japan will be largest user of chips this, year 
‘| “bout $20.3 billion, up 12% from 1988, SIA said, ee 
| _ text at $15.3 billion, up 14%, followed by Western : 
— Up 17% to $9.4 billion. 


audio products 
1-bit digital/audio 
00-w-per-channel 
channel power amp 


__ Sansui expanded its Vintage line of 
with new CD player featuring its LDCS 
Conversion (DAC) technology ($1,000), 1 
sag amplifier ($1,200), 110-w-per- 

). 


, 


: 


7 % to $6.76 
Sears Merchandise Group sales ene mare sales were 


} billion in first reported. f new 
uarter, company rep . ults of n 
_ tp 16.4%, and retailer said it was pleased ib 27 p13). 
_ €veryday low pricing" policy in stores ( 


igifine line in 
UVC added 20 car audio F600) cD change?! ons) "CD 
620 including CD changer ($600), tte deck ($51), 
a > (6) e 


layer ($380), CD cassette deck/rece 


TV DIGEST—17 
HOW VHS wo 
N: Mats hi : 
1977 bef ushita promised RCA 4. p 
Pres.-CE D Toskini machine had been Sinks fe 5 
book ko Yamashita reveals in *d, former 


Ll 
» Lhe Panasonic Way" (Kodansha Inte i 


and, with it, Matsushita's future in ‘erate ; aoe 


knew they wanted a machine capable of longer recordings. 


"I bit the bullet and told RCA "Matsushita ¢ 
l r an suppl 
you with a 4—hour VCR,' and we signed a contract to sl 
it. It was admittedly a rash gamble: We hadn't made a 


2-hour machine yet and didn't even have blueprints for a 
4-hour unit. 


i explained the situation to our senior executives. ‘I 
know this is a dangerous move, but I want to go for it. If we 
back off, Matsushita is finished in VCRs... The VCR division 
is going to be a living hell till August. Draw on the whole 
company for help. Everyone must realize how important this 
project is. Matsushita's fate is in the balance.’ 


"We mobilized key people from other divisions, the 
research laboratory and affiliated companies to help. They 
ate, drank and slept 4-hour VCRs. Miraculously, we met the 
contract deadline. A brave decision, or one inevitable under 
the circumstances? Either way, the gamble paid off, with 
Betamax's defeat and a lucrative VCR market share for 
Matsushita." 


SEMI-TECH GETS 'SINGER': Semi-Tech Microelectronics 
of Hong Kong last week took major step toward acquiring all 
of SSMC and rights to Singer brand name with purchase of 
77% of common stock of company in cash tender offer (TVD 
Feb 6 p13). Singer is likely to be added to burgeoning 
number of brand-name revivals here as "house brand of 
consumer electronic products for Consumers Distributing 


catalog showroom operation. 


nder merger agreement, Semi-Tech Pres.-CEO James 
eae elected SSMC chmn.-pres.-CEO, succeeding __ 
William Andrews, named vice echmn. (other appointments in 
Consumer Electronics Personals). 


ts consumer products worldwide under 
; i eels A Ba Zhe in Toronto, where parent 
Seni Tech Group is based, said company plans to introduce 
pee _brand consumer electronics products in U.S. TVs and 
Se witht Singer brand already are available in Far East, 
4 a be sold here through Consumers Distributing, 
pier showroom distributor owned by Semi-Tech Group. 


+ 
France, subsidiary of Corning Glass, will sign 
peaskirs +8 Thomson Consumer Electronics’ Videocolor 


ae ‘no TV bulb business assets of Corning France to 
transfer enture named Videogiass. New firm will be 80% 
< i France. Terms 
owned by vigeoey on Oe 20% by Corning 


agreement weren't osed. 
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Financial Reports of TV-Electronics Companies 


“ . P information not 
These are latest reports as obtained during past week Dash indicates 
available at press time. Amounts expressed in dollars. Parentheses denote loss. 


Company & Period Net Earnings 


Avnet 


00 
1989-9 mo. to March 31] 1,461,800,000 34,200,0 
1988-9 mo. to April 1 1,337,600,000 eee 
1989-qtr. to March 31 474,900,000 10,700, 
1988-qtr. to April 1 467,200,000 13,500,000 


A. H. Belo 
1989-qtr. to March 31 
1988-qtr. to March 31 


2,385,000 


1,050,000 
ay See 896 ,000 


87,333,000 


BMC Industries 
1989-qtr. to March 31 
1988-qtr. to March 31 


452,000 


42,174,000 
256,000 


38,471,000 


| Capital Cities/ABC 
1989-13 wk. to April 2 
1988-13 wk. to April 3 


82,773,000 


1,120,441,000 
70,345,000 


1, 288,807,000 


Cente] Cable TV 
. to March 31 
. to March 31 


2,159,000 
1,806,000 


42,800 ,000 
36,666,000 


Chris—Craft Industries 
1989-qtr. to March 31 
1988~qtr. to March 31 


Columbia Pictures Entertainment 
1989-year to Feb. 28 1,615, 724,000 
1989-qtr. to Feb. 28 445,535,000 


Comsat 
1989-gtr. to March 31 
198B-qtr. to March 3) 


crs 
1989-13 wk. to April 2 
1988-13 wk. to April 3 


58,816,000 
53,087,000 


1,255,000 
2,085,000 


21,749,000 
1,811,000 


97,400,000 
84,100,000 


16,500,000 
14,300,000 


67,898,000 
72,237,000 


3,798,000 
3,501,000 


Dynascan 
1989-qtr. to March 31 
1988-qtr. to March 31 


Harman International 
1989-9 mo. to March 31 
1905-4 mo. to March 31 
tr. to March 3) 
1988-qtr. to March 31 


Heritage Media 
1989-gtr. to March 31 
1988-qtr. to March 31 


Jones Spacelink 


927,000 
902,000 


50,588,000 
44,280,000 


11,600,000 
9,124,000 
3,814,000 
3,006,000 


20,761,000 
9,659,000 


(6,157,000) 
(4,794,000) 


1989-9 mo. to Feb. 28 55,818,000 (3,269,000) 
1988-9 mo. to Feb. 28 36,803,000 9,578,000 
1989-qtr. to Feb. 28 19,393,000 (1,229,000) 
1988-qtr. to Feb. 28 19,094,000 7,512,000 


Knight-Ridder 
1989-qtr. to March 31 
1988-qtr. to March 31 


M/A-Com 


540,744,000 
489,665,000 


20,489,000 
33,795,000 


1989-26 wk. to April 1 203,534,000 
1988-26 wk. to April 1 220,207 ,000 
1989-13 wk. to April 1 106,145,000 
1988-13 wk. to April 1 107,931,000 


Media General 
1989-qtr. to March 3] 
1988-qtr. to March 3] 


Mediagenic 


149,266,000 


11,891,000 
185,975,000 


11,494,000 


1989-year to March 3] 60,607,000 1,087 

1988-year to March 31 45,261,000 3,621 ‘O00 
1989-qtr. to March 3] 14,602,000 25,000 
1988-qtr. to March 31 13,105,000 874,000 


Outlet Communications 
1989-qtr. to March 31 
1988-gtr. to March 31 


22,479,000 


16,850,0 
21,590,000 30 


(9,285,000) 


Philips NV® 
1989-qtr. to March 31 
1988-year to March 31 


5,963,769,000 


105,1 
5/859, 906,000 + 189,009 


102 ,358 099 


Rogers Communications® 
1989-6 mo. to Feb. 28 
1988-6 mo. to Feb. 28 


287 ,500 ,000 


7 
152,800.00 000,009 


88,000 o99 


Times Mirror 
1989-qtr. to April 2 
1988-qtr. to March 27 


846 ,895 ,000 


68,7 
774.596 000 87 000 


75,124,009 


United Television 
1989-qtr. to March 31 
1988-qtr. to March 31 


23,255,000 


7 
21,852,000 (705,009) 


(1,276,009) 


Washington Post 
1989-13 wk. to April 2 
1988-13 wk. to April 3 


341,877,000 


41,50 
321,236,000 2-000 


144,819,000 


Wells-Gardner 
1989-qtr. to March 31 
1988-qtr. to March 31 


10,120,000 


183, 
6,229,000 ae 


86,000 


Western Union 
1989-qtr. to March 31 
1988-qtr. to March 31 


158,182,000 


(189, 
234,556,000 609) 


(625,203,099) 


Zenith 
1989-qtr. to April 1 
1988-qtr. to April 2 


674,500,000 


(4,000,000 
574,100,000 400 000. 


. 


Notes: After special charge. Adjusted. ‘Restated. 
“Includes special credit. ‘At guilder's current rate. 
fIn Canadian dolloars. %Restated; includes special credit, 


a 


K. MATSUSHITA DEAD: Konosuke Matsushita, 94, 
founder of Matsushita Electric Industrial Co., major 
architect of Japan's consumer electronics might -- who had 
been called "greatest businessman of the 20th century” in 
Japan -- died April 27 of pneumonia in Matsushita Memorial 
Hospital, Osaka. 


_ Orphaned at early age, raised in poverty and forced to 
quit school at 9, Matsushita started company in 1918 with 
only 2 other employes, making electric light sockets of his 
own design using recycled parts of burned-out lightbulbs. 
Company grew to become one of world's top 2 
manufacturers of consumer electronics, with consolidated 
sales of $42 billion and international workforce of 134,000. 
In Japan, Matsushita occupied position similar to that of 
RCA's David Sarnoff, of whom he was admirer. 


He also was prolific author, writing books on subjects 
ranging from management and business philosophy to future 
Fs erga World War Il, in 1946, he founded PHP 

itute (initials stand for "peace, iness and prosper! 
-- of which he was pres. at his A ea dedicated to frank 
communication among peoples of all nations. 


He served successively as pres. and chmn. of is 
pres had held title of exec. adviser since 1973. He 
survived by wife, daughter, 2 grandsons, one eg 
His son-in-law, Masaharu Matsushita, who adopted family 
name, now is chmn. of company. 


——_ 


Direct-view color TV sales to dealers bounced back 
from slow start in April with gain in month's 2nd week S® 
State of the Industry). Camcorder sales also i) 
record, up sharply for 3rd straight week, while project acts 
and total VCR sales dropped. Sales of major video prot” 
through first 2 weeks of 4-week month, ton 
Direct view color up 3%, projection TV down 19.1%, YO* 
down 8.9%, camcorders up 40%, 


WA HERE FEET 


ythoritative Service for Broadcasting, 


A 
1m aiied Fields. 


proadcast - Cable 


ALL GOES WELL AT NAB convention as record 50,136 
attend. In swan song, Pat rick gives advice, asks unanswered 
yestions. ‘Keep TV Free’ campaign launched, along with 
predictions on TV in 1995. (P. 1) NAB Notebook. (P. 10) 


RAPID HDTV PROGRESS highlighted at NAB. Companies 
show many 'firsts,' replace simulations with hardware. NHK 
competitors more evident, but shakeout likely. (P, 4) 


CONGRESS WRAP-UP: Radio-only bill stalled, House 
members tell NAB convention. Little momentum seen for 
comprehensive political TV reforms. Spectrum fees, 


a eable-telco, other issues discussed. (P. 7) 
TRASH TV' DEFENDED at NAB convention. What's fad 
tad to some is described as relevant review of public affairs by 


others. (P. 8) 


BELL ATLANTIC WILLING to work with broadcasters, 
Smith tells NAB convention. TCI's Malone offers to 
cooperate in resolving disputes, predicts reregulation of 
table. (P. 9) 


SILENT TREATMENT: NAB and RAB announce year-long 
campaign to dramatize radio. Thirty sec. of radio silence 
asked for May 26. (P. 9) 


GORE CABLE BILL will propose end to cable-telco 
eross-ownership restrictions, return of basic rate re 
curbs on ownership. (P. 11) 


gulation, 


RECORD ATTENDANCE AT NAB's 67TH CONVE 
NAB Pres. Edward Fritts told us at close of NA 
broadcasters or exhibitors argued with that assess 
happen this year, as everything went well for NAB. 


Hubbard Bestg. Industry used event to launch 
farewell speech. 


Nearly all exhibitors we talked with were ha 


Sales were made. "There's real money on 
cameras one day, transmitter next. Attendance re 
Vegas, However, with 1990 convention se 
broadcasters. 


Some unanswered questions to be d 


Copyright © 1989 by Warren Publishing, 


Cable, Consumer Electronics 
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heduled for Atlanta, 
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caine een GLUT results from steady inventory 
fi P during last year, our comparison of Japan export 
sures and EIA sales data shows. (P. 13) 


pene LIST of products for potential trade retaliatory 
ariffs includes color TV sets, VCRs, computers. (P. 13) 


JAPANESE VIDEO EXPORTS revive in first quarter, after 
steep decline last 2 years. VCR and color TV shipments up 
VCR average price down. (P. 14) 


HITACHI, MITSUBISHI STRESS new projection TV 
systems. Hitachi increases some direct-view TV prices, 
hints at more increases. (P. 15) 


ONLY GOVT. CAN SAVE consumer electronics industry, 
comprehensive MIT study says. Bush planning to relax 
antitrust laws for joint production. (P. 16) 


JVC IN U.S. MOVIES, bankrolling first American feature 
film. Disclaims ambition to own studio but ties future to 
expansion of S-VHS. (P. 18) 


CHINA SURPASSES JAPAN as TY supplier in Feb. and 
first 2 months of 1989, Commerce Dept. import figures 
show. Mexico leads all sources. (P. 19) 


KODAK SEES VIDEO still and HDTV trailing film for 
foreseeable future in quality, economy and convenience, but 
forecasts TV display of home film stills. (P. 19) 


NTION: "Every facet of the convention was A-plus,” 


annual convention in Las Vegas May 2. Few 


ormal glitches -- major and minor -- just didn't 
onvention we've ever had," said NAB 
t echoed by Chmn. Wallace Jorgenson, 
le departing FCC Chmn. Patrick gave 


aying traffic was extra heavy and many 


-- with ea : old us. A group owner said he bought 6 
the floor, Pod record 50,136, vs. 46,871 in 1988, also in Las 
ac ; 


NAB is expecting drop in both exhibitors and 


vention with some words of advice and 


ane aid are "terrifying." He also said some 


ion of Federal statute (17 USC 101 et seq.). 
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Consumer Electronics Personals 
pt cet etched el nce 


Jon Duncan, ex-Hitachi and former mktg. and sales dir., 
named pres.-CEO, Asti Nikko Technology, and to company's 


board... Neil Herbst moves to Sharp N.Y. metro zone sales 


mgr., from audio regional sales mgr... James Turner, senior 


district sales mgr., advanced to JVC Professional Products 
east coast ea mgr... Mark Vandevelde, ex-Samsung, 
appointed Advent national dealer development mgr... 
Thomas Castro, ex-Canon, joins Keystone Camera as 
northeast regional vp... Caroline Hunt elected to Tandy 
board. 


Gary Moore, former Electronic Data Systems vp, named 


pres.-CEO, Hitachi Data Systems, new joint venture of 
Hitachi and EDS. Other appointments: Robert Howells, 
ex-National Advanced Systems, to exec. vp-sales and 
mktg.; David Turner, ex-NAS, to exec. vp-product and 
technical operations; Fred Hansen, ex-EDS, to exec. 
vp-administration; Tetsuo Tanaka, ex-Hitachi, to exec. 
vp-chief financial officer... Louis Bernucca, merchandising 
vp, promoted to Highland Superstores mktg. senior vp... 
Yvette Payne named Walmisley-Harris account services 


dir... Paul Brassard, gen. mgr., advanced to vp-gen. mgr., 
Arkon. 


Ed Jackson resigns as SVS sales dir.; Deputy Pres. 
Michael Holzman advanced to pres... Robin Montgomery, 


ex-Palisades Entertainment pres.-COO and Prism senior vp, 


named Magnusfilms exec. vp... Bruce Apar shifts from Toy 
and Hobby World editor to same post on affiliated Thomson 


International Retail Press publication Video Business; Video 


Business Editor-at-Large Paul Sweeting appointed exec. 


editor... Changes at Video Trend: Gary Wagner, ex-INMAC, 


joins as Sacramento branch megr., replacing Dave Long, 
promoted to Detroit vp-gen. mgr. Promotions: Robert 


Stubenrauch to Chicago branch vp-gen. mgr., Joenne McGerr 


to San Francisco branch mgr.; Scott Farrand to Seattle 
branch mer. 


Jamie Triplett, ex-Wiz and Waxie Maxie, joins N. 
American Video as mktg. dir... Melanie Topp, 
ex-Management Co. Entertainment Group, named program 
acquisitions and development dir., Cap/ABC Video 
Enterprises' ABC Distribution... Larry Wasson appointed 
MIS dir., Video Products Distributors... Steve Friedman, 
host of WCAU-AM Philadelphia Mr. Movie show, retained as 
consultant for VSDA Vidnews service... Robert Klapper, 
lp ettncetr joins GoodTimes as video publishing 

—i——_ 

April retail sales: Tandy reported April consolidate 
sales of $284.1 million, up 5% rt April 1988. On la 
same-store basis, sales were even with year-earlier fi oui 
Circuit City April sales rose 26% to record $132.4 million 
as comparable (same-store) sales increased 6%... Best Buy 
reported sales of $34 million in month, down 3% 
Same-store sales fell 5%... Sears Merchandise Group, in 
posting 9.2% increase in sales in month, said home appliance 
and electronics registered double-digit gains, " 
markets where Sears has opened Brand Central." 


Indian govt. will remove new duties o ; 
a ~ TV oe mae cut duties on color Sasha Gia 
attempt to relieve slumping consumer el fata” 
Financial Times said. Indian TV Mfrs. Aga, sald sole 
monochrome TVs were off 40% from last year, and new 14" 
color TVs introduced in 1989 “have remained virtually 
unsold," report said. Govt. announced it will lift duties 
which have raised retail prices of b&w TV sets 15%. Duty on 
eolor TVs was cut in half from 100%. 


particularly in 


al 
My 
Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week Dash indicates intormion 
available at press time. Amounts expressed in dollars. Parentheses dence jos ret 


Commodore International 
1989-9 mo. to March 31 
1988-9 mo. to March 31 
1989-qtr. to March 31 
1988-qtr. to March 31 


759,400 ,000 
655,900 ,000 
210,200,000 
200 , 300 ,000 


Reeves Communications 
1989-9 mo. to March 31 
1988-9 mo. to March 31 
1989-qtr. to March 31 
1988-qtr. to March 31 


50,319,000 


Regency Electronics 
1989-9 mo. to March 31 
1988-9 mo. to March 31 
1989-qtr. to March 31 
1988-qtr. to March 31 


Scientific-Atlanta 
1989-39 wk. to March 31 
1988-39 wk. to April 1 
1989-13 wk. to March 31 
1988-13 wk. to April 1 


Walt Disney 
1989-6 mo. to March 31 
1988-6 mo. to March 31 
1989-qtr. to March 31 
1988-qtr. to March 31 


Notes: Includes special credit- 


_ Two lawsuits have been filed by terminated 
distributors against Thomson, company confirmed in 
commenting on recent Wall St. Journal article that 
identified one plaintiff as McDonald Sales Corp., New 
Orleans. McDonald's David Oreck was quoted as saying he 
laid off 50 workers when Thomson discontinued contract last 
year. McDonald's now distributes Sylvania. Article also 
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3 APPROACHES TELCOS: Urges RHC lobbying be put FIR 
hold pending oulcens oi ~ fer 4 join in field trial for to eae f ‘at eae by DARPA, initially $500,000, goes 
teleo-video. Fla. Cable ssn. a tacks USTA Ehant aly an Ghes? projection TV inventor. Only 2-4 grants 
jetter-writing campaign on entry into eable. (P. 1) Gor epgicants. AP. 19) 
. . - R i 
yiacOM SUES TIME: Files $2.4 billion antitrust suit. sakes Ty cart sate nhac Sheptal effects —_ d 
? stressed. 


"HBO and Manhattan Cable TV labeled monopolists. NEC debuts projection IDTV at $6,500. (Pp. 9 & 14) 


B0-Cinemax practices blasted. (P. 2) 
COLOR TV SLOWS in April, as picture tube 

1 PROMOTION ANNOUNCED by CBS-TV and K mart to begins to bite, after 3 hot ais. ee 

coincide with new season premiere. Four billion media projection TV and VCR decks down. (P. 10) i 2 


impressions’ promised. (P. 4) 
$1.35 BILLION in govt. help recommended by AEA study 


proGRAMMER FOCUS URGED: Patrick sees brighter to set up Advanced TV Corp. to design and build HDTV 
future for telecasters in program production, not products. Foreign-owned firms wouldn't be barred. (P. 11) 


distribution. Tells AWRT that multichannel services are 

future. (P. 5) ‘DRAMATIC TURNAROUND' by Thomson Consumer 
Electronics seen in 1989, as reflects upbeat attitude -- 'No l 

Tv VIOLENCE BILL AIRED: House unit for first time in share and profitability.’ (Pp. 12 & 14) 


seen sympathetic to moving legislation. Networks, INTV 
weigh in. (P. 5) GO-VIDEO SIGNS D&H Distributing, former RCA 
distributor, for dual-deck VCR. Product is expected in 


! 


he 
L last CABLE PRESSURE BUILDING: More reregulation bills limited quantities for Christmas. (P. 13) 
D offered in Congress. Conn. lawmakers, Markey join as Gore ; 
his and Boucher prepare measure to drop cross-ownership LASERDISC POISED for takeoff as major format, Pioneer 
last restriction. (P. 6) believes, with lower priced hardware and software, extensive 
oted hia ad campaign, quicker releases. (P. 15) 
yent HIGH TURNOUT EXPECTED for NCTA convention in . wf 
F i GOVT. HIT LIST of Japanese products for possible punitive 
7 ra eae ne oon, leasins MO eels tariffs doesn't include color TVs or VCRs after all. (P. 15) 
NAB ASKS TELCOS TO PUT LOBBYING ON HOLD: NAB has requested that Bell Atlantic (BA) and USTA 
| shelve temporarily their legislative initiatives 0” telco entry into Beas od tae and Sie a A " 
| has been joint broadcast-telco field trial, Regional Holding Cos (RHCs) are lobbying at severa! level’ 
i , Pres . . : nich legislative initiatives he was asking telcos to postpone until he 
ter, . Edward Fritts declined to specify whic gis cyrent, spokeswoman said 
4 receives more details from BA Chmn. Raymond Smith on expe , 
i casters to engage in unspecified 
at 4 At recent NAB convention (TVD May 8 p9), smith wig em and asked NAB to eikes beet of 
via telco © ay 9 response, Fritts raised several questions, 


{ | distribution test of broadcast signals 
: . nM 
th teleos. » ithout knowing results of experiment: "In 


aD 1 broadcasters to discuss further joint efforts with | 
a J saying it didn't appear feasible for telcos to continue ae + ponding the results GF Elis peapused 
sof | fact, the whole concept of information services cou. d 


experiment." He also wants to know: ; 
(1) Detail: test, saying he assumes it would be fiber sting Si (2) Whether broadeastors wth's oe 
etails on Is or whether test would is extent to W eer spoke ea othe RHCs in 
i of 5 would participate. ©) Whether test would be 
put together a team of broadeasters, but we 


intention to share results of test "dente 
Proposing test. (4) Whether U - a raake at the NAB 
applicable in other geographic gee 


USH: Proclaiming that all elements 


eb 2's Lasen ? optical videodisc to establish itsel¢ 
ache price ae format, Pioneer announced multifaceted 
rq gh spltides: (1) Lower priced handware’ snd softy 
ve Pifrat CN and promotion eee me ti (3) Availability of 
With Figo of pox-office hits at same time they reach 
. | ? oa 
} eae jaserdise players and 12 million dises 
spoot ae an last year, Pioneer Pres. Seiya Matsumoto 
“a on conference last week. He believes figures 
| ee LA je in U.S.“ the nade because company has 
a . aud 4 arket has way 0 go, since Pioneer expects 
meal er, 0,000 players June Dee. Ee ee 
Pip gh ony on year-earner period, Home Electronics Mktg. 


pioneer share of player market at about 


;mat ge: 
ye estima istry sales projections of 180,000 pl 
29 «8 EL aS ses otimistic, with 130,000 more 
aol a Preute. bioneer, which derived 26% of total fiscal 
" weenS from laserdises, players, projection TV sets 
ere eg products, said it has doubled capacity of 
sper vdeo PrOdUC , Cal., to 600,000 monthly 
3 are we essing ae in Carson, Cal., to 600,000 monthly at 
nd 15 million 
eaiee A" 
reen soneer admits it needs help of studios to achieve goal 
lead _ gqultaneous di _cassette availability, but at least 2 
d {str have given their blessing. Warner Home Video 
£0 ™ jy releases titles on both formats simultaneously, Pres. 
ead ywl jeberfarb said. Paramount hopes for day-and-date 
slosge, Senior Vp-Gen. Mgr. Eric Doctorow said, citing 
vas vad times required for disc pressing as main hurdle. 
zoom 
h-speed Prices of dises also are going down. While laserdisc 
‘lying x have averaged $29.95-$39.95 list, Pioneer 
blockbusters such as Coming to America, Crocodile 
ee 2, Dangerous Liaisons, Rain Man and Bill and Ted's 
19° swilent Adventure would be available for $24.95. 
at Lower material cost is major reason Warner is lending 
xt to laserdisc, Lieberfarb said. Citing record arm's 
00; 27" serience with CDs and audio cassettes, he said discs have 
ss superiority that tape can't match in the long run. | 
w aaterials for laserdise are only 70-75¢, he said, while 
‘af of VHS T-120 tape is $1.30-$1.35 at manufacturer 
mL He listed other advantages of discs as: (1) 12" sleeve 
dosing that has had "proven retail success” in record 
od in szess. (2) Superior picture. (3) Difficulty of pirating 
y" | 
oa in On hardware side, Pioneer hopes new line will overcome 
: at proble ; ‘ t of players 
stopher Ble ia m faced by dise format -- high cos aA ini 
fogant? iy, t. He expects best-seller to be $600 combi player | 
tiforlater this month, Line also includes $500 198° 
erin’ {in Sept,, $1,000 and $1,200 combi players, late) 
ical ‘gy’ tomatic play of both sides of 12° laserdisc, 
sco Thai, s2?-ofcline "super laserdisc" combi PINS ep 
es “tion, in Sept. at $2,000 has 425 lines of horizon 
S tts wt cee signal-to-noise ratio of 48dB, dig! 
18-bit digital-to-analog converter. 
3 D Pi ill 
thda mee WON't disclose cost of ad campaign, which W! 
tweet Ua 08 in N.Y. and L.A. beginning next Hage 
ec eel be avallzole fon sen iy 
ge Revie, oo he added. Print ads will run a 
wn pes ts of Tine te as well as nee a eae 
' Nt? hme? ewsweek, Sports liius targeted to 
i re 


P markets, Fidler expects 
Ne adults 25-49 who own VCRs 
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on impressions fro 
m ads, more 
, are din ot Which will be from TV § 
incentives tue’ : mail campaign with Reta ao 
: r traffic to retailers in sa mt = 
m 
emonstrate format begiani i: ay 


ro. j q A 
$5 coupons on titles from Wie previde 


MGM/UA (Oct. 


* * * * * 


Pio i 

with Asoo added to its pacesetting projection TV line 

first time “igi series including picture-in-picture (IP) f 

newikot e60 ‘ais A te of 720 lines is claimed — 

7 sort) ’ hanks to wideband vi 

hye (over 10 MHz). Systems have new 2 oak 

— URines Horizontal viewing angle of 140°, vertical 60° 

seth med. Both systems have learning remote control; 

ee ie $4,500 and $4,200. Other new Pioneer projectors 

were 45" at $9,600 with Dolby Surround, $3,800 with PIP, 50" 
wi olby un ,800 wi 4 

at $3,800 (Dolby) and $4,200 (PIP). ao 


TV NOT ON GOVT. LIST: Govt.'s "hit list" of Japanese 
products slated for possible trade sanctions (TVD May 8 p13) 
doesn't include color TVs, VCRs or audio tape recorders, said 
unofficial briefing paper distributed to media relations staff 
of U.S. Trade Representative's (USTR) office. 


USTR's original notice in Federal Register included 
broad list that showed where selected products fall in 
Harmonized Tariff Scheduled. But true list doesn't contain 
all of those products, USTR spokeswoman said. Actual list is 
divided into 2 parts, telecommunications products worth 
about $900 million, "other products” worth $650 million. 


Here's USTR's list that answers question, "what 


products are on proposed i qd) 
Telecommunications products -- switches, phone sets, 


ing devices, optical fibers 


paging 
panel displays (not LCD TVs), 
communications satellites, satellite signal apparatus, other 
telephonic apparatus, parts related to other products. Q) 
ected semiconductor manufacturing 


-- sel 
Other products uency quartz erystals, 


i t, supercomputers, high-frequenc} 
aoe photocopiers, minivans, cosmetics, security _ 
alarms, radar detectors, aluminum nitride powders, certain 
Real-Time Operating Nucleus chips. 

i ions i for May 

ssible trade sanctions 1s scheduled 

u S ing Setermine whether trade sanctions against any 
Uioae products is justified as re ation for Japanese 


of : 
trade violations. 


. t = e - 

és BM filed patent applios from crt display device 
'meduc tic fi 
Patent lains ho osere de CRT, even to front of 
peam ST annie shield in front of screen is 
screen. hiag it blocks user's VIeW- IBM oe af 

lution is ‘ae coi generate scanning t field from 
CRT alongsiee on tie field, cancelling f 

i rt f technique found magne 
ote reduced by up to 10 times. 
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Consumer Electronics Personals 
Consumer Eit\Ne— 
Products Div. pres., 


inichi Takagi, Consumer Video Prod 
ets) cat of Sony America Diversified agree 
and pres., Sony Business & Professional Produc Pp 


Telecommunications Systems Div.; Roush atc ae 
Consumer Products Group Pht» © cssor is named... David 


Video Products Div. pres. until success 
Klein, ex-Commodore, joins Philips ee Ne 
Technologies as sales and mktg. vp... Jane No p 09: 
Sears Specialty Merchandising strategic planning a 
Sears corporate planning vp, succeeding Allan arti . 
now retail store operations senior exec. VP-.- Michae 
Stramaglio, sales dir., promoted to sales and mktg. vp, 


Minolta Business Equipment Div. 


ig Fields, research dir., appointed dir., Defense 
saeieae Research Projects Agency (DARPA), responsible 
for Defense Dept. central R&D... Steve Rand, ex-Rabbit 
Systems, named Micro-Games USA sales vp... Joseph 
Magio, ex-JVC, joins Accommodation Sales, Phoenix, as 
worldwide operations dir... Stanley Shih, Acer Ine. 
chmn.-CEO, named chmn. of new Taiwan-based 
semiconductor joint venture of Texas Instruments and 
Acer... Appointments at Zenith: Joel Feltenberger to 
Data Systems corp. sales vp, Daniel Schreiber to ad and 
sales promotion dir. 


Glenn Greene resigns as Video Trend senior vp-gen. 
mgr. to become Media Home Entertainment pres. June 12... 
Barbara Javitz, ex-Nelson Entertainment and Media Home 
Entertainment, joins Prism Entertainment as acquisitions 
vp... Promotions at Management Co. Entertainment Group 
(MCEG) Home Entertainment and Forum Home Video: 
Kathleen Callahan to exec. vp, reporting to MCEG 
Chmn.-CEO Jonathan Krane and Pres.-COO Charles 
Weber; Owen Ficke to national sales mgr.; Timothy 
Landers to national mktg. mgr... Mark Resnick advanced 
to senior legal affairs vp, Columbia Pictures 
Entertainment... Jeanne Golly, ex-American Standard, 
joins Bertlesmann Music Group as communications vp. 


——F—_ 


Color TV shipments in Japan totaled 846,000 in 
March, up 8.5% from March 1988, EIAJ estimated. Ministry 
of International Trade & Industry (MITD said color TV 
production in month was down 13.9% to 1,066,000. Exports 
fell 1.6% to 308,512. In first 3 months of 1989, color TV 
shipments in Japan fell 3.9% to 2,271,000, production 
dropped 3.9% to 3,230,589, exports rose 18.6% to 807,837. 
VCR deck shipments were up 10.5% to 621,000 in month, 
production up 8.9% to 2,492,000, exports 27.6% to 
2,185,941. In 3 months, VCR deck shipments in Japan fell 
6.9% to 1,764,000, production rose 7.9% to 6,363,429 
exports gained 14.2% to 4,791,563, a 


Mergers & Acquisitions: Electrocon Taiw: 
* ye 4 an, 
a, of Hong Kong-based Electrocon International 
ase Ba pat purchase of Arvin's Electronics Div., including all 
aoe — I shares of Arvin Taiwan, for $4.7 
pepe thy Wee Texas Instruments and Acer 
‘ joint venture in Taiwan t 
2 saan advanced semiconductors, priiavily-dynamie 
Ccess memory (DRAMs), Manufacturing venture is 


first for TI in Far East outside of Japan. 


Software to transfer data from handheld electronic 


"ny " s 
otebooks" from Sharp and Casio to IBM and compatible 


Design Office, Japanese soften eee by Kouzu System 


Connection costs $185 and will be avaliable eon’ Notebook 


Financial Reports of TV-Electronics Companig« 


These are latest reports as obtained during past week Dash indicat 
available at press time. Amounts expressed in dollars. Parentheses ¢ one 


[ioe | wes 
: 


ie] 


—, 


Company & Period 


\, 


Andrea Radio 
1989-qtr. to March 31 
1988-qtr. to March 31 


\ 


858 ,075 
967 ,493 


AR 
¥ 


Chyron 


1989-9 mo. to March 31 31,505,000 (313,0 

1988-9 mo. to March 31 34,075,000 2,371,000 
1989-qtr. to March 31 11,937,000 112,000 
1988-qtr. to March 31 12,150,000 529,000 


eth 


Esquire Radio & Electronics 


qtr. to March 31 9,946 ,000 165, 
o88-atr. to March 31 21,791,000 613-000 way 22, . 
Prism Entertainment 
us 31 19,741,000 
1eeevenn ‘to Jenna) 22,132,000 proadce 
E 
Cieevagtr., tniMarehsel 52,486,000 caBLE 
1988-qtr. to March 31 38,125,000 s 
Best ent 
Turner Bestg. t 
abe’ h 31 231,979,000 (421, mus 
38 aer: fe March 31 | — 182,598,000 | (14, 120'000) image- 

; H 
ViaBd-qtr. to March 31 65,835,000 (2,640,000) ntl p 
1988-qtr. to March 31 77,059,000 13,023,000 months, 

reporting. 
masse. tr. to March 31 341,120,000 216,603,000 
1 hes . s , , > 
1988-atr. to March 31 293, 128,000 (45,692,000) NBC REA 
markets. 
Notes: Adjusted; includes special credit. “Adjusted. =< tie- 
Restated. ‘Includes special credit. ‘After special charge. 
GORE OF 
Bush Adn 
GEORGE FEZELL DEAD: George Fezell, 75, one of top — 
marketers in TV's formative years and important power in FCC APE 
industry affairs, died of cancer April 21 in Boynton Beach, Cases inn 
Fla. Fezell was one of "stars" in color boom period as seni? minority 
vp of Magnavox and pres. of Magnavox Consumer Electron 
in years before company's sale to N. American Philips. HBO AN 
Fezell served as chmn. of ELA Consumer Products Div: basic a 
(now Consumer Electronics Group), as EIA vice chmn. sni# 
member of EIA board. He left Joseph Horn & Co., big PATRIC: 
Pittsburgh dept. store, where he was senior buyer, in 1996! 2-day fy 
join Magnavox as vp-gen. mgr., moving in 1961 to becom’ | to extra 
div. merchandising mgr. of Montgomery Ward. He ret 
to Magnavox in 1963 as vp and TV-Radio Div. sales mg" MOON 
became protege and heir apparent to late Pres. Frank buttres 
Freimann, was named pres. of newly formed Magnavox Said in 
Consumer Electronics in 1971. M 


_A forceful and colorful personality, Fezell's "ea! J 

retirement" was announced tae in 1972 as effee"” NCTA 

Jan. 1, 1973 (TVD Oct 9/72 p7), but he never used rashes 
retired." He left company after reported policy urvivel 

with financially oriented Pres. Robert Platt. He's 

by wife, son, daughter. 


—_—i— 


Just published: 1989 Consumer Electronics Anns! 


Review, EIA Consumer Electroni Group's compendivn 
re and figures, updated thureughs 1988. Single copies 
from EIA/CeG sponpe (73¢) envelope; bulk rates 2°” 
(202-457-4919; 9° St. NW, | 


oritative Service for Broadcasting, 
ut 
Mie Fields. 


SUMMARY. 


INDEX OF Weex 


#,000 'S NEWS vl. 23, NO. 21 
proa : Consumer Electronics 
' * . ‘ . in 
+009 ple ‘EXCELLENT, having gained favor with public on 4" VID 
009 Chr »mming, NCTA's Mooney says in Pre-convention EO WALKMAN by Sony, no-ada tor VHS 
interview: ements grew: f % broadcasters on opto ol ;. st to be shown at CES. ies oe 
arry. Incom . n hopes to improve cable . » Palses prices. Goldstar, Sa 
oly el enter Camcorder market. (Pp. 13 & 17) aire 
gaOWTH OF CABLE TOP 100: Basics up 5.38% in ¢ ConnngeetS TO FUND HDTV research, Zenith urges 


months, pay units rise 3.28%, 
reporting. (P. 3) 


yBC REALIGNS COMPENSATION to favor small 

markets. Adjustments based on clearances, prime-time 
sudiences. Management, local promotions, also important. 
Sears tie-in prominent at TV affiliates’ convention, (P. 6) 


Operators vary in methods of 


GORE OFFERS HDTV BILL: Seeks to put pressure on 
Bush Administration to speed policy development. Another 
hearing held. (P. 7) 


major federal fundi 
testimony. (P. 14) 


MAJOR PHILIPS GROWTH in near future will be in U.S. 
NAP Chmn. Jeelof says, with $1.5 billion investment seen 
here. Consumer electronics a top priority. (P. 15) 


DARPA EMBARRASSED by letter offering HDTV funds to 
Projectavision, insisting it's not really grant. (P. 16) 


MATSUSHITA, PHILIPS, SONY join forces to promote and 


develop worldwide market for CD-I technology. (P. 16) 


DBX SPLIT UP by parent Carillon, which keeps consumer 
products and MTS licensing. (P. 17) 


DUMPING EXEMPTION request for TV-VCR combo 
denied by court. New effort to exempt LCD TV sets. (. 18) 


TOSHIBA IC CARD still video camera with LCD monitor 
and DAT tape photo ‘album' to be shown at CES. (P. 18) 


EMERSON POSTS PROFIT in year to March 31, sees 
consumer electronics market, firm prices. (P. 19) 


i gramming is appreciated, NCTA Pres. James Mooney 
ae 3eth annual NOTA convention in Dallas May 21-24. 
ae must-carry talks, said they should take what they can get 


was continuing at rapid pace at our deadline, 
699 attended. 


; ‘ ‘a 
n wide range of other issues. NCTA sai 
nat Ee will appear in closed sessions at 
Chmn. Markey (D-Mass.), and Subcommittee 
(R-Pa.), Richardson (D-N.M.), Rinaldo 
f May 19. Senators expected to attend are 


(D-Ala.), had canceled (R-Alaska). Markey will recount legislative 


rns on Capitol Hill with cable's increasing power 


of top 
ener in | FC APPEALS SHURBERG, lets Winter Park stand. 
1 Beach, Cases involve conflicting Appeals Court decisions on 
Se aoe minority preference. Patrick dissents in both. (P. 8) 
ips. #80 AND MTV EYE COMEDY: HBO plans fall launch, 
while MTV's 'HA' TV plans early 1990 start. Both will be 
ets Div. | basic services. (P. 8) 
a ia dget, warns of 
ig PATRICK PLEADS CASE for bigger FCC budget, wa 
11956 t0 J 2-day furlough. House and Senate react with commitments 
geome loextra funding for current fiscal year. (P. 9) * i 
2 4 toa tt ' as 
es MOONEY FINDS CABLE IN MINT CONDITION: Cable industry is in "excellent" shape an 
; ttressed by acknowledgment from public 
x Said in interview last week, as en ae eee! 
Poney also had strong words for broadcaste! just-C 
after 2 losses in cadre Meanwhile, Cori EOE ae 
Peotive ‘Ncta Vp-Industry Affairs Barbara York said. ? 
z onm 
168 Cable faces stiff test in Congress this year 6n Nene 
aves | that 33 Congressmen, mostly from Ce Subcommittee 
_“Shvention, Among them are House Telenom 4 (D-Tex.), Ritter 
acters Collins (D-Il.), Eckart (D-O.), 
| pened.) One of 5 senators, He ee (R-Ia.) and St 
Aol WO vTyan (D-Ney.), Burns (R-Mont.), ; 


are | “evelopments to date in Con 
allegedly poor treatment 0 


ptf and 
ii 


“ovight & 7989 by Warren Publishing, 


f subscribers, source 


Reproduction in any fo 


gress, stressing growing oon e'l note that at least 11 cable reregulatory bills 


without written permission, is a violation of Federal statute (17 USC 101 et seq.). 
rm, 
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ight prot 
Japanese attitudes toward copyright Pivare interests mi 


agreement between hardware and 
happen this year.” 


In display products Phili is 
100-year experience in lighting gives it 
LCD projection systems. 


turing until age of : 
i for any U.S. VCR manufac ve tion would change with era of digital vides 
He held out little hope nt in Europe, he said entire Cat day may come when VCRs are built int, 


os py taee blem of Bates ise is giving V1 
transmission, eliminating EY Magi f digital audio via Compact Disc 1s = future for videodisc wil] 


video, data. One of keys is signal compression, he said, in w: 
CD-! TRIUMVIRATE: Matsushita, Philips and Sony saiq ; 


ARPA EMBARRASSED: ; 
Projects Agency (DARPA) last week was busy denying that 
any grants had been made for research on HDTV display -- 
despite fact that it had assured Westbury, N.Y., firm in 
writing that it was to get $500,000 for work on LCD 


DARPA was sticking to strict construction of grammar, 
presumably because letter promised grant arrangements 
would be made later. Letter on DARPA stationery, dated 
April 3 and signed by "Michael J. Kelley, Director, DMO, 
and addressed to Marvin Maslow of Projectavision, said: 


"DARPA is interested in the Projectavision proposal 
submitted in response to BAA89-06 and is prepared to fund 
it at a level of $500,000 with the understanding that 
Projectavision will satisfy the work product defined in the 
proposal. The proposal identifies Alphasil [LCD company in 
Fremont, Cal.] as a subcontractor, and we understand that 
Projectavision will assure that Alphasil is in possession of 
the necessary intellectual property and continues as a viable 
manufacturing base in conjunction with the objectives of the 

You will be contacted by our Contracts 
Management Office regarding further arrangements in the 
near future.” 


Projectavision Pres. Eugene Dolgoff told us as early as 
last Jan. that govt. "looks favorably" on his company's work 
(TVD Jan 30 pl3). Last week, he indicated to us that he 
expected more than the stated $500,000. Projectavision had 
applied for $10.5 million and Dolgoff said it had good chance 
Ee getting full ary ert public affairs office told 

wards wi m: ler HD rogram unti 
“after Memorial Day." ie ie 


+} 


__ HDTV day at Consumer Electronics Show will 
with 3 consecutive panels 2-5 p.m.: "Who's Doing eth 
monernen EIA Pres. Peter McCloskey, will include 
are reer Fannon, FCC's William Hassinger, Cable Labs' 
; ureen, House Telecommunications Subcommittee's 
aS Irving pd Committee Chmn. Richard 

. "Wha ike,” moderated by Wi 

err Thomson's Joseph Donahue, NARDA'e John Shinbb 
3 ps' Larry French and Media Access Project's Andrew : 

print pep ar "What is Congress Doing," Gary Shapiro, EIA 
meee ica: panelists Reps. Boucher (D-Va.) : ; 
oer -), Rinaldo (R-N.J.), Ritter (R-Pa.), Oxley 


Corning Inc. was approved by st 
name for former Corning Glass Wo Bockhaldens as new 


: thave changed 
ection "ha ght be re 


involved in major research on Pp 


strong background in deve 


wa. 


col 


Records." 
ince Sony bought CBS : 
capi he replied: Just as a guess, it 


‘acti lof said com ; 
rojection TV. Jee d Company's 
loping bright and long-life light source, "a 


digital video. Noting that digital 


deodise new lease on life. ja 
ual growth. 


ill join to develop : 
Disy-Interactive (CD-}) technology. Effort links world’s 9 
largest consumer electronics enti 
Philips. 

The 3 also will work to enhance "technical capabilities 
of the CD-I system, including high-quality, full-motion 
video," Philips Consumer Electronics CEO Jan Timmer said, 
CD-I combines audio, text, still-image, full-motion video, 
computer graphics and data on standard optical disc. 


Sony and Philips are co—proprietors of CD patents. 
Philips and Matsushita are involved in other joint ventures — 


Philips has minority interest in Matsushita Electronics, 
component venture building picture tube plant in Troy, 0. 
Agreement between 3 firms 


(AIM). a eo of Philips, has created CD-I titles in 
conjunction with Time Harcourt Brace i 
Grolier and Children's TV Workinop. gions 


—_i—_- 
_ Hitachi's export of VCR production technology to 
Committee on Export Control (COCOM) on condition that it 
owngrade performance of equipment head 
cylin distortion. Hitachi's original plan 
ow- 
penn to China was rejected t ng COCOM on ground oat 
13 p13). Hitachi plans to export 
build major VCR exp 
on in project. know-how pacts with Taiwan 
companies in past ee en grat 


THIS WEEK's Yen nate” , 


’ ca ae 


COMBOS, LCDs AND DU 
to reclassify LCD TVs 
TV-VCR combinations 


sapeNcs: ADE | TVs and other 


_- to avoid color 


Court of International 
have its combination co 


such an exclusion, 
ts highest cost. 


da: “In physical terms the 
inent. The separate use 
It is expected to be used 
through the same 


request, court sai 
TV portion of the [product] is prom 

j a TV is 
pene rs, and it moves 
trade channels as convent! 
assume that the VCR portion 
than the TV portion, this wou 
turned down Funai's argument 
used sales to 3rd country to ca 
rather than constructed value. 


odel is more costly 

id not be decisive.” Court also 
that Commerce should have 
joulate foreign market value, 


or personal video 


How much of precedent this sets f : 
unclear. Action 


systems, or LCD TV-V 
by importers to reclassi 
color TVs is understood 
were available at press tim 
Sharp and Hitachi, have int 
TV tuner to avoid dumping duties. 


CR combinations, is 
fy such systems as VCRs rather than 
to be in works, although no specifics 
e. Some manufacturers, including 
roduced personal video without 


In related action, Japanese LCD TV manufacturers are 
making 2nd attempt to have their products exempted from 
U.S. antidumping penalties, filing petition with Commerce 
Dept. asking that "handheld, portable" LCD TVs with sereens 
in. or smaller be excluded from penalties. Petition follows 
earlier, unsuccessful attempt by Japanese companies to get 
international Trade Commission (ITC) to exempt all LCD 
sets from dumping duties (TVD Dec 14/87 pll, Aug 31/87 


: Latest petition was filed by Matsushita, Casio, Citizen, 
Hitachi, NEC, Seiko and Toshiba, according to Stewart 
Rasen, N.Y. attorney representing all 7 firms in action. 
Same companies filed first petition in April 1987, requesting 
exemption of LCD TVs from dumping case on basis that they 
have no impact on domestic TV market. Request was 
rejected by ITC and appeal is pending in Court of 
International Trade. New petition was filed with Commerce 
under provision of Trade Act of 1988 that allows for 
reconsideration for merchandise that didn't exist at time of 


apa deguam Rosen said there's no timetable for 


Some exporters face dumping penalties as high as 
tidumping review (TVD April 17 

believed to be responsible for 

panel displays to U.S. in recent 


94% under most recent an 


p10). Dumping penalties are 
drop in shipments of flat- 


___ Bose introduced 3-piece | 
including 2 "softball-sized" ouds 


able in fall for 
kshelf speaker set, 


May 22, 1949 


AMERA: Toshiba's electronic still « 
oh bate ic card in place of magnetic dise (TVp ts 
s 9) will be shown at Consumer Electronics Show June 
As described here in March, camera has = ~: “8 
* onitoring or playback. Also scheduled fop D 
" that can store uP i — still pict 
i io “captions” on 120-min. igital audio tape (p 
ba tee Toshiba and Fuji are seeking standardization ~ 2 


card photography format. 


Meanwhile, Sony last week introduced new line of 

ProMavica professional still video cameras, recorders, 

layers and transceivers uSINg Hi-band format with 509_); 
horizontal resolution. Unit has separate CCDs for lumi 
and chrominance. Digital image handler transmits an "aes 
receives color video images over standard phone lines, 
digital leased lines or ISDN. Recorder-player has inputs ~ 
outputs for N TSC composite, RGB analog and component 
video. Battery-operated portable still video player also _ 
be available. Products go 07 sale in late summer via Sep 
Still Image Systems Div. 


—_—_ 


Perfect timing: While receiver manufacturing 
industry is gathering in Chicago for Summer Consumer 
Electronics Show June 2, First Annual Conference on HDTy 
will be holding 2-5 p.m. session on TV set manuf: in 
at Marriott Marquis Hotel in N.Y. Panelists at May 31-June 
2 conference sponsored by Meckler Conference Management 
and HDTV Newsletter will include EIA Pres. Peter 
McCloskey, AEA Pres. Richard Iverson, Thomson Vp Joseph 
Donahue, Zenith Consumer Electronics Pres. Robert H. 
MIT's William Schreiber, Sun Microsystems' Charles 
Poynton. Information: Meckler, 11 Ferry Lane West, 
Westport, Conn. 06880 (203-226-6967). 


Sharp will establish European hq in W. Germany to 
control production and sales of its 12 European subsidiaries 
and procurement center in Singapore to unify its Southeast 
Asia subsidiaries.... Sony has set up subsidiary in Tokyo, 
Sony Procurement Service Corp., to manage exports and 
imports of Sony-made parts around world. It employs 100, 
expects annual sales of about $345 million... Sanyo 
establishes international parts procurement center in 


Singapore to buy components for its factories worldwide, 
plans parts center in U.S. in future. 


Crazy Eddie management has given unsecured 


creditors plan for restructuring debt payment and long-term 
business plan to return to profitability. Ficancially troubled 


retailer has 21-day moratorium on debt payments in effect 
and is working with banks and major vendors to restructure 
operations around 26 most successful stores, spokesman 


said. Details of business plans weren't disclosed. Retailer 0 


pr announced i 
eclining sales an ; ; : 
p13). es and depleted working capital (TVD April 3 


Videogame Update: 
L.A., to Hace te: Sega has selected Bozell Inc. 


videogame syst ‘ 
has lipcene bnew —— (TVD May 1 p16)... Nintendo 


meee Micro. Gages a ae 

€ in Nintendo's World of Nin ages 

i tendo retail displays. 

Point af. won Permanent Display of the-Yesr Ae’ from 
of Purchase Ad Institute. 


Micron T. 
$38. schap! 

ynamic random access 
‘ : mem 
Cron will pay TI royalties 


agreed to pay Texas Instruments 


2 million in settlement of patent infringement suit 0° 
ory (DRAM) technology- 
for past use of chip patents- 


t was closing 17 of its 43 stores because of 


ad campaign for its new 16-bit home 


ames USA. Products are authorized for 


tubes, ry 


ge 


i", a 


q? 


fFRe ERTF 


LACK FOR YEAR: Emerson posted 
ay dated net profit in full year ended erst 
» gillion ¥ gh es (see financial table). Company had 1, 

45% illion loss yea? earlier. In 4th quarter, Emerson 
616- 1 a profit on 30.4 % higher sales, vs. $5.2 million 
a year-earlier period. 


| ‘tical reason for the turnaround at Em 
Cc ey as a whole, is that a tremendous oversupph, ae 
the a clectronics products has evaporated," said Pres 
gonsu iene "Last year's glut depressed prices to a . 
stephen low. But in the past year, shortages developed 
aw 2 and have been continuing for almost 9 months, It 
worl that they will continue for the rest of this year," 
appe cited "Si ificant improvement" in Emerson's , 
os “ons, and said company is optimistic about coming 


recoton reported 10.3% increase in net in first 
arter ended March 31, on 5% higher sales. Pres. Robert 
Bcc hardt said demand for Recoton consumer electronics 
ries "cemains strong as dealers continue to expand 
the assortment and number of accessory products offered." 


pest Buy net declined 25.6% in year to March 31, on 
5% higher record sales. Retailer had net loss in 4th quarter 
on 1% lower sales. Best Buy blamed 4th-quarter loss and 
reduced yearly earnings on non-recurring costs associated 
with closing of video rental departments in all but 2 of its 


retail superstores. 


| Atari net fell 42.1% in first quarter, on 10% lower 

sales. Operating income plunged 59.5% to $6.2 million. 
Pres.-CEO Sam Tramiel said videogame sales "declined 
significantly," because of “alleged unfair monopolistic 
practices" of competitor Nintendo. Company also was hurt 
by shifts in currency exchange rates. Atari said Federated 
Group subsidiary was treated as discontinued operation, and 
: Atari is still "reviewing the various options available to it 
) relating to the ultimate disposition of Federated.” 


Polk Audio earnings dropped 9.3% in year ended M 
) March 26, on 23% higher sales. In 4th quarter, net rose 12%, 


| on 18% higher sales. 


BMC Industries, producer of shadow masks for color 
tubes, reported 76.6% higher net earnings in first quarter 
ended March 31, on 9.6% higher sales. Chmn. Robert 
Carlson said that despite big increase, profits failed to meet 
expectations partly because of production of prototype 
large-sereen HDTV masks at Muellheim, Germany, plant. 

—_+—_ 


a Funai has begun exporting color TV sets from U.S. to 
7 Japan, Tokyo ne fate First U.S.-made model to be | 

| shipped to Japan is 20" stereo set, priced at about $575 in 
Japan. Sets are made at Cal. factory of subsidiary Funai 
: USA. Funai expects to sell 10,000 sets per month. One 
larger screen U.S.-made sets will be shipped later, it sat 
Taiyo Yuden's That's America Div. said it will unveil 
line of Sr tio cassettes at Consumer Electronics shar that 
opens in Chicago June 2. Line includes "world s f iy pure 
metal cassette for the high-bias position, it said. Tapes 
will be in 74-, 90- and 100-min. 


i 743 
Foreign investment in Taiwan he Gog L pele ven 
ee in first 4 mont ie ais Affairs Investment 
a ial ¥ i liances 
eT hy Electronics and electrical app 


accounted for 15% of total. 
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high- ery is being built i 
gh-technology trade center, obtion tad han Polen 


ashington Convention Center. It will i 


have Fisy sssembling list of contributors and expects to 

Exhibit will fe of display equipment by end of June 

bes yt ave constantly changing array of interactive 

~ cake and will give visitors "hands-on" demonstrations 

oe ucts, IVIA said. Showcase will include home 

rah me Ha center, "transporter room" that lets visitors 
vel via interactive media to exotic locales," simulation 

room, giant interactive video wall. ‘ 


Other members of IVIA with consumer electronics 
interests include American Interactive Media, Go-Video 
Image Entertainment, Panasonic Industrial, Philips & Du 
Pont Optical, Pioneer Communications, Teac, 3M. Laskaris 
said project has drawn attention of David Sarnoff Lab 
(formerly owned by RCA) and Intel, owner of rights to 
Digital Video Interactive (DVI) Compact Disc technology. 
Details: IVIA, 1900 L St. NW, Suite 500, Washington, D.C. 
20036, 202-872-8845. 


————_i—_ 


China produced substantially more than 10 million 
color TV sets last year but just over one million color tubes, 
China Electronic Journal said, adding that 1990 will be big 
year for phasing in domestic tube production. Shaanxi Color 
Kinescope Factory will be capable of turning out 3 million, 
Matsushita joint venture Beijing National Color Kinescope 
Factory scheduled to reach 1.8 million annually. Other new 
or expanded tube plants are under way in Tianjin 
municipality, Shenzhen economic zone, Hunan and Sichuan 
provinces. 


Cleaning system for projection TV screens will be 
among product introductions by Philips Consumer 
Electronics accessories opera’ 


Show. Cleaning solution and ; dust 
from rear-projection TV screens without marring picture 


quality, company said. Compact Disc cleaner ($40), which 


Philips said au' 
unveiled. Also new i 
system for TV or audio 


stereo. 


f-line Sony Discman portable CD player, at 
$1,100 Spo receiver — first canoe 
's digital si processing 
pence Oates special ICs for digital control of tone 
ttings equalization, filtering, reverberation and delay, 
mi lb Surround Sound, dynamic range compression and 
maa Set has 130-w-per-channel amplifier. 


N.Y. 
realized because 0 


Financial Reports of TV-Electronics Companies 


: information not 
These are atest reports 2s obtained during past week. Dash incicates 
avalable at press time. Amounts expressed in dollars. 


1989-qtr. to March 31 
1988-qtr. to March 31 


1989-qtr. to April } 
1988-qtr. to April 2 


1989-9 mo. to March 31 
1988-9 mo. to March 31 
1989-qtr. to March 31 
1988-qtr. to March 31 


1989-year to March 31 
1988-year to March 31 
1989-qtr. to March 31 
1988-qtr. to March 31 


Cablevision Systems 
1989~qtr. to March 31 
1986-qtr. to March 31 


Carolco Pictures 
1989-qtr. to March 31 
1968-qtr. to March 31 


1989-6 mo. to April 30 
1988-6 mo. to April 30 


1986-year to March 31 


1989-qtr. to March 31 
1988-qtr. to March 3) 


Financial News Network 
1989-9 mo. to March 31 
1989-qtr. to March 31 


Great American Communications 
1989-gtr. to March 31 
1988-gtr. to March 3) 


1989-9 mo. te March 31 
1988-9 mo. to March 31 
1989-qtr. to March 31 
1988-qtr. to March 31 


1989-gtr. to March 31 
1968-qtr. to March 31 


1989-year to Feb. 


Tele—Communi cations 
1989-qtr. to March 31 
1988-qtr. to March 31 


WestMarc Communications 
1989-qtr. to March 31 
1988-qtr. to March 3) 


"Includes special credit. 


results unavailable. %At average exchange rat 
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; who retired as EIA Consumer Electrg,; 
Pinkett fe exec. dir. after 19 years with ¢ ee 
association, is succeeded by George Hanover, form ne 
engineering dir... Robert Pfannkuch, 54, relinquishes cpp 
title at Rank Video Services America (RVSA) June ] in 
preparation for planned retirement next year, but will 
remain chmn. through 1989, after which he will become 
technical advisor and board member of other Rank~o 
companies; assuming CEO duties will be new Pres, Philip 
Clement, currently exec. vp-CFO of Bell & Howell (B&H), 
John Ehrisman, moved by parent Dynascan from Cubes 
Electronics Group mktg. vp to Lloyd s Electronics VP-gen, 
mgr., succeeding Randall Marx, resigned. 


Harry Taxin named pres. of Sony's new San Jose, Cal, 
technology & engineering center... Heinz Hagmeister 
appointed N.V. Philips Components Div. CEO for worldwide 
IC activities, in realignment; Hagmeister also heads Phijj 
Business Group in Eindhoven; James Dykes, Signeties 
pres., heads U.S.-based Business Group... Leif Lundin, 
former Bang & Olufsen Sweden pres., moves to Bang & 
Olufsen America as pres., succeeding Robert Cavalco, who 
heads company's sales efforts... Alan Elliot, ex-GTE, joins 
Code-A-Phone as North America field sales dir. 


Peter Tijanich, ex—Minolta, joins Denon Tape Dept. as 
eastern regional sales mgr... Richard Resnik joins Franklin 
Computer's Education Div. as national sales mgr., 
educational products... Richard Dyer, former exec. vp & 
COO, elected Peiree-Phelps chmn.; Brian Peirce 


& \&3\ AUXUXdXM 


2Q 


advanced to planning & development vp from Parts Div. gen. 


mgr... Minoru Masadu, Tokyo Electric Power exec. vp, 
nominated as Japan External Trade Organization chmn... 
James Chang, from Houston office, named Information 
Div. dir. of Taiwan's Coordination Council for North 
American Affairs, with hq at 159 Lexington Ave., N.Y. 


Pres.-COO Mickey Hyman and Vice Chmn. Norman 
Solomon have resigned as part of "major restructuring” of 
Pickwick Entertainment; Chmn.-—CEO Jan Weinberg 
assumes COO responsibilities... RC A/Columbia Business 
Development & Planning Vp Rebecca Dragiff departs to 
become consultant and board member of Kaufman, Gelfand 
& Hoffman family-controlled investment management 
company... Michael Kirsch, ex-Coleco, joins Kids Klassics 
as exec. vp, replacing Bob Sigman, resigned to pursue 
entrepreneurial interests... Dana Miller promoted to mktg. 
coordinator, Turner Home Entertainment... Bill Burton, 
Wax Works/Video Works, elected NAVD secy.-treas. 

—_s— ‘ 

Kenwood forecasts car stereo equipment sales will 

total $373.1 million in fiscal 1991 ending Nov. 30, 52% 


mon sen vyuz 


increase in year. It said it expects much of increase te come 


from expansion of Japanese sales through formation of new 
we network there, rise in OEM sales, introduction of 2° 
products. Kenwood also predicts sales gains in Europe, 
particularly in U.K. and Italy. European sales are forecast 
to increase to $111.9 million, from $67.2 million. 


_ Color tube glass plant in Thailand will be built in 
joint venture of Japan's Asahi and Siam Cement Co. Wis 
production beginning in 1991. It will supply glass to axpott 
and Mitsubishi color tube plants in Thailand and will 
some of output. Mitsubishi tube plant there will 
13-20" tubes to Japan beginning in July. 


__, Smith Corona enters handheld reference product 
with spell-checkers at $99 and $159. 


— or 


autho 


allied Fields. 
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proadcast - Cable 

s WARNING: Congress lays it on at NCTA 
dvising that time to resolve problems is slippi 
positive it can deal with problems. pping 
14,438. (Pp .1, 5) 


convention, a 
way. Industry 
convention attracts 


ES ACCEPT NBC compensation plan after 
pes, who says market-by-market 
BC and CBS hurt network-affiliate 
partnership. Details of NBC-Sears tie-in. (P. 2) 
CABLE URGED TO PAY 
service, Hill staffers say, 


moves. (P. 

MOONEY OFFERS 4-POINT PLAN to cable as cure for 
political problems. NCTA pres. tells convention opener 
prospects are ‘spectacular.’ (P. 6) 


HEED to rates and customer 
in order to fend off reregulatory 


FCC APPROVES MERGER of Time, Warner, grants ATC 
18-month waiver of broadeast-cable eross-ownership rule. 


WCI and Chris-Craft settle. (P. 8) 


SIKES CHMN., MARSHALL AND BARRETT COMRS.: 

That's expectation at weekend, although Senate leaders have 
been told nothing. Smith and Goldman wait for other White 
House appointments. (P. 1) 


ITES: ABC takes 9 AT &T 


ABC, CBS CHOOSE SATELL 
in deals worth $2 


transponders, CBS 12 from Hughes 
nillion. (P. 11) 


H POLITICAL 


CABLE LEAVES DALLAS WIT 
k (1) forewarned by 


annual NCTA convention last wee 
capital on Hill, and (2) upbeat that it ean dea 
current good relations with Congress are at 
handling itself is widespread and growing (P- 5). 


Industry also showed it was listening, 
NCTA Pres. James Mooney opened co 
imaginary and by offering industry m 
NCTA board meeting May 
Board aired political question 
Were leveling off. "There's 2 very 
(p. 10). He also said industry will 
examine that benefit through Serie ft 
announcement that surprised industry ‘P 


Conyright © 1989 by Warren Publishing, 
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1 with po 
risk and that 
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Consumer Electronics 


NEW VHS FEA T UR a — ystem -— 
rame location syst 


LAID- 

* a eas CES sees accent on profits and firming prices 

aa gh-end products take over and no major new categories 
reakthroughs are in sight. (P. 14) 


aige st” FACES new competition from NEC and Sega 
which claim their 16-bit videogame systems have better 
graphics and sound than current games. (P. 15) 


VCR SHIPMENTS from Korea and Taiwan up in first 
quarter, giving those countries nearly 1/3 share of U.S. 
imports. Total imports up in March. (P. 16) 


GOOD YEAR FOR ZENITH and industry seen by 
McCarthy, who eyes another price increase after 3 in single 
year. Camcorder pricing seen as problem. (P. 17) 


U.S. CITES JAPAN as unfair trading partner under Super 


301 provision of 1988 Trade Act, action that could lead to 
trade sanctions within year. (P. 18) 


CHINA imported by Canadian firm, 
ant there will assemble 100,000 
(P. 18) 


220,000 TVs FROM 


president says. New pl 
large-screen sets annually. 


> 


high yen. (P. 19) 


Cable industry left sticky hot Dallas and 38th 
Congress that industry is quickly using up its political 
le heard time and again that 


‘tical situation. Cab 
if concern among members with way industry 1s 


arnings didn't fall on deaf ears. 
able that its political woes in Washington aren't 
ss those concerns (p. 6). At close of 
"very sensitive” to politics of the day. 
rates -— subject of much criticism in Congress -— 
t deal with it," Mooney said of Washington situation 
: social benefit. Jesse Jackson said he intends to 
Rainbow Coalition will hold across country this year, 


ed that w 


n, is a violation of Federal statute (17 USC 101 et seq.) 


4 
La 


cus of show, but this week perso : 
mary event, with Sony showing pn, Sm V1d€0 Combinat; 
Lig 5" VHS models, P § new 4" Vide ations wil] be even 
4" and : » Fanasonic Perhaps Previews arp and Hit . imelight than they 
of ns vHS-C version. These are Precursers of ht Viewing own full itachi repeat; ey 


al to let them be anything but Chitlog ee Products 


videodisc is off to 2nd, more realistic start, wit j 
although some manufacturers choose to call it ony. 5M Core entering both hardware and software 
; > Te . 


seems moribund, with not a single "clip" or min; 
feplayed in Chicago in 1987. p OF Miniplay 


CES will also see first serious attempt to introduce consum ill gra 
J s J 0 i i 
eamera maker —— Canon, with its widely advertised Xapshot -- ines Chale Base a ane cher. 
up ’ 


; ; : 
If there's major product phenomenon of this CES it's success and proliferation of videogame (see 


separate report in this issue). Biggest exhibit will be h eee : é : 
software suppliers -- so big that Nintendo will supply ding) Beas Sq.-ft. area occupied by Nintendo with its 


Digital audio tape (DAT), now real ho-hum topic, will show u in i 

gi a pe 2 pic, Pp again in couple of car pla 

Nakamichi's $10,000 "consumer product." Show sponsor EIA continues to invite "enemy" tae tts oe —- has 
RIAA Pres. Jason Berman as keynoter this time, and he's expected to make rather conciliatory speech but 
stress that home digital recording could cripple record industry, as if anyone cared much about subject any 


more, in context of CES. 


™ : 
rin sight and fewer titles available today than were 


Current products are fine, thank you. Home fax and home cellular currently seem to promise much 
more than home digital recording. Dealers may shop CES looking for bargains, but they won't find many. In 
some cases, they will just be looking for hard-to-get products at any reasonable price. Business is good, 
sales are headed for records and prices finally have bottomed out and are heading upward. 


Consumer electronics industry will get its publicity fix and. the 2,000 or so media representatives will 
get their annual gadget fix, focusing largely on esoteric or unavailable products, as real show -- the wide 
variety, diversity and quality of consumer electronics -- largely passes them by. 


f ‘ . f the 
i Chicago really ha "seen CES." If you plan to visit every one o 
bod ene Le aan aes walking the 13 miles of oe at ee -- you ¥ eis gions Boe way 
or _— 
only 1.2 min. ‘bit. If you take out an hour each day to eat, visit a seminar 
hes arpa H down to one min. per exhibit. 


4 couple of videogames -- you'll be cut 


xt-generation" videogames will be in full swing 
that each says has more, better and faster 
panies expect to mount strong challenge to 
uccessful 8-bit system but says it has no 


TENDO: Battle of “ne 

iver 16-bit systems 
es . Both com 
e market with s 


ADVANCED COMPETITION FOR NIN 
by fall, with Sega and NEC planning to deliver 18 
graphics and sound capability than existing system 

Nintendo, which currently dominates U.S. videogam 


eee ane fall with TurboGrafx-16, 16-bit 
, market in early fall with tur x-16, Lo- 
«oc is entering U.S. videogame ©. pasine (TVD Nov 21 p9). Videogame 
NEC Home Electronics is Td in Japan for last year as P oak Memory (CD-ROM) player for 


re oe tll Bove ees peripheras such 2 Osi tine 
“tuipment, and adapter that le pers and NEC. Wirt said "at least 20 titles” 


elo 
rovided by 3rd party are by next year. Games will be programmed 


ill be " f soft 
Software for NEC game will xpects flood 0 : ‘stributed in U.S. tay 
ont be available by Christmas, aN ve sige of credit card. TurboGrafx will be distributed in through 
_ to "TurboChip" game cards | 


a ‘£ 


VA 
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NEC wouldn't give sales projections },, ,,. 
C Engine but includes new controller Wirt 
ts. NEC will display product ‘la 
tronics Show (CES) starting this weekeng 


16—TV DIGEST 


i i id. 
stores and consumer electronics and other shee iil ph! OP 
said it expects to sell out by year-end. Technic y; oe tition oa 
one game card. In Japan, PC Engine has installed base of 1. 


appointment at Nikko Hotel in Chicago during Consumer Elee 


rtainment operation, headed by Com 
"gist product" of new NEC Home Ente LL ot . OMputer 
i ior V Keith Schaefer, who predicted NEC will supply spa peat ~ rar be. they 
Products Div. Senior Vp ‘nment, and many of the products in the line will be compatible and hay. 
.' , d 4 years at Atari, where his last job was exee, 
tion. Asst. Vp Wirt, also Atari veteran, is responsible for ene yp and marketing of 
TurboGrafx and all future products of Home Entertainment group. Other es cers ore — comes 
under NEC's Audio/Video Div., have backgrounds in videogame hardware and s rsonals column) 


i i i 16), which will be 
ga is forecasting "fantastic" sales of Genesis home videogame (TVD May 1 p16), which \ 
er in fabs = fall for less than $200, Mktg. Dir. Al N ilsen said. He oS Ga phos reer 
hardware accessories and software that will add "new dimension in game play a oe oe eclined to give 
specifics. Sega also will announce 3rd party software agreements with large ae r : ey copes and 
software titles for Genesis, Nilsen told us. Software for new system will include titles on existing 
arcade games and new games developed exclusively for Genesis, Nilsen said. 


Game is described as 


is vi ili ice si i but doesn't include opti 
Genesis videogame has stereo sound capability and voice simulation feature, ional 
CD player as does NEC system. "We have the capability to add a CD-ROM player, but we don't feel the 
price point is right for U.S. consumers,” Nilsen said (TurboGrafx game plus CD-ROM system would list for 
about $600). "We'll introduce a CD-ROM player and peripherals when the time is right. 


U.S. videogame hardware and software sales will be about $3 billion in 1989, Nilsen predicted. He 
wouldn't estimate Sega's market share or sales for year, but said Genesis should allow company to gain on 
market leader Nintendo. New game will help promote Sega's existing 8-bit Master System by building 
consumer awareness of company, he said. NEC's Wirt also declined to estimate videogame market share, but 
said TurboGrafx should enable his company to become next major game supplier. Other major U.S. 
manufacturer, Atari, reported "significant" decline in videogame sales in first quarter (TVD May 22 p19). 


Nintendo spokesman said company will meet challenge of new videogame systems by introducing flood 
of game cartridges -- as many as 45 in 2nd half of 1989 -- for Nintendo Entertainment System. There 
currently are 150 games for NES, he said. For time being, Nintendo will attempt to increase U.S. household 
penetration of its 8-bit system, rather than introduce more powerful unit. Nintendo announced last Nov. 
that it would introduce upgraded version of its Family Computer videogame system complete with 16-bit 
CPU, in Japan in July (TVD Nov 28 p13). No export plans for that product have been disclosed. At 
Consumer Electronics Show, Nintendo will debut Game Boy portable game-player, based on Family 
eae pe in — (TVD Jan re. pl6). Nintendo's Japanese parent has signed licensing agreements 
with 21 software manufacturers to uce games for handh i i : 
10 kattwacs aaationt ae Pp g eld device with b&w LCD screen, expects to sign 


CES will see huge space devoted to game hardware and software. i . : 
strong attention there, whether at this late date they can successfully nate new 16-bit systems will attract 


lower priced) Nintendo -- whose trade name has becom tL noe heavily entrenched (and 
answer in considerable doubt. © Synonymous with videogame —~ is question with 


KOREA, TAIWAN BOOST SHARE OF VCRs: Non-Japanese s 

: : A oure 
shipped to U.S. in first quarter of 1989, up from 21.8% in same 1988 periey eer oe 323% OF total VCRs 
Statistics show. Total VCR shipments here rose for 2nd straight month fh ¥ 


! » Vonmerce Dept. im 
happened since Oct.-Nov. 1986 -- and imports were up slightly in first qu 


port 
March ~~ first time that's 
for 4th month in row and were up sharply in first 3 months, arter. Color TV imports increased 


VCR decks delivered to U.S. market totaled i 
; S. m ed 1,056,000 in M 
shipments fell 6.1% to 778,900, while Korea's rose 34.1% to 225,900’ ay se 0M March 1988, Japan’s 
ieee irst quarter, VCR deck imports were up 0.8% to 2,754,500, 7.10’ increased 23.9% to 
‘8%; Korea 678,400, up 51.7%; Taiwan 157,000, up 7.9%. Ja, an's 67 pan shipped 1,863,800. 4 
months is lowest of any quarter. Pan's 67.7% share of VCR pean 3 


Complete color ay set imports, including color TV kits with n; 
quarter. B&w TV shipments were down 2.9% to 706,000, Biting fe eee tubes, j 


al TV at 2,875,400, up 9.400" For tit, 


oe @ 


| er bd 


ppg 


a is , 
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Kenneth Wirt, former strategic planning vp, named 
asst. vp of newly formed home entertainment (videogame) 
operation of NEC Home Electronics, reporting to Computer 
Products Div. Senior Vp Keith Schaefer; Wirt and 
Schaefer are former Atari executives; other home 
entertainment appointments: Nancy O'Brien, ex-Parker 
Bros., joins as videogame hardware product mgr.; Randy 
Severin, ex-Mindscape, named videogame hardware asst. 
product mgr.; Tricia Latz appointed videogame system 
product specialist; Jeffrey Weitzer, ex-Sega, joins as 
videogame software mktg. mgr.; Carol Balkcom, 
ex-Mindscape, named videogame software product mgr.; 
Richard O'Keefe, ex-Electronic Arts, to software 
engineering mgr.; Takashi Shingu is planner; Phil 
Rosenberg, ex-Worlds of Wonder, national sales mgr. 


Kiseung Lee, former Samsung America mktg. vp, 
moves to parent company in Korea as worldwide mktg. dir... 
John Hatch, PR dir., named American Electronics Assn. 
vp... Tadashi Wakayama, former International 
Operations-Electronic Components Div. administration and 
planning senior mgr., appointed Toshiba America Electronics 
Components pres., succeeding Takeshi Nakagawa, who 
moves to Toshiba Semiconductor Group in Japan as 
worldwide business planning senior mgr... Michael Fisher, 
ex-Sony, joins Dicon Systems (security systems) as pres., 
succeeding Steven Chepa, named chmn.-pres., Dicon 
Systems of Canada. 


Michael Woolf appointed pres. of Franklin Computer's 
newly formed Database Acquisition & Development Group; 
other appointments: Lisa Goorfin, mktg. mgr., promoted 
to mktg. dir.; Mary Beyrent, sales supervisor, advanced to 
sales coordination mgr.; R. Balasubramanian named 
software systems head... Michael Plaksin, ex-Epson, joins 
Packard Bell as consumer products national sales dir., new 
post... James Lee appointed pres.-gen. mgr. of Velodyne 
Acoustics (subwoofers), San Jose, Cal. 


Kevin Johnston, ex-Radio Vision Video and Lorimar 
Home Video, named sales and mktg. vp, new NAC Home 
Video unit of Gold 'N M Communications... Promotions at 
Vestron Video: Kevin Kasha to national sales mgr., Don 
Gold to western national accounts dir., Roy Millonzi to 
eastern national accounts dir., Tom Sykes to east central 
regional sales dir., Scott Fields to southeast regional sales 
mgr., Steve Nurme to northeast regional sales mgr., 
Brenda Wooding to asst. national mktg. mgr... Joseph 
Miller promoted to finance vp-treas., New Visions 
Entertainment. 

—i——_ 


Domestic employment in electronics industry in 
March was 2.62 million, up 1.9% from March 1988, American 
Electronics Assn. (AEA) said. Total was down 20,000 from 
end of 1988. In "other" category, which includes consumer 
electronics, instruments and medical electronics, 
employment increased 4.3% to 622,800. Other segments: 
Computers up 4.4% to 467,300, semiconductors up 2.3% to 
263,900, other components down 0.8% to 391,300, software 
and programming up 12.8% to 302,000, communications 
equipment down 95.3% to 572,700. 


Tandy has opened 216,000-sq.-ft. personal computer 
assembly plant in Ft. Worth to produce portable computers 
made jointly with Matsushita and c ing Panasonic brand 
name. Plant has capacity to assemble 5,000 computers per 
day, Tandy said. Products are for N. America, Europe, 


Australia. 


Financial Reports of TV-Electronics Companies 


These are latest reports 2s obtained during past week Dash indicates information i 
available at press time. Amounts expressed in dollars. Parentheses denote jon 


Company & Period 


Hitachi® 
1989-year to March 31 
1988-year to March 31 


48,496 ,000 ,000 


406, 
39,801,000 ,000 999 , O04 


1,036 000, 699 


Matsushita Electric® 
1989-year to March 31 
1988-year to March 31 


41,699,000 ,000 
38 , 387 ,000 ,000 


+617 000, 
1,247, 10000, 


Sony® 
1989-year to March 31 
1988-year to March 31 
1989-qtr. to March 31 

1988-qtr. to March 31 


16,252,500 ,000 
11,782,000 ,000 
4,252,300 ,000 
3,086,400 ,000 


549,000, 009 
282 , 100 000 
109 ,000 909 
69,800 000 


Notes: At rate of 132 yen=$1. Per ADR. 
Se 
HIGHLAND PLANS: Highland Superstores will continue 


ta 
plans to expand number of retail outlets nationwide, despite mess4 
13.3% earnings decline in fiscal 1988 that company 


attributed to increased expenses "associated with having HOTY 
more stores in operation,” 1988 annual report said. ers 
This is "difficult period” for retailer, but “with MecKi 
advancing technologies pointing toward a stream of new 
consumer electronics products, we foresee a further DEN? 
expansion of our marketplace during the 1990s,” company sends 
said. expec 
Highland opened 12 new stores in fiscal 1988, bringing wv 
total to 84 in 12 states. It also opened 154,000-sq.-ft. after 
distribution center near Boston to serve New England; it actio 
already has distribution centers in Chicago, Dallas, Detroit. 
—* sia SL I NEW 
(Chinese color TV sets now can compete with others in a 
quality, Ministry of Machinery & Electronics Industry said. hoot! 
Spokesiaa is quoted as saying average current model color 
set now can operate for 20,000 hours before breaking down, 
compared with 300 hours 10 years ago. Although Chinese poe 
sets now are competitive in performance, safety and come 
reliability, Ministry spokesman is quoted in China Daily as lead 
saying they still are backward in design. China has imported 
110 color TV production lines, has some 80 TV manufacturers. PAS: 
me "Tetris" videogame for Nintendo Entertainment oat 
rile 2 ie trae from Atari Games subsidiary Tengen 
’ has ment lawsuit by Sur 


Tengen against Nintendo (TVD May 1 pl6), was developed by 

2 Soviet computer programmers. Meanwhile, Super 

Bros., top-selling Nintendo videogame, will be focus of new 

ore Actiodtanaiaaa TV series. Show also will feature other 
cters from Nintendo videogames. 


death, Westfall ailure in Charlot 


tesville, Va. 
1960-1974, he led p chmn.-CEO of Comdial Corp. At ITT 


as producti 
pects of on, m: and other 
ife, 5 “§ _telecommunications Re a survived by 


< 


i. 


ees 


ue ere. steeee 


im Avjed Fields: 


proadcast 

GEN. SEEKS CURBS on beer and wine ads 

atening $900 million in broadcast revenues. Koop would 

+ tax deductions, require like amount of prohealth safety 
ves. NAB, AAF hit back. (P. 1) y 


poLicY CZAR PUSHED at House hearing. AT&T 


TV deh 
Heraelectronics official sees need for strong govt. 
ership to encourage industry's development. Chaseman 
stify- (P. 2) : 


ENNIS yOTES TO END cable compulsory license. FCC 
recommendation to Congress, where hearings are 


TV yIOLENCE BILL PASSED: Senate acts on voice vote 
after accepting ar on sex portrayals. House panel 


; action seen next. 
NEW NATPE RULES: Alcohol, food to be banned on 
floor. Size of exhibits and space to be scaled 


conference 
down over 4-year period. Celebrities must stay in their 


| booths. (P. 5) 

AD BOYCOTTS SUPPORTED widely by public to fight 

. back at ‘objectionable’ programming. Disputed findings 
come as publisher-backed group targets would-be boycott 


leader Wildmon. (P. 6) 


PASSIVE PEOPLE METER under way from Nielsen and 
. David Sarnoff Research, to be ready in 3 years: ) 


t 
SURGEON GEN. SEEKS CURBS ON BEER 
| Everett Koop last wee 


advertising in all media. At news con 
4 _ tell youth th 


| beer, Koop said "these ractices-.- 
F 4 letters to 200 members 0 
‘oct drunk drivin 


success." NAB fought back with letté 
pointing to industry's 10-year campaign 


counter to many of proposals. 


orn in controversy, 8F° 


5 Koop's recommendations were born U 
Fused to participate, © 


| broadcast and ad groups re 
| had planned to bar reporters and publ wes? inti 
| comers (TVD Dec 16 p3)- and broadcas 
other things, would: 
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NEW P i 
a J Seolpdid TUBE family, 'Vistascreen,' to be shown to 
picture, 31" Ss month by Thomson -- integral yokes, sh 

: and 35", eventually widescreen. (P. —: a 


EIA PREDICTS 4.7% rise i 

.7% rise in 1990 industry sales, i 
SecA forecast released at CES. ict etn tee audio 
products down from earlier report. (P. 9) 


CES--NEW PERSONAL VID 

ES: EO by Sony, Sanyo, 

ny ores from JVC, plenty of LCD projection systems 
S/VHS-C combos. Panasonic highlights. (P. 10) 


JAPAN'S VIDEO EXPORTS up in April, continuing 
resurgence of first 3 months. Camcorder shipments down 
from year earlier for first time. @. 11) 


PRICE-FIXING PROBE in N.Y. state investigates Hitachi, 
RCA, Sony, Toshiba, Zenith advertised price practices. 
Dealers’ records subpoenaed. (P. 12) 


TANDY CHALLENGES GOVT.: Roach proposes ways to 
encourage industry in CES keynoter. ‘Will foreigners let us 
sell THOR CD system?’ he asks. (P. 13) 


GOLDSTAR VIDEOCASSETTE plant being installed in Ala. 
to load Korean tape into shells, replacing color TV lines 
reportedly moved to Mexico plant. (P. 13) 

NEW ZENITH LINE features on-screen '3D' menus, more 
digital sets, emphasis on audio, price increases- (Pp. 14) 


pS: In move widely expected, U.S. Surgeon Gen. 
AN Wit strictions on beer and wine 


—mandated re : 


ads to athletic, social = 
Congress, day before Koop news cor erence, 
me g and substance abuse, and with point-by-point 


Dee. in which 


urt 0 red that it be opened to 
poe mendations that, among 


u 
pject to most of Koop recom 


vt. (2) Eliminate tax 


: : industry oF g° 
ced either OY product ads. (3) Prohibit use of 


conferen 
acked (TVD Nov 21 p3). Surgeon - 


pga ta it 
pod wh oe Ada pie 


ov {phi sg hp eer 


’ Semiconductor 
S are frustrating 
Ty S attempts to he 


p sit Cons 
mer no 
"pS shat Tandy has " 
poted bY retailer but also has "more U.S. manufacturing 
trom anyone else in the EIA" and, with Zenith, is one 


ele than \ { 
plants ajor y.S.-owned consumer electronics manufacturers, 


of 2™ . 
ed U.S. to help consumer electronics ; 
Bote ein antitrust law "to permit joint develonma: 
vit manufacture SS tae a berg ies ves (2) : 
. aw to n "putti 
changing vate differential between long-term and © s 
sorter capital gains tax." (3) Making R&D tax credit 
os anent. (4) Targeting research funding specifically 
3 ard promising technologies. (5) Enforcing trade laws. 


Joting that Tandy has plants all over world, latest ; 
a fe opened in China, Roach said U.S. products chonld 
ave equal acCeSS to Japanese market and expressed fear 
they might be frozen out of European Common Market after 
1992. 

Commenting on THOR recordable CD system, he said it 
yas "the only read, write, erase Compact Dise technology 
that is compatible with existing CD players," but asked: 

‘will foreign manufacturers permit us to sell a compatible 
technology?... Will the recording industry dominated by 
foreign companies permit us to sell a recordable compact 
disc?” He added that "they would... have to go to the 
courthouse or the Congress to stop us," but noted that "a 
U.8.-developed technology that Tandy is spending millions 
[on] is significantly impacted by decisions made outside the 


U.S.A." 


He also revealed that Tandy had developed a 
consumer-priced video telephone, but didn't market it 
because "the Japanese manufacturers got together and 
adopted a de facto standard that we could not get 
information on until... some Japanese manufacturers were 
ilready market-ready." 


He faulted U.S. semiconductor industry as being 
uninterested in consumer products for last decade. As for 
HDTV, he said FCC has most important role because it will 
choose U.S. standard. He said that standard shouldbe 
available to all manufacturers, with time schedule to permit 
U.S. producers "to be responsive." Govt. funds to support 
HDTV, he said, "should be limited to companies with 
Substantial engineering in the U.S. and a requirement ae 
licensing those developments to U.S. pe eteme 

* * * 


DAT home audio recording "could spell disaster a 


the i ; Berman said in C 
Music business," RIAA Pres. Jay +6 Bhott-tul 


prepared for delivery June 3. aie haiti in long run 


benefits for electronics manufacturers, 
it would hurt them as well. "It is our preference ae 
Mutually agreeable solutions through Saath = oata 
Conference table rather than in a courtroom, ne Sti oy 
teferring to hardware and software oka Be 
meet again June 9 in Athens (TVD May 29 p!t”- 
—_s— 
: ia plants. ‘ 

. UVC has started production in 2 Mal adits VCRs, 1s 

Video facility, making subassemblies and COM” 1-6 30,000 


jenn lies monthly, 000 f 
; 8 out 10,000 subassemblies “170, 
s\0ne year, Audid plant will build 160,008 

i Products monthly in 2nd half of 19990. 


jnished 


GOLDst ties 
ee ne LOAD Tape HERE Idstar wi : 
Created when 3 of its 8 TV prose Dl . “ 
o new plac, ade of V Production lines were lone 
announced last week, er aR A cos Sie toa 


Com an: s A 
annually ig being inc tupment t 


15-20% of Goldstar" 
7 of ar s Cassette business. Com 
ae million cassettes annually, 85-90% mee hea t 
Panies such as Kodak as well as to duplicators. ” " 


Mexicali plant was desi, 

‘ gned to produce 13-19" 
ng taking over production of “Sint fcom ~sspal 
ibe taten At press time, it wasn't clear what size color 

re been moved to Mexico. After videotape assembly is 

established in Huntsville, Koo said last fall, next U.S.-made 
products could be telephones, computers or computer 
monitors. In U.S., Goldstar representative at week's end 
ade “ede: ona on changes in Huntsville plant 

completely accurate," b i i 
ty Gee ci a » but made no details available 


—i 


Color TVs with MTS stereo now are in 17% of U.S. 
households, EIA Consumer Electronics Group estimated. 
Figure is up from 15% reported by CEG in Feb. Household 
penetration of other products, with earlier figure, if 
different, in parentheses: All TVs 98%, color TVs 96% 
(95%), LCD TVs 3% (2%), monochrome TVs 58%, projection 
TVs 5% (4%), VCRs 64% (61%), camcorders 8% (7%), home 
satellite earth stations 3% (2%), audio systems 91% (90%), 
compact audio 57% (56%), component audio 49% (47%), 
home radios 98%, Compact Dise players 16% (13%), cordless 
phones 23% (22%), phone answering devices 28% (24%), home 
computers 22% (21%), home security systems 12% (11%), 
prerecorded videocassettes 49% (48%). 


Ads & Promotions: Circuit City is testing both 

Young & Rubicam and J. Walter Thompson as agencies for 
its $25 million ad account... NEC is planning "major" ad 
campaign for its new TurboGrafx videogame, with DDB 
Needham Worldwide, as agency... Nintendo hand-held 
electronic games will be awarded in promotion for "Nintendo 
Cereal System" cereal from Ralston Purina. Also in 

romotion, one million cereal boxes distributed will contain 
$1 rebate certificate applicable to purchase of any Micro 
Games' Nintendo hand-held game... Pioneer is understood 
to be budgeting $12 million for videodisc and player ad 


campaign. 


Motorola's cellular phone patent infringement 
complaint against Finland's Nokia, Tandy and other 
companies will be investigated by US. International Trade 
Commission (ITC). ITC voted unanimously to consider 
complaint, in which Motorola is seeking to stop import and 
sales of portable cellular phones that it says infringe on its 
patents. Motorola said hearings on its request for 
preliminary relief are scheduled for July. 


Emerson's computer line at Consumer 
Electronics Show (TVD May 15 p14), covers full gamut of 
IBM compatibles, is designed to be sold to consumer market ’ 


through mass marketers. 
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Consumer Electronics Personals 


Richard Moss, ex-mktg. mgr., promoted to general 
sales mgr., Corning Asahi Video Products (CAV); Wendell 
Weeks, ex-Corning, named CAV business mgr... Akio 
Tanii, Matsushita Electric (Japan) pres., elected EIAJ 
chmn. for 2-year term, succeeding Hitachi Pres. 

Katsushige Mita... Heitaro Nakajima, Sony, and 

Johnannes Petrus Sinjou, Philips International, are 
recipients of first IEEE Masaru Ibuka Award for outstanding 
contributions to consumer electronics technology; they will 
be cited for development work on Compact Dise system at 
this week's International Conference on Consumer 
Electronics (ICCE) in Chicago. 


Robert Kuczik, national sales mgr.. prom ji 
Magnetic Products sales dir., new pot.” Robart Mallkathe 
moves to Quasar midwest zone mgr. from midwest zone 
regional Sales mgr., is succeeded by Thomas McCormack 
TV Div. mktg. mgr... Robert ert Bandel, ex-Kraco, joins 
; western regional sales mer... 
video products national sales mgr., spoioted Saree are 
portable audio national sales mgr., succe Curt 
Henninger, who moves to Circuit City; Kelly Smith 
mktg. mgr., succeeds Cyment... Robert Nichols named 
Shintom West customer service dir. 


Thomas Tucker, for many years in charge of advanced 


development for GE's consumer electronics operation, now is 


JUNE 5 ~ 
Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indicates infor < 
available at press time. Amounts expressed in dollars. Parentheses — 


Crazy Eddie 

1989-year to Feb. 26 253,398,000 (954,099) 
1988-year to Feb. 26 315,539,000 | (109,098"999) | ~* 
1989-13 wk. to Feb. 26 77,057,000 (27,560 009) 
1988-13 wk. to Feb. 26 88,359,000 (25,762,909) 


Falcon Cable Systems 
1989-qtr. to March 31 
1988-qtr. to March 31 


6,779,600 
5,624,200 


Microdyne ; 
1989-26 wk. to April 30 


9,502,000 


1988-26 wk. to May | 10,003,000 
1989-13 wk. to April 30 5,095,000 
1988-13 wk. to May | 5,371,000 


TCA Cable TV 


1989-6 mo. to April 30 37,256,000 
1988-6 mo. to April 30 33,105,000 
1989-qtr. to April 30 18,961,000 


17,011,000 


1988-qtr. to April 30 


Note: ®Includes special credit. 


pres. of GE's Asia-Pacific Area; he is interviewed about 
program to train Chinese managers in May 22-26 Beijing 
Review... John Murphy, U.S. field operations dir., named 
Apple Computer eastern operations vp-gen. mgr... Richard 
Cook, sales mgr., promoted to sales vp, Bondwell Office 
Automation Div... Janet Wells appointed Beltronics mktg. 
services mgr... John Sunderland named Audiovox cellular 
phones southeast region sales mgr. 


Stephen DeFrisco, ex-Axlon, joins Data East as 
videogame design dir... George Green advanced to Ricoh 
home office/alternate channels special account mktg. dir... 
Thomas Weintrob, Highland Superstores national buyer, 
VCRs and camcorders, adds phone products; Gary Bale, 
microwave oven buyer, adds major appliances... Fran 
Applestein, ex-Yamaha, joins U.K.'s Mission Electronics as 
U.S. sales & mktg. vp. 


Gary Hunt, ex-Karl-Lorimar Home Video, named New 

Star Video pres... KVC Pres. John Schuh to depart later 
this month; ex-MGM/UA Home Video Pres. William 
Gallagher retained as consultant... Qintex Entertainment 
Pres.-CEO David Evans to assume same title at United 
Artists Corp., which Qintex is buying... Changes at 
CBS/Fox: Michael Beck promoted to national sales mgt. 
based in Chicago; Scott Ryder, ex-Magnum, joins as 
regional sales mgr. based in Denver; Eric Trovinger, 
ex-Paramount and Baker & Taylor, named regional sales 
mgr. based in Cal... Ted Rosenblatt advanced to Media 
Home Entertainment foreign sales and administration VP; 
Barbara Hodgson promoted to PR vp... Ila Dane 
promoted to IVE mktg. services dir. 

_—_i—— 


Electronic voice-changing microphone that lets us 
sound like Darth Vader ooaaidae voices is being 
demonstrated by Ohio Art at Consumer Electronics Show 
Microchip-controlled Dynamike has jack for stereo 0 - 
box. Also at CES, Bondwell Industrial is showing line of 
Nintendo-compatible videogame joysticks. 


_ Taiwan govt. will close illegal "video parlors" a 
censed videocassettes from os are shown, 
Information Office Dir.-Gen. Shaw Yu-ming said. 
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DREAM OF CHINA as source or consumer of electronics 
explodes in Tiananmen Sq. American and Japanese 


SL. sees PD companies pull personnel out. Future in doubt. (P. 9) 
tinues- \*° 
q NG READY for fall and 1990s. Stringer LISTLESS CES MARKS CHANGE in industry focus. 
ces GeTT! blems in prime time, but affiliates prove upbeat Attendance is 57,446 at low-key event, but many exhibitors 
— Sion ys. year ago. (P. 3) satisfied. Major new products scarce. (P. 10) 
conve = 
a ; L INTEGRATION OKAY, says NCTA study. VIDEOGAMES IN CES spotlight again, as mS Sega, 
eijing yERTIC tment in programming benefits consumers, Atari, NEC display new ioe iil it ee Te 
lamed a ait as barrier to others. (P. 6) features numerous software introduc aes 
re i i i adful May with 16.2% 
i d cellular issues COLOR TV STARS in otherwise dre y 
alte MoCAW ~* ; Soe a aeuaie propomedeTGe 6) advance. Projection TV ms =m _— — off 
; to jump, >” sharply, camcorders rise by small m : 
2Hular ; : 
: able prices seen likely to 2 K at CES. 
DUSTRY FORECAST TV, “ & rd NEW TAPE LINES debut from Fuji and TD a i 
tn, sage tempoenty an: “eo PD Companies also unveil pene floppy discs and slew of audio, 
oi 7 $3,100 per sub transact! ny videotape promotions. (P. 
Ricoh ; 
NCH: Instructional and & umber of Japanese 
tg. dir... WHITTLE SERVICE SETS LAU ike MALAYSIA ATTRACTS growing nur 
yer, teacher's oe channels added; ads remain in aieateonkee firms trying to — eet yen. Latest in 
Bale, newscast. UP’. country are 0 . &. 
in : ign ownership ional and 
USHING AHEAD with cable foreign ; ‘MARATHON’ at CES features congression® ; 
eae ote. Plans set for June 15 hearing on nazionee security ak speakers who say consumers will play major role in 
toncems. Inouye, Patrick also speak out. (®. advanced TV. (P. 14) 
ed New i ing to propose up to 9-head machine at $995, says 10,000 
ANOTHER HDTV BILL: Hollings planning ‘ GO-VIDEO PRICES 2-he . P14) 
a $30 million in development rere see P orean-made VCRs will be ready for Christmas. 
ment Commerce Dept. policy paper. \'- ; 
i Inc. (PCI) barged in 
ited . Paramount Communications Ine. \TT L 
PARAMOUNT PUSHES TIME AND WARNER. 70 cations (WC) last oe with rh yarn 
mgr: on planned merger of Time Inc. anc I ee by WCI. (2) Locked Time same 
i - meeting June 8. (3) Set off legal you ws site writing bitter letter to PCI ae a oe h-ctep ail aneing 
fia (4) Pushed Time Inc. Chmn. Richard te On June 9, PCI filed Se mre of FCC licenses held by 
his integrity and sounding ominous nove. tee. It also soug itfenss 
n VP ey 6 feld as voting trus shares under terms of tender 
former Defense Secy- Donald eee) would allow PCI to take down 
Time Inc. If approved vip ia 
receiving all required FCC approv*'™ blow to Time-Warner merger. At 
share was described by sone Bie announced in March (TVD March 
user Tender offer of $175 cash ; Hi of that proposed oe s June 6, by pushing up value of Time stock 44 
owe the least, it's seen as chan bid made after market ¢ a at 170 WC] at 56, up 1/2, and PCI at 59-1/8, up 
a 008! }, 13 pl). Wall St. welcomed PCI bid, Mi | ang, Time close? fro. Time] will be more than $179 [per 
rf } Points to 170 per share June 7: Rake this one is over, the price 
20" | /4. "think realistically by the "Oy yp who follows 
| share," said Andrew Wallach, Dre 


q)% 


yo. 24 
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@ using consumer confusi 
A publ ty wiimost as confused as consumers) . = were many questions 


ons at of wait-for- »-re unequi about i : ‘ 
. q fear of repe color recession of ] abort to answer, Some Het ee pales 
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‘+e some current softness at retail, m 
Dest all they weren't even an issue, =a oT attendees Said business w j 
paling antages in lightly attended show -- itiwas aria were contin aS good, price increases were 
were 


aie ; uing in color TV (but 
exhibitors we spoke with seemed Satisfij ¥ to make appointmen ut not VCRs). There 
gins umer Electronics Gro Ted with new di , ts and to keep them. Most 
or acor EIA Cons up stressed 'quality," mensions of show, and D : yh 


reporting ' ‘ 
ve nded. Porting "94% of top industry retailers" 


one of contributors to lower attendance was 


ments ~~ retail sales people, for example, were barred iises thon enforcement of eligibility 


hey met requirements as buyers; 


Other factors in declining attendance: (1) Dealer base for i 
multistore chains take over from Ma & Pa operations, (2) Many manufact : 
sm product 8S early as March and April, and de alers already acturers and marketers are showing 


* ® -® 8 


Product category highlights: (1) LCD projection TV, shown by JVC iba, i 
sddition to Sharp. Panasonic's developmental compact reat=prolaction ne = eco oe ime: = 
ant-screen models JVC's (developed with Seiko Epson) seemed to have most detailed picture. (2) Personal 
video products combining small LCD screen with VCRs, already described in previous issues. (3) Handheld 
reference products, now developing into full-fledged computers, highlighted by multiprogrammable Sharp 
Wizard, Casio fold-out with Qwerty keyboard -- and particularly upcoming Atari MS/DOS compatible 
Portfolio at $399, with built-in word processing, weighing less than one lb. (4) Still video cameras, with 
Canon's widely publicized $995 Xapshot high-band magnetic recording system showing surprisingly sharp 
fi pictures, but with Toshiba shouting out "wait" by prominently demonstrating excellent results in digital IC 
card format developed jointly with Fuji (TVD March 27 p9). (6) Philips demonstrated CD-I for first time at 
any CES, promising industrial version later this year, display of consumer model in one year. JVC formally 


introduced CD+Graphics player at $500. 


Promised wave of new VHS-C products and publicity started at CES, where many new models appeared, 


as if on cue. VCRs that can accept both full-size and compact cassettes ("F/C") were shown by Hitachi, 


IVC, Panasonic and Sharp, all about a year off and appearing very high priced. Details on CES events and 


products, in addition products already covered in last 2 weeks, will be found elsewhere in this and subsequent 
issues. 


VIDEOGAME BOOM HOGS CES SPOTLIGHT: Biggest, noisics and unquestions>y ees ince 
Consumer Electronics Show (CES) last week in Chicago was Nit her reports, this issue). In addition to 


é : ‘ how (see ot : 
vid t products in otherwise dull s celilectiovot 
sings ror ong es ce Seen a Sal 


Nintendo's b&w portable game, Atari gained back some of lost attention by unveiling color LCD handheld 
> 


Videogame. a 
. ature, saying U.S. market isn't 

Nintendo kicked off CES activities by attackin 16-bit ye es" MKte. Vp Peter Main said. "We could 
ready for advanced systems. "There's no need oe ee Oe will be no market for ies er nda 
have i -bi i o." He preaicte -1o being. Nintendo said i 
fa eee 16 rhe: +: seat stick with 8-bit system foea0. Pro hee has 2.5" b&w LCD and stereo 
handheld yiteuatsanaceea show, will be shipped rps $20 Nintendo plans $13-million ad 

> > so ° 


i ich will 
Sound and uses interchangeable cartridges, which NN ) 
campaign for portable game, Ad Dir. William white anes tees ee pet 
at news conference shortly 4.096 colors on 3.5" LCD screen (up 
> 


i f und 
Atari unveiled color LCD game § tem. hics from palette 0 e time. It has 4~channel so 
Portable Color Entertainment System eee Cee link up to 8 players. *EpyX Inc. has agreed to supply 


to 16,320 pixels) and has connecting cab lable in Sept acini 
am Plays eredit card-sized game ee wine a: vith other § oftware 
ware for system and Atari said ! 


12--TV DIGEST : . " a is 
: in Silicon Valley and will be produced in U.S., although LCDs wil} E 
Portable game was develope pan Atari Pres. Sam Tramiel said. Atari plans major Ty a . 7 


i i liers in Japan, . : , 
sourced from unidentified supp P s could be up to 100,000 units, depending on availability of bso" 


i id. First-year sale ‘ . 
LC haNeate cata’ ead Atari an to introduce 16-bit home videogame system at "close to $100" by & feD 
1990 first quarter. Atari also introduced 5 new software titles and light gun peripheral ($25) f or its 2699 | jp geile 
7800 videogame systems. Company announced it will ship 20 additional game cartridges for its 2600, 7800" AP ct 
and XE videogame systems by year-end, raising total to nearly 200. “ 
rowds with its new Genesis system, which it showed for first time. It also introg a 
moda a drew oe that aiiewe long distance play of games over phone, as well as 12 new games for ite else ’ 
Master System. Sega said it has signed up 20 third party software developers for new system. Mktg. Dir. 
Alfred Nilsen said Sega expects to sell out 16-bit game before year-end. 
R ent video. e market is now 4-horse race, with addition of NEC. While Nintendo claims 30% of 
hardware and software sales, other 3 have vowed to be "next generation" leader, and each tried to tout its 
new product as revolutionary. NEC didn't have booth at CES but showed new TurboGrafx game in Chicago 
hotel. Like Sega, NEC expects to sell out of product in first year, said Home Entertainment Asst. Vp 
Kenneth Wirt. 
Other videogame developments at CES: Sharp again showed color TV with built-in Nintendo videogame 
but 19” set isn't expected to be shipped until next year, at estimated $799. Matchbox Toys entered ’ 
videogame software market with 5 automotive games ($36 each) for Nintendo system. Acclaim = 
Entertainment said it plans to develop and market game cartridges for Nintendo's Game Boy handheld TAPE 
system. First products will be shipped in first quarter of 1990, said Acclaim COO Robert Holmes. new ii 
Activision introduced games for Nintendo and Sega and said it would create software for Game Boy. Elect 
Micro-Games offered Nintendo LCD electronic game called Gold Cliff, featuring 144 levels of play ($35), Fuji-s 
and 3 electronic games under its own brand ($66-$130). Nintendo announced 8 new software titles to be const. 
available in 2nd half of year, and showed wireless attachment that allows 4 players to play its NES, and a 
hands-free NES controller designed for physically disabled players. ($3. 
Nintendo and AT&T denied report in Wall St. Journal last week that they were about to enter naar 
partnership for information network accessible through Nintendo home videogame system. According to U.S. 1 
report, joint venture would provide stock market, travel and shopping information available on TVs through lapto 
Nintendo Entertainment System. Similar service already is available to Nintendo users in Japan. Nintendo came 
official said company "feels very positively about its discussions with AT&T in the evolution of 
communications network technologies," but wouldn't give details of its plans. , 
color 
will 
COLOR TV STARS IN DEPRESSED MAY: Direct-view color TV sales bounced back with strong performance sate 
in May, soaring to new seasonally adjusted high, following April's brief interruption reso of first quarter on 
ey May 15 p10). Sales through first 5 months of year were running at annual rate of record 22.41 million. per 
: en TV ours out to be industry's only positive note in otherwise dreadful month, as VCR deck sales fell 
-</, projection TV plunged 39.5% and camcorders rose by minuscule 1.4%. Sm 
| 
Despite color TV picture tube shortage that seemed to have put brakes on boom in April (TVD May 15 =~ 


y fell by biggest margin of an i 
dea bige Yy month this onthly decr 
at ag ? Sao, Projection TV sales were down in all jem of M. = huge ae in last 3 
_ ugh firs weeks of 1989, projection sales were off 20 a% sce — Ps 
ay was 206,153, down from 212 il, aa rom 238,60 


VCR deck sales continued to dwindle in M 
A \ ay, down 9.89 
<a ay 8.39 million, same as April, and rate through ae Heh yo total of year. Annual are 
on for 4 months. First week of May showed big increase but it -11 million, down slightly ong 
only month in 1989 in which deck sales have increased from 1988 Beira iternerscotns nn weil 
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facture aiked shoe t "vast 


CES LOOKS AT HDTV: TV manu 
Con members ane = 
2 " s 'm 
potential” of HDTV in tutes 
lectronics Show (CES). In 3 conse \ 
aiticioetite talked mostly about consumers’ role in 
development of advanced TV. 
U.S. consumers will "absolutely not" be naa 
extended-definition TV CEDTV), end wil a ee 
" said Joseph Donanue, f 
SO re Tee & Business Development amis we 
He said consumers won't tolerate confusion in or a : 
HDTV standards. N. American Philips Larry rg s 
intermediate standards will cause difficulties wit a 
consumers and "complicate the compatibility issues. 


° . : TV 

'S. must move rapidly to eatch up with Japan in HD 
i elopment, but faces stiff technological and regulatory 
challenges, Donahue said. It's important that all groups 
working on HDTV cooperate, and not "upstage each other, 
he said. He saw 1993 as earliest possible availability of 
HDTV receivers. French said Philips is having "ongoing 
discussions” with U.S. firms on HTDV partnerships, isn't 
ready to announce ventures. HDTV "fits category" of 
products that can be produced in U.S., he said. 


At congressional HDTV panel, lawmakers said HDTV's 
future ultimately will be decided in marketplace, not by 
govt. Reps. Rinaldo (R-N.J.), Campbell (R-Cal.) and Oxley 
(R-O.) said funding for HDTV development is likely to come 
from consortium of U.S. companies, rather than federal 
agencies. Oxley said "it's going to be difficult" to generate 
U.S. funding for HDTV transmission and receiving 
equipment, but R&D tax credit is much more likely. 


Suceess of HDTV will be decided by consumers, and it's 
too early to tell whether they will accept higher cost, Oxley 
said. Campbell said prevailing attitude on Capitol Hill is 
that funding should come from consortium. 


All 3 lawmakers said they wouldn't support Zenith's 
proposal for tax on TV receivers to support HDTV research 
(TVD May 22 p14). Creation of new govt.-funded consumer 
electronics company to revive industry in U.S. isn't likely to 
be supported by Congress, Oxley said: "It doesn't have a 
chance. The best we could expect is a relaxation of 
antitrust laws” or creation of tax credits for HDTV R&D. 
Rinaldo agreed: "There are a tremendous number of more 
urgent problems" and it would take "an enormous amount of 
money” to form company. "HDTV will be shaped by private 
enterprise," he said. Campbell said market, not govt., should 
examine where HDTV money is invested. ‘ 


Rinaldo said any discussions should co 
shill : re: ver 5 areas: 
i or ad with existing NTSC format. (2) Contes 
Solio rll tir (4) Coordination of 
in transmissi ; > 
manufacturing. (5) papier production, equipment 


In CES opening sessi 
Group Industry Vp Frank Myers: reach are ae 


—? 


Videogame software devel 
larger quarters: 900 Deerfield } 
60089, 312-215-5100. 


per Konami Inc. move 
: st 
Parkway, Buffalo Grove, mh. 


JUNE 1, 


o! O PLANS: VCR-2, Go-Video's widely peice. 
mith VHS VCR, will be priced at $995 for fire a 
Chmn.-CEO Terren Dunlap said. Early prototype, mae é 
at Consumer Electronics Show, was quite large ved 
(20.25x4.25x16.5"), nearly twice current single-deck yc 
Dunlap said last week 10,000 units would be available tor 


Christmas. 


D&H Distributing, Savage, Md., once RCA’s 
distributor, has purchase order for 30,000 units, dese. es . 


ap as majority of "Go-Video's production t 
ee Unit will be made in Korea by Samsung. Desa” 
announced last week that it will use U.S.-made Inte} 
microprocessor chip that will be shipped to Samsung for 
incorporation into recorder. 


Model displayed at Go-Video booth had small Lcp 
readout. Spec sheet indicates unit has longitudinal stere, 
with Dolby noise reduction, 43-function remote control, 
on-screen programming, 155 channels, is programmable for 
"100 years", 16 events, up to 16 hours (presumably using tw, 
T-160 8-hour cassettes). Promotional material indicates 
VCR-2 can copy tape with use of single button, doesn't 
mention it will have special circuitry to prevent duplication 
of Macrovision-encoded recorded tape. 


Press material also says deck is capable of "fast and 
professional editing,” recording 2 programs at same time 
(although specs indicate VCR-2 has only one tuner) and i 
recording one program while playing another. 


Dunlap told us unit will have 5-year parts and labor 
warranty and 2d model will be "desk-type editing machine, 
including a monitor with split screen." Asked about 
possibility of Super VHS, he said Go—Video can "make a 
machine as good as S-VHS" using standard VHS system. JVC * 
hasn't licensed any Korean or other non-Japanese 
manufacturers to make S-VHS recorders. 


_Go-Video's press kit is headlined "America's On Top 
Again," calls introduction of VCR-2 "strong statement that 
America is returning as the leader in consumer electronics... 
tote has surpassed anticipation. And America's back on 


a 


_, Goldstar videotape production at Huntsville, Ala., 
will be primarily for own brand rather than duplicator 
market as stated here last week (TVD June 5 p13). Starting 
in July, 3-shift operation will have capacity for 800,000-! 
million cassettes monthly. Tapes will be loaded, labeled “7 
packaged there. Steve Chung, Goldstar (U.S.) pres., called 
development "another step in the ion of Goldstar's 
Magnetic Media Product Div." At CES, Goldstar di 
comprehensive line of video and audio tape products in 2! 
formats and grades. Magnetic Media Products Div. MKt§: 
Sales Dir. Joseph Stevens said Goldstar would promote t8P° 
line aggressively, with quality equal to or better than male 
tape brands but at "minor prices.” 


__ Sony's in-flight entertainment system, ACSES 
(Aircraft Cabin Service & Entertainment System), will be 
installed on 26 Boeing 747-400s purchased by All ee sine 

irways (ANA). Service will be offered in first and 
oe = _” international fli rmrest. 
onsists of 5" color LCD monit tached to each 
Pos control downlondians Cia player, Sam — 
€ck. Passengers will be able to select from 6 video 
_— s, 8 music programs, 7 vi Two way oe 
rane ission for meal orders, duty-free shopping and sil 
unctions also will be available - 


Consumer Electronics Personals 


-CEO of Wells-Gardner 


i res. 
Frank Myers appointed p ¢ Arvin Industries’ 


Electronics. Myers, 59, was pres. 0 
Electronics Div. from 1975 until its recen 
Electrocon Taiwan (TVD April 10 p15), 
Consumer Electronics Group. 
manufacturers of radios and TV sets 
Albert Wells, 68, currently makes videogame Co 
touch-screen panels, other products. 


Michael Schulhof, Sony America vice chmn., and 
Jacob Schmuckli, Sony Europa 
non-Japanese nominated for 
John Palumbo, ex-senior vp, 
Sales Div., promoted to pres., 
ing Michael Heil, who res 
L.A. Cellular Telephone Co.. 
key accounts sales mgr., advan 
accounts mgr.; Tim Sullivan, TDK na 
ewly created promotion dept.; Steven 
ed product and PR mgr... Mitchell Witten, 
ex-dbx, joins TEAC America as Consumer Products Div. 


national sales mgr. 


Tetsu Kimoto named Quasar corporate planning asst. 

n. mgr., continues as Appliance Group senior mdsg. mgr.; 
Gary Jakubick joins Quasar as central Ohio territory sales 
rep, Tim Neel as northern Ohio territory sales rep... 
Chris Daly, ex-Packard Bell, named pres., newly formed 
Emerson Technologies; Larry Metz, ex-Packard Bell, 
named sales and mktg. senior vp of new Emerson Computer; 
both are units of Emerson Radio... Named to head new 
Soundesign divisions: Robert Winer, Consumer 
Electronics; Gene Russell, Telecommunications; Ben 
Levy, RTA Furniture; Al Scuttle, Home Comfort 
Products... Lisa Lilienthal, managing editor of Video 
Week, promoted from assoc. editor to senior editor of parent 
Warren Publishing Inc. 


Robert Sigman, ex-Kids Klassics sales and mktg. vp, 
joins Congress Video Group as pres. Also shifting to 
Congress from Goodtimes/Kids Klassics are Lyle 
Lieberman as mdsg. and mktg. dir., and Tom Palateri as 
western regional sales mgr... Martin Weinstein promoted 
to sales and mktg. vp, Turner Home Entertainment... Ann 
Greer, ex-New Star Video and Palisades Entertainment, 
joins Wherehouse Entertainment as sale video mgr... Jeff 
Rabinowitz advanced to SVS national sales mgr... New 
regional sales mgrs. at South Gate Entertainment: Barry 
Kohn, ex-owner of Baltimore Video Files chain, Northeast; 
Gail Pawlak, ex-Video Channels and Lorimar Home Video, 
Southeast; Dawn Richards, ex-MGM/UA 
Communications, Southwest. 


EIA industry vp for 
ardner is one of early 


pres., are first 2 

ard of parent Sony Corp... 
Central Zone, Sony Consumer 
Sony Consumer Display Co., 
igned to become pres. of 
. Gary Wagner, west coast 
eed to TDK national key 
tional promotions 


EIAJ proposed joint venture with U.S. Semico 
Industry Assn. (SIA) to encourage non-Japanese set: 
: pply semiconductors for Japanese 
; t responded to plan by our deadline. 
which held meetings in Tokyo last week, agreed to 
feces pesdioad cee nese Force to promote entry of 
inNieee Tenksfosne Sa hg consumer electronics 


Sanyo, Sharp, Sony. 


DAT worki roup of hardw 
manufacturers mee at Topkend in At ane Gee 
but there was no statement or rele 
Philips press office in Eindhoven, 
coordinating releases on subject 
statement some time over week 


manufacturers to su 
HDTV. SIA hadn 


clude JVC, Matsushita, 


thens (TVD May 29 p20), 
ase by our press time. 
which has been 


, Said there was possibility of 
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SONY'S 'SECRET': Sony's "basic development secret,” 
according to co-founder and Honorary Chmn. Masaru Ibuka, 
is to produce quality products designed originally for 
consumer market -- not for military or industry. Outline of 
Ibuka's philosophy, in speech at International Conference 
Consumer Electronics in Chicago, was read by Sony Americ# 
Chmn. Masaaki Morita. Morita said Ibuka's physician 
advised him not to travel. 


In many countries, advanced technology is used first fo" 
military and industry, Ibuka said, later trickling down to 
consumer products. However, Sony policy is to develop 
consumer products first, then launch professional and 
industrial applications, he said. "Sony first learned how ‘ 
make the videorecorder for consumer use, later applie¢ “ = 
broadcasting. 


"Good consumer quality helps us to produce industrial 
products which professionals ean trust," Ibuka wrote- ee 
eeeR Peat didn't filter down from ~~ 

roducts. echnology is developed uniquely for 
consumer electronics, such as the Compact Disc, which is 
now finding applications in the professional field." 


First annual IEEE Masaru Ibuka award, donated by 5 
went to Sony's Heitaro Nakajima and Philips' Johannes 
Sinjou for development of CD (TVD June 5 pl6)- 


ae ee a ee, | 


a we te £6 eee me Pe te fh 


‘+ ame i 


) foreign investmen 


deadline for ° 
4} . (2) Barrett's rospects for ©. t 
‘| ‘Ver his objections. (3) Bus plans fae inn 


ive service fo 
yinoritat 
vf ied Fuels: 


pondcast 
TO FCC: White House announces 


ES 2 
gush NAM ention to nominate Barrett and Marshall. 


dent's int 
es situation 


sik 


unclear. (P. 1) 


$12.6 BILLION for Warner, tendering $70 
for 100 million shares, combination of cash and 
mainder. PCI trust application is blasted by 


LAN ENDORSED: Affiliates accept 
twork'S compensation package in what is seen as vote of 
confidence. Sias sayS network expects more support in 


return. (P. 
OWNERSHIP CAP OFFERED: Markey urges ceiling on 
t in U.S. cable, takes generally favorable 


testimony at first of 2 planned hearings. MacLean Hunter 


worried. (P. 7) 


SPECTRUM REASSIGNMENT EYED: House leaders 


Dingell and Markey plan bill to take govt. frequencies for 
(P. 7) 


commercial users. 


TIME TAKEOVER REVIEWED at Senate hearing on media 


concentration. Malone joins opponents. MSO program 


ownership and rate increases defended. (P. 8) 


HOLLINGS SEES VICTORIES for Congress on fairness 
Paramount deal, pose 


doctrine, kidvid bills. FCC nominees, 
no problems for Senate leader. (P. 8) 


BUSH NOMINATES BARRETT AND 

16 finally gave official word, a5 expected, that. 
Commission member Andrew Barrett and Was 

May 29 pll). Barrett's term would expire June 30, 


loose 


But White House left 
Sikes' name @ 
in 


expected to be designated FCC chmn. 


Its absene i me soure 
e was attributed by S° 1 said he might mo 


‘onfirmed impending appointment an 

hmn, Patrick, "We're different people wi h 
§ self as "ardent believer in importance 
ocial progress, he said "there are clez 


Completely unchecked, could be used in 


h's 


r Broadcasting, Cable, Consumer Electronics 


MARSHALL TO FCC: 
President B 
hington attorney : rr 
1990, and Mars 


ends: (1) Anticipated 3rd 


here 
» full 5-year term, 
FCC Comr. 
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Consumer Electronics 


DARPA PICKS 5 companies for funding of HDTV 
projection and plasma displays. Proposals and companies 
described. More firms to be selected. (P. 11) 


'WAIT-FOR-HDTV' philosophy showing up at retail, 
causing industry concern. Problem: Salespeople are just as 
poorly informed as consumers. (P. 12) 


SONY AND TAIYO YUDEN set joint CD recording venture 
for small orders, ending speculation about low-priced CD-R 
system. Agreement may be near on DAT. @. 13) 


BIG-SCREEN SWITCH: Buyers moving from consoles to 
table models, as consoles fall below 10% of mix. (P. 13) 


CHINA CLAIMS NORMALCY as foreign nationals return, 
plants resume operations. But companies may be wary of 
new joint ventures in future. (P. 15) 


CES AND FUTURE: 'Private Eye’ shown as fax 
accessory. Combos of all kinds. (P. 15) 


NEW TELECAPTION adaptor, smaller and more versatile, 
will be marketed by NCI to 900 retailers. (- 15) 


MITSUBISHI 
enters lase 


NEW VCRs, CAMCORDERS include new IVC line, 
Daewoo's promised VHS-C, Kyocera semipro unit. (P. 16) 


Ending weeks of waiting, White House on June 
ush intended to nominate Ill. Commerce 
;e Marshall as FCC commissioners (TVD 


June 30, 1992. 


ADDS fine-pitch 35", new 31" monitors, 
isc market. JVC's new color line. (P. 16) 


candidate, departing NTIA Dir. Alfred Sikes, 

o had been expected in White House announcement. 
ared same day in N.Y. Times, in which he 

deregulatory philosophy of departing 

ackgrounds," Sikes told newspaper. While describi 

tions technolo i 


there is a gre 
Sikes couldn't 


Dennis, whose term ends June 30. 


ing 


yo. 2° 
L' FACE: China's foreign tp 

5 NORM obin, last week inspected construct; 

; oa g Matsushita Color CRT Co. joint venty.." 

op BOY aimed that no Japanese workers on project , 

val pre recent upheaval -- but instead, more Came oh 

pg 5 are which will start operation next month. 9 ty) 

tt on end of schedule. 


ott ‘na Daily featured story headed " : 
June 12 cm Shenzhen," emphasizing that eco Times 
ge? pone eijing have had little effect on Shenzhen 
jo Hs pecial economic zone, adjacent to Hone ” 
ae ‘at her report in same issue proclaimed "Ganrcahis 
sons: ae to Investors," detailing accomplishments in 

< zone opposite Taiwan, where many electronics 


are located. 


cH 


% 


S 
‘nued to put best face on joint ven 
cum" voit as it continued to lie to its own mK 
gostiornanmen square Slaughter. Unquestionably, plants 
pot ming production and things were returni os 
arance of normalcy. Many -- perhapetmes = 
ie F nationals working in those enterprises returned to 
iets? ", and production in Beijing, which had stopped 
Be approaching former levels, according to all evidence. 
aang indications that recovery is still less 
mplete, however. Financial Times reportedifune-14 
geveral Japanese exporting companies have warned they 
il stop shipping goods next month because China hasn't 
sent letters of credit. Article says Matsushita has 
-“npped exporting TV sets to Japan -- but that was never a 


“fig business, anyway. 


AT&T reportedly switched major order for telephones 
‘ion China and Hong Kong to Taiwan, Taipei's Great 
ietric Co. said. However, AT&T spokesman said company 
"gs reviewing all of its business ventures in China, hasn't 
"mite final decisions. 


VD It's generally agreed that long-term planning is more 

ely to be affected by stability of Chinese govt. than are 

existing or contracted ventures. With future cloudy, 

sre's no question China is much less attractive than it was 

eral months ago -- and this could be boon to such areas 

- Malaysia, Indonesia, Philippines, Thailand, even relatively 
ift-wage Taiwan and Korea. Hong Kong, whose 


)) in lufacturers employ nearly 4 times as many people in 

ma than within own borders, also has become question 
=a K for near as well as far future. 

—— 
, Mergers and Acquisitions: Hanson Industries, US. 
Jaane *sidiary of London-based Hanson PLC, said it plans to sell 
fos 7 93% of Smith Corona for $333 million in public 
ant "py will be used by Smith Corona to pay 
on : term debt to Hanson, news release said. After close, 
1s ert Would own 47.9% of typewriter maker... Canon Is 
t “Sing 5100 million in Next Inc., computer company 
e Vlog by Apple Computer co-founder Steven Jobs; Canon 
i 16 ‘oe 6%. Companies also signed agreement for 
distribute Next computers in Asia. 
et Compact Disc P| . , 
danche us Graphics (CD + G) will be 

gh leona a 4 in 25 ER sbast stores, Se ee 

PT tia oody and Lechmere, sponsor ie 

ay Mts CD +  aiacs, which dota encoded still oe 

| Mee TVD June 20/88 p15), will be demonstrated at 


| | Maga" kiosk with JVC CD + G player and TV set plus ot 
fe Vag, Player will list for about $500. At start, aS ODE 

eS Nth Which available, costing no more than regul 
’ they're compatible. 


be 
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CES Loo 
LCD display AT FUTURE: 


among near-future h 


Big LCD pro 


irst product t 
0 use tiny "Pri 
d by MIT scientists and noe 
Technology 4 T scientists and produced by Reflection 


~0Z. readout will be 


A ewi . : 
available in wing faxed materia] without printer. It's to 


fall, no price yet. 


roduc : 
ose were still video Sates ts not yet available. 


interface program - 
videotape, icstetaie Seni Wizard to add captions to 


Among nearer t 
erm program " - ; 
card, character Stas S are auto dialer, voice synthesis 


rator, guides to sights in major citi 

rs oda Pp oh preview of new telephone line, lating 

Seach naa Pop-out autodialer that can be used with other 

ee triguing product was miniature word processor 

p xe in size between pocket reference and laptop, that 
an be carried under arm. Company also showed prototype 

still video camera using DAT as storage system and 


combination still video camera with 2” i 
page wi floppy dise and VHS 


: Hitachi previewed some of next year's products, 
including 50" IDTV projection system, 31" direct view color 
set with zoom and frame noise reducer, VCR with 65-page 
on-screen instruction manual (up from this year's 18 pages), 
wireless remote jog/shuttle videocassette editor capable of 
memorizing 8 scenes. 


NEW CAPTION ADAPTOR: New and smaller Telecaption 
adaptor was displayed at Consumer Electronics Show by 
National Captioning Institute (NCI. Replacing unit made by 
Sanyo is TV attachment built by Sigmatron of Ill., with 
2-chip module made by Promex of Cal. New model, like 
predecessor, is expected to sell for less than $200. It has 
995-channel wireless remote control. NCI estimates 250,000 
adaptors have been sold, hopes to match or exceed last 
year's sales of 50,000 in 1989. 


e 900 retailers handle adaptors, led by Sears and 
patente services, but now including Service 
Merchandise stores and Erol's chain. NCI is plugging 
captioning as "peading machine” as well as de oo * hearing 
impaired pushing it for those learning English as 2n 

eding help in reading skills. 


language oF ne 
i d cable 
hours of captioned broadcast an 
Bates al are available weekly, NCI said, aoe 
ee is being captioned in more than = ee eer 
ri 00 captioned videotapes are available. ppner oe 
ee te Advisory Council recently adopted re a eis 
Cor TV ae makers to build caption modules into 
by 1991 (TVD April 3 p14). 
—_——_ 


* . 
Sony i ing S-VHS VCRs at its Kisarazu plant, 
J ee is eae and plans to introduce deck in 1983 
a! 
d public offering of 1.2 
Sound Advice commence eo ae 


million shares of common st 
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Consumer Electronics Personals 


Thomas Harvey, Pres- of Sony 
Consumer Audio Products, becomes pres. of Sony Raga 
Products Sales Co. July 1, succeeding John a Lote 
pres. of Sony Consumer Poducts Group and ac = pe ae 
Sony Video (TVD April 10 p18). Former ese 
Products is split into 2 groups: (1) Home Seemed 
Products, under Pres. Martin Homlish, ex-hi- : ee 
vp. (2) General Audio/Communications, under Pres. 

van Gemert, ex-home video vp- 
pres. of Sony Consum 
was reported incorrect 
western zone sales mgr., nam 
mgr.; he's succeeded by Robe 
territory sales rep. 


Changes at Sony: 


itaro Nakajima, Sony executive technical adviser, 
<a se of Aiwa ad former pres. of Digital Audio Tape 
Conference, named pres. of START Lab, joint venture of 
Sony and Taiyo Yuden for small-scale production of 1 
Compact Dises (see separate report)... Changes at Gusdorf: 
Paul Gusdorf and Walter Gusdorf resign as chmn. and 
exec. vp, selling interests in firm to Pres. John Gusdorf... 
Robert Whitehouse resigns as Sanyo Business Systems 
Telephone Div. sales and mktg. vp, joining American 
Institute for Interactive Management as exec. consultant. 


Arnie Nudell resigns as Infinity Systems pres.; Cary 
Christie, exec. vp., named interim pres... Tom Jacoby 


Acoustics, succeeding Jim Lee, now vp-gen. mgEr-; Gary 
named national sales rep, new post... Pamela 
Costanza appointed sales and mktg. asst., Precise Acoustic 
Labs... Brian Matos named national sales mgr., Allsop 
Consumer Electronics Div... Appointments at KLH: Bob 

, ex-Ohm Acoustics, as vp-sales; Ron Silva, 
ex-Bose and Yamaha, as head of special projects; David 
Karron, ex-Fisher, as special eonsultant... William 
Cowdrey, Kenwood car audio and security mktg. dir., 
promoted to vp. 


Sakae Shimizu, Toshiba (Japan) senior exec. vp, 
appointed pres., Sortec Corp., R&D company owned by 
Japanese govt. and 13 manufacturers; he succeeds Hisao 
Oka, named Al Language Research Institute... Kensuke 
Ito, Kyocera exec. vp, advanced to pres., succeeding Kinju 
Anjo, appointed vice chmn.; Nobusuke Kanda, Sanwa 

; Bank, also named vice chmn. 


Kenneth Palmer, ex-Interglobal exec 
er, . vp, named 
ent pres.; Al Schiefelbein, 
= ong sales and mktg. vp, joins as exec. vp; Prism 
<n Levinson, who owns 60%, named vp, dir. and 
one = heegpe Lauer promoted to VSDA exec. dir., 
ings , Succeeding Pam Horovitz, who advances 
Bir vacancy created by retirement of Mickey 
baal 0 rep rs bre ie and exec. vp of 
Sas larshi lation... Alisse Kingsley, 
win Home Entertainment/F ox Hills Hills Video joins 
r Home Video as publicity and promotion mer, ‘ 


—+— 


eine oe ae in Taiwan are subject of 

in N.Y., "U.S./Taiwan E i i 

sia! Markets and Opportunities." Spdionedevante aera 
een ea aoe it will feature talk by Economic Affairs 

Minis n Chen, as well as other officials of Taiwan 


govt. and U.S. business i wa © 
Pini ee Labwane Detaile 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week Dash indicates ” 
available at press time. Amounts expressed in dollars. Parentheses denote jogs a 


Company & Period 


Audio/Video Affiliates 
1989-qtr. to April 30 
- 1988-qtr. to April 30 


31,720,000 
40 ,542 ,000 


Circuit City Stores 
1989-qtr. to May 31 
1988-qtr. to May 31 


407 ,997 ,000 


1 
327 648 000 0,735,009 


8,953 009 


Commt ron 


1989-9 mo. to May 31 421,580 ,000 6,1 
1988-9 mo. to May 31 353,355,000 2"842'een 
1989-qtr. to May 31 128 , 668 ,000 1648 ono 
1988-qtr. to May 31 123, 103,000 940 900 
Handleman Co. 
1989-year to April 29 646,703,000 41,398,000 
1988-year to April 30 539,764,000 34,047,009 
1989-13 wk. to April 29 151,382,000 10,804,009 
1988-13 wk. to April 30 137,926,000 9.723 000 
Highland Superstores 
1989-qtr. to April 30 196,549,000 (8,518,000 
1988-qtr. to April 30 181,649 ,000 283,000 


Quintex Entertainment® 
1989-9 mo. to April 30 
1989-qtr. to April 30 


76,772,000 


Bi 


«wee? - 


Spelling Entertainment 
1989-9 mo. to April 30 
1988-9 mo. to April 30 
1989-qtr. to April 30 
1988-qtr. to April 30 


Note: Includes special credit. PAdjusted; restated. 
©Comparative results unavailable. 


—————— 


"TAPE US'--CBS: TV networks have come long way -- 
from ignoring video recorders to suspicion to outright 
hostility. And now, CBS -- which placed 3rd in prime-time 
network ratings for 2 consecutive seasons -- is saying, in 
effect, "if you can't watch us in real time, tape us.” New 
tactic is focus of special joint promotion with Maxell. 


_ Maxell, in turn, will package CBS fall prime-time 
viewing guide with its U.S.-produced eiedicassetten CBS 
ads in People and TV Guide will urge viewers to record its 
new shows on Maxell tape. Maxell Consumer Products Div. 
Vp Mike Golacinski hailed promotion as representing "a "®" 
philosophy on the part of broadcasters to encourage homé 
videotaping for consumer viewing convenience.” 


te million ne 
of joint promotion in fall (TVD May 15 p4)- 


wit ae ve ae all 3 commercial networks officially al 

» promoting their to 
users. NBC network perine pao Pill be pe packed with : 
million a Scotch videocassettes, and free one-hou! 

-P uced preview tape with each 5-pack. Fees 
ee cassettes highlighting new ABC shows will be 
a Gee irae gs in joint promotion by Cap 

and Pizza Hut parent Pepsico. 
—.+— 


8mm Video Council and Travel Channel are S085 
homemade 


"Vacation Video Challenge,” contest for best 


vacation video. Contest runs June 15-Aug- 15. ¥ 


trip to Cancun, camcorders, 
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groadcast - Cable 


EGATIONS FLY IN SENATE: Broadcasters and cable 

ALD about cable monopoly,’ while networks iit 

qollywood dispute need for finsyn at 2 days of hearings . 
says cable investigation to continue. (P. 1) i 


ap--KEEP TELCOS OUT OF CONTENT: That's positi 
” joint poard. Task force established to study tenets OF 
nto cable. TV board seeks non-advertising 


telco entry I 
telooes. ATTC funds doubled. (P. 4) 


LIN REJECTS McCAW BID: Says $120-per-share, 
= 95-billion offer is inadequate, proceeds with tax-free 


spinoff of 7 TV stations. (P. 6) 


WIRTH OFFERS KIDVID BILL: Proposes children's 
ming component for broadcaster public service 


r ligations. (P. 6) 


TAKEOVER MOVES TO COURT: Battle involving Time, 
Warner and Paramount intensifies with new offers, suits and 
accusations. (P. 7) State regulators seen as eventual force 


in 3-way fight. (P. 7) 


MAYORS SUPPORT TELCOS: Local leaders endorse 
cable competition despite presentation on high cost of fiber 


by NCTA's Mooney. (P. 8) 


HIGH COURT ADDRESSES MEDIA: Dial-a-porn, Warner 
Amex Cable, right-to-publish, states’ rights among high 
court's actions last week. (@. 8) 
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, umer Electroni 
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Consumer Electronics 


PAN 
ease CUT Ws 
camcorders particularly hard . 1) Pyaeer ace, viel Ms 


U.S.C 

Ma salah rae a ey to 3.2 million 
~ > 

which rose 17.7% to 5.34 million. ©. iD AS mit 


rleaiaghilee- TV SETS could become new top of line even 
: re V arrives, as vehicle for watching video movies. 
uropean introductions seen this fall. (P. 12) 


IDTV AND EDTV systems in spotli i i 

, potlight at ICCE engineer 
sessions. Moves toward digital VCRs, home aes” 
merger of TV and computer are subjects. (P. 13) 


VHS-C STRIKES BACK, coordinated by JVC, in drive to 
prove there's 'only one VHS.' Software, feature films 
planned. (P. 15) 


CHINA PLANS POSTPONED by Matsushita and Toshiba, 
both delaying picture tube projects. Corning waits before 
sending personnel to China. (P. 15) 


ASIAN VIDEOTAPE PRICES PLUNGE, result of ‘fierce’ 
competition in Korea, Taiwan, Hong Kong, Japan, says 
detailed report in Electronic Business. (P. 16) 


CRAZY EDDIE FILES for protection under Chapter ll 
proceeding in N.Y. Stores remain open. (P. 16) 


: Cable bashers can expect no rash to judgment from Senate 
SENATE REVIEWS MEDIA OWNERSHIP: Cable b an expect 2O 5 Hawail) said, despite ee 


Communications Subcommit : 
lawmaker saw as "damaging" allegations of exce 


practices, other allegedl anticompeti 
pheno and indicated he was 


cable industry would continue, 
He promised legislation if Subcommittee re 


looking for my Rolaids right now, 


Latter was reserved largely for discuss! 


major network CEOs defen 
and "untenable" and were unde 


emining viability 
: fore clear 


integration in generating ™ v4 
Programming." He was sup 


basic rates, discriminatory program 


But Inouye sal 
troubled by evidence P 


" Inouye conclude¢. 


hout first of 2 days 
Cable came under fire througnhor. or financi 


i re . 
their ca bili ; of their companies. 


jon in 4- | 
us of much attentio™ ssing importance of U.S. cable's verti 


distribution 

d Subcommittee's "investigation" of 
resented to support allegations. 
"Te I was in the cable industry, ! think I'd be 


vos last week, with fewer potshots 2nd day. 
‘cation (finsyn) rules, featured 3 
traints. CEOs said rules were "antiquated" 


hour session June 21. He defended 


le 
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gTRIKES BACK: Although each VHS group 
yus-© 51 expected to run own campaign pushing Vis_c 
gerber * 12 pL), JVC is spearheading drive with major 
av)“ at even includes encouraging feature films in 
effort c format, presumably for playing in miniature 


se is to show that compact and ful]-<; 
Mout Fhe same format," said Yoshihiro er Size VHS 
gre one z dir. of JVC's Video Div. at Consumer Electronics 
9056 Chicago. Commenting on prototype combination 
show 2/VHS-C recorders ("F/C") shown by 4 | 
ull * act urers, he said prices eventually would come down 
pe eit possible for all VHS models to accommodate C 
Fassettes without adaptor. 


ith 30-90-min. S-VHS-C tape due in Sept., Ueno sa} 

Sect movies in EP mode were possible, and inllediad 

y would be released at least in Japan, where JVC has 
er ware business. "There are no tracking problems in the 
Bede because all S-VHS-C machines have automatic 

King," he sai d. "The picture quality in the EP mode 
shows very little deterioration." He said JVC hoped 

recorded S-VHS-C tapes would become available in U.S. 
and would encourage them via contacts with suppliers, but 
company has no plans to sell or subsidize software here. 
Cassette that could record for 40 min. in SP mode, 2 hours in 
EP still is in R&D, he said. 


Ueno said JVC's Concept C miniature snap-together 
eomponents, including color camera, deck, LCD monitor and 
tuner, as well as widescreen LCD projector (TVD June 5 
pil), are part of widening applications of video -- 
particularly VHS -- in the home. Both systems are due for 
sale next spring. Projection system "uses S-VHS technology 
and technology borrowed from HDTV to make video into a 
home theater," he said. Projector was demonstrated in 
progressive sean mode and as widescreen system using 
anamorphic lens; lens could be used on camcorder to make 
widescreen home movies. Concept C is first product using 
ultracompact new VHS-C deck, which competes with new 
subminiaturized 8mm deck. Ueno estimated sales of VHS-C 
and 8mm camcorders in U.S. are about equal now. 


Responding to complaints by some manufacturers uae 
Super vs ee are yeaa: Ueno said: "Eventin Ny 
costs will come down, but we are not there yet. SVS ; 
the original VHS recorders sold for $1,300, and no S- 

[decks] are that high now. We feel the pricing of tea 
conventional VHS recorders is too low.” He eer U 5 now 
S-VHS sales were about 4% of total VCR sales in © « Ac: 
but expressed h ope this would rise to 10% by yon 
ause of new models and some price peace is bright 
year, he said, figure could reach 15%. "The future | he added. 
ause of consumer awareness of better pictures, 


s- wae RLF . 
" " but 
Sales of S-VHS software have ay. eed Video Pres. 


ould i season, Su ° 
Hamilten yah ane Unfortunately, the er of es 
Machines has not dropped and everyone f confidence in the 
0 this summer, but we still have 2 lot © ce cmonsitt 
format." Bryan complained that oe many pe 
HDTV is "right around the corner, § ts software S 
buying S-VHS units. But he still exper 
tise. While not revealing sales a ered On Golden 
best-selling titles include Bladerhnr is 
Robocop, Worlds Below, Duke erfe 
“Wie Bp igs: Way obtain optima 


: 


viewer adjust set contro 
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CHINA PLA 
vacillation NS POSTPONED: Despite some early 


apan last 
€ toward Chi week appeared to be taki 
Matsushita and a, Suspending aid to Beijing, Both — 


: Toshi 
on picture tube ‘ated they have postponed work 


opening would hase es Haast of Chinese gov 
upheaval in Beijing. n delayed anyway because of 


Toshiba indicated it current} 
1 y has no plans its 5 
Siren ie back to China, and aiid it widen ™ 
picture tube know-how project involving plants at 


and i 
ine'balere and won't return tube engineers to China for 


Corning still hasn't returned 78 Americans -- em 
families and contract workers, it evacuated from on 
(TVD June 12 p9), spokeswoman saying company is watching 
situation and following advisories from U.S. govt. Corning is 
involved in major picture tube glass project in Shenzhen. 
Commerce Dept. is urging American companies planning 
investments in China to hold off for time being. 


China continues to put best face on things, its official 
press reporting industrial normalcy and return of many 
foreign nationals to their joint venture jobs. China Daily 
twice last week announced approval of $140 million picture 
tube joint venture of Hitachi, Shenzhen Saige Corp. and 
China National Electronic Components Corp., but one of its 
reports indicated venture was approved in late April or early 
May, before govt. crackdown. Our efforts to reach our 
normal govt. contacts in Beijing by fax last week were 


unsuccessful. 
——}— 


Videogame rental rights battle is seen on horizon by 
Video Software Dealers Assn. (VSDA), which is rallying 
members for support. Computer Software Rentals 
Amendments Act, being considered by Senate and House 
Judiciary Committees, would give computer software 
manufacturers right to prevent rental of their programs to 
avoid illegal copying. In present form, bill also would stop 

now being offered by many video stores. 


ideogame rentals 
Mc customers don't rent videogames to copy them,” VSDA 
Pres. Lou Berg said. "They rent them to enjoy a weekend s 
entertainment and to determine which of many expensive 
games they should buy." Assn. is asking its members to 
ir congressmen and encourage customers to 


be a fight and it re a he said. 
+< contacting members in 1 es with 
vemesentatives on committees. No new hearings have been 
set yet. 
stereo turned in poorest perf: : j 
poet percentage of total color TV sales in April, coming 
24.3%, as opposed to first-quarter figure of 


just 

om % (TVD June 5 ioe Nevertheless, 355,603 MTS sets 
dealers in April represe 

$09 689 of April 1988 (21.3% of total sales). For year's first 


of 
ths, MTS sales to dealers totaled 1,735,616 (26.5% 
‘etal uke up 33.4% from 1,301,021 (22.7%) in same 1988 


period. 


ormance of year in 
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ASIAN VIDEOTAPE SLASHED: Far Eastern videotape — 
manufacturers are "drastically" cutting prices and planning 
offshore production and shift to higher end products i 
maintain survival in fiercely competitive market. Tha os e 
picture of Asian videotape market as painted by May issu 
Asian Sources Electronics magazine. Meanwhile, pak ee 
Community (EC) agreed to cut antidumping duties agains 
videotape imports from Hong Kong and Korea. 


i -21.9% 
EC's import tariffs were reduced to rate of 19 r 
from last iia 8.1-59.3%. Antidumping eee had been 
imposed following complaints by European ape of 
manufacturers that Far Eastern suppliers were underpricing 
products. 


Despite growing demand for tape -- particularly 
videotape foncainadans -- supply exceeds demand on 
worldwide basis and profits have declined for most 
manufacturers, Asian Sources Electronics said. As result, 
"most makers are reluctant to expand production," article 


said. 


In Taiwan, competition from Hong Kong and Korea has 
forced manufacturers to expand production and marketing 
overseas. "Most assemblers of finished cassettes and 
housings have started evaluating establishment of offshore 
production bases or looking for manufacturing partners in 
developing countries,” report said. 


"Intense" price competition is forcing Hong Kong 
makers to concentrate on higher end tape products to boost 
profits. At time of article, some in Hong Kong were 
planning to move out of European market because of stiff 
antidumping penalties. Much of production was being shifted 
to China to take advantage of low labor costs. 


Japanese suppliers have kept production steady as 
worldwide supply continues to exceed demand, article said. 
Camcorder tape sales have increased sharply there, as have 
high-grade tapes. Like Hong Kong makers, Japanese are 
rang on higher quality videotape in attempt to increase 
profits. 


In Korea, tape suppliers are upgrading their 
manufacturing plants, streamlining management and 
improving quality control to be more competitive, report 
said. They also have broadened product lines and are 
pursuing more OEM and private-label orders. 


Newest tape exporters in region are Malaysia, which 
Serious shipments in 1988, and India, where fierce 
competition has reduced prices "almost to rock bottom." 
India's exports have been limited because most companies 
are Concentrating on expanding domestic market. 


—i—__ 


Preliminary injunction blocking Atari G 
y in| ames from 
marketing Tetris videogame cartridges for Nintendo 


Entertainm : ; 
Fainilael ent System was issued by U.S. Dist. Court, San 


pending. Dan Van Elderen, CO 
subsidiary Tengen, said Tengen "beli 


Magnavox is delivering its first 2 TV 

7 s . -VC 

combinations. With 47-function remote saiicet 4-event 
> 


one-month on-screen pro ming, 1 
$750, with 20" version at $800. oe 


JUNE Py tty 

CRAZY EDDIE IN CH. 11: Crazy Eddie, whiop, tece 
issued statement saying it wasn't bankrupt (TVD J nt 

16), last week filed for protection from Credit org 
Chapter 11. Consumer electronics retailer saiq ¢; ti 
doesn't affect operations of its 26 remaining stoves © 
said will stay open. Action follows filing of inyoj,’ Which 5 
bankruptcy petition against Crazy Eddie by 5 vendo? 
Vendors accused company of ignoring $860,000 jn oie 
debts. “due 


Company had been pursuing out-of-court debt 
restructuring through vendor committee. Acting Pres 
Peter Martosella said action by 5 vendors was "jj aq,; ~CE 
[and] caused a disruption in our bank credit facility oa 
related business and cash flow problems." Martosella, 
replaced Elias Zinn as pres.~CEO in Feb., said compa 
"attempt to overcome these problems and the damage or 
involuntary filing and pursue our restructuring ang the 
reorganization efforts in Chapter 11.” 


ly 
9 


In March, Crazy Eddie closed 17 retail outlets in y Y 
area because of declining sales and depleted working capita) 
(TVD April 3 p13). Martosella blamed former management 
group led by founder Eddie Antar for retailer's financigi 
troubles. Zinn group had won control from Antar in Noy, 
1987 proxy fight, later discovered $45 million inventory 
shortfall (TVD Nov 23/87 p12). 


SONY TEACHES TECHNOLOGY: Special course in Ty 
technology has been developed by Sony for education of 
retail sales staffs. Some 300 Sony field sales persons have 
been equipped with $700 training kits to teach basic TY 
technology -- covering everything from history of TV to how 
projection TV works —- to groups of any size. Course canbe 
used for anything from 2-day seminar in hotel to one-to-one 
instruction for new salesman, TV Mktg. Dir. Brian 
Klosterman said. 


_ Kit, packed in leather case, includes text on technology 
(with emphasis on Sony features), looseleaf for updating, 
contains such supplementary material as easel flip-back 
chart, overhead color transparencies, 2" Mavica still video 
floppy dises for use on TV. Also included are individual 
leaflets for distribution to retail sales staff on Trinitron, 
Watchman and Videoscope (projection TV). Course and 
brochures contain such technical material as how LCDs 
work, fresnel projection screens, picture tube shadow masts, 
etc. Also included in course is series of lectures for group 


Course is Phase 1 of 4-phase project, Klosterman saié. 
Future phases will include Vdeotaped courses on product 
features and individual retailer training. 

—— 

Go-Video said last week it had defeated by “Iandslie” 
proxy solicitation to remove 3 of company's 5 
Dissident shareholders, owning 7.2% of stock, 
favorable votes from holders of 34% of 6.7 million shares 
outstanding and claimed they received 90% of votes cast 
Chmn.-CEO Terren Dunlap said 90% figure was misiesdi*S 
because many stockholders showed support for manage 
by not voting. 


oq compact Disc-Read Memory (CD-ROM) Ex?? 
89 will be held Oct. 2-6 tram, “Senet 


Cover all aspects of CD- including market 
opportunities, me 


ts, standardization, 
CDs 
ge Expo, Box 9171, Speen St., Framingham, Mas* 


cotwerks. DO 
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Consumer Electronics Personals 
Scott Olson joins Quasar as TV Div. mktg. mgr.; 


Sidney Pickup promoted to Quasar Audio Div. senior mktg. 


mgr., succeeded as audio mktg. mgr. by Fred iphone 
Joseph Stephano retires as Zenith dir.-special marke 


(lodging, hospital, institutional) after 20 years with company, 


succeeded by John Beasley, special markets mktg. mgr... 
Changes at Pioncer’ chaniako Koshiba, secy.-treas., and 
Ronald Stone, finance and administration dir., named 
exec. vps; Michael Fidler advanced to senior vp-home 
electronics marketing... James Harper, 
ex-A.B.O.A/Shandwick PR, Atlanta, joins Thomson 
Consumer Electronics as mgr., news and information, 
succeeding Judy Fleming, who has relocated to N. Ft. 


Myers, Fla. (TVD Sept 12 p16), where she's in free-lance PR 


and editorial services (9 13-997-3521); Harper reports to 
TCE Communications Dir. Frank McCann. 


Frank Fedderman, onetime exec. VP, Kloss Video, 


leaves Video Display Corp., which took over Kloss projection 


TV tube plant, is considering options, can be reached at 
508-470-2190... Robert McDowell, ex-May Dept. Stores, 
joins Sears Specialty Merchandising as vp-chief financial 
officer, succeeding Edward Liddy, now Sears finance vp... 
Takao Sakuma resigns as Seiko Epson managing dir., joins 
Kidder, Peabody as managing dir. and gen. mgr., Tokyo 


office... Appointments at newly formed Sony Trans Com Ine. 


» (aircraft audio-video), following from Sunstrand Data: 
Michael Schulhof, chmn.; John Landstrom, pres.; 
Akira Suzuki, exec. vp; Kyoji Hoshikawa, treas.; 
Kenneth Nees, secy.; Michael Suffredini, asst. secy. 


Osamu Nakamichi, former dir.-worldwide audio 
operations, Nakamichi Japan, appointed pres., Nakamichi 
America, replacing Yaz Yamazaki, who remains pres. of 
parent firm, Nakamichi U.S.A.; Steven Suda, 
ex-Nakamichi Canada, named dir.-home audio sales; Jett 
Logan, vp-sales, appointed vp-professional audio product 
group; Dean Miller, gen. mgr.- exec. vp., resigns to start 


Nakamichi's specialty audio product line... Frank 


Mission Electronics USA, division of U.K.'s Mission-Cyrus 
Group (home audio); David O'Malley, ex-KEF, named 
Mission international sales dir. 


Update on former editorial staff displaced by demise of 


High Fidelity magazine: Editor-in-Chief Michael Riggs 
joins Stereo Review as editor-at-large; Technical Editor 
David Ranada named technical editor, CurtCo Publishing, 
L.A.; Beth Fishkind, assoc. technical editor, appointed 


account exec., Dorf & Stanton, PR agency for Sharp, Maxell, 


others... Steve Rosenthal, ex-Parsec, joins SKC Audio 
Tape as eastern regional sales mgr... Robert Passaro, 
ex-International TY Assn. pres., joins D/J Brush Assoc., 
LaGrangeville, N.Y., consultants, as vp-senior consulting 
associate... Cheryl Vyfhuis, PR consultant, named PR 


mgr., American Electronics Assn. i 


RCA/Columbia Pictures Home Video Exec. 

Khammar and Sales & Mktg. Vp Richard Pinson alee 
effective June 30... Norman Horowitz resigns as MGM/UA 
Telecommunications pres.-CEO... Forum Home Video Pres 
Michael Olivieri leaves company as part of previously 
announced move from N.Y. to parent Management Co. 
Entertainment Group's L.A. hq... John Eastburn resigns as 
Vestron corporate development vp and Video Store pres. to 
take undisclosed executive post outside entertainment 
industry. 


own business, but will manage distribution and planning for 
Applestein, ex-Nakamichi, named vp-U.S. mktg. and sales, 


Financial Reports of TV-Electronics Companiog 


These are latest reports as obtained during past week Dash indicates 
available at press time. Amounts expressed in dollars. Parentheses 


inhor 
terol 


Company & Period 


General Instrument 
1989-13 wk. to May 28 
1988-13 wk. to May 29 


345,619,000 
312,876,000 


J2 Communications 


1989-9 mo. to April 30 5,799,371 
1988-9 mo. to April 30 4,708 , 422 
1989-qtr. to April 30 2,933,751 
1988-qtr. to April 30 2,146,558 


National Semiconductor 
1989-year to May 28 


1,647,900 ,000 


(23 
1988-year to May 29 1,432, 100,000 62 
1989-13 wk. to May 28 419,100,000 77100 gu 
1988-13 wk. to May 29 421,700,000 22400" 009 


Prism Entertainment 
1989-qtr. to April 30 
1988-qtr. to April 30 


5,226,000 
5,024,000 


383,000 
402 000 


: 8 jal credit. "Inc 3 ys 
POE ees udes spec Tudes special items 
a a 
PROJECTION 'BOUNCEBACK'? With projection Ty sales 

off 18.8% from 1988 so far this year, U.S. Precision 
which makes most projection lenses, still is optimistic go, 
2nd half. First issue of "In Focus" newsletter to USPL 
customers, to be mailed this week, says manufacturers 
expect sales to "bounce back" later this year and f 
"heavy promotion" in fall, resulting in 1989 sales exceeding 
those of last year. _ 

Commenting on LCD projection systems shown at 
Chicago Consumer Electronics Show, USPL expresses belief 


that "a number of breakthroughs are required before this can 


become a broadly accepted consumer product,” citing 
brightness, power consumption, lamp life, pixel density and 
dynamic picture resolution as areas needing improvement. It 
also notes that most LCD sets are 2-piece front projection 
systems, concept that hasn't been accepted by consumers. 
As for IDTV projection sets, USPL thinks improvement is 
still needed, particularly in scenes with motion. 


Projection sales could be hurt by "all the hype about 
new technology, especially HDTV," newsletter suggests. It 
says seasonal factors are changing, and many now see 
projection TV as football season product, skewing 
promotional activity toward Aug.-Jan. period. 

. —— 

JVC introduces professional S-VHS-Hi-Fi deck 
capable of locating segment of tape by elapsed time and 
with index search and intro search, at $1,815. 


OBITUARIES — 


Daniel Denham, 68, retired 3M vp who helped launch 
first American-made blank videocassettes, died of heat, 
attack June 10 while on trip to Naples, Fla. He joined si 
1949 as magnetic audio recording tape field se tiremett 
rising to group vp-recording materials and, at his 

in 1982, group vp-network relations. He was fi A 
member and chmn. of ITA and held various posts iP 
Consumer Electronics Group. Wife, 3 sons survive 


Harvey Zelniker, 41, JVC special accounts Mg" = 
of heart attack June 22 at home in Hackensack, N.J- 


joined JVC in 1982 as hi-fi regional sales mgr.» west cote 


branch, later became asst. branch 


to most recent tion at JVC 
daughter, son. 6 ha. 


. before 
"s survived by 


jet ee spores GFF 
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authoritative Service for Broadcasting, 


ad to 5-year term, with designation as chmn. F i 
edidate of broadcasters has close ties to Danforth tom 
Obuchowski's nomination to top NTIA job on course th 


Senate. (P. 


pENTAGON EYES HDTV CZAR, plans another task force 

Pere. secy. proposes giving DARPA HDTV standards lead, 
focusing on high-resolution work stations instead of , 
consumer TV. Conflict with Commerce Dept. seen. (P. 3) 


TIME MANAGEMENT BACKED: FCC delays Paramount 
bid for Time. Time and Paramount say they have financing. 
N.Y. okays Time-Warner deal in return for $150 million 


cable rebuild agreement. (P. 4) 


) tvSPINOFF OKAYED: FCC bureau approves LIN plan, 
damaging McCaw's chances for takeover. LIN asks FCC to 
investigate whether TCI chief Malone's seat on McCaw 
board raises cross-ownership questions. (P. 5) 


ATTACKED: CATA, other opponents say 
regulation violates First 

on copyright law. Legislation to 
in House. (P. 5) 


SYNDEX RULE 
in Appeals Court briefs that 
Amendment and encroaches 
delay restoration by year proposed 


SATELLITE ABUSE CHARGED: NRTC claims satellite 
carriers discriminate in program access and Prices, with 
rates 5-8 times higher than cable. United Video 


counterattacks with allegations of contract violation. (P. 6) 


SIKES NAMED NEXT FCC CHMN.: In move long e 


Sikes, head of NTIA, would be n 
chmn. when confirmed by Senat 
resignation but is staying on unt 


In move * 
ominated to 5-year t 
e (TVD May 29 pll). 
il successor 1S 


GS 
able, Consumer Electronics 


ind allied Fields. 
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DAT depends 

Re pends on RIAA board 

= ae could make one digital copy. Vaya 
okay royalties, plans no more meetings. (P. 8) 


pe dy FOR VHS-C in slow market: Manufacturers pin 
st i on promotion drive, combo machines, price 
erential. No defections to 8mm seen this year. (P. 9) 


VCR DECK IMPORTS UP 40.7% in Apri i 

: pril, as shipment 
from Japan, Korea and Taiwan rise. 8mm ew 
31.2% of camcorder total. Color TV imports up. (P. 10) 


TEX. COLOR TV PLANT to assemble Chinese sets. Partly 
owned by Chinese govt., Kamp factory plans 27" size. 
Small-sereen customers include Penney, Macy. (P. 11) 


8mm GAINS AT RETAIL, according to ELCAP survey that 
shows it at 20.9% of April camcorder sales vs. 8.2% for 
VHS-C. High-priced color sets gain over 1988. (P. 12) 


BARCODE PROGRAMMING ads in TV Guide for easy 
taping to be packed by ABC in deal with Panasonic. (P. 12) 


MITSUBISHI TAKES OVER U.S. CD plant. Capetronic 
buys monitor firm. Bidding under way for Philips military 
business and Record-A-Call. (P. 13) 


CHINA SANCTIONS VOTED by House won't have much 
effect on commercial ventures. Exports of U.S.-made 
ed. Harsher measures considered. (P. 13) 


satellites bann 
unced June 28 that Alfred 

1 and would be designated 
Patrick, who has announced 


cted, White House anno 


e FCC Chmn. 
April 10 pD. 

f of Staff John Sununu, 
to N.Y. Times in which he preempt 


Sikes appointment was held u nearl ; d given June 16 
interview Sikes hae & as been widely reported that Sununu 
7 x! ie amed chm eng: hall and Ill. Commerce 


White House announcement by 2 FCC aide Sherrie Marsh 


and 


favored former White House 
t already have bee 
Ww Barret a. 19 pl). "Sununu 


Commission member Andre 
Papers turned over to Senate (TVD June 


| in-fighting for chairmanship. 


had been open ho 


difficulties, although there 


e House 


. had told Whit: : “a 
Senate Democratic leaders nae any FCC appointmen 
confirmation 0 y tility in 


Ne 
ee before they moved on Senate 


. Mars é 
lao 2 other Commission vacancies and their 
: “fost ul commented Washington broadcaster in 
> 


; wanted next chmn. to be announced 
oni sani 3 is expected to have confirmation 
to Marshall as chmn. Sikes has been close 


itten permission, is a violation of Federal statute (17 SC 101 et seq.). 
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8mm GAINS AT RETAIL: While full-size sre ct 
to be overwhelming favorite of customers, aca ie 
increased at retail to 20.9% caf oe haar aise 

i nse of VHS-C, we is 
sae eer a er of sales. These are results of April 
Sma Ail Iie hee J EE enn for “ae parison 

April 1988 fi s aren i gp 

(aan 106s Paki accounted for only 8.7% of total, VHS-C 


24.5%, full-size 66.5%. 


ible reason for 8mm's gains is suggested in 

ELCAD pe copes A ee 

low $1,000 vs. only 16./% - 
re hile 82.5% of VHS-C sales were at 31200 
only 30% of. 8mm at that high end of scale. Pt count 
sales were scattered all over price range ~~ 53.4% below ¥ 
$1,000, 36.3% at $1,000-$1,199, 6% at $1,2990-1,499, 4.2% 
at $1,500 and over. S-VHS isn't included in either category. 


Mix of VCR decks appears to be getting richer. April 
1989 saw 13.6% of sales in hi-fi category, 2.6% linear 
stereo, as compared with 5.4% and 6.5% in April 1988. Some 
40.3% of total sales were 4-head machines in April 1989 vs. 
20% in May 1988. In latest month surveyed, 13.1% of VHS 
decks were $400 and up, 21.8% at $300-$399, 52.3% at 
$200-$299, 12.9% less than $200; comparable percentages 
for April 1988 were 7%, 24.3%, 54.3%, 14.4%. 


In color TV, most popular size continues to be 19", but 
by only razor-thin margin, comprising 24.3% of unit sales in 
April, vs. 24.2% for 13-14" and 23.4% for 20". However, 20" 
was easy winner in dollar volume at 21.1%, vs. 17.3% for 19" 
and 14.1% for 13-14". Highest priced color TVs gained as 
percentage of color sales mix, while lowest price category 
declined: In April 1989, 15.9% of color sales were at $500 or 
over (vs. 13.1% in April 1988), 7.9% at $400-$499 (10% in 
1988), 62.5% at $200-$399 (51.8%), 13.7% under $200 (vs. 
25.1%). For details on ELCAP: 404-938-9233. 


—»—. 


Military takeover of HDTV -- to be proclaimed by 
President Bush -- is envisioned in proposal by Roy Beasley, 
exec. secy. of HDTV task force being organized by 
Pentagon's Defense Mfg. Board (DMB). Beasley, who 
presumably would become national HDTV czar under 
scheme, proposed 5-year moratorium on broadcast HDTV 
during which time TV presumably would switch to nationwide 
fiber optic network owned by phone companies. He said 
consumer HDTV work should follow that on work stations 
since HDTV receiver "is little more than a 'dumb’ 
high-resolution work station.” (Details are in 
Broadcast/Cable section.) Meanwhile, House Armed Services 
R&D Subcommittee accepted proposal last week to increase 
Defense Dept. funding for HDTV R&D grants by another $50 
million in fiseal 1990 for project administered by Defense 
Advanced Research Projects Agency (DARPA), in addition to 
current $30 million. Since proposal is backed by Committee 


Chmn. Aspin (D-Wis.), approval is 
and full House. PP expected by Committee 


Hong Kong electronics manufacturers exhibiting at 
Chicago Consumer Electronics Show more than doubled "spot 
sales" to about $12 million from last year's depressed level 
of $5.7 million, Hong Kong Trade Development Council said. 
However, deals under negotiation fell sharply to $13 million 
from last year's $21.8 million and preceding year's $43 
million, presumably reflecting unstable situation in China, 
where many Hong Kong companies have plants. Principal 

products were personal computers and peripherals, 
telephones, audio equipment and miscellaneous household 
electronics including security systems and timers. 


ABC PLUGS BARCODES: Latest net May 
loint Orotmotian cee Cad 

existence of VCRs: Joint promotion of barcode #9 to 

programming by ABC and Panasonic. Althoyo 

consistently has refused to run barcodes wi¢), Guide 

listings, it has no objection to carrying them ag fram : 

which it will do in Nov. issues under deal wi¢p, Fig ads ( o) 

q 


Network will plug shows in TV Guide ads 

plug Panasonic as well. In turn, Panasonic will 
with barcodes for ads in TV Guide's regional edit; ly Ap, 
pay portion of cost. It also will advertise VCRs «2 r Poy ‘ 
C. 


+ Which will 


Wij 
Challenged for audience by cable TV, crow; n 
of independent stations and by VCRs themselves Strengt, 
now are looking to VCRs ~~ whose existence they» "tks 
denied -- to wring out added rating points. Oth2,° 

promotions: CBS's "tape us” deal with Maxell] NBC" twork 
preview tapes with 3M cassettes and ABC's free js_) 
program cassettes at Pizza Huts (TVD June ig pig) min, 


"Video Store,” syndicated half-hour weekly TV ser: 
for fall, has been cleared in 65% of U.S. and in all to i St 
markets, said MG Perin, which is handling station sap. 
tried to do this show 2 years ago," MG Perin Exec. Vp Di "f 
Perin said, "it never would have gotten off the ~ & 
While broadcasters have been treating home video as_ 
competitor, he said timeshifting is seen now as Providing 
additional viewers and giving prerecorded software ; 
ad revenue source. Besides opening segment on new 
releases, series will feature classics, sleepers, nontheatrica] 
programs, new hardware and technology, as well as Celebrity 
interviews and consumer tips. 


—_—i—_ 


Bitter trade dispute with Japan was resolved last 
week with agreement to open more cellular telephone 
frequencies to American competitors and allow i 
foreign competition in 3rd party radio. As result, said U.S. 
Trade Representative Carla Hills, "it is no longer necessary 
for the U.S. government to consider retaliation” under Sec. 
301 of trade law. U.S. had issued long "hit list” of Japanese 
products on which it was considering trade sanctions (TVD 
May 15 pl5, May 8 p13). 


__ Nintendo is mentioned by Wall St. Journal, along with 
Disney and Mattel, as possible candidates to acquire 
toymaker Hasbro Inc., following death of Chmn.-CEO 
Stephen Hassenfeld, 47, last week. Warner Communications 
owns 13.6%. In separate article, Wall St. Journal said 28 
million Nintendo games have been sold in Japan so far, they 
now are in 17% of U.S. homes, and quotes Nintendo as 


forecasti cumulati : nd 
mid-1990," ive worldwide sales of 36 million by 


International show circuit 1989 editi 
i tion: 

Ane a Funkausstellung (Audio-Video Fair), Berlin, 
Koron whet: 1s All-Japan Audio Fair, Tokyo, Oct. 3-8; 
Ince? Electronics Show, Seoul, Oct. 7-12; Taipei 
Hong achat eee Show, Taipei Taiwan, Oct. 13-15 
ee nies F . % a > q 
Show, Osaka, Oct. 19-23 air, Oct. 16 19; Japan Electronics 


_ Corning is selling color TV bulb manufacturing 
TV tube plant in Lithuania under 


v rfair Co., Hong Kong aganemat firm, 
terms not dise On S and 
phat ee ne Shipments will start in late | | 1, 
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Consumer Electronics Personals 
Consumer Eile 


mer 
James Newbrough, ex-Thomson Consum ; 
Electronics, joins Philips Consumer Electronics as senior 


; : : Id Calabrese, now Vp, 
mktg. dir.-video, succeeding Gera 4 professtonal 
mktg and sales, interactive media See held by Robert 


roducts, including CD-I, post formerly h > 
Beaslay: who has raseted to pursue interests ae ae 
consumer electronics industry... Bruce Davis sa on 
from pres. to chmn. of Mediagenic (Activision os . 
retaining title of Se biol SE ee 

i r Image... t 

rare Red oy enpiaeering vp, new post, responsible for 
encryption, consumer and software product development. 


ary Christie, new pres. of Harman International 
sees Infinity Systems (TVD June 19 p18), selects slate 
of company veterans for top management team: Richard 
Baccigaluppi promoted from mktg. vp to senior vp, mktg. 
and sales; Jay Wessel from finance and administration vp 
to senior vp, operations; Glenn Urgel from domestic sales 
vp to domestic and military sales vp; Derek Whiteman 
from international sales dir. to international sales vp; 
Stephen Rowey, engineering dir.; Leon Kuby, ex-senior 
vp, becomes product development consultant... Alec 
Shapiro resigns as Denon account supervisor at RDA Ine., 
N.Y. ad-PR firm, to start own PR business, CRN Inec., Great 
Neck, N.Y., with Sony Best. and Professional Products Divs. 
as key accounts; joining CRN as account executives are 
Beth Jacques, ex-BM/E magazine, and Steven Schwartz, 
ex-TWICE magazine. 


Paul Culberg, New World Video Pres. resigns July 6 to 
become RCA/Columbia exec. vp-COO for North American 
operations... Robert Tollini promoted to Video Trend 
senior vp-gen. mgr... Steve Sohmer, former Columbia 
Pictures pres.-COO and NBC Entertainment exec. vp, named 
pres.-COO of Nelson Entertainment Group's new Nelson TV 
subsidiary... Camilla Carpenter promoted to HBO film 
programming and home video dir... Eileen Fitzpatrick, 
ex-Media Home Entertainment and Nelson Entertainment, 
joins True North Entertainment as publicity dir... Harvey 
Dossick resigns as West Coast Video/National Video 
purchasing dir... Warren Rossman departs as Pickwick 
Entertainment vp-asst. to pres. 


—_i—__ 


Growth in consumer electronics outpaced prerecorded 
tapes for Commtron in 3rd quarter ended May 31, distributor 
said. Although 8% increase in consumer electronics sales 
was twice the 4% growth of videocassettes, software 
revenues hit $98 million -- 76% of total sales of $128.7 
million. Net income jumped 75% to $1.6 million (16¢ per 
share) from year-earlier $940,000 (9¢) as result of higher 
gross margins, interest income, operating efficiencies. Total 
revenues, including interest income, rose 5% to $128.9 
million from year-earlier $123.1 million. 


First Chinese-Korean joint venture approved by Seoul 
govt. involves picture tube plant in S. Korea to be owned by 
Hanzhou TV Factory (which will invest $2.8 million), S. 
Korea's Orion Electric and Hong Kong's Zhejiang Fuchen 
Co. Factory is expected to produce 580,000 20" color tubes 
this year, 1.1 million next’ year, 1.2 million in 1992. 


Portable computer only 1.7" thick, 16 bits, compatible 
with IBM XT, will be sold this month by Toshiba in Japan at 
about $1,395. "Dynabook" is 10x12x1.7", has large bright 
backlit LCD, ultrathin 3.5" disk drive, 1.5 Mbyte memory 
expandable to 3.5 with memory card. 
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Riding Nintendo boom, Acclaim Entertainment 
reported net income for 9 months to May 31 more than 
doubled to $6.1 million from $2.6 million year earlier (18¢ 
per share vs 8¢) on sales of $44.1 million, up from $25.1 


million. For 3 months, net income was $1.4 million (4¢) vs. 
$978,000 (3¢) on $12.3 million sales vs. $9.2 million year 
ago. Videogame performance was good and handheld games 
and peripherals generated "significantly increased 
percentage" of revenues, Acclaim said. It has started 
shipping products to Europe and Japan. 


_,_ Hong Kong continues to test dumping penalties 0° 
cir recent reduction (TVD June 26 p16). Hong Kong 
argued that there's no protected domestic market, no 
Subsidies, no conditions conducive to dumping, and some 


penalized companies don't even ship to Europe. 


Preliminary i - 

rancisco, prob njunction by U.S. Dist. Court, San 

selling cartridge for Soviet-devel oe for 

Nintend. 2 ; oped Tetris videogame 

pee “oh Ronco in U.S. Nintendo and Tetris are involve’ 
p22), : 


Oki Electric ill ' 
Ore., in Sept. Tr vu! Start building VSLI plant in Tualati®s 
operations Honth wean to complete work in March, begi# 


ft r. Oki mil 
factory, which will employ He a : 


e \33\ Md 


e autho 


The | ed Fields. 


und Al 


proadcast - Cable 
yore MERGER WRANGLING: Legal maneuvering in 
fi me-Warner Paramount battle continues at FCC and Del. 
_ Wall St. skeptical of any attempt by Cablevision to 
Time. NLC opposes Paramount bid. Time accuses 
of misrepresentations. (P. 1) 


sporTs TV ACCORD: Cablevision and MSGN reach 
agreement on sports coverage after prompting from 

ss. MSO to carry Yankees, Knicks, MSGN sports on 
basic oF aS option. Legislative threat still looms. (P. 3) 


¢-sPAN ADDS AUDIO: Two channels being tested, 
further expansion possible. New service to extend govt. 
coverage, as well as relay foreign radio program- 


ming. (P. 4) 


EARNINGS DETAILED: NAB and INTV IRS filings show 
WAB total revenues of $18.2 million for year ended March 


$1, 1988; Fritts compensation at $263,312. INTV revenues 


at $2.17 million, Padden received $202,908 for ealendar 


1988. (P. 4) 


DBS VIABILITY QUESTIONED: Whit 
application, fueling new debate with 
Video, others on future of service. 


ehead withdraws FCC 
Hughes, Dominion 


HEARST CABLE SALE: Hearst Corp. is selling its 6 any 
systems serving 60,000 subseribers in San Francisco area to 
newly formed Brenmor Cable Partners. Other trans~ 


actions. (P. 5) 


LEGAL MANEUVERING CONTINUES ! 
Chancery Court in Paramount's attempt to bloc 
Communications, legal maneuvering In Jan's 
from Time's lawyer last week that Charles Dol ana 
Time. Paramount has m pe 

accused Paramount of mislea 
approval of transfer of cable 


Of Cablevision's possible bi 
$1.9 billion already carried by C 
have losing years in 1989 and 199” 
partnership with NBC, it owns Sports¢e 


News & Business Channel (CNBC). 
in Time W 


as 
aie A ible interest t. 
Cablevision 'S oF Del. court by Paramoun 


systems. 


regi 


Hamermesh filed wi 


ritative Service for Broadcasting, Cable, Consumer Elect 
ronics 


SUMMARY-INDEX OF WEEK’s NEWS 


continues. 
Cablevision Sys 
illi share) host! 
ee Seer eer shareholders aS to how long 


disclosed in 
In preparat 


hibfale 
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Consumer Electronics 


G 

raya ene seen as hot new TV feature that could be 
ie n as next year. Broadcasters enthusiastic about 
ystem to be proposed to ATSC. (P. 7) 


eal) AGREEMENT between hardware and software 
=p nie calls for Solocopy legislation, could be ratified by 
A this week, ending years of impasse. (P. 8) 


JAPANESE VCR SHIPMENTS to U.S. up in May, average 
deck price down. Camcorder exports up, despite continued 
glut. Color TV shipments soar. (P. 9) 


FIRST cD-I SOFTWARE offerings detailed by Philips for 
commercial and consumer markets. Video added to 
computer in DV-I and British VDA technology. (P. 10) 


PHILIPS MOVES HI-TECH product development to 
Knoxville under new Vp Peter Bingham. (P. 10) 


KOREA BOOSTED color TV imports to U.S. in April, but 
still trailed Mexico as leading supplier. China b&w TV 
shipments to U.S. continue high. (P. 1) 


SONY TO MAKE VHS recorders for U.S. market in major 
Malaysian expansion, including audio, floppy discs. Malaysia 
expansion by Sharp, JVC, Matsushita. (P. 1) 


MONOCHROME AT END OF LINE, with only 619,000 sold 
in year's first 5 months and each month posting greater 
declines. Problem seen as supply, not demand. (P. 12) 


N TIME-PARAMOUNT CASE 
k Time Inc.'s propose 


tems was "active 


‘le takeover bid for Time, 
it would take to receive 


ysts predicted it just 


al 
lost $15 


largest MSO 


July 3 letter from Time lawyer Lawrence 
ion for that hearing, Time had sought deposition 
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CD-1 SOFTWARE LISTED: At least 25 software titles are 
under development for Philips' Compact Dino inter ye 
(CD-D player, which will be introduced for pommeras +: 
market by fall at about $3,000, and for consumer marke , 
1990 at $1,000 (TVD June 12 p11). Software developmen 
for product is being handled by Philips subsidiary American 
Interactive Media (AIM). 


i _l software titles, including interactive 
ores at chile programs, reference works and music 
selections, was published last week in Wall St. Journal. 
Tentative list of titles: A Visit to Sesame St., Children's 
Bible Stories, Children's Musical Theatre, Clue, Gardening, 
Grolier Encyclopedia, Interactive Golf, Kaleidoscope Music, 
Oldies Juke Box, Rand McNally Family Atlas, Rocket 
Ranger, Sargon Chess, Sinatra My Father, Stamps, 
Time-Life Photography, Treasures of the Smithsonian. 


Philips spokesman said player prices are "ballpark 
figures" and details on products won't be available until 
they're formally introduced. CD-I player was demonstrated 
at summer Consumer Electronics Show in Chicago in June. 
Software is expected to cost $20-$50. Philips CD-I player 
will be marketed under Magnavox brand. 


Product is expected to compete in some markets with 
Digital Video Interactive (DVD, interactive CD-Read Only 
Memory (CD-ROM) technology that Intel purchased from GE 
last year. Philips CD-I player will work in conjunction with 
TV set, whereas DVI is personal computer-based technology. 
Philips product, like DVI, plays standard audio discs as well 
as videodiscs. 


Meanwhile, U.K.-based Videologic has developed printed 
circuit board and microchip set containing TV tuner that 
allows IBM or compatible personal computer to handle video 
images as does TV set. Digital Video Adaptor (DVA) 4000 
allows full-motion, interactive video image to be displayed 
on computer monitor. IBM's W. German subsidiary will 
market Videologic board as part of its new Learning Training 
System 90 computer learning system, according to Financial 
Times. 

_—_——i-—— 


June Retail Report: Tandy said consolidated sales in 
June totaled $309.7 million, up 10% from June 1988. 
Same-store sales rose 4%. Preliminary sales and operating 
revenues for full year ended June 30 rose 10% to $3.8 
billion. Company expects to announce fiscal 1989 and 
4th-quarter earnings in late Aug... Circuit City had record 
sales of $151.1 million in month, up 25% from June 1988. 
Same-store sales rose 5%. Retailer opened 3 new 
superstores in Tampa... Best Buy sales fell 5% to $38 
million, with same-store sales off 6%. In first quarter, Best 
Buy sales dropped 4% to $107 million... Sears Merchandise 
Group said June sales rose 2.9%... Montgomery Ward, 
which posted 6.6% sales gain in month, reported strong 
increases by Electric Ave. operation... K mart reported 
5.7% increase in June sales, listed home electronics among 
products showing best results. 


Video equipment sales to dealers fell in all major 
product categories for 3rd straight week in June's 4th week 
(see State of the Industry). Camcorder sales dropped 3 
consecutive weeks for first time this year, and were down 
8.3% compared with first 4 weeks of June 1988, according to 
EIA. Through first 25 weeks of 1989, camcorder sales to 
dealers were up only 12% from same year-earlier period. 
Month-to-date sales of other products: Direct—view color 
TV up 8.7%, projection TV down 15%, total VCR down 7.1%. 


A 


' . ‘Uy 0, Ty 
SYLVANIA'S NEW SETS: Closely paralle 

line in prices and features (TVD May 1 my Lena, 
fewer models, new Sylvania line as announces ), buat With, 
being positioned as a stepup brand for dealers by Philig 
TV Senior Mktg. Dir. Mark Stephenson, > Stld Co. 
features "loop style" on-screen displays, whije o “Ties 
series (27-31") has menu-driven delays.’ Eleyer 
picture in picture, 6 of them with small St have 


monochrome; 14 have MTS stereo, 4 betes ne 


Color table models start with 13” at $30. 
$330; 20" with TV-VCR remote, multicolor 9° 1 & 
displays is $400, with 2 MTS stereo monitor versi 
$450; 25" starts at $450, MTS remote monitor nae at 
$650; 27" with TV-VCR-cable remote, PIP ana wreu 2 
is $750, Superset II monitor with S-VHS input $950. w: 
learning remote, color PIP, 10-w amplifier $1,799“ 
Consoles: 25" remote at $500, stereo monitor with Pp 
$680; 27" with TV-VCR-cable remote, MTS $959 
Il with color PIP $1,099; 31” with LCD learning reo 
10-w surround sound, color PIP, S~-VHS $2,000. ’ 


Projection TVs start with 41" with more than 500 ft. 
lamberts peak brightness, MTS stereo, 3-way remote at 
$1,995; 46" with surround sound, color PIP, 10-w amplifies 
is $2,500; 52" with same features is $2,800. 


Sylvania introduces 5 new VCRs —— lead model with 
2-event one-month programming is $380; has 2-year 
video head parts warranty, 4-event program at 4-head 
model with Skip Search is $470; barcode programming, 
50-function remote, repeat play and auto tracking are 
featured in $490 model; VHS-Hi Fi version with double 
azimuth heads, TV-VCR remote is $620. 


New CD players are $150 for single—play 3" and 5" 
model, $250 for unit with 6-dise magazine changer. Sylvania 
has redesigned its rack and shelf audio systems to feature 
"European styling.” 


PHILIPS HI-TECH MOVE: N. American Philips is 
centering new technology product development at its 
cons cleetamics hq in Knoxville, under 
new Technology Vp Peter Bingham segments that had been it 
Briarcliff Manor, N.Y., N.Y.C., Knoxville 


operation also will be vi f such 

responsible f evel pment 0 

other new tech produets as CD-I. rae 
returns to Phi after serving as Technology 


and exec. vp of Magnavox CATV Systems. 
i 
Single-chip AM stereo on 
2 KA bathenion seen reo headset radio that 


developed by Semi slightly 
oat lear tHe oe of Motorola. 


rt, which didn't mention slow gee of AM 
stereo among tuner slow acceptance © 
audio aftermarket compet manufacturers and c8f 


“a Kx 
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"tty 
Personals Financial Reports of TV-Electroni Compan; ZA 
Akio Morita resigns as Sony CEO, continuing as ‘4 ies Z 


These are latest reports 2s obtained during past week Dash indicates informagen 
ne 


chmn.; he's succeeded as CEO by Norio Ohga, Sony avaate at pes time. Amounts expressed in dolar Paertheses den, 


pres.-COO... Pierre Gomez, architect of Thomson's 
worldwide consumer electronics strategy, reappointec 
chmn.-CEO of France's Thomson S.A. for 3-year period... 


Peter Bingham, ex-Thomson Consumer Electronics and 
tronies in new post of 


RCA, returns to Philips Consumer Elec 1980 ceriter cial 187.63 
j-year to re P 6,000 

vp, technology (see separate report); aie ecole be saith 1988-year to March 31 131 375,000 
ional acco _direct markets vp, nam yivan 1989-qtr. to Marc , 185,000 

baer enna eo ; 1988-qtr. to March 31 38,850,000 


brand sales vp, Philips Consumer Electronics... Jeffrey 
Dorn advanced to Sony Consumer Products Group finance 


vp, from Sony Component Products finance/operations Vp... 1989-6 mo. to May 31 138,234,000 
<4 i ho is new gen. 1988-6 mo. to May 759,000 
Jiang Ze-Min, former Shanghai mayor who 8 1989-qtr. to May 31 75,269,000 


secy. of Chinese Communist Party, served in 1984-1985 as 
Minister of Electronics Industry. 


Tina Pruitt, former senior CES exhibits coordinator, 
advanced to EIA Consumer Electronics Group CES exhibits 
mgr.; Nancy Madaris named CES business affairs mgr... 
Gordon Oakes, ex-Recoton Midwest sales mgr., appointed 
Pfanstiehl national sales mgr... James Cash, Harvard 
prof., elected to Tandy board... Additions at Reflection 
Technology (Private Eye displays): Stephen Harrison, 
ex-Bytex Corp., as finance and administration vp; Steven 

- Lipsey, ex-Bachman Information Systems, as mktg. vp... 
Brian Weyman, worldwide electronics strategy and 
implementation vp, appointed Commodore worldwide 


Adelphia Communications 


Audiovox 


87,081,000 


1988-qtr. to May 31 


Corning 
1989-24 wk. to June 18 
1988-24 wk. to June 19 
1989-12 wk. to June 18 

1988-12 wk. to June 19 


1,113,300,000 
953, 100,000 
579,800 ,000 
499 ,800 ,000 


King World Productions 
1989-9 mo. to May 31 
1988-9 mo. to May 31 
1989-qtr. to May 31 
1988-qtr. to May 31 


303,500,000 
214,800,000 
72,400,000 
55,400,000 


Rogers Communications® 
1989-9 mo. to May 31 
1988-9 mo. to May 31 


440 , 400 ,000 
231,700,000 


manufacturing and purehasing vp, new post; Jaime Note: "Includes special credit. "Includes special itens 
Figueroa, ex-IBM Latin America, joins Commodore as Latin ©In Canadian dollars. “Restated; includes special credit COOKE $s 
America sales dir., new post... Forrest Haselton, vp-South —————————————————E group for 
for Sears Merchandise Group, promoted to vp-automotive, consortiul 
succeeding retiring Gene Stroner; he will oversee END OF LINE FOR B&W: Monochrome TY sales are intact. O 
autosound products sold through Sears tire and auto centers. petering out -- each month showing deeper decline than 
[aey preceding one -- EIA data attest. Five-m cas EAR 
“ reed ee RCA/Columbia Pictures dealers of 619,365 is below those of good see ete pe 4 on lower 
—s ideo senior vp-chief financial officer, 1960s. Last year, sales totaled 2,579,760, lowest for interest i 
— ed to exec. vp-chief financial officer for domestic as year since 1948, and this year's total ‘should be at et 
as international units; on international side, Peter million below that. FAIRNES 
erences promoted to vp-controller, Robert Sender ealling fc 
oe me a ers vp, “om agp a es Fexpi 7 — eae’ in pr ey isn't lack of demand so much ss FCC sers 
Pate r ondello, ex-Star Vi of supply -- there's just no money i nobody 
eae” eee Soa Video east regional sales mgr., wants to make them. Koreas tube Testes have We FCC NOI 
Kornbluth, ex-MTV and Lorimar Home Video, joins VSE raising prices steadily, presumably in attempt to discourge (| Rely in. 
gg Sipe am rimar Home Video, joins VSDA as demand. On visit to China last fall, we found little interest month. | 
- ay . a anche t — ma yp projects and by manufacturers in exporting monochrome sets -- although 
as Trans World Entertainment domestic theatdisal oe" ata Te ee ee are comvantionsl ier 
distribution pres. to become pres. of new South Gat ott the rsa 
Distribution theatrical operation... Debbi a sets they can get, citing such specific uses as building informat 
ex-MTV, joins RCA Records as video ated bn i security personnel and prisoners (many of latter not 
production administrator. eae color sets). Here's table of monthly sales, from DEL. ¢ 
: July 1 
————— C i 
oMmu 


MONOCHROME TV SALES TO DEALERS 


i 


category. Hong Kong's Arax Li 
versions: (1) Smart Tape iadhehl dine oy offers 2 1989 is08 — aus ty 
that, when aimed, gives immediate trasonic instrument Sceept 
eae or metrie system also can canoe in feet and pairs 4 eescee 154,421 205,968 fas Allen's 
volume. (2) Easy Tape, 4 area and ebruary...... 122,149 180,337 
calculator that iced gang tape yesemes combined with March (5 wks. ) 126,347 208,150 a 
with standard calculator functions, MERPEEDEDE Heme ee nd ee ep tp rine a3 
TOTAL... 8 eS 206-375 gt 
Surveill ; : Lee M, 619,365 1,000,954 
ance system for picture-in-picture TV sets ge 


PIP capability, at $330 (excluding TV). 


NBC will promote 3M videocassettes in commerci®> 5 
as part of cross-plug (TVD June 19 p18). One-hout ©: 
e Scenes Video Magazine" video produced by NBC il 
available as premium to buyers along with NBC Fall Se" 
Preview Guides and special merchandise offers- 
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groadcast - Cable Consumer Electronics 
Tne anteater Sate gee at a wate alee Tey a 
issue to hear case. Chris-Craft files 2 suits reelection TY dowa an iD ie emtea 


to 
Court agrees 
supreme interest in Warner. (P. i) 


go prover’ 
GHOSTBUSTE : 
reaeacTEMUET-SARRY DEAS oy oy SAS hata a ORE 
jpilit 0 . On-channe AT : 
pssbility of Howry major hurdle, Dingell presses for more SC approves definitions of HDTV, EDTV, IDTV. (. 12) 
pegotiations. NCTA raises constitutional concerns. (P. 2) WEST, SOUTH GAIN in U.S. total VCR market share, but 
\ unit sales are down in all 4 major U.S. regions in 1988, 
: COOKE SELLS CABLE HOLDINGS to Intermedia-led according to EIA regional analysis. (P. 12) 
_—— group for about $1.6 billion. Virtually same buying 
bie consortium that participated in earlier aborted deal remains RIVAL CD FORMATS, Intel's Digital Video Interactive 
intact. Other cable sales. (P. 5) and Philips' es race to get reasonably priced 
consumer product to market. (P. 13) 
“a ces EARNINGS DOWN 8% in 2nd quarter. Drop blamed 
in : ) ) on lower TV network earnings, offset in part by higher MATSUSHITA FREEZES EXPORTS, plans to produce 50% 
y interest income. Best. Group profits off 11%. (P. 5) of products overseas and increase imports to Japan. (P. 14) 
i i il fall RIAA board 
FAIRNESS, FEES BACK: House unit moves budget bill DAT AGREEMENT may be delayed until L : 
calling for reinstatement of fairness doctrine and raising meeting. tion sought to make Solocopy inclusion 
ch FCC service fees and fines (. 6) binding on manufacturers not at Athens meeting. (P- 15) 
ich as - ge ate 
obody ; GRUNDIG CONSIDERS 8mm camdorders, cites format= 
F NG: Final Senate action seen ae 
Daly in preg (ae confirmation hearings at end of 50% share of European market. Decision next month. (P. 15) 
in month. NTIA candidate clears first hurdle. (P. 7) NEW VCR HEAD SYSTEM claimed to make EP oo, 

i od as SP is claimed by Sharp. First 9-hi , 
ough CONSENSUS KIDVID BILL aim of key Senate leader. Ege aes ae system is sched “led for Oct. introduction in 
. More precise definition targeted for educational and reco’ 
ae Marnational coalneeeill programming. @. 8) Japan. (P. 1 

- Del. Chance Court Chancellor William Allen 
ym DEL. COURT REFUSES TO STOP TIME-WARNER Ooch Del. Cheng S14-billion tender for Warner 
July 14 denied Paramount's request for mi rered Allen for stay of decision pending appeal to . tee % 
Communications. Paramount immediately which had been scheduled to expire today (uly 17), 
Court. Chancellor halted Time's offer for NT ris ruling, State Sop Court already has agreed to 
chg: days to give Paramount time to prepare SPP a made its own $12.2-billion hostile bid to buy Time, 
Dee et ae hearing July fhe fatal blow" to Paramount effort. 


shat plaintiffs Paramount and dissident Ore 


5 : Allen's ruling was called "a potenti 

2 

5 In 79-page decision, Allen said BE Tre ppobabilit t in these circumstances to 
a ine said he t the oo 

: In 79 e decision Allen onable probability ed Sessa transaction. 

} 


st reas “! 
ee ere ta ad to aba delay the long P'poard] in selling to or subm 
er deal was culmination of 2 years of 


1 require the [Time] board to aban art 0 
5 - terest Lon Pat” t Warn 
oe ope Lan July 11 that Time had 


been the slightest subjecti . 
aoe lock with 
ry \ entity." meee appeared to support ent in put itself on block wi 

5 hegotiations and to reject Para ames in March. 

nd original merger agreement with 
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‘Ny yp” a 
D ket in c 
submar oun ost ‘ 
: Fr and West South Central, bothe geting in unit sa) 
cee, with Pacific rising to 2nd place pit region. T €S Compared wi TV DIGEST—13 
* ose thantic dropping to 4th from 2nd mace 4th, t . ere doco last year except FE. 
pon ip  ountn- East South Central was fastest out Central m Central droppiee submarket share 
; Mov} in, 
gpnosker Srowing submarket® up to 8th ee an for 2nd, 
lor TV, South had biggest i : » New England had bi ching places 
jn C0 ; increase ggest decline of 
but th inm eee 
sight declines, but there were no changes j arket share. ¢ 
ae ase over last year, as total sales rose 9 mes Market-sh awed by West. Northeast and 
pa . Ever and North C 
yere's Fund OW on EIA, S0GT ees b very submarket saw unit aig a? 
k are rom EI y regi 
yp-paee PO? A, 2001 Eye St. NW, Wanna from EIA's 19 
U.S. SALES on, D.C. 20006): 89 Data Book (copies of 
ae TOD 
ceusongy ee aION 
1988 
Region 1987 
Share Share hice 1987 % 
ast s Units Change 
Cal VCR* 
Northeast....... 24.6% 
Mid Atlantic.. 18.5 esr aay oa ae 8.4 
New England... 6.1 yy 2,367 2,475 - 4.4 
South. 204 oe 31.2 10.8 ay 852 - 8.5 
, S. Atlantiqe.: 167 16.6 3,991 4,098 =) 296 
E.S. Central.. 4.6 Spec 3 aaa a3 eh 
W.S. Central.. 10.5 10.0 1 oe 559 + 5.2 
North Central... 22.9 ei Retipsila 6156 ire 
E.N. Central.. 16.2 Sips oglgns ee D Ge 
W.N. Central.. 6.7 6.7 | Age eas 
ee ienree 21.3 20.9 2,725 2,781  - 2.0 
Se =—SSsMountats.s.. 9 16.4 2,162 2,182 - 0.9 
Reet .4 4.5 563 599 - 6.0 
1. 
Northeast......-- 24.0% 24.6% 4,852 4,555 + 6.5 
P Mid Atlantic.. 17.6 18.1 3,558 3,351 + 6.2 
New England... 6.4 6.5 1,294 1,204 7S 
Sottth.. ais setae" 31.9 31.5 6,449 5 Saamege oF r0-6 
S. Atlantic... 16.2 17.0 ee a: + rst 
a E.S. Central.. 4-7 4.8 gogqueaaeiae tie 
W.S. Central.. 11.0 9.] , 3.7 
23.6 4,751 41370 + 8. 
North Central... 23-95 3°477 3.166 + 9.8 
W.N. Central.. 6.3 A 1164 ode teal atest 
y West.....-s2ee8 20.6 15.7 3 275 2,907 el2 ot 
Pacific.....-- eta 16 "99 852 + +5 ap8 am 
1A Mountain....-- . a, <2, 19250043, Ve 
I —FVER sales, including camcorders: 1988 oe 
(down 3.9%). .  1988--20,216, 18°; 
**color sales cexcluding institutional) 
g 1 1987--18,515,771 “uP 9.2%). etait totals don't add due to rounding. 
| Note: VCR percentage and U 
ie . 
oP, ; i between 2 mut incompatible 
io a TER . Fight is sha L2 ced consumer product 
Be Pay, VE CD FORMATS SEX Saget BATTLE: Ft oth racing to get reasonably rat's Digital Video 
> On e Compact Dise (CD) audio-video sys! h will operate through . onsumer market by end of 1991. 
ve (DVI), which is personal computer ' 


, 
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less, spokeswoman for DVI licensor 
cedinnlnesy from GE in 1988 (TVD Oct 1 


development of multimedia players rp ge audio on standard 5" 


: bic hy 
i tive full-motion TV quality v1 
Pe ian in March 1987 (TVD March 16/87 p10). 


Intel expects first a lications 
address those markets at outset, spo 
from Intel, and company sit 
sold this year or next. In addition to 


Philips will have CD-I player for industrial market by 


Magnavox brands by 


Philips for consumer player, which will operate as add-on 


graphics, text, 


Consumer market for interactive 
is really mushrooming. It's becoming 


she said. Player 


wouldn't identify consumer 
marketing of DVI in May when 


WY 9, "My yor as 
sus i 91, priced at $] 0 
‘ ing on market next year or in 1991, p 000 gat Ora 
First consumer DVI paye™ shot iF id “intel which bought CD-Read Only Memory (CD-ROw) re roost y git 
Inte ae * is in discussions with several OEM manufacturers abou oP) Kes 
DVI ” Technology, which provides up to 72 min. of digital re: 
. CD, created much excitement when jt a s on ju 
ce, 4 
in i j i kets, and still pl posed al 
be in industrial and educational mar’ “ | plans to 
fe an said. Software application tools for DVI are available hie pectin | 
will sign up its first customers within month. Commercial ais hardware wil] be gett 
full-motion interactive video, DVI provides graphics, text and angio 2 ah fro! 
standard CD, used in conjunction with IBM or compatible PC. ; approves 
next year and consumer version under Philips : ro orth G 
id. " " pri f $1,000 has been given by and agreemen 
kesman said. "Ballpark" price Of 91, as : 
late 1991, Magnavox spokes to TV set, provide still and limited-motion video, permet Jo 
sound on CD. At least 25 software titles are in development ae CD-I, and Philips’ Americay or Oe a 
Interactive Media (AIM) is trying to line up software suppliers (TVD July 10 p10). a 
video on dise potentially is huge, Intel spokeswoman Said. "Multimedia wires 1 
2nd nature for people to expect video on their computers.” But to be companies 
viable consumer product, DVI players will have to be priced no more than $1,000, and preferably much lower, pe oe 
"as low as $500" is not inconceivable in near future, she said. Costs of custom-made chips Soap 
and boards used for DVI can be reduced when mass production begins. cA coer ae 
Ann play : recorders 
Announcements of new consumer players should be coming over next year, spokeswoman said, but she necessary 
electronics companies considering DVI players. Company took huge step in manufact 
it signed up IBM to make DVI hardware for commercial applications. Intel legislativ 
but doesn't plan to make or market its own player, she said. Large rollout of reported 


will be licensor of technology, 


Intel purchase from GE. 


MATSUSHITA FREEZES EXPORTS: Matsushita will 

increase overseas production to 50% of total sales by fiscal 

1993 from 25% in fiscal 1988, will increase imports and plans 

no further export growth in Japan. So said Pres. Akio Tanii 

* July 7 Bar ar rk in Osaka. He announced that 
mpany establish "international cooperation pr j 

office” at its Osaka hq under his direct pieeerr Pie 


As example of increased imports, Tanii announced n 
. . Z ew 
air conditioner plant in Malaysia, increasing company's 
annual imports of air conditioners from present 60,000 units 


to 350,000 in fiscal 1993. He sai 
fed tones e said company also plans to 


Matsushita's overseas production in fiscal 19 
a In fiscal 1989, that's expected to Ey res 
: : oe on ~~ 29-30% of sales. Company's overseas sales 

= ries products made and sold abroad) represented 42% 
of total sales in fiscal 1988, against 58% domestic sales. : 


—_—- 


Hitachi is decreasing dependence on K 
products, according to Japanese reports t orean OEM 
procurement of TV sets rit Ports that say its 
na year but radiocassette 
0 less than 200,000 from 600,000 ori 
reported here, Hitachi now is i iginally scheduled. As 
color TVs from its own jo 
May 1 p10). 


software probably will follow hardware introduction, in 1991-1992. DVI backers see Philips’ CD-I as 
potential competitor to DVI, although technologies differ. 


Intel's DVI operation has moved out of David Sarnoff Research Center (former RCA Labs) in Princeton, 
N.J., and into new facility in nearby Plainsboro. Group has been expanded to 85 persons from 35 at time of 


Ie SSSessesesnasssss seinen nnn 
— SSS 


Antidumping duties were levied on Compact Disc _ 
players from Japan and Korea last week by EC Commission, 
meeting in Brussels. Provisional duties, which must be 


ratified within 3 months by Council of Ministers, 0 
from complaint 2 years ine by Bang & Olufsen, Grundig, = tine 
Philips. Commission said dumping "seriously held oF attende: 
development of the Community industry, the main 4 has beer 
and the major developer of the product." Statement adel! had with 
that most Japanese manufacturers and all Korean firms Much 
involved "adopted marketing and pricing policies — was pee 
violation" of international antidumping rules. Dumping. when Me 
margins found for June 1, 1986-May 31, 1987: Matsushi” as 
33.9%, Pioneer 28.8%, Sanyo 27.8%, Yamaha 23.7%, = 
20.9%, Kenwood 19.3%, Denon 17.5%, Sony 15.9%, 92.1% ke 
8.5%, Funai (Symphonic) 8.4%, Teac 6.4%, Goldstar ** (option 
Inkel (Sherwood) 20.1%, Samsung 23%, Haitai 21- see 
in 


Mitsubishi will expand production of over-30" — 
tubes at Kyoto plant to 200,000 from current 180 ing 
annually by end of year. In addition, company is mapacitt 
new plant adjacent to Kyoto factory, with 


annual 
500,000 over-30" tubes, to start production in Sept. 1990 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars it 
this week's issue at 140 yen = $1, except where ee 


fs, BG! 


N 


FALL? Industry watchers ready to 


a” 
Y ese ital audio tape impasse 
gi : were |, : 
v aa week's end as widely anticipated eft holding 


ralding agreement failed to materialize 


set ay sino beatified hy eg 
ates « industry Assn. of America (RIAA), but it's not 
peer” nether there will be special meeting or canvass of 
clea ov whether action won't be taken until regular board 

‘ all. 


jawide push for legislation is almost certain to 
ye Athens agreement (TVD July 10 p8) if RIAA 
pesul es it. Hans-Georg Junginger, member of Grundig 
ppr0"er attended June 9 meeting, told us last week in 
bart Germany, that legislation is necessary part of 
a ment on Philips-developed Solocopy system, which 
pets making one digital copy at a time from Compact 
i, either one or no digital copies of DAT (depending on 
version of system). 


inger explained that agreement on Solocopy, which 


wires modification in DAT players, will be bin ding only on 


companies that participated in Athens meeting -- Grundig 
ips and Thomson from Europe plus representatives of ; 
most major Japanese hardware companies. Accord does 
nothing to prevent unrepresented firms -- Korean 
manufacturers, for example -- from introducing DAT 
recorders without Solocopy feature. Legislation thus is 
necessary to make agreement applicable to all 
manufacturers. From standpoint of meeting's participants, 
islative accord was only one reached in Athens, as we 


reported last week. 


Junginger told us he doesn't expect action by RIAA until 


its regular board meeting in fall. He said our report on 
Athens meeting essentially was accurate. At that time we 
said International Federation of Phongram and Videogram 


Producers (IFPD, representing worldwide software producers, 


had conditioned its agreement on positive vote by board of 
its affiliate RIAA (TVD July 3 p8). Junginger noted that it 
would be some time after agreement before DAT recorders 
would be on market, with Christmas marketing definitely 
tuled out. 

RIAA Pres. Jay Berman declined to answer questions 
last week on status of next regular or special RIAA board 
meeting. "You can quote me on 2 things, man, 
attended Athens meeting: "One, that proposed legislation 


has been f ight dise’ 
a normal outgrowth 0 Oe tine of course I'm 


" said Berman, who 


ussions we've 


had wi i d 


much more optimistic about set 
was a year ago." Nevertheless, Berman declined comment 
when asked if a DAT solution is imminent. 
— i — 
rs -- with 


LCD TVs are giving way to LCD monito! 
"optional" tuners Z to avoid dumping penalties. gee 
Citizen's 2.9" color monitor will carry suggested ! eth 
$175 in U.S., when it's available from CBM Americ: 
summer. cam 
external epee Bch? TV. Without tuner it's 
therefore not subject to dumping duty pout 3,000 Foe i 
Plans to produce 10,000 units monthly, about », 
market, rest for Japan and Europe- 


Seven companies are peo of extended Definition TV 
in Japan designed for reception of 
ay when broadcasting 7, model lists at about $3, 
ounce is Sanio, WH" 
Clearvision is compatible 


of 
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er Wiel said at briefing at Fuerth 


Audio-Video Fai aan , 
les “a - ee opens Aug. 25, He. ws Face os , 
pean camcorder market "can't be ema 


pi pe pendent G 
, reported improved business in fiscal.1988-1989. In 


Grundig's total revenues of $1.82 billion 
5 f 

ee were up 6.5% from preceding year, while a 
wy diel 22% to 74.5 million; 75% of sales were credited to 

and video equipment. Company achieved profit-to-sales 
ratio of more than 4% for first time. It employs 19,421 
including newly operational Malaysian plant. Van Tilburg 
wy ee sopra renee may have to shift to Far 

competition continues." He cited " i 

mainly from South Korea.” ~ ag amaae 


VHS EP AS GOOD AS SP? New VCR head system claimed 
to improve quality of pictures played in extended play (EP) 
mode has been developed by Sharp. Company, which will 
introduce first VCR with feature in Oct. in Japan at about 
$1,075, claims development results in same quality level for 
EP as for standard play (SP) mode. 


Sharp's "Optimum 9" head system uses 2 newly 
developed 19-micron heads and 7 standard 26-micron heads. 
While track width in EP mode for both VHS and S-VHS is 19 
microns, same 26-32-micron heads are used for EP playback 
as for SP to ensure picture quality in slow, still and search 
modes. However, heads wider than track overlap 
neighboring tracks and cause picture deterioration during 
playback in EP mode. In Sharp system, 19- and 26-micron 
heads shift automatically according to playback mode. 


says it's developing new feature for future decks 
that automatically change recording mode from SP to EP 
when tape is too short for programmed recording time. 
—_i——-—S— 


Korea expects to be world's 8rd largest exporter of 
electronic equipment by 2000, Ministry of Trade & Industry 
said. Electronics shipments overseas will total about $80 
billion by that year, accounting for 38% of Korea's total 
exports of $208 billion, govt. report said. Electronics 
exports were $15 billion last year, accounting for 25% of 
's share of world electronics market will grow 


total. Koreas 
to 12.4% in 2000, from 4.8% in 1988 and estimated 8% in 


1992, govt. projected. 

NEC will return to Winter Consumer a ig Show 
xhibit floor beginning with 1990 event in Las Vegas, 
company said. NEC has been exhibiting at Summer CES in 

Chicago for last several years, but hasn't had booth at 
winter show. Company said winter show appearance is part 


of "expansion effort.” 


China produced 5.45 million color TV sets in first half 
of this year, 34.2% increase over 1988, State Statistics 


Bureau reported. 
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Consumer Electronics Personals 
Consumer rit S—_———_—_— 


James Bonan promoted from mgr., RCA brand video 
products, to mgr., video product planning, Americas, 
Thomson Consumer Electronics, succeeding Jame crvD 
Newbrough, now with Philips Consumer Electronics ? 

July 3 p14)... Kim McCusker resigns as NEC Audio/Video 
Div. sales vp to join Walker Group, Canadian company 
specializing in consumer electronics and appliances ee 
aftermarket services; McCusker’s responsibilities wil! be 
handled by Akira Sugiyama, senior vp, until replacement is 
named... Abe Grinberg, ex-Crazy Eddie, is pres. of < ? 
Starlight Electronics America, recently formed subsidiary 0 
Starlight Electronics, Hong Kong (TV, stereo, phones); 

Steve Isaacson, ex-JVC, is exec. VP; Robert Brill, 
ex-Canon, sales vp. 


Jon Kasle, ex-Technics, joins Manning Selvage & Lee, 
L.A., PR firm, as consumer and industrial product PR group 
supervisor on Mitsubishi account...Diane Nakamura, — 
ex-Aiwa PR supervisor at Robert E. Griffin Inc., appointed 
to Canon business equipment account at Rowland Co., N.Y. 
PR firm... Gary Beckstrom named national sales mgr., 
Scosche Industries (autosound and security accessories). 


Lisa Barry, ex-U.S. Council on Competitiveness, joins 
Commerce Dept. International Trade Administration as 
principal deputy asst. secy. for import administration, 
responsible for antidumping and countervailing duty 

» investigations, foreign trade zones, import programs, policy, 
» compliance... Correction: Alain Gomez reappointed 
chmn.-CEO of Thomson, S.A.; incorrect first name was used 
in our report last week. 


David Bixler resigns as Vidmark senior vp in charge of 
uisitions and production, will announce plans later... 
Bernard Vanderfin resigns as RCA/Columbia Pictures 
Home Video senior vp-chief financial officer to become 
senior finance and administration vp-MGM/UA 
Telecommunications, will remain with United Artists (UA) 
after it's purchased by Qintex; Kevin Wallace, 
ex-Salomon Bros., joins Qintex America as exec. vp-chief 
financial officer, is due for same post at UA; Qintex 
Entertainment Chief Financial Officer Jonathan Lloyd will 
join UA after acquisition... John Power, American Video 
Assn. -founder, announces retirement effective June 
10... Sal Laudicina promoted to Motion Picture Licensing 
sales vp, new post... Palmer Video Pres. Peter Balner to be 
named Billboard and Time Magazine Man of Year/VSDA 
a at Aug. 7 reception during VSDA convention in Las 


—»—- 


Matsushita and Philips plan joint development of 
VCR deck mechanisms for manufacture in Europa starting 
next year. Goals are to increase local content before 
integration of European Community in 1992 and to decrease 
parts cost by standardization. New mechanisms will be 
pe in gradually starting in 1990, eventually being used in 
yan manufactured by 2 companies. Matsushita VCRs 
made in its 3 European plants now have about 70% domestic 
content. Meanwhile, Sanyo said it expects to sell VCR head 
cylinders to OEMs from its German Fisher Industries plant 
It started cylinder production in Germany last Aug. at rate 
of 250,000 annually, plans increase to 400,000 in fall selling 
the additional 150,000 to other manufacturers. : 


Tandy a extend to Dec. 31 its 10-million share 
repurchase of treasury shares. Share purchases thro 
30 totaled 3,785,000, it said. i gp eo 


Financial Reports of TV-Electronics Companiog 


These are latest reports as obtained during past week Dash indicates : 
avaiable at pres ime. Amounts expressed in dolas Parentheses dente at™ ™ 


Company & Period 
cBS 


1989-6 mo. to June 30 1,502,500 ,000 174,909 
1988-6 mo. to June 30 1,437,400 ,000 1,040 999/00 
1989-qtr. to June 30 771,900 ,000 118399722 
1988-qtr. to June 30 740 ,800 ,000 : 


Columbia Pictures Entertainment 
1989-qtr. to May 31 351,101,000 
1988-qtr. to May 31 410,511,000 


2,003,009 
4,328,000 


Gannett 


1989-26 wk. to June 25] 1,721,733,000 187,005,009 
1988-26 wk. to June 26] 1,604,888,000 171457 00 
1989-13 wk. to June 25 904,174,000 112" 108° o0g 
1988-13 wk. to June 26 846,944,000 97'526' 


MGM/UA Communications 


1989-9 mo. to May 31 679,996,000 
1988-9 mo. to May 31 515,069,000 
1989-qtr. to May 31 267 , 768,000 
1988-qtr. to May 31 175,214,000 


Orion Pictures 
1989-qtr. to May 31 
1988-qtr. to May 31 


128,841,000 
111,248,000 


Raytheon 


1989-6 mo. to July 2 4,363,000 ,000 
1988-6 mo. to July 3 3,990,000 ,000 
1989-qtr. to July 2 2,290,000 ,000 
1988-qtr. to July 3 2,041,000 ,000 122,300,000 


| Video Display Corp. 
1989-qtr. to May 31 
1988-qtr. to May 31 


12,784,000 
7,941,000 


720 ,000 
580,000 


Westinghouse Electric 
1989-6 mo. to June 30 
1988-6 mo. to June 30 
1989-qtr. to June 30 
1988-qtr. to June 30 


6,064, 900,000 
5, 794,300,000 
3,177,700 ,000 
3,041,500 ,000 


417,300,000 
395 ,800 ,000 
228, 300 ,000 
215,300,000 


Note: 


"After special charge. 
“Restated. 


"Includes special credit. 


Latest delay in release of definitive study on home 
taping by congressional Office of Technology Assessment 
(OTA) may mean that resolution of digital audio tape (DAT) 
impasse could precede report that controversy originally 
helped trigger. Spokeswoman for OTA told us last week thi! 
late Sept. or early Oct: was best estimate now for release o 


of now-defunct CBS Copycode system -- to provide answer 
sales (TVD May 23 p12). Even if DAT impasse is resolve. 


drove ons af 
industry argues-that home taping deprives it of millions 
dollars in lost revenues, but fie in opposing ca 
already purchased and being dubbed for personal use in ¢% 
stereos or portables. 

Color TV buying plans plunged in June, straight 
monthly drop following 3 straight gains, 
said. June preliminary survey showed 5.5% of U.S. ths, 
households planned to buy color TV set within 6 988, 
down from revised 6.8% in May and 7.5% in June 
pea level ” more than year. Board's ov May 04 11d7 
confidence index was 117. from 7 in 
in June 1988, es 


cites disc 


procedure 
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on senior’ 


BOYCOT 
CLEAR- 
profanity 
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UMMARY-INDEX OF WEEK’S NEWS “ine mag 
t - Cable 
proadcast - “S Consumer Electronics 


ptv TEST ING LAGS because transmission systems an 
program test materials aren t ready. Start date now os till 
April. Fight systems still in race. (P. 1) 
nec, ABC TO RENEW FINSYN battle with new FCC. 
wright cites ‘economic clout’ of Hollywood to TV critics; 
Murphy says that may change. NBC head sees continued. 


drop in audience share. (P. 2) 


pARAMOUNT BID DELAYED: FCC Mass Media Bureau 
sites discrepancies on date of stock buy, says normal 
procedures may be okay. Time, Warner profits up. (P. 4) 


NABET, CAP/ABC IN ACCORD: Union members to vote 
by Aug. 11, with leadership remaining neutral. ABC yields 


7 nseniority, agrees to retain some engineers. (P. 4) 


BOYCOTT OF MENNEN, CLOROX products announced by 


CLEAR-TV as alleged leading sponsors of sex, violence and 
profanity on TV. Other groups hit back; NBC asks sponsors 


to remain firm. (P. 5) 


SENATE EYEING NEW FEES: Spectrum. use levy seen 
strong possibility when lawmakers meet this week. Higher 
FCC charges planned. Auctions and license transfer tax 


distant options. (P. 6) 
FCC CANDIDATES IN LIMBO: Senate confirmations 


before congressional recess in doubt because of hearing 
Schedule delays. Sikes files financial report. (P. 7) 


HDTV TEST START LAGS: HDTV 
later than most recent schedule, 0 
19. Chmn. Richard Wiley said firs 
Said availability of program material t 


Teady b 0 -- Farou : 
y hy end ob ¢ Labs, Zenith. NHK will 
been proposed. 


transmission system te 
fficials said at meeting 0 


TV system won't be re 
i i need in tests also could be factor. 


HK, N.Y. Institu! 


j T, Japan's 
dja Labs, MIT, Jap submit 3 


cd ores iy yond pictures, broadcasters say 
ging ion of samples and warning ions 
Says it's unaware of NAB ibe. P. 9) ae 


or. ora PREPARE for fast-growing consumer 
et as equipment prices drop. Home fax models 
$299 expected within 2 years. e. 10) = 


RCA-ZENITH GAP widens as No. 1 and 2 in color TV 
market share. Magnavox jumps from 5th place to 3rd in 
annual TV Digest survey covering 1989 model year. (P. 11) 


CAMCORDER PRICE PLUNGE documented by Early 
Warning Report in June. Double-digit dip indicated. JV Cc 
promotion depicts 8mm as minority format. (P. 12) 


PRICE-FIXING BILL due for House vote before Aug. 4, 
but Senate version lags. Measure would reverse Sharp 
decision, make it easier to prove lawbreaking. (. 13) 


U.S. TREASURY PLAN proposes regulations asking that 
foreign firms report transactions involving domestic 
companies. (P. 13) 


ZENITH LOSES $13 million in 2nd quarter, but consumer 
electronics sales are up. Company predicts profit for year. 
Sanyo first-half profit soars 624%. (P. 14) 


ased on video floppy introduced 


2" COMPUTER DISCS b: 
ok computer. (P. 14) 


into U.S. by Zenith in notebo 


sting won't begin until at least April, 4 months 
f FCC's Advanced TV Advisory Committee July 
for testing until at least April, but others 


different systems, 


to be called by Wiley in Sept. or Oct., 


: ‘ ing at FCC hq : : 
Firm testing schedule will be established 9 ae J eesion with representatives aia tacaeees 


agin 
De of eae market and VHS-C 10%, that still m 


es we’ 


retailers 
jocal dealers. 


Note: Camcorder price attrition accelerated last 
| ae Order Price ALrit ‘at week as Sears Brand C ised " 
awe pa seen _ me a bas been. giving eompelihae: fits at $999, eed ip e40 withcene 

‘ -Y. ads, Sears pushed virtually identi i 
carrying case, one-year warranty at $899 -- after RCA's $100 vvall i ae ——<... 


————_————__———_—_ Vl" 


| pRICE-FIXING CURB PROGRESS: Anti-price-fixing 

gl. legislation approved by House Judiciary Committee 23-12 is 
expected to go before full House for final vote before Aug. 4 
recess. Similar, but slightly modified, bill was scheduled for 

Senate Judiciary Committee last week, but was squeezed out 

by other business and now probably won't be marked up 


e before Aug. recess. 


Both bills have influential sponsors and strong support 

-- House bill (HR-1236) was introduced by Judiciary 

i. Committee Chmn. Brooks (D-Tex.), Senate version (S-865) 

if by Antitrust Subcommittee Chmn. Metzenbaum (D-O.). 

Bills would make it easier to prove price-fixing. Maloe 
effect would be to overrule U.S. Supreme Court's cecises a 
Sharp case last year (TVD May 9/88 p13). That case involve 

2 competing retailers. High-price retailer complained 0 sf 

Sharp about discounter, saying he would stop © 

discounter wasn't dumped. Sharp did drop ¢ lenwatlt 

tuled that mere agreement to drop competing retat 


suffi ° . . tal ’ and that i 
icient evidence of price fixing es or price levels: 


4 q , 

| toshow actual agreement stating pric ‘ 

q ] would drop that requirement, stipulate that rian 
a ounter because of complaints from high-pr! 

| Sufficient evidence of price-fixing- 


ailer is 


0, 
Bills would codify ruling by Supreme Court 70 Jere ad 
stating that agreement on pricing between mr. ing i 
supplier is illegal per se. They also WO'™ on prices oF 
Monsanto case that said any communis”... idence of 
Price levels between retailer and supplier 
Conspiracy. rt er 
___ Hitachi $-VHS decks and can Oe cignal-to-n 
Superamorphous" head said to increntl go on sale 
of color signal by 3dB. First mode models shipped t© 
Aug. 10. New head also will be on 
and Europe. s 


—— 


€ans 75% of camcorders are VHS and market is 75% 


jvc already has started "good strong floor sale 
re seeing now is all right, but it's goin = § Seared to VHS cameord 
, g to increase with ; corders. "The amount of 
"He conceded total camcorder market is "not as strong atat onl " but noted total busi 
; ; iness now 


ig spread thinner than it was as recently as last year because of increase of number of manufact 
acturers and 
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ere, figures from Japan's Minist: 
20 in April 


FOREIGN TAKEOVER CURBS: In development that could 
have strong impact on foreign investment in U.S. companies, 
Treasury Dept. has proposed regulations requesting that 
foreign firms report purchases, mergers or investment 
transactions involving domestic concerns to U.S. govt. 
committee. 


Proposed regulations stem from provision of 1988 Trade 
Act allowing President to stop foreign firms’ investment in 
or purchase of U.S. companies if transactions threaten 
national security. Proposal calls for voluntary reporting to 
interdepartmental committee, which in turn would report to 


President. 


Action is response to growing number of foreign 
takeovers of U.S. businesses in recent years. Assn. for 
Foreign Investment in America criticized plan, saying it 
doesn't define national security and is too broad. 

—I——— 


View-Master Ideal will at sae get depeche 
e in Aug. (TVD Feb 20 pl), ower price 
Seed =< $90-$100 retail, rather than $150. "We've been 
getting a very good everywhere we've shown it, 
said Interactivision Chief Engineer Ernie Cormier. "We've 
gotten so many orders, we'll be bumping against our — 
production limit for the year." View-Master has received 
orders from K mart, Sears, Toys R Us and most other major 
department stores, he said. System's interactive programs 
feature Disney, Muppet and Sesame St. characters. It 
attaches to TV and VCR and allows interaction with 
on-screen characters through handheld remote control. 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in 
this week's issue at 142 yen = $1, except where noted. 


44—TV DIGEST 


ZENITH BACK IN RED: With consumer Certo stable 
results showing "modest improveme Lat ep 


quarter to currency value shifts, increased tal a 
lower margins on computer equipment sales: Total Silion in 

rose 14.8% in quarter. Company had loss of - at 
same year-earlier period. In first half, Zem po 

$17 million on 16.1% higher sales. 


it for full year, Chmn.-Pres. 

Jerry Pearlman hey oe of our ounce. position 
and other factors, we are now less confident era : 5 
company will be more profitable in 1989 rf pent 
especially if the dollar stays strong, he said. 
been expec 

rose 18% to $292 million in 
Penge TV and VCR sales, Zenith 


“with stable selling prices, consumer electronics — 


id. 
- ting results improved modestly over & year oe it 


Pearlman said Zenith still expects consumer electronics 
ting profits in 1989 to exceed 1988 by $15 million (TVD 
May 1 p14). Component sales to other manufacturers 

, as did component operation results. 


Sales of computer systems and components rose 12% to 
$384 million, and Zenith expects full-year increase in 
computer sales. Profit improvements from higher computer 
sales in quarter were "more than offset by lower margins 
resulting from price reductions and by high interest costs 
associated with larger-than-normal inventories,” Zenith 
said. Company said it will adjust production schedules to 
reduce inventories to normal levels. 


consolidated net income soared 623.7% in first 
half of fiscal 1989 ended May 31 on 6.5% higher sales. Japan 
| sales increased 9.3% to $2.82 billion, and overseas sales rose 
2.2% to $1.75 billion. Sales by product segment: Video 
ent down 4.2% to $759.2 million, audio down 19.4% to 
$491.2 million, appliances up 4.2% to $1.09 billion, industrial 
up 11% to $758.4 million, communication systems and 
electronic devices up 27.3% to $1.08 billion, "other" up 
94.6% to $410.6 million. Parent-only net rose 40.4% on 
10.7% higher sales. 


3M net increased 5.5% in 2nd quarter on 4.2% higher 
sales. Company said information and imaging technologies 
sector, which produces magnetic media among other 
products, had sharp rise in profits worldwide. 


—y— 


LCD color TVs get once-over in Aug. Consumer 
— which calls pocket TV "an idea whose time has not 
quite come," commenting that no miniature set it tested 

can ne compare with a normal TV.” Report is 
pet! arly — of narrow viewing angle. In ratings of 7 
: Aico Ps it etollowel ip anaes it finds 3" Sharp best 
argin, n 
Sony Video Walkman vs. Casio personal THE-LGD Te eue 


CR saw "no contest" in pi ‘ 
equal to Sharp's LCD 2 cy quality, rated Sony model 


Commerce Dept. -- not Pentagon 
-- would be in 
aah Fe eects Saas ee ae ae by Defense 
s rding asley, who wrote proposal 
(TVD July 3 p12). From Pentagon's standpoi iat 
int 
actually relates to standardization of high-definition mo 
computer displays, not TV, Beasley said. There would be 
HDTV "czar" in Defense Dept. under proposal. = 


JULy % 


" COMPUTER DISCS: Zenith unveiled its ent, ; 
es "notebook" computer field ~~ first U.S, ny into hot Anason 
9" floppy discs. Dises for 5.9-lb. MiniSport are a to Use P pues oO 
identical in measurements to video floppies useg in valy ropelt si 
video cameras, but openings and notches are in dj cri : moon sel 
places to correspond almost exactly to those in rent gost oa 
floppy, which it equals in memory (720 Kbps). Zenii 9 34 Pole or 
there were at least 3 sources for 2" computer fig th j po af 
those displayed by company at news Conference in yy ~ ds 
labeled "Panasonic." *Y. Were ary 
prod oy 

Zenith expects MiniSport to have particular ja ¥: c 
college students, as well as those who must travel ang to off os 
whom standard laptops are too heavy. MiniSport with for sare ne 
Mbyte of internal memory 1s $1,999 list, with 2 : ase 5, 
$2,799, both including rechargeable battery and built-; refum s 
modem. Computer measures only 1.3" thick, 9.8" ay Tete). 
wide, has 25-line combination transmissive and reflectiee® and 
Ctransflective") LCD sereen. It will be available in ty eqThe 
Aug. from 1,200 dealers who handle Zenith laptops. affec 

pansson 

Zenith expects notebook computers to compri 
laptop sales this year. Zenith Data Systems pias " above 
Frank estimated 100,000 notebook computers would be sola yor 
worldwide this year. Rapid introduction and expansion of re 
features in notebook computers appears to be part of Ads 
computer's evolution into true consumer product. As heavily antitru: 
featured computers get smaller, handheld reference products claim fe 
—- such as those shown at last month's Consumer Electronics ensure | 
Show (TVD June 12 p11) -- are adding features, the 2 week W 
products presumably coming together as notebook computers, names | 

—__ and sal 

Videogame developer Tengen said it exceeded goal of Ce 
$35 million in sales with $40 million in fiscal year ended 19 foll 
March 31. Revenues were generated by sales of 3 videogame one Fr 
software titles for Nintendo system, company said. Tengen,  Panase 
subsidiary of Atari Games, projects full-year 1989 sales of eontril 
$70 million. Company plans to introduce 3 new settler 
Nintendo-compatible games by end of summer, and 4th by consut 
year's end. Tengen said it has doubled staff in last 6 months Spoke: 
erp ee building in Milpitas, oa oh has pa 

SS; Drive i Cal. 95039, of $2. 
408-435-2650. a pe “ 
C 
__ Consumer buying plans, based on more than 58,000 consu 
interviews by Verity Group over period last winter, that ¢ 
were led by personal computers, which 16.4% planned to durin, 
purchase in 90 days. Others, in descending order: Place 
TV 15.1%, home stereo 14.6%, VCR 14.2%, cam attor 
13.5%, home telephone 12.1%, answering machine 11.1% seth 
stereo 8.7%, big-screen TV 7.2%, portable stereo 6.7%, carry 
cellular phone 5.8%, fax 3.3%. Details: Verity Groups he di 
714-595-1475. 

Dayton Hudson agreed to sell Boston-based Lechmer® of $ 
consumer electronics and appliance retail chain to Ces refu 
consisting of investment firm Partners, Mert — 

f - werel nil] 
of Lechmere management, other investors. Terms "1. in aff 
released. Lechmere chain has 27 stores, ominantly | Pan 


New England, had sales of $769 million in 1988. Dav‘, 
Hudson said it's selling Lechmere stores to 
its largest division, Target discount stores. 


U.S.-made copiers from Ricoh would be ¢° 
Japanese products and subject to 20% dum 
duties when imported into Europe, under new 
enacted by European Community. Measure, which at 
effect earlier this month, defines Ricoh copie aan 
Irvine, Cal., plant as Japanese. This would make 1987. 
eligible for 20% tariff that has been in effect sine® 


le 
—_— 


 gpeoosss 


yo. 39 
—EFUND ADS: Consumer claims f 

waso ¢ Panasonic and Technics products wees 

on ficially for first time last week in series of tw 
My /4" newspaper ads that broke nationally shi 
| ool gettlement with office of N.Y. State Attorney Gen 
j ptt Of Trams and attorneys general of 48 other states and 

D. ‘ 


adlined "Did You Buy Panasonic or Techni 
oan p98," spelled out terms of Seticinedt ea in 
produc s. Dist. Court, Southern Dist. of N.Y., includin 
¢ of cash refunds on "relevant" products purchased ‘ 

offe h 1-AUB- 31, 1988. Models and refunds specified in ads 
Maren as those outlined in settlement -- 6 VCRs ($19-$26 
i nd), 3 camcorderrs ($20-$45), 3 telephones ($17 and $18) 
chic CD player ($18), receiver ($18), 2 rack systems ($20 


gpd $24). 

nthe legal rights of Panasonic and Technics buyers will 
Ma affected by these settlements," ads said. "If you bought 
panasonic oF Technics products during the time period listed 
shove and you do not want to be bound by the settlement, 
“ must expressly exclude yourself and you will not get a 


refun d." 


Ads instructed consumers to write or call Panasonic 
Antitrust Settlement Fund Administrator in Washington for 
claim form to be completed and mailed back by Nov. 2 to 
ensure eligibility for refund. Clerk who answered phone last 
week when we dialed toll-free number listed in ad took down 
names and addresses but asked for no other qualifying data 
and said he didn't know how many consumers had responded. 


Costs of placing ads -- which rolled out nationally July 
19 following "trial balloon" that appeared preceding week in 
one Fredericksburg, Va., paper -- were undetermined. But 
Panasonic spokesman said they were paid for out of funds 
contributed by company to defray costs of administering 
settlement, including sending letters and claim forms to 
consumers, as well as advertising terms of agreement. 
Spokesman added that under settlement, Panasonic already 
has paid $1 million into reserve fund, 
of $2 million. 


Costs of administering program depend on how many 
consumers respond to retired offer, spokesman said, adding 
that agreement prescribes fixed ad frequency schedule, 
during 120-day July 19-Nov. 2 period. He noted that a 
pecuents are made at individual dtectetion ae 

orneys general party to agreement, ac 
settlement sorties stipulation that no given pak ied J, ue 
carry ad more than twice in period. Spokesinan adde 
he didn't know how many papers ran ad on first day- 


imated 
of $8.5 million into settlement fund to cover estima 
rheedsrallion into Sministeative costs, Additional Te 
will be added as needed, which would brine iis Scttlement 
million if all eligible consumers clam rere 000 nationally 
affects about 83,000 purchasers in N-¥, etary responsibi 
Panasonic hasn't conceded price-fhané ay 


Materials and Applications 7 ining 


Opening combines 
Society for Applied 


which has potential cap 


have placed minimum 


lity: 


, 
. . s in 
Eleventh Conference on Interactive ee AB peutic 
ining will be scaring rpc Wart truction 
ucation and T: sessions on Interactive Ins 


«pint jgence ane — 
f Artificie® iced Marketing 
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Consu 


mer Electronics Personals 


nal — managing dir.-gen 

ew u \ ormed Pioneer El ies 

Elect rete um; Shigehisa Okamura tance 
0 urope) managing dir., appointed new firm's 


Richard English, ex-Prudential 
E: > Bache, nam 
ati Nir! Zenox Inc., Atlanta-based startup om that owns 
: or flat-panel fiber optic TV display technique; he 
ucceeds David Levitt, retired, who remains on board: j 
pee Lutz resigns as exec. vp... Raymond ‘ 
; glethorpe, mktg. vp, advanced to vp-gen. mgr., newly 
ormed Harris Semiconductor Mktg. Div... John Mayer 
named asst. . mgr., Ambico (video accessories)... 
Richard Machos, ex-Bose, joins Audio-Technica as senior 
development engineer, acoustics... Laurie Dennis, account 
mgr., Altec Lansing Consumer Products, promoted to 
eastern regional sales mgr. 


James Bouras, ex-Motion Picture Licensing Corp. and 
MPAA, retained by JVC Patent Dept. as special counsel... 
Ed Hanlon, ex-J2 Communications and Karl-Lorimar 
Home Video, joins NAC Home Video as national sales mgr... 
Herbert Mendelsohn, ex-Wood Knapp Video and RCA, 
retained as consultant with title of vp-market development, 
VCA Teletronics... Kohji Kobayashi, ex-Warner Home 
Video gen. sales mgr. based in Tokyo, joins CBS/Fox as 
managing dir. for Japan... Loris Kramer promoted to SVS 
market development mgr... Albert Price resigns as Artec 
key account executive to become VidAmerica eastern 


regional sales mgr. 
Te 


Japanese electronics market will grow at average 
annual rate of 11.7% through year 2000, outpacing worldwide 
average of 10.9%, according to report by private research 

up in Japan headed by Fujitsu Pres. Takuma Yamamoto. 
Study predicted Japanese semiconductor industry would grow 
at yearly rate of 14.8% and world chip market by 13.6%. 
Computer industry will have growth rates of 13.3% in Japan 
and 11.9% in world, said report, submitted to Ministry of 
International Trade & Industry. 


fabrication plant in Livermore, Cal. Intel cited strong 
demand for 1-Mb semiconductors. 


OBITUARY 


Nesuhi Ertegun, 71, recording industry executive and 
sparkplug of WEA International, of which he served as 
chmn.-CEO, died July 15 in N.Y. from complications 
following cancer surgery. A major figure in jazz 
he was first pres. of National Academy of Recording Arts 
Sciences and for last 8 years served as chmn. of 
International Federation of Phonographic Industries (F PD, 


which represents all record companies in copyright matters, 
he recently was made 


including current DAT negotiations; 
honorary chmn. He's survived by wife, daughter, son. 


16—TV DIGEST 


AT&T 


1989-qtr. to June 30 
1988-qtr. to June 30 


1989-qtr. to June 30 
1988-qtr. to June 30 


Cohy 


1989-qtr. to June 30 
1988-qtr. to June 30 


Comsat 


1988-6 mo. to June 30 
1989-qtr. to June 30 
1968—qtr. to June 30 


Crazy Eddie 
1989-13 wk. to May 28 
1988-13 wk. to May 28 


Genera) Electric 
7989-6 mo. to June 30 
1988-6 mo. to June 30 
1989-qtr. to June 30 
1988-qtr. to June 30 


GTE 
1989-6 mo. to June 30 
1988-6 mo. to June 30 
1989-gtr. to June 30 
1986-qtr. to June 30 


Home Shopping Network 
1989-9 mo. to May 3! 
1988-9 mo. to May 31 
1989-qtr. to May 3) 
1988-qtr. to May 31 


3M Co. 
1989-6 mo. to June 30 
1988-6 mo. to June 30 
1989-qtr. to June 30 

1988-qtr. to June 30 


Motorola 

1989-6 mo. to July 1 
1988-6 mo. to July 2 
1989-qtr. to July 1 
1988-qtr. to July 2 


Multimedia 

1989-6 mo. to June 30 
1988-6 mo. to June 30 
1989-qtr. to June 30 

1988-qtr. to June 30 


Financial Reports of TV-Electronics Companies 


A : son not 
These ar atest reports 2s obtained during pat week Dash indicates TRS 
aralatle 2t press Sime. Amounts expressed in dollars. Parentheses 


1989-6 mo. to June 30 
1988-6 mo. to June 30 


American TV & Communications 
1989-6 mo. to June 30 472,806,000 
1988-6 mo. to June 30 


1989-6 mo. to June 30 
1988-6 mo. to June 30 


1989-6 mo. to June 30 


: Per 


1,293,000, 000 
1,086,000, 000 
699,000,000 
594,000,000 


17,915,000,000 
17, 191,000,000 
9,256,000,000 
8,802,000 ,000 


43,044,000 

"000 38,271,000 

oo ore 008 23,219,000 
: 20. 736,000 


1,353,000 
1,238,000 
676,000 
684,000 


200 ,200 , 000 34,800,000 
173,000 , 000 31,900,000 
102,800 ,000 18,300,000 
88 , 900,000 17,600,000 


484,000) 


32, 300,000 (7, 
(7,076,000) 


55,918,000 


1,821,000,000 
1,560,000,000 
972,000,000 
835,000,000 


25,400 ,000 ,000 
22, 400 ,000 , 000 
13,500,000, 000 
11,900 000,000 


657,999,000 
585,719,000 
328, 764,000 
299,449,000 


11,162,000 
14,646,000 
(5,903,000) 
6,351,000 


183, 176,000 


119, 133,000 
108 ,038 , 000 
66,236,000 
59,770,000 


47,780,000 
35,587,000 
27,559,000 
22,356,000 


1,596,711,000 69,313,000 
1,254,834 ,000 34,942,000 
861,389,000 41,972,000 


643,621,000 8,081,000 


299,178,000 17,947,000 


382,565,000 27,652,000 
149,912,000 6,056,000 
196,590 ,000 16,158,000 


6,042,000 ,000 645 ,000 ,000 
5,709,000 ,000 586 ,000 ,000 
3,025,000 ,000 327,000,000 
2,903,000 ,000 309,000,000 


277,000,000 
234,000,000 
154,000,000 
120,000 ,000 


227,317,000 15,427 

214,266,000 5°30 609 
121,020,000 10,787,000 
114,285,000 8.221.000 


Company & Period 


New York Times 
1989-6 mo. to June 30 


sc 


883,375,000 


1988-6 mo. to June 30 859,545,000 
1989-qtr. to June 30 460 ,307 ,000 
1988-qtr. to June 30 442 ,623 ,000 


Park Communications 


9-6 mo. to June 30 79,796,000 Ge ae 
1388-6 oo to June 30 78,265,000 8 of 000 auth 
1989-qtr. to June 30 43,224,000 5.8960 qe aed 
1988-qtr. to June 30 42,268,000 5°73 1000 ad 

’ 5,009 —— 

Pulitzer Publishing 
1989-6 mo. to June 30 197,415,000 
1988-6 mo. to June 30 190 ,583 ,000 3 
1989-qtr. to June 30 103,306,000 uy ‘ 
1988-qtr. to June 30 100 ,037 ,000 

ipps Howard Bestg. 

19806 mo. to June 30 147,103,000 dee 
1988-6 mo. to June 30 130,256,000 prog 
1989-qtr. to June 30 79,142,000 
1988-qtr. to June 30 70 ,086 ,000 NAB BAC 

sade QD 

Texscan vi 
1989-year to April 30 48,495,000 py contre 
1988-year to April 30 39,801,000 je-tel 
1989-qtr. to April 30 12,563,000 cab 
1988-qtr. to April 30 10,874,000 cENC 

pE 

Time ‘ nor 
1989-6 mo. to June 30 | 2,354,000,000 _ 
1988-6 mo. to June 30 2,167 ,000,000 danget- 
1989-qtr. to June 30 1,218,000 ,000 for Denn 
1988-qtr. to June 30 1,102,000 ,000 

EF 

Tribune Co. MERG i 
1989-26 wk. to June 25] 1,196,069,000 105,994,000 palloon 
1988-26 wk. to June 26] 1,134,997,000 95,827,000 Paramot 
1989-13 wk. to June 25| 643,143,000 69,220,000 looks £01 
1988-13 wk. to June 26 613,031,000 63,614,000 

TRW STRING 
1989-6 mo. to June 30 3,629,000,000 139,000,000 over 12 
1988-6 mo. to June 30 3,616,000,000 137,000,000 3 
1989-qtr. to June 30 1,844,000 ,000 70 ,000 ,000 absurd. 
1988-qtr. to June 30 1,817,000 ,000 71,000,000 

Pade: FEDER 

Warner Communications conside: 
1989-6 mo. to June 30 2,756, 700,000 184,000,000 
1988-6 mo. to June 30 | 2,300,300,000 138,800 ,000 spectru 
1989-qtr. to June 30 1,301,000 ,000 83,000,000 
1988-qtr. to June 30 1, 128,800,000 69,900,000 EC TV 

Zenith official 
1989-6 mo. to July 1 1,350,900 ,000 devasts 
1988-6 mo. to July 2 1, 163,400,000 
1989-qtr. to July 1 676,400,000 HUBBS 
1988-qtr. to July 2 589, 300,000 

Aug. e 

Note: Restated. “Includes special credit. consor 

a or 
FIBER 
In complete reversal of recent trend, projection TY benef 
sales to dealers rose in first week of July while all of Said jj 
major video products declined (see State of the erat : Progr 
Projection TV sales increased after 4 straight weekly But 


id. 
decreases. It was only 3rd gain in last 15 weeks, EIA S#! adopt 
Direct-view color TV, total VCRs and camcorders 6° oe (vp 
slow start in month, camcorders showing | 


decline from same year-earlier week. Total VCRs sold since 


1975 passed 73 million. : 
‘ aeg, 

Pioneer European regional hq, Pioneer Electrot n 15 “Subst 
Eurocentre, will be established Aug. 1 in Mak 


employes. New organization will coordinate all set uP 7 
operations and is part of company's global plan so 
regional hq in Europe, N. America, Asia. 


2 hc is buying VCR heads from for its W. 
erman plant, increasing local content of its dh 
to 62% from 60%. Heads formerly were Supplied from 8 


I 


\ 


oritative Service for Broadcasting, 


u 
os Aulied Fields. 


sroadcast - Cable 

proo 

wAB BACKS FIBER: Report says telco entry could 

provide new opportunities -- but only as overbuilds and with 
control over programming, NARUC tries to break 


eable-telco deadlock. (P. 1) 


ECENCY GROUPS SLATED to testify today against 
Ses nomination to FCC. Candidate's approval seen in no 
er. Former Hollings aide Manning likely replacement 


om Dennis. (P. 2) 


WERGER SPARKS SPECULATION: Media stock prices 
halloon in wake of approval of Time-Warner deal. 

Paramount withdraws Time offer, completes $3 billion sale, 
looks for new acquisitions. (P. 4) 


STRINGER WANTS CHANGES to spread pilot production 
over 12 months. Present system of doing all pilots in spring 
ishsurd.' Fox TV giving networks most trouble. (P. 5) 


FEDERAL CABLE FEES rejected by Senate unit in 


eonsideration of FCC filing charges. Industries spared from 
iations move in House. (P. 7) 


spectrum fees. (P. 6) Appropri 
industry and govt. 


EC TV CURBS HIT: U.S. entertainment 0 
lan sets potentially 


officials tell House unit that European p 
devastating precedent. (P. 6) 


al expected in 


HUBBARD EXPECTS BACKER: DBS de 
al backers. K-1 


Aug. could open door to others as financi 
consortium called ‘ridiculous’ effort to block true 


FIBER OPTICS COULD BENEFIT BR 


benefit from installation of nationwide fiber optic 
th. Competing 


said in report to joint board last mon 
4 pad e must-carry pro 


program more channels and eliminat 
But staff suggested NAB support telco entry on 
adopted policies opposing both telco control of 


(TVD June 26 p4). 


5 t from overbuilds by 
Broadcasters would benefit Fain ed, Allowing te 


this strategy, 


substituts for another,” it St 
ituting one monopoly "but if they fight 


Make cable industry hapPy> 


Cable, Consumer Electronics 


SUMMARY-INDEX OF WEEK’S NEWS 


DBS. (P. 8) 


OADCASTERS--NAB: 
video netwo 


fiber networ 
plems, said 
ly where 0} 
programmin 
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ete aed TO CREATE new market, provides for 
rege 1on mandating circuit to permit unlimited direct 
gital copies but no digital copies of copies. (P. 10) 


ny: IS NO CURE-ALL for national competitiveness or 
: ectronices industry ills, congressional report to say. Three 
DTV meetings scheduled on Hill Aug. 1 (P. 12) 


IDTV AND DISTORTION don't necessarily go together, TV 
makers say in response to NAB. Problems may exist in some 
sets, but they're not inherent. (P. 13) 


GE TV AND VCR LINES upgraded with addition of 27" and 
31" sets, digital camcorder. Prices unchanged from last 
year. Thomson sees 1989 sellout. (Pp. 13 & 15) 


VIDEO IMPORTS UP IN MAY: Color, monochrome TV, 
VCR decks rise sharply from 1988. 8mm takes increasingly 
larger share of camcorder imports. (P. 14) 


THOMSON SHOWS WIDESCREEN TUBE designed for 
advanced consumer TV receivers, to be made in Ind. ACTV 
progress report cites cable, UHF, tests. (P. 15) 


MANUFACTURERS HAIL DAT AGREEMENT, start 
lanning for product, which initially will be more than 
$1,500. CBS Records doubts prerecorded tape push. (P. 16) 


JAPAN AIR LINES BUYS 500 Video Walkman eombos with 
bilingual feature. (P. 16) 


Both broadcasters and American public would 
eleos, NAB staff 


rk, even if it's owned by t 

k would give broadcasters opportunity to 
report presented by Exec. Vp John Abel. 
perational cable system already is in place. Board 
g and telco ownership of existing cable systems 


oth inside and outside their service area, 
i able systems would be "merely 


allowing, and even encouraging, overbuilds won't 


w fiber optic world if teleos ean only distribute, 


toned to compete innew tte same skills local broadcast 
fectl ositione <4 success will require same s ocal broadcasters 
nthe’ AS erate, Prose ae Z Abel smminé, marketing and promoting shows, developing and 
3 oducin 


already have -- packaging and pr 
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Company & Period 


Financial Reports of TV-Electronics Companies 


Times Mirror 
1989-6 mo. to June 30 


1,700 ,000 ,000 


eh. indicates information not 1,600,000 

obtained during past week. Dash indicates infor 1988-6 mo. to June 30 ,600 ,000 ,000 
These a se. Amounts expressed in dla. Parentheses denote os 1989-qtr. to June 30 861,300 ,000 
ania 1988-qtr. to June 30 818,100,000 


United TV 


Net Earnings 


Company & Period 


Per 
Share 
26 


1989-6 mo. to June 30 51,809,000 
1988-6 mo. gna oy eg ym 
Andrea Radio 133,267 1989-qtr. to June »554,000 
1909-6, G0 REE oops 4 1 ge oes 132,624 1988-qtr. to June 30 27,896,000 
1988-6 mo. to June DN eded 3.17 
1989-qtr. to June 30 he ge peaks walt OPeNDy 
1988-qtr. to June 30 ae 1989-9 mo. to June 30 | 3,249,053,000 
} 1988-9 mo. to quae SGeicer ee 
LO 0 12,039,000 1989-qtr. to June " 167.606 .000 
tap te June 30 73366 ,000 6,961,000 1988-qtr. to June 30 915,657,000 
1969- scree June 30 109,277,000 9,654,000 
ae 101,233,000 6,065,000 Washington Post 


1988-qtr. to June 30 


1989-26 wk. to July 2 716,334,000 


ay 2 1988-26 wk. to July 3 667,.485,000 
es U 

107, 160,000 (1,247,000) 1989-13 wk. to July +457 ,000 
Lt aa chs 30 111,780,000 (234,000) 1988-13 wk. to July 3 346,249,000 


6B ~A 


: + t3es/ABC Wells-Gardner 0 
seaseidd to dele 222,926,000 1989-6 mo. to June 30 19,384,000 poo 
rene ae Hk es 8 ee abo. 5 Sr the 
ae 18,886 00 iasadirs t8 June 30 | 98900 - 
19 13 wk. to July , ’ re . , iu 
Chris-Craft Industries Notes: Restated; adjusted. “Includes special credit. cast 
1989-6 mo. to June 30 129,927,000 4,722,000 SAfter special charge. “Restated. “At rate of 142 for re 
1988-6 mo. to June 30 120,587,000 9,202,000 yen=$1. total 
1989-qtr. to June 30 71,111,000 3,467,000 — 
1988-qtr. to June 30 67,500,000 7,117,000 i 
= 
cr Consumer Electronics Personals a 
1989-26 wk. to July 2 138,646,000 7,731,000 calle 
1988-26 wk. to July 3 143,628,000 6,930,000 Changes at Zenith: Kell vp-controller 
1989-13 wk. to July 2 70,748,000 3,933,000 : : cal of f , | 
1988-13 wk. to July 3 71,391,000 3,429,000 pare ap pe aaron of ie Willard McNitt, TV 
ex-Gould, joins as staff vp—treasurer... Vernon Moore 399- 
Emerson Radio c * 
1989-qtr. to June 30 221,196,000 3,507,000 resigns as CEO, Amstrad Inc., U.S. unit of U.K. personal adop 
1988-qtr. to June 30 163,356,000 1,313,000 computer maker... Jerry Ruttenbur resigns as HBO Video provi 
senior vp, returning to Seattle as Nintendo yp in charge of ' 
Heritage Media i 
1989-6 mo. to June 30 62,790,000 (15,927,000) undisclosed new product category; he's succeeded at HBO SHO! 
1988-6 mo. to June 30 21,244,000 ' +452 000) mn by Bill Polich; HBO Video Senior Mktg. Vp Eric orde’ 
9-qtr. to June 30 42,029,000 246, essler prom pres.- i 
1988-qtr. to June 30 117585,000 (2,658,000) Vieb promoteaes CEO to replace Pres. Curt claix 
ebranz, who becomes pres.-CEO of Time-Life Books sales 
Katght-@idder Europe Sept. 1... Akihiko Itoh, Ricoh Business Machines 
1989-6 mo. to June 30 | 1,119,444,000 147,342,000 < 
1660-4.00. bo Jans 110 00 78,793,000 pres., named Ricoh System Products Business pres., DBS 
to June 30 ,005,555,0 ,793, succee@ing AG 
1989-qtr. to June 30 578,700,000 126,853,000 eding Akira Suzuki, who returns to parent in Japan alter 
1988-qtr. to June 30 515,890,000 44,998,000 Reprographics Products Div. gen. mgr. filec 
Lee Enterprises Hil Pp 
1989-9 mo. to June 30 201,955,000 28,447,000 _ Hilary Rosen promoted to senior vp, govt. and RC 
1988-9 mo. to June 30 188,741,000 26,884,000 business affairs, RIAA. coo. Bart 
1989-qtr. to June 30 69 , 382,000 11,047,000 designated COO see Turner Hasty, acting > 5 
1988-qtr. to June 30 64,758,000 10,655,000 , Sematech chip consortium... Arnold 


Allen retires Sept. 1 as pres.-COO, Richardson Electronies 
(tubes and semiconductors), continues as dir. and consult Mc 


M/A-Com 


1989-39 wk. to July 1 305,809,000 7,698,000 
1988-39 wk. to July 2 321,272,000 13,664,000 pili ile chmn.-CEO, assumes Allen's ait 

-13 wk. to July 1 102,275,000 2,012,000 iities... Mark Gilula. ex-KVC Home Video J 
1988-13 wk. to July 2 101,065,000 4,290,000 Gi ex-KVC 


“eR FASSkeRS 


Media Home Entertainment, joins Wood Knapp Video 8 


senior sales and 


Meredith 


mktg. vp... Fredrik Endemann resigns % 
1989-year to June 30 791,984,000 33,154,000 Baker & Taylor Video wo erchandising services ge. Ms” 
-year to June 30 678 ,489 ,000 47 ,367 ,000 to pursue other options: iy 
1989-qtr. to June 30 208 ,905 ,000 7,395,000 312-2 cprons; he can be reached at 
1988-qtr. to June 30 194,118,000 6,738,000 ~251-4458... Filmmaker Steven Spielberg to be honor! 


Sanyo® 
1989-6 mo. to May 31 
1988-6 mo. to May 31 


by VSDA as "man of the decade" at convention in Las Vee™ 
State of laserdisc m: . | 
aserdise market, based on projections by 

Image Entertainment in 10K filing (1) Player : 


4,564,599,000 


39,141,000 
4,285,211,000 


5,408,000 


Tektronix 


1989-year to May 27 1,432,996,000 18,905,000 will grow 40% thi yest, 
1988-year to May 30 1,411,864,000 (16,667,000) 50% next Etat year to 280,000 from OU f ia 
1989-12 wk. to May 27 361,649,000 (2,126,000) who © 420,000. (2) 

1988-12 wk. to May 30 361,145,000 (17,070,000) € revenues will i 60% in 1989 to $40 millie® 


Texas Instruments 


1989-6 mo. to June 30 | 3,124,600,000 190,800,000 S Will be released on laserdise in 1990, 

1988-6 mo. to June 30 | 3,025,300.000 177,300,000 with 900 in 1989 i. np it's 
1989-qtr. to June 30 | 1,563.500,000 106, 100,000 iy 
1988-qtr. to June 30 | 1,558,000,000 91,800,000 > 


az 


seer, 


i * td 500 in 1988. Image | a 
sink Satta bole as domestic ine asutbaaen 
acquire dise rights to ‘hon nck +s oa . 
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June 30, 1992. Patrick told 


groadcast - “COTE 
yoRE FCC CONFIRMATION DELAYS: Unnamed 

M mocratic senator puts hold on vote at expected last 

De ess. Barrett raises hackles on ‘indecency’ 


sion before rec 5 
is Patrick's last as chmn. (P. 1) 


reregul 4 : 
ZI pill growth isn't bad. More hearings planned. (P. 3) 
0G WINS HONG KONG CABLE BID: Consortium 


U S West beats Hutchison group for franchise 
, world. Hudson wins New Zealand. (@. 5D) 


yNDERD 
including , 
called largest 1 
OES TO CONFERENCE: House approves, 
to waive antitrust laws so industry can 
gramming guidelines. Missing is Senate's 
licit sex. (P. 5) 


TV VIOLENCE G 
999-18, measure 
adopt voluntary pro. 
provision to curb exp 


ORK GUILTY OF SLANDER: Fila. jury 
$100 million to GTE, rejects HSN 
because telephone system damage 


SHOPPING NETW 
orders HSN to pay 
claim for damages 
sales. (P. 6) 


RANTED: FCC addresses 


DBS APPLICATIONS G 
ations. Petitions to deny 


alternative uses for western alloc 
filed against 5 applicants. (P. 6) 


PROCESS ABUSE PROBES EXTENDED: FCC refers 2 
Barnard Boozer probe to DoJ, launches own investigation of 


possible abuses by Sonrise Management. (P. 7) 

MORE FCC CONFIRMATION DELAYS IN SENATE: 
especially large part of FCC nomination pr 
development as we went to press: Unname 
all3 nominees. It was unclear what 
action was directed toward only one 0 


chai : : Sherrie 
airmanship), Washington attorney 1 offered chairmans 


of Ill. Commerce Commission (who has bee 


Thompson [R]). 
urn Aug. 4 unti 


SUMMARY-INDEX OF WEEK’S NEWS 


Confusion, delays and politics, which have been 


ocess for last 2 ye 


d Democratic sena 


was happening or would happen 


ll 3 nominees ~~ 
ees Marshall (former FCC staff 


Sonate, which hoped to adjourn Aug. 4 ] after 
Senate, which hoped to ad our aid come up for vote. 
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Ws ACCEPTED BY CONSUMERS, sales limited only by 
bps uction, Philips says, joining other manufacturers in 
offering to discuss broadcasters’ distortion claims. (P. 9) 


NEW OPPOSITION FORMS to massive HDTV push in both 
legislative and executive branches. (P. 9) 


JAPAN COLOR TV EXPORTS to U.S. rose 52.8% in first 
half, with 6 straight monthly increases. (P. 1) 


VIDEOTAPE SALES UP 2.3% to 345.6 million units in 
1988, but value fell 6.6% due to lower prices. (P. 1) 


SONY WILL MAKE 100,000 videodises monthly in U.S. 
(P. 12), produce 8mm camcorders in Brazil. @. 13) 


DAT AGREEMENT BEST AVAILABLE, RIAA Pres. 
Berman says, answering criticism amid mounting evidence 
hardware manufacturers handed down ultimatum. (P. 13) 


J.C. PENNEY AND RADIO SHACK add first 8mm 
camcorders. Sears and Penney catalogs feature more 
names. Prices relatively unchanged in 6 months. (P. 14) 


MTS STEREO SETS exceed 2.7 million in first half, 
representing 26.6% of color TV sales to dealers. (P. 14) 


CHINA BANS IMPORTS OF TVs, audio components, 
VCRs. Govt. to stop buying TV tube and set assembly lines 
as color TV inventories and VCR smuggling grow. (P. 15) 


ars, continued late last week. Latest 

tor had placed informal hold on confirmation of 
and there was no indication whether 
NTIA Dir. Alfred Sikes (who is slated for 

er) and Andrew Barrett, member 


hip of Ill. Commission by Gov. James 


Labor Day, was expected to be in session very late -- 
If confirmed, Sikes is expected to be sworn in 
Ill.) at later date. Sikes has been 


holding hope that confirmations i 
: % elect to stay in 
Barrett (if he does’ ve all for term of departing Chmn. Patrick, which expires 


today (Aug. 7), Marshall and 
Bino} ? tt for only yea", 
ppointed for full term, pares te expects to rem 


before Sen 


ain at FCC through today 


ate Communic 


ged evils of pornogra 


"to clean up some loose ends.” 


ations Subcommittee July 31, but it turned 
phy and violence on cable and over-the-air 


rmission, is a violation of Federal statute (17 USC 101 et seq.). 


+ 
bs 


acG GET'--RIAA: Mounting evidence 
“cord industry Was UP against wall in 
at retth hardware manufacturers on digit «al audio 


10 
ego? 7) recorders. As early as July 3 we report 
a negotiators at June 9 Athens meeting wa Hr 


soft imatum ~~ "hardware manufacturers have 

r, vechey ire going to go, made all the concessions thew 
at make," Sweeping aside proposals for copyright. re 

erates na‘plank tape and recorders (TVD July 3 8), 


5. Jay Berman of Record Industry Assn. of : 
Pres-knowledged to our companion Audio Wee America 
‘ter last week that agreement has come in for harsh 
pews * n from music publishers and copyright holders, who 


is idn' 
oi ine q that "we didn't hold out strongly enough for 


royalties: 


‘4 Berman: "I made a decision that gav 

aire for an ware. with the henetiel es, 

munity. And unfortunately, to put it mildly, 
CO ngress has not been very favorable to the RIAA's 
posi on on royalties. Adding further urgency to need for 
RIAA to strike deal, Berman said, were "certain assumptions 
made” that at least one Japanese company soon would defy 
RIAA's threat to sue first manufacturer to import DAT. He 
"while I'm confident we could have prevailed in the 
courts, such @ battle would have been a long and costly one." 


Berman's assumptions presumably were quite realistic 
since it was indicated at Athens that there would be no more 
meetings and that all participants subsequently would be on 
their own. However, hardware manufacturers sweetened 
package with implied promise not to go ahead with sale of 
recordable and erasable Compact Dise systems (CD-R and 
CD-E) without meeting with software industry. 


Formal announcement of agreement July 28 (TVD July 
$1 pl0), although expected, caught both hardware and 
software industries with their plans down. Despite such 
glowing statements in consumer press as Time's report that 
recorders "along with DAT tapes of everyone from Mozart to 
Madonna" could start appearing in U.S. stores this year, 
initial reaction of record companies was that they have no 
plans to release software any time soon, if ever. 


at least those in U.S., still were 
with no word yet 


from Japan, where 29-year-old DAT marke 

one marked by high prices and lack of software. A 
agreement calls for all parties to push for legislation re : 
administrative action in U.S., Japan and Europe, both side 
were clear in saying that DAT recorders that me TOMS 
specifications of Serial Copy Management Systeme ilainioe 
could go on sale before any legislation is passed. 
completely lifting its threat to sue any com 
recorders here, RIAA says it will be "too busy : 
legislation to file suits. EIA says nothing © aE hdl 10 
precludes sale immediately of comp recor ee , 
fact, only agreement made was to push for legis 


Industry generally agrees» ’ any 
least spring before SCMS chips ar® availor pected to diP 
quantity, Even then, manufacturers 7 17 manner, closely 
their toes into DAT waters ogee a0 4 public for future 
eyeing software makers, com 

ction. ple next 
t as possible aha 
: dates stand ou _ 3, Int rnation 
ne BT sags) AU in Belin, Ty 
rf ; ; n 
a ee casstelinaig caudio- ected to outline plans oe 
Manufacturers wl 
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Vegas, when 
; U.S. , 
and prototypes poe should be re 


KE 
8mm camcord eam Ins 


ba one ee: lines will be installed in fall. Heads 
monthie Aik Imported from Japan. Plans call for 
be of 200-300 units at start, to be enlarged 
cere ee aes ee Company has no current plans to 
om vidas ; ae from, anes ate VCR manufacturers 
Manaus area, where mo aecihan ee "ede 
manufacturers are jee a 


Other overseas moves recently announced by Sony: 
Expansion of plant in Wales to produce 700,000 oder “2° 
monthly up from current 500,000, with completion due in 
April 1990. (2) Conversion of its Taiwan VCR factory to 
technology base to train employes of its new Malaysia VHS 
plant (TVD July 10 pl 1). Increasing appreciation of new 
Taiwan dollar is reducing Taiwan's attraction as production 
site. Sony Video Taiwan now makes 40,000 Beta VCRs 
monthly. 


Sony plans new magnetic tape factory in Europe and is 
pondering semiconductor plant as well, Financial Times 
said. Paper quoted Sony European Chmn. Jack Schmuckli as 
saying company expects its European electronics sales to 
exceed $3 million in fiscal year ending March 31, plans to 
spend $100 million annually in coming years on European 
expansion. Schmuckli said Sony will pick site soon for its 
first coating factory in EC territory. It now operates 3 
loading facilities in Europe, but imports tape from Japan. 


—_—_ 


Financial Notes: Emerson consolidated net income 
rose 167.1% in first quarter to June 30 on 35.4% higher 
sales. Company said it remains "cautiously optimistic” on 
future... Wells-Gardner posted loss in 2nd quarter on 6% 
lower sales. In first half, net plunged 67.1%, on 21% higher 
sales. Company said "modest" operating loss in 2nd quarter 
by sharp inerease in picture tube prices brought 
shortages... Sears, reporting 2nd quarter 
2% higher sales, said Merchandise Group 
rofit increased 9.5% to $161.6 million... Best Buy posted 

June 30 as sales declined 


industries said 2nd quarter net earnings rose 


bers of EIA Consumer Electronics Group: 
Miami, producer of multistandard VCRs, 

, Indianapolis, audio 
Pacifie Power, Portland, 


New mem 


Ore. 
(communications R&D), to 


POSSO Corp., Ke 
to Accessories Div. 


Color TV sets cost twice as much in Tokyo as N.Y., 
Japan's Economic Planning Agency found in cost-of-living 
survey it conducted last year, Japan Economie J 


y J.C. 


versions, Radio Shack featuring own 
Sears, which once had 8mm camco 


holdout. All 3 catalogs have full-size 
no VHS-C. 


re emphasis on brand names is found in both Sears 

and ie. Pena catalogs es sapere os pee to 
yox TVs, which appeare : ; 

i aah eee Sears has added Zenith, and in VCRs 
it added Fisher to RCA and Panasonic, while Penney now 
includes Panasonic projection and Quasar direct-view TV, as 
well as Panasonic and NEC VCRs. Prices are relatively 
unchanged in both catalogs from spring-summer versions. 


Sears home catalog virtually eliminates table model 
TVs, refers potential weit paler to retail stores. Only table . 
models are 9" Zenith color cube at $252 and combination 13 
computer monitor and TV at $330. Sears own-brand 
consoles: 25” at $530, 26" stereo at $580, 27" stereo at $700 
and 31" at $1,999. RCA consoles, all stereo: 25" at $480, 

6" at $580, double-sided swivel $700, 27" at $800. 
‘agnavox stereo consoles: 25" at $450 and $530, 27" at 
$700. Zenith stereo consoles: 25” at $630, 27" at $750. 
Projection sets (all 46") start with Sears models at $1,899, 
surround sound version with doors $2,279, Magnavox with 
100-w JBL sound at $3,400. 


Sears video line, all with one-year warranty, starts with 
VCP at $180, lowest priced VCR being $220, with one-year 
timer $246, on-screen programming $266, 4 heads and 
variable slow motion $295, linear stereo $295 and $348, 
2-head VHS Hi-Fi $400. Fisher VCR with 3-week 6-event 
timer and on-screen program is $295. Panasonic VCRs start 
at $317, 4-head at $370 and 4-head linear stereo $470. RCA 
VCRs: Basic model with remote that controls "most Sears 
and RCA TYs" is $295, 4-head at $375. 


Sears continues CCD camcorder with flying erase, 3-lux 
sensitivity, case, telephoto lens at $995. Only other 
camcorders are basic 7-lux RCA model at $1,000, high-end 
RCA MOS unit with 8:1 zoom, earphone speaker $1,297, 
Panasonic 8:1 model $1,346 


_ Catalog has latest model Telecaption adaptor at $180, 
universal remotes by Zenith at $49.50, Memorex $76. 
Among computers are Bondwell laptop, Brother word 
Farge Laser desktop. Sharp Wizard is featured at $260. 
perarrens ee rst system with camera and cable is 
coat ehCaalene testa they no video games, presumably to 


Penney, whose retail stores no lon 
| y, ger sell hard goods 
| nen Siegen a catalog, devotes full page to combina 
pol tee ating with 5" Goldstar AC-DC at $400, with 

* aes 3" at $600, 20" at $660. Table model TVs start 
| Shales oe fecal ued 1a 
ed model at i 

ne 13 at $200 (down $29); 19" mephantoal of Gon ( 
ee pata hay Quasar with on-screen dis De, 

H is ; mechani F 

remote $400; 26" stereo nonlin TY ee thei 


Consoles start with 25" swivel 
(down $10), available at $795 with Pana ae d 
programming VCR, normally $430 (saving of $75): 95" tea) 
aay compartment $600, available for $1 000 with NEC 
-head VHS Hi-Fi VCR, normally $500 ($100 saviney. 96" 
stereo at $600, double-sided model with swivel pace ‘$650: 


ie 


27" double-sided console $800. Panasonic 45" Project 
ion py 


is $1,900. Telecaption adaptor is $180, 


Penney pea nk 9 mee at $219 
rogramming $2 own ! 20de pro 5 

fica stereo $350 (down $49), first gaming 
linear stereo $440, 4-head VHS Hi-Fi $480. yy $389, 
with 3-lux sensitivity, high-speed shutter, fade jg $ 
stepup with flying erase, speaker $1,100. Penne. 1,009, 
8mm camcorders: Sanyo $900, Minolta Master ‘ey firgt 
Canon $1,200. 900, 


Only computer in Penney catalog is Amstrag at 
but word processors featured are by Smith Corona aA, 


Brother. 


Radio Shack 1990 catalog features 2” LCD eo) 

$220; 5" AC-DC monitor receiver at $320; mec or at 
tuned 13" at $250, remote 13" monitor receiver wit} 
timer $300; 19" remote monitor receiver with on Sleep 
displays $400; 20" stereo monitor receiver $500. Piracy 
Monochrome TVs include 4.5" under-cabinet AC-Dc x 
same size in cassette boombox $180; 4" AC-DC on sw; $9, 
$129; 5" AC-DC with AM-FM $100. Universal remotes. 
start with basic model at $50, new LCD display versiog y: 
10 built-in programmable timers $100. with 


Radio Shack adds first 8mm camcorder, 8:1 zoom 
made by Sony, at $1,000; 2 new VHS models have 6:1 power 
zoom, high-speed shutter, $900; editing model with flyj 
erase, built-in speaker, 8:1 zoom, $1,100. VCP deck is 
$220. VCRs, all VHS: Basic model $270, on-screen 
programmer $350, 21-day model with 122 channels 
4-head model also $400, 4-head digital PIP $500. Steres 
VCRs: Longitudinal stereo $450, hi-fi $500, 4-head hi-fi 
$600. New home satellite system, with 9-ft. dish, satellite 
sound, "Ku and descrambler ready," $1,995. 

ee a ee 


Magnavox adds 3 full-size camcorders in new 
Soe ee i cea : (1) 6:1 zoom with 3 lux 

itivity, review and edit search, high-speed shutter at 
$1,299. (2) Similar model with an recording auto 
irc: time, $1,399. (8) 8:1 zoom with same features, 


MTS AT MIDYEAR--2.7 MILLION: More than 2.7 million 
TVs with MTS stereo were sold in 1989's first half, EIA 
reported. June, with sales of 586,275 sets, was best 
rat Nevertheless, June set record for eer 
; of percentage over preceding year, with big 4. 
increase over June 1988. For year's first half, 266% of 
color sets sold included MTS, up frém 22.5% in first half of 
1988. Here's month-by-month MTS sales box score: 


MTS STEREO IN DIRECT-VIEW COLOR SETS 


sal % 
% of % of charg? 
Month 1989 iT. 1988 Total 

' J 

January.. 378,217* 27.4 279,852 22-9 i 
February.  432,298* 26.8 319,234 23.9 452 
March.... 569,498* 27.3 392,242 22-8 “43, 
April.... 355,603* 24.3 309,689 21-3 t357 
May: -...- 379,988% 25.1 280,065 7 oy 
© ao eR ie 2 5¢ 2a. 3 ea 4 
TOTAL... S701 eA” sede Tara as eecllll 
* Record for period. ae ” 
a 


“ 
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ior 

Nobuo Kanoi and Ken sag ahaa tee ie 

ing dir. to deputy pres. of Sony. ‘ 

re air from "hie: Kenji rene aceon 

Takahashi, Kozo Ohsone. eet sre : spb ig Siiiy 

ee ab Ba AKihisa Ohnishi, Accounting 


Systems Ree = i ki Idei, Sony Home Video 
Group senior gen. mgr; Seat nhs pall Gor: 


Group senior gen. M€r.; 


d 
Planning Group senior gen. mgr. As already reported, 


hmn., and Jakob 


Europa pres., W' , 
snoraa pe (TVD June 12 pl6). Michael MacKay, 
ex-Atari, joins Sony America ee << 
Center, San Jose, Cal., as graphics products gr. 


asio, joins Commodore as 


obert -C 
‘ ee ahaffey, ex-Apple, named 


sales vp; Lloyd M yt 
ee Peter Kaiser, ex-Compaq Computer, LapretaY 
Commodore's German subsidiary as gen. oo ge i r 
Antonio named Ampex Recording Media U.S. sales rh 
customer service vp; other appointments: George Armes 
to instrumentation products gen. me€r., Clara Munley to 
controller, Eugene Nyland to operations vp, Phillip Ritti 
to audio/video products gen. mgr... Timothy Smith resigns 
as vp-gen. mgr., Fujitsu Microelectronics Advanced Products 
Div., to start own company; John Meyer, division vp, 
named acting gen. mgr... Allen Nelson named Best Buy 
logistics vp... William Schreiber, dir. of MIT Advanced TV 
Research program, wins Albert Rose Electronic Imager of 
the Year award, to be presented at Electronic Imaging '89 
conference in Boston Oct. 2-5. 


Peter Wellikoff, exec. vp, advanced to pres., 
Celestion Industries... Takeo Sawatari, ex-Bendix, named 
research dir., Broadcast Technology Partners, licensor of 
FMX; Katherine Mullen named asst. to dir..of mktg... 
Ron Harris appointed pres. of Sonopress, Weaverville, 
N.C., cassette duplicator owned by Germany's 
Bertelsmann... Ira Friedman, ex-Vector Systems, joins 
Boston Acoustics as dir. of newly created Corporate Mktg. 
Dept... Linda Lybeck, product planning and development 
mgr., named Code-A-Phone mktg. mgr... Tatsumi 
Ueyama, ex-Japan Ministry of International Trade and 
Industry (MITD, appointed deputy dir., Japan Electronics 


Bureau, N.Y. office of EIAJ, succeeding Yohji H 
who rejoins MITI. ding Yohji Hasegawa, 


Tom Burnett resigns as Virgin Vision ex 
Ns as ec. vp, plans 
Ba ces... David Pierce resigns as New World 
2 Hwa and mktg. vp to join RCA/Columbia as sales 
< y Dolgin promoted to HBO Video senior mktg. 


Peter Brickman ex-Hearst/ 
: “Sete | A j ; ‘ 
Services, joins Reiss Media Servet Entertainment 


operations and engineering vp, 
——i— 


Total VCR sales declined 
; from | 
weeks of July so far (see State of th, 


Color TV 5.2%, projection TV 7.39 
camcorders 16.5%, fhe; 


AUGUs ey 
Financial Reports of TV-Electronics Compe 


¢ latest reports as obtained during past week Dash 
These et et nouns exe de. Phe dnge 


Company & Period Pe 


ries 
ain Ws to June 30 85,967,000 
1988-6 mo. to June 30 78,759,000 
1989-qtr. to June 30 43,793,000 
1988-qtr. to June 30 40 ,288 ,000 


Clear Channel Communications 


6 mo. to June 30 22,402,853 
1988-6 ma to June 30 18,299,300 
1989-qtr. to June 30 12,389,520 
1988-qtr. to June 30 10,288,816 


Mediagenic 
1989-qtr. to July 1} 
1988-qtr. to July 2 


13,563,000 
13,480 ,000 


8 & \&\ MW) 


sikE! 
Turner Bestg: eyene 30 | 496,500,000 cand 
1988-6 mo. to June 30 381,900,000 quick 
1989-qtr. to June 30 264,500 ,000 4d aff 
1988-qtr. to June 30 199,300 ,000 
; as | 
Vise906 woe elnetaU 705,039,000 we “ 
1988-6 mo. to June 30 591,573,000 ind 1 
1989-qtr. to June 30 363,919,000 bi 
1988-qtr. to June 30 298,445,000 re 
Notes: Includes special credit. "Restated. ae 
—OS——————————OOooooo provi 
per y 
SANYO, NEC REORGANIZE: American subsidiaries of 2 TVR 
Japanese electronics companies last week announced idea 
reorganizations of their audio and video operations. Sanyo Videc 
Fisher continued restructuring with realignment of 
marketing and product planning operations. NEC made DEN! 
changes in sales functions. teleo 
mass 


At Sanyo Fisher, product planning will be handled by 
category, rather than by brand, as in past, company said. 
Akiyoshi Takano, exec. vp, will oversee product planning amt 
marketing of both Sanyo and Fisher brands. Reporting to — 
him are Makoto Harada, who shifts to audio senior vp from 
sales vp; Ichiro Megata, who joins Sanyo from Japanese 
trading firm as video senior vp, and Satoshi Maekawa, 
continuing as home appliances senior vp. 


Other Sanyo appointments: Isaac Levy, ex-Thomsot ah 
Consumer Electronics, rejoins Sanyo as mktg. vp, 
product managers for home audio, portable , 
VCR/TV, car audio. Michael Shoemaker, Fisher sales 
named mktg. vp for Fisher brand. . 


NEC said it reorganiz eration of its 4 
Audio/Video Div. "to pie err of the changing... 
consumer electronics marketplace and to better Servite 
customers." Senior Vp Akira Sugiyama was put in ho ; 
all sales activities within division. Reporting to him 08) 
William Gibson, southern regional sales mgr., ae 
asst. vp, national accounts, heading new nati _ 


Conway, national accounts mer.. and James Frank | a 
markets mgr. Also reporting to Sugiyama is wit : 
ombardo, eastern regional sales mgr., advanced { astet* 


regional vp. Lombardo wi 
0 will cover sales cereal wee 


7 
a 
- 


| Supreme Court Justice 


uth 
w atied Fields. 


oust 198 


proadcast - Coble 
FFICIENCY: New FCC 


sikES puSHES = chmn. says it's 
$00 early for policy pronouncements, but HDTV, cable issues 
unds on applications are on ‘front burner.’ Key 


turt 
wi resignations. e. 1) 
pes GETS FIRST CASH: Nationwide makes major 


commitment to Hubbard satellite project. 8-channel GE 
pind to be launched in 1992. (P. 3) 


bumping by full-power stations is stifling industry that 
provides 1 
per year: (P 
TvRO SYNDEX THREATENING: Satellite industry says 
jdea isn't technically feasible, but broadcasters disagree. 
YideoCipher capability is key issue. 


DENNIS CITES KEY ISSUES: Comr. says advanced TV, 


telco entry into cable and DBS will have major impact on 
mass media future. Compromise on HDTV quality or service 
areas almost certain. 5 


TTACKED: Cable representative at 


SATELLITE TV A 
weakening satellite TV, but 


SBCA says consumer confusion is 
legislation isn't answer. (- 6) 


FCC FILES IN SYNDEX APPEAL, telling Appeals Court 
Congress has ‘laid to rest’ doubts about legality of agency S 


policy. Briefs due today. (P. 7) 


'TRAINS WI 


SIKES PLEDGES FCC - 
at Commission, 


"making the trains run on time 

from NTIA dir. He said it's generally too early to m 
issues will include tariff matters, telephone 
for Congress. He pledged "hands-on" policy aune 
generally more "pleasan " service to public by FCC 
_ Citing his e ovt. 
interested in making sure 
said govt. uses "public interest" P 
He was sworn in Aug. 8 i hmn.' 


often in 


Antonio 


0 Sikes said 
= ae personnel dec 
Intentions to leave; 


fELEVISION DIGEST 


oritative Service for Broadcasting, Cable, Consumer Elect 
ronics 


SUMMARY-INDEX OF WEEK’S NEWS 


LL RUN ON TIME:' 
he told us 
ake sweeping 
price caps, 
+med at prov! 
staffers. 
level, attorney and form 


such elements 
policy 

by F Comr. 

Vaan Iaian Treaty Room 0 


amiliarizing himself 
f ul of key Commission staffers already announcing their 
pointments of 


L10Na 
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Consumer Electronics 


held ae DOWN for every major video product. 
vir orders post worst month ever, off 23.5% color TV 
5%, projection TV 13.1%, decks 23%. @. 9) 


MUSIC PUBLISHERS TO FIGHT ‘bad’ agree 

DAT ment 
threaten ‘legal action’ if all else fails. girds : 

. IFPI 
battle on recordable CDs. (P- 10) al 


ending 40-year 


CURTAIN DESCENDS ON B&W TV sales, 
1% of dollars 


run. Monochrome represented 5% of TV units, 


in June. First-half sales down 41.5%. @. 11) 


OPTIMISM ON LASERDISC in U.S. expressed by Pioneer 
and Sony on eve of shipping lower priced models. Pioneer 


expects to sell 100,000 players here this year. (P. 12) 


JVC SHIFTS LOW-END VCR output for U.S. market to 
Malaysia, will make 100,000 mon there. Sony, Hitachi, 
JVC could make million VCRs there this year. (P. 12) 


PHILIPS NET UP 94% in first quarter, boosted by strong 
U.S. consumer electronics sales. TDK profit up, Recoton 
down, Pioneer revises forecasts. (P. 13) 


NINTENDO WINS preliminary injunction in first of what 
could be many lawsuits in attempt to stop growing rentals of 
) 


game software by video dealers. (P. 1 


VIDEOTAPE USER SURVEY by Fuji shows 72% of 
respondents use tape primarily for movie recording. cP. 14) 
Sikes will stress 

into new post 
"front burner” 


New installed FCC Chmn. 

in interview 2 days after moving 

policy announcements, but 

HDTV, prepari mandated report on cable industry 
iding m 


ing 
ore efficient FCC administration and 


er Mo. broadcaster said public is most 
licenses 1S handled quickly and efficiently. Sikes 
and not enough in its own day-to-day operations. 
Quello, will have formal swearing in Aug- 18 by U.S. 
f Exec. Office Bldg. 


with FCC issues and staff. He has 


9 key aides who are coming with him from 


Bene Wil be reduced to 50 ™ 


NET UP 94%: Strong U.S. consu 
pH ace hailed by Philips in issuing financial ae 
gales, consolidated net income jumped 94% in or ote 
Med une 30, on 4% higher sales (see financial an ee 
ene first half, net rose 36% on 3% sales increas ain 
aol ding effect of deconsolidation of major dateaas 

iiances building, first-half sales rose 11% in tear, Phil 
opr of that increase, 4% was attributable to excha one 
movements. nS 


Philips said all product sectors contribu 

growth, with consumer products sector inoniede Paee 
overage for the Philips Group.” In U.S., consumer eh 

main WS "appreciable," with color TV receivers monitor “3 
ed CD players selling particularly well, company said bt t 

wth in components sector was below average. Sect; 3 
iagued by "considerable fall in prices, especially for pose 

integrated circuits. 


In 2nd quarter, operating income fell 25% to $240.8 
million. Decrease was blamed on lower sales of professional 
electronic products and restructuring of medical systems 
operations. 


Dutch company forecast operating income would rise in 
full year and net earnings from normal operations would 
show "substantial improvement" over year earlier. It said 
restructuring efforts in consumer electronics are beginning 
to pay off in improved income. Inventories as percentage of 
sales were 26.2% at end of June. Number of worldwide 
employes was down 2,400 since Jan. 1. 


Philips revealed that it may sell off minority share of 
its Polygram record company this year through public 
offering. Proceeds would help finance Polygram's recent 
purchase of Island Records for $324 million. 


TDK consolidated net earnings rose 8.2% in first 
quarter ended June 30 on 7.6% higher sales. Company 
attributed results to strong demand for electronic materials 
and components and stable exchange rates. Sales of 
recording media fell 3.2% to $256.3 million (144 yen = $). 
TDK said overseas videotape sales were "slow" and sales in 
Japan "steady." Sales by Electronics Materials and 
Components Div. were $922.5 million, 67.1% of all sales. 
Overseas sales were $354.2 million -— 45.5% of total. 


Recoton net plunged 50% in 2nd quarter ended June 
30 on 20% higher eee In first 6 months, net rose ae eh 
11% higher sales. Pres. Robert Borchard said deman Lng 
strong for video, audio, home office, phone and eo 
reduets, Products introduced in 2nd quarter, inch the (1. 
laser lens cleaner and camcorder accessories, ad = oe 
increase. Recoton has preliminary ement to i 
Calibron, Fla.-based maker of stereo headphones 
consumer electronics accessories. 


Pioneer revised forecast 


first 6 months through Sept. 1 


total $1.25 billion -~ 18.6% increase Over Yo%" a9 g0,, 
period. Projected net profit ¢ opal profit of $68.6 
Pioneer in May had estimate gher forecast follows 


‘llion. Hi : 
million, on sales of $1.11 billion. scar electronics products 


f audio am, and CD/CDV/LD players 


"remarkably good sales 0 
both in Soar kiiecid and Europe, 
Mn Japan. 
ed one-fo 
age authorize 
on from 100 m 


r-2 reverse 
ent shares of 
Acclaim Entertainm illion. 


“= 


oe 


a 


0 vs. VID 
Succeeded in obtai no RENTERS: Nint 
rumerous i obtaining injunction in fir endo last week 
P awsuits in its att, irst of what could be 


Its game soft 3 attempt to sto ij ay 
: Sables by video dealers. Boteune sestinr s a 
Blockbuster Entertsy em Made end run by now sea 
eee chain for illegally copying 
Nj tertainment to stop wea Court ordered Blockbuster 
intendo instru, i and distributing copies of 


Latest legal b 
; attle may be i 
co : y re se 
ebyright protection war between Aine of long-term 
€0 software rental game makers and 


ban ; industry. Nintendo wants 
is ees Fe aeognmes and computer  gaeigpeeerghe 
manufacturers right tee : hat hep give computer 
id i : vent rental of thei 
avoid illegal copying (TVD June 26 pls). 


Software dealers, represented b i 

, 3 y VSDA, are fightin 
a Be ae to block bill's applicability to scandent ae 
ets g, in speech to VSDA convention in Las Vegas last 

eek, said that in proposed legislation "we may be facing the 
most crucial issue since the fight to preserve the first-sale 
doctrine... With our members' support -- writing letters and 
making phone calls -- VSDA will win the war to maintain the 
right to rent videogames." Assn. said it won first round last 
month when Senate Copyright Subcommittee approved bill 
with amendment excluding videogames. 


In copyright infringement lawsuit filed in U.S. Dist. 
Court, Newark, against Blockbuster, Nintendo sought 
injunctive relief and damages because of "unauthorized 
photocopying of Nintendo videogame instruction manuals, 
and the distribution of these copied manuals to consumers 
when Nintendo videogames are rented at Blockbuster video 
rental outlets." Nintendo said it will "seek damages to the 
fullest extent allowable” for Blockbuster action. 


Blockbuster said it notified its store managers and 
franchisees to "stop immediately the copying of instructional 
booklets issued along with the rental of Nintendo 
videogames," and court accepted that as basis for 
preliminary injunction. 


Blockbuster said it will continue to rent Nintendo 
games. "We feel that the action by Nintendo is a reflection 
of the frustration they feel as a result of their failure to 
date in getting congressional sanction to ban the rental of 
Nintendo games," National Development Vp Robert Guerin 
said. "Video retailers have been renting Nintendo games, 
and legally so, for nearly 2 years. During this time, , 
Nintendo has enjoyed explosive growth. We believe that this 
success is due in part to the rental activities of video 


retailers." 


Nintendo said similar suits will follow. "We understand 

that video rental outlets across the country may be 

hotocopying Nintendo game instruction manuals,” Gen. 
Counsel Lynn Hvalsoe said. "We intend to stop this illegal 

ractice- This lawsuit is the first of those which Nintendo 
will commence to stop this illegal practice. It's not known 
how many software dealers are renting games. 

—_——_- 


Homework First, device that locks control deck of 


pre 
i ames, has been introduced by Safe Care Products Inc., 
vet Ill. Product, at $22, has combination lock to block 
chamber where cartridges are placed and is designed as 
"simple solution to the problem of videogame addiction, 
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Financial Reports of TV-Electronics Companies 


jon not 
week. Dash indicates information 
These ae latest reports as ota Te Pasar Parentheses dendte 1S 


available at press ime. Amounts expr 
Company & Period Revenues Net Earnings Share 


000 

4989-6 mo. to June 30 102,388,000 21 673,000) 
1988-6 mo. to June 30 694579800 6,991,000 
1989-qtr. to June 30 9,490, 663,000 


1988-qtr. to June 30 39,791,000 


ommo jonal 

comtare ntecrtige" | ao.7n.ogd | 3090 

bee e nod ek 180 300,000 (8,900 000) 
\oas_qtr. to June 3 215,200 ,000 200, 


g hotry 112,887,000 1,492,000 
oir eo. to June 94,922,000 2,047 000 
1ggs-atr. to ure 5p 62 242,000 1,145,000 


1988-qtr. to June 30 


306,000 
1,004,000 
142,000 
388 ,000 


19,764,000 
36,003,000 

9,818,000 
14,331,000 


nications 
op a June 30 49, 153,000 14,942,000 
1988-6 mo. to June 30 49,373,000 (12, 104,000) 
1989-qtr. to June 30 26 673,000 (1,908,000) 
1988-qtr. to June 30 27,783,000 (2,819,000) 


Philips NVS 

1989-6 mo. to June 30 298 ,000 ,000 215,023,000 
1988-6 mo. to June 30 11,954,000, 000 158,685,000 
1989-qtr. to June 30 6, 362,000,000 110,329,000 
1988-qtr. to June 30 6, 122,000,000 56,808,000 


| Recoton 
1989-6 mo. to June 30 18,009,000 249,000 
1988-6 mo. to June 30 16, 180 ,000 241,000 
7989-qtr. to June 30 8,387,000 14,000 
1988-qtr. to June 30 7,014,000 28,000 


Scientific-Atlanta 


1989-year to June 30 546 , 763,000 36,287,000 
1988-year to July |! 508 ,587,000 29,670,000 
1989-13 wk. to June 30 158,373,000 10,708,000 
1988-13 wk. to July | 127,835,000 8,092,000 


Notes: “Includes special credit. "Restated. 

Better Business Bureau finally is challenging national 
ad that has been causing snickers for months. It offers 
“indoor TY 'dish' antennas” for $10. Ad, also exposed in Aug. 
Consumer Reports, advertises "no cable fees because you're 
not getting cable... no satellite fees because you're not using 
pg technology or service... works entirely via proven 

. technology -- actually pulls signals right out of the 
air." BBB of Metropolitan N.Y. charged ad uses literally 
om statements that may mislead consumer. It said 

vertiser RBM is trade name of Direct Marketing 
Enterprises Ltd., Westbury, N.Y., "which is rated 
unsatisfactory by the BBB." 


Fairchild Publications’ Automoti 
: My _Automotive Electronic Ne 

. : S. Dist. Court in Ann Arb 
Mich. Ruling came after 16-day trial in infeingehiege suit 


brought by Crain C icati j 
se Vy ommunications, publisher of Automotive 


"Fault-free" warranty offered b 

y Kyocera i 
pened at $200 suggested list eoyene all SORDIE - mae 
problems and damage (including "impact, sand, water, etc.") 
plus 3 years on parts and labor. Standard warrant with 2 
camcorders is one-year parts and labor. 


AUGUsy 4 
Consumer Electronics Personals ; 


pavid Bearden appointed Quasar Sales Diy 
mgr.; he continues responsibilities for corporate 
communications Emiel Petrone, Polyp 
comm exec. vp, adds post of sales and distribution cD 
Interactive Media (AIM), Philips- Poly Mion 
venture for Compact Dise-Interactive software? Join’ 
development, Richard Arroyo, ex-Hill & Knowlton 
AIM as mktg. senior VP; David McElhatten advane2 2 
VP3--° Chris Gilbert bhaipiatieee to 
Sparkomatic Canada national sales mgr., continues 
eastern regional sales mgr... Charles McNulty ef 
i Bell as business products 
Rod Bolton, Electronic Solutions CEO 


Ona] 


succeeding 
dir.-CEO. 


Richard Klinger, former independent producer for 
Taft Entertainment and ex-RCA Video, joins King Worig 
pres. of new Home Video Div... Harold Weitzberg, ex-cp 
Video and Karl-Lorimar Home Video, named Wood Knapp 
Video sales dir., replacing Rick Margolis, resigned... 
Meril Weinstein, ex-Leonard Garner Productions, WW 
Entertainment and Best Film & Video, joins VSDA as 
member services dir., replacing Linda Lauer, promoted to 
exec. dir... Appointments to VSDA board: Commtron Pres, 
Gary Rockhold and Video Channels Pres. Paul 
Pasquarelli to 2-year terms; Wherehouse Entertainment's 


Scott Young, one-year. 
—_———_ 


July retail r - Circuit City July sales totaled 
$160.9 million, up 15% from July 1988. Same-store sales 
fell 4%. Circuit City opened 3 superstores in Tampa area in 
month... Highland Superstores re July sales of $65.7 
million, down 11%, same-store sales down 16%. In 2nd 
quarter ended July 30, sales dropped 5% to $198.5 million... 
Montgomery Ward, which had 0.5% increase in sales, said 
electronics rose in month... Best Buy posted 2% decline in 
July sales to $40 million. Same-store sales dropped 4%. 
Through first 4 months of fiscal 1989, Best Buy sales fell 
3.9% to $147 million. Company signed leases for 4 new 
stores in Midwest, to be opened in fall, opened store in 
ce City... Sears Merchandise Group sales rose 0.4% in 

y. 


___ Fuji Magnetic Products i Super-VHS~C a 
videocassette with 30 min. of recording time in SP mote A) 
90 min. in EP mode. at Video Software Dealers OSS” ag 
show, uses newly developed, ultrathin polyester peers 
Fuji also introduced high-band 8mm metal (Hi) Tie, 
and S-VHS videocassette for professional use. "nich 
Matsushita plans to unveil S-VHS-C vi 
paren min. in SP mode and 90 
. 1. Matsushita also will bring out new 
S-VHS-C and 20-min. VHS-C priced 10-29% Ie 
than current tapes. JVC also plans 30-90-min. S- 
tape in Sept. (TVD June 26 p15), as do other 


min. in EP, in 
920-min- 


__ Mitsubishi 3 Diamond Card otion 
million in sales, company said. Promotion ran 
5, offered buyers of audio and video g-mont ge 
ee ae financing. In next card promotion, —_ 7 

month, c | 
pared ustomers can use big-screen TV O° : 


eZ 


ammum o#820 


cence Sy 


to tnoritative Service for Broadcasting, 
y ailied Fields. 
Son 
Ona 
NX SUMM 
ees ARY-INDEx 
r' 
¢ 4 GOALS: | Tells employes that pr. : 
r # ational competition, effective and adaptive renin i 
rld Wricienc in allocations, promotion of interests of rire awh 
cp’ =i, are top priorities. (P. 1) rican 
app OM for Comedy Ch 
ADLINES LO y Channel. HBO offici 
OF ident carriage agreements are nearing, but Re ea 
; more time. Deals for Viacom's Ha channel no closer 
i oe tat launch isn't until April. (P. 2) ’ 
Pes, yAB SEEKING BETTER DIARY: Test of 40 households in 
nt's ing 'enco .' New proposal due from Mich. State 
y. before further tests on personal diary. Exec. Committee 
actions. (P 
| ») gROADCASTERS BACK SYNDEX: Appeals Court told 
les that syndex would encourage, not stifle, speech. NAB, INTV, 
rea in yPAA, others attack economic study that was basis of of 
65.7 1990 syndex repeal. (P. 5) 
l 
ion... CTAM FOCUSES ON HOW-TO: Annual conference looks 
aid at practical ways to increase cable penetration and 
e in attractiveness. CTAM will avoid vendor-sponsored 
% extravaganzas. No big news splashes expected. (P. 6) 
ail 
EDUCATIONAL TV ADVANCES: Whittle places largest 


y 
TV order ever for its commercially sponsored school TV 
network. Cable industry launches its own educational 


Wi 
ith Consumer Electronics 


Cc 
Onsumer Electronics 


ZENITH AN 

DT 
state tells tells patie 
of at least 3 ch 
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i ss ‘ence fixing hook as N.Y 
“tion is contempl we 
more companies continues. PS) ie 


PHILIPS ¢ 

Scictsy Belt MILLION contract for Whittl 

New line alata involving 300,000 TV sets in sath stil 
€ 400,000-500,000 sets annually. e 9) 


COL 
OR TV SALES UP 12% in 1988-1989 model year to 


record, 10th straight in 
° cre : 
sales hit record 25.9 million. (P10) 


NINTENDO EXPECTS i i 

, interactive videogame and 

ment network with AT&T by 1891. Official says 
panies have clarified roles in project. (P. 11) 


nana DB CERTRACS TALKS with 5 HDTV grantees 
unt of funding remains open pendi s, 
action on Defense Dept. = — 


500,000 LASERDISC PLAYERS will be in use by year-end, 
says Pioneer, which hopes to sell 100,000 through 3,000 
storefronts this year. (P. 12) 


NEXT TUBE SIZE IS 33", to be produced in Japan by 
Hitachi by year-end in inch-by-inch escalation. (P. 12) 


MEXICO LED IMPORTS in May, accounting for 42.5% of 
all color TVs shipped to U.S. Color shipments from south of 


tas programming. GTE will deliver programs to 5,000 school i @®. 13) 
districts, (P. 7) border up 80.7% from last year. (P. 
‘ . 16, Chmn. Sikes 
i SIKES SETS 4 GOALS FOR HIS FCC STEWARDSHIP: Addressin FCC ene es aa 1. have Touch-Tone 
SDA) et NE SOU Us Commission unde! a or tm fore service to licensees, parties public Chmn | 
‘im. ones installed throughout agency by end of year 0 p CC building, and his message reportedly was Very 
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a (1 .e. innovative and ope of erica rv" in Way 
) To mr) ° * eom titive, 1 't ration 0 
er wien, promote Yan intern cat on and delivery of "next gene 
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. 0 ‘do i s tive re incentlyv 
2, Of mica teste et ecerst am ™ 
ey to imoyate and an environment without barr'® 
use of spectrum 


8) To promote efficiency in allocations, 


no. 


i 


; 


* Record. 
} 


2 


99 . 
pe is historical table of vcR 


pollowrased on EI 


A figures. Monochroma” se 


Yamauchi said network would be design 
where in U.S. Details are expected to 
where Nintendo plans to unveil adapter 


‘imauchi expects offering to attract 1 


On AT&T spokesman said company still was 
" hes plans. AT&T presumably 
Were ow information providers wo 
Wana pected to involve AT&T paymen” 
yuo pay fees to software and informatio 


Total Ty 


23,670,027 
22,730,651 
22,489,15) 
21,102,727 
20,542,744 
20,453,503 
17,962,271 
16,670,187 
17,804,406 
16,000,493 
16,521,179 
15,634,264 
13,761,837 
11,834,174 
12,308,649 
15,770,254 
16,626,541 
11,775,000 
10,048,000 
9,595,000 


woted Nintendo Pres. Hiroshi Yamauchi saying: 
Nintendo should do and what AT&T should do for the project. 
ew network division told us last week 
Proposed network would link Nintendo Entertainm ys 
emminals, allowing long-distance game-playing 
rading, home banking, news. Add-on adapter 
eeess to network, although details 0 


f how it wo 


ed to let users acc 


for less than 


would handle all co 

uld be recruited. Fee 
ent of re 
n providers: 
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» Set in 1966 model yea 
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INTENDO EXPECTS NETWORK WITH AT&T BY 1991: Ni i pari 

; : : Nintendo is plannin ive vi 

formation service network for U.S. market by 1991, with AT&T likely areas eaicnoush ATE ond = 
intendo spokesmen in U.S. continue to refuse to confirm that agreement is near, published report in Japan 
"We have reached the point where we have clarified what 
" In addition, official who will head Nintendo's 
0-90 days. 


(NES) videogames, which would serve as 
ormation services, such as stock 


and Nintendo-made modem would provide 


ounced next June at Consume 
reat $100. Work on project co 


-?2, million users across U.S. 


‘th Nintendo and 
ee aspects of network, but 
haven't been determined, but they 


of phone lines. Nintendo in turn 


uld work haven't been determined, Nintendo spokesman said. 


ess main computer and its software from 


r Electronics Show in Chicago, 
uld begin by fall 1990. 


wasn't prepared to comment 
it wasn't 


be in discussions with some 


4h ; 
"a Sitware companies in U.S. for network offerings: and market ente -tainment and 
Teg Nintendo has f Network Div. to develop netware Video Div. senior en as genei 
og Conmunierr ores formed. NES Te ttenbur who as for Fassett eS) will head new unit as a es ben erty te 
Noth Amer: ons products. Se eae : rerecorded hed within g0-90 days, but he sat 
ty; \\ . Ruttenbue t sales and ah Bae AT&T could be ” ' 
ee ec eri told us agreement w! ce edt introduced at CES in 
bi of network offering. hich ancien ee earlier this year WS reported 
Inn video. ame ; ompetitor *e-playiné - 
Une le system from Nintendo c hon ame 
P 


ae already has capability for long-@'s 


12—TV DIGEST 
velop informat 
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HDTV GRANTEES: Pentagon's Defense Advanced Researe ,” 
DARPA IN CONTRACT TALKS WITH a. ripst § companies picked tor HDTV display Rin grants 


ked are being left open pending final congressiona} action D 
on 


Agency (DARPA) has started negotiations wi 
June 19 p11), but actual amounts to be earmar 


defense budget. 


"We're negotiating with options 
Pentagon doesn't want to let any cont 
together $30 million from other budge 
virtually certain to get more money ~~ only q 
fiscal 1990, while Senate set aside on 


Grantees so far are NewCo 
Menlo Park, Cal. (with Xerox); 
Projectavision, N.Y. (with Alphasil); Photon 


ly $20 million (TVD 


committee when Congress reconvenes after Labor Day. 
budget and House-passed version, one grantee noted -- 


. Ine., San Jose, Cal. (with subcontractor Spectra-Physies); Raychem ¢ orp 
Texas Instruments, Dallas (with David Sarnoff Research Center); i 
ies Technology, Norwood, O. (with TI and U. of Mich.). 


AUGUsr 2 ty 
ion network accessible through videogame. Ni 
k with AT&T, but denied that firms were Close ted ay 

%€ to 


to be adjusted after the budget is finalized," one grantee said. "Th 

racts until the appropriations are clear." DARPA originally Sore e 
t items to cover HDTV project for next 3 years. However, it' Ped 
uestion is how much. House voted additional $50 million for 


Aug 7 p9). Amount will be decided in Conference 


"There's a lot of difference" between orig; 
"it's $10 million vs. $60 million" for fiscal 1990, 


Photonics grant was for plasma display, all others for projection. Other grants are expected soon. 
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500,000 LD PLAYERS: Number of laserdisc players in use 
by year's end will pass half-million, Pioneer officials said in 
confirming last week that company has raised estimate of its 
player sales this year to 100,000 from 80,000 (TVD Aug 14 
pl2). 


Occasion for comment was showing of Pioneer's 
shopping mall kiosk that demonstrates videodisc players, 
projection TV and surround sound and is being displayed in 12 
malls in N.Y. and L.A. areas. Senior Vp Michael Fidler said 
50% of player sales are represented by lowest-priced LD-CD 
combination ($600 list), 30% by digital-effects high-end unit 
($1,200), 20% by midline model ($1,000). Fidler said order 
backlog for upcoming LD-only model at $500 list should 
total 10,000 by time it's shipped in Sept. 


Citing effectiveness of mall displays, Fidler and Exec. 
Vp Masaru Saotome said number of storefronts handling 
Pioneer players has doubled to 3,000 in 2 months. Part of 
takeoff in disc players results from their appearance in 
superstores -- including Highland, Sears, Silo and Tandy -- 
“depo In trad mek Pidler said, players are sold in 

r video departm 

stepups from CD players. ‘ ew.) eee 


_ Meanwhile, Pioneer (USA) Pres. Setsuji i 
writing on behalf of Kaneo Ito, dit. erauchtes pre 
—— 8 International Div., last week denied our report 

nat upcoming new European modet will play back NTSC 
nt on PAL sets. "Pioneer will not show a 
on compatible player at the Berlin show and we 
fave no plans to bring this type of player to market in any 
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Crazy Eddie will close 8 more st i 
Ae reducing retail outlets to 18 in NY. a 
as been operating under Chapter 1] sincc 
close are in Philadelphia, sinter Wa. Coane peatelg 
me ce Ehret nan ste 17 stores at cost of $13 ey aailtnns 
use of declining sa : re 
April 3 pla) € Sales and depleted working capital (TVD 


Northeast by 
area, Company 


NEXT TUBE SIZE--33": One-inch-upmanship in picture 
tubes continues, Hitachi planning production of 33” tubes x 
Mobara plant in Japan at year-end. Progression of sizes 
above 27" now includes Toshiba's original 30", bested by 
Matsushita's 31", topped by Toshiba's 32", in turn exceeded 
by Hitachi's 33". Mitsubishi remains sole producer of 35" 
(although Thomson plans to make that size) and nobody has 
laid claim to 34" yet. 


Hitachi's 33" (35" in Japanese overall diagonal 
measurement) will be produced at start at rate of 5,000 
monthly, used in Hitachi sets and sold to OEMs. Company 
plans to export 33" to U.S. It now produces 400,000 picture 
tubes monthly at Sakura and Mobara factories, including 
140,000 over 20", figure to be increased to 175,000 by end of 
1990. Hitachi's current largest size is 31", at Mobara. 


Hitachi has started construction of new plant next to 
Mobara facility for trial production of HDTV tubes, to statt 
in Feb. Trial production phase is expected to take 2 yeals 
before full-scale output starts. Company estimates first 
phase of costruction at $7.2-$7.9 million. 
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"TV on a card" is latest venture of Atari founder 
Nolan Bushnell. He's principal financial backer of Aaps 
Corp., Mountain View, Cal., which will market MicroTV, 
plug-in card that produces 2" b&w picture in corner of 
computer screen. It can tune cable channels as well as Ww 
broadcasts, has input for VCR. It also lets user capture 
frame and save it as graphics file that can be included 
document. First model, at $395, is for Macintosh Il, with 
$295 version due for Mac SE, with $595 professional well 
Bs me a poe larger picture and tunes a as 

. etails: A ae + j > 
415-961-4033, aps Corp., 800-446-6393; in 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in noted: 
this week's issue at 142 yen = $1, except 
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at 9 LEADS MAY IMPORTS: Mexico acco 
IC i i 5 unted fo 
MexiC™ ai1 color TV imports into U.S. in May an or NEW = 
5% lier, Commerce Dept. statistics Pit 5 nar was and vine COMBOS: Two sin . DIGEST—13 
. an F ~La » are introduc a comp anies, Als 
n 4 aron 


te TV shipmen 


ts were up 80.7% from Ma 


y 1988 imports. 


lee , major color TV sources in month - 
s rye a Korea, China. Korea was leading tipanienels ieee set, which will be = 
°8 on, sere asily surpassing Taiwan and China. Coloeihent b&w unit. TV hag on bined with Vis veri marie ia 
¥ A : i ‘ z S on- : > aht, 
Faports are included with complete set totals. S&kit power pack O aratheise tuning indicat aiid 
ms : available in | € as option. Alaron said een 
The in first 5 months of 1989, Mexico provided 43.9% ate fall at under $700. ? Product will 
‘Pe jor TVs shipped to U.S., up 59.6% from Jan.-May 1988 = Ten-Lab, L.A 
d allowing are VCR and TV import totals by country for x will have multi --based startup that alread 7 
f iB siest 5 months of 1889. ry for May "components from a var mation TV/VC =a ita 
Or Panasonic . variety of manufacturers, i ‘ 
“Nee May % Chg. SMonths % Chg has 20" ee vite — = pa said. ore 
. programming, VC ing, on-screen displa: 
). VCR Decks caine nea to hosel aoe rey in NTSC, PAL 
. oF we J ict i 
: 1 Japan. - 563,700 + 8.5 3,109 version Hi combination ($1,795) aeipcara.te neaediliea 
orp, ] cores. 190,000 ae OR ’ of en o7 compatible, Beltentne. an oe isn't multistandard 
| taiwan 56,600 + 6.2  '259°000 + 7.2 ‘Pant from parts from aa... 
TV Sets Instant Replay, Miami, Fla., whi 
) ’ “9 hich f 
. bh CRs that play back PAL and SECAM apes = NTSC 's 
Mexico ~ ra pny Panasonic 20" combination TV/VCR. sien “ 
= eat 0,000 +80.7 1,551,000 95916  _NESiaaiiadu maaan Cee tn ese 
; . . ? . roduc 7 
‘ure total 225,800 -22.2 1,228,300 -25.0 re is PAL/NTSC version of ah VHS at $1 = aay 
ubes at color 64.300 47.5 611800 . eature is ability to record S-VHS on standard VHS cassett 
re, biw..... 161.500 - 4.8 616,500 -37.7 ee = : 
Taiwan ; ; ; 
ceded «= f_—total... 205,800 Four-continent trade deal resulting in picture tube 
35" eee 156 600 ae Pe ,600 - 2.6 for China, as described in Journal of Commerce: Pacific 
ly has bw... 49°200 793.5 2637700 4175.8 Ce ee ane 
Malaysia ; ‘ 100 #1758 Pheer arene ee pact under which Corning 
Z il will supply picture tube glass i 
ail 7 85,700 +32.4 370,100 +29.2 unnamed Eastern European oa eecsaith other 
xs apne / tube-making equipment from U.S. B&w picture tubes made 
* or... 8,100 -31.7 247,600 - 1.5 in East Europe plant will be supplied to China, which will pay 
pany China hard currency to Austrian bank, which in turn will pay East 
cture total 77,600 * 248,400 * European manufacturer. PIC is talking with USSR on 
ng color 47 ,000 * 124,700 * exchanging Soviet-made TV components and picture tubes 
end of “ae 30,600 * 123,700 * for Chinese TV sets, satellite receivers and VCRs, Journal of 
Japan Commerce said, and will ship million picture tubes from 
total 54,100 +109.5 248,500 +38.0 Mexico to China this year. 
, to { color 45,900 +243.9 207,300 +109.0 
start bw. .... 8,200 -34.3 41,300 -49.0 Philips will. make own full-size VHS and S-VHS 
ars Hong Kong camcorders in its Marantz Japan plant for marketing in 
at total.. 33,600 +212.5 141,300 +28.3 Europe next year under Philips brand, report from Japan 
color 9,700 +94.4 49,900 - 4.3 said. Company eventually plans to make camcorders for sale 
aera 23,900 +315.5 91,400 +57.5 in U.S. and Japan as well, report said. Camcorders sold 
; Canada under Philips’ brands in U.S. currently are procured from 
color 13,900 +1,386.3 56,900 +161.1 Matsushita. Most of its VCR decks are from Matsushita, but 
some Philips brand decks are made in Marantz plant. No 


comment on U.S. eamcorder plans was available by our 
deadline. 


“Wo significant shipments in 1988. 
Note: Figures for color and b&w TV include kits. 
Some totals may not add due to rounding. 
USA, subsidiary that 
Major Sony acquisition: Sony US‘, SY s 
igi io Di C), has agreed to make 
owns Digital Audio Dise Corp. (DAD SE Oa 


illi ffer for Materials 
rawr MRC, which em ploys 700 


Joint development of semiconductors for HDTV will 
be proposed to U.S. manufacturers by Japanese chip makers, 
according to Japan press, which reports Hitachi, Matsushita, 
NEC, Sharp, Sony and Toshiba as among companies that will 
establish working group for purpose. Group will make 


on (MRC), Orangeburg, N.Y. : 
HI worldwide an aed and factories in aeedec wail y pooped in fall according reports, hoping for start of 
; tchin : U.S.-Japan discussions on subject. 
ean, pce Sp g and ductors and high-purity eS 
Production of CDs an Controller Kirk Dischino said. 
Amstrad will enter fax market in attempt to make up 


4 Metals used in CD substrates, hich is subject to certain 
So told us purchase, ™ ted within 
Sony spokesman to is expected (0 Pe oo tion in 
~ Month “4 Nie consistent with Sony Nee MRC reported sales 
semi rien d optical media R&D. ‘od 

miconductor 20 st recent 12-month perioc. 


_ f $135 million in O° 


for sluggish personal computer business. Amstrad was 
forced to recall 7,000 of its PC2000 PCs in U.K. earlier this 
year because of problem involving chip in hard-dise 
controller. PC was introduced in 1988 as competitor to IBM. 
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RETAIL PRICES UP: Average retail ay 
sold in May was up 11.5% from year earll 
ELCAP dealer survey. 
upward 1.6% because of 


sales mix. Some highlights of May 


i ‘ .18, up from 
t in May 1989 sold for $360.15, 
‘04 in M on 988. Portable-table category was UP 12.7% 


to $313 from $277.64, while consoles rose 6.1% to $626.11 


590.33. Projection sets, not co 
pron $2,284.04 in May 1989, up 16.8% from $1,956 year 
earlier. Direct-view color's =arrs' alts to 

flection of hi r percentage 0 ig-scree e 
cont iat in ae categories (19", 20" portables, 25 


consoles) showed average price declines. 


inventories of portable and table TVs were relatively 
unchanged in year ~- 2,54 on hand for every set sold in May 
ys. 2.64 a year earlier -~ with console stock ratio up slightly 
(9.51 vs. 2.3) and projection's increase more pronounced (4.6 
vs. 3.7. In May, 95% of projection TVs sold had built-in MTS 
stereo, as did 90.4% of consoles 26" and over, 45.4% of 25! 
consoles, 77.2% of 26" and over table models, 35% of 25" 
table models, 20% of 20" tables, 16.1% of 19" 


portable-tables. 


Average price of 2-head VCR decks declined 9.8% to 
$233.73 from $258.99, while average 4-head VCR fell 5.5% 
to $377.05 from $398.88. But percentage of 4-head models 
in mix doubled to 40.8% from 20%, resulting in 1.6% average 
price increase to $293.42 from $288.90 for all VCR decks. 


in camcorders, 8mm posted highest percentage of total 
mix for year in May, representing 23.8% of retail sales, 
while VHS-C dropped to 5.8% and full-size VHS accounted 
for 70%. In May 1988, 8mm was 8.7%, VHS-C 24.5%, VHS 
86.5%. For information on ELCAP, contact Elrick & 
Lavidge, 409-938-3233. 
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CD+Graphics player launch by JVC to date has been 
confined to Boston area stores, but will be full-scale by end 
of month, spokeswoman said, adding that in interim company 
will decline to identify outlets that carry CD+G hardware. 
Promotional rollout of CD+G software and hardware through 
25 east coast stores was to have been completed by July 4 
(TVD June 19 pl6). CD+G discs, which contain encoded still 
video material, can be played on JVC player that lists for 
$500. At outset, promoters said, 33 CD+G discs will be 
=_ $7 vaeeeect launch, but outside of labels distributed 
by on ls, virtually only software support has come 
rom GRP Records, long-time JVC collaborator. 


Digital stereo audio for TV offici i 
} au officially will st i 
aoe e sk. Agoyeepy covering Lieb and mabe et 
, pt. Ll, an A promises ste i 
td of ie S population by end of 1990, Wioaten eal’ 
+e adage largely by BBC, with concurrence of aA 
A. ers, provides 2 di i 
addition to standard mono FM mic salcee ? [opal 
So aera Receivers already are on aie BBC 
Se a AM experimentally in London shock d 
Stry earlier by announcing it wouldn't add « b 
“re d stereo before 


Sale of 128,000 b&w TVs to uni i 
28, unidentified " 
cause American company" was announced last week b 
ectronic Technologies, Vancouver, Laiporeee at A 


Chinese TV sets (TVD May 29 pl ; ? 
over next 12 months, sebbecniotent pal is scheduled 


major 
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PIONEER NET UP 22%: Pioneer Consolidated pe ; 
rose 22% in fiscal first quarter ended June 39 a income | 
higher sales. Company cited strong sales in Overs | 
markets and higher sales of audio and car electp, “as 
products in Japan, despite declining prices, macs 


Video Products Group sales totaled $189.9 anit 
6.9% from last year (144 yen = $1). Group was on ion, up 
"remarkably good initial sales" of new CD/CDV/L . d by 
introduced in May. Sales of laser karaoke player a), — 
strong. TV sales "slackened” in Europe, but w SO we 
America. 


t 


ere up in Nort 


In Audio Products Group, higher sales of compact 
packaged component systems boosted overall sales 99 4o 
$260.4 million. North American sales were strengthe, » to 
demand for AV receivers and CD players. Car Piet” 
Products Group sales were higher in Japan and eutrien . 
part because of greater demand for car CD players, Salen 
increased 17.5% to $251.6 million. Other products inche 
2.8% to $47.9 million. w 


Atari net profit plunged 94% in 2nd quarter on 19% 
lower sales. Company blamed results on sluggish vi ; 
sales and currency-rate fluctuations. In first 6 months, net 
fell 68% on 15% lower sales. ‘ 


= 


European VCR output by Japanese manufacturers will 
be increased 21% to 4.55 million this year from 3.75 million 
in 1988, Japan Economic Journal reports. Manufacturers 
there also will increase percentage of local content to meet 
anticipated European Community restrictions. Ten Japanese 
companies are listed by Journal as making VCRs in Europe. 
Their 1989 production targets and inerease over 1988, from 
Journal's tally: JVC (Germany) 1.05 million (up 13%), 
Hitachi (Germany, U.K.) 650,000 (18%), Matsushita 
(Germany, France, Spain) 600,000 (30%), Sharp (U.K.) 
400,000 (11%), Sanyo (Germany, U.K.) 400,000 (14%), 
Mitsubishi (U.K.) 400,000 (33%), Toshiba (Germany, U.K.) 
360,000 (0%), Sony (France, Germany, Spain) 300,000 (100%), 
Akai (France) 270,000 (59%), NEC (U.K.) 120,000 (0%). 


___NEC has signed 6 companies to develop software for 
its 16-bit TurboGrafx-16 videogame system (TVD May 29 
p15): Hudson Soft, IREM Corp., NCS, Pack-In Video, Viet 
Musical Instruments and new NEC joint venture with 
called NEC Avenue. Hudson Soft and IREM also are | 
Nintendo software licensees, but deals with NEC won't 
affect Nintendo arrangement because they involve eres 
games. NEC Home Entertainment Asst. Vp Kenneth 
expects at least 20 software titles for game syste™ by 
year-end and "flood of software" next year. Videosam 
expected by fall, uses credit-card-sized software 


__ Ultimate monitor for public di is offered Dy 
Mitsubishi Electronics. It ite eee hem se . 
compatible with most computer graphics standards. sion 
Beer can accommodate tuners for all ak 
video standards, including NTSC, PAL and SECAM og ROB 
switchable among composite video, Super VHS, ana 
and TTL inputs, can take nonstandard signals an ced st 


superimpose com : i k's 
$7,599, puter graphics over video 


to 
be pee VCR was only consumer electronics produc.) 

honored in 1989 Industrial Design Excellence per 
er m sponsored by Industrial Designers of AM®",, ood 
Model VR 480 was awarded 3rd place and cited for 
industrial design." 
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Os thony Mirabelli, ex-Beltone, NEC : 
Sai Cobra Electronics Group as eae Ge » Joins 
| f Dy abe appointed Sanyo Fisher western regional Ukio | 
On rganization, he heads region with Gary Hodge ree in 
Bq ie Sor yp-gen. mgr.; Keith Casey to western region 
Dla, srs mgr; William Mayhew to gen. sales mgr, for °° 
0 wee ferrit rial accounts; Richard Devine to western Sales 
in Rte * Tohru Natsume, pres., and Larry Kwolek ‘a 
Orgy m6” head central region; William Bast and AUR oy 
wa sales mgrs.; Mitsura Homma, pres., and Pace 
vi gienzi, senior vp-gen. mgr., head eastern region. — 
“fi : 
nt to John Lynch, Olympus senior vp-administration 
mei by exec. VP--- Judd Futerman, ex-Sony Jumbotron Div. ae 
a wr., joins Philips Consumer Electronics as vpn. Se : 
Saf in yidiwall large-screen display systems... Robert Weerm’s, or 
" Bs Kraco mktg. dir., advanced to national accounts sales m 
hed yp judson Holder, Audio/Video Div. regional VP, Moves to ee 
national sales mgr., Mitsubishi Office Automation Div 
) Lisa Rizzio, ex-Sharp McNally Communications, joins 
tis Casio as PR mgr., reporting to Gary Johnson, 
bate eommunications dir. 
» Net 
Donald Almquist, Delco exec. vp, promoted to 
ehmn.-pres.~CEO, Delco parent GM Hughes Electronies... 
Courtland Newton named exec. dir., American Home 
will Satellite Assn.; Hans Giner resigns as pres. to pursue new 
‘illion eareer... Joseph Ybarra, ex-Infocom, joins Mediagenic 
- Entertainment Div. as vp-gen. mgr... Marc Rubenstein, 
Meet PC product support mgr., advanced to Toshiba Computer 
Danese Systems systems group product mgr.; Jeffrey Bowman 
ope, named mgr., PC product support... Keith Erickson, 


rom N\ \ ex-Intel, joins Sematech consortium as supplier relations 
4 yp... Barry Jackson appointed mgr. of new Audio-Visual 
Div. of Audio-Video Supply Inc., San Diego distributor. 


Strauss Zelnick resigns as Vestron pres.-COO to 
2) assume same post at Fox Film Corp; Ruth Cisero 


00%) promoted to Vestron distribution services vp, Marty 
j DeGrazia to business administration vp... Janice Whiffen 
resigns as Media Home Entertainment senior sales and mktg. 
vp, replaced by ex-Virgin Vision Exec. Vp Tom Burnett... 
4 Timothy Landers resigns as MCEG/Virgin national mktg. 
9 mgr... Former MCA Honie Entertainment Pres. Gene 
ctor Giaquinto and consultant Steve Roberts form R&G 
nitsu Communications, Torrance, Cal... Alan Pritchard ; 
advanced to RCA/Columbia exec. vp-worldwide operations, 
based in London. 
rent 
7 —i 
ide in July, 
Japan exported 503,000 TV sets worldwide i <™ 
ses down 6.9% from July 1988, Finance uti setae 
Statistics show. Value of shipments fell rtd 000, with 
million. VCR deck exports rose 5.3% to l r exports dropped 
Value up 3.2% to $522.4 million. ere million. 
11.4% to 458,000 and value 13.4% to $3 ents of TVs and 
Preliminary figures show Japanese SE cHEIes fell 10%. 
al VCRs rose more than 11% in July and ca 
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RETAIL CoLoR ‘1 TV DIGEST—15 
Sales are up, oe lec Sh Although higher pric 
Constraints" ea ain economy and ret: A Priced set 


used "slum" tail inventory 
DP’ of 17.4% j . 
7.4 dollars and 9.9% in 


76.1%, Color sets were up 27.1% 


€ over-30" ° and 


Intelect reported, with 


average retail Price down 3.1% to $1,061.52. Johnson said 


ca 3 however, that 
; y Could have "devastating 
effeet on this very successful product category." si 


Video deck unit sales dropped 27.4%, with dollar sal 
down 25.5%; 4-head models were up 19.1%, eceaiar 
41.9% of sales. Continuing shortage of low-priced 
recorders, Intelect said, led many retailers to feature 
videocassette players to fill low-priced gap, and VCPs 
represented "unprecedented" 7.2% of deck sales for 
April-May. Average video deck price was $301.55, down 
1.9% from Feb.-March but up 2.6% over same 1988 period. 
Intelect, Port Washington, N.Y., is consortium of American, 
German, Japanese research firms. Details: 516-625-0700. 


—_—-_ 


Consumer Reports Sept. issue reports on tests of: (1) 
Moderately priced clock radios, giving top rating to 2 most 
expensive models, $50 Panasonic and $48 Radio Shack. (2) 
Stereo headphones, saying "there seems to be little reason to 
look beyond the [$100] check-rated Sony MDR-V6, [which] 
combines the highest accuracy we've measured in 
headphones, comfortable design, moderate weight and 
enviable bass reproduction." (3) Laptop computers, giving 
Toshiba T1200FB top score of 87, followed by NEC 
Multispeed EL-2 at 79. (4) Combination microwave and 
convection ovens, Sharp and GE models coming out on top. 


Sylvania introduces 3 full-size VHS camcorders: 
Basic 6:1 model with 3-lux sensitivity, time lapse, 
self-timer, edit search at $1,399; new-design lightweight 
model, 2-speed shutter, 8:1 zoom, index search, dubbing at 
$1,649; digital effects model with wipe, mix, strobe, 
auxiliary video light, flying erase, speaker, 1-lux sensitivity 
using digital gain, at $1,849. 


Smith Corona said it will reduce work force by 450 _ 
(10%) at factories in Cortland, N.Y., and Singapore. It said 
layoffs are necessary to balance inventories and because of 
sluggish retail demand for word processors and typewriters. 


OBITUARY 


William Shockley, 79, who shared Nobel Prize with 
fellow Bell Labs scientists John Bardeen and Walter Brattain 
for 1947 invention of transistor, died Aug. 12 of cancer in 
Palo Alto, Cal. He left Bell Labs in 1954 to found 
semiconductor firm, giving birth to Silicon Valley. From 
1958 to 1975 he was prof. at Stanford U. Since his rise to 
prominence, he alienated much of scientific communities 
with his theories on race. He's survived by wife, 3 children. 
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Financial Reports of TV-Flectronics Companies 


, information not 
; i week. Dash indicates information 
These are latest reports as obtained during pat OMEN, Oo dena ss 


available at press time. Amounts expressed 
(36,229,000) 


456 ,000 
56513000 (26,722,000) 


Company & Period 


Adelphia Communications 
1989-qtr. to June 30 
1988-qtr. to June 30 


art 3,615,000 
hs Toul 171,516,000 ; 
19088 af o 44 1 200,839,000 IB betsy 
an ae air eerie bob 5,571,000 
1988-qtr. to July , ’ 


\ook-jenr to June 30 1,918, 700,000 abit 
1988-year to June - 1.8 Oe Bos ee 0b, 600 
_ . J ’ ’ . , 
eer te pie 30 479,600 ,000 13,600,000 


Cablevision Systems 
1989-6 mo. to June 30 
1988-6 mo. to June 30 

1989-qtr. to June 30 

1988-qtr. to June 30 


(34,999,000) 
(74,512,000) 
24,098,000 
(39,922,000) 


236,116,000 
236, 182,000 
125,411,000 
124,381,000 


C-COR Electronics 


1989- to June 30 53,755,000 5,195,000 
yone-reet to eae 30 36, 480 ,000 1,532,000 
1989-qtr. to June 30 14,384,000 1,621,000 
1988-qtr. to June 30 11,334,000 812,000 


Cente] Cable TV 


1989-6 mo. to June 30 86,505,000 4,672,000 
1988-6 mo. to June 30 74,461,000 3.911,000 
1989-qtr. to June 30 43,705,000 2,513,000 


1988-qtr. to June 30 37,795,000 2,105,000 


Comcast 


1989-6 mo. to June 30 263,677,000 (71,749,000) 
1988-6 mo. to June 30 211,431,000 (9,613,000) 
1989-qtr. to June 30 134,962 ,000 (30,589,000) 
1988-qtr. to June 30 113,193,000 (7,817,000) 


Great American Communications 


1989-6 mo. to June 30 158,277,000 (47,655,000) 
1988-6 mo. to June 30 200 ,064,000 (20,176,000) 
1989-qtr. to June 30 83,908,000 (23,641,000) 


1968-gtr. to June 30 102, 188,000 (14,792,000) 


NEC Corp.* 
1989-year to June 30 
1988-year to June 30 


21,709,859 
19,117,859 


454,063 
178,613 


Oak Industries 


1989-6 mo. to June 30 101,273,000 (7,589,000) 
1968-6 mo. to June 30 99,452,000 3,910,000 
1989-qtr. to June 30 50,640,000 (7,078,000) 
198B-qtr. to June 30 48,473,000 539,000 


Pioneer Electronic? 
« to June 30 
- to June 30 


749,021,000 


41,354,000 
650, 438,000 


33,889,000 


Price Communications 
1989-6 mo. to June 30 


35,361,000 | (15,112,000 
1968-6 mo. to June 30 41,509,000 (24 485000) 
1969-atr. to June 30 19, 184,000 (5,022,000) 

qtr. to June 30 22,303,000 (9,807,000) 


QVC Network 
1989-6 mo. to July 31 


107,405,000 1 

1988-6 mo. to July 3) 75,296,000 1°752' 000 

1989-atr. to July 31 54,919,000 812,000 
qtr. to July 31 37,171,000 720,000 


Tele-Communications 
1989-6 mo. to June 30 
1988-6 mo. to June 30 
1989-qtr. to June 30 
1988-gtr. to June 30 


1,381,800 ,000 
1,045,200 ,000 
726,400,000 


(115,000,000) 
(29,200,000) 
(63,600,000) 
(21,900,000) 


Telemundo Group 
1989-6 mo. to June 30 


52,257,000 
Teaco ak? June ss0 45,272,000 | (22°r14°ton) 
1989-qtr. to June 30 29,782,000 tig’seet ) 
1988-qtr. to June 30 25,068,000 , ,000) 


(10,221;000) 


k 
Video Jukebox Networ 
1989-6 mo. to June 30 


880 ,057 


1988-6 mo. to June 30 586,070 
1989-qtr. to June 30 503,071 
1988-qtr. to June 30 330 ,259 


Westmarc Communication 
1989-6 mo. to June 30 


102,124,000 


-6 mo. to June 30 50 ,869,000 
geste. to June 30 52,185,000 
1988-qtr. to June 30 28,729,000 


: Restated. Includes special credit. cay; 
s3 
Me aeial charge. SAt yen's current rate. por soa! afte, 
special charge. i 


U.S. electronics employment totaled 2.63 million 
people at end of June, up 0.8% from 2.61 million in Jone 
1988, American Electronics Assn. (AEA) said, and wp Ges 
from May. Employment by product sector, as compared .: 
June 1988: Other (including consumer electronics, with 
instruments, medical electronics) up 2.4% to 693,299 
computers up 0.7% to 421,900, semiconductors down on 
259,400, other components down 3.5% to 362,500, to 
software/programming up 14.9% to 351,800, Communication 
down 4.9% to 541,200. 


Semiconductor business slowed in July, after 
stabilizing in June following 2 straight monthly declines in 
April and May, Semiconductor Industry Assn. (SIA) said. 
Trade group's book-to-bill ratio was 0.95 (S%5 in new ordes 
for every $100 of products shipped), down from 0.99 in June 
and May. Average monthly orders for 3 months ended July 
31 were $1.19 billion, down 8.9% from 3 months to June W 
and off 5.9% from 3-month period to July 31, 1988. July 
billings totaled $1.08 billion, down 25% from $1.44 billion in 
June. 


First demonstration of Europe's Eureka HDTV 
program to general public will start Aug. 25 at 10-day 
International Audio and Video Fair (Internationale 
Funkausstellung) in Berlin in 17,200-sq.-ft. exhibit sponsored 
by companies in 17 countries supporting Eureka. Exhibit will 
feature program originations by 6 European broadcasting 
authorities from studio stage, reproduced on widesereen sets 
with 1,250 lines, with sound in 8 languages. Biennial Berlin 
show is open to public, is expected to attract 450,000. 


Hard times at Shanghai No. 1 TV Factory, said to be 
China's top electronics enterprise in terms of sales: with 
more than 50,000 sets in warehouse as result of sales 
slowdown after govt. slapped $240 tax on domestic sales 
color sets (TVD Aug 7 p15), "we ean't afford to buy “ 
picture tubes from abroad," factory dir. Huang Xianglu 
quoted in China Daily, causing decrease in production 


Spanish-language consumer education pamphlets 
VCRs, onledtnrs ad tape and on service contracts ~ 
repair services have been released by ELA Consumer ath ad 
Electronics Group's Consumer Affairs Dept- Tae TAMCEO 
5th Spanish editions of CEG pamphlets. Details: 

2001 Eye St. Nw, Washington 20006. 


LCD color TV with 4.3" display will be marketed ce 
NEC in Japan starting Oct. 1 at about $560. Senreoauced 
181,440 pixels, said to be most detailed model to sell 
far, with 60:1 contrast ratio. Company has ne ple 
model in U.S. 


me") 


= \&3\ Xt) 


Si 
A 
( 
tt 
Ss 
Q 
S 
qd 
¥ 


voritative Service for Broadcasting, 


ut 
1 pied peice: 
oust 28,1989 


proodcast : Cabl 


yes FLESHES OUN ECS 
He et. 1 for law fir 


STAFF as Dennis prepares to 


Cable 
; Consumer Electronics 


SUM 
MARY- INDEX OF WEEK’S NEWS 


m. Stewart to head Mass Media. wit! 
a, ) 


Publi aepees 
ished Weekly Since 1945> 


GEST 


=x) 


With Consumer Electronics 


VOL. 29, NO. 35 


Consumer Electronics 


BERLIN SHOW j 
: W is tech j 
Widescreen tubes, TY ine sight. Philips and Geundi 


wi a 
th - hack as gen. counsel. Holmes appears set for State 
pept. (P- D ready DAT. (P, 9) spotlight. Philips and Grundig 
to , ot 
so ASKS COURT REMAND on indecent broadcast COLOR TV IMPO ; 
ions mises expedited inquiry. gas hits 3 stations “pe ce half. VCR ua chipsene 10.0% te vane = 
‘aged | Jecent pro amming, dem Bs rojecti . : 9% to 5.7 million. 
es . cent progr g ands response within 30 gai i aaa screen TV, videocassette player, CD imports 
: ‘ STRONG C ; 
. segULATION DOMINATES CTAM: Cable indust LOSE FOR '89 seen by Zenith's M 
in aarketing to focus on easing consumer Semsgininesicl govt. eke | en has stopped 11 jeavk of hurve acne 
ers paustrywid® = = Ore ae Syndex rules could ecks improving, camcorders pose problem. (P. 11) 
nean new problems. verseas cable called 'ripe.’ (P. 3 
_ Pram notebook. (P. 7) a 32-BIT CONSUMER PRODUCTS using Spare micro- 
y DB pte will include ultrafast computers and work stations 
0 # ay NETWORKS PROTEST AT&T: ‘Outrageous’ 572% rate aia oitio Te aah Philips MPU chief says. May have 
2 WWiusted in filing at FCC. Cap/ABC, CBS and NBC ask RS ore 
Commission to suspend plan. AT&T maintains higher rates FIRST BIG-TUBE i ; 
needed to cover costs. (P. 5) begi t ae Sa reeks “eiaaseaaee U.S. as Toshiba 
gins ou put of 30" and 32" in Horseheads, N.Y. Next to 
start will be Matsushita in late fall. (P. 12) 
AB SEEKS FCC MEETING: Wants fast track for AM 
improvements in asking for Sept. or Oct. session with JVC ENTERS U.S. movie production business through joint 
Commission. Legislation also seen needed to require AM venture with independent producer and ex-20th Century-Fox 
red stereo in all sets. (P. 5) Pres.-COO Gordon. (P. 13) 
will 
CBS GETS 1994 GAMES: TV rights for Norway Olympics CANON EXPANDS 8mm video line with 2 new camcorders 
ets nto CBS, follow-up to telecast of 1992 Winter Games from _ featuring enhanced focusing capabilities. Sony unveils 
n France in change to stagger timing of Winter and Summer still-video eaner audio. Matsushita adds 3 
Olympics. Network pays $300 million. (P. 6) camcorders. (P. 
; omr. Patricia Dennis made it of ficial 
eee ge ee ox DENNIS PREP ADT bi ae tiem Jones, Day, Reavis & Pogue 
URe -- she will resign Sept. 30 to join Washingt or oe sppointments Rag. 3, with more peered 
f this w P) Oct. 1. And new FCC Chmn. Sikes od FCC staffer Roy Stewart, currently chief of Video 
ee _Of most interest to broadeasters, goa d to chief of Bureau. He will succeed Alex Felker 
Oct Zz Div. of Mass Media Bureau, has been Be aTE will be his telecommunications adviser, effective 
ay Sikes also announced that Chery! Tritt of peervers say iS making all the right early moves, hosted 
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i 0 : rounced this 3 irm Wile Rein & Fielding, as 
7 da Chief ‘2 = FCC appointments © ected 4 oe tit partner 10 Washington lo Geputy up counsel of 
Ree, ommon Carrier Bureau, Rober sel before Firestone an ee emniner, who WAS noting liaison 
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t ngth of roduct line 
 sclling is butors have ag@ bed 
fees the merit of dealing with wholesale distributors. 


3 ies of 
- MER PRODUCTS: New categorie d 
tee. eiectronlc products could result f rom adoption of 
32-bit Spare microprocessors, said Peter Draheim, — Bi 
dir.-Philips Components, responsible for MOS IC business 


Eindhoven and microprocessors worldwide. 


i design and 
ilips Components recently took license to 
liter S2-bit mrcroprocessors based on Sun Microsystems 
Spare architecture and joined consortium Spare International 
to establish Spare as world standard for RISC (reduced 


instruction set compu 


intelligent consumer electronics, is "i 
approaching era of perso 
consumer products, as we 
Draheim said. "When the computer becomes a true 
consumer product, we will need a very powerful 
microcontroller,” he said, and Philips is betting on Spare. 


In realm of man-machine interface, Draheim cited 
combination and integration of all automotive electronics -- 
combining audio system with electronic car system status 
indicators -- into dashboard-mounted panel. I[t also could 
make significant contribution to 2nd-generation CD-I, vastly 
increasing its power and versatility ("we have already 
developed the first generation"). Draheim answered 
speculation that Spare may be applicable to digital TV by 
saying that 8-10-bit processors are "more applicable” to TV 
than 32-bit, but may have applicability to systems of direct 
interaction between personal computer and TV. 


"It will take about 2 years to implement architecture” 
for Spare systems, Draheim said. "Now we will go to our 
customers and discuss how they can use it.” He said Philips 
chose Spare because it's emerging standard, can be used with 
open architecture, has many applications, is supported by 
system houses. "Most importantly, it can be integrated on a 
small seale, [and thus] is very applicable to our intended 
market areas. Software is readily available and prices are 
competitive.” 


All-digital circuitry for TV still is tradeoff, de i 

le , dependin 
s how many digital features are used in set, Draheim suifa 
hie a wee time the low end will be completely analog, but 
9 medium- and high-end sets with many digital features 
e he Bie te oe aaa by hardware manufacturers as to 

rer ) igital or ha -to-digi 
and digital-to-analog moh ni 
—y—— 
ae, oiled hanna ae ate fo 
: ublications -- 
Electronics Monthly, Cablevision, Biot tanh Video 


Business are being listed wi 
Floor Covering ey fib Pia tink Best of magazines ~~ 


Toy & Hobby World nvenience Store Management, 
sold directly, NOn Foods Merchandising —— will be 


Official Blank Tape Tests has been i 
. . . = 
is Fae ee with performance ie eee 
eee » Super VHS/S-VHS-C, Beta/ED Beta and 8mm/Hi8 
@ vet g articles on tape. Among 58 VHS T-190 
: pe ed, eaders were by Fuji, JVC, Maxell. § 
ony, TDK. Details: Video magazine, 319-947-6900.” 
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i he rise, he said. "We have s ‘4 has benefited f 
any's market share 15 0” the ati stem, which he said has benerl ed from RCA's 

= ine and Zenith s ahora their worth to the nucleus of the retail community ty. to 

Our distributors are continuing to beat their umbers » 


ting) microprocessors (TVD Aug 14 p12). 


AUGUST 28, 


emmed the erosion." He attributed pe 
m 


versal 


BIG-TUBE OUTPUT STARTS: First over-27" tubes 
made in U.S. came off production line last week as se 
Display Devices (TDD) held ceremony at plant in OShi, 
Horseheads, N.Y., to mark first fruit of new wave Z 
domestic tube production expansion. Second giant- 
plant -- Matsushita Electronics facility in Troy, 9 ube 
understood to be in pilot production, with form i _a 
in late fall. NING diye 


The $100-million expansion of TDD plant (Typ j 
90/88 p13) enables it to produce 30” and 32” tubes in ar ' 
to 19" and 20" it has been making since it started ition 
in Nov. 1986 as Toshiba Westinghouse Electronics Co 
Last Oct., Toshiba bought Westinghouse's interest in pj, 
Toshiba introduced its first TV sets designed for U rived 
32" Super Tube last spring (TVD April 19 p12). 


With picture tube industry running at full ; 
has been working on 24-hour 7-day week yrodeciis ts TDD 
million tubes in first year with 775 employes. Expansion 
created 400 more full-time jobs and 350 temporary 
construction jobs. 


Rest of industry is rushing to construct or 
facilities for big-sereen tubes. Thomson has $100-million 
project to expand Marion, Ind., facility for 31” and 35" 
tubes. Matsushita Electronics (35% owned by Philips) plans 
production of 27" and 31" at $160-million Troy plant. Philips 
should announce plans soon for new plant, probably in An 
Arbor, Mich., for giant tubes. Sony is making 27” Trinitrons 
in San Diego, is believed planning to expand to 32”. 
Mitsubishi, which makes color tubes in Canada, is understood 
to be considering large-screen tube plant in U.S. 

id 


Conferences ahead: Intertainment '89 on interactive 
entertainment will be sponsored by Alexander & Assoc. and 
Nynex Oct. 30-Nov. 1 at Marriott Marquis Hotel, N.Y. 
Subjects will include interactive TV, CD formats, 
videotex, games, ete. Details: Alexander & Assoe., 28 W. 
44th St., N.Y. 10036 (212-382-3929)... Electronic imaging 

89, Hynes Convention Center, Boston, Oct. 2-5, will featur 
digital multimedia, interactive video, optical storas® Bis 
0214 


systems, technica! advances in TV systems. 
CAP International, 77 Rumford Ave., Waltham, Mass- 
(617-893-9130). 


Trade tariffs on certain electronics imports from 
Canada, including TV sets, VCRs, tape re = £ 
semiconductors, may be eliminated by as ea ly as Jan. 
U.S. Trade Representative's Office asked internation op 
Trade Commission (ITC) to investigate ible i 
tariff removal on U.S. consumers and domestie 


manufacturers. Current U.S.-Canada free trade: | oc 1 


calls for tariffs to be cut 20% annually th 


yearly through 1998, ITC will hold public hearit§ 0 


Sept. 11-15. Also i 
iia included are phones, 


THIS WEEK'S YEN RATE 


hee en values have been converted to dollars © 
is week's issue at 143 yen = $1, except 
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s TO HO eee First Japanese eons 
nies company to make major splash in ee 
is JVC, which last week announced feature 


ong-t 
Oth erm 


€ films 
8 Hours, 


siness 1S s 
| venture with independent producer and ex_9 
itt FOX Pres.-COO Lawrence Gordon, whos 
pet guch hits as Field of Dreams, Die Hard. 4 
inc . 


ww company -- Largo Entertainment -~ wj 
ioe chest and ambitious plan to prdddge see 
mally, each budgeted at $20 million and projectea ee: 
animast $00 million theatrically, JVC officials said lace OOS 
‘evo news conference. Largo will determine age 
in Japan, where JVC is largest video softwar ribution 
ll handle those responsibilities. lang for U.S 
termined, . 


a 
except 


s apparently haven't been de 


rirst Largo film hasn't been picked, but JVC 
spokeswoman said it probably will hit U.S. theaters in 
gummer oF fall 1990. She emphasized that "what counts is 
pot the number of films we make but the quality of each 
" Although risk associated with each film obvious} 
increases with size of its budget, she said JVC believes y 
marge-budget movies do have a better chance to succeed 
and the present motion picture market is dominated by those 
hig-budget A movies. 


mov ie. 


in addition, she said, Gordon has established himself as 
"very successful big-budget movie producer," with average 
$90 million production budget for his output in last 3 years. 
Largo has no plans to make exclusive distribution 
arrangement with single studio, JVC said, but "it is clearly 


envisioned that the films will be theatrically distributed only. 


by major studios.” 


Venture was described as "jointly and equally owned" by 
JVC Entertainment, L.A.—based international and music 
gperation established Aug. 1, and by Gordon, who will be 
chmn.-CEO and have “complete autonomy" over Largo. JVC 
Entertainment is being headed by Chmn. Selichiro Niwa, 
senior managing dir. of Japanese parent, and Pres. Isamu 
Tomizuku, former VHD Enterprises pres. who has been based 
in L.A. since 1981. New company will make all investments 


in Largo. 


JVC also considered buying studio —— reportedly 
Columbia Pictures -- but spokeswoman said "no specific 
talks” were held. Instead, she said, company saw joint : 
venture with Gordon as "much more promising and wiser 
way to "commit ourselves to the filmmaking business long 
term” than buying existing company. However, JVC is ‘ 
interested in broadening U.S. entertainment operations a 
purchasing video and/or record label, but “those are eae 
immediate concerns," spokeswoman said. Company, Wiled 
Says it also is largest record supplier in Japan, hasn 
Out purchase of studio, either. 

JVC approach is somewhat different from hae i ee 
Sony, which expanded into theatrical films from 1 
tia its SVS (Formerly Sony Video Software) unit 
‘portedly has been attempting to buy studio. 

a CBS Records, company also gained strong 
Music business. 
—f—_ 
7 , P om 
Cla tlippine govt. is reviewing applications Mri ceion 
f ne Rohm, Sanyo and Sony to establish Pp A 


- 10 
enlities there. Japanese firms plants anil invest $8.4 
ment and components in plants. philippine govt. source 
Said iM venture and employ 2, 00, 
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44.9%, NET UP 44%: 


in fiscal fips 
fir soared 


ce %s higher 
re y Cited strong sales in 
> rere with 8mm products 
noe jumped 96.9% to $417 
y higher sales, reduced cost: 
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S increased 26.3° illi 
: . ‘0 26.3% to $1.1 billion. 
of Ten en equipment up 24 6% to 
64.1 %o 911.35 million, other oduct 
as: records up 19.7% to 640°" 
nigepdahe Cone sales of large-sereen color TVs 
pests Sony said HOG of ite Vo players, minicomponent 
ormat, other 60% Beta oa eS 


U.S. sales rose y 
$1.3 billion, in Bathe 28. 
other areas were up 21.39 
will continue to expand 
operations. 


to $1.14 billion, in Japan 17.2% to 
-5% to $908.6 million. Salesto 
% to $592.6 million. Sony said it 
software business and overseas 


At news conference in Japan announcing first 
results, Sony released wool RE Pdactioh Tiewes tor ; 
LEV Color TV 1.15 million, 8mm camcorders 550,000 
Me CR decks 500,000, CD players 1.6 million, Walkman 
-l5 million. Sony said it's producing 2.3 million 8mm 
videotapes and 12 million 1/2" videotapes monthly. For full 
year, it expects to make 5.2 million color TVs, 2.4 million 
VCRs, 2.4 million 8mm camcorders, 6.5 million CD players. 


Certron reported net profit in 3rd quarter ended July 
31 on 11% higher sales, compared with loss in same af 
year-earlier period. In first 9 months, net rose 91% on 
15.3% higher sales. 


Tandy net rose 2.3% to record in year ended June 30 
on 10.2% higher sales. Net declined 0.6% in 4th quarter, on 
10.3% sales gain. 


Sound Advice net was up 28.7% in full year to June 30 
on 39.9% higher sales. In 4th quarter, net rose 15.6% on 
39.2% sales gain. Retailer eredited new stores in Orlando 


area for improved results. 


BMC Industries, producer of aperture masks for color 
TV picture tubes, reported 14.1% lower net profit in 2nd 
quarter ended June 30 on 8.7% higher sales. BMC cited — 
strong worldwide demand for aperture masks. New plant in 
Cortland, N.Y., is operating, expects full production by 4th 
quarter. 
—_i 
sitions: Thomson-CSF, publicly held 
filiate of state-owned Thomson of 
most of Philips’ European 
Value of deal wasn't 
of 
ill be purchased by 
communications 
oval by creditors of 
izati subsequent U.S. 
paneer sag. re weren't disclosed... 


irmation. 
a ne several potential buyers = —l 
retail operation, but wouldn't identity : 
med joint venture to 
Venture, Ericsson-GE 
Eriesson and 
with 4,750 


Ataris 
Federated Group 
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ief fi ‘al officer, and 
Johannes Haarsma, chief financial 6 ia on 
Daniel Minahan promoted air N. oer sere 
to exec. vps... Seiichiro Niwa, st ri 
ae apamuied chmn., JVC Entertainment, L.A.-based 


i i idiary; Isamu 
i i vie and music subsidiary; 
Te aan prises, is pres-; Chikao 


Tomizuka, ex-head of VHD Enter e separate report 


Hasuda exec. vp; Hidenori Ishii, vp- (se 

in this teeue)... Richard Miller, former Thomson Consumer 
ies pres.-CEO and long-time 3 

ee eee succeeding Frederick Wang, pals: 

Miller, who left Thomson in April 1988, also is name 


Wang board. 


Cindy Morgan, ex-Stogel, joins Campeaul PR (Hitachi, 
Alpine, Sherwood) as partner and east coast megr.; 
Campeau/East is at 36 E. 30th St., N.Y., N.Y... Gary 
Weissberg, ex-Radio Shack, joins Coustic as product 
planning vp... John Chermesino, ex-Boston Acoustics, 
moves to Infinity Systems as mktg. services mgr., new 
position; Thomas Mincy, ex-Polk Audio, named Infinity 
eastern regional sales mgr... Cyndi Fischer, ex-NEC 
Mobile Radio Div., joins Clarion as cellular national sales 
mgr., new position... Maurice Legrand, Tra tewest chief 
financial officer, adds exec. vp, overseeing Mktg. and 
strategic planning... Patrick Koons resigns as 
 SGS-Thomson Microelectronics vp-gen. mgr., joins 
Teknekron Infoswitch as pres.-COO. 


Al Reuben resigns as Vestron Video senior vp-mktg., 
sales and distribution, to join St. Martin's Press as sales and 
mktg. vp... Wolf Gramatke resigns as RCA/Columbia 
Pictures Video International senior vp to become pres. of 
Polygram's W. German Polygram GmbH Oct. 1, replacing 
Ben Bunders, resigned... Deborah Stanley, 
ex-Wunderman Worldwide, joins HBO Video as direct mktg. 
mgr., reporting to Ellen Stoltzman, who moves from direct 
mktg. and alternate distribution vp to direct mktg. and new 
business development vp... Robert Symonds advanced to 
senior technology and operations vp, Nelson Vending 
Technology. 

——————- 


Iva Wilson, pres. of Philips Display Com 
» ‘ i 5 ponents 
(picture tubes) is profiled in Aug. 28 Business Week article 
on women in high-tech posts. As "first woman ever to head 


a division of Dutch electronics gi ilips," Wi 
giant Philips," Wilson -- wh 
holds Ph.D. in electrical engineering and master's in Bisinens 


administration, worked 12 years at Zenith before joining 


Philips in 1983 — is credited with leading PDC to breakeven 


point for first time in 5 years on $300 million in revenues. 


OBITUARIES 


+ aa. eet 44, and hi 
enendez, 42, were found shot to death in the} 
a Fa Aug. 27. Police said they had Ji coal oe 
a ee. por pe in slaying of Live Entertainment 
Sree, a hd was veteran RCA executive, Menendez 
ign Ra subsidiary IVE as ehmn.-CEO in 1986 when he 
bag “ae "ties aa str es Caroleo Pictures; 
Isc " ive's Li i 
aoa, i was RCA corporate fetes as hoes 
es Sea oe serving as exec. vp of RCA's Hertz Cor 
nee L 1, he was named RCA Records staff :. 
. ming exec. vp-COO of RCA/Ariola Records in 198% 
chmn.-CEO of NCB Entertainment in 1986. He sevy ae 
boards of Recording Industry Assn. of America (RIAA ns 
RCA/Columbia Pictures Home Video. Two sons He oe ; 


Ss wife, Mary Louise (Kitty) 


RCA executive, named 


Financial Reports of TV-Electronics Compania 


These are latest reports as obtained during past week Dash indicates rhormany 
available at press time. Amounts expressed in dollars. Parentheses genet tn na 


Company & Period 


Carolco Pictures 
1989-6 mo. to June 30 
1988-6 mo. to June 30 
1989-qtr. to June 30 
1988-qtr. to June 30 


52,546,000 
87,755,000 
34,178,000 
72,828,000 


Certron 
1989-9 mo. to July 31 


23,394,000 


1988-9 mo. to July 31 20 ,286 ,000 
1989-qtr. to July 31 7,923,000 
1988-qtr. to July 31 7,136,000 


Hand1leman 
1989-13 wk. to July 29 
1988-13 wk. to July 30 


127,308,000 
121,060,000 


Regency Electronics 
1989-year to June 30 
1988-year to June 30 


56,157,000 
68,371,000 


Sony® 
1989-qtr. to June 30 
1988-qtr. to June 30 


3,970,917 ,000 
3,219,208 ,000 


Tandy 


1989-year to June 30 4,180,703,000 
1988-year to June 30 3,793,767,000 
1989-qtr. to June 30 897 ,404 ,000 
1988-qtr. to June 30 813,499,000 


Vestron 


1989-6 mo. to June 30 118,527,000 
1988-6 mo. to June 30 167,325,000 
1989-qtr. to June 30 52,692,000 


1988-qtr. to June 30 90 ,266,000 


Notes: Includes special credit. Restated. “At yen's 
current rate. “Per ADR 


; Ads & Promotions: Thomson Consumer Electronics 
Distributor and Special Products Div. extends 2 promotions 
to end of year. First offers consumers one RCA high-grate 


videotape and 2 RCA regular-grade tapes for price of 3 _ 
subscription 


regular-grade tapes. Other offers 3-month trial 

to Video Magazine with purchase of any 3 RCA tapes... 
Tengen, videogame software subsidiary of Atari Games, 
launches $6 million TV and radio ad campaign, with 
Keye/Donna/Pearlstein, L.A., as agency. 


Airvision, joint venture of Philips and Warner Bros: 
(TVD March 7/88 p15), has been tzotied by Northwest, BY <n 
Airways and Quantas, and new version, with LCD ; 
being offered in seat-back, console and tray-mounted ae 
pee ee of 6 channels of video entertainment, 
audio and video jacks for plugging in VCRs, VCPs oF 
camcorders. In paLeiigiaeaniea Philips said, Gar of 
say they would be more likely to choose ‘ier with 
Airvision than one without. 


Smith Corona introduced laptop word proces “t 
standalone letter-quality daisy wheel printer, on a 
processing capabilities, optional spread sheet 16x80 
Product ($899 including printer) weighs 6.5 lb. ie inter 
character flip-up backlight LCD, 50, | 


memory, built-in dise drive to store 100,000 ch 4 


disc, 90,000-word electronic dictionary. 


‘ International Jensen moves corporate hq to Cente 
ghivags Suburb: 25 Tri-State International 
e 400, Lincolnshire, Ill, 60069 (312-317-3700 
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Onsum 
ess RETURNING tot oe er Electroni 
CoN high on fall agend e. PCC budget ae. 
or vg high on fall agenda as House is anx ; 
sring " new commissioners. First order pa for chance to- WIDESCREEN Tv sets p 
aa completing bills addressing Salnoaae ‘ ohne on eo announces plans ee a a 
tur : octrin uro : ‘ sets with 16:9 aspect rat] 
rience. 1) e TY DAT pean market by fall 1990. (P. a “ame 


GHT: Cable iti 
yNDEX DELAY SOU petitions for 120-d; 
ae eriod in request to Appeals Court, citing net 

-million equipment costs, impact of uncertainty on 30 
million subscribers. (P. 3) 


groaDCASTERS OPPOSE REMAND: Networks, others 

tell Appeals Court FCC shouldn't be given chance to bolster 
indecency case. Comm ission effort criticized as too late 
and one-sided. (P. 5) 


AW WINS GO-AHEAD from 2 FCC bureaus for 
N licenses. Approval conditioned on McCaw's 


transfers of LI 
TV licenses, paging operations 


guecess in takeover. 
affected. (P. 5) 


TC| SEEKS FOREIGN FUNDS: MSO turns to Japanese 
money markets to ease financing, will ask them to take lead 
in $200-million loan. Move could pique concerns of House 


leader Markey. (P. 6) 


ESPN EYEING JAPAN: Delivery to Asian market could 
iecin in Jan. if programmers can reach agreement in wa! 
few weeks, ESPN says. Service could open door to 
Pacific-wide delivery. (P. 7) 


HDTV AND MINORITIES IN MEDIA ARE 
this week to full plate of expectations bu 


tommunications policy, observers agreed. 18 
thoriz Pe bers their first oppor’ 
econciliation packag 


3 budget reauthorization to give mem 
: mediate goals will be finishing budget ° 
ements, and TV violence legislation. 


mmittees, 


Slow start is anticipated for Commerce Co hi 
le 13 hearing on concept of HDTV consortia, whl 
“Caring on minorities in media Sept. 1 


including development of RHC legislation, eee 


W : 
€n Combined consumer and voter pressures 


Ir nk 
Oadeast, cable and common carrier issues: 


Congres onth-long recess Sept. 
s returns from m hind in passing leg 


tities. Lawmakers are far be 


etivity 
5. Other a Bu 


‘ Cc : 

ignored by Re CURNER at Berlin Audio-Video Fair 

Say it's t manufacturers. They show recorde < b 
00 early to discuss product. (P. 10) vats 


U.S. 
Rs Aero oe - 671,200 in 1989 first half. 
up 25.2% to.459,900. eI) ne Soler Ts 


ZENITH FORECASTS 3rd 
; —quarter loss, doubts full- 
profit. Plans cost-cutting measures. ®.1b- nies 


ache PUSHES Compact Dise-Video at Berlin show, 
espite mixed results for product in Europe. Pioneer 
Panasonic and Sony show CD-Y players. (P. 12) 


TOSHIBA ESTABLISHES joint venture in Japan with IBM 
to make large color LCD displays using thin-film transistor 
technology for computer terminals. (P. 12) 


ITA SETS FINAL ANTIDUMPING margins against 7 
Japanese color TV suppliers, with rates largely unchanged 
from preliminary ruling. (P. 13) 


NOKIA EMERGES AS MAJOR POWER in European 
consumer electronics. Finnish company displays new 
strategy and slogan at Berlin show. (P. 13) 


TOP TOPICS FOR HILL: Increasingly activist Congress returns 
t with small ehance 0 hments in 


f achieving many major accomplis 
‘cations agenda: House hearing in early fall on 


ortunity to sound out new commissioners. 
fairness doctrine and dial-a-porn 


ittee tentatively planning 
committee is preparing 
reolate for time being, 


k for productive 1990, 
ty of simmering 


with Telecom Subeomm 
te Communications Sub 


o lay groundwor ' 
sions on varie 


et and tax matters as 
| agencies, ine 


ons, budg 
funding for federa 


provide 


luding 


16—TV DIGEST 


Consumer Electronics Personals 
Consune ee 


i x-OEM and private label planning 
salar dea ca Products in Indianapolis, named 
Div.-Asia, with hq in 
hn Stiernberg, ex-dbx, named 


Robert Ott, named national busine 
products, Sony Professional Audio 


unori Nishizawa, former OKI Electric Telecom 
panies Group deputy gen. mgr., appointed OKI Telecom 
pres.-CEO... Jerry Benson named vp, N EC graphics 
business unit... bok Lee, former engineering and 
operations senior VP, appointed Samsung Semiconductor 
(U.S.) pres., succeeding S. Lee, in reorganization... Jon 
Cornell, senior vp, advanced to Harris Semiconductor 


Sector pres. 


Michael Romano resigns as Consumer Electronics 
Monthly publisher, plans unannounced... Donald Kobes, 
ex-Samsung, joins Sharp/McN ally Communications as exec. 
vp... Sherman Littman resigns as Luskin's gen. mdse. 
mgr... Thomas Watson, former IBM chmn., receives 
American Electronics Assn. Medal of Achievement for 1989. 


Sydney Levine resigns as Republic Pictures 
acquisitions and development vp to start Film Finders 
acquisitions consulting firm... Tim Landers, 
ex-MCEG/Virgin, joins Trylon Video as midwestern regional 
sales mgr... Lee Goldstein advanced to Video Trend 
national buyer... Donald Kasen named pres.-CEO of 
Parade Video parent PPI/Peter Pan Industries after 
purchasing Company. 

—_y—_ 


Ads & Promotions: Sharp launches $7-million TV and 
print ad campaign for audio and video products. TV ads, by 
Griffin Bacal agency, feature rhythm & blues singer Aretha 
Franklin. Sharp promotion offers $10-$50 rebates to 
purchasers of microwave oven through Dec. 3, and chance to 
double rebate if they buy 2nd Sharp product at $250 or 
more... Sears “everyday low prices" advertising was among 
10 best-recalled pitches of June, Gallup Organization said in 
survey for Advertising Age. [t was tied for 7th with 
McDonald's and Tide, was only name new to top-10 ranks in 
June. Pepsi-Cola and Coca-Cola held first and 2nd places... 
BASF Information Systems promotion offers consumers 
oak storage rack with purchases of 10 BASF chrome audio 
tapes or 20 ferro audio tapes. 


BR: Bose has stepped up worldwide production capacity 
50% to meet growing demand. Expansion includes opening of 
new facility in Westborough, Mass., to handle domestic 
production and accommodate electronics and transducer 
manufacturing previously done in Hopkinton, Mass. Bose 
also said it's expanding facilities in Sonora, Mexico 
Carrickmacross, Ireland, Colebrook, N.H. : 


Battery charger that recharges standard 
nickel-cadmium units to 100% capacity in 6 hours was 
introduced by Panasonic Industrial's Battery Sales group. 
Charging time is 60% less than for standard models. 
Panasonic said product ($15) simultaneously charges 2 pairs 
of AA, AAA, C, D or two 9-volt batteries. 


Video accessory kit including head cleaner, dust 
cover and GE videotape with lifetime warranty is available 
at $19.95 from Thomson Consumer Electronics Distributor 
and Special Products Div. 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash ind, 
available at press time. Amounts expressed in dollars. Parentheses dp a 


Company & Period 


Audiotronics 


"ation 
- 


1989-year to June 30 6,154,000 
1988-year to June 30 5,165,000 
1989-qtr. to June 30 1,771,000 
1988-qtr. to June 30 1,150,000 


Falcon Cable Systems 
1989-6 mo. to June 30 


14,053,400 


1988-6 mo. to June 30 11,641,600 
1989-qtr. to June 30 7,273,800 
1988-qtr. to June 30 6,017,400 


Harman International 


1989-year to June 30 524,219,000 
1988-year to June 30 468, 184,000 
1989-qtr. to June 30 135,751,000 


1988-qtr. to June 30 125,730,000 
Matsushita Electric? 
1989-qtr. to June 30 
1988-qtr. to June 30 


9,723,000 ,000 
9,162,000 ,000 


Microdyne 


1989-39 wk. to July 30 14,458,000 
1988-39 wk. to July 31 14,812,000 
1989-13 wk. to July 30 4,956,000 
1988-13 wk. to July 31 4,809,000 


Notes: #At rate of $1=144 yen. Per ADR. 


credit. 


“Includes special 


NEC CLOSEUP: NEC's sales of home electronics products 
rose 5% to $1.7 billion in fiscal 1989 ended March 31, 1989 
annual report said. Home electronics share of total sales 
dropped to 7%, after 4 straight years at 8%, report said. 


Overseas sales were boosted by higher demand for 
large-screen color TVs, projection TVs, Super VHS VCRs and 
digital surround amps, NEC said. In Japan, sales of direct 
broadcast satellite (DBS) receivers grew significantly, as did 
videogames and other "personal intelligence” products, 
company said. Extended-definition TV (EDTV), whieh NEC 
introduced in Sept. 1988, will give company competitive 
edge in high-definition TV (HDTV) market, report said. 


In fiseal 1989, NEC continued strategy of expanding 
overseas production and marketing. lantog overseas 
developments, it expanded Singapore semiconductor plant, 
established components plant in Thailand, set up Hong Kons 
on Taiwan procurement offices, added mobile phone 

acsimile machine production at Ore. plant. In Europe, NEC 
formed marketing subsidiaries in France and Sweden, added 
cellular phone and fax production at U.K. plant, inere 
chip manufacturing in U.K. and Ireland. 


NEC report said R&D e s in fis spoon ~f 
EC nses fiseal 1989 t 
pa em up 12% from 1988, ba ting 16% of 
ro new NEC Research Institute in N.J. and NEC 

a Research Lab in Japan focus on HDTV and 
optoelectronics among other technologies. 


—s— 
India's color Ty Picture tube 


to double to 2 millio production is 
on annually by 1990 from one million 
1988, Japan Economies Jean on ; 


India trip] sqiseatie 
fueled by ed to 4.5 million in 1986-1988. Growth has bee! 
in recest tich have expanded tube-making facilities 


y Japanese manufacturers Hitachi, Mitsubise indi : 
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COST OF HDTV TO STATIONS: MST 
speakers VCR DECK SALES UP 9.6% in Aug., at annual rate of 13.2 


HIGH : 
estimate that equipment costs could run up to $38 million illi 
mes : eotahg, llion. Col 
for each station, including several million in orde Pe olor TV sales flat for 2nd strai 
ugh error ) r to pass camcorders up only 3.2%. (P. 9) oo 
NEW VCR AND TAPE shown independently at Berlin 


Audio-Video Fair allow up to 15 hours' recording while 


4 NTIA STATURE RESTORED: Mosbacher moves agency 
maintaining high-quality picture. (P. 10) 


out of Technology Administration after meeting with 


1 Dingell. Obuchowski will report directly to Secy. of 
Commerce. (P 
HDTV SYSTEMS DROP OUT: Del Rey and NYIT won't 


: 
| have equipment ready for testing because of lack of funds. 
Philips working on all-new simulcast system. Other HDTV 


ents will be ready. (P. 4) 


JAPANESE CAMCORDER shipments to U.S. fell 13.6% to 
217,494 in July, as oversupply continued. Color TV, VCR 
deck exports up, deck prices peak. (P. 10) 


EIA RELEASES comprehensive consumer video trends 
study based on survey of color TV, large-sereen TV, VCR 
@. 1) 


) propon 

WIRELESS CABLE TARGETS: Rapid growth goal 

| ected to be main topic at annual conference. WCA 

predicts industry may serve 3 million in 2 years, Starion says 

| : 95 million in 2-3 years. Getting access to programming still 
} 


problem. (P. 5) 


MUST-CARRY CALLED URGENT: 
quick agreement is needed, 
unnecessary. No meetings set 
Sullivan pushes for coverage 9 


agreement. 
h. (P. 6) 


| q 

a LIN SEEKS FCC STAY: Requests review } 
| decision allowing transfer of its licenses to McCaw if 
| McCaw succeeds in takeover. Bid que 
j Mass Media and Common Carrier Bureaus: 


ersion to 


Hotel, sponsored by MST. 
rs said, an 


almost impossible for 0 pa: 
ns aren 
WNEV_TV Boston. "A lot of neat ee: Nea: 


Estimates of $38-millio® oni How ard Miller, 


Cost estimates could inate 
WIZ 4e Baltimore, WH2 OT pment wit 
WJZ-TV's current NTSC eqiP 


. Copyright © 1 


N: TV stations will have to spend at least several 
ly transmitting network signals —- and as much 


PER STATIO 
LION TV 


ar ears 
ound in a few yee"? ‘tted Robert R 
said it merely repre 


deck and camcorder buyers. 


EMERSON PLANS EXPANSION of consumer electronics 
line, adding large-screen TV, VCR/TV eombination, 
low-priced fax, camcorders. (P. 13) 


SEC HITS CRAZY EDDIE founder Eddie Antar with civil 
suit, charging insider trading and ‘massive fraud.’ (P. 13) 


JAPAN'S TV PRODUCTION UP 1.2% in July, despite 
decline in overall shipments because of decrease in 
worldwide exports: VCR deck output up 7.3%. (P. 14) 


ZENITH AND TANDY were only 2 U.S. companies with 
major consumer electronics interests to rank in Electronic 


News annual list of top 50 firms. (Pp. 14) 


ference last week at Washington's Westin 


HDTY con las 
xistence of many stations, particularly in public 


ry 
move towar 


d inereased cooperation among stations on 


actual decreases, it may be 
eering and operations, 


-_ 4» 3-8% per year ane’ 
i enues are own said Kar 
When station rev many to pay for BOT PE ESB million," A.H. Belo Best. Div. id. 
4 a lot of public TV stations to wonder if they'll be 


_broadcast operations and engineering. 
_proadeast operations and engineering, 
sents expense of replacing all of 
nt HDTV costs, but assumes they 


oss, dir- 


based on curre 
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’ ‘ted by 46% of consumers as "very important” influence in selectip 
apenare Gained faite saad previously 27%), in-store Gemonateatipn (07%), Kt ene recommen 
(15%) friend/family recommendation (15%). Primary reasons for pte cu pee rand: Price (39%) tion 
b d-baf re (16%), set's performance (14%), best/latest feature ( o). omponents used with Ty de hag 
VCR (cited by 43%), cable TV (38%), stereo system (9%), videogame ane pepe (2%), satellite reat 
(2%) nee, a computer (2%), laserdise/CD Video player (1%). About 6 said they were completely ive 


satisfied with TV, 10% satisfied, none dissatisfied. 


i ar sizes were 30-34" (44%), followed by 40-44" (20%), 35-39" (159 
and bigesereen Thee cerage price of big-screen set was $1,920. More than 1/3 (38%) of consuaat 
bought large TVs purchased extended warranties, at median price of $85. ne es rear-projection sey 

type bought (42%), followed by picture tube-type (32 fo), 2=piece ront-projection (1g%) “8 
most een ae YP ig-sereen sets: Remote control (97%), full cable capability (95%), audio/video jacks 
Races oe brightness (92%), S-VHS input (91%), stereo (90%), on-screen display tuning (89%) 


UNiversa| 
remote (63%), PIP (46%). 


quent VCR deck uses mentioned were playing prerecorded videotapes (50%), recording ¢ 
ad ara cecording broadeast TV (20%). Deck features most often cited: Remote control (87%), 
a capability (90%), audio/video jacks (86%), freeze frame/slow motion (84%), barcode programmable 
(74%), on-screen display tuning (73%), 4-head tuning (73%), hi-fi (68%), stereo reception (65%), digital 
special effects (62%), Dolby/linear (57%). 


VCR deck had median price of $304. As with color set, most popular month to buy was Dec. (27%), 
Extended warranties were purchased by 22% of deck buyers, for average $62. Primary reasons cited for 


ing deck: Didn't already own one (38%), previous VCR broke (11%), VCR on sale (14%), received as cift 
rand wanted gerbe rien: irs (9%), needed additional VCR (8%). Brand reputation was cited as ps 
important influence in buying deck by 36% of consumers. Other influences: In-store demonstration (27%), 
sales person's recommendation (23%), friend/family recommendation (20%), owned brand previously (17%). 
Mail order VCR deck purchases were made by 5% of buyers. Nearly 90% were completely satisfied with 
purchase, 10% were satisfied. Median number of decks in use per household was one. 


Full-size VHS was most popular camcorder format purchased (63%), survey found. Next was 8mm at 
12%, VHS-C 11%, Super VHS-C 7%, Super Beta 5%, regular Beta 1%. About 1/3 of respondents who bought 
camcorder weren't aware of compact sizes. Of those who didn't buy smaller size, 23% said product wouldn't 
work with their VCR, 21% said smaller camcorders were too expensive. Median price of camcorder 


purchased was $1,053. Camcorder purchasers visited average 1.7 stores before buying product. About 71% 
ad household income of $50,000 or more. 


Primary reasons for buying camcorder: Recording children/family (47%), didn't have camcorder (21') 
at special event (12%), on sale (8%). Survey showed that consumers generally take longer to decide 
which camcorder to buy compared with other consumer electronics products, with 38% taking at least 2 
months. Most were completely satisfied with camcorder purchase (91%), 8% were satisfied, 1% weren't 
satisfied. Most common camcorder features: Ability to view recorded picture immediately (96%), power 
zoom (95%), playback from camcorder to TV (95%), low-light recording capability (93%), high-speed shutter 
(88%), compact size and weight (86%), solid state imager (78%), flying erase head (71%). 


Copies of report are available from EIA M ing i t $¥s ct sections 
for $300 each. Details: EIA, 1729 arketing Services Dept. for 1000, individual procs 


Eye St. NW, Suite 300, Washington, D.C. 20006 (202-457-4959). 


CSG Imagesoft, L.A.-based division of CBS/Son M | fell 42.7% to 77,98 
Group, entered U.S. videogame software market with pieces. Re easier onochrame ™ 


: - rere ; in Jul i m 
introduction of its first title for Nintendo Entertainment pe py om 30 — of year, 
— Viscoenpe, mupes Dodge Ball, has been available in : ; — 
apan for 2 years and has sold more than 500,000 copies. ‘bution 
iui fro takavncad ps om tere i ee 
achieve prominence in the vi " . 
industry through aggressive software acquisitio <r recently signed Sears and Wal-Mart to carty products 
development, backed by comprehensive marketing and 
promotion." Company, one of 45 Nintendo licensees, expects 
to introduce up to 5 games annually. It also will produce 
software for Nintendo's Gameboy portable videogame 
system, introduced at Summer Consumer Electronics Show 
last June. 


THIS WEEK'S YEN RATE 


Yen values have been converted to dolla in, 
week's issue at 146 yen = $1, except where 
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pb dated ae ail tala alt ated Econ 


erson as sales and mktg. 
absence to pursue personal 
r, ad mgr., named 


Marino Andriani rejoins Em 

senior vp after snag of. ae 

iness opportunities; ron 
cae a etal PR dir., new position. Reelected to oF, 
Emerson board: William Lane, chmn.; Stephen reve as aa 
Donald Dvorkin, vice chmn.; Jay Haft, Walter Monda e, Ly 
Gramley... Changes at Hitachi Sales Corp. America: 
Matthew Clark corp. counsel, adds administration vp; 
Peter Kendall, mgr., human resources and facilities, 


promoted to dir. 


Michael Piehl, ex-NEC, appointed mktg. mgr., 

Dise players, Philips Consumer Electronics, 
oan. for Magrinvunt and Sylvania CD brands... Changes 
at Parsee: Pres. Bruce Maier resigns to pursue outside 
business interests, will continue as consultant for new — 
product development; John Thoroughgood, managing dir., 
and William Hendrix, vp, will share Parsec management 


responsibilities. 


Steven Rauschkolb named sales training dir., Ricoh 

Office Products Business... William Johnson, ; 

x-Hewlett-Packard, joins Toshiba Computer Systems Div. 
as vp-gen. mgr... William Weisz retires from Motorola 
board, continues as vice chmn... Dennis Nymeyer, senior 
dist. sales mgr., named JVC Professional Products west 
ast regional mgr... Orlando Gallegos resigns as Samsung 
miconductor vp in reorganization; Michael Furman, 
ex-Philips Signetics, joins as distribution sales dir... Robert 
Donnelly, business units dir., Micron Technology, named 
business unit vp. 


Mel Layton, ex-Vidmark Entertainment, joins 
Republic Pictures as acquisitions and development vp, 
succeeding Sydney Levine, resigned... Wyman Dunford, 
engineering systems vp, Technicolor Videocassette, 
promoted to senior vp-worldwide mfg... David Bixler, 
ex-Vidmark Entertainment, named acquisitions vp, Media 
Home Entertainment... Andrew Greenberg, vp, Goodtimes 
Home Video/Kids Klassics, promoted to senior vp, licensing 
and acquisitions. 


JAPAN TV PRODUCTION UP: Japanese manufacturers 

4 boosted production of color TV sets in July, although overall 
shipments declined in month mainly because of drop in 
worldwide exports (see separate report in this issue), 


according to Ministry of International Trad 
(MITD and EIAJ data. ies 


Color TV production was up 1.2% to 1,658,000 in 
but shipments were down 4.7% to 979,000, MIT reporiadyt 
Domestic shipments rose 6.6% to 812,000, EIAJ said. In first 
7 months of 1989, color TV output fell 0.8% to 7,332,791 and 
total shipments 0.7% to 7,027,043. Shipments in Ja an 
dropped 0.2% to 5,261,000. J 


Production of VCR decks increased 
: 7.3% : 
July, as total shipments rose 3.7% to 2,393,000. ator e 
raat bags cums ek ran 
he) ? + 2S i me 9 = 
Japan sales declined 7.1% to 3,703,000." Me fo Team ued: 


—y— 


_ |My First Sony" lineup of electronics tare: 
children (TVD Sept 14/87 p15) will grow to iP orccoct 
following introductions in Japan this month and next. Ni 
new products are planned, including personal cassette tive 
(about $55), AM-FM radio ($47), portable b&w flat TV ($125), 


en eG 


SEPTEMBE, 
1989 ELECTRONICS LEADERS: Por 2ng sires "ty 
Zenith and Tandy were only 2 U.S. companies ight Vere 
consumer electronics interests to be ranke di wit Maj 
News' annual list of top 50 firms, based on estat . 
electronics sales volume for most recently iMated 
quarters. IBM, easily largest U.S. electronics « md 
became first to surpass $50 billion in electronics 42", 

"ley, 


Tandy fell back one place from last year' 
Sept 5/88 p15), to 17th place with $4.1 billion ig king ty 
sales, up 7.9% from $3.8 billion last year, Zenit 
to 24th from 25th with $2.87 billion, up 17.6% § moved ay 
billion. North American Philips’ sales were itl 2.44 
Dutch Philips' total so it wasn't on list. Uded wit, 


\82\ 


Top 10 companies in electronics sales jn 1989. 
$50.4 billion, GM $16.02 billion, GE $13.4 billion Hes 
Equipment $12.7 billion, Xerox $11.7 billion, a7 art 
billion, Hewlett-Packard, $10.8 billion, Unisys $9 5 eu 
Motorola $8.8 billion, Texas Instruments $6.2 pjjj;, re illion, 
in top 50: Apple Computer (14) $5.1 billion, West in. Other, 
(16) $4.2 billion, Intel (21) $3 billion, GTE (37) $9.4 2% 
National Semiconductor (37) $1.65 billion. *° Dillion, 


List of top foreign electronics companies has Mate... 
at top for 2nd straight year, with $40.5 billion, up 14." 
from year ago. Others foreign top 10: NEC $24.5 billig 
Hitachi $20.9 billion, Philips $20.3 billion, Fujitsu $)3,) 
billion, Toshiba $17.3 billion, Siemens $15.2 billion, c¢r 
$14.4 billion, Aleatel $12 billion, GE ple $7.8 billion. 
Others: Sharp (11) $7.1 billion, Mitsubishi (13) $5.8 pig; 
Thomson-CSF (14) $5.6 billion, Oki Electric (24) $2.) bill 
Thorn EMI (25) $1.2 billion. 


SHARP'S 100" PROJECTOR: Sharp formally introduced 
100" LCD projection display system that was shown at 
Consumer Electronics Show in June (TVD June 12 pl0), at 
N.Y. news conference. 


SharpVision large-screen TV, at $5,200 including seree, 
uses single-beam LCD projection system to create image 
to 100". It has 268,515 pixels in each of three 3” active 
matrix LCDs, S-VHS input, variable zoom lens. Shipments 
to major department, appliance and electronics stores wil 
begin this month. Sharp expects to sell 10,000 in first yet 


Sharp will promote unit with SharpVision Mobile 
oe tee exhibit that will travel 10,000 a 
owing movie clips, sporting events, videogames. 
also plans $10 million ad campaign for product, Nation! 


Mtkg. Mgr. Steven Search said. H 
| 

—— es ied 
_ _ Thomson Consumer Electronics said it was 2” agai = 
judgment in excess of $1 million plus interest in eat ft 0y 


former RCA distributor McDonald Sales. Thomso®" 
in Nov. 1988 in U.S. Dist. Court, New Orleans, “<—- 
McDonald Sales had failed to pay for consumer ©!€° 
merchandise supplied by Thomson (TVD Sept +P!" - aca 
Thomson terminated New Orleans-based MeDoneld 
distributor in 1988. McDonald has $10 million 
pending against Thomson, charging price-fixits 
arrangements with buying gr is 
breach of contract. Suit is in discovery stage and : 
expected to go to trial in La. state court later this 


rea 8 

_New Hi-band format electronic still-video sano 
available in Japan from Fuji. Product, at $1,49% allows 
10 sec. of audio on one track of video floppy “5 still 

simultaneous reproduction of sound and <5 

picture has horizontal resolution of 500 lines- 
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: Clased-door meat is reaction to ESPN healeball Maio ie 3013 accounting for ‘i iy, record 3,875,000 in 2nd 
other sports are ikely to be affected. (P. 3) ball deal, but .1% to record 6,044, re ' oe total color TV supply, 
couRT REMANDS INDECENCY: F SPECIAL HDTV PR 
: a > OGRAM 
i at nee ee calls for new version if AE erack aie Seti. thrust. Se ceed meee aad 
a, voluntarily limit improper programming. (P. 4) e to " . Tlin HDTV pact with Japan's NHK. @.13). 
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SENATE CUTS FCC BUDGET: M half EXPORTS to U.S. up significantly i 
fun i battle against drugs. BIB, Money Barer ee help — , but Mexico continues to Thaecine be ee mes) irst 
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g consumers to buy 32" or | nth promotion 
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RTNDA DEBATES FAIRNESS : i 
- Pres. ‘won't rest’ until CONSUMER-ORIENTED COM i ilips' 
tradcasters get freedom, but Hooks will fight to get Headstart will be sold through ————— 
3 e reinstated. (P. 8) Coordination with Magnavox seen. (P. 17) 
SI 
q Se PUSHES CABLE, BROADCASTERS, HOLLYWOOD TO WALL: FCC Chmn. Sikes used House 
7] recom Subcommittee authorization hearing last week to criticize cable industry and to push networks and 
| lywood to complete talks on future of financial interest and syndication (finsyn) rules. Sikes also argued 
_ Pee policy favoring HDTV development over other emerging technologies. Statements came at what 
1 3 Sane leaders hoped was final chapter in power struggle of recent years between FCC and Congress 
r deregulatory policies. 
), chmn. of parent Commerce Committee. He stressed 
ime, which would clear way for increased 
drew Barrett and 


q a fant he expects better FCC 
1 She cy action. He and other lawm 
Sherrie Marshall have blank slate with Congress: 


In Commission, quipped Rep. Swift (D-Wash.). 
as: kes responded candidl and ge 
tn ot contemplating any immediate 
dustry negotiations should continue. (2) Doubtin 
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j "New era” tone was set by Rep. Dingell (D-Mich. 
—Congress relations during ikes reg} 
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ig : i i flagration, then Congress shou] 

i tive impact of the impending economic con ; should ang w; 
ae ee tet ooh cag ete to the world as it is today Land] not as some theorists stuck ms il haves, 
rp ab He said he hopes to introduce measure in several weeks. 4 1959, 


time warp wish that it were.” 

: n funding R&D of “key, generic technologies" in high-definition syste 
ences Soyment of U.S.-researched and -manufactured systems, Markey panel wade ir . 
Whalen, senior vp-Microelectronics & Computer Technology Center (MCC). Consortia are ideal, he arry 
because they can reduce financial risks that tend to discourage R&D investment. Said 

. Vp Solomon Buchsbaum strongly agreed, noting parent AT&T involvement in ¢ 
with Ta HDTV. But he said key to success of any American effort rests on need for U.S to neti 
share of TV set market because image processing techniques for TV sets will be similar to those wed * taip 
telecommunication and computer applications. Buchsbaum said "much more is at stake than watching Other 
exquisite quality, sweat run down a quarterback's face." He contended manufacturing and marketine” 
bigger hurdles than development of prototype HDTV receiver. He outlined 5 possible criteria for fore; 
involvement, including commitment to make "substantial" contribution to consortium's R&D, locati 1 
portion" of manufacturing in U.S. and submitting to minimum domestic content requirement, with some f 
countries whose govts. submit to reciprocal trade and intellectual property law treatments. He spoke Tom 
against direct federal subsidy of HDTV set manufacture, and when asked about Defense Applied Research 
Projects Agency (DARPA) project, said $100 million to start was "good enough for me.” 


TI's move is part of its strategy to penetrate advanced vision systems (AVS) segment of semiconductor 
consumer business that will include IDTV, EDTV, HDTV, camcorders, VCR decks and audio systems, company 
said. Agreement with NHK "gives TI the system knowledge needed to design integrated circuits for ; 
advanced TVs," said Akira Ishikawa, TI semiconductor group senior vp and TI Japan pres. "TI will take this 
resulting technology and work with customers in Japan, Europe and America and thus participate in 3 HDTy 
markets: MUSE in Japan, HD-MAC in Europe and the future U.S. HDTY standard.” 


Agreement should strengthen TI's position as major supplier of components for consumer electronics. 


"Put simply, the consumer electronics world is going from analog to digital, and this market discontinuity 
plays directly into some key TI technology strengths," said TI Exec. Vp William Weber, who also is 
Semiconductor Group pres. TI estimates consumer segment of chip market will grow to more than $16 
billion by 1993, and advanced vision segment alone will expand from virtually zero sales this year to $3.5 


billion in 1993 and $10 billion in 2000. 


* * * * * 


Obviously too late, National Advisory Committee on Semiconductors, industry-govt. group that advises 


President on semiconductor issues, made interim recommendation to Bush to begin national HDTY initiative 
to boost U.S. chip industry. In letter to President, committee said it "supports a joint industry-government 
initiative to develop a robust position for U.S. companies in the emerging HDTV market as a strategic step 
to ensure our continuing technological competitiveness." Committee said it "believes that the loss of a 
U.S.-controlled consumer electronics industry has contributed to the erosion of the ability of American 
semiconductor manufacturers to compete effectively with their global counterparts. The committee 
believes strongly that it is vital for the U.S. to reenter the consumer electronics industry now." 


Committee urged govt. and private investment in HDTV research and manufacturing, such as DARPA'S 


program (TVD Jan 2 p9). It said specific recommendations on HDTV will be included in final report to 


President due by end of Sept. Meanwhile, first DARPA contract for HDTV display R&D has been sent out © 


one of 5 companies picked for grants (TVD Aug 21 p12). Details of agreement are being worked out 
according to recipient, who expects to sign contract in near future. ey 


_EIA, whose membership includes both foreign and domestic TV as well as fessional 
equipment manufacturers, has become member of Advanced TV Test Center (AERO, tech will test 
proposed advanced TV systems. Other members are Cap Cities/ABC, CBS, NAB NBC PBS, Assn. of 
Maximum Service Telecasters (MST), Assn. of Independent TV Stations (IN TV). : ( 


Low-cost fax machine aimed at consumer market has Semi 
been introduced by Amstrad in U.K. With unit at $935 in month in, A ee slowed for : 
U.K., Amstrad said it expects to create first truly mass Semiconductor Indi Lue that began Trad 
. ustry - (SIA) said. 


home and small business fax market. Product is being made _ prelim ry A . 
at Amstrad's Hong Kong plant and will be shipped beginning Saad eryiG5 er sole — was 0.94 ($34 


in Oct. Amstrad said it's looking for company to in July, Bill; shipped), 
manufacture fax machines in U.K. beginning next year. July billings. totaled $1.23 billion in 


I 
' 
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XPORTS UP: First-half eo ; 
ea by Mexico, which supplied mow imports 
s as next highest source, Korea. But othe twie 
First half was China, which increased its cal bi 
009". to U.S. by huge margin and was 6th leading su, eH 
of japan, Hong Kong, Canada. Pplier, 
8 


5 
ofl min 


we any set e 


{exi Sets to U.S. ; 
y mmerce Dept. 
was Korea with 
alaysia 459 s99 
orea easily was 
Kong. Y Was 


sane col0P TV imports were led by Mexic 

sia, Korea. China was oth leading supp 

vane ahead of Singapore; Korea was top 
‘CR deck market, Thailand joins Japan, Ko 

Bsn world's leading suppliers. Thailand had ne ae 

gipments to U.S. in 1988. Following are VCR and TV import 

sity country for June and first 6 months of 1989: 


0, Taiwan, 
lier in month 
b&w TV souree, 


June % Chg. 6Months % Chg. 
VCR Decks 
dapan...- 720,600 + 3.7 3,927,700 + 0.1 
Korea... 157,800 - 0.2 1,212,800 © +35.3 
Taiwan... 66,900 +13.9 347,600 +15.7 
Thailand. 37,100 * 179,700 x 
TV Sets 
Mexico 
color... 397,500 +62.3 2,063,300 +69.5 
Korea 
total... 214,300 -27.2 1,592,800 -17.6 
color... 83,500 -46.4 796,500 -10.3 
Dow... 130,800 Ne 796,300 -29.4 
total... 188,800 + 4.2 1,078,700 + 0.1 
color... 156,600 - 8.0 781,000 -16.1 
Bw... 32,200 +194.5 297,700 +179.4 
Malaysia 
‘color... 87,100 +247.6 459,800 +28.6 
tr lee e 
Polor... 48,100 411.5 298,200 + 1.3 
China " 
otal... 105,300 * ROT SOT |, 
folor... 49,400 * 176,300 
ae 55,800 * 231,500 
. 9 
als. 32,500 +26.9 i Miss 
pelor... 22,800 4152.0 B70) Tae’ 
bs A 9,600 -38.0 , 
toe 1.3 
otal. 40,900  +132.2 rae hte ite 
Color, |. 10,400 +65.5 66,30 €91..2 
rg 30,500 +178.4 144,100 
paca 3 
Color... 8,900 +3079 65,500 +169 


No significant shipments in mbes include kits: 


Note: Figures for color and 


ding. 
@ totals may not add due to rou” 
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-mon ‘ ‘ 
Mers to ie. ae retail promotion that 
NO interest fop 180 4, larger set with no down 


Motion, firs 
to bo t in sal " in large-sereen TV, is 
4 €s of 30"-&-over sets, Sony 


ir. Brian Klosterman 


S through first 33 
to EIA data. 


00,000, according 


__ Klosterm 
Said sales of large 
quiet" 


Sony will back program with multimillion-dollar ad 
Campaign. Klosterman said Sony's "conservative" forecast is 
for 25 %o increase in 32"-&-over TV sales in 2-month period. 
"We re doing this to develop the category, to get people 
interested in big-screen TV," he said. Retailers are being 
Solicited for program, he said, and he expects most will sign 
up. 

—_ 


"Pocket HDTV set" will be possible in 3-5 years, said 
Steve Lipsey, marketing vp of Reflection Technology (RT), 
developer of tiny "Private Eye" monitor system (TVD March 
p12, Dec 19 pl0). Addressing N.Y. chapter of Society for 
Instrument Display (SID) last week, he said he expected 
dozen companies to announce Private Eye products in next 
6-9 months. Hughes Aircraft has acquired worldwide rights 
to manufacture display for military applications, calling it 
"one of the most significant developments in display 
technology that will enable the design of an entire class of 
new miniature products." RT retains right to make low-cost 
commercial version of device. Lipsey said RT has sold more 
than 50 hand-built prototypes at $5,300, now is selling IBM 
PC compatible starter kits at $495 each (TVD Sept 4 p13). 
Estimated price in quantity would be $20-$30 each. In 
presentation, he conceded difficulty in developing color “ 
version because of inadequate green and blue LEDs, ot e 
told us several Japanese comet ise Private bye is Medbar 

i ounced so far to use Pri 
onvvable "paperless fax," demonstrated at Summer Consumer 


Electronics Show (TVD June 19 p14). 


ired by 
iew-Master Ideal stock has been acquired Ds 
a high had purchased majority of outstanding J 
te eee der offer. Mt. Laurel, N.J.-based Tyco says ; a 
ce eview-Master as subsidiary and is swapping 0. 
lus warrant to buy 0.225 share ae share 
: w-Master, which has ceased trading on wisi aq. oe 
Lipesall i w-Master interactive video sys 
Merger ava Feb 20p1D. Tyco 
; an 
Prokesman told now 


2 refused to 
will be determine He 
discuss sales performance. 
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¢ he hnol oj ‘ arget 
first ean by Philips last March (TVp Maes SINCE its mor 


xplorep Bie ). Most 


gm f 
) MB ont'at N.Y. Planetarium with pitch by William gre Press 
| oe her, 
lorer is aimed squarely at mass mark 
ied FOr instant-on operation without atah meer, is 
ic, several programs are built in. Basic price of CPU 
dis “td keyboard is $599 with built-in 729K 3.5" dis U with 
+h color monitor, it's $989. System is designed Poerive; 
operation without knowledge of MOS through own operattn 
nt -in h ° 8 
in pv additional programs, has ports for add-ons e's aise 


wl 
Althoug' grams, 


f BR iorified” to work with product's simplified hanes 


i Montgomery Ward and Silo will offer E lorer 
b medi ately, and Fox said it would be in 70 biter by 
Christmas, in virtually all mass market stores next year 
| Rather than call Explorer home computer, Fox prefers ; 
“eomputer designed for the family." Design started at about 
time negotiations with Philips began, Fox told us, and he 
expects it to be available in all countries, although at first 
oly in U.S. and Holland. It's being made now to Headstart 
es by Daewoo in Korea, but Fox said it eventually would 
he built in several Philips plants, including Canadian 
computer facility. 


"This is the first leg of a 3-leg strategy" in computers 
by Philips and Headstart, Fox said. "We are aiming primarily 
at the home office and will make the computer more useful 
to the end user." While Explorer can be used in business, Fox 
’'® ssid Headstart will aim further products at business user. 


—_— © 


y 
__-Headstart spent $12 million on ads and promotion last 
__ year, is running about 20% above that now, Fox said, 
| indicating higher expenditures for Explorer —- "we are 
committed to making this a major product" -- including TV, 


- adio, magazines and buff books. 


4 Asked how Headstart would synchronize with Magnavox 
efforts in computers, Fox told us: "We're both part of : 
ilips -- we're one company. We're in the process now 0 

butting together a comprehensive marketing strategy. 
Nagnavox's strength is in its huge distribution and sales 
Capacity, ours is in developing products.” 


Is there really a home computer market? "Ask me in 6 
Nonths," Fox replied: "If heed i, we will be a iene 
factor. The key is to develop sellthrough at retail. Sag 
ere is a mass-market residential business, a business 
honcomputer stores." 
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,,_. Moving down toward consumer price 
“4SIS of introduction last week by Hewlett 
Model listing at $1,495, which Wall St. Journ 
“ould sell at "street price" less than $1,000. 
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a, affiliate of U.S. toymaker, w 

©Mporary injunction in Canadian Federal Cou cicheen 
quisitions from selling videogames and 

under Nintendo brand. Mattel Canada has 

tendo ester in Canada for videogame 

A j ware since 1986. Tem ; injuncti 

will continue pending trial of Mattel tener 

infringement lawsuit against GTS. 


Major AM promotion, including special logo for 
receivers meeting new standards of National Radio System 
Committee (NRSC), which improve both transmission and 
reception, will be conducted jointly by NAB and EIA 
ea Electronics Group, subject to approval by latter's 

oard. 


Another videodisc player brand has entered market -- 
Sharp is shipping multidise player it showed to dealers last 
May (TVD May 22 p13). 


OBITUARIES 


Herbert Johnson, 79, who retired as public affairs vp 
of GTE Sylvania in 1976 after 25 years in various Sylvania 
PR capacities, died Aug. 20 at his home in Highland, N.Y. 
He joined Sylvania after 13 years with Associated Press. 
Retiring from GTE, he was PR dir, of Vassar College for 8 
years. He's survived by son and daughter. 


i i llapsing 
iler, died Aug. 30 in Evansville, Ind., after co 
While addressing dealer group on behalf of ——— 
Dealer Services (IDC), to which he was consultant. He 
founded Certified TV in Norfo 
Circuit City when that chain p 
fapeatue a iee exec. dir. for 5 months in 1986. He served 
to seve 
is 90 aren ties) and was on board of Best Buy retail 
aa: Wife, 2 daughters, 
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Consumer Electronics Personals 
vathet iene aA nce ne rth bt Dillard: tecohocat 


Gari Vicari, ex-Olympus, joins Sanyo F es saat 
mer., with hq in Little Falls, N.J.; Earle ee f er 
Radio, named Sanyo Video Div. national produc 4 ee ae 
Steven Valentine, ex-JVC, joins Sanyo Fisher i Lifivichs 
national product mgr.; Robert Freshman, errs , 
named western region mktg. bag eenien am, 

a i Audio, joins Sany S 
Gay Haft eckiek walter at N.Y. law firm Parker, Duryee, 
Rosoff & Haft, appointed chmn., Emerson pe aa 4 
committee... Ross Tanenbaum resigns as pee card 
pres.-CEO in reorganization; he's succeeded y se a 
Den Broeder, former pres., Yorx Canadian Div.; wht ; 
Mulvehill, sales and mktg. senior vp, assumes all re a 
development and operations responsibilities... Richar ack 
Sklaire, ex-Toshiba Business Products, joins Samsung (U.S. 
as home office asst. gen. mgr., new position. 


Barry Nathanson appointed publisher of International 
Thomson's Consumer Electronics Monthly, succeeding 
Michael Romano, resigned (TVD Sept 4 p16); Joseph 
Palenchar resigns as editor of Thomson's Autosound & 
Communications to join Viare Publishing as editor of CARS, 
car stereo trade monthly to debut in Jan... Isao Yoshii 
moves to Canon (U.S.) as Video Div. senior dir., from Canon 
(Japan) where he was Video Div. mktg. mgr... Joel 
Chaseman, Post-Newsweek Stations chmn.-CEO, will be 
video session keynote speaker at Winter Consumer 
Electronics Show in Las Vegas in Jan.; Leonard Feldman, 
Feldman Electronics Lab pres., will be speaker at audio 
session... Dante Carlos resigns as Proton exec. vp to start 
investment business, his duties absorbed by Vp Richard Wu. 


Timothy Lomax, ex-Laser Magnetic Storage, joins 
Philips Components-Signetics as finance vp, succeeding 
Gary Clark, resigned... Dell Glover named mktg. dir. 
Ricoh Peripheral Products Div... Anne Palmer moves to 
Toshiba America Information Systems Personal Computer 
Marketing Group as product mgr., from Disk Product Div.; 
Karen Pusch, ex-Western Digital, joins Toshiba as asst. 
product mer... Barbara Koalkin, mktg. dir., advanced to 
Digital F/X mktg. vp... Timothy Hill, ex-Polaroid, joins 
Gates as consumer battery products sales and mktg. mgr... 
Dennis Hagen, ex-Upscale Discounting, appointed eastern 
regional sales mgr., Fuji Computer Media Div... Mark 
Cichowski joins Sonance as international sales megr., new 
position... Richard Miller, recently named Wang Labs 
pres.-COO, elected to board. 


Brian Clendenon 
Sales and 


resigns as Imperial Entertainment 
mktg. vp... Michael Weiss resigns as J2 


John 
ex-Vidmark Entertainment and Virc} 
Home Entertainment acquisitions a 
ex-Vidmark, joins Republic Pictures as i 
development vp, Succeeding Sydney Le 


les promotion mgr... 


ag, 
Financial Reports of TV-Electronics Compa, 
leg | 


These are latest reports as obtained during past week. Dash indicates 
availabe at press time. Amounts expressed in dollars. Parerthangs 4. ®* itn au 
Sor og 


Company & Period 
ry 


Audio/Video Affiliates we, 
1989-6 mo. to July 31 65,723,000 (6 i 
1988-6 mo. to July 31 86,715,000 1p, '00) 
1989-qtr. to July 31 34,003,000 (194 4 ; 
1988-qtr. to July 31 46,172,000 "sag 22 » | a! 

099 . 

Chyron S 
1989-year to June 30 44,157,000 (2,2 
1988-year to June 30 46,014,000 1907000) 
1989-qtr. to June 30 12,652,000 (gg) 000 . 
1988-qtr. to June 30 11,939,000 Cag i 

ME | 

Financial News Network® 
1989-year to June 30 44,457,916 3,003 ie 

General Instrument a) 
1989-26 wk. to Aug. 27 685,594,000 55457 
1988-26 wk. to Aug. 28 616,647,000 43025" Ls! 
1989-13 wk. to Aug. 27 339,975,000 23,001 "9 1 | 
1988-13 wk. to Aug. 28 303,771,000 21.661 ‘999 » 

, % 

Highland Superstores 
1989-6 mo. to July 31 395,010,000 (11,184,099 
1988-6 mo. to July 31 389,617,000 1,965. 
1989-qtr. to July 31 198,461,000 (2,666 ‘909 y 
1988-qtr. to July 31 207,968,000 1,682 009) af 

= & 

Jones Intercable 
1989-year to May 31 65,808,000 (24,271,099) 
1988-year to May 31 47,901,000 29.257’ dog a 
1989-qtr. to May 31 18,723,000 (7,551 000) 2. 

1988-qtr. to May 31 17,722,000 319.009 : 

Jones Spacelink 

1989-year to May 31 77,287,000 (6,053,000) 

1988-year to May 31 57,757,000 10,612,000 | 

1989-qtr. to May 31 21,469,000 (2,784,000) | _ 

1988-qtr. to May 31 20,954,000 1,034,000 | 
Tice Semi conductor 

1 —13 wk. to Aug. 27 (21,900,000 

1988-13 wk. to Aug. 28 (30500000) 7 
Paramount Communications 

1989-9 mo. to July 31 231,100,000 1.8 

1988-9 mo. to July 31 240 , 700,000 ae 

1989-qtr. to July 31 96.300.000 | a 

1988-qtr. to July 31 120,500,000 1.0 

Prism Entertainment 

1989-6 mo. to July 31 476,000 | 2 

1988-6 mo. to July 31 438.000 | 2° 

1989-qtr. to July 31 93.000 | .0 

1988-qtr. to July 31 36,000 | 2’ 

TA ehs Tv q 
-9 mo. to July 31 8,544,000 |: 

1988-9 mo. to July 31 6,269,000 “4 

1989-gtr. to July 31 2,747,000 “ 

1988-qtr. to July 31 2.340,000 | - 
pits 

1989-12 wk. to Aug. 19 (1,864,000) | = 

1988-12 wk. to ae 20 7,392,000 2 


Texscan 


1989-qtr. to July 29 
1988-qtr. to July 31 


Notes: 


pacer 


“Comparative results unavailable. “Restated. “Adjvs = 


"Includes Special credit. After special 


invest $15 million in its 3rd VR PA 


production to start by year-end. © 
VCRs yearly in its 2 existing plants 


This week has been designated as "TV at 50 Wee + 
EIA's Consumer Electroni 3roup of “30 Yes 
Ty" commemoration, pare: ene? : 


Mitsubishi will 
in Scotland, with 
makes 400,000 
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groadcast - Cable 


NAB EYES PROGRAM CODE: In direct response to Si 
study planned to examine return of voluntary qubietaala 
will assess feasibility, effectiveness, legality, legislation 
members’ support. (P. 1) : 


ROCHESTER CABLE CAUSES UPROAR: NAB seeks 

cable common carrier regulation. INTV to make Rochester 
eable ‘station’ test case. NCTA quiet; CATA pledges to 
fight back. (P.2) 


CABLE FEE PLAN FLOATED: Systems would be required 
to pay fee to carry local TV signals under proposal by 
Boucher to CBS affiliates board. (P. 4) 


MUST-CARRY TALKS RESUME: There's report of draft 
agreement, but INTV says it hasn't seen or endorsed it. 
P) yy Quick congressional action unlikely. (P. 4) 


HDTV AGREEMENT REACHED: International group in 
accord on colorimetry and transfer characteristics; other 
parameters still undecided. Fiber role debated. (P. 5) 


AGGRESSIVE NTIA AGENDA stressing global issues 
planned by Obuchowski. Initiatives in spectrum and global 
media concentration high priorities. (P. 6) 


JOURNALISTS EXHORTED to be 'teacher, conscience, 
watchdog' at RTNDA convention. Ethics of broadcast 
journalists today are lower than 15 years a9, 56% of 
audience says; 26% call it higher. (P. 7) 
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Consumer Electronics 


staictaan TUBE expansion delayed. Matsushita U.S. 
a ication one year late, although pilot production has 
gun. Philips decision seen by year-end. (P. 10) 


SONY TESTS RENTAL of Video Walkman and program 
cassettes to commuters in N.Y. Company says its 
camcorder sales are up 50% from last year. (P. 10) 


TV PRODUCT MIX continues shift to table models from 
consoles in first 8 months of 1988. Big-sereen table-model 
sales up 21.8% from same 1988 period. (P. 11) 


RCA POSITIONS ITSELF as high-end line for ‘video 
involved! consumers in new ad approach. "Bottom line’ 
improvement claimed. Third brand name unlikely. (P. 12) 


75 MILLIONTH VCR sold in week ended Sept. 8. Tracing 
15-year history of video recorders. (P. 13) 


PROCESS TO PRINT digital optical sound track directly 
on motion picture film developed jointly by Eastman Kodak 
and Optical Radiation. (P. 13) 


NTSC VIDEODISCS play on many PAL TY sets with new 
player to be offered in U.K. by Pioneer this winter. 
Observers call results excellent. (P. 14) 


CONSUMERS RATE VCR HIGH on list of products that 


enrich life, in Wall St. Journal survey, but CDs, Walkman and 
ear phone are dismissed as ‘frills.' (P. 14) 


of FCC Chmn. Sikes, NAB Exec. Committee 


; se to suggestion 
NAB EYES PROGRAM CODE: In fast respol™ "Vtg of voluntary program standards such, as in defunct 


directed staff to assess feasibility of return 5 
Radio and TV Codes. In speech to NAB R 
"sound, voluntary programming standards 
in mid-1970s, TV Code was declared ungons 
advertising as well as programming standards. 


eting in New 
Liv direct response to FCC e 
s, legal and le 
lines conce 
d legislatio 
t res 
far h 


devising a statem 
concern would be legal 
Committee would waive 
endorsed proposal, but TV networ 


adio '89 conference Sept. 16, Sike 
' (TVD Sept 18 p4). Following long le 
titutional and R 


gislative el 


rning program 
n (S-844, HR-1391) before House-Senate conference 


ration of voluntary broadeast codes. INTV has 
ave shown little interest. 


o this, and we're g 


s had called for industry to adopt 
gal battle with Justice Dept. 
adio Code also was dropped. Codes included 


Orleans -- 2 days after Sikes spoke. In brief 

hmn., and instructed staff "to conduct an 
ements of -- and member support for -- 
ming in the public interest." Major 


oing to do it,” NAB official told us. Study isn’t 


"The chairman had su ested’ tne ini M outside counsel and seeking legislation and antitrust exempt ion 
uch factors 


under way yet, and s 


without written permission, is a violation of Federal statute (17 USC 101 et seq.). 


OMOTIONAL PUSH: Claiming absolut 
e 


dy. A 
ARV ocket electronic organizer ¢; 
mate wnat es birthday of Wizard with sta’ Sharp 
nite Bei, 25-clty promotionstarive aimed at businens will be 
gt ers, 
5% ny + news conference last week kicking off beanie 
Sau > A + in Nov: Sharp Personal Home Office El Paign that 
yill peg Paul Allan said electronic organizers €ctronicg 
Get Me 10% of total unit sales of "handheld noe account 
le fot abov ate gory (dialers, data banks, reference ductivity 
| gevice stration is about 2%. He cited predictio ee 
Phong go owt for organizers in next 5 years, of 50% 
gon 
icted organizer prici i : 
All ie. Seer oo nate fe niteprinae ys Stable or 
ere ase ee more varied add-ons are ibrodieca Products 
id will grow unchallenged leader in category, h ed. He said 
let sar? a $15 million in R&D and with 10Osperse ne 
r't nore ring and development task force. He cited 
eng eting through such outlets as Macy's, A&S Successful 
al American Express and , 
nt looming sentra on retell chansaaean Tea ae 
sequential city promotional effort will center on busitices 
1e, 
f ysers. 
dn't Among aspects of month-long N.Y. kickoff: (1) Di 
i ; : irect 
3 mailing to more than rts area executives offering free 
ina} nip" demonstration. (2) Free $35 leather carrying case with 
25% urehase. (3) Citywide ad campaign in newspapers and local 
pusiness magazines. (4) Co-op program with retailers. (5) 
Demonstration booth, first at Penn Station, then moving to 
Trump Shuttle at La Guardia Airport and Grand Central 
Station. (6) Joint promotion with Trump Shuttle, details to 
ast be announced. (7) Traveling magic show at N.Y. financial 


locations. (8) Survey of N.Y. business executives. (9) Radio 
promotion on classical music station WNCN, built around 
call-in contest. (10) Free newspapers banded with "Wizard 
Lifestyle" promotion at commuter rail stops. San Francisco 


isnext stop after N.Y. 


—y—- 


Go-Video will have its day in U.S. Dist. Court, 

Phoenix, according to decision by 9th U.S. Appeals Court, 

San Francisco. Appeals Court upheld district court as proper 
venue for 2-year-old suit against Japanese hardware 

suppliers JVC, Matsushita, NEC, Sanyo, Sharp, Sony. 
Go-Video, based in Scottsdale, expects trial to be late this 
year or early next. "This is a landmark decision," CEO 
Terren Dunlap said, "because now many American companies 
damaged by the Japanese cartel in the American market can 
sue in the U.S. under the antitrust laws." However, ab gee 
for JVC and Matsushita reportedly are considering appeal vd 
Supreme Court. As we reported, Go-Video is alleging " 
defendants tried to prevent it from introducing epee 
VCR-2 (TVD June 29/87 p12 et seq.). Company reache 
Wi ements with several defendants, including Sen 
oft ch agreed to manufacture VCR-2. Go-Video P ee 
Dan pumited supply" of product nationwide in Dec. 

&H Distributing. 


Philips has enlisted Century Research ons oe 
Rea joint venture of Philips, Matsushita am a yan 
is ne Compact Disc Interactive (CD-) pete market 
Cp of agreement with Dutch firm, C*™. "yan and 

Vy othe, ttthoring systems and authoring tools a Esai 
Petes Asian countries on exclusive basis. CR™ : 

awareness" of CD-I in Japan and fine 

to sell at least 500 authoring orig e developer 


e ‘ 
Det eduction firms. It also will build s 


ware producers. 
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E: San 
“anyo plans to ; ge ie, 
mm, we were add full-size VHS 


ok. re ion ‘ P 
ag al Ar ue. 
reorganization i hq in Little Ferry, 


Shortened i 

stepping t Color line starts with 19" 

a5 ceiver pia version; single 20" stenee ‘menlter 

each). There ane” 31 and 35" stereo monitor secehe ( 

with Instant Sve asc ', 25" or projection sets. VC Rs be oy 

on-screen pro ~day 6-event model, stepping to <3 
“Pls tien tt arr model; 4-head mono model; 2-head 
i-fi: Super Vint i-fi models; 4-head digital effects 

model. Basic 8mm camcorder has 6:1 


zoom, 1/2,000- 
1/4,000-see sec. shutter; stepup has 3 heads, titling, 


Fi 
Beeiis qian all remote stereo monitor receivers 
channel $850. cot 9400s. 26” high resolution with 3.5 w per 
uttpitoaAunEe: two-piece 26" with optional external speakers 
modahee wo 27 high-resolution models $650, top 27” 
eter 50; 31" with Dolby Surround Sound $2,000; 35” 
ae Consoles: 26" $750; 27" at $1,000 and $1,150; 
ah open. Basic VCR is $300, 4-head $350, linear stereo 
~head $450, hi-fi 4-head $500, S-VHS Hi-Fi $900. 
Camcorder (8mm) with 1/4,000-sec. shutter $1,120. 
———— 


Aug. retail report: Circuit City sales rose 20% to 
$162.3 million in month and same-store sales 2%. In 2nd 
quarter to Aug. 31, sales gained 20% to $474.2 million, 
same-store sales 1%. Company plans to open 18 new 
superstores in 3rd quarter... Highland Superstores Aug. 
sales dipped 2% to $69.8 million, same-store sales 10%. In 
first 7 months ended Aug. 31, sales inched up 1% to $464.8 
million, same-store sales were down 11%. Highland, which 
opened new store in Boston recently, expects to open 3 more 
in Sept. -- in Chicago, Grand Rapids, Houston... Best Buy 
Aug. sales declined 3% to $40 million, with same-store sales 
down 6%. Through first 5 months of fiscal 1990, sales fell 
3.6% to $187 million. Retailer said it has added new stores 
in Lincoln, Neb., and Bloomington, Ill... Sears, reporting 
9.3% higher sales in 4 weeks ended Aug. 26, cited increase in 


home electronics. 


Sears opened 164 more Brand Central home appliance 
and electronics superstores, bringing total to 444 since Aug. 
1988. New Brand Centrals are in Sears stores in Boston, 
Kansas City, L.A., Milwaukee, Phoenix, Providence, St. 
Louis, San Francisco, Tucson. Brand Central stores carry 
consumer electronic products from Bose, Hitachi, Magnavox, 
Marantz, Panasonic, Pioneer, RCA, Sharp, Sony, ie. 
Technics, Toshiba, Yamaha, Zenith. Home office equipmen 
brands include AT&T, Brother, Cobra, Code-A-Phone, 

modore, F in, GTE, Laser, Motorola, Okidata, 
nae? PhoneMate Texas Instruments, Xerox. Home 
eae 5 -. addition to Sears Kenmore are Amana, 
liance brands in additio mea 3 
ae rother, Eureka, GE, Hoover, Jenn Air, Sharp, 
Queen, Tappan, Whirlpool. 


‘aments of electronic equipment, 
me factory erated products, excluding imports, totaled 
COP OTe ion in 1989 first half, up 5.3% from same 1988 
$127.7 9 A preliminary figures showed. Breakdown by 
ee Consumer electronics up 6.3% to $15.2 
aout Sr ponents up 7.9% to $25.9 billion, computers and 
bili on, oor 4% to $41 billion, communications equipment 
industria’ 3,9 billion, other electronic-related products 


? Xe $3 ene 
oR pete to $25.1 billion. 
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Consumer Electronics Personals 


Marc Spector, ex-Westwood One, joins Pioneer Home 
Electronics Mktg. Div. as ad and sales promotion mgr... 
Richard Borinstein advanced to Radio Shack ca ge 
products mdsg. dir., sueceeding Gary Weissberg, name 
Coustie product planning vp... Jack Blanchard resigns as 


TV Guide consumer electronics category ad sales mgr., plans 


unannounced; he may be reached at 212-867-2010... 
Stephen Hoechster, Sony account supervisor at Geltzer & 


Co. (PR), promoted to vp... Lineup on NEC Audio/Video Div. 


account at Porter/Novelli PR: Viola Nelson, woot VP; 
Paul Bjorneberg, vp; Bernadette Ryan, accoun exec.; 
Tara sity ent exec., Marcia Loyd, account 
coordinator; Catherine Nemeth and Michael Keating, 


formerly on account, have resigned. 


Edward Stadlen, ex-NAD, joins Acoustic Research as 
eastern regional sales mgr.; Joseph De Prospero named 
western regional sales mgr... Mitchell Kertzman, 
Computer Solutions pres.-CEO, elected American 
Electronics Assn. 1990 chmn.; Richard Iverson reelected 
pres.-CEO; other AEA officers: Gary Tooker, Motorola, 
named secy., Robert Gilbertson, Data Switch, treas... 
John Wyatt joins EIA as dir., Technical Programs 
Components Group Engineering Dept., succeeding Donald 
Mitchell, retired; Patricia Rusher advanced to 
engineeri s staff dir., EIA Engineering Dept... 
Sen. Wilson (R-Cal.) and EPA Western Regional 
Administrator Daniel McGovern speak at EIA 65th Annual 
Fall Conference in L.A. Oct. 2-5... lan Diery, ex-Wang, 
named Apple Computer Pacific pres... Celine McKenna 
appointed asst. PR mgr., Samsung. 


Ingram Video Pres. John Taylor promoted from COO 
to CEO... Larry Johnson, ex-Lieberman Enterprises and 
Pickwick International, joins Artec as distribution vp... 
Peter Liguori advanced to HBO Video feature film mktg. 
dir... Vans Stevenson resigns as Blockbuster 
tertainment corporate affairs dir... Joseph Cohen, 
—Cohen Media Ventures entertainment investment 


Barbara Skupeen shifts from CNN/Headline News to 


executive... Marvinia Anderson, ex-ABC Distribution 
worldwide cable/cassette mktg. dir., joins World 
International Network as worldwide sales vp. 
———F}— 
Mergers & Acquisitions: Sony (U.S.) completed 
tender offer for all outstanding shares of common stock of 


expected to merge by end of Oct... Tandy signed letter of 


Companies are Victor, which makes desktop and laptop 


computers... Thorn EMI of U.K. sold Kenwood Kitchen 


Appliances Div. to management group for $84.7 million i 
cash and $2.9 million subordinated not ie el 


Jiang Zemin, who served in 1984-1985 as Minister of 


his successor as supreme leader of China, N.Y. Times said 
Jiang, recently named Communist Party Gen. Secy. (TVD : 
i Aad p12), favors opening China's economy to Western 
world. 


Leonard Nimoy was spokesman introducing Headstart 
Technologies' Explorer computer. We gave incorrect 
identification in our report last week (TVD Sept 18 p17). 


consulting firm and U.K.-based Albion Films, named Largo 
Entertainment exec. vp-chief financial officer, new post... 


Turner Home Entertainment as licensing and mdsg. account 


Research Corp., at $14 per share. Companies are 


intent to acquire 2 computer manufacturing subsidiaries of 
Datatronic AB of Stockholm for undisclosed amount of cash. 


personal computers, and Micronic, which produces hand-held 


Electronics Industry, has been selected by Deng Xiaoping as 
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Ads & Promotions: Nintendo promotion with Pepsi So 
offers Gameboy portable videogame system, videogame 7 
software and accessories as prizes. i will support M 
P with $10-million ad campaign. Nintendo also . 
launched $20-million TV ad drive for 4th quarter t! M 
McCann-Erickson, N.Y.... Sega will support Genesis Cc 
videogame system with $10-million TV-radio ad campals™~ 
3M will sponsor 1992 Summer and Winter Olympics " ib 
product categories, including audiotape and videotape: a 
promotion with NBC offers 60-min. videotape "Paul RES i 
Hollywood Adventure," NBC Fall Preview Guide and of Q 
discount on selected NBC merchandise with purchase t 
Scotch videotape 5-packs... NEC promotion in Zeaa r 
area allows consumers to enter weekly drawings Pat I 
products and for tickets to Chicago Bears games--- } 


City awarded $25-million ad account to J. Walter 
Thompson, N.Y... Videonics point-of- video 
features movie critic Jeffrey Lyons dem 
Videonics' home video editing machine... Memtek ‘ 
Products names HWH Enterprises, N.Y., a5 PR —S— 
Camcorder retail sales were up 25% last spring = 
year earlier, while color TV and VCR sales and 
Group reported. Its surveys found only 4-head Yo" 
VDP players had sales increases among video decks 
while CD player sales were up 38.3% and porta net , 
Details: NPD Group, 900 W. Shore Rd., Port 
N.Y. 11050 (516-625-0700). 
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EDULE firmed up, along with 
I ’ proponent ' 
ist, but both are far from final. More slippage in testin entint te 
i bt CE ee atten Mey. Ses Nees ges testing possibility sae aaa: OF SONY now looms as strong 
y must make purchase Columbia Diesen fc $3.4 oan 3 prarlyy 
or $3.4 billion in cash. (P. 10) 


¢100-billion decision. (P. 
AUG. RETAIL SALES showed one of worst drops in 


¢ CRACKS DOWN ON DRUGS, ci 
sible license revocation Agene ro m7 a pociraes decade. But early Sept. EIA fi 
y says drug trafficking is Next 2 weeks could Seon at record pace 
year. (@. 11) 


matter of ‘gravest concern." En bane AM hearing set N 
on improvin AM. (P. 2) Ov. 
vs 4 e JAPANESE CAMCORDER EXPORTS to U.S. reached 
ROCHESTER SALVO RETURNED: NCTA says Pa a mae in Aug., despite oversupply. Color TV, VCR 
asters don't have mo nopoly over local TV. Ratiie mae shipments up, deck prices down. (P. 12) 
RETAIL PRICES UP: ELCAP survey shows color TV 


broade 

be part of maneuvering toward must-carry agreement. 

Congress and ge unimpressed, as Sikes sees nothing average ahead nearly 7% in June, VCRs up 3%. VHS-C drops 

untoward.’ (P. >) to 1% of camcorders as 8mm nears 26%. (P. 13) 

FAIRNESS SHOWDOWN SET: Paper battle waged on LCD AIRLINE VIDEO with slot for credit card for movies, 
are for debate this games and purchases is shown by Lockheed. (. 13) 


as lawmakers prep 
controversial FCC policy as 

CES 'HOME THEAT 
to house surround sound, © 
demonstration of recordab 


ER' added in Las Vegas. Mirage Hotel 
ustom installation products and 
le CD. @. 14) 


future of doctrine 
week on proposal to restore 


federal law. (P. 6) 


SIKES QUESTIONS CABLE POWER, says FCC will 

reexamine effective competition. He isn't concerned about 

Sony's Columbia takeover, but says it, could affect finsyn. SHARP VIDEODISC PLAYER being pushed as audio rather 

Pushes for global market. (P. 7) than video product in move toward high end. (P. 14) 

; CHANGING VCR PROFILES: Surprising new 

E: Group Hesse areas of 22 demographics in EIA study indicate average recent VCR 

rmal start of puyer has lower income than average color TV pur- 
chaser. (P. 15) 


MSOs TO PROVIDE FREE CABL 
hookups and cable service to scho ; 
MSOs. Plan emerges from meeting marking fo 

less final 


Cable Alliance for Education. (P. 8) 
. HDTV test schedule began to firm up with more-or™ 
LAs LIKEE Se ewhat less firm test schedule approved at meeting last week 
¢ Commission. Schedule calls for last 


. HDTV DECISION DE ; 
ist of transmission system proponents 2 tee proponents 2 
of FCC's Advanced TV Advisory © amet ang ee ‘ pee Advisory Committee is slated to make final 
1991, less tnt i Advisory Committee officials have admitted it's 
final recommendation until late 


test to be completed Sept. 3, f business. 
out O°" tension, possibly delaying 


recommendation to 

likely they will have to ask 
1991 or early 1992. 

: : ule, Advisory Committee officials said. 

‘ li e in test schedule, : te - 
's disti ossibilit of further ® Fannon ed schedule “very ambitious for the — 

Advanced T dist hcconter (ATT ai oe oR id there's fave oe wen of = still to be 

r and the ~.. : Committee approva 0 est center equip 

eg the Tes pnedule, including oe +4 schedule is reasonable "in light of what we know. 

one to even mee a, e vt. action and desire for more time to continue 


ute (17 USC 401 et seq.). 


termed schedule 
ssion, iS a violation of Federal stat 


developing systems- 
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IL PRICES UP: Average color TV 
Seep nearly 7% from June 1988 and VCR decks rose 39 
at dealers participating in Elriek & Lavidge's EL, Cine 3% 

CR's increase seemed to be result of upward shift A tera 
from last year, but color seemingly reflected almost = 

ross-the-board increases. In camcorders, VHS-C 4 
to be fading fast, representing only 1% of June sales while = 
gmm soared to all-time high of 25.9%, full-size drop while 
nore a eee eg oe points from year earlier to 69,40, 
in contrast, June 1988 ELCAP survey showed ris, 
camcorders at 80% of sales, VHS-C at 11.1%, 
since then, VHS-C sales have declined fairly steadily white 
gmm has increased as percentage almost every month. e 


Prices in June 


Average price of color TV sold in June 1 

$363.74, up 6.9% from $340.24 one year eanlion Cat 
average portable-table model rose 8.9% to $311.73 from 
$276.28 and console 9.7% to $654.95. Average 

rtable-table price by screen size: 8" & under $205; 9-19" 
$262; 13-14" $217; 19" $256; 20-24" $325; 25" $388. 96" 
& over $621. Except for 19" and 20-24", all categories wens 
up in year. 


- In consoles, 25" was down at $453, 26" & up rising to 
> $744, while projection average was down to $2,366. In June 
 ¥ 1989, 30.1% of color TVs sold had MTS stereo, up from 27% 
Was a year earlier. This year, 93.7% of projection sets sold had 

: MTS stereo, 86.3% of consoles 26" & up, 44% of 25" 
consoles, 85.6% of table models 26" & up, 38.7% of 25" 
tables, 37.4% of 20", 12.2% of 19". 


Average VCR deck price was $299.95, up from $291.26 
in June 1988, and although both 2- and 4-head average 
prices were down, increase in percentage of 4-head 
machines in mix (44.8% vs. 30.2%) was enough to bring 
average price up. 

—y——_ 


Former Go-Video subsidiary Interactive Media 
Technologies (IMT), developer of computer-controlled VCRs, 
began offering 5 million shares of common stock last week 
on Nasdaq. Stock closed at $2.375 on Sept 28, opening day. 
In Feb., Go-Video decided not to pursue IMT's double-deck 
VCR-2i. IMT principals Glenn Williamson and Richard Otto 
then obtained nonexclusive license to market it, as ee ais 
$17,500 on agreement to settle all disputes. IMT has ee 
for U.S. industrial and institutional uses only, can't marke 


for consumer applications. 


: ie still 
Lower priced ProMavica high-band electronic s 
camera ras aaa by Sony and demonstrated eee 
last week in N.Y. At less than $3,000, it has eee 
autofocus, programmable exposure for point-an jh nasontal 
professional use. Original model, with 500-line be 
resolution, has separate chips for chrominanee | nasonic 
luminance and lists at $5,000. Also $2 100 for high-band 
displayed own still video system, at ae printer. 
camera, $950 for player, $2,000 for ¢ 
; _bit Master System 
Sega will take over marketing of ° b at in 1990. Tonka 
videogame from toymaker Le AO Master System since 
has been exclusive marketer ae oftware for product, sop 
1987, and will continue to sell S iJ] market 16-bi 
Chmn. David Rosen said. si aa ee at Consumer 
Genesis home videogame, ™ 
Electronics Show in June. 


itach 
Chinese-made Hitac erica) s 
America (U.S., Canada, Latin pacact joint ven i ai0), 
_ Japanese reports said. Fujian (TVD May 1 p 
iS shipping 13" Hitachi bran - 


4 
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2-WAY 
Sty screen TINE VIDEO: It currently cost: . 

© €quip airliners with o.oo) teout $500 


make these tin 


F 
slots for credit petted for themselves: Equip them with 


Same computer tallies i 
‘ Jes products ordered with credit 
cards. While aircraft still is in flight, Computer sends list of 


At Same meeting, Matsushita announced audio recorder 
with no moving parts, for aircraft. Its solid-state stored 
voice system (SSVS) contains 2 cireuit boards, each with 60 


sound remarkably like taped audio. Routine announcements 
(fasten seat belts, ete.) are triggered when crew member 
enters index number on keypad. Emergency announcements 
are triggered automatically and override all other sound. 
Japan Air Lines is installing equipment now. 

———— 


Financial Notes: GE said it will redeem $100 
million of 12.8% RCA notes 4 years before maturity. Notes 
will be redeemed Oct. 16, while maturity date is Oct. 15, 
1992. GE said accrued semiannual interest due Oct. 15 will 
be paid to holders of record Oct. 1... Sears is offering 
$200 million of notes due Sept. 15 and March 15 of each 
year, beginning March 15, 1990. Proceeds will be added to 
general funds and used to reduce Sears’ short-term 
borrowings... Matsushita issued 200 billion yen of 
unsecured convertible debentures due 1999 in Japan... 
Acclaim Entertainment completed sale of 1,725,000 shares 
of common stock... Electronic Arts, videogame software 
maker, sold 2,076,165 shares at about $8 per share in first 


public offering. 


Ads & Promotions: NEC is spending $15-20 million 
to promote TurboGrafx-16 videogame system. Program 
includes 13-city Playtour Challenge that provides previews 
of new videogames for system at shopping malls and other 
high-traffic locations. Ad campaign includes 30-sec. TV i 
commercials in prime time, radio spots, print ads. Agency is 
DDB Needham. N.Y... Pioneer awarded $10 million 
consumer electronics ad account to Goodby, Berlin & 
Silverstein, San Francisco. Pioneer dropped Saatchi & 
Saatchi DFS/Pacific, Torrance, Cal., which had been agency 


since 1985. 


Mitsubishi has suspended search for picture tube ’ 
plant site in U.S. In response to our request, company said 
last week it had "no plans to expand production in Canada or 
into the U.S." Mitsubishi makes 19", 20” and 26" color tubes 
for N. American market in former RCA plant in Midland, 
Ont. Its Kyoto plant in Japan currently is only source of 35" 
tubes. It said it's “eonstantly evaluating the U.S. 
environment" for possible tube manufacture. 
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Consumer Electronics Personals 
COO 


n Thatcher, ex-Quasar, joins Sanyo Fisher as — 
eaten sales oe responsible for Sanyo and Ap aed 
brand consumer electronics; Edward Elfman, ex-Toshi a, 
joins as gen. sales mgr., eastern region... Melvin el 
ex-western region dist. sales mgr., named Sony Profess1 
Video Div. mktg. mgr., professional video cameras... 
Promotions at International Jensen: David Marinello, 
vp-gen. sales mgr., Jensen and Phase Linear Brands, pin : 
vp-sales and mktg. for branded products, reporting to . 
Robert Shaw; Herman Miedema to vp-sales 
administration, new position. 


Harvey Sundel, Sundel Research pres., will be keynote 
speaker at Winter Consumer Electronics Show home 
automation overview session in Las Vegas in Jan... James 
Baudin, distributor trades sales mgr., advanced to 
international mktg. mgr., 3M Professional Audio/Video & 
Specialty Products Div.; he's succeeded by Ronald 
Jarman, Dallas region sales mgr... Scott Gilbert, ; 
midwestern area account mgr., Chaparral Communications, 
moves to western area account mgr.; David Willuweit, 
ex-Warren Supply, joins as midwestern area account mgr. for 
home electronic sales... Roger Lanctot, ex-HFD, joins 
Personal Technology Research, Waltham, Mass., market 
research firm, as research dir... Richard Young and Scott 
Edwards named product specialists, Acoustic Research. 


Mitchell Rydholm appointed mktg. services 
coordinator, Allsop's Consumer Electronics Div... James 
Straus promoted to Blaupunkt product mgr., responsible for 
all electronics products, succeeding Frank Honald, 
relocating to W. German parent firm, Bosch, in charge of 
high-volume radio sales... In combining of Lloyd's 
Electronics and Marantz into new Dynascan Audio Group, 
Lloyd's Pres.-Gen. Mgr. John Ehrisman will report to 
Marantz Pres. Fred Hackendahl, who will supervise new 
subsidiary; Joseph Nicolau, ex-Bel-Tronics, named 
assistant western regional sales mgr., Audiovox. 


Video Mktg. Newsletter Editor-in-Chief Ronnie 
Gunnerson resigns to join J2 Communications as business 
development vp... Changes at A.I.P. Home Video: Debbie 
Bishop promoted to mktg. and sales vp; Marilyn Young 
advanced to national sales mgr.; Cynthia Cooper 
promoted to gen. mgr.; Joe Halpin, ex-Pacific Arts Video 
and Charter Entertainment, joins as midwest regional mgr.; 
David Smith, ex-Wood Knapp Home Video and Lorimar 
Home Video, named southeast regional mgr.; Edward 
Blahut appointed controller. 


—— 


First contract for HDTV display R&D grant from 
Pentagon's Defense Advanced Research Projects Agency 
(DARPA) is expected to be signed today in Washington. At 
least one company, Projectavision, N.Y.-based firm 
developing LCD projection display, and DARPA will take 
part in signing ceremony at DARPA offices, Projectavision 
official said. He declined to disclose dollar amount of grant 
or details of contract until signing. Other firms awaiting 
DARPA HDTV display contracts include NewCo. Inc., 
Photonics Technology, Raychem Corp., Texas Instruments. 
There was no word on whether other contracts would be 
signed this week. 


Color LCD TV for cars has been developed in Japan 
by Mitsubishi. TV has 5" display screen with 115,200-pixel 
picture, remote control, priced at $855 in Japan. Mitsubishi 
expects to sell 500 units monthly in Japan, but didn't 
announce export plans. 


Financial Reports of TV-Electronics Cop. 


These are latest reports as obtained during past week Dash j 
available at press time. Amounts expressed in dollars. Parenthy dices 


Company & Period 


Circuit City Stores 


tote 


nial 


1989-6 mo. to Aug. 31 879,587,000 The La 
1988-6 mo. to Aug. 31 723,763,000 nd Al 
1989-qtr. to Aug. 31 471,591,000 <e 
1988-qtr. to Aug. 31 396,115,000 


‘Columbia Pictures Entertainment 


1989-6 mo. to Aug. 31 804,458,000 ocT08 
1988-6 mo. to Aug. 31 783,625,000 
1989-qtr. to Aug. 31 453,357,000 


1988-qtr. to Aug. 31 


373,114,000 


Reeves Communications 


1989-year to June 30 79,250,000 Broo 
1988-year to June 30 105,530,000 L 
1989-qtr. to June 30 28,931,000 cAB 
1988-qtr. to June 30 46,711,000 devou 
Spelling Entertainment ee 
1989-year to July 31 faces 
1988-year to July 31 
1989-qtr. to July 31 ‘ NEW 
1988-qtr. to July 31 1,211,000 may! 
Notes: Adjusted. “Includes special credit. Camt 
SSS EEE: FAIR 
retur 
Good news and bad news on HDTV front: (1) James 
Rill, asst. U.S. attorney gen. for antitrust, said ECO 
Administration will propose easing of laws to stimulate joint trans 
research and production ventures in areas such as HDTV "n prog! 
the very near future." Testifying at House Science com 
Subcommittee hearing, he indicated proposal will focus on 
removing "artificial" barriers to such ventures by reducing ITU | 
threat of private court actions without completely pred 
immunizing joint projects from antitrust laws. He cautionei HDT 
that Administration hasn't finalized legislative plans, bat in ITU 
Q&A indicated that foreign companies shouldn't be 
excluded. (2) Senate Appropriations Committee cut in half NEV 
proposed additional funding for Defense Advanced Research vr, 
Projects Agency (DARPA) HDTV projects, to $10 million, "ie 
and there was possibility of further cuts as Congress Met 
struggled to fund new federal war effort. DARPA “ea 
budget could sustain up to 0.43% in additional reductions “ts 
once senators sort out particulars of drug war funding bill war 
Fee they passed last week. That bill calls for cuts in all 
ederal discretionary funding in FY 1990, but which 
Programs would be hit was unelear at our deadline. Hou ms 
pose million spendi iling for | A's HD — 
berg futon spending ceiling for DARP = 
wm 
Mergers & Acquisitions: | ar 
announced it wil sequie AVX Ua cbaved mautsenes’ | 
ore Rynic components, for $561 million. Included inde 


production facilities in El Salvador, Europe, "ons 
Kong, Mexico, Singapore... Recoton completed acquisition 
assets of Calibron Inc., Orlando, privately owned 


open “tan headphones and consumer ss | 
. were i alibron I 
management will join meade are 


from i) 
ug., 8% in July and 7.2% in Sept. 198% 
with Aug. inde onsumer confidence index was 115-4,°° 

*and up from 110.7 in Sept. 1988. 


house st 
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tive Service for Broadcasti 
The Authorita asting, Cable, Consum 
Fields. »vonsumer Elect 
Ind Allle d ronics ‘ 
i) Consumer Electronics 


crOBER 9, 1989 : 
UMMARY-INDEX OF WEEK’S NEWS sorter hy 


roadcast - Cable 
proadcast - Cable Consumer Electronics 


CABLE REREGULATION FEARED: Atlantic Cable Show 
devotes much attention to defensive tactics. More rate cpentiom to Chien meron ony xe $65: milion 
rance for up to 5 million, 


hikes seen; worries about Washington suburb. HDTV testi ‘ : 
faces more delays. (P. 1) Cable show notebook. (P. ae with proceeds aimed at debt reduction, HDTV. (. 9) 


. PRIVATE EYE VIEWER - 
NEW KIDVID BILL ADVANCED in Senate on vote that rigtneel nears product stage, with output 
may have opened door to cable reregulatory push now. Gothalode BemnenE? pear and business products will 
Campaign ad rates, FCC budget also addressed. (P. 2) applications. (P. 10) 

‘ f FIRST DATs EQUIPPED with i 
 aeehileehiin ge He asp ies bill to System highlight Japan Audio [te ceo 
return abandoned policy. Margin of victory narrowed. (P.5)  noncommittal on prices and delivery. (. 1D) 


EC OKAYS NEW TV RULES: Softened rules allow CRAZY EDDIE LIQUIDATES remaini i 

: A ru aining retail outlets to 
transborder broadcasts in Europe but limit U.S. satisfy creditors, scrapping plans to reorganize. Action ends 
programming. U.S. reacts unfavorably, threatens GATT years of turmoil, scandal, losses. (P. 12) 


complaint. EC calls U.S. concerns ‘unjustified.’ (P. 5) 


FIRST HDTV DISPLAY development contract from 
DARPA goes to Projectavision, N.Y., which receives $1 


ITU CRYSTAL BALL GAZING: Speakers in Geneva 
million for LCD projection TV research. (P. 12) 


predict telecom revolution. CCIR split on HDTV. USS. 

HDTV absent. Exhibitors disappointed with erowds at first 

ITU/COM. (P. 6) SONY-BASHING POPULAR in U.S. and Japan, following 
purchase of Columbia Pictures for $3.4 billion. (. 13) 


NEWSPAPER WAR SPILLS OVER: WFAA-TV revocation 
sought by Dallas Times Herald. Station owned by rival DUAL-DECK DAT recorder considered by Go-Video, 
Morning News. (P. 6) developer of dual-deck VCR. It seeks manufacturing 
6 “228s licenses, OEM arrangements, products. (P. 14) 


: in LIN Best. battle : ' 
actin SSS Pim, for $1.3. billion. Also agrees to NINTENDO PLANS FINANCIAL information a 
= eit aby 2 sh f N.Y. cellular franchise LIN stock-trading network via home videogame system in joint 
uy Metromedia's 45.6% SHBre Oe ie venture with Fidelity Investments. (P. 15) 


wants. (P. 8) 
CABLE SHOW: Fear of cable reregulation could set off 
REREGULATION IS MAJOR a ate havoc in Washington, speakers said at Atlantic Cable Show 


another round of rate eae d industry must do better job of getting involved 
in Atlantic City last week. To 20M on, and lawm Daniels & Assoc. Chmn. Bill 
TV, which officials said 


in communities and in making sure P awm 
Daniels said in keynote speech. Other convention issues 


may be facing yet another delay- 
ep," involving Media General franchise in 


: mwashington'’s doorst 
First big cable rate increase ‘ kee oer will be boosted to $21.95 from $18.95 on Jan. 1, 
suburban Fairfax County, Va., W 't do that," Effros said of Media General 


CATA Pres. Stephen Effros said: will be, even if they're justified." 
5 $3 at a shot, We at is home to many federal 


increase. "If those rates g0 UP t 

Multivision CEO enable cae agreed tha 

offici d cause "havoc: i 
ae aa likely to raise rates, panelists agreed. "The [rate increase] numbers in the 


Media General isn't oF a Fan they should," said Sandler Capital Gen. Partner Harvey Sandler. Effros 
(8) wo 


short run could look 4 
t written permission, is a violation of Federal statute (17 USC 101 et seq.). 


Btn LF 
exhibitors at Audio Fair when asked about marketing an pa 
‘ ate 8 MS" 
lain that machines on display didn't incorporate final o Printat 
on escutcheons, attendan SCMS decks, JVC clearly was most aggressive, with 3 prototype m odelg city, 
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' b a 
rit deided” wap standard ars Noe opts ported recorders with 
plans for SCMS-ine ts hastened to exp 


Of manufacturers showing ‘tioned SCMS as selling feature. Interestingly, JVC is , 
incorporating trons No: 2 a eeedine company) in Japanese market, and its software officials haut 
are 
Seta oppostion to DAT a 
‘ _equipped prototypes included Pioneer and Sony. Sony machine was 4-heag 

based on computet  porrowed from VCR. Ironically, DAT prototype getting most attention didn’t hays 
4-head See eeen coord digitally under new DAT standards. This Aiwa model is tiny portable, priceg at $549 
pe with marketing set to start this month. Still-video adaptor will be offered as option. Ai . 
to aoe ahead with introduction in belief that compact portables comprise key to invigorating dormant p rs 
os arket in Japan. It's estimated that fewer than 20,000 DAT recorders have been sold there in each o¢ last 3 


years. 


ide from DAT, most interest at fair was focused on CD players and fight among proponents of 
AL technologies. Sony demonstrated magneto-optical dise recorder that could play back standard Che’ 
as well -- similar to one shown by Thomson at Berlin Audio-Video Fair -— but personnel were quick to poin, 
out that there are no production plans. Pioneer introduced what it called first erasable i 
jointly with Kokusai Denshin Denwa (KDD) in project they have been working on since last year. 
features recorder/player and 12" disc that can store up to 30 min. of moving pictures and stereo sound in 
analog format. Companies said digital sound applications are expected soon. 


While TVs, VCRs and laserdisc players were shown in abundance -- as sort of preview of Japan 
Electronics Show later this month -- there appeared to be no major innovations. TV displays focused on 


Clearvision, Japan's new EDTV system -- complete with ghost-cancelling signals. Japanese TV stations 
started compatible Clearvision transmissions last month. 


CRAZY EDDIE LIQUIDATES: Downward spiral of 
consumer electronics retailer Crazy Eddie apparently has 
ended with announcement that company will scrap plans to 
reorganize and will liquidate remaining assets to satisfy 
creditors. Reorganization efforts were dropped because of 
"inability to obtain sufficient vendor credit to sustain 
ongoing operations,” spokesman said. 


DARPA HDTV PACT AWARDED: First HDTV display 
develop contract from Defense Advanced Research Projects 
Agency (DARPA) was awarded to Projectavision, N.Y., as 
expected (TVD Oct 2 p16). Company, which is developing 
LCD projection system for commercial and consumer 
applications (TVD Jan 30 p13), was awarded $1! million for 
"development study of active LCD technology.” DARPA 
said, "This is expected to be 9-month effort.” 

Agency said contracts for 4 other firms selected for 
funding in June will be announced separately. They're 
NewCo, Photonics Technology, ,» Texas 


Retailer has had series of setbacks in recent years, 
including declining sales, scandals involving founder and 
former Pres. Eddie Antar and other executives, numerous 
lawsuits, store closings, culminating in Chapter 11 


bankruptcy filing in June (TVD June 26 p16). In Sept., Antar 
was accused by SEC of insider trading and orchestrating 
“massive financial fraud" to overstate retailer's earnings 
during 3 years through 1987 (TVD Sept 11 p13). 


Crazy Eddie closed 17 retail outlets in N.Y. metro area 
in March because of declining sales and depleted working 
capital (TVD April 3 p13), and said in Aug. it would close 8 
more. There was no word on whether consumers will have 
access to liquidation at remaining 18 stores. Crazy Eddie 


reported net deficit of $26.7 million, didn't disclose assets or 
liabilities. 


Plan of liquidation was disclosed by Crazy Eddie 
supplier, Trans World Music Corp., Albany, N.Y., which had 
licensing agreement to sell records, tapes and other recorded 
— pene in ee yeas stores. Retailer said details 
of liquidation program provided in fili ith Fed 
g eUnae ling with Federal 

—_—_ 

Sales of 1/2" reel-to-reel computer tapes in U.S. fell 
4% to 17.5 million units in 1988 and value 5% to $161.4 
million, International Tape/Disc Assn. (ITA) reported. 


Raychem 
Instruments. DARPA said it will select additional compasié 
among 87 bids it received for HDTV funding, in near future 


Meanwhile, civilian counterpart to DARPA, which woul 
be funded by govt. for 3 years at $500 million, was 
last week by Sen. Glenn (D-O.). Advanced Civilian — food 
Technology Agency (ACTA) would administer revolving 


providing seed money for R&D in form of matching grants 


public-private joint ventures pursuing high-technology 
projects. Fund would be replenished by royalties from 


commercialized technologies developed with money ff0™ 


program. HDTV could be among initiatives ACTA 
Glenn said at news conference. 


—_— je version 
NEC introduced coin-operated, video unveiled 


of TurboGrafx-16 home videogam i 
t em 
at Consumer Electronics Show in hadi = 


THIS WEEK'S YEN RATE 


Yen value: 


week's issue S have been converted to dollars in this 


at 142 yen = $1, except where noted. 


me od OgQgsEaBaeeae 
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_VIDEO? Go-Video, whic 
- K DAT FROM GO vID jie 

ous Beene and Korean hardware Sa att 
seaienit suit accusing them of blocking ad jaigttal 

i recorders -- , 
ea ee Ee Ariz.-based company ener seeking 
DAT manufacturing licenses, OEM Siig gee dec 
products from major equipment companies, F 


Dunlap told us. 


ing into the 
gal to stop DAT from com 

* : niet i ed roduct that 
United States," he said. "It's a Eneate cb." While he 


criticized Jap 
Matsushita for keep 


arket here, he said it's . 
eae is grounds for lawsuit. We have begun making 


inquiri where the licenses are held," he said. "At this 
omnis aie only had a couple of responses, none of which 
indicate who holds the licenses and who'd be interested in 
licensing or manufacturing [DAT technology]. He said 
Go-Video "certainly" is interested in dual-deck DAT 
recorder-player but "would be content with a single-deck 
version for introductory purposes." 


ao DAT out of U.S. in effort to protect 
a "too early" to say whether their 


Even before Go-Video dual-deck VCR case goes to trial, 
it has had results in form of settlement in which Samsung 
agreed to manufacture machine (TVD March 6 pll). VCR-2 
is expected to hit market in limited quantities in Dec. 
through D&H Distributing, Savage, Md. Go-Video has 
reached financial settlements with several other defendants 
and dropped MPAA from suit after agreeing to include 
anticopy circuitry in VCR-2 (TVD Oct 3/88 p16). Dunlap 
expects trial date for remaining defendants -- JVC, 
Matsushita, Sharp, Sanyo and Sony -- to be set within next 
few months. 

— 4 


Japanese production of VCR decks increased 5.8% to 
2.3 million in Aug., while worldwide sales of Japanese-made 
decks rose 8.6% to 2.5 million, Ministry of International 
Trade & Industry (MITD said. Shipments in Japan declined 
12.4% to 366,000, EIAJ reported. Through year's first 8 
months, deck production gained 8.3% to 19 million and 
worldwide shipments 7.2% to 18.4 million, while Japan 
shipments fell 7.6% to 4.1 million. Color TV production in 
month dropped 5.9% to 836,000, worldwide shipments 11.4% 
to 814,000 and Japan sales 0.9% to 632,000. In 8 months, TV 
production fell 1.4% to 8.2 million, world shipments 1.9% to 
7.8 million and Japan shipments 0.3% to 5.9 million. 


Sharp formed joint venture with Indian manufacturing 
firm, Bharat Forge, to produce and sell color TVs and VCRs 
in India. Bharat Forge has been assembling Sharp TVs in 
India since 1986, using parts supplied from Japan. New 
venture, Kalyani Sharp India, will begin production in early 
1990. Estimate is for 80,000 20" color TVs and 40,000 VCRs 
in first year of operation, all for Indian market. Sharp and 
Bharat Forge own 40% of company each, with other 20% 


held by local investors. Total in i 
were vestment to date is $249 


Sears posted decline in same-store sales for 3rd 
straight month in Sept., and overall sales rose only 0.4% to 
$3.01 billion. Retailer said electronics sales were up, but 
Sears Mktg. Vp Thomas Morris was quoted in Wall St. Journal 
as saying Sears’ everyday low- pricing strategy and new 
Brand Central electronics departments have generated sales 
"below where we want them to be." He said Sears will stick 
to strategy, which it began earlier this year (TVD Feb 27 
p13), and will "fine-tune the presentation" to customers. 


Over-55 age group buys nearly 1/3 of an Ris : 
N 


combinations, NPD Group, Port Washingt 
In survey pane op flaaar rese on, tow CR oy 
oup accounted for 16.9% of TV/VCR 

omchinea in previous 12 months and 55-64 tation enter 

"These products offer the benefit of a yc RP 13.75, pore 

wiring difficulties of the traditionally gepq 07 out new 

said. "If manufacturers can harness technoj, Pieces, ae 

in more convenient packages, they may fing ‘ and Ofte d ) a a 

more willing to purchase their products," @" tp eae 

VCRs, 26.8% of color TVs, 6% of home ay dio y 21% of 

14% of personal computers were bought by Cquipmeny \ 

55, research showed. However, NPD pointed mummers ont ogre’ 

customers will become "increasingly important f Older apd § 

electronics market" as "current middle-aged Actor ip “| 7 ide! 

is comfortable with electronics technology, beg, My 

Research can be purchased from NPD, Details: TES Olden 

Johnson, NPD Group, 900 W. Shore Road, Port wa... 

N.Y. 11050 (516-625-2310.) * 

ts) 5 of fe 

Commtron posted 1.2% decrease in consumer _ 

electronics revenues to $28.2 million in fiscal 4th me 

i Quarter wi 

ended Aug. 31. Prerecorded video sales rose 8% tg $100, Rut! 

million, outpacing overall 6% revenue increase to $i9g 4. wit 

million in quarter. Net earnings for quarter rose 93%, ,, 

million. Prerecorded video category accounted for 78} “sn 

total sales, up from 76.6%. Home video sales j i WAT 


to $430.4 million due to improved new release sales ty = Jou! 
and sellthrough markets, company said. With 16% gain iy 
total sales to $550 million from $475.1 million, home yige, 


share rose to 78.3% from 76.5%. Consumer electronics gan 
revenues were up 7% to $119.6 million on improved office abl 
and communication electronics, computer hardware and P= 
cellular telephone sales. Commtron said net income in yer ae 
more than doubled to $7.9 million, reflecting "improved S 
asset management and a significantly lower operating 1 
expense rate as a percentage of sales.” de 

Motorola announced plan to cut work force of 105,00 ¥ 
by about 2,500 through voluntary severance program that 
company said is primarily for salaried workers. Program 
takes effect immediately and affects mostly U.S. operations, 
Motorola said. Move is to "bring some of the company's * 
businesses into balance with changing business and market a 
conditions." It said pretax provision of about $43 million to ~ 
cover severance costs will be reflected in 3rd-quarter yr 
results. Meanwhile, Motorola and Toshiba formed joint - 
marketing venture to sell Motorola semiconductors in mi 
Japan New fem, Nippon Motorola Micro Electronics Co E 
is follow-up to technology exchange manufacturing — 
agreements. TERE i. oes 

Japanese govt. searched offices of Canon Sales amd ba 
Apple Computer Japan as part of eeeaguiee into whethet —E 
companies illegally impeded sales of Apple Macintosh, | 
computers by inde ‘importers. Two companies de® J 
Cant gu llegations by Japan's Fair Trade Commission =f 

S, Subsidiary of Canon that distribt a zt 


to . 
importers Selling Apple pr alas at 


f pressuring ae 
Computers sold by pi Ser 4 a provide service 08 


ae 
Ja ne: ; - * >. : 
considering saat 30° Officials in Tokyo said govt. 18. 
that increase impo - 
Semiconductors, c 


‘ products, including gs 
to market there, “Plaktwite to boost Pade nti ET iS 


officials, discussed 


you. 2%, No. 41 


ENDO FINANCIAL NETWORK: Nin i 

Mf negotiating with AT&T to develop marcy Rela ne 

jo inment and information service using standard 

as, 8 entering financial services business through | Phone 
rk offering with Fidelity Investments Bost lin gait 

ont brokerage house. Companies will develo haat 

market service that will allow stock trading and “a es 
cial information through Nintendo Entertainment ee 

system videogame. br 

Details of arrangement haven't been 

agreement calls for Nintendo to develop Ret A "e 

and special controller for attachment to ordinary NES 

videogame. Hardware additions are expected to cost |, 

than $200. Fidelity will develop software cartridges Be 


Financial service would be part of vast i i 

network Nintendo plans to introduce here hyddol tee 

91 pl). Network would be modeled after one alread re 
affered bY Nintendo in Japan, and would use AT&T < 
communications facilities. Deal still hasn't been worked 
with AT XT, howeyrs N Bree, Network Products Vp joie a 

ttenbur said. ug., he had sai 
fate ican d he expected agreement 


In Japan, Nintendo CEO-Pres. Hiroshi Y i sai 
"AT&T is quite rational and ultimately will ones 
Journal of Commerce reported. He said Nintendo intends to 
become global electronic communications giant providing 
wide variety of services, rather than limiting itself to 

es. "We learned our lessons well from Atari. We are 
able to understand very clearly why Atari failed. No toy 
company ever became a big company successfully by 
remaining a toy company,” he said. Sales of Nintendo's 
Gameboy portable videogame (TVD June 12 p11) have been 
brisk and product is expected to be hit toy of Christmas 
selling season. Nintendo said supplies could fall short of 
demand by more than 2 million units. Shipments will total 
1.1 million this year and 4-5 million in 1990, company said. 


—— 


Sony will sell S-VHS VCR decks in Japan before 
year-end, report there said. Company has completed 


prototype of S-VHS deck and is ready i | abeoe ce: at 
Ja able of making 40,000-o¥, ec 
teenie ety fos? ontal resolution of 


monthly. First product will feature horiz l 
400 lines and editing capabilities. Sony spokesman ee 
said there's no concrete plan for S-VHS deck production, an 
no plans to demonstrate such decks at upcoming Japan 


Electronics Show in Tokyo. 


MGM Lion brand of video and 3 
month from American Electronics, & BCH ; 
which has been eee re 
MGM Lion trademark on consumer sah ca fe and extra high 
ailab brand of 


grade. Meanwhile, aimed at consumers who 


videocassettes, © 
record TV soap operas- 


copy of this xd 
i u 
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d active- = 
at cost of $20 million. page matrix display within 5 years 


HDTEC is developi j ix 50" 
LCD with © niltion gical eslntion eas re ee 
Be 4 tities a0 wight aie ition and light source said to 
$94.5 million j ; onventional source. It will invest 
. in project. Lab also is working on HDTV 

omputer graphics. ‘ 

* * *% x * at 
nyo introduced LCD projection system in J 
$3,410. Projector is equipped with TV my aga ay 
speaker and can be placed either lengthwise or sideways by 
use of optional mirror ($340). It has 3.3" thin-film transistor 
(TFT) active matrix LCD with 89,856 pixels, can project 
21"-100" image using electronic zoom-focus lens that 
operates by remote control. Sanyo plans monthly production 
* aN Proecuise at start, has no immediate plans to export 
oduct. 


Seiko Epson said it will begin sample shipments of 
new LCD projector in Japan by year-end. Projector has 1,4" 
TFT-format LCD panel, will be aimed at consumer market. 
Company was first to market LCD projection, selling under 
own name in Japan and on OEM basis to Eastman Kodak here. 


— 


Toshiba established new division in Irvine, Cal., to 
handle product planning, marketing, sales and distribution of 
fax equipment. Facsimile Products Div. will come under 
Toshiba America Information Systems subsidiary, and 
consolidates existing business/personal facsimile products 
from Toshiba's Copier Products Div. and 
Telecommunications Systems Div. Toshiba shifted 
production of fax machines to Irvine plant from Japan in 
Aug. It also created office in London to oversee 4 
manufacturing companies and 27 sales operations in Europe. 
Office will be responsible for PR, ads, planning, market 
research, and some negotiations, Toshiba said. It's prelude 
to formation of subsidiary in Europe in April 1992 to 
coordinate all Toshiba business there, company said. 


Ads & Promotions: Pioneer promotion offers 
consumers who buy selected Pioneer car or home Compact 
Disc players free limited-edition "Super Stars Super Cc D" 
featuring Jackson Browne, Roy Orbison, Randy Travis, 
Donna Summer, others... Clarion is sponsor of Rolling 
Stones’ Steel Wheels tour. 


content. Federal copyright law (17 USC 101 et seq.) makes it 
s that unless you have our written permission, it is illegal 
for FYI memos. Not for corporate news 


m making copies of this newsletter. We request 


result from the copying of a pu 
please call our Circulation Dept. at 202-872-9200. 
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Consumer Electronics Personals 
iti t Marantz: Thomas Shaeffer, , 
pena a vp-mktg. and product development; Irwin 
Zu od, Altec Lansing, Yamaha, as mktg. 
NEC, as product development mgr.; 
: elopment 
up, as project administrator... Martha Whitely, 


gro i 
= named Technics PR mgr., Succ 
ex-Lederle Labs, Mitsubishi account at Manning, Selvage 


erbert Johnson, ex-N EC Facsimile Div., 

ca Information Systems' newly formed 
imile Products Div., Irvine, Cal., as vp-gen. mgr... 

ohn McPherson, former Communications Products mktg. 

vp, moves to Sony Business & Professional Products Group as 

mktg. vp... Charles Evans, former TV Systems Div. zone 

mgr., named JVC Professional Products midwest regional 


sales mgr. 


George Scala, Lechmere chmn.-CEO, elected NATM 
Buying Corp. pres. at shareholders meeting; Macy Block, 
Sun TV pres., named vp; Jack Luskin, Luskin's chmn., 
elected secy.-treas.; named to NATM exec. committee: 
Richard Lewis, Newmark & Lewis pres.; Ivan Steinberg, 
Steinberg's pres.; Charles Lubetkin, Brick Church pres... 
William Gsand, former Hitachi Semiconductor & IC Div. 
gen. mgr., named exec. vp-Hitachi America... Jack Kilby 
and Robert Noyce awarded first international Charles 
Stark Draper Prize by National Academy of Engineering, for 
invention of integrated circuit... James McGrody 
appointed Radio Shack educational sales and mktg. 
vp...Peter Miller, ex-Autosound & Communications 
publisher (International Thomson), joins CurtCo Publishing, 
L.A., 8 Vp. 


Changes at Republic Pictures: Vallery Kountze 
advanced to Home Video pres.; Dawn Holding, 
ex-RCA/Columbia, named product mgr.; Michele 
Blackwell, ex-American Film Technologies, joins as ad 
mgr... Changes at IVE: Rodney Trovinger promoted to 
chief financial officer; Steven Mangel promoted to senior 
legal and business affairs vp; Stephanie Meckler, 

Cleveland entertainment and intellectual property attorney, 
joins as legal and business affairs dir.; Patty Matlen 
advanced to tion dir... Joe Fleischman to depart as 
PKO Home Video vp Oct. 31 as result of plan to move 
operations to N.Y. hq; he can be reached at 818-762-9792... 
Trisha Robinson, ex-Lorimar, named acquisitions dir., 
Academy Entertainment. 


Appointments at Artec: Robert Huntoon, ex-Art 
Directions, as creative services mgr.; Ron Redmond, 
ex-Quantum Educational Discoveries and Burlington Free 
Press, as PR mgr.; Vincent Spagnolo, ex-Hercules 
Aerospace, as telecommunications mgr... Joel Schoenfeld 
resigns as RIAA exec. vp-gen. counsel to join Bertlesmann 
Music Group as senior vp-gen. counsel... Wherehouse 
Entertainment selects Orion Home Video Western Regional 
Sales Mgr. Kari Difani as outstanding video salesperson of 
year... Hap Hoover, ex-North Castle Partners Advertising 
in Stamford, joins Leonard & Assoc. as Atlantic region 
vp-managing dir... Lisa Hooks, senior legal aide to FCC 
Comr. Marshall and onetime asst. to Chmn. Patrick, 
joins Time Warner in N.Y. Nov. 6 to work on development of 


new products. 
ee 


Citizen Watch 2.2" LCD color TV will be shipped in 
Japan in Dec. at about $140. TV has Citizen Super Matrix 
LCD panel with 52,320 pixels. Monthly sales of 4,000 are 
expected in Japan, 6,000 overseas, although no export plans 
were disclosed. 
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U.S. and Mexico signed broad economic agreement to 
expand trade and investment between 2 countries. Under 
pact, U.S. and Mexico will begin negotiations in Nov. to 
determine which specific industry sectors will be considered 
for such actions as reduced trade tariffs, increased 
investment, technology exchange. Electronic products wer 
said to be among product sectors under consideration. 
Mexico has been by far leading supplier of color TVs to US. 
in last 2 years. Commerce Secy. Robert Mosbacher 


predicted U.S.-Mexican trade in 1989 will reach record $50 
on. 


Matsushita ranked 17th on Wall St. Journal's list of 
world's 100 largest public companies, based on market value 
June 30. Matsushita had value of $33.3 billion, based 0” 
Dec. 31, 1988, exchange rate. Others with consumer 
cleo Pree to make list, with rank and $08.9 

alue: Hitachi (18th) $32.4 billion, Toshiba (24th) 
billion, NEC (45th) $20.1 billion, Mitsubishi (62nd) 


$16.9 billion, 3M (70th) $15.7 billion, Sony (Ist) $15! bili®™ 


U.K. TV-maker Hinari "appears to be " and is 
seeking buyer, Financial Tine at Hinari was founded in 


1985 as marketer of color TV: given 
c VCRs and audio equipme™ 
most of which it imports from Far East. Firm was boost 
“Sounding name by founder Brian Palmer to 
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NGRESS LASHES OUT at European TV content cod 
House Trade unit condemns plan as retaliatory while. e. 
roposal involving FCC gets Telecom Subcommittee’ 
attention. Richardson considering public TV import ‘bs 
HSTR plans GATT complaint. (P. 1) eee 


HOUSE OPENS CABLE INQUIRY: Telecom unit plans fall 
hearing on cable-telco cross-ownership, other cable issues 
as part of effort for comprehensive telecommunications ‘ 


co 


policy. (P. 2) 

JOINT VENTURES SOUGHT: U.S.-Europe co-productio 

in MIPCOM spotlight. Several deals pale hcat ) US. cable 
major presence at show. (P. 4) 


CBS NET SLIPS: Company reports net income down 11% 
in 3rd quarter to $61.8 million, despite improved Broadcast 
Group earnings. NBC parent GE, others report. (P. 5) 


SARNOFF LABS, PHILIPS TALK: HDTV cooperative 
venture discussed, but both say reports of deal premature. 


Other consortium members possible. (P. 5) 


N AD SPENDING UP: TvB says expenditures 


CAMPAIG 
ction off-year, reach S42 


will nearly double last ele 
Trend is same in cable. (P. 6) 


NBC considered helping 


NBC MAY HELP QINTEX: 
f MGM/UA. Studio sues Qintex 


planned Qintex takeover 0 
for not finalizing deal. (P. 6) 


T EUROP 


CONGRESS LASHES OUT A 
k to restrict U.S. 


Community decision last wee 
building for passage 0 
threatened ban on impor 
Outburst of activity followed 
complaint with General Agree 


Storm began brewin when EC i 
ber countries 


public stations in its mem 
Trade Subcommittee denounced Europeans 
House attention. Panel adopted resolution 
record as supporting |‘ 
discriminatory" and "inconsisten 
) protectionism and wl 
~ have "adverse consequences 
every possible step t0 avert 


ted public T V fare an 
announcem 
ment on Tari 


arket acc 


" for U ; 
C plan, includin 
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million. 


ent earlier in week by Bus 
ffs & Trade (GATT). 


n 10-2 vote established guidel 
be at least 50% 
action in resol 


unanimously wl 


mmitt 


by U.S. Subco ; 
Fficials that the 'EC 1992' program Is not a program of 


claims by EC 0 4 
ess to non-Europ 
nek ea 'S.-EC bilateral relations 
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Siting a SALES for any month reported for Sept. 

hae o all-time high final week. Camcorder sales up 
S and projection TV down in month. (P. 9) 


ee for major new success in 
i ctronics as only significant 2-ste iil cos tic 
appraised by Jack Sauter. (P. 10) pe eet 


peal AND VHS-C SOFTWARE are top objectives of 
VC, as both systems lag on U.S. market. High priority 
given to movie-length compact cassette. (P. 10) ; 


PIONEER IS TOP BRAND in hi-fi receiver market, with 
Sony and Technies tied as runners-up, first annual Audio 
Week market share survey discloses. (P. 12) 


EIA AUDIO DATA to be released monthly starting next 
year. Hitachi's Schoenegge heads Video Div. (P. 12) 


SEARS, PENNEY CHRISTMAS catalogs feature name 
brand video products. Sears adds 8mm. (P. 13) 


VHS LOGO 'CRACKDOWN' by JVC involves friendly 
persuasion and education, with legal action last resort. 
Movie and OEM companies are held 

responsible. (P. 14) 


ERASABLE VIDEODISC system by Pioneer and KDD uses 
laserdisc principles, magneto-optical recording. First 
players will cost about $21,000. (P. 14) 


EAN TV RESTRICTIONS: Congress is boiling over at European 


TV-film impor 
f retaliatory legislation. First steps came | 
d in separate House 


ts (TVD Oct 9 pd), and momentum is seen 

ast week when Rep. Richardson (D-N.M.) 
Trade and Telecom Subcommittee actions. 
h Administration that U.S. will file trade 


ines requiring that TV programming on 
European-produced, "where practicable." House 

ution (H. Res. 257) that's on fast track for full 
‘th little discussion. It would put Congress on 

ee said EC proposal is "restrictive and 


ean entities.” Resolution said EC plan would 
and for GATT. It urged Administration to take 


taliatory Sec. 301 


without written permission, is a Violation of Federal statute (17 USC 101 et seq.). 


| i 


action under 1974 trade law. 


Ses 


0. 42 
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CHRISTMAS CATALOGS: Sears Chri 
4989 t time in recent years includes 8m tes Catalo 


for firs debut of 8mm cam ‘ Corder 
owing cen Corders in Penne > 
fo alogs this fall (TVD Aug 7 p14). Both Seam, ma qe 


i books feature 
nney Christmas t camcorders 
aor TV section of Sears Wish Book lists presdnea 
cA, Zenith, Magnavox and Casio in addi 


with basically same prices as fall Catalog. 


Color TVs in Sears book include Casio 9" 

gael at $20, Casio 2.7 at $250, Zang yolet LCD 
TY $256,; Sears brand 13" color receiver/monitor $395 1°" 
Sears 90" stereo receiver $500, Zenith 95" stereo 60 ‘ 

40, Zenith 26" console $540, RCA 26" st. ereo cons ey e 
RCA 26" stereo swivel TV with 50-function remote $7 $600, 

ars 27" stereo swivel model $700, Zenith 97" pt 00, 
console $750, RCA 27" stereo TV $800, RCA 97" ie , 
console with 4-speaker stereo sound and 560 lines of e 
resolution $880, Sears 27" console with 10-w sound syst 
and 55-function remote $900, Sears 31" table model age 
picture-in-picture $1,800, Sears 31" stereo console with 
bi-fold doors $1,999, Sears 46" TV with 2-w stereo syst 
$1,900, Magnavox 46" stereo console with Dolby ae sae 
sound $3,400. un 


VCR decks featured are Sears 2-head model wi 
year 8 event timer $266, 2-head with one year decoder 
4-head model with variable slow motion $295, VCR with” 
Dolby stereo $295, RCA deck with one year 4 event timer 
$295, Panasonic one month 2 event model $317, Panasonic 
4-head with one month 4-event timer $370, RCA 4-head 
with one year 8 event timer $375, Sears stereo VCR $400, 
Panasonic stereo VCR $470. 


Camcorders include Sony 8mm Handycam $1,000, 
Panasonic full-size model $1,246, RCA full-size camcorder 
with flying erase head $1,000, RCA full-size model with 
video editing system $1,200. On back cover is Sears brand 
full-size model with flying erase head and 6x zoom $995. 


Also in Sears book: Hitachi color video printer at 
$1,000; Videonics video editor $550; 13 pages of videogame 
hardware, software and accessories from Atari, Nintendo 
and Sega; personal computers from Bondwell, epee 
and Magnavox; Sharp Wizard hand-held computer; audio 
equipment from Fisher, GE, Magnavox, Panasonic, Pioneer, 
Soundesign, RCA, Sharp, Sony. 


Video software section features more than 200 bie 
; Disney, Family Home 
from Best Film, CBS/Fox, Congress, Disney, 
Entertainment, Forum, Fox Hills, Slat fer a “YC 
Hanna-Barbera, HBO, Hi-Tops, IVE, Kids ainment, New 
Kartes, MCA, MGM/UA, MPI, Nelson Entertains Tae 
World, Orion, Parade, Paramount, P 4: vres, Touchstone, 
RCA/Columbia Pictures, Sgoerite ar Western 
Turner, Vestron, Video Treasures, , 
Publishing, Wood Knapp. ails 
J.C. Penney Christmas book epi: Te eeith, 1a 
from Goldstar, NEC, N inet at $20-$150 savings on 
addition to Penney brand, adver Fo Ind straight year, 
aut 0-$80 on VCR cect: | pack cover. This 
Penney book features vOtS full-size camcorder with 0: 
year it's Penney bran $850. 
zoom, 3-lux sensitivity, 
oldstar co 


G mbination VCP and 5" 
features 


ith AM/FM radio 
Penney book 5" portable color ny ae 40, Quasar 19" 
Color set at $400, ae and 13" eglor fares monitor 
$200, combination 49 Panasonic Bice $400, 25" stereo 
remote color care color TV with re 
receiver $430, 2 - i a 
—_~ Ys. 
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V 
@ Storage comp, 
soni 20 (up $40 from cOmPartment $600, 25 gy 
: Previous catalog) a Swive] 
a 8), 26" stereo 


" s 4 , an. ' 2 
? a oe set $1,909 i Stereo Projection 
= s >” ': mo 4 - 
9 p18) $70, aa ee Kong venture MTC (rou 
+ May 


Leader 
2-head mo dees 4 day 4 event timer at $210 
> 4-head Modabwis 720; 8-event timer, MTS heer 
4-head with stereo sonny pee pecial effects is $300 
ri : ri - an ; ‘ : 
Pp ogramming is $795, Videocassette player x site barcode 


"We auditioned a variety of NTSC dises,” Steve May writes 
in Nov. issue, "and the results were uniformly excellent.” 
However, he says he doesn't believe "software suppliers are 
right to be afraid of this new player" because: (1) "It's not 
Possible to copy NTSC dises on the [model] 1450 onto tape... 
While the modified NTSC signal can be understood by 
modern TVs, it remains quite incomprehensible to a [PAL] 
VCR. Dubs made from the player are unwatchable.” (2) 
"The U.K.'s stringent Video Recordings Act will make it 
impossible for dealers to import movie titles from the U.S. 
and Japan. Heavy penalties await all those who try to sell 
dises that do not sport a British Board of Film Classification 
certificate." 


S-VHS wins one, loses one: (1) Japanese govt. has 
ruled it's not deceptive to use word "super" when applied to 
S-VHS, so full "Super VHS" name ean be used there for first 
time. (2) S-VHS logo has been changed under agreement 
between JVC and Seat, Volkswagen Spanish subsidiary. By 
coincidence, S-VHS "S" logo was nearly identical to Seat's 
stylized "S" with fine diagonal lines on slanted part of 
letter. As result, VHS makers quietly switched logo to solid 
"S" without fine lines. 


Hitachi added editing VCR deck to U.S. video product 
line. It features title and date recording, synchro edit, — 
double VCR control that allows editing between 2 Hitachi 
VCRs using remote, is available at $450. Hitachi also _ 
introduced Studio Edit, S-VHS Hi-Fi editing VCR deck with 
flying erase head, jog-shuttle, at $1,200, 4-head hi-fi VCR 
with Hitachi Video Brain remote at $650. 


Philips Consumer Electronics has begun shipping 
Philips-brand color TVs from U.S. to Japan. PCE expects to 
export about 1,500 27" table model color TVs from 
Greeneville, Tenn., plant this year, and will "significantly" 
increase exports in 1990s. Company said it will add 
projection TVs to export lineup. 


Acclaim Entertainment signed agreement with 
Nintendo to publish videogame software for Nintendo's i 
Game Boy portable videogame. Acclaim, which will deliver 
first title in Jan., is licensed software supplier for Nintendo 
Entertainment System home videogame. 


ON SALE: With start of c te 
1s10US esting in Japan (TVD Oct 9 119) vision 
! fv prov eling black boxes sts being introd 
pp cay. shostbusting signal sent out by bro: 
with or without Clearvis oad 


> 


i0N rece 
King into 


a few host-reducing black boxes hay 

only 9 far, but more ~~ and at declinin 

00 inning this week at Japan Electronic 
first antighosting attachment sells f 

evs, 1,895, but Toshiba has announced 09 “A 

ef” 

sae inclu 


€ been 


chost-can 
line 

el? iver compares receiv . 
mr elet at recel e Pp ed waveform with 
F erennce signa 


gable onscreen 2S ghost slowly vanishes. 
is! 


compatible Clearvision signals are being sent out by 
panese stations © hours daily in "Phase I" format 


“afiv Ja 5 : . 
vand 4:3 aspect ratio). At studio, improvements 
> 


volve’ (1) Improved camera performance -- 
1 Rye - ; 
bicn-definition camera, progressive sean, ete.; these 


jmpro 
yTSC-com 
sharpness and signal-to-noise ratio are improved by 
"adaptive e 
signal. 


p)) * Clearvision receivers have digital memory and improved 


signal by using 3D comb filter for Y/C separation, 


converting interlaced picture to progressive scan, with 
ptional ghost-reduction circuit that utilizes transmitted 


reference signal. 


Broadcasting Technology Assn. (BTA) has started work 
on Clearvision Phase II, but still has no target date for air. 
Second-phase improvements are expected to include: (1) 


16:9 aspect ratio. (2) Extension of chrominance and 


liminerce sienal bandwidth. (3) PCM digital audio. BTA’s 
& sa e arrent NISC 


e standards with 


goals are to maintain compatibility with ¢ 

transmission and receivers and to coordinat 

American and European systems. 
—_—_- 


Sept. retai er erstores posted 
pt. retail report: Highland Sup $63.4 mi 


in 8 months ended 
Se 9 ill 
pt. 30, sales inched up 2% to $536.6 million, d 9% to $38 


sales of $71.8 million in month, up 13% from 
pt. 1988. Same-store sales rose 3%. 


Sales were down 9%... Best Buy sales increaseé : 
milion from $35 million in same 1988 month, wit 
tme-store sales up 7%. In quarter ended Sep 
"se 1% to $118 million from $117 million in SANs 4) 
vear-earlier period, same-store sales were own I’. 
Large color LCDs, measuring 10.4" diagonally, 


Produced b b : : in Japan start 
: th h in Jap 
y both Hitachi and Sharp displays, 


Matrj 


it ap Production of 14" active matrix display 
At $3,000-$4,000 each. 
m" data 


Memorex Comput added 4m 
r Supplies ‘ f 
g come digital dee (AT) cassettes £0 a 
Puter tape products. 


yf 


Casters, 


2, July 19 p72). 


€ prices —_ 
S Show in 


nt of 3 " ba 
yalet'§750, and Sony plans complete 28 Clearvision -" 


ding ghost canceler at $2,680 (TVD Oet 9 p13) 


celing reference signal is transmitt 
ag 18 in vertical blanking interval set mA 
gation represents waveform of transmitted signal. Ghost 


| and makes corrections. Corrections are 


ved signals are downconverted to standard interlaced 
patible signal. (2) Gamma correction to improve 
eolor, part icularly at high saturation levels. (3) Picture 


mphasis" method. (4) Ghost-canceling reference 


h 
t. 30, sales 


will be 
ing in 
3 etive 
“ng. Destined originally for computer eis also 

X units at start will cost $1,400-$2, 5 in spring, t° 
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few, Sold to dealn ES: Aug. 

er th a ers than ar aw more monochrome 


an 
Aug. 1989 totsieunth of 1988 excece month in 1989, but 


In Au except . 
bel 8- 1988 __ 117, down only sg B&w sales for 


Ow ut 7~ on see 
comparable isseonth 1989 total Aes 180,755 sets 
Ad 8 figure of 1,564,143) 88 37% 
ding mo : / be 
Nochro : 
di ata for bug: cree to previously published 
0.1% g Projection) Sept ll p9) es. she 
from | of 1,752,754 for that month dove 


Month were 9 


low 1988 ¢; but b&w's 2% di 
13,4 e to ae 1S Por year's first ag 
486,837 in 1988 °107,64 in 1989, up 5.9% trom 


MTS st 

percentage ore ra record for 1989 in Aug. in terms of 
28.1% — but ne al direct-view color sets sold to de , 
(TVD Feb 13 Me was below figures for Sept. and Oct. 1988 
sold, up 3.6% fa. Aug. saw 437,837 stereo-equipped sets 
1988. Fo. (oa 422,424 (27.2% of color sales) in Aug 
repeeeantiiiene months, 3,926,601 stereo sets were sold 
(03.39, § 26.9% of color sales, up 28.5% from 2,745 499 

-3/ Of color) in same 1988 period. < 
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VCR that greets user with chee 
ry Messages was 
Sree gt by Panasonic at recent Japan ‘Audio Pair. 
en urned on, fluorescent readout spells out "good 
morning," "good afternoon" or "good evening” in moving 
letters; when turned off, it reads "see you again.” On 
proper day, it wishes viewer "Happy New Year.” However, 
principal feature of new $1,270 recorder is. use of 3 separate 
chassis for audio, video and power supply to minimize 
interference. It can go from stop to play in 1/2 sec., 
claimed to be fastest in industry, and has own picture and 
color controls, so adjustments need not be made on TV. Also 
new from Panasonic is VHS-C camcorder with 1.1" color 
LCD viewfinder, with 2x snap-on magnifying enlarger so it 
can be used as monitor, at $895 in Japan. S-VHS-C Hi-Fi 
camcorder at $1,400 has 390,000-pixel CCD that eliminates 
halo around bright objects, macro autofocus, 8:1 optical 
zoom plus new 2:1 electronic zoom. 


Movie studios suffered setback last week in fight 
against local ads on rental cassettes. U.S. Dist. Judge Sam 
Crow in Wichita denied Paramount request for preliminary 
injunction against Video Bestg. Systems (VBS). Paramount 
suit accused Wichita-based VBS of copyright infringement 
for placing local spots on its cassettes, claiming they 2 
sometimes run over coming attractions and some a 

ds. If Paramount had obtained injunction, VBS Pres. im i 
ee ld us, "it would have put us out of business.” He sat 
aes to 10-120 sec. of blank leader 
core sarc have reduced leader to 
tape. Although snes a aid VBS also could splice 
revent Ceca * ethod used by Video Air Time, 


t's met ; 
spots onto t ‘=. ee which launched its local 


* . m 
ads & promotions: eee en for Amiga personal 


"0 : 
SS es me pt. Next card prosctiit 
ers to buy Mitsubishi audio or = 
ae ¢ months..- JVC launches fall a 
e 


16—TV DIGEST 


Consumer Electronics Personals 
Consumer 


i cords pres., reportedly will 
sea St ee ent Conimitiee with overall 
bility for both record company a Re 
Columbia Pictures, which Sony is etarcap ROT e 
and Jon Peters, to be named co-chairmen of Colum 1 
also will be on committee, along with Sony eres 
Chmn. Michael Schulhof... Gary Shapiro aire - 
vp, gen. counsel-secy., succeeding James Riley, who te 
retires Nov. 1; Shapiro formerly was asst. gen. ogee 4 
well as Consumer Electronics Group govt. and ay : ae 
vp (for other EIA officers, see separate report, this issue). 


retires as Highland Superstores chmn., 
atuobeg seg and as senior adviser, is succeeded by 
brother Eugene Mondry, pres.-CEO; Ira Mondry, exec. 
vp-COO, named pres.-CEO; Yale Levin, finance and 
administration senior vp, moves to exec. vp, continues as 
chief financial officer; Mitchell Mondry, customer service 
advanced to stores and customer service vp; George 
Buick, information systems vp, appointed distribution and 
information systems vp; Judith Thomas, administrative 
services vp, named administrative and repair services Vp... 
Stewart Kassen, ex-Carter Hawley Hale Stores, joins Best 
Buy as pres.-COO. 


Gary Iliman, special mktg. mgr., promoted to 
Panasonic Communications & Systems Audio Video & 
Systems Group mktg. mgr., still image video products... 
Larry Kofsky, ex-Innovative Distributors, joins Recoton as 
west coast mktg. mgr... Paul Newman resigns as 
Code-A-Phone mktg. vp to start U.S. marketing firm 
specializing in consumer electronics from Asian and 
European manufacturers; he's succeeded by Allan Elliot, 
who retains national sales mgr. position... Frank Foster, 
customer service engineer, appointed Ampex videotape 
product mgr... Arthur Sisk, ex-Prescription Learning 

Corp., named pres. of Franklin Computer's Learning Services 
Div. 


Edwin Friendly promoted to Vestron International 
Group senior sales and distribution vp... Andrew Schofer, 
ex-Legal Software Solutions and one-time SVS, joins Praxis 
Media as home video sales and mktg. vp... Judith McGuinn 
becomes vp-international and home entertainment 
communications, Management Co. Entertainment Group 
(MCEG); Debra Stein, MCEG consultant, named 
vp-corporate, theatrical and management communications... 
Colin Medlock, ex-East Coast Video Show and 
Capitol-EMI Europe, joins City Lights successor company 
Westport Entertainment Group as vp... Andrew Svenson, 
ex-Grolier, named Special Interest Video mktg. and 
fulfillment dir... Doug Dohmen, ex-Commtron, joins 
Republic Pictures Home Video as midwestern regional sales 
mer. 

—g——_ 


Mergers & Acquisitions: Polygram, record 
company controlled by Philips, has agreed to buy privately 
owned A&M Records for $500 million. Purchase includes 
A&M's record operations, music video interests, L.A. offices 
and recording studio, but not its music publishing interests... 
Odyssey Partners will acquire Caldor operations of May 
Dept. Stores Co. for $500 million in cash plus assumption of 
$52 million in debt and capitalized lease obligations. 


'"Yideo Cameras & Camcorders" is new technical book 
by industry veteran Marvin Hobbs, geared to service 
technicians and engineers, published by Prentice-Hall, 
Englewood Cliffs, N.J. 07632. 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indicates infor 
available at press time, Amounts expressed in dollars. Parentheses denote 


Company & Period 


Audiovox 


Mabon 
on 


1989-9 mo. to Aug. 31 212,143,000 (1,06 

1988-9 mo. to Aug. 31 239,525,000 2 gan 000) 
1989-qtr. to Aug. 31 73,909,000 "33000 
1988-qtr. to Aug. 31 78,766,000 198" 900 


CBS aT 
1989-9 mo. to Sept. 30) 2,095,900,000 236,7 

1988-9 mo. to Sept. 30] 2,005,400,000 1,109 8997008 | 
1989-qtr. to Sept. 30 593,500,000 61.800 oo, 
1988-qtr. to Sept. 30 568,000,000 |  69’a99'900 


C-COR Electronics 
1989-qtr. to Sept. 29 
1988-qtr. to Sept. 30 


13,227,000 


Re} 
12,219,000 13,000 


1,066,009 


Commt ron 
1989-year to Aug. 31 
1988-year to Aug. 31 
1989-qtr. to Aug. 31 
1988-qtr. to Aug. 31 


549,974,000 
475,076,000 
128,394,000 
121,721,000 


Gannett 
1989-39 wk. 
1988-39 wk. 
1989-13 wk. 
1988-13 wk. 


2,549,615,000 
2,409,202 ,000 
827 ,882 ,000 
804,314,000 


to Sept. 
to Sept. 
to Sept. 
to Sept. 


General Electric 


1989-9 mo. to Sept. 30} 38,400,000,000 | 2,766,000,000 
1988-9 mo. to Sept. 30} 34,600,000,000 | 2,375,000.000 
1989-qtr. to Sept. 30 | 13,000,000,000 945 ,000 , 000 
1988-qtr. to Sept. 30 | 12,200,000,000 815,000,000 
Motorola 
1989-9 mo. to Sept. 30] 6,968,000,000 366,000 000 
1988-9 mo. to Oct. 1 6,057,000 ,000 321,000,000 
1989-qtr. to Sept. 30 2,408,000 ,000 89,000 ,000 
1988-qtr. to Oct. 1 2,007,000 ,000 87,000,000 
Orion Pictures 
1989-6 mo. to Aug. 31 244,291,000 6,695,000 
1988-6 mo. to Aug. 31 215,122,000 5,080,000 
1989-qtr. to Aug. 31 1*5,450,000 2,669,000 
1988-qtr. to Aug. 31 103,874,000 2,563,000 
Raytheon 
1989-9 mo. to Oct. 1 391,900,000 
1988-9 mo. to Oct. 2 362,300,000 
1989-qtr. to Oct. 1 137 ,400 ,000 
1988-qtr. to Oct. 2 126, 700,000 


Westinghouse Electric _ 
1989-9 mo. to Sept. 30 
1988-9 mo. to Sept. 30]. 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


9, 192,700,000 
-8,851,300,000 
3, 127,800,000 
3,057,000, 000 219,300,000 
Notes: *Includes special credit. PAdjusted. ‘Restated. 


SS 


Semiconductor business resumed slowdown in Sept-, 
after rising slightly in Aug., Semiconductor Industry Ass" 
(SIA) said. Trade group's preliminary book-to-bill ratio 0 
Sept. was 0.90% ($90 in new orders for every $100 of 
products shipped), down from 0.94% in Aug., 0.92% in July 
oa ne : 4 pais 1988. Sept. shipments totaled — 
Avacngeleae rom Aug. and 13.2% from Sept. | 


thly bookings for 3-month period ended Sep 


were $1.15 billion, down 0.2% from 3 months to end of Avs 


and off 1.4% from same year-earlier period. 


; World Semiconductor Trade Statisties Organizatio 
revised its 1989 estimate for worldwide semiconductor 


demand downward by 5%, now predicting $49 billion, 9% 


increase compared with 1988 s. Revision 


attributed t : ‘ase a 
ed to sluggish demand for dynamic random access 


memory (DRAM) chips. 
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e authoritative Service for Broadcasti 
Hes Allied Fields. ng, 


ocToBER 23, 1989 


Broadcast - Cable 


gROADCASTERS RECOVER QUICKLY fro 
earthquake. Almost all have power outer tat ea 

ts extensive news coverage. Most San Francisco stati 

in good shape. Cable suffers little damage. (P. 1) ations 


sYNDEX DELAY REJECTED by Appeals Court isi 
read as strong indication court will uphold FCC rules No 
flurry of orders for syndex-related equipment with time 
running out on Jan. 1 start. (P. 3) 


TCI-SHOWTIME UPSETS CONGRESS: TCI buys 50% of 
mmer, adding fuel to Hill discontent over cable 
concentration. TCI and Viacom say $225-million deal will 


promote competition. (P. 5) 


ROGERS QUESTIONS FINSYN TALKS: Foreign studio 
ownership could lead to less-than-best result for U.S., NBC 
official says. Marshall continues to back negotiating 


process. (P. 6) 


ENATE FAST TRACK: NCTA says cable 


KIDVID ON S 
t-carry hearing seen key. (P. 7) 


won't oppose it. Mus 
RED: Worries more important 
Pace growing, but numbers still 
ved service, raise cost of 


CABLE OVERBUILDS FEA 
than reality, speakers say- 
small. Concerns spur impro 
financing. (P. 8) 

WARNER BOOSTS FINANCIALS: Profits from Warner 
Cable sale huge lift to Chris-Craft and United TV. (P. 9) 


ith 


M 
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> > 0 ° > Ce 
of camcorder shiptiente, @. 1) ——— 


SAP IS RISING, with first maj 
“ ajor use of MTS 2nd audi 
hte set by N.Y. PBS outlet, aiming at foll-time 
-related and nonrelated broadeasting on 13 FM.’ (P. 13) 


DEMAND FOR 2 CE SHOWS annually expressed by 68% of 
retailers and most exhibitors in survey. (P. 14) Seminar 
schedule announced for Las Vegas show. (P. 17) 


ADVANCED TV DOMINATES Japan Electronics Show, 
with HDTV widescreen receivers, Clearvision in spotlight, 
along with LCD TV, IC card photography. (P. 14) 


CHINA PLANS to boost exports of electronic goods 15% 
annually through expansion of China National Electronics 
Import & Export Corp. overseas. (P. 15) 


PIONEER BUYING DISCOVISION Assoc., which holds 


more than 1,000 patents on laserdisc and CD systems, for 


$200 million from MCA and IBM. (P. 16) 
NINTENDO SALES UP 43% in fiscal 1989, shortage of new 
handheld game seen. Wells-Gardner reports loss for ord 
quarter. Corning profit up. Commodore faces loss. (P. 16) 


NICS SALES rose 7% in first 3 quarters to 


U.S. ELECTRO 
ports. (P. 17) 


$193.3 billion at factory level, EIA re 


ing information, 


local stations resented mu: y tase oe 3 
side, networks and A0ns Pe nway in Oakland where most of dea urred. 
Ava to focus on collaps 5 Siete Es aiitaeadl and which was shown repeatedly on TV. But 

B oe Washington Post's Tom Shales had ambivalent report —— 


30 enerally failing : 
4 dge, section i hin 
f, Highwa leads to Bay Bri was widespread. , Lon fF : 
praise of their effort® web Aros’ coverage "was impressive, it was full of aR as ae ei 
vs that while aSP© ts of ne recause CBS had no reporters to back up Dan Rat er for wha we. 
6 » ome reports.” He w crit : : London praised networks for bringing 2 American tragedy live to 
was too long 4 time- 


OCTOBER 2, ay 
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ent can cost station as little as $5,000, 


a i At | 
d for SAP, although addition of SAP equipm ‘th about 5 million stereo VCRs, yj rng? 13 ror! 


to be equippe F in use in U.S., along wi ta 48 al et 
Se when fate ae te cee to a ccattering of MTS converters a oe. Prete 20% of wwe it 
of which have ; ted EIA estimate Y year. i ; 

homes now can receive stereo and SAP. Sussman quo €nd, vig ye ™ 


: many TV manufacturers believed SAP would become ‘, a ork 

When MTS bro adcastin a Sateen ‘opulatton in country. Several a yee develo rise y oth ao 
ace Say mod fic low and middle parts of their lines in 1984 to bys - 0 : at audience, 4 gubl 

aed (honstereo) ved low-end bilingual 19" -- way ahead of any bilingual bronGosers = that bombeq - 

and ey yey ee Among stations that have used SAP heavily are KTLA L.A., pioneer in bilingya) | pat 


news: WTIC-TV Hartford, which tested many types of SAP programming; 


books: KATV Little Rock, which at one time broadcast news on its SAP channel for pickup by local radig : comple 
stations. . pe © 
pot 
: Majority of retailers and exhibitors pref | use 
FINDS DEMAND FOR 2 CES TRADE SHOWS A YEAR: Majority of retal’ers ae ox tors prefer wo 
penal of 2 Consumer Electronics Shows annually, according to preliminary results of 18-month ee | 
"benchmark" survey summarized last week by EIA CES Vp Dennis Corcoran. a sf i 
with © 


i ' indi ave definitive answer to 
Although he said results haven't been analyzed fully, he indicated survey 
perennial complaint that 2 shows are one too many. Biggest surprise, said Corcoran, was that 68% of 


retailers saw "definite need for 2 shows.” Exhibitors generally also favored 2 shows —— particularly largest — 


ere 
and smallest exhibitors, while middle-sized ones tended to prefer one. ail 
Survey indicated that, given choice, retailers preferred Chicago summer show, while exhibitors liked Pout 
winter show and Las Vegas better. Asked about other possible sites, some retailers preferred Atlanta for to pro} 
summer show, exhibitors suggesting winter show in Anaheim. However, Corcoran pointed out that neither 
city currently has facilities to accommodate CES. S 
Surprising "percentage of exhibitors in the 30s" proposed opening show to public -- enough for discussion same 
of idea with CES Advisory Committee and Exec. Committee. "The consensus was that it was not a good idea 
without much more serious thought," Corcoran said. "There would have to be a substantial change in the way 
the show does business." He said exhaustive analysis of survey probably will result in changes. CHINA 
electri 
Once again at winter show in Las Vegas, major software producers will be sparsely represented among — 
exhibitors. However, Coreoran said he met recently with major movie studio officials in L.A. and "we are pooh 
talking to them about the summer CES, trying to figure out how we can best help them market their Cc 
product.” Main problem, he said, is that hardware retailers who attend CES aren't customers of movie (CEI) 
companies, which deal with rackjobbers. Noting that movie majors traditionally send representatives to export 
show (though not as exhibitors), he said: "We're trying to determine how we ean fit them in.” be he: 
expor 
_Upcoming Las Vegas show opening Jan. 6 is sellout, with requests for 855,000 sq. ft. vs. 729,000 — 
available —- plus 30,000 more at new home theater exhibits at Mirage hotel -- Corcoran said. Biggest 
exhibitor once again: Nintendo, "which wanted 60,000 sg. ft., but we could only assign 30,000." Booming : 
videogame company will increase floor space by making its exhibit largely double-decker. (For seminar a 
keynoters and other CES highlights, see separate report in this issue.) Euro) 
will | 
ATV DOMINATES JAPAN ELECTRONICS SHOW: Adv i 
: : anced i again 
agente wher Electronics Show that opened last week 1h Geos Wid oeoer oe aes sid = 
a, cate wi then ites eae V satellite decoders and MUSE/NTSC downconverters were featured inve 
roneldcs suk Bisit tetececs nih ed) still phenomenal. Closer to present was whole generation of EDTV 
Oct 16 p15). arvision system now being transmitted by Japanese TV stations (TVD = 
Sets 


LCD projection systems, perso 


nal video and electronic still 


ra? ot . 
Of F ormall introduced in time fop ah 
tL . j OW 
eng vc 34 Sele apres at last June'y co: Produc 
oe ighe’ Sag LCD isl Pero ume Mode TV DIGEST—15 
. fing \ , Wi ive matrix pane of 210,000 - Projector (35 tronics S D Video proj ; 
eqist Wf sell phic lens for widescreen picture fa VS: Sh 50 lines hori, o™ (CES) (Typ yor Wointly developed b 
i wc and Epson under respective | br from camp. S 89,505), poet 440 Meson 12 pll). With > 
.q bor ting production of its LCD projecti names at © equi ene accommodate and using 2 
l dov ton system to gibout $6,850 eawith special lens. oe 
j A ’ ; : ns. It will be of 
ig panasome showed latest version of its B monthly; it sells Meanwhile, Sharp sek — ‘d 
) yotsushita technology exhibit last spring (Tye Matrix flat tube at $5,000 in’U.s, = 
t ° i ; lube in @ 
Fee ee with wea eee has been re P10) and "igs: 14” sizes, demonstrated fi 
pe ev Put at 103,400 pixels less than 9" __ nee 6" called almost ee 
dable CD syst : Mpany said final versi 
fer 3. secrouldn’t be produced until eos e2t4 by Fulitsu General, wn a. 
Sewn CD-R system, and official said it coula far was Settled, ‘Taiyo Yasue as designed for consumes 
course there are no plans to do so. Panasonic ee Produced to sel] a Be es displayed its previously 


weig' 
with color camera, S-VHS-C deck, LCD monitor (TVD 3 


t In major surprise, Toshiba and Fuji announced market 
eting of 
: un 


ing around 2 lb. JVC de ic offered 
hing monstrated working model of ee of smallest, lightest S-VHS-C camcorder 
pl 


once i ; 
une 5 pll), Pt C miniature video component system 


Some samples of HDTV equipment prices, wh i 
ha 50)" j $ quipment prices, where given: Toshiba 36" widescreen col i . 
ion Toshiba 50" rear projector, $70,000; Sony 55" rear projector, $45,000; Sony videodisc © player, $23,000 m. a 


CHINA PLANS EXPORT HIKE: China's major exporter of 
electronic products is "poised for an ambitious expansion 
program, aimed at increasing its exports by an annual 15%" 
over next several years, China Daily reported. 


China National Electronics Import and Export Corp. 
(CEIEC), Beijing, will launch nationwide conglomerate for 
exports and exploration of new overseas markets. Group, to 
be head by CEIEC Pres. Ouyang Zhongmou, will consist of 
export enterprises from "economically more advanced areas 
of eastern, southern and southwestern China," report said. 


CEIEC, which has set up representative offices in 
Bangkok, Frankfurt, Hong Kong and N.Y. to promote foreign 
trade, will try to boost shipments to Eastern and Western 
Europe, N. America, USSR. TV sets and audio equipmen 
will be key export items, Ouyang said. 


Meanwhile, He Guangyuan, deputy Minister be 
Machinery and Electronics Industry, said China needs nt 
improve efficiency in electronics alegre low level of 
Mvestments, confused management and gene e said. China 


. h : 
technology have hampered growth for YOu" | oF producing 


113 color TV set production lines, fewer than 10¥, 


16 million sets annually, but most make 
Sets yearly, he said. 
inal 
; nee its OER 
HK Amstrad is closing audio operation i tal iV and 
* alize in vil eo, x m 


ness in U.K. -- to speci in r 
Satellite TV receivers. Company 'S pee June 30 3 4 
teporting sharp dip in profits for year ene vast year's $259. 
to equivalent of about $121.3 million from! ogg million. 

on on virtually unchanged revenues of vs 


Mitsubishi demonstrated 35" direct-view and 60" rear-projection sets, unpriced 


Warner filed $1 billion suit against Sony last week to 
stop it from hiring producers Peter Guber and Jon Peters to 
run Columbia in wake of Sony's purchase of studio. Warner 
says Sony's hiring of producers would violate Warner's 
5-year exclusive production pact with Guber-Peters and 
seeks injunction to block move. Sony previously had said it 
was satisfied it didn't need to modify Guber-Peters 
contracts to complete acquisition, given producers’ verbal 

ment with Warner that they could be released from 
exclusivity if necessary. Sony and Guber-Peters filed 


countersuit against Warner. 


Caption decoder chip will be developed and produced 
by ITT under $1 million contract with National Captioning 
Institute. Single LSI will make it possible for manufacturers 
of TVs, VCRs and cable converters to offer built-in caption 
of ving at reasonable price by mid-1990s, NCI Pres. John 
Ball said. NCI is seeking funding support for chip 
development from TV makers, networks, foundations. 


: Hi ; multimillion-dollar ad 
Ads & Promotions: Hitachi mul a 
jen on network TV and magazines features 0" ie 


THIS WEEK'S YEN RATE 


been converted to dollars in this 


Yen values have en GL, except where not ok. 


week's issue at 142 ye 
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ioneer is increasing stake as 
and establishing major pos in 
i i i DiscoVision 
__ with purchase of optical dise pioneer 
ies ae on IBM and MCA for $200 He erat, ea 
lopers of optical videodisc, now 1S w a 
et organization that claims some 1,000 patents in 


optical recording and playback technology: 


i i ideodiscs 

VA receives royalties of 12¢ per side on video r 
plus a ate on players. For CDs, it gets 3¢ per dian and 
1.5% of player factory price. Last year, DVA se as 
agreement giving Philips worldwide license under i ead 
present and future patents (TVD March 14/88 p13). At tha ; 
time, DVA Pres. James Fiedler said that meant producers 0 
optical hardware and software -~ including CD, CD-Video 
and CD-I -- would require DVA license as well as one from 
Philips-Sony joint licensing office that has been 
administering CD patents. 


Pioneer, world's largest manufacturer of videodises and 
players, announced that U.S. subsidiaries Pioneer Electronics 
Capital and Pioneer Electronics (USA) will acquire DVA on 
approvals by U.S. and Japanese govts. In Japan, Pioneer said 
purchase would let it "take advantage of anticipated growth 
in the use of audio and video dises, not only in home 
entertainment but also in the areas of data storage and 
retrieval." Fiedler told us companies hope to conclude 
purchase by end of Oct. 


PIONEER BUYING DVA: P 
leader in videodise field -- 


Pioneer said it had "no intention whatsoever of changing 
the management of DVA [and will] leave the management 
totally as it is and will never make any interference into or 
control over the activities of DVA." Asked whether he 
would continue as DVA pres., Fiedler told us decision "has 
not been reached yet." 


DVA was founded as subsidiary of MCA, which 
developed optical dise system in early 1970s, at same time 
Philips came up with remarkably similar system. In 1974, 
DVA and Philips established joint patent office to license 
players. IBM bought 50% of DVA in 1979 in unsuccessful 
attempt to salvage DVA's U.S. videodisc manufacturing 
operation in Carson, Cal., which was sold to Pioneer in 1982 
and recently has been expanded. At same time, DVA sold its 
00% interest in Japanese software firm Universal Pioneer to 
Pioneer. 

——+—_- 


Philips Taiwan's sales have tripled to $1.1 billion in 
last 5 years, best performance of any foreign-funded 
conglomerate on island, govt.'s Free China Journal 
reported. Company's first major plant was established in 
1970 to make monochrome picture tubes, now ranks as one 
of world's largest tube manufacturers. Another of Philips’ 5 
Taiwan plants makes more than 2 million color TVs annually, 
article said. _Philips, in partnership with Taiwan govt., is 
developing digital TV and high-resolution monitor tubes 
there, and is major shareholder in Taiwan Semiconductor 
Mfg. Co., maker of submicron wafers for ICs. With 
increasing per capita income in Taiwan, Philips sells 
appliances and TVs on local market. Y.C. Lo, who started 
with company 20 years ago as junior engineer, last year 
became first Chinese pres. of Philips Taiwan. 


Canon adds 8mm camcorder -- its 8th this year —- 
with simplified point-and-shoot operation, 6x rh 7 lux 
sensitivity, rotating viewfinder, fade, title and date 
generator, at $1,199. 


Goldstar digital effects VCR with picture in picture 
is advertised in catalog of liquidator C.O.M.B. at $299. 


- 


OCTOBER 
NINTENDO SALES UP 43%: Nintendo's sales ¢ 2 ty 
1989 to Aug. 31 passed $2 billion, increase of on Fisea) 
income rose 14% (see financial table). Com ’o, fang a 
much of growth to continued expansion of hom rej 
market in U.S., which it dominates. It said ~ 
Game Boy system contributed substantially tg 


Japan and strong early orders in U.S. indicate Bang ; 

among top-selling Christmas toys here, with m Will. ® ap ate 

outstripping deliveries for first few months, pAge ‘ed 
ve 


- Wells-Gardner reported loss for 3rd quarter 
months to Sept. 30, with sales down 39% from In”? 
3rd quarter and 2% for 3 quarters. Company said Year jp 


factors in decline were shipment delay on major 4. al 
contract and "pricing pressures from foreign pb dispia, setige D0 
negatively impacting our video monitor sales,” Petitors Mer: arth 
U.S. dollar and foreign competitors’ increased mari of , 1 
in low-end monitors through price competition resulted information 
36% decline in this segment. Company said it recently in » 
contracted with alternative component sources in moya Mel¥ 
regain position in low-end market. "We are also hopef to store ~oat 
statement said, "that picture tube prices have toppeq a stephan” bs 
a result of reduced demand from China, which has bans | Home © m 
tube imports." Pres. Frank Myers expressed resolve to Hodge 
establish company as "supplier of video monitors beyond th. Entert 
game industry," noting its development of isti are we 
high-resolution monitors for video graphics. He called poten il. f 
company's financial health "excellent." 7] - 
Corning reported 3rd-quarter net income gain of 20% peoiets E 
after excluding one-time after-tax gains of $59.9 million; -_ . 
sales for quarter were up 14%. Income from equity om ws 


companies was basically same as year earlier due principally 
to "slow recovery" at Korea's Samsung-Corning following 
strike at "major customer” and disruption of shipments to 


China. Among nonoperating income items was $4.2 million Corre 
pretax ($2.6 million after-tax) gain on sale of 3.2% interest Best Buy 
in Corning Asahi Video products to Asahi Glass in first . 
quarter. ApS Spe 
Commodore said it will pepert lees f first quarter to fro re 
or m 
Sept. 30 because of weak market for home computers in $20,000 a 
some countries. ; more, Nie 
—— Lindstrom 
Mergers & Acquisitions: K mart has agreed to ipeamaals 
tions: | 
purchase all outstanding shares of PACE Membership with 18-3 
Warehouse, 41-store operation based in Aurora, Colo., for 4 yes 


products, 


Phili 
am Halo Chmn. Cor van der Klugt attacked U.S. last 


International Affairs ; 
tali airs in London, he urged Europe not te 
Exp ate by keeping U.S. SR ya of its similar Joint 


Sharp is marketi | See ee 
Sa aya case ae 
= am 
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4, ‘ey of gumer Electronics Personals 
‘q i i 
tsuru (Mits) Ohki, deputy managing di 
lites conmunications in U.K. and boetinie’ Seve oe Sige: 
; unications mer., t vee 
ney te comm gr., 0 return to Tokyo wh 
: alg Pe secy: to Sony Chmn. Akio Morita... Joseph ig 
nt vi ziott©, ex-New World Entertainment and RCA 
point vp, American Electronics & Entertainment 

A water, N.J., responsible for new MGM Lion blank 

i tte line... Anna Kimlin, ex-Adler-Royal 
: } ‘ness Machines, joins Panasonic as national facsimile 

voduct mgr... Colin Stewart, ex-EMI America Records 
a in Pp ed vp-Western Div., New England Digital... John ; 


tertag appointed Ampex industrial tape product 
ames Madson hs ay to vp-asst. gen. tri a 
ips-Dodge, to become gen. mgr. on retirement 
rie. Arthur Himebaugh Feb. 1... Philip Vertin, he 
shar, a Toshiba America Information Systems, joins Samsune 
itformations Systems as senior vp, sales and mktg. J 


Melvin Wilmore, ex-Alberts Hosiery and Zale 
store Div., named Live Specialty Retail Group weey ity 
stephanie Long, ex-Buena Vista Home Video, joins Media as 
ome Entertainment as vp-PR, replacing Barbara 
Hodgson, resigned... Norman Solomon, ex-Pickwick 
Entertainment and J2 Communications, joins D.H. Blair as 
senior corporate finance vp, working with current and 

tential clients in entertainment industry... Nolan 

gushnell, founder of Aaps Corp., Atari and Axlon, to make 
Oct. 31 luncheon speech at Intertainment '89 convention at 
Marriott Marquis, N.Y.C... David Evans resigns as Qintex 
Entertainment pres.-CEO and dir., will remain as consultant 
until suecessor is named; Roger Kimmel departs from 
board... Vans Stevenson, ex-Blockbuster Entertainment 
and Erol's, reportedly will join MPAA next month in 


% _—" post. 


Correction: Richard Schulze remains pres.-CEO of 
Best Buy, as he has been for 26 years; we regret the error. 


—y—_ 


VCR penetration, which rose 10% to 65.8% in July 

from year earlier, is at 88% in households with more than 

n $20,000 annual income, nearly 100% in those with $50,000 or 
more, Nielsen Media Research Vp-Product Mgr. Paul 
Lindstrom told Kagan seminar in N.Y. last, ae There's 
not room for growth except among lower-incom , 
households," Eeaee Other demographics also re en 

with 18-34 age group declining 24% in VCR pipers rion 

last 4 years, while 35-49 rose 17% and 50-plus 20%. 

after the youth market won't work," Lindstrom es eee 

Cassette rental volume rose only 15% in oe ts ae oe 

from first quarter 1987, he said, far behind 40% gr 

of VCR households. Average num eae 

monthly fell this year to 2.24 in 2nd qu ter td, 15.6% of 

comparable 1987 period, he said. On other ao dar in 1987 

VCR owners bought tape in 4th quarter, UP 

and 6.2% in 1988. 


Be eae 


< Pe ek of 
Sales to dealers rea declines ke Sept. best month 
Oct. after one-week rise ! rojection TV and 

ever for sales of cere ba? a (IVD Oct 16 p9)- 


i 7th 
camcorders, along with to and VCR decks were 
Declines for color TV, camewr, decline in 8 weeks (see State 


in 9 weeks; projection 
of the Industry). 


gf 


nt in Seoul to hold 
q jgned agreem® derstanding’ 
© cin and EIA Kore? Ser ance mutua’ ir ations in the 
joint meetings anna y ystries and trade 
_ between electron! 
2 countries. 


Electronics Show Jan. 6 j 


ontgo 
Wells’ Gaw Ward Pre 


abs. Post-Newsweek Stations 
ll keynote video overview 


Home office overview Jan. 8 will feature panel 
pee hile home automation i 
‘ y i. rp ilghlighted by Sundel Research Vp futy pay 
dab : a will discuss interactive T V, adult video 
‘ ey am S, home theater, warranties, mobile electronic 
ellular radio, custom audio. ; rane 


Two HDTV sessions will cover i ustry activi 
er ind activit 
He: gee ey wide _ congressional activity, | as IA 
- Counsel Gary Shapiro. Othe i ill discuss 
EIA Multiport and CEBus ass inde: Sap pion oat 


Behind scenes, there has been minor flap over o 
publisher's claims that EIA asked it to publigh show daily 
because others weren't "credible." After considerable 
negotiation last week, CES Vp Dennis Corcoran and 
Publisher Marcia Grand of Twice Publishing said claims 
arose from "misunderstanding," without further elaboration. 
Presumably, prospective daily will drop use of CES logo and 
slogan "The Show Daily of WCES.” 


ELECTRONICS SALES UP 7%: U.S. factory sales of 
electronic products totaled $193.3 billion in first 3 quarters 
of 1989, increase of 7% over nearly $181 billion last year, 
EIA said. Miscellaneous "other" category — including 
electronic portion of automotive, aerospace and integrated 
software products -- paced growth with almost 20% 
increase. Components showed 2nd gain — 6.1%. EIA 
estimated defense electronics at 21% of total, about $40 


billion. 


Consumer electronics gained 4.6% to $23.7 billion. 
Unlike other categories, consumer includes imports, which 
are excluded from totals in table below. Totals have been 
adjusted to eliminate overlap and are based on current value 
of dollar. Consumer category includes telephones and home 
computers, in addition to traditional products. 


U.S. FACTORY ELECTRONICS SALES, FIRST 9 MONTHS 
(in millions of dollars) 


Sector 1989 1988 % Change 
Communications....++++ $49,542 $47,814 + 3.6 
ComponentS...-++++-+s*s 39,026 36,797 + 6.1 
Computers & Industrial - 61,922 59,986 + 3.2 
Consumer Electronics... 23-t353 22,698 + 4.6 
Other related..---++-- 39,140 32,650 +19.9 

TOTAL . «- -«99 22™ SF = $193,281 $180,733 7.0 

——_i_ 
DAT legislation draft that would mandate serial copy 
management system (SCMS) in digital audio tape 


‘ved on Capitol Hill last week, EIA Vp-Gen. 
re ee said. He offered no guess as to when bill, 
which awaits official congressional sponsor, would make it to 
hopper or to committee for hearings. But Shapiro repeated 
expectation that it would draw widespread support from 
members who in past have taken opposing stances on home 


taping and related issues, 


18—TV DIGEST 


Financ 


latest reports as obtained during 
ase at press bme. Amounts expressed dollars. Parentheses denote loss. 


1,992,000,000 


AT&T 
1,673,000,000 


1989-9 mo. to Sept. 30 


26,811,000, 000 
26,003,000 ,000 


1988-9 mo. to Sept. 30 00 ,000 699,000,000 
1gag-qtr. to Sept. 30 | :809-09'000 | 587,000,000 


1988-qtr. to Sept. 30 


225,464,000 (697,000) 
228,942,000 864,000 
118,304,000 550,000 
117,162,000 1,098,000 


192,901,000 467,599,000 
179,243,000 10,343,000 
62,974,000 462,877,000 
58,656,000 1,141,000 


Corning 


1 k. to Oct. 8 | 1,828,300,000 187, 700,000 
1 3e a0 wk. te Oct. 9 | 1.578,500,000 | 159,100,000 
1989-16 wk. to Oct. 8 715,000,000 76,500,000 
1988-16 wk. to Oct. 9 625,000,000 123,900,000 


GTE 

1989-9 mo. to Sept. 30 
1988-9 mo. to Sept. 30 
1989~qtr. to Sept. 30 
1988-qtr. to Sept. 30 


1,025,556 ,000 

898 , 432,000 
367,557,000 
312,713,000 


12, 799,630,000 
12, 150,694,000 
4,353 536,000 
4,000 ,562 ,000 


Koss 
1989-qtr. to Sept. 30 
1968-qtr. to Sept. 30 


8,739,035 
7,550,312 


705,621 
662,978 


MCA 


1989-9 mo. to Sept. 30) 2,515,082,000 120,137,000 
1988-9 mo. to Sept. 30] 2,061,561,000 89,202,000 
1989-qtr. to Sept. 30 918,371,000 50,824,000 


1988~qtr. to Sept. 30 806,727,000 54,260,000 


Meredith 


1989-qtr. to Sept. 30 195,721,000 9,317,000 
196B-qtr. to Sept. 30 190,505,000 10,659,000 
3m Co. 
1989-9 mo. to Oct. 1 9,036,000 ,000 952,000,000 
1988-9 mo. to Oct. 2 8,571,000,000 882,000 ,000 
1989-qtr. to Oct. 1 2,994,000 ,000 307,000,000 
1988-qtr. to Oct. 2 2, 862,000,000 296,000,000 
Multimedia 
1989-9 mo. to Sept. 30 340,177,000 23,121,000 
322,218,000 13,784,000 
112,860 ,000 7,694,000 
1988-qtr. to Sept. 30 107,952,000 4,455,000 


New York Times 
. to Sept. 30 


285,607 ,000 
117,238,000 
210,779,000 
26,682,000 


1,298,715,000 
1,250,022,000 

415,340,000 
390 ,477 ,000 


Nintendo* 
1989-year to Aug. 31 
1988-year to Aug. 31 


291,200,000 ,000 
203,301,000 ,000 


34,271,000 ,000 
30, 109,000,000 


Park Communications 


1989-9 mo. to Sept. 30 119,056,000 12,535,000 
1988-9 mo. to Sept. 30 117,377,000 12,703,000 
1989-qtr. to Sept. 30 39,260,000 3,861,000 
1988-qtr. to Sept. 30 39,112,000 3,947,000 


Pulitzer Publishing 


1989-9 mo. to Sept. 30 292,025,000 13,181,000 
1988-9 mo. to Sept. 30 284,991,000 11,991,000 
1989-qtr. to Sept. 30 94,610,000 3,214,000 
1988-qtr. to Sept. 30 94,408,000 3,132,000 


Scripps Howard Bcstg. 
1989-9 mo. to Sept. 30 


217,026,000 12,050,000 


1988-9 mo. to Sept. 30] 195,171,000 8,295,000 
1989-qtr. to Sept. 30 69,923,000 2,869,000 
1988-qtr. to Sept. 30 64,915,000 2,450,000 


Tribune Co. 

1989-39 wk. to Sept. 24 1,786,747,000 174,821 9 
1988-39 wk. to Sept. 24 1,710,121,000 147) 463° poe 
1989-13 wk. to Sept. 24 590,678,000 #000 
1988-13 wk. to Sept. 2 575,124,000 


TRW 


1989-9 mo. to Sept. 30] 5,421,000,000 199 

1988-9 mo. to Sept. 30] 5,270,000,000 208,000 508 
1989-qtr. to Sept. 30 | 1,792,000,000 60,000 o00 
1988-qtr. to Sept. 30 1,654,000 ,000 6800099 


Viacom 
1989-9 mo. to Sept. 30 
1988-9 mo. to Sept. 30 
1989-qtr. to Sept. 30 

1988-qtr. to Sept. 30 


1,050,567 ,000 
903,134,000 
345,528,000 
311,561,000 


Wells-Gardner 


1989-9 mo. to Sept. 30 25,324,000 

1988-9 mo. to Sept. 30 25,796,000 : 
1989-qtr. to Sept. 30 5,940,000 (881-000) 
1988-qtr. to Sept. 30 9,748,000 392/009 


Restated. “Includes special credit. 


; “Adjusted & 
4Includes special items. 


Notes: 
“In Japanese yen, 


restated. 
FAdjusted. 


oS"? ___000_0™°>— MU 


COLOR PRICES CONTINUE CLIMB: Average color set 
sold for 15% more last July than in July 1988, according to 
ELCAP survey by Elrick & Lavidge. Average price in July 
1989 was $375.51, up from $326.77 in July 1988 in stores 
participating in survey -- mostly mass market retailers. 
This was more than double 7% increase reported in June 
ELCAP survey (TVD Oct 2 p13). 


Average VCR price rose only 2.8% to $298.37 from 
$296.70. In camcorders, VHS-C accounted for only 1% of 
mix for 2nd straight month, 8mm rising to new high of 26.8% 
and full-size VHS remaining steady at 69.6%. Just one year 
earlier, VHS-C was 8.7%, 8mm 10.7%, full-size 80.5%. 


In color TV last July, 19.5% of sales were at $500 or 
more (vs. 10.7% year earlier); 7.1% were $400-$499 (vs. 
8.8%), 60.3% at $200-$399 (58.4%), 13.1% at less than $200 
(vs, 22.1%). In July 1989, 31.7% of color sets sold had MTS 
stereo, compared with only 17.5% in July 1988. Both stereo 
and mono sets were up in price -- average stereo set sold for 
$593.97 (up from $590.73), average mono for $269.11 (up 
from $244.80). Some 87.1% of July 1989 sales had remote 
control, up from 84.1% year earlier. 

————— 


CopyCam, introduced i > 
$60 "audio-video pak he: som eee 
camcorder sound, adapts mono sound to 2 channels for stere 
VCRs and sharpens picture details, manufacturer said. 
Videolink has purchased "Detailer" trademark from Vidieraft 
Corp., Portland, Ore., and will use it on upcoming 
—— one of Vidicraft's founders, has been 

y Videoli ign vi i i 
products, his first Dey Coyeesee eae 


“Everyday low price" formula apparently has been "® 
bust” for Sears, which is "quietly edging pee tonsa its 
previous reliance on frequent sales,” Advertising Age 
: era noting that sales in Sept. were almost flat for “ 
scent roth, showing Merchandise Group up 0.4% from 
1.8% Mg ct 83 billion, while same-store sales were dow! 


ars is now seeking solution somewhere betwee? “ ‘ 


old wee al 
formulaaene dane and the everyday low-price 


ee eee ee 


uthoritative Service for Broadcasting, C 
id Allied Fields. +P ta 
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ss SUMMARY- INDEX 


groadcast - Cable 


ysT-CARRY DEAL OFFERED: Inouye suggest 
M e channel positioning. Cable and broa ree : FCC 
industry optimistic, but INTV wants gu beck that canis 


opposes: 

FCC OPENS INDECENCY INQUIRY: Commission cites 8 
ions for violations, issues notice of inquiry on 24-hour 
. 87 complaints dismissed. Broadcasters united in 


S opposition. (P. 3) 


RADIO BILL MEETS SKEPTICISM: Markey says 
broadcasters haven't shown enough support for radio 
licensing reform. (P. 5) 


PHILIPS ENDORSES EDTV: Two-step approach, with 
, enhanced-definition (EDTY) first, followed by HDTV, backed 
! by Philips. Firm previously sought direct move to 
compatible HDTV. (P. 5) 


TIME-WARNER DEAL CUTS PROFITS of both. 
Broadcasting leads Cap/ABC growth. Washington Post, ATC 
up. Times Mirror, Jones down. (P. 6) 


f 
3.8% 
oe 


BELO SAYS ITS NOT GUILTY of using WF AA-TV to 
acquire UPS features for Dallas morning News. Bryant asks 
for full FCC airing of Dallas Times Herald charges against 


Belo. (P. 7) 


INTV PRODS FCC ON CABLE, seeks oversi 
program activities. (P. 8) 


ght of cable 


INOUYE OFFERS CHANNEL POSITIONI 
mpromise being cons 


up on FCC doorstep under co 
Inouye (D-Hawaii) as 


ft Congress recesses later this year. 
: pursue legislation to codify an industry-accepte 


broadcasters’ existing cable channel positions w 
solution. 


Consumer Electronics 


NG SOLUTION: Dis ute on 
idered by Senate Co 


must-carry agreement 
_ 25 Subcommittee hearing on must-earry that 


d must ; 
hile FCC conducts proceeding to so 


hildren's TV bill ¢ 


p tf 


GES B 
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Consumer Electronics 


AeA TAPING STUDY finds no clearcut danger to 
nae my industry, sees harm to public if taping is banned 
ut calls problem political, not technical. (P. 10) y 


RCA/GE CONSUMER ELECTRONICS loss put at $45 
million in parent TCE's annual report. American sales 
higher than European for worldwide manufacturer. (P. 11) 


ZENITH REPORTS $9.1 million 3rd—quarter loss from 
continuing operations, including consumer electronics. 
Computer operation, being sold, also in red. (P. 12) 


MITSUBISHI 70" TV stalled by patent problem, presumably 
involving projection tube coatings developed by both 
Mitsubishi and Philips. (P. 12) 


PHILIPS PROFIT UP 41% in 3rd quarter on 7% higher 
sales. Tandy net down 3.3% in first quarter, sales up 5%. 
Sears cites soft appliance sales. (P. 13) 


AIWA ADDS VHS RECORDERS in U.S, but postpones TV 
entry because of chaotic marketing situation. (P. 13) 


DARPA HDTV AWARDS for processors dominated by 
Sarnoff Center. Philips says it's ready to make EDTV sets. 
Lawmakers urged to push govt. HDTV aid. (P. 14) 


SONY AND TOSHIBA emphasize high-end TVs in 
Christmas ad push. Toshiba will eoncentrate efforts on 


Supertube for 10 months. (P. 15) 


cable channel positionin would end 
mmunications Subcommittee Chmn. 

for final Senate consideration before 

he would 


-carry rule with language temporarily grandfathering 
rt out more permanent 


S-707) already slated for final floor action, 


to c F ees 
Resulting package would be adder viating constitutional concerns about legislated channel positioning 
Ben Idn't be contingent upon Congress's success in restoring fairness 


senator said. He saw compr 
rules. Senate action on mus 
doctrine as law. 


t-carry wou 


ing to 
es 
seat "if they cannot come to t 


'T am not £0 
which have been 
positioning. He $ 


9|* 


Copyright © 1989 by War 


," Inouye told reporters, ref 


wn must-carry SC 
erms, we Wl 


production in any form, without written p 


TP 


.7 


erring to broadcasting and cable industries, 


heme because of differences on channel 


1l come to terms" for them. "T will not wait 


ermission, is a violation of Federal statute (17 USC 101 et seq.) 


me) no. 44 


0 
8 | HIGH-END TV: As selj; 
0 NG : S sellin 
flat pst break Christmas home streteh on MOves ; 
S Lae emphasizing quality over quantit. TV ji ust into 
y's advertising pitch as high-end lin” On heele, this 
» | ROME Toshiba started their year-eng gor VD Sept 36 
W) soll sizing top of their lines virtually to aS both — P12), 
et hing oe *Clusion of 
\ oshiba's $4-million 5-week TV i 
al a starts tonight (Oct. 30), is geared etal drive 
vil tube” sets -~ 30" and 33". Toshiba'g rcv t0 its” 
m ‘SP geneads, N.Y., first in U.S. to make picture tube py 
€p in 98 p12), now is producing 10,000 yin Supersizes (Typ 
ro) rate in Jan. Toshiba America Senior Ve pn triple 
xbeck says 3,000 Supertube sets (g models ae 


h stec 
995-$2,999) have been sold so far -— " 
$1, 3o"'-&-up will be "the" whole focal ones Could get" __ 


From 150,000 sets in 30"-&-u 
rT - 5 “up catego l 
V Toshiba sees industry sales doubling to 300,600 th year, 


n, i 
‘000 in 1990, 800,000 in 1991, 1.2 millign in sts Y°8% to 
of million in 1993. Forecasts are quite simflan to thon 
. Thomson s Tube Div. last spring (TVD June 5 P9). Thi : 
ts Toshiba's Supertube sets are “hitting the right price points” 
: with high-end models featuring Carver sound. Six fables! 
a“ gre 32" and 2 are 30". Toshiba expects about 60% of sets 

be 32", favored for long run "because of the better az: 


distinction from 27-inch." As for 35", Steckbeck sai 
Mitsubishi "has done a good job with it, [and] well a 
too." 


Toshiba will sell 1.1 million color sets in U.S. this year 
Steckbeck said, up from only 500,000 two years ago. 
i Capacity next year will be 1.5 million. Except for 100,000 
leader models imported from Singapore, all sets are made at 
company's Lebanon, Tenn., plant. 


Sony also will be emphasizing 32" tube size -- Trinitron, 
that is -- in major ad and promotion campaign geared to 30 
TV and radio markets, plus upscale magazines. "We see that 
as a new screen size which doesn't take business away from 
other sizes," said Sony Consumer Display Pres. James | 
Palumbo. He said Sony has 25% share of entire 30-32 
category. Ad campaign will push both XBR sets and Hughes 
Aireraft-developed SRS sound system. 


"We want to build the XBR trademark into the premier 
high-end line," Palumbo said. He forecast 1989 industry 
color sales at 21.5-22 million units, with 2-3% increas, ©, 
990 to 29.1-29.2 million, "but Sony will be up 10 to a 
Next year's Sony line will be stronger in projection 
indicated. He said Sept. was company's best mor 
rejection, and good sales are continuing ne ae ny, he 
getter is the best month of the year for TV" at »° 


—_i- 
Bucs & Promotions: Vidikron 4 pee e 
ion TV) appoints Daniel S. Roher, ': rth 25¢ 
off orex has 3 holiday) promotions: (1) Coupons wo 
HS Orville Redenbacher popcorn products 
of HG videotape. (2) $2 consumer re hrough year-end. 
| 2811 90-min. and 100-min. 2-packS, Cr of HBS M 
r) | $8 discount on Compact Disc with pure dicated and 
a min. 4—pack... Fuji adds nationally sy2°? 
vides TV to ad schedule. New 30-Se®: ote ‘ 
H Otape featuring Claymation charact\’ nal co est Wl d 
Pep iney & Partners... Nintendo prone videogames an 
; Vide gcOla awards 4,000 Gameboy eg 
*8ame accessories through Dec: 3 


TV DiGest— 15 


nsum m al 

: d 51% oe quer electron: anufacturing ” 

Ww : r ‘ “CUPID 
hich involves of Sansui Onics in 5 tia oe 


'r ansui ni 
but not ¢ CWS release sai 
louri h." Said compan 
relationcshinn 2» during "drast; pany was able to im 
i nship" : tic change in the dollar/yen” 
Ww 


Sansui's Japan 
expanded to Feet oe and offshore factories will be 


: : rod . 
"will be integrated aa -. ccs mooie and manufacturing 
existing facilities in Taiwan peers coed aq 

; = an 4 " 

Manufacturing of Compact Disc ine 7s 
and general andi ise players, minicomponents 
factories betoreenves f 1990, w eae able lon 

EES 0 , with car audio manufacturi 
Pesan g in Japan. Marketing efforts will be "intensified on 
a worldwide basis,” Sansui said. Purchase will allow 
Japanese company to restructure and expand its activities in 
3 core business areas —- audio, image and information 
products, systems. Target market will continue to be 
upscale consumer, company said. Sansui said it has signed 
Kirschenbaum & Bond as ad agency to create brand image 
and awareness campaign. 


Sansui said it granted stock subscription rights to Polly 
Peck for 39,130,000 shares "that Sansui will create by way of 
an increase of capital" on Jan. 6, 1990. New shares 
represent 51% of expanded capital of Sansui. 


Polly Peck is huge conglomerate of more than 50 _ 
companies, including Del Monte fresh fruit operations it 
recently acquired for $875 million. It's major consumer 
electronics manufacturer for other firms, with extensive 
production facilities in Turkey and elsewhere, in 1987 
acquired Capetronic Group, major OEM manufacturer 
serving U.S. In 1988, 43% of total sales came from = 
electronic goods made by plants in China, Hong Kong, T aly, 
Malaysia, Taiwan, Turkey, U.K. As part of Vor g 
will enjoy significant cost benefits as 2 ve 

dardized parts and labor input," it said. 
stan coe 


been developed by 
First CD-ROM bps sacael -- displayed at last 


i ich says its 6 ) a 
Pia Oty Show -- provides Sree ae a 
bee bps of data in average of } begga 
ane pee: oduct introduction Pp 


i in Nov., with pr ; 
aes stars. April in Japan, May in Europe 
- illion 

i ve oven shipments rose 4.3% ” eae 

me, aA ans : -quartes $9 fnonths of 1989 were 
in Sept-» 87” ion, and through Hrs 
8 million, 

g.2 million. 3 

i .) electronic zoom 
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. Promote C isc-Interactive (CD 
Asi ompact Dise «no system 
author C agreed to market CD-! authoring Ss on 


€xclusj 
Toat lve b 


next Wane, training. CRC expects to se 
OUsag years to electronics firms, PU! 


ALES FLAT: Growth of audio re : 
eR ally flat in 1989's first 6 monthe coding saleg 
iss 3 period. Overall sales climbed 4.5% ; Pared with 
ge tame only 0.5%. ° Units ang 


pright spots in Recording Indust 


2 
%, he (RIAA) tally were cassette singles” Assn, of 


ymetiC@ * 4g 4% in dollars, and continu 
git and ts and 16.2% in dollars. But pent of CDs __ 
ee approached the catastrophic, dropping 61 Bat of Ch 
ie 5 ne period to 170,000 units from 440, in in 

jv." pollar decline was even more Significant one 1988 
ger 99 from $2.9 million in Jan.-June 1988. Fén 8.4% to 
rabity to win hearts Of consumers comes despite Ops: 

ins” -qs' strong promotional push for 3" CDs and fact ‘ 
‘ually all major hardware companies market Cp 1 that 
fuk van accommodate miniature dises without Players 


adapter, 

-p boom showed no signs of displacin is 
tes RIAA said latter "maintained thelr Mievaeinn t 
cefiguration of choice" in year's first 6 months, when = 
ogssette units comprised 96% of overall unit pie, virtual} 
changed from 57% share in 1988's first half. Where cp’ 
claws were felt sharply was 1n vinyl configurations which 4 
have declined consistently by double-digit rate each year 
since 1985. In LP/EP album sales clearly displaced by CD 
boom, declines were drastie ~— 59.7% in units, 61.6% in 
dollars. 


For first time, RIAA reported music videos as audio 
configuration. It estimated that 2.3 million units with value 
of $51.7 million were shipped in 1989 first half. Here's 
breakdown of RIAA's first-half 1989 numbers, including 
comparisons with sales in same Jan.-June 1988 period (units 
and dollars in millions): 


Jan.-June 1989 , Jan.-June 1988 % Change 

Units Value " Units Value Units Value 
Dise Singles...... 21.9 $65.9 36.5 $100.2 -39.7 -34.3 
LPS/EPS. 22.00 oe 17.5 116.3 43.5 302.7 -59.7 -61.6 
Compact Discs..... 96.9 1,172.7 70.5 1,009.3 +37.5 +16,2 
@ Singles........ 0.2 0.6 0.4 2.9 -61.6 pace 
Cassettes......... 211.3) 3356152 208.1 1,531.6 ene ae 
Cassette Singles.. 32.7 79.6 5.5 14.8 re 0.5 
ALS. ee 380.6  $2,976.8 364.4 $2,961. +4. : 

——_——- 


EIA vs. truckers: Proposal by trade group of trucking 
common carriers would require consumer electronic ; 
equipment to be packaged in "plain vanilla" cartons ee 
oily manufacturer's name and model number of phogie of 
iitent is to discourage theft by eliminating cesar Pe ee é 
Product on carton. Proposal was adopted by panel 0 
‘ational Classification Committee of National Motor , 
Freight Traffic Assn. and is scheduled to be taken uP» 
neeting of full NCC Noy. 7 in Washington at which ' 
ot bea will be present. Measure is opposed by E 
._ Ving potential "catastrophic" effect on industry airs 
Saentorying and merchandising practices, Gee GC and 

Dir, Suzanne Heaton said. If approved Me ctive 
allenged by EIA, measure would become eriLeratate 
15, EIA has option of appealing rule to den of pro 
ommerce Commission, which would place bur 


0 show necessity for rule. 
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CRC) jointly 


., Philips and Century Research Center ( -I) forma 


ng tools in Japan and other Asian ©° “ 
asis, providing installation, ae 500 systems 0 


blishers, 
» Video production companies. 
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Go-Viac od Interactive yo. adberg Pancate ee - 

M €0; rin Conti edia Technolo 7 onal Inc., 
orimot, P a ntinues on IMT board: si Spinoff from 
aymond Rochelle €rprises vp, Named to ic 

e Visional ee mal Sales mer, ne 

cn Keystone Cam ales Mgr... Anthony ced to TDK 


program mgr. of 


€ra Products and Leet 
€x-Po] Daanete i Ronald oe te 
> 
e mpex Recording M 
Tracy Vojta, ets nich Alpine asst. mktg meer 
eameo, Ug -pamichi, named national sales mer. 
other British ts tributor for Goodmans, Makdennt a, 


el Perrault resi 

- to become RCA/Col ia Pi 
Vp, based in Burbank Retin ne 
promoted to Imperial Ente 
eorge Feltenstein resigns as MG 


P worldwide ! 
pres... Holly Kaplansky, ex- Doubleday Book & Music Clube” 


) ktg. mgr., named o i i 
Special Interest Video... Joe Vertuilo, nae be ; ty 
Video, joins Magnum Entertainment as southeastern regional 
sales mgr., replacing Cindy Mcllwain, who relocates to 
Beverly Hills as western regional sales mer. 
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Earthquake relief donations of $1 million each were 
made by Sony and Matsushita. Other contributions: From 
Mitsubishi, $100,000. From Toshiba America, 2 donations 
totaling $200,000. From NEC, $200,000 plus cellular phones 
for rescue crews. From Hitachi and affiliates, $153,000. 
From Fujitsu, $100,000 plus $230,000 worth of cellular 
phones. From C. Itoh, $70,000. 


Pioneer will build factory in Japan to make videodisc 
players, Japan report said. Pioneer subsidiary Towada 
Electronics is acquiring 250,000-sq.-ft. site for plant near 
existing Towada facility, and plans to start construction in 
spring and production of parts for players by end of seer. 
Factory eventually will produce 100% of Pioneer LD players. 


: lant in China will be delayed 
ab . er tae ape for construction was held 
re Tiananmen Sq. turmoil earlier this year. aig wa 
He Haat d for April 1990. Hitachi's payment to China hasn 
x Jeted because conditions have been made more 
Se eracent BY export-insurers, Japan report said. 


I . 
ai Pat buy U.S. film companies, bu 


ic Journal in article 
++ Sakum ed by Japan Economic 

rhe nie ie sary_Columbia Pictures deal. 
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eports of TV-Flectronics Companies 


indicates information not 
hese are test reports 25 obtained Goring past week Das) 


grakable vt press ime. Amounts 


BMC Industries 

1989-9 mo. to Sept. 30 
1988-9 mo. to Sept. 30 
1989-qtr. to Sept. 30 
1988—qtr. to Sept. 30 


Capital Cities/ABC Inc. 
1989-39 wk. to Oct. 
1988-39 wk. to Oct. 


3,448, 178,000 
3,457,848, 000 
1, 101,238,000 


2 
1 
2 1,009, 555,000 


1989-9 mo. to Sept. 
1988-9 mo. to Sept. 
1989~qtr. to Sept. 30 
1988-qtr. to Sept. 30 


1989-9 mo. to Sept. 30 
1988-9 mo. to Sept. 30 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


N& N= 


Emerson Radio 
1989-6 mo. to Sept. 
1988-6 mo. to Sept. 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


Jones Spacel ink 
1989-qtr. to Aug. 31 
1988-qtr. to Aug. 31 


Knight-Ridder 
1989-9 mo. to Sept. 
1988-9 mo. to Sept. 
1989-qtr. to Sept. 
1988-qtr. to Sept. 


1,660,417,000 
1,508 680,000 


Seu 


1989-9 mo. to Sept. 
1988-9 mo. to Sept. 
1989-qtr. to Sept. 
1988-qtr. to Sept. 


Media General 
1989-9 mo. to Sept. 
1988-9 mo. to Sept. 
1989-qtr. to Sept. 
1988-qtr. to Sept. 


1989-9 mo. to Sept. 
1988-9 mo. to Sept. 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


19,200,000,000 
18,800,000.000 
6,560,000;000 
6,500,000, 000 


Regency Electronics 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


Revenues [Nettie 


985,977,000 
936,953,000 


Company & Period 


Tandy 
1989-qtr. to Sept. 30 


1988-qtr. to Sept. 30 


Texas Instruments 
1989-9 mo. to Sept. 30 
1988-9 mo. to Sept. 30 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


4,663, 100,000 
4,602,700,000 
1,538,500 ,000 
1,577,400 ,000 


Thomson Consumer Electronics® 
1988-year to Dec. 31 5,715,968, 300 


Times Mirror 


1989-9 mo. to Oct. 1 2, 582,096,000 223,915,000 
1988-9 mo. to Sept. 30 2,407 ,479,000 235,073,000 
1989-qtr. to Oct. 1 873,862,000 70,140,000 
1988-qtr. to Sept. 30 814,779,000 80,965,000 


Time Warner 
1989-9 mo. to Sept. 30 


4,548,000,000 | (33,000,009) 


1988-9 mo. to Sept. 30] 3,300,000,000 231,000,000 
1989-qtr. to Sept. 30 2,194,000 ,000 (176 ,000,000) 
1988-qtr. to Sept. 30 1,133,000 ,000 81,000,000 


United Television 


1989-9 mo. to Sept. 30 75,572,000 59,928,000 
1988-9 mo. to Sept. 30 73,376,000 (760,000) 
1989-qtr. to Sept. 30 23,763,000 59,076,000 
1988-qtr. to Sept. 30 23,628,000 (1,973,000) 


Time Warner 
1989-9 mo. to Sept. 30 


4,548,000 ,000 


1988-9 mo. to Sept. 30] 3,300,000,000 
1989-qtr. to Sept. 30 2,194,000 ,000 
1988-qtr. to Sept. 30 1,133,000 ,000 


Warner Communications 

1989-9 mo. to Sept. 30 
1988-9 mo. to Sept. 30 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


Washington Post 


1989-39 wk. to Oct. 1 1,062,675,000 
1988-39 wk. to Oct. 2 996,856,000 
1989-13 wk. to Oct. 1 346,341,000 
1988-13 wk. to Oct. 2 329,371,000 


Zenith 


1989-9 mo. to Sept. 30} 1,105,700,000 
1988-9 mo. to Oct. 1 961,200,000 
1989-qtr. to Sept. 30 376,800,000 
1988-qtr. to Oct. 1 360,700,000 


Notes: °Includes special credit. After cial charge. 
°Restated. “At guilder's current rate. “eat franc's average Bray 


rate. ‘Pro forma. %Restated; includes special credit- NEC 
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NINTENDO NETWORK DELAYS: Nintendo's interactive peal 
entertainment and information network (TVD Aug 2! pl) A 
may take longer to develop than expected originally, NE = 
Network Div. Vp Jerry Ruttenbur said. He said Nintendo P| 
negotiations are continuing with AT&T and other : Sal 
communications carriers, but no agreements were on horizo® be 

; ev 

Nintendo plans to offer wide array of information 

pees ee homes with Nintendo Entertainment ne 

videogame serving as terminal, using phone lines t 
transmit data. Ruttenbur said Nintendo sade modem = 
attachable to NES was scheduled for introduction at a 


Consumer Electroni ‘ a 
late that year. nics Show in June 1990, but "may slip” 


"We're still quite a way fi _ 
: : rom an announcement” of 
service, he said, and first cnugabaaalell of network last 
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AT&T should do for th j | tenbur predic : 
: € project," 
agreement with AT&T within poe re AT&T never = 
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proadcast - Cable 


spECTRUM BILL HIT: Administration oppos 

reallocate govt. frequencies for atari 4 sill gee 
HDTV and other technologies. FCC, NTIA differ on ye it 
of arguments. Fast-track action promised. (P. 1) aad 


mMuST-CARRY CAUSES RIFT: Cable-broadcast talks t 
continue, but some broadcasters want to abandon must : 

for retransmission fees. NCTA refuses channel position 
guarantees, INTV insists. (P. 2) 


NATPE CONFERENCE HEADLINERS: Gathering in 

. d . N 
Orleans Jan. 15-19 will feature NBC's Wright, all 4 FCC. 
members, Jesse Jackson, others. (P. 4) 


SENATE UNIT PAVES WAY for NTIA reauthorization. 
Communications Subcommittee quizzes agency's new dir. as 
i preparations to advance NTIA budget begin. (P. 5) 


LPTV SHOPPING NETWORK could be in offing. HSN 
hopes to have 900-500 low-power stations on line in 5 years. 


HSN and GTE settle suit. (P. 6) 


CABLE AD EXPANSION Bigger lobbying role on ad issues 
eyed for Ad Bureau. Board okays plans for more ad sales 
support, including 20% staff expansion and 10% budget 
growth. (P. 7) 


NBC IS EXPECTED TO RESPOND this week to widespread 
criticism of its late start in covering San Francisco 


earthquake. (P. 7) 


ADMINISTRATION OPPOSES DING 
rum to commercial users, 


200 MHz of govt. spect rial 

k. Bill (HR-2965) in current form raises na 
Bush Administra 
trum users, she said. 


Subcommittee last wee . 
much spectrum from govt., she sald. 
eventual use of auctions to license spec 


FCC Chmn. Sikes also was hes 
all 7 of whom at one time OF 
improvement. Same conclusion 
-- held in June 1959, skeptical lawm 


headed NTIA -- 


spectrum C 
said. She ci sks f 
0 with 48% of all such equips 
high cost to taxpaye?> 
Seiving to the federal government, 


SUMMARY-INDEX OF WEEK’S NEWS 


ELL SPECTRUM BILL: 
TIA Dir. Janice Obuchowski told House Telecom 


tion also can 


itant on bill, saying auctio 
agreed govt.'s spectrum managemen 


hed at last House hearing on Ss 
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Consumer Electronics 


bests CONSUMER ELECTRONICS reaches outside 
ustry to pick Bernard Isautier as next CEO. (P. 9) 


mien POLLY PECK becoming world power in consumer 
electronics, gets brand name it needs by buying control of 
Sansui. Plans to make 1.2 million VCRs annually. (P. 9) 


JAPAN VIDEO EXPORTS DOWN in Sept., marking first 
month of year in which color TV and VCR shipments 
decreased. Average Japanese VCR deck price and 
camcorder exports up. (P. 10) 


NEW CONSUMER ELECTRONICS industry, financed with 
govt. guarantees, will be proposed by govt.—industry advisory 
committee in report to President. (P. 1D 


INTERACTIVE VCR market faces uncertain near future, 
representatives of industry agree. Existing VCRs give tape 
advantage. (P. 12) 


BAN ON BLACK BOXES used for illegal videocassette 
copying provided in bill introduced in House. (P. 13) 


MORE VIDEOGAME GROWTH is forecast by industry 


representatives, who see interactive game market on “brink 


of explosion’ as 16-bit systems arrive. (P. 13) 


HOME TAPING STUDY draws raves from HRRC, mixed 
reaction from RIAA, boos from music publishers and 


songwriters. Kastenmeier praises DAT accord. (P. 14) 


White House opposes proposed reallocation of 


tional security concerns in seeking so 
't go along with bill's refusal to permit 


ns must be considered. However, witnesses -- 
t needed 


pectrum reallocation and management 


"Massive reallocation of 
ible benefits," Obuchowski 
akes in radio equipment, 
vt. retooling at 


other new uses. 
nsurate with poss 


ountry sold to govt. 
. "It's the notion of j 
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On Capitol Hill, report was hailed by Rep. Levin 
HDTV initiative, who forecast it would get serious co 
similar to legislation he's preparing to create a 
federal financing. 


INTERACTIVE UNCERTAINTY: Fraught with as many 
pitfalls as any videogame, current interactive videotape 
market must contend with unproved market demand, 
skepticism from investors and undefined licensing 
procedures, speakers admitted at 2nd annual Intertainment 
conference in N.Y. last week. On more optimistic note, 
panelists at event sponsored by Alexander & Assoc. and 
Nynex cited advantage of 60 million VCR households and 
efficiency of tape as storage medium. 


Example of difficulties with interactive video is ISIX 
tape-based system -- better known as NEMO -- which 
Hasbro spent 2 years and $25 million developing with Nolan 
Bushnell's Axlon before abandoning last year (TVD Oct 24/88 
pl5). Decision came after product evolved from low-end 
interactive system to more expensive and complex one 
incompatible with toy company's distribution network, said 
consultant John Perkins, formerly [SIX vp-R&D. 


Hasbro wants to market ISIX technology to companies 
whose products are "more closely allied" to most recent 
version of ISIX. Staffers differed on optimal retail price, he 
said, some recommending $200-$300 range for mass market 
and others targeting technophiles at $500-$600. Hardware, 
which is hooked up between VCR and TV, is "ready for 
manufacture,” with 33 patent applications approved by 
Patent Office, Perkins said. Hasbro also had developed 21 
-oftware programs running 3-45 min. 


"There's really no market" for interactive video, Perkins 
said. "It would take someone with vision -- and lots of it -- 
‘o step up in any sense." Unlike home video or CD 
husinesses, which derive programming from other media and 
‘herefore provide incremental revenues, interactive systems 
require programs created from scratch, he said. On other 
hand, ACTV has created 200 TV episodes with interactive 
audio and video that "haven't cost more than regular TV 
shows,” Programming Dir. David Regal said. N.Y.-based 
company, which developed technology for View-Master Ideal 
InteractiveVision tape-based system (TVD Feb 22/88 p11), 
plans first broadeast test in early 1990, said Regal, who 
wouldn't elaborate further. 


Rights issue is complicated in interactive entertainment 
because business is so new, said James Riley, principal 
designer, writer and director of ISIX. In fact, interactive 
media aren't even mentioned in AFTRA contract, Regal 
said. Another stumbling block is uncertain consumer market 
for interactivity, although Hasbro studies indicated some 
interest, Perkins said. View-Master Ideal's Ernie Cormier 
declined to discuss sales of InteractiveVision, which began 
shipping in Aug. and whose ad campaign has just started. He 
said product is targeted to 4-8 age group to avoid direct 
competition with videogames. 


Videotape as viable interactive medium will last 3-4 
years before emergence of more advanced videodisc-based 
technologies, Cormier predicted. He said InteractiveVision 
has advantage in that it targets sizable installed VCR base 
and is retailing for about $85. "VCRs are what people are 
used to," said Paul Sullivan, who designed Video Smarts VCR 
add-on marketed by Connor Toy. He said 30-min. videotape 
can store 2.5 gigabytes of information, offering "low-cost 
memory, stereo, color and motion." 


e (D-Cal.), one of main backers of Govt.-sponsy 


NOVEME, \ 


nsideration. He noted some of recommendations : art 
Technology Corp. of America, which would receive dirane® use 
we! 

pl 

, ‘ pil 

What constitutes successful interactive y; i 4is 

Perkins said on-screen characters’ acknowledgment of" yo 


viewers, surprises during game play, clear direc tig e: 
paths structured as complete show regardless of one ated on 


level. He recommended shooting new footage unless 
archival footage can stand on its own without aq, dit; 


Other pitfalls, he said, are requiring viewers to Choe co 
which "violates the bond between the storyteller ee. plot, mt 
listener," and relying on "predictable" humor or Semnaee at} 
"gets old fast." that Me 
—_i—_ U- 
ut 
Sony offer for Columbia Pictures was completeg tase - 
week with 90.3% of latter's common tendereq by bi: 
31 deadline, and Sony expects to own 98.7% after aegy; Ort, ca 
warrants are exercised. Sony appeared close to settlement 
in dispute with Warner Bros., which was seeking to enforce Cc 
exclusive contract with Guber and Peters. Parties t 
announced postponement of Nov. 2 hearing on Warner - 
request for preliminary injunction to permit further talks, an 
Meanwhile, anti-Japanese reaction kindled by Columbia dea “ 
was fed last week by proposed purchase of 51% stake in R 
N.Y.'s Rockefeller Center by Mitsubishi Estate, ‘ 
of Center is former RCA Bldg., named for skyscraper’s 
long-time principal tenant and recently renamed GE Bldg; s) 
landmark neon "RCA" sign atop structure has been replaced n 
by "GE" in red capital letters. t 
Cordless phones, now in nearly 25% of U.S. homes, , 


are major source of dissatisfaction, according to survey of 
readers reported in Nov. Consumer Reports. Almost 1/3 of 
respondents expressed some unhappiness -- "a very high 
level of discontent for a product.” Sizable number of phones 
already had broken down. Two in 5 respondents were 
troubled by static and interference, one in 4 by "muffled or 
dull reception," one in 6 by shorter range than expected, 
same number by pit of other conversations. Among 
full-featured models, $250 AT&T phone received top rating. 
Of basic phones, Southwestern Bell Freedom Phone was No. 


a= to 2 a fee 


_ European Commission (EC) said it's imposing 
antidumping duties of 10.2-19.6% on small color TVs from 
Korea because low-priced units were said to be undercutting 
sales by European suppliers. EC said investigation begun © 
Peb. 1988 showed Korean manufacturers broke General 
Agreement on Tariffs & Trade (GATT) rules. Europeans lost 


alee share to Koreans as result of dumping, Commiss 


_ _New VCR feature: "Rental switch." It's fv 
tae recorder Matsushita introduced in Japan, Model, 
called "Rentaro," is especially maximized for viewing 
movies, featuring "cinema sound," which expands SS 
(20-100 Hz) by 94B. Matsushita says rental switch 


Picture noise commo found i 's . 
at about $635 in (ate ond inner 


THIS WEEK'S YEN RATE 


Yen values have been converted ti oted 
en | dollars in this 
week's issue at 144 yen = $1, cole Sd 
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TI-BLACK BOX BILL: Lepisjat; ; 
ce in illegal videocassette cae He 'blaek boxes" 
week by Rep. Berman (D-Cal.), as expected (rue a last 

16), focusing new attention on taping issue j D Sept 18 
Bill (HR-3568) would prohibit manufacture in Congress. 
distribution of equipment designed primarit. ron aed Sale and 

ing so r ose are desj y nes 
Pen ie purp €signed to defeat Macrovision 


Berman's bill, developed by Macrovisi 

‘nv’ violati : is 
copying violation of copyright law —- smnétente meg make 
more seriously than patent Suits, under which M urts take 
and other anticopy makers have be a 


untold additional revenues, Berman Said 
legislation goes forward, those who mam 
black boxes whose purpose and function it ; 

copyright can do so with virtual impunity," he sai q 


Bill hasn't been promised hearing yet 
Copyright Subcommittee Chmn, Kustenidierte wai but 
it's expected to gain attention in Congress, in part beca r 
of endorsement by U.S. Register of Copyrights Ralph Onin 
suggesting approval by Bush Administration. Measure.also ; 
reportedly will have Support of Subecommittee's ranking 
Republican, Rep. Moorhead (Cal.). 


"If Congress is serious about rotecting copyri 
should not stand by and allow the abe sce fo ee = 
marketing of devices which have no other real purpose than 
to infringe on copyright," Berman said. "Congress is not 
obligated to stay neutral between technologies which protect 
copyright and those which violate it." 


"This legislation points a significant new direction for 
copyright systems," Oman said in Oet. 16 letter to Berman.. 
Bill takes technology solution route to what has been vexing 
copyright question for Congress. Royalties and other 
alternatives have been studied by lawmakers in past, without 
success. "I believe the fundamental approach of the bill is 
compatible with U.S. copyright policies," Oman said. 


Rights of feature film owners are limited to first sale, 
Oman said, making it important for govt. to come up with 
answer to help them prevent subsequent unauthorized fos 
reproductions at point of sale. "Unauthorized ap hte 
copying of motion pictures in the video marketp oe is an 
endemic problem for which effective copy oa i axeerel 
technologies can be a partial solution,” he said. a mate: 
piracy already is illegal; adding technology control w 


- id. Oman also 
appropriate "complementary step, he sai nan a 
eaeninedded lepiation for creating new gory ea 
under copyright, in which copyright holders ie “ey ae ond 
to require or prohibit manufacturers to encode their tape 


prevent copying. 


—_— 
i ed in deceptive advertising 
Newmark & Lewis engag nall items in campaign 
by claiming it lowered De totatstl suit filed against retailer 
earlier this year, accordin Dept. Suit in N.Y. State 


by N.Y. City Consumer sa cations found that prices of at 


id investig ; ‘ d 
Supreme, Cons either increased Pe ce care en during a 
eas i 5 June 1. New 
campaign, whic a8 2n May to cut prices PaaS Bie 
wrth orof negotiating aie st eats of $1 000 per 
ractice 0 12). Suit s 1,008 
area aes ed ee Protection Law, investigation 
violation of N-*- ° 


‘bit ad campaign. 
Rice ‘on to prohibi 
costs, injunctio — 
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videogame GROWTH SEEN: Representatives of 
Conference in N Y"% atieek aioe 


‘ Videogame Market ; a 
le Hawkins, pres, re ee 
Electronics Arts. : 


now that 16-bit Machines are 
ll be "foundation" of videogame 
ause they offer more memory 
and longer play, he said. 


available, Those systems wi 


New 16-bit games provide sense of "drama” by giving 
them story line, NEC Home Entertainment Vp Kenneth Wirt 
said. This also will make videogames more ing to 
adults, he said. Games will compete with TV and other 
media for adults' entertainment dollars, Wirt said. NEC 
entered U.S. videogame market in June with introduction of 
16-bit system (TVD May 29 p15). 


Gregory Fischbach, Acclaim Entertainment pres., said 
there's still room for growth of 8-bit systems, such as 
top-selling Nintendo Entertainment System. He said 1989 
videogame hardware unit sales will total about 9 million, 
then dip slightly in 1980 and 1991, and software sales will 
reach 50 million in 1989, 60-65 million next year, before 
declining in 1991. Videogame numbers may be somewhat 
understated because of growing rental business, he said. 


—e 


FTC is asking comments on whether to amend or 
rescind 1974 trade regulation rules on audio amplifier power 
output claims (TVD May 6/74 pll). "Prior to the rule, sellers 
were making power, distortion and other performance claims 
based on many different technical test procedures," agency 
said, and "some sellers used no recognized test procedures.” 
FTC posed 4 questions for public comment: (1) Has rule had 
a significant economic impact on substantial number of 
small businesses? (2) Is there continued need for rule? (3) 
What burdens does rule place on small businesses, and how 
can they be minimized? (4) To what extent does rule 
overlap, duplicate or conflict with other govt. rules? 6) 
Have technology, economic factors or other conditions 
changed in markets affected by rule since 1974, and what 
effect have such changes had? 


Ads & Promotions: NEC dealers will show 
assortment of movie releases from Blockbuster Video on 
projection TVs and give away movie rental coupons at stores 
in 4 metropolitan areas as part of joint promotion of NEC 
and Blockbuster. Program runs through Nov. 26 in L.A., 
Miami, San Diego, San Francisco. Consumers get booklet of 
coupons good for one free Blockbuster Video rental per 
month for year, with purchase of NEC large-sereen TV... 
Sharp TV-print ad campaign for SharpVision 100" LCD 
projection TV features former basketball star Wilt 
Chamberlain. 
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: onse to report on home 
OTA STUDY REACTION: poe Technology Assessment 


ee ond d predictable lines last week. 
ate ee flition (HRRC) partisans wasted 
+, coffin of effort in Congress 


i r hardware. But f iercest 
to bias a Scary for blank tape ae an sumime's digital 
aia agreement, including Nationa 
fe poe ae NMIPA), were undaunted by OTA ids 
pak appeared to lean toward long-standing position 
HRRC. 


tatement 
A Pres. Edward Murphy released S 
essere to fight Serial Copy Management mie 
(SCMS) legislation. "What is very clear from the study is 
that Congress, in a comprehensive fashion, needs to 
legislatively resolve the ae pa me re 

i logy and the legal protection 
eee Ka Murphy said, "The solution to this 


ight holders, \ 
di seep recognize and respect the rights of 


songwriters and music publishers and provide just 
compensation to the rightful owners. 


Murphy statement, endorsed by Songwriters Guild of 
America (SGA) Pres. George Weiss, said royalty proposals 
have widespread support among songwriters and music 
publisher groups in Canada, Japan and throughout Europe. 
"All agree that reasonable compensation must be an integral 
part of any effective solution to the home taping crisis. We 
strongly urge Congress not to pass any technical solution 
regarding DAT which does not address the legal copyright 
protections guaranteed under current law for songwriters 
and publishers.” 


Recording Industry Assn. of America (RIAA) Pres. Jay 
Berman cited OTA finding that home taping was twice as 
prevalent in 1988 survey as in similar study decade earlier. 
"Iam pleased that the OTA report recognizes the serious 
threat posed by DAT and other digital recording technology, 
but I am disappointed at the OTA's lack of any positive 
recommendations on how to protect the American music 
industry against unauthorized copying," Berman said. 
Actually, OTA summary said advanced features "do not seem 
to have a dramatic effect on copying behavior. For 
instance, roughly similar proportions of people with many 
homemade tapes, or with few, or even none, seemed to own 
dual-cassette and high-speed-dubbing recorders." Thus, 
OTA said, "there is reason to doubt whether 'perfect' digital 
copies made with DAT recorders will inevitably lead to a 
significant change in copying behavior." 


On portion of OTA report that found large majority of 
survey respondents strongly oppose home taping restrictions, 
Berman described results as "frightening -- just because the 
public is now copying music to the tune of $1.5 billion per 
year does not make it right.” 


Despite fact that Berman statement contained harshest 
language on issue attributed to him since RIAA struck 
compromise DAT deal with EIA, official release contained 
no reference to royalties. As condition of compromise 
agreement, RIAA pledged not to pursue royalties in present 
Congress -- concession that has put it at sharp odds with 
NMPA and SGA, among others. 


Most buoyant statement in reaction to OTA report was 
issued by HRRC and bore headline "... New OTA Study 
Should Finally Bury Royalty Tax Idea." Accompanying 
HRRC statement was 3-page annotated summary of 
mammoth 293-page OTA findings, with references to 
appropriate page numbers. "In light of the OTA results," 


BER 6, 
HRRC Chmn. Thomas Friel said, "attacks on ho Tey 
are clearly unfounded and unsupported. C Otsu taping 
right to use material they have purchased fop prin, Have g 
noncommercial use." ate 


Rep. Kastenmeier (D-Wis.), one of 2 lawm 

initiated study in spring of 1987, said in statement 
accompanying OTA report: "I am pleased to note 
hardware and software manufacturers have gottes 
and negotiated a compromise on the DAT issue, Tae Bether 
agreement is not entirely free of controversy itseig 
However, it is a major step toward conciliation on the . 

of home taping. I commend the parties to their agreement 


i resolve a seemingly j 
for their efforts to enn ney intractable Problem.» 


First DAT releases from CBS Records will be 20 
classical albums next spring in anticipation of Possible 
hardware launch. But company's pop and jazz labels hy 
plans to follow suit. Market Development Vp ve ti 
told us last week that classical DAT titles should have », 
appeal to audiophiles likely to be among first hardware ‘a 
buyers. Target audience was identical for that of first 
rollout of Compact Dise players by Sony in spring of 1983 
But strategy of CBS Records at CD launch was in stark ~ 
contrast to DAT posture. In fact, at Jan. 1983 Consumer 
Electronics Show CBS announced it would distribute ig titles 
through audio specialty dealers that carried hardware, py 
of 16 releases, 8 were classical, rest a mix of rock, Pop and 
jazz titles. 


NEC MERGES OPERATIONS: NEC has combined its 
Home Electronics and Information Systems operations into 
single entity called NEC Technologies, mainly to consolidate 
personal computer and peripheral sales organizations of 2 
companies. 


Move doesn't affect consumer electronics portion of 
business and no layoffs or transfers are planned, NEC 
spokeswoman said. Merger became necessary because sales 
forces of 2 units were overlapping and calling on same 
computer customers, she said, and "lines of demarcation had 
become blurred." NEC said combined companies have more 
than $1 billion in annual sales. 


NEC Technologies will develop, manufacture and 
market product line including color TVs, video and audio 
Fk Le fe ae tie and related peri Richard 

nderwood, NEC Information. res.-CEO, was 
named chmn. of new firm, ee NEC Home 
Electronics pres., was named pres. _ 


__AM stereo battlefront bulletin: U.S. Dist. Court, 
Chicago, dismissed Motorola's request for ruling 
patent. Chicago court ruled that ease i 
Motorola's customer, not Motorola. rp eatery 


_ Investment group head. 0 Corp. of America, 
affiliate of Taiwanese TV mangentmoen Serpe. hes 


purchased Payless Car R 
Terms weren't disclosed. ‘Sampson teal 


Harman International reported 8% inerease in net 


Income in first quarter ended Sept. 30 on 5% higher sales. 


U.S. sales showed "he althy" 
Chmn. Sidney Harman. 


sm 


INA GAINS IN IMPORTS: China 


was 4th largest 


lier of total (color and b&w) TVs toU.s ; 
sore sets than Japan, Malaysia, Singapore, Hono t» Shipping 
vh ada, Commerce Dept. reported. Only Mest on’ © 
0 | Taiwan sent more TVs here in month. ico, Korea and 
, Dgte 
erg Most of China's shipments were b& 
then : was 2nd largest source of monochrome pa count 
| Mexico easily was top supplier of complete tips Korea, 
<< _| of Taiwan, Korea, Malaysia, although total was down alierat 
net ‘| ifm July 1988. Japan was leading VCR deck source, © YY 
ble, _@ In first 7 months of 1989, Mexico shipped more than 


Japan.... 
Korea.... 
Taiwan... 
Thailand. 

Malaysia. 
Singapore 


Malaysia 
color... 
Singapore 


SO1Or... 


Hong Kong 
cotal... 
color... 
bé&w..... 

Canada 
GOLOr... 


at $1,299. 


* No significan 
Note: Figures 
Some totals 


GE introduces 
enhancement ligh 
shutter, flying erase 


i twice as many color TVs here as ne 

| qaiwan. Korea led monochrome T 
China for 2nd place. With additio 
Singapore as source countries, no 
shipped 31% of all VCRs in first 


xt largest supplier 

V, with Taiwan edging out 
n of Malaysia, Thailand and 
n-Japanese countries 

? months (TVD Oct 23 pl2). 


Following are VCR and TV im 


| ort 
a July and first 7 months of 1989: Port totals by country for 


any % Chg. 7 Months % Chg. 
VCR Decks 
675,600 - 0.9 4,603,300 + 2.3 
183,700 = 32 1,396,600 +28.0 
63,300 +10.5 411,000 415.3 
55,200 * 234,900 * 
13,400 * 13,400 * 
400 * 20,000 * 
TV Sets 
298,900 iad” fi 2,362,200 +73.8 
201,000 -47.3 1,797,200 | -18.7 
100,900 -38.3 897,400 - 0.6 
100,000 -54.1 899,800 31.2 
213,000 6-8 1,291,800 pene 
167,000 -16.7 948,000 sage 
46,100 462.7 343,800 +159. 
1.2 
77,600 -10.1 537,600 +2 
378 
69,100 +13.0 367,300 
0 * 
114,100 * nee 
24,900 * 322,300 p 
89,200 * , 
243,000 + 9-6 
34-600 iy aay 184,800 +60.0 
27,700 438.7 ed a ay 
6,900 24-9 
221,700 +89.0 
11,100 eae ed Name or 
5,900 po 149,400 +164.2 
5,300 + 0. ne 
26,600 Be $. 
3,500 54.4 
in 1988- 
t shipments 7h sw TV include kits. 
for color 4 to rounding. 
Eo or 
—* ith attached 10-w ae 2 
camcorder. ivity, 8:1 200M, high- Lae 
t, 3-lux sensit? dio dub and Syne , 
> video and au 
? 


Sha 
months ended to $128.9 million in § 
; gher sales of $3.6 billion. 


rose 22% to $1.7 billion, audio seu ners on electric parts 


ompany projects 45% i ; ie as 
for full year ending acne im net and 7% higher sales 


NEC net rose 18% to $208.7 million i 
ae Sept. 30 on 7.4% sales fica to aceauers on 
$ pn home electronic products sales gained 3.7% to 
6.3 million, computers 11% to $3.91 billion, electrical 
devices 13% to $2 billion. NEC forecast increases of 25% in 
mcome and 27% in sales for full year ending March 31. 


Mitsubishi net jumped 84.6% to $178 million in first 
half on 12% higher sales of $8.2 billion. Company benefited 
from strong computer chip sales. Consumer products dipped 
2% to $1.8 billion. Total exports rose 12% to $1.8 billion. 


Hitachi net was up 22% to $385.5 million in period, on 
12% higher sales of $12.3 billion, also on strength of 
computer and component sales. Exports rose 1% to $2.75 
billion and accounted for 22% of total sales. Consumer 
product sales fell 8% to $1.8 billion. 


Toshiba first-half net gained 47% to $339.2 million on 
8% higher sales of $10.2 billion. Total exports increased 
11% to $3.23 billion. Consumer product sales dropped 10% 
to $2.44 billion, while intelligent communications and 
electronic devices rose 18% to $5.7 billion. 


JVC profit rose 16% to $47.7 million, but sales 
declined 3% to $2.1 billion. Total export sales dropped 1% 
to $1.04 billion, video and related equipment fell 8% to $1.04 
billion, TV sales rose 2% to $303.6 million, audio equipment 
sales were flat at $448.2 million, information-related 
equipment and software sales increased 15% to $186.3 
million. 

Alpine net soared 81% to $3.9 million as sales rose 
21% to $248.4 million. Car audio sales were up 30% to 
$204.4 million, home audio sales fell 6% to $16.9 million. 
Exports gained 39% to $144.8 million. 

—_— 


ITA Update Seminar Nov. 21 at Waldorf-Astoria, _ 
N.Y., will feature Ron Stoltenberg, Tandy, on blank audio 
and videotape; Cal Roberts, Disctronies, CDs; Sergio 
Mazza, Memorex, floppy dises and computer tape; Richard 
James, Thomson, video hardware; Nicholas Santrizos, 
TrylVideo, prerecorded video; William Smith, Allied Film & 
Video, video duplication; Robert Loranger, Loran, audio 
duplication -- music; Duane Lundees, Media International, 
audio duplication -- spoken word and custom; Don Winquist, 
Magnox, oxides and pigments. Session is open only to 
representatives of ITA member companies. Details: ITA, 
505 Eighth Ave., N.Y. 10018, 212-643-0620. 


Philips exported 250,000 personal computers from 
Canada i 1988, record for any Canadian company. Philips 
Electronics of Toronto received export award from Canadian 


govt. for feat. 


is 
~ 


” 
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'2 Witnesses at House hearing last 
cation of production and 
ationality of stockholders 
anies to increase 

eld jointly by 


when it comes to g0 
search and on International 


American competitive 
Subeommi , 

Scientific Cooperation on ques 
company?” 


Philips Labs Pres. Mark Rochkind said definition of U.S. 


i obalization of U.S. economy, 
oat f na mol ae we ere Salve U.S. operations, such 
os North gitar Philips, should have access to some 
federal funding. “To deny our gap sia ST. se ol 
U 'S.-government-supported consortia or ot e pr + PA 
would be unfair to our American workers and wou : 
the vast amount of U.S.-based expertise, experience an 
resources that Philips brings to the U.S. consumer 
electronics industry," Rochkind said. 


Sony America Pres. Neil Vander Dussen said Sony, "by — 
virtue of its investment in this country, its 8,000 employes in 
this country and its history of manufacturing and R&D in 
this country -- must be considered an American company... 
A company’s qualifications for participating should be judged 
on a case-by-case basis.” U.S. should "take advantage of the 
best technology available, no matter what the source," he 


said. 


IUE Pres. William Bywater, testifying for COMPACT 
labor-industry group, said fewer than 10,000 workers are 
employed now by American-owned companies in color TV 
industry and that "most important question is not who owns 
the stock of the companies that produce TV sets, but rather 
whether these producers are committed to domestic R&D 
and domestic production." Companies with history of 
dumping, he said, should be excluded from any govt. 
assistance. 


"Return to the national U.S. economy is the crucial 
factor in deciding what companies can participate” in 
Commerce Dept. cooperative research programs, said Rep. 
Walgren (D.-Pa.), who chaired session. Iacocca Institute 
Exec. Dir. Laurence Hecht said that in HDTV, only 
U.S.-owned firms should be eligible for funding for signal 
processing technology, but foreign companies should be 
allowed funds for display components. Robert Cohen, 
economic consultant and Economic Policy Institute visiting 
scholar, said: "If Europe and Japan set eligibility 
requirements for participation in government-sponsored 
programs, we should develop similar conditions and only 
remove them when our own firms operate on a level playing 
field. In addition, in areas where we are falling behind, such 
as in advanced semiconductor technology and advanced TV, 
it would be significant if Congress pressed for a program of 
international cooperative consortia." 


—_s—_ 


Worldwide market for consumer electronics will 
29.5% to $144.9 billion at retail in 1992, from $111.9 billion 
in 1988, BIS Mackintosh Consumer Electronics Information 
Service predicted. Europe (34%), U.S. (21%) and Japan (21%) 
will continue to dominate market, BIS said. but rapid growth 
is expected in Pacific Basin and among industrializing 
countries. U.S. market will grow 26.8% to $29.3 billion in 
1992 from $23.1 billion in 1988, BIS predicted. In 1988 
video sector accounted for 57% of U.S. total, and was driven 
by increased sales of large-sereen color TVs. Other major 
growth product was camcorders, which rose 21% in 1988. 
Compact Disc player sales were up 33%. 


Financial Reports of TV-Electronics Compeniog 


These are latest reports as obtained during past week Dash indicates inter 
available at press time. Amounts expressed in dollars. Parentheses denote os fot 


Company & Period 


Andrea Radio 
1989-9 mo. to Sept. 30 3,028,589 


CUA RAARRALALUAA RRR, 


161,173 


1988-9 mo. to Sept. 30 3,077,523 
1989-qtr. to Sept. 30 1,078,043 on 
1988-qtr. to Sept. 30 1,084,240 Ta jee 


Harman International 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


117,962,000 


112,326,000 3,429,009 


3,179,009 


Jones Intercable 
1989-qtr. to Aug. 31 
1988-qtr. to Aug. 31 


19,441,000 


9 
14,495,000 (9,799,000) 


(5,211,000) 


Mediagenic 

1989-6 mo. to Sept. 30 30,406,000 (2,504,009 
1988-6 mo. to Oct. 1 26 372,000 474/009. 
1989-qtr. to Sept. 30 16,843,000 (1,917.009) 
1988-qtr. to Oct. 1 12,893,000 117,000 


Reeves Communications 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


10,582,000 


(1,773, 
9/530 .000 3,000) 


(2,928,000) 


"Adjusted. 


Notes: After special charge. 


Consumer Electronics Personals 


Bernard Isautier, ex—pres. of Canada Development 
Corp., becomes senior vp of Thomson Consumer Electronics, 
Paris, Jan. 2, is scheduled to become CEO next Oct. when 
Pierre Garcin will assume duties as special adviser to 
Thomson Chmn. Alain Gomez (see separate report in this 
issue)... Yuji Ohashi, NEC Home Electronics (U.S.) pres., WW 
named pres. of newly formed NEC Technologies, merger of 
NEC Home Electronics and NEC Information Systems; 
Richard Underwood, Information Systems pres., is new 
NEC Technologies chmn... T. Inamiya, 30-year 
Toshiba veteran, named Sansui (Japan) exec. vp- by Polly 
Peck International, which is buying 51% stake in Sansui (see 
separate report)... Minoru Arakawa, Nintendo of America 
pres., elected to Nintendo (Japan) board... Dennis Candey, 
ex-Packard Bell, joins Emerson Computer as mktg. dir... 
Dean Shulman named Brother Consumer Products Div. 
sales and mktg. vp. ; . 


Terry Phillips, sales dir., advanced to Acclaim 
Entertainment sales vp, new post; Kerry Moore, ex-Koss, 
joins Acclaim as western regional sales mgr., also new 
position... Appointments at Pioneer Trimble Inc.: Morihiro 
Oshimi, Pioneer (Japan) gen. mgr., to pres.; Hiteyuki 


Torimoto, Trimble Navigation (Japan) vp, to vp. Pioneer ; 


Trimble is Tokyo-based joint venture to market car 
navigation device in Ja : ... Brenc vecn ae 
ee YF . ~ bs 2 ej 
Agency, joins Mann: , Selvage & Lee, L.A., as senior 


account exec., handli itsubishi Audio/Video group 
account... Brian detec ex-Echospe Cam named 
Chaparral Communications (home TVRO receivers) 
international business plannin _ Norman Ricken, 
ex-Toys R Us pres., and Frederick con . Signet Banking 
Corp. chmn., named to Cireuit City board. 


< 


Oe 


R i | | = 
a, Reoea Guerin advanced to Blockbuster ad 
Jones, = Gar re Pe Set 


Promotion dir... And Wee. to Vestron Video publi cues! ™ 


chandising, joins Vj Y 3 f 
as Philadelphia ce, yeeros exec. editor, continuing — 
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SUMMARY- INDEX 


Broadcast - Cable 
ee 

CABLE'S WEEK IN HOT SEAT: It fac 

House and Senate hearings as Danforth preparcé days of 

pill. TCI, ATC would be hardest hit by his anti veregulatory 
ownership cap plan. (P. 1) icipated 


TvB TO HEAR EXPERTS project into : 
convention will focus on marketing in Pa ag pe 
drop in membership. It claims $200 million in pe 
advertising in last 18 months. (P. 3) sig 


Tv NEWS VENTURE EYED: KRON-TV 

: : -TV and K 
studying all-news station, intended for canoe eabl 
KQED awaiting review of renewal. (P. 4) rf 


QUELLO PRAISES LPTV, says it's ‘disturbing if true’ 

| > rue’ th 
major MSO wont put LPTVs on cable. poe K called 
most rapidly growing segment’ in broadcasting. (P. 4) 


SPORTS TV GROWTH: Broadcasters earrying more TV 
sports, not less, despite cable competition, cable study 
shows. Malone says broadcasters worry about cost of sports 


rights, not effect on viewers. (P. 5) 
BLE: Johnson seeks Wall St. 


le, says cable is trying to keep 
t will prove telcos’ cable 


GTE BACKS TELCO CA 
support for telco video ro 
monopoly. Says Cerritos projec 
capability. (P. 5) 

DTV, should be 


KEY: Fiber, not H 
(P. 6) 


SONY CALLS FIBER 
Sony official says. 


focus of U.S. policy, 


CAPITOL HILL HEAT TURNING UP ON CABLE: 


anned new 
10lst Congress 


ch ground in ; 


reregulation. But pl 
't been achiev 


expected to gain mu 
rewrite of 1984 Cable Act still hasn 
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nsumer Electronics 


Danforth (R-Mo.)(TVD Nov 6 p4) is being taken as ev} 
bill, which will join some 
because po 


ecording to Capitol 
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SON 
production in San Diogo in Sth amownced giant te 
= ‘ ; announced giant 
atsushita moves 31" set production to Us. ary a 


Satan nes SALES off to slow start in final quarter, down 
7 ¢ in Oct. Camcorders up 13.2%, 17 million TV sets sold 
months, including 1.2 million b&w. (P. 9) 


550 TV STATIONS now equi 

quipped for stereo broadeasti 
92 for SAP, latest tally shows. MTS receivers now in 18. 
million homes, 20% of U.S. households. (P. 10) 


LITTLE VIDEO COPYING found in OTA survey. Only 20% 
of VCR owners have ever copied tape. Bulk of originals 
borrowed from friends, not rented. (P. 1D) 


MTS STEREO TV SALES hit record 818,000 in Sept., in 
31.1% of total direct-view color sets. 9-month total 
exceeds 4 million. (P. 1) 


PRELIMINARY ANTIDUMPING finding by ITA cites 
Japanese TV makers Funai, NEC, Sharp, Toshiba. LCD TV 
suppliers not affected by latest determination. (P. 12) 


4 VCRs, 2 color TYs, at CES as first 


SANSUI WILL SHOW 
Polly Peck ownership. (P. 12) 


video products under 
S invite American chip 
HDTV circuits. 

ght by chip firms. (P. 13) 


JAPANESE TV MANUFACTURER 
makers to help design and produce 
‘Consumer electronics revival’ sou 


Impending cable reregulatory proposal from Sen. 
i ongress for cable 


dence that heat is turning up in C 


dozen others pending in House and Senate, isn't 
litical mass that would be necessary to prompt 


ed, sources said. 


Hill and industry sources: Its expected 
ipal rate controls. 


. : i h's comin pill, a : 
Major st ain Pees to pre-1984 levels for all systems and return of munic 
‘a d on some MSOs under proposal's expected 10% ownership cap was seen as 
arings in Senate this 


to eall for rollback 0 
Divestiture that wou de 
smaller hurdle. Legislative activity comes as 


week. 
cards close to vest 


news conference e 
Nov. 14 may be in wor ae Be a 
week that he was likely to Pe 


-—spons 


Copyrig 


cable industry faces 


last week, refusi 


. holdin 
Danforth aides were hoo P+ unveil measure. 
arly this ei { measure would hav 


However, We und 
e bipartisan suppo 


form, without written permission, isa 


3 days of oversight he 


ng even to confirm that senator planned 


erstand that newS session as early as 
rt. Sen. Gore (D-Tenn.) told us last 


"eable has gotten out of hand." 


ors because Ca 


violation of Federal statute (17 USC 101 et $eq.). 


Ry ‘ . 


OPYING SEEN LOW: Copying y; 

D . pees uncommon among vcR owners, Eereites not 
0 iginals were borrowed from friends rather than p one of 
eer ding to responses of VCR owners to questions nted, 
st ae ducted for congressional Office of Technolo IN survey 
Vr aesessment (OTA) study of home audio taping (TVD Oct 3 

a nly 20% of 717 respondents who had i 

] Vi sovassette in last year said they ever had cape t 
; ‘mot counting recordings made from TV or home vid ape, 

eras,” and only 12% had made copy in last vont eo 

owever, SUCVEY found "some relationship" -- albeit lim; 
«_ petween persons who had ever copied vid potates imited 
those who taped prerecorded music, with those aie aie 
audio tapes from phono records more likely to copy ade 
yideotapes as well. 


About 23% of original prerecorded t i 
from video stores, report said, while shaten Riiia ue ae 
_- 42% -- were borrowed from friends, and "minorit wn 
belonged to respondent or family members. Pretacons d 
tape copying was more prevalent than average amon ff ] 
blacks, 20-34 age group, $30,000-$49,000 income honed oa 
Asked if they could have purchased rather than copied t ' 
95% thought they could, 57% believed they couldn't 8% 
weren't sure. However, taping in spite of program's ; 
availability for purchase was cited by 67% of respondents 
over 65, 52% of those 20-24, 45% of 17-19 group, 42% of 
suburbanites, 37% of respondents from cities, 45% from 
South, 41% from Midwest. About 70% of sample that had 
copied videotape in last year intended to keep it. 


Taping from TV was most frequent way to acquire 
recorded tape, accounting for 54% of responses. However, 
23% said they had purchased prerecorded videocassette and 
4% had received one as gift. Only 2% had copied tape 
themselves, but 10% said they received tape copied by 
someone else. 


Programs most frequently taped from TV were movies, 
sports and soap operas, survey found, with "relatively fewer" 
prime-time network programs. About 62% of respondents 
taping from TV said they planned to keep most recent 
ae recording only temporarily, although "nature of the 
programming appeared to have a major impact on the 
permanence of the recording.” Most copies of sporting 
: events, talk shows comedy or drama series were consigned to 

temporary use, report said, but "substantial portion" of 
concerts, music videos, movie, miniseries, doguner td oa 
cartoons and educational program tapings were made to 
kept. 
: —_i—_ 
HDTV funds for Defense Advanced et a 
Agency (DARPA) were slas iy 2 ae eine conference 
meepe- approved $00 Het horization bill. The 


i . . fense aut ; 
committee on fiscal 1990 defer ; lators 
$20 ie ee in Senate version 0 bill. Some legisla 


: ropriation of $100 
and electronics companies had urged on rechristened 


million for purpose. Program "HDTV" nomenclature dropped. 


"high-resolution display," and 

emory will be 
id He vegas by Philips' 
ucing line of CD-ROM 
d of CD [ROM] affordable 
uf Integrated software will poten 
‘Information, Grolier, Microsoft, 


Consumer CD-ROM comput 
introduced this week 2 
Headstart Technology: 
computers it says MaKe 
to the average consumes 
Electronic Arts, Genera 
Mindscape. 
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, according 


€rs during month, also ree Ct-view color sets 


direct -view set. 

L total sal 2% 

: Sales and oy 
period. In full-year 1988, ercthor ee 


were sold. In addition i 
to direct-vie 
urrent—model projection TV Sets 


VCR decks s 
0) ecks, 
n MTS stereo color TV Sales for 1989's ee ——e figures 


MTS STEREO IN DIRECT-VIEW COLOR SETS 


% of 

Mont! oon * 
h 1989 Total 1988 Total Change 
Jan. 378,217" 27.4 279,852 22.9 435.1 
Feb. . 432,298" 26.8 319,234 23.9 435.4 
re. 569,498* 27.3 392,242 22.8 445.2 
Apr.. 355,603* 24.3 309,689 21.3 414.8 
May.. 379,988" 25.1 280,065 21.6 435.7 
June 586,275* 27.0 392,314 22.6 449.4 
July. 386,885" 28.0 349,605 24.2 410.7 
Aug. 437,837* 28.1 422,424 27.2 +3.6 
Sept. _ 817,727#* 31.1** 695.819 28.5 417.5 
TOTAL 4,344,328* 27.6 3,441,248 24.2 +26.2 


* Record for period. ** Record for any month. 


———_ 


Dolby's new S-type noise reduction circuit (TVD April 
17 p15) will be positioned as competitor to digital, Dolby 
Labs made clear at first demonstrations in Japan and U.K. 
Company executives, releasing technical data for first time, 
predicted that first complement of Dolby S-equipped 
cassette recorders will be unveiled at Jan. Consumer 
Electronics Show. Chief claim for circuit is that when 
incorporated in high-quality machine using best tape 
formulations, it "provides analog cassette performance 
subjectively equivalent to digital media under home listening 
conditions." Dolby says it will stage U.S. technical 
introduction "at or near the time of the January CES.” In 
demonstrations of system, Dolby engineers took pains to 
stress compatibility of Dolby S with existing cassette 
technology and huge base of Dolby B hardware. 


Korean dealers will sell Philips consumer electronic 
products under agreement signed by Korea's Lotte 
Electronics for its 240 retail outlets there. TV sets for sale 
in Korea are being designed in Knoxville and will be 
produced in Greeneville, Tenn. Company recently 
celebrated start of TV set exports to Japan (TVD Oct 16 p13). 


Hitachi is selling 5" LCD color TV with built-in zoom 
function at about $630 in Japan. TV has TFT active-matrix 
LCD panel with 114,720 pixels, zoom capability to enlarge 
center part of screen 4 times. Hitachi plans monthly output 


of 200 LCD sets. 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in this 
week's issue at 143 yen = $1, except where noted. 
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UMPING FINDING: Funai, NEC, Sharp and Tos 
ihe cited by Commerce Dept. International Trade ; 
Administration (ITA) in latest preliminary antidumping wien 
finding for color and b&w TVs from Japan in pam pe 
from April 1, 1981, to Feb. 28, 1989. ITA set pre “apart 
margins for companies on basis of differences between 
market and U.S. prices of products. Latest eee _ 
apparently has no impact on Japanese exporters of 
color sets, who will continue to be subject to 4.06 % ; 
antidumping cash deposit requirement already in effect for 
those companies (TVD Feb 22/88 p12). 


Latest antidumping margins, which are pending final 
determination by Counnitte; are particularly high for N EC 
and Toshiba. Funai, which had no TV shipments in period 
covered, received same rate as for previous antidumping 
review period. ITA spokesman said margin was given for 
Funai because it was covered in review. 


Preliminary margins for various periods covered: Funai 
in year to Feb. 28, 1989, 21.93%; NEC, year to Feb. 28, 
1989, 26.94%; Sharp, year to March 31, 1983, 1.59%, year to 
March 31, 1984, 18.21%, 11 months to Feb. 28, 1985, 7.37%, 
year to Feb. 28, 1986, 7.16%; Toshiba, 6 months to Sept. 27, 
1983, 28.29%, year to Feb. 29, 1988, 28.29%. Companies 
will be required to submit cash deposit of these estimated 
dumping duties based on most recent margin. For future 
imports from new exporters, not covered in this or other 
review whose first shipments occurred after Feb. 28, 1989, 
cash deposit of 26.94% will be required, ITA said. 


Antidumping penalties against Fujitsu, Hitachi, JVC, 
Matsushita, Mitsubishi and Sanyo weren't affected by latest 
finding, ITA said. Commerce agency said written comments 
on results may be submitted by Nov, 24, and hearing, if any, 
will be held by Dec. 4. 


In separate finding, ITA determined not to revoke 
antidumping action against Sharp for period April 1, 
1980-March 30, 1981. It said it found higher-than-minimal 
dumping margins for Sharp in that period. 


—— 


"Major breakthrough" in video compression for Digital 
Video Interactive (DVD technology was announced by Intel. 
It said software package, RTV (real-time video) version 1.5, 
allows compression of motion video in real time at 30 frames 
per sec. on personal computer, and immediate playback at 
full speed and on full sereen of computer. Software will 
permit development of desktop application for multimedia 
programs on DVI, Compact Dise-Read Only Memory 
(CD-ROM) technology allowing interactive video, audio, 
graphics and animation on 5" disc. RTV will be available to 
application developers in 1990 first quarter, Intel said. 


Financial Notes: Matsushita Kotobuki reported 
13.5% higher net income of $32.2 million in First half of 
fiscal 1989 on 9.3% higher sales of $857 million. Video 
equipment sales dropped 5.4% to $622.1 million, audio and 
information equipment soared 102.2% to $216.1 million. 
Results include sales by subsidiary American Kotobuki 
which has TV-VCR plant in Vancouver, Wash... BMC 
Industries posted 3.7% higher net profit of $1.5 million in 
3rd quarter on 2.1% lower sales of $37.1 million. In first 9 
months, net rose 15% to $3.2 million on 5.6% sales gain to 
$123.1 million. 


CD-ROM record: Sony's Digital Audio Dise Co. 
(DADC) reports it produced 125,000 CD-ROM dises in Oct. 
and forecasts it will easily produce million next year. 


NOVEM 


SANSUI VCR, TV AT CES: Sansui is expect, at 
prototypes of 4 VCRs and 2 TVs at Consumer 2 Show yr oe 
Show in Jan. in Las Vegas, spokesman Said, The. "Onicg os en 
made by Polly Peck International (PPI), which ‘a wil be ¢ sh oa 
of audio company for $110 million (TVD Noy ¢ pA ving 5, 30Nose 
p15). » Det %° " ja? Con’ 
Spokesman emphasized crucial nature of y.. avi 
as Sansui's first opportunity to position itsej¢ a “OMing Ch exch 
consumer electronics brand as part of multinations sine ! ci 
New video products were described as "mid-to-hi al Ppy ie 
All will be hand-built prototypes of products earn em po tO ef 
May 1990 delivery. Spokesman said hi-fi geap ¢ , “4 fm oe de 
CES reflects PPI capitalization of audio Products en. a ee fae 
by Sansui that have been "sitting on the shelf” go, "Bineerey seh erat 
funds. By comparison, he said, video gear wil] devs of m mspat 
manufacturing muscle of PPI. ONStrat. . asta 
Meanwhile, Japanese press reports said Sansyj ok Re 
channel $84 million of proceeds from sale into eo mstran semico 
new factory, opening new sales company and develop ting sect 
new products as facsimile equipment. About 25% o¢ NE Such, electro 
allocation will go to construction of VCR factory in Ta; House | 
or Malaysia with PPI-owned Capetronics as partner. ¢° nelease 


monthly production of 100,000 units by next summer. Sen 
also plans to sell its head office in Tokyo, press restite o: U. 


but U.S. spokesman told us option hasn't been finalizeg ea electr¢ 

is subject merely to serious consideration. Sansui reported deteri« 

plans to rent hq space in Tokyo with Capetronies. ee 

m : 

R&D ¢ 

Oct. Retail Report: Highland Superstores Oct. that " 

sales fell 3% to $68.1 million, with same-store sales off and "U 

11%. Sales in 3rd quarter were up 2% to $209.7 million, wg 
sec 


same-store sales down 6%. Highland said it will open 5 
superstores for holiday season, 3 in Buffalo, one each in N 
Minneapolis and San Antonio... Circuit City had record 


sales of $157.8 million, up 21% from Oct. 1988. Same-store caw 
sales increased 2%. Retailer opened its first 4 superstores in manu 
Philadelphia during month, another store in Ventura, Cal., Rese: 
will open 11 before end of year... Best Buy posted sales of evalu 
$40 million, up 8% in year. Same-store sales rose 5%. mark 
Through first 7 months of fiseal year, Best Buy sales were indus 
down 0.4% to $265 million. Ame 
. suce 

Tiny CCD pickup for minicamcorders developed by "Am 


Matsushita measures 1/3" but has 1.5 times sensitivity of the | 


1/2" CCD, making possible 3-lux sensitivity. Ithas mar 
resolution of 270,000 pixels, 330 lines horizontal. Matsushilt 

plans monthly production of 80,000 units beginning in Feb. ; 

. ap 

Matsushita-Ultra Tech Battery, joint venture of oa 

Matsushita and Eastman Kodak formed in 1988 (TVD Dee ele 

28/87 p14), opened plant in Columbus, Ga. Plant employs Us 

135, manufactures alkaline batteries. bs stu 

1 mu 
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It’s Against the Law... . 


- tO make a copy of this newsletter or of any portion of its cor 
Federal copyright law (17 USC 101 et seq.) makes it illegal, punishable wit 
fines up to $100,000 per violation. That means that unless you have our wit 
ten permission, it is illegal to reproduce by any means this newsletter 
any purpose. Not for routing. Not for FY] memos. Not for corporate ne 
summaries. Not for sending by FAX. Not for anything. 
Warren Publishing, Inc. will be forced to take action against any individual 
or firm making copies of this newsletter. We request that 4 
their staffs of the law and the financial penalties that will result from the C™ | 
pying of a publication which subsists entirely on subscription revenues. FO | 


additional subse ; 
202-872-9900. ons oF information, please call our Circulation Dept: ® | 
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ni _u.S. HDTV DEAL: Japan ’ 
G AN-Y. -apanese electro 
l be J A facturers, through their association, Fy ays 
Nes m share HDTV information with American sem} ave offered 
t age qnufacturers and invited them to produce a ne nductor 
s Fapanese HDTV sets. In meeting with officials of be 
miconductor Industry Assn. (SIA), 2 groups agre a yetican 
eo establish committees on HDTV cooperation and tec me 
i by e. Chnical 
pe exchang' 
| I, . . 
has David Metz, exec. dir. of SIA's Japan off} , 
ne no "formal barriers" to U.S. participation in Pepancet be saw 
10 top receiver circuits and expressed hope deal would "en © HDTV 
nee at more design activity in Japan" by U.S. semicondy too 
e . M bviousl ctor 
of manufacturers. Move obviously was attempt by Japan t 
tp moderate hard feelings in U.S. centering on HDTV er 0 
ate newspaper reports of agreement appeared to cast it some 
install Japan's HDTV system in U. as plot 
to ins S. 
+ t0 Report by National Advisory Committee on 
ting Semiconductors urging govt.-sponsored Consumer 
> Such Electronics Capital Corp. to finance new U.S. consumer 
electronics industry (TVD Nov 6 P11) was delivered to Whit 
yan House last week. At press time, text of report hadn't ea 
Dal jg released, although principal points had leaked far and wide 
ansyj 
Said, U.S. effort to gain supremacy in new consumer 
and electronics fields such as HDTV is jeopardized by 
‘edly deterioration in country's semiconductor manufacturin 


Sin 


re 


sector, said Robert Noyce, pres. of both AT&T Bell Labs and 
Sematech, latter the federally funded and industry-run chip 
R&D consortium. Noyce told joint House hearing last week 
that "decline" in U.S. semiconductor industry is "evident" 
and "unacceptable... American industry has lost control in 
many of these areas." He raised economic and national 

) A security concerns. 


Noyce's comments came at oversight hearing on 
Sematech, which receives partial support from federal govt. 
Sematech is engaged in research into sophisticated chips and 
manufacturing techniques. Reports by Congressional 
Research Service (CRS) and by General Accounting Office 
evaluating Sematech work to date gave consortium high 
marks. "Loss of a U.S.-controlled consumer electronics 
industry has contributed to the decreasing ability of 
American semiconductor manufacturers to compete ‘4 
successfully with their foreign counterparts,” Noyce said. 
"American electronics manufacturers have been pushed to 
the fringes of the critical world consumer slecliones on 
markets." He urged stronger federal support of sema ’ 


i i initive study of 
What was claimed to be first definitive stuc } 
Japanese vs. American prices was conducted jointly by U.S 
; ng 122 products. On average, 


and Japanese govts., covering 3 t 

fates in jacan were 41.7% higher than 2 a niet in 

electronic products surveyed were gael an trade talks, 

U.S. Conducted in Con soe arieplube cost 3 times as 

oe ue ae pa A Ey: Japanese-made batteries were 
= 2Be, 


51.3% cheaper there. - 
io tape W 
‘ ted products, audio 
Among electroni U.S., Japanese microwave oven 
* ID U-vs, Fy fs 
50.9% more in Japa te ee "video camera pase? less 
was 15.8% more, but <0? 12.7% less, VCR 20% less, 


in Japan, cordless phones 15% oe In cach case, prices 


portable CD player fete A foe specific brands in each 
compared Nr waies weren't specified. 
ae dding Sony-made versions of 
Ce sean names 
pion a Kyrentest camcorder yet, under own 
Son 's tiny rf ? d Europe. 
for yarketing in U.S. a 


‘vin oaser Turntable fo TV DiGesT—13 


‘ dises is ali 7 
S % alive yi 
Pite having been scrapped as a and 


Japanese tu i ; 

HDTV petaichinne: eicasht repianeelinfea “assiomongy 
million in facilities to produce 30W" iad 34W" tubes with 
16:9 aspect ratio, to be completed in Feb. Toshiba is addins 
pilot line for production of 30W" and 32W" tubes early next 
year. Sony is in trial run of HDTV picture tubes at Osaki 
Technology Center in Tokyo, plans to add manufacturing 
technology at another factory. In Europe and U.S., Thomson 
appears to be in lead in widescreen tube manufacture its 
plant in Italy now in pilot production of 16:9 ratio 34w" 
widescreen (but not HDTV) tubes, with regular output due in 
first quarter. Philips plans to start pilot output of 34W" 
(non-HDTV) in Germany in Dec., for production in Oct. 1990 
(TVD Sept 4 p9). 


Ads & Promotions: Tradewest basketball 
videogame for Nintendo Entertainment System features 
Pepsi-Cola soft drink logo, marking first time consumer 
product has appeared in animated electronic videogame. 
Under agreement between Pepsi and Nintendo licensee 
Tradewest, logo will appear in Magic Johnson's Fast Break 
game, to be introduced in early 1990... Zenith promotion 
with Home Box Office offers $30 rebate on HBO or Cinemax 
subscription with purchase of Zenith TV or VCR through 
Dec. 31. Sweepstakes features grand prize of cameo 
appearance in HBO original movie... BASF promotion with 
HBO offers consumers $20 subscription rebate with purchase 
of specially marked BASF blank videotape multipack through 


Dee. 31. 


EIA fought off proposal by truckers’ trade group to 
require that consumer audio-video equipment be packaged in 
unmarked cartons to discourage theft (TVD Oct 30 p17). 
Measure was adopted by panel of National Classification : 
Committee (NCC) in Sept., but full NCC rejected motion in 
Washington hearing last week with EIA lawyers present. EIA 
Govt. Affairs Staff Dir. Suzanne Heaton said motion was 
voted down because of "impassioned" testimony by Dynascan 
Pres. Jerry Kalov and because proponents offered little 
documentation of growth in theft problem that rule was 


designed to address. 


i i ilable to 

First HDTV CD-ROM in general use is avai 

visitors at Museum of Fine Arts, Gifu, Japan. | Developed by 
JVC, system may be viewed on 60W" or 11L0W" projection 

iewing galleries and one auditorium. Each CD 


reens in 2 vi 
ice 5 min., has selection of works from museum's collection 
=> 


i i i i-Visi t. Separate 

1.195-line widescreen Hi-Vision forma rate 
syngbrotkzed CD provides commentary. Booth with 27W" 
direct-view tube provides data base in which 700 of 
museum's works may be accessed by 40 different categories. 
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Consumer Electronics Personals 
Consume SE 


Martin Holleran promoted from Thomson Consumer 
Eleetronics vp to exec. vp, mktg and sales, Americas, 
reporting to TCE Chmn.-CEO Pierre Garcin; Holleran m 
continues as pres.-CEO of subsidiary TCE Sales & Mktg. Co., 
Americas; Joseph Donahue promoted from vp to senior 
vp, technology and business development, Thomson .* 
Consumer Electronics, heading new govt. velations office in 
Washington; Wray Hiser promoted to senior govt. 
relations counsel... Eugene Eidenberg resigns as _ 
Macrovision pres.-CEO "to pursue other professional 
interests;" Chmn. Victor Farrow assumes CEO 
responsibilities during search for replacement... Heitaro 
Nakajima, Sony exec. technology adviser, receives Audio 
Engineering Society Gold Medal for contributions to 
development of Compact Disc. 


Tom Graham, ex-Sherwood, joins Yamaha as product 
mgr. Nov. 15, replacing Irwin Zucker, new Marantz mktg. 
dir... Martin Levine named editor of Consumer Electronics 
Monthly Show Daily, position he will hold through Jan. 1990 
CES in Las Vegas... David Leibowitz, ex—partner in 
Washington law firm Wiley, Rein & Fielding, joins Recording 
Industry Assn. of America (RIAA) as senior vp-gen. counsel, 
sueceeding Joel Schoenfeld, now Bertelsmann Musie Group 
senior vp-gen. counsel... Shelley Miller, owner of 
(hicago-based United Audio Centers, elected to board of 
Progressive Retailers Organization, replacing Sounds Great 
Pres. Russell Kern, who closed business recently... Peter 
Mason, ex-Microlytics, named Selectronics engineering vp 
in merger of Selectronics and Microlytics. 


Fritz Friedman promoted to RCA/Columbia Pictures 
‘lome Video publicity vp, new post... Fairfield Research 
Senior Sales & Mktg. Vp Tim Searcy will leave Dec. 1 to 
become home video industry consultant, remaining board 
member and stockholder... Appointments at Vidmark: 
Sandra Loden, ex-Media Home Entertainment, named PR 
mgr.; Erin O'Neil advanced to creative services mgr.; 
Susan Pritchard, ex-International Spectrafilm and 
one-time 20th Century-Fox, named worldwide services 
mgr... Julie Brown promoted to South Gate Entertainment 
ad vp... Promotions at Buena Vista Home Video 
International: William Pfeiffer to vp-exec. managing 
dir.-Far East, Stuart Warrener to vp-managing dir.-U.K. 
and Europe... Appointments at Blockbuster Entertainment: 
Scott Beck, ex-managing partner-CEO, Video Superstore 
Master Limited Partnership franchisee acquired last Aug., 
named vice chmn.-COO; Steven Berrard promoted to vice 
chmn.-chief financial officer; Taylor Devine advanced to 
international vp; Gerald Weber promoted to vp-zone 
officer; Video Superstore Chief Operating Partner Jeffrey 
Shearer named vp-zone officer; Video Superstore Gen. 
Counsel Saad Nadhir appointed International Div. vp. 


a 


‘ "Interactive box" for standard noninteractive B movie 
video is planned in Jan. for film Dead Pit by Imperial 
Entertainment, which is spending $7.50 per $89.95 
list-priced tape on "electronically interactive, textured" 
packaging. Box is expected to generate 50% of unit sales for 
additional $2.1 million revenues to supplier. Packaging has 
c D ace Pee hae or eel activated for 15-20 see. 

ushing button on front of box. U 
Rh Lccomibdttbesh aie Pp to 10,000 flashes are 


Thomson Consumer Electronics opens govt. affai 
office in Washington, headed by Senior Vp Joseph DoeMts 
and Senior Counsel-Govt. Relations Wray Hiser: Suite 601 
1200 19th St. NW. , 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week Dash indicat 
available at press time. Amounts expressed in dollars. Parentheses pea Woh 


Company & Period 


Clear Channel Communications 
1989-9 mo. to Sept. 30 
1988-9 mo. to Sept. 30 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


34,921,274 
28,356,518 
12,518,421 
10,057,146 


Commodore International 
1989-qtr. to Sept. 30 165, 300,000 
1988-qtr. to Sept. 30 200,200,000 (6 500,000) 


9,600,009 


Esquire Radio & Electronics 


1989-9 mo. to Sept. 30 32,331,000 732,00 
1988-9 mo. to Sept. 30 53,395,000 1,664" 009 
1989-qtr. to Sept. 30 12,566,000 425.000 
1988-qtr. to Sept. 30 17,393,000 660 000 


Heritage Media 


1989-9 mo. to Sept. 30 102,896 ,000 (26,611,000) 
1988-9 mo. to Sept. 30 32,774,000 (11,677,000) 
1989-qtr. to Sept. 30 40,106,000 (10,684,000) 
1988-qtr. to Sept. 30 11,530,000 (4,225,000) 


Home Shopping Network 


1989-year to Aug. 31 774,300,000 (14,900,000) 
1988-year to Aug. 31 730,100,000 18,000,000 
1989-qtr. to Aug. 31 187,400 ,000 (26, 100,000) 
1988-qtr. to Aug. 31 168,100,000 3,300,000 


Lee Enterprises 
1989-year to Sept. 30 
1988-year to Sept. 30 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


269,463,000 
252,537,000 
67,508,000 
63,796,000 


43 , 047 ,000- 
40 ,921 000 
14,600 ,000 
14,037 ,000 


FAfter special charge. 


Notes: ?Includes special credit. 


Toshiba plans to start production of surface-mounted 
printed circuit boards for laptop personal computers and 
other products at Irvine, Cal., plant in April, Toshiba 
America Information Systems Pres. Kiichi Hataya said. New 
plant is being built near existing Toshiba facilities at cost of 
$9 million. Company will hire at least 60 employes for 
operation. Boards also will be used for home and cellular 
phones, fax machines, copiers. 


Pioneer has shipped more than 2 million Laserdisc 
players in Japan since Oct. 1981 introduction, Japanese 
report said. Figure includes consumer players (about 84% of 
total) and karaoke players sold to bars. Japanese shipments 
in 1989 are expected to total 700,000, up 40% from 500,000 
in 1988. 


Matsushita displayed prototype of 256,000-pixel 10” | 
color LCD TV at '89 Electronic Display Device Exhibition 
Tokyo. Product will cost $3,500-$4,200 in Japan, with mas 
production scheduled to start next spring or summer. 


____CD production on advanced integrated assembly lines 
in Singapore is planned by Matsushita starting in Apri. 
Company plans to make 100,000 CD players and CD play®® 
combinations annually. 


OBITUARY 


Andrew Scott, 34, HWH Enterprises vp, died Nov. 8 


from complications involving AIDS. He joined N.Y. PRE ; 


specializing in consumer electronics 6 years ago 85 
executive. Survivors are parents, brother md 
companion, " : 
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' CABLE REFORM: FCC Con a seta 
and Congress Sumer Electronics 


pive FO es to legislate and rere 
go mov re gulate as earl 
programs, r KS in govt. H 
_»» Peported| - HDTV and other high 
- -tech 


orts options under Consideration be as next 
) Cc 


veo: > forms to Senat 
ple act refo ate. Chorus of competi ommends  y 
forts of (P. D petitors egg Proar in Congress, Ne psa Administration, create 
er' or policy? (P 
NEW VCR policy? (P. 10) 
SUP ; 
PLIERS Thailand, Singapore and Malaysia 
v 1 


UNDING: Grou eth 
1vB EEKS F p says it's 'badl ' hel 
Wi ad newspaper ad. grows, “Anheuser-Busch its, ee ay record ae stare of US. imports b 
winigh. NEW ition s ' e 4% ij = 4 y non-J 
oriticis pells end of 'good old days 7a ebaiee o in Aug. Deck imports ra 
H in 1990, includin: nei 
? g decline in 


m 
TvB Pres- says. (P. 3) 
color TV uni 
unit sales, seen by Hitachi, which predicts video 


TV,’ v 
TV 'THREAT': Metzenbaum w : doll 
arns of possible ar growth of 3.1%. (P. 11). New products. (P. 16) 


gpORTS TV hear ; 
a at ee aren postal Ee to MATSUSHITA PRO 
oil bo, dee sug cmsume omer 
3.4% in half, Recoton off 73.8% a Se Pst 


PHOLDS SYNDEX: Unanimous Appeals Court 


— 9 coURT UPHO! 
” re i decision unlikely to be appealed, clearing wa fo 
start. (P- 5) g way for Jan. 1 KODAK LEAVES LCD projection TV busi : 
= marketing of video projector to Epson Ameria, affiliate of 
d CABLE BILL SPURS DEBATE: Danforth proposes cap on product s manufacturer Seiko. (P. 13) , 
yO size, allowing local rate regulation must-car 
New Aen DAES , ry, MEMOREX AUDIO LINE, including CD layers and 
ast of program nondiscrimination. (P. 6) pene stereo consideration by Tandy unit. 
1de0ta u 
7 FINSYN TALKS ADVANCE: Valenti cites evn Be pe now less than half of Memtek's sales. (P. 14) 
progress’ in latest round. New talks set for Dec., but no new SUPERGIANT SCREEN home TV devices for custom 
proposals emerge. (P. 7) installation include Mitsubishi 120" rear projection unit, 
Technics’ 105" speaker-screen, new Vidikron models. (. 14) 
LICENSE RENEWAL DISPUTE: NAB calls proposed FCC ‘fet gee 
rules 'step backward’ for reliance on issues-programs lists, PHILIPS CAMPAIGN is aimed at high visibility for name 
% of but endorses basic goal. (P. 7) as major U.S. employer and innovator. (P. 15) 
ents aioe 
000 : ‘ 
Se FCC SEEN DRIVING TOWARD CABLE REREGULATION eet faces. — — 
paslation a possibility of FCC regulation pee ene. “ent senators saying cable industry's only 
)" 3 week, They agreed pressure to act had become i oar with void extreme vost rictions: 
on in course is to cooperate in seeking guidelines for new . 
nass : ed with severa senato and cable competi. 
at 9 Cable TV markets are closed to com etition 7 ee Senate CO unications Spe eration 2 
; . = under 
Bian ee days of cable oversight hearing» prere that some step 4 eae Act in certain franchising 
2s Co hat legislation and reregulation may be ae neu BEY rsal of ara for cap 0” MSOs’ 
a tye although few firm decisions ae Chmn. also aad ¢ "effective Com tition." 
- whee fi areas topped his wis works as well as redefimt! ahs 
ership of cable systems and pPOeraz subcommittee’s legislation also wr ribution 
t Su 2 ‘ 2 ons in progr : . 
nat tha ‘ tegration, ie {now we going to come 
0 anc - He as n cable ally 


4 side e 

Con There were indications 10 uestiomn a d ve 

ca on escalating cable rates, how munici 
et, consumer decoder prices, se ommittee 
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ut with legislation" next year, d Sube 
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MATSUSHITA PROFITS RISE: Matey<r. 

net CEES rose 9.1% in fiscal eencue Consolidateg 

on 8% ve er eae (see financia] table) ended Sept. 39 
ed 5.4%, aa68 eS were up 7.5%. Gains irst-half net’ 

that "consumer demand was not uniform] Came despite fact 


Earnings growth "resulted from com 


Total overseas sales increas 9 i 
Japan sales 8% to $11.7 billion in 6 menage * 
First-half sales by product segment: Video - 
to $5.6 billion, audio equipment up 3% to $1 
appliances up 1% to $3 billion, communicatic 
equipment up 21% to $4.7 billion, energy and kitch 

products up 12 Yo to $1.1 billion, electronic com obit ae 
11% to $2.8 billion, other products up 5% to $1.9 billion 


llion and 

5 yen = $1), 
wpment up 1% 

8 billion, hole 

on and industrial 


Pioneer consolidated net rose 23.4% in fj 
ended Sept. 30, on 17.9% higher sales. Video beens al 
ined 19.9% to $419.1 million, audio products 18.1% to 
76.7 million, car electronics 17.7% to $509.2 million, th 
products 9.8% to $100.6 million. Overseas sales jum 1 > 
20.7% to $905 million. Parent-only net rose 7.9% to $75 2 
million on 19.4% higher sales of $1.22 billion. 


Recoton posted 73.8% lower net income in 3rd 
quarter ended Sept. 30 on 6% higher sales. In first 9 months 
of 1989, net fell 28.4% on 9.3% sales gain. Company 
attributed profit decreases to higher promotional costs, 
provisions for bad debts "due to insolvency of various 
accounts including a major New York retailer," and expenses 
related to unsuccessful acquisition attempt. Company said 
it achieved sales growth despite "delayed production of 
several products," including power wave amplified TV and — 
FM antennas and wireless sound system. Slowdown at retail 
level will continue to affect results for balance of year, 
Pres. Robert Borchardt said, with blank videotape sales 


particularly sluggish. 
Atari reported $5.1 mi 
Sept. 30 on 17.9% lower sales, comp 


year-earlier quarter. In9 months, com 
loss on 15.7% lower sales, compared w! 


period. 


llion loss in 3rd quarter ended 
ared with profit in same 
mpany had $1.8 million 
th profit in earlier 


—_a—— 
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ape 2 preliminary oes at book value of 
virt ly all assets of el, 
ae of closing date, set for Dec. pet 
subsidiary of Technodyne, 
Bicnnas : and other related nea will 
continue to market antenn@ 4 products, 
"innovative TV and yideo-related P 
Robert Borchardt said. seen 
rvey to determine bute ey week ie 
Z ‘ S 
Electronics Show wi e Gvponsultant Jacobs 
Consumer nics GPOUP a showed most 
EIA Consumer Electro orted, SULVeY, 
ves ady reP Oct 23 p14). 
Jenner & Kent. AS ows a year (TVD 
attendees prefer 2 § after U.S. system, |, 
eement by island's 


S. in 


Highlights of su 


und, patté 
Multichannel TY van, in basis of 


will be adopted b _ after 
3 TV networks am ovt. 3. bilingu 
Sept. Princip ata’ 
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East mz 

marketj . 2&0 equ ; lan Kodak 

ting of its Uciirides business by turning pa i 
> Manufactured b Projector to se America, 

€ Seiko Epson in 


; as first project; 
lightvalves (Typ Sept 26/88 pi o. 


arketing and customer 
h will continue to be 


LCD projector weighs 13 lb., projects images up to 12 ft. 


resolution LCD projector (210,000 pi i i 

i pixels) being sold in J 
under both JVC and Epson brand names at abot $6,900 (vb 
Oct 30 p13, Oct 23 p15). No announcement on U.S. sales has 
been made yet, but it's expected to be available here in 1990. 


a 


; FCC should reverse its long-standing "marketplace" 
decision on AM stereo and choose single system, EIA 
Consumer Electronics Group Vp Thomas Friel told en bane 
FCC hearing last week seeking ways to improve AM. 
Besides adoption of standards proposed by National Radio 
System Committee (NRSC) on AM improvement, single most 
beneficial change for AM radio would be to make AM stereo 
reality, he said. Two competing systems -- Kahn Labs and 
Motorola -- remain active, with principals involved in 
litigation. 


Car navigation system using orbiting GPS (Global 
Positioning System) satellites will be marketed in Japan by 
new joint venture of Pioneer (51%) and Trimble Navigation 
Ltd. of U.S. Pioneer Trimble, capitalized at $700,000, plans 
to market GPS system early in 1990s. Principals said it will 
provide drivers with current location, shortest route to 
destination, direction, ete. Information may be 
superimposed on map on dashboard monitor. 


Color TV buying plans of U.S. consumers rose In Oct. 
after declining for 2 straight months, Conference Board 
reported. Preliminary Oct. survey showed 7.9 % of U.S. 
households planned to buy eolor TY set within 6 months, up. 
from 6.9% in Aug., revised 6.6% in Sept., 6.4% in Oct. 1988. 
Board's overall consumer confidence index was 116.4, up 
slightly from revised 116.3 in Sept. but down from 116.9 in 


Oct. 1988. 


‘tsubishi-only store, operated by Good Guys, will 
ie opentinearoe 25 in San Francisco. moreorny al 
outlet, original Good Guys location, covers z, “oe 
be dominated by audio-video displays in life-sty - — 
Store is being staffed by manager and 5 salespeople, 


Mitsubishi-trained. 
er for Compact Dise players was 


Optical lens clean 
Pou aee by AudioSource, Burlingame, Cal., 
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i ideo release 
- _VHS MOVIES: First home v1 > ” 
ae - fer eee simultaneously on all ae aan iri Ss 
including sega aaa a Feb. 1 street date 
ws Bere A Reet for S-VHS demonstrations at Jan. 
mee Electronics Show in Las hs gre ec 
indicates it expects to continue S-VHS lase 
with all future A titles. 
i te 
d become hot item to demonstra 
La ing widescreen sets because 


rbox format -- 0 
vEs Mktg. Vp Alan Perper said. Paramount has given 
Pioneer green light to rele 
with cassette, Perper said. 


Film will be sellthrough-priced, at $24.95 for VHS and 
Beta, $29.95 for laserdisc, $39.95 for S-VHS. Paramount 
duplicator Rank Video Services America will duplicate 
Indiana Jones on S-VHS, as well as standard VHS and Beta, 
Perper said. Studio doesn't plan special marketing efforts 
for niche format, aside from simultaneous release with 
standard 1/2” tapes and informing accounts of S-VHS 
availability, he said: "The S-VHS player population is 
minimal, so we will produce it to order." List price of 
$39.95 ~- $15 above standard VHS -- is "function of limited 
number of units and startup costs," Perper said. Although he 
expects Paramount will offer upcoming A titles in S-VHS, it 
hasn't determined whether they will carry $39.95 list. 


Other major hit movie due in first quarter is Warner's 
Feb. 8 release of Lethal Weapon 2, also priced for 
selithrough. While Paramount is issuing Last Crusade in 
S-VHS day-and-date with standard VHS, Warner will offer 
Lethal 2 on 8mm as well as laserdisc. It will be priced at 
$24.98 for 1/2” tape and laserdisc, $29.98 for 8mm, and will 
be available with Spanish subtitles on VHS. 

—— 


Nam Tai Electronics, Hong Kong-based OEM 
producer of electronic typewriters, calculators, electronic 
scales and other products, is expanding production facilities 
in Shenzhen, China. Nam Tai said it's expanding factory by 
50,000 sq. ft., raising total to 140,000 sq. ft. Added space 
will provide for increased production of consumer and 
commercial products. Nam Tai is OEM supplier for Omron, 
Sharp and Texas Instruments brands, spokesman said. 
Company also announced $2 million capital investment in 
plastic injection molding operations, joint venture with 
Shicoh Plastics of Japan, to broaden product line and 
improve technology. 


___ Motorola reached agreement with Tandy and Nokia of 
Finland to settle patent-infringement suits on cellular 
phones. Tandy and Nokia agreed to license certain Motorola 
patents and pay damages for infringements. Terms weren't 
disclosed. In Sept., International Trade Commission (ITC) 
ee oa pee rata restricting imports of some 
cellular phones from Tandy and Nokia i j 
by Motorola (TVD Sept 4 p13). Miran yi 


Philips and Renault, French car maker, announced 
joint development of 4 Compact Dise-Interactive (CD-]D 
programs for Renault's service training. Discs, in 7 
languages, will be used in worldwide Renault network of 
service stations, beginning in first half of 1990, 


NOVEMBER 2 ay 


HITACHI INTRODUCTIONS: Hitachi announced 
new VCR and TV products for availability between "tal 


spring. Four-head VCR, due in March at $39< Now 
See nat makes it impossible to operate withona® < .. gem 
control unit. It also has Intelasean II, with 2] 5. "°Mte ost eti, | 
on-screen directions, automatic tracking ang wae of ih mst 

TV-VCR remote that can control 2 Hitachi VCR, rs bs te snard 

its ae 

Editing VCR with flying erase and sync {oo a. 
on-screen instructions, title and date, quick ton 36 -Dag, Eis a 
$450. Hi-fi model with similar features is $659, ng!" ig Peet pr 
Edit" hi-fi model with professional features has jo tudig gl m 
dial, 8-segment assembler, at $800. Similar m odel ttle io agi 
S-VHS format, is $1,200. Hitachi high-end cance in gp ‘ 

8:1 zoom has 10-w movie light at $1,300. €r with pa 

Lat 
Hitachi introduced 3 projection TVs at $2.3 +i 
$2,799 for 50" (available in Jan.) and $3,299 for rene ber 
20" TV with MTS stereo, inputs and outputs, wood car.” minis 
$480, due in Dec. Cabinet ig W ard, 5 
iis 
Note: Hitachi, which makes and sells laserdise oe 
players in Japan, is offering player in U.S. —- but only to Appoint 
dealers to help generate top quality picture to dem financi 
TVs, not for sale to consumers. Hitachi is recommend; a el annif 
dealers use laserdisc or S-VHS as source for pictures on Ty ex-Ke3 
sets. gales ¥ 
‘ Electr 
JVC Professional Products introduced S-VHS editing Indepe 


recorder with picture processing circuits such as chroma Busine 
enhancer and crosstalk cancellation. It has input and output 
connectors for SMPTE time code, is priced at $6,100. 


P. 
Yamaha will introduce 32" high-resolution stereo TY chmn. 
monitor receiver with front-panel S-VHS and composite electr 
inputs at CES. Seamé 
progr: 
Goodt 
TOP 1988 RETAILERS: Top 10 retailers in consumer enter 
electronics, ranked by HFD on basis of 1988 electronics sales Enter 
volume, with number of stores in parentheses: Radio Shack ence! 
$3 billion (7,106), K mart $2.5 billion (2,264), Sears $2.1 Davi 
billion (813), Circuit City $1.4 billion (125), Service 5 ta 
Merchandise $1.25 billion ($25), Montgomery Ward $759 eee 
million (337), Wal-Mart $655 million (1,285), Target $650 tena 
million » Highland Superstor 4] million | 
$610 million (206), = * euete eats 
Total consumer electronies sales of top 200 U.S. on 
retailers in 1988 were $26.48 billion, at from $24.4 Pre 
billion in 1987 (TVD Sept 19 p15). Sales breakdown by type Hub 
of retailer: Mass merchants $7.7 billion (29% of total), Hur 
electronics/appliance chains $6.6 billion (25%), electronics ff Pay, 
chen $5.9 billion (22.1%), catalog showrooms $2.15 billion ined 
-L/), dept. illion (&. othe 
(9.7%) P” Stores $1.7 billion (6.1%), others $2.6 billion =~ 


Philips and Motorola have agreed to joint 
development of integrated circuits preter rae g 
full-motion video for Compact Disc-Interactive (CD-D 
systems, Companies didn't discloses details. Barry Waitt: 
otorola vp and Motorola European Semiconductor Grou? 
Se noen? Said CD-I has "tremendous market appeal and 
Hb rd Technology provides te sphies ant 
10 on single 5" opti, ise. ar expected to be x 
available to consumer market’in arty 1990s. a 
Hong K | 
16-19 re iss International Electronics Fair 


-time attendan oh 
1988, Hong Kong Trade Detsleptalian Soman - 
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er i a4 
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Eugene Kelsey advanced from nati 
en. mgr., Panasonic Portable Mato bats mgr. to 
tti, telecommunications national Sales aoe Michael} 
pecs pon. Wer., Panasonic Communication Pry gym oted 
richard Walker, ex-Panasonic Communications. ; ucts Div... 
Toshiba America Information Systems as corp Api 
yp-gen. mgr., Copier Products Div... Jean-Pierre Isbo = 
philips and DuPont Optical Videodise product m Sbouts, 
cD-I production tools worldwide development ap mane 
Consumer Electronics... Masaho Sugimoto Sumitor rilise 
managing dir., appointed Sanyo adviser in Japan aut: Bank 
named Sanyo senior managing dir. in Feb. Is to be 


mer Electronics Personals 


Troe 


Laurence Cudmore, Sears Canada pre 
retailing pres., new post; he's succeeded i. Jonah — 
Reddington, Merchandise Group senior exec. ara f 
administrative officer... Gary Chaves, ex-Mont ae 
Ward, joins Federal Warranty Service as mktg. ie "Lt 
Bardzilowski, ex-MARSATS, named retail account m "41 
Chaparral Communications (satellite receivers),. fal 
Appointments at Funai USA (Symphonic): Mary Birch me 
financial planning vp, Koshiro Hashimoto as product 
planning vp, Stuart Wohl as corp. secy... Antony Revis 
ex-Keystone Camera, joins Concord Camera as worldwide 
sales vp... Martin Holleran, Thomson Consumer 
Electronics Sales & Mktg. pres., will discuss "Why the 
Independent Should Stay in the Consumer Electronics 
Business" at NARDA/NASD convention March 1] in 
Nashville. 


Paul Lewis, Telesensory Systems mktg. vp, elected 
chmn. of EIA's new Assistive Devices Div., covering 
electronic aids for the handicapped (TVD Oct 16 p12)... Sal 
Scamardo promoted to CBS/Fox sports and music 
programming mktg. mgr... Cathy Maunder resigns as 
Goodtimes publicity dir. to take marketing post outside 
entertainment industry... James Warner, ex-HBO , 
Enterprises, named pres. of new CBS Enterprises unit 
encompassing CBS Video and CBS Best. International... 
David Thomas, ex-Media Buying Services International, 


ap int 1 Ni . 
based in N. Y sGa 


Special Interest Video as operations mgr. 


Flat rs will be t ic of 
i ill opic 0 

lat displays for video and compute 

Dec. 12-13 conference in Santa Clara, Cal., sponsored by 


: erview by 
Stanford Resources (SR). It will Feotmrand discussions by Pat 


Pres. Joseph Castellano, LCD pi Center; James 
Hubbard, AEA; Roger Stewart, Sarnoff hi: Paul Wasek, 


. Hitaenl, 
cand, Planar Systems; Tim ery Digest. Invited speakers 


P ie; id Lae ? * area flat 
Pelaie re: Patsy of firms developing Ie esources, 
panel and portable displays. Detalre og 4440). 
Box 20234, San Jose, Cal. 95160 ‘oes 

rage annual rate 


* t ave ee 
sales will grow 4 511.2 million 
Cordless ene671 million by 1992, frol™ a aden 
of 18% to reac by Personal Technology 


i, nt 
million in 1992 from 7+ aitham, 


" 3D-ready" capability 

Mitsubishi introd’! sob 8 Hicolay monitors, ae oar 

d 21" 3D effect is P’ ed I i 

i image®. wed through liquid cry 
ability to disee¥, 9 pase ime ore vailable at $1,999-92,150 
AD elysses. Monitors Yi $4,600 (21"). 
6, 83 §-9-$3,570 20" fh: 
, $3, 


Me 
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was $363.59 ; : Average pri 

according to pan a up 6% sles $343 | “ color TY set 
gy lek & Lavidge's latest EI LCAP po 
at eplatiens. a 


(10.2%); 63.89% 
$200 (24.3%), MTS st 200-$399 (51.2%); 12.8% less than 


TV sales in Au ereo sets accounted for 30.3% of 
g., up fi 9 0U.3 % of color 
Set rose to $583.99 from $563.97 nd we ice of stereo 


price to $258.83 from $242.9 and while monaural set 
A * 91. Record 9% 
Sold in Aug. had remote control, up from 80%. Sahay 


Average VCR price in A 
ug. dropped 0.1% 
from $293.58. Some 11.1% of VCRs sold in i the 


hi-fi, down from 13.3% in Au 1988: ° gs 
(compared with 4.4%), g- 88; 4.8 %o had built-in MTS 


Breakdown of camcorder sales by format shows 8m 
share at 25.2%, compared with 9.4% in Aug. 1988. Share fell 
slightly from high of 26.8% in July. VHS-C share was 2%, up 
from 1% in 2 previous months but down from 6.2% year ago. 
Full-size VHS had 69.4% share, down from 69.6% in July and 
84.4% in Aug. 1988. Since May, 8mm share has grown 
steadily at expense of VHS-C and full-size. 


——_§ — 


Sharp will deliver sample 6" and 14" color LCD 
displays next year, company engineers said at firm's 
Electronic Parts Exhibition last week at Tokyo Science 
Museum. Display included mockups of VCR decks and 
wall-hanging TV panels utilizing those displays, but one 
engineer quoted price of 14" sample at $6,950 and was 
pessimistic about future of LCD as large wall TVs because of 
cost, saying LCD projector would be more desirable for 
purpose in near-term future. He said 6" probably would be 
optimum size in terms of value and portability for consumer 
TV product. The 14" display has 460,800 pixels and 6" has 


172,800. 


Semiconductor trade groups in U.S. and Europe 
agreed to discuss "future cooperation of HDTV" at meeting 
in Paris. Semiconductor Industry Assn. (SIA) and European 
Electronic Component Mfrs. Assn. agreement is similar to 
one proposed by SIA and EIAJ (TVD Nov 13 p13). Meanwhile, 
EIAJ and Japan Auto Parts Assn. announced trade mission to 
U.S. to promote access to Japanese chip market for ; 
American suppliers. Mission, be Dec. 6, will include 
60 representatives of 14 firms in EIAJ's User's Committee 


of Foreign Semiconductors. 


intendo won summary judgment in U.S. Dist. Court, 
San Pranclieds in dispute with Atari Games/Tengen _. A 
rights to videogame Tetris (TVD May 1 p16). Nintendo 
claimed it owned rights to game through aa se aa OF 
ELORG, while Atari Games and its Tengen s ary 


claimed ownership through U.K. software firm. Atari Games 


i is Wood said judgment was "disappointment" 
pete ee prepared. Atari Games still —— 
and patent infringement suit pending ep Nintendo, 
charging monopolizing of U.S. market for vi oe 
cartridges that play on its system (TVD Dee 19 plo). 


i's fi is 27" | announced 
Funai's first large-screen TV is 27 mode 

in Japan last week at $1,110, for sale in mid-Dee. Its first 
laserdise-CD player will be about $550. 


Financial Reports of TV-Flectronics Companies 


These are latest reports as obtained during past week Dash indicates information not 
Per 
Share 


rae at ress bme. Amounts expressed in dolars. Parentheses denote Mss 


Company & Period Net Earnings 


Adelphia Communications 116,758,000 (73,640,000) 


: t. 30 
1908 4 est # aK. 30 86,012,000 (54,326, 000) 
ce 9/302, all. 
igea-atr. to Sept 3 23" 100,000 (27,604,000) 


1988-qtr. to Sept. 30 


Atari 0) 
+ t. 30 252,960,000 (1,780, 00 
‘oan = ~ aces 1 299, 637,000 12,145,000 
1989-qtr. to Sept. 30 81,444,000 (5,394,000) 
1988-qtr. to Oct. | 98,798,000 900,000 


Audiotronics 
- . to Sept. 30 1,465,000 (194,000) 
ee-ctrs to Sept. 30 1,230,000 (280,000) 


Ch 
1989-atr. to Sept. 30 10,667,000 (256,000) 
1988-qtr. to Sept. 30 8,816,000 (645,000) 


Comcast 

1989-9 mo. to Sept. 30 
1988-9 mo. to Sept. 30 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


(98,245,000) 
(18,933,000) 
(26,496,000) 

(9,320,000) 


404,760,000 
327,536,000 
141,083,000 
116, 105,000 


Dynascan 


1989-9 mo. to Sept. 30 181,237,000 3,846,000 
1988-9 mo. to Sept. 30 153, 384,000 4,556,000 
1989-qtr. to Sept. 30 68, 350,000 2,354,000 
1988-qtr. to Sept. 30 58, 462,000 2,509,000 


News Network 
to Sept. 30 
to Sept. 30 


Financial 
1989-qtr. 
1988-qtr. 


1,401,903 
502,348 


15,303,004 
10,848,005 


Good Guys 
1989-year to Sept. 30 
1988-year to Sept. 30 
1989-qtr. to Sept. 30 
1988-qtr. to Oct. 1 


3,966,000 
3,309,000 
902,000 
418,000 


195,015,000 
149,369,000 
52,112,000 
38,006 ,000 


Great American Communications 


1989-9 mo. to Sept. 30 245,465,000 (90,037,000) 
1988-9 mo. to Sept. 30 286,217,000 (40,969,000) 
1989-qtr. to Sept. 30 87,671,000 (42,382,000) 
198B-qtr. to Sept. 30 86, 153,000 (20,793,000) 


Jones Intercable Inv. L.P. 


1989-9 mo. to Sept. 30 23,337 ,493 (9,152,230) 
1988-9 mo. to Sept. 30 19,892,703 (8,695,494) 
1989-qtr. to Sept. 30 7,948 ,843 (2,798,195) 


1988-qtr. to Sept. 30 
M/A~Com 


6,902,634 (3,276,724) 


1989-year to Sept. 30 441,133,000 178,000 
1988-year to Oct. 1 424,201,000 18,375,000 
1988-13 wk. to Sept. 30 135,324,000 (7,520,000) 
988-13 wk. to Oct. 1 102,929,000 4,711,000 


Matsushita Electric? 
1989-6 mo. to Sept. 30 20,776,000 ,000 


790,000,000 


1988-6 mo. to Sept. 30 | 19,329,000 000 

’ ’ ’ 751, ’ 
1989-qtr. to Sept. 30 10,703,000 ,000 412 on p00 
1988-qtr. to Sept. 30 9,837,000 ,000 378,000,000 


MGM/UA Communications 


1989-year to Aug. 31 876,533,000 

1988-year to Aug. 31 674,886,000 (48,742,000) 
1989-qtr. to Aug. 31 196,537,000 (13,324,000) 
1988-qtr. to Aug. 31 159,817,000 | (37,904,000) 


News Corp. * 
1989-qtr. to Sept. 30 1,513,501,000 28 
1988-qtr. to Sept. 30 | 1,274'610'000 1337117000 


Nostalgia Network 


1989-9 mo. to Sept. 30 2,961,144 181 
1988-9 mo. to Sept. 30 2°059.878 , Weeion 
1989-qtr. to Sept. 30 1,053,189 (637.911) 
1988-qtr. to Sept. 30 761,172 (411,486) 


Revenues 


146,722,000 
147,894,000 
45,449,000 
48,442,000 


Company & Period 


Oak Industries 
1989-9 mo. to Sept. 30 
1988-9 mo. to Sept. 30 
1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


Outlet Communications 


1989-9 mo. to Sept. 30 71,684,000 
1988-9 mo. to Sept. 30 75,094,000 
1989-qtr. to Sept. 30 22,531,000 
1988-qtr. to Sept. 30 25,720,000 


\33\ 


Recoton 
1989-9 mo. to Sept. 30 


28, 157,000 293,009 


1988-9 mo. to Sept. 30 25,751,000 409 
1989-qtr. to Sept. 30 10,141,000 ‘atten no 
1988-qtr. to Sept. 30 9,571,000 168 006 


Scientific-Atlanta 
1989-13 wk. to Sept. 29 
1988-13 wk. to Sept. 30 


145 ,090 ,000 


8,8 
124,944,000 35,000 


6,732,000 


Tele—Communications 


1989-9 mo. to Sept. 30] 2,208,300,000 

1988-9 mo. to Sept. 30] 1,669,200,000 500, 
1989-qtr. to Sept. 30 826 ,500 ,000 (73,900,000) 
1988-qtr. to Sept. 30 624,000 ,000 700,000 


Telemundo Group 


1989-9 mo. to Sept. 30 79,261 ,000 (41,093,000) 
1988-9 mo. to Sept. 30 70,061,000 
1989-qtr. to Sept. 30 27,004,000 
1988-qtr. to Sept. 30 24,789,000 


Turner Bcstg. 


1989-9 mo. to Sept. 30 765,814,000 
1988-9 mo. to Sept. 30 579,929,000 
1989-qtr. to Sept. 30 2€9,329,000 
1988-qtr. to Sept. 30 198,028 ,000 


United Artists Entertainment 


1989-9 mo. to Sept. 30 859,000,000 
1988-9 mo. to Sept. 30 633,900,000 
366,300,000 


1989-qtr. to Sept. 30 
1988-qtr. to Sept. 30 


242,400,000 


Walt Disney 


1989-year to Sept. 30 | 4,594,316,000 
1988-year to Sept. 30 3,438,213,000 
1989-qtr. to Sept. 30 | 1,345,263,000 
1988-qtr. to Sept. 30 1,013,468,000 


Westmarc Communications | 


1989-9 mo. to Sept. 30 154,789,000 (2,051,000) 
1988-9 mo. to Sept. 30 : Z (11,024,000) 
1989-qtr. to Sept. 30 52,665,000 8,427 ,000 
1988-qtr. to Sept. 30 33,017,000 (4,860,000) 


Notes: Restated. After special charge. “Includes special 
credit. %At rate of $1=139 yen. ‘Per ADR. ‘Converted at 
current rate. ‘Includes special items. 

Se ——— — —————————— —— 


Sales of U.S.-made electronic products rose 7.9% t0 
record $28.7 billion in Sept., while orders increased 16% t 
$29.7 billion, American Electronics Assn. (AEA) said. In 34 
quarter, sales rose 4.1% to $73.2 billion and orders 7.2% ' 
$72.9 billion. Through first 9 months of 1989, sales 
increased 5.2% to $216.8 billion, orders 3.7% to $213.4 
billion. Consumer product sales were up 25% in Sept- 
14.8% in 3rd quarter. 


Japan's output of home VCRs totaled 2,493,000 in 5 
Sept., down 4.4% from Sept. 1988, EIAJ said -- first month : 
decline since Oct. 1988. Of total, 521,000 were shipped 
estic suppliers, off 15.1%. Exports rose 12.2% te 34 
2,502,000, 11th straight increase. Color TV production fell . 
a % to 990,000 in month, 781,000 for domestic market. — 
xports dropped 38.9% to 205,000. i >. 


First T-160 S-VHS casset introduced it 
Japan by Fuji at list price of $l7.te nn Leonia 8 y 


i fe Mm hee ae 


— 


expected to follow in mid-Dee. 
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Broadcast - Cable 


FINAL FCC NOMINEE IS DUGGAN: : 

consultant who was late entry is mocha knees 
communications. Most broadeasters teleeiarne in 

heard of the moderate Democrat, but Valenti people never 
quick study.’ (P. 1) enti praises him as 


psi CRITICIZES HDTV TESTING: Firm mi 
deadline, says test officials are trying toeniede aa 


companies. ATTC promises ‘fai ’ : 
into chase. (P. 2) ir process.’ NYIT jumps back 


FAIRNESS DOCTRINE DUMPED from final budget 

a. but ap ccc promise battle will be resumed 
octrine cou ave caused presidential veto. ‘ 

$107 million funding. (P. 4) ee” el 


CABLE OUTPACES BROADCAST: Cable revenues up 
94.6% in 1988, compared with 9.3% for broadcast, study 
shows. Network figures lower than expected, with CBS up 
only 0.5%. (P. 4) 


TCI LIMITS RATE HIKES, ‘predicts’ they will match 
inflation. MSO to move 4 program services -- AMC, ESPN, 
TNT, USA -- to optional basic tier. Plan takes effect next 


year. (P. 5) 


WORLD IS 'GLOBAL VILLAGE’ with communications 
‘glue’ holding it together, Neuharth says, listing key 
problems. Dennis sees spectrum ‘trade-offs 

in HDTV. (P. 6) 


FCC NOMINEE DUGGAN MOSTLY 


intention to nominate Washington comm 
consternation 2 


executives had ever hear 


commented: "He is pretty much unknown ! 


AA Pres. Jack Valenti, who work 


speechwri 
quick study and he unders 


Not so, said MP 
when FCC nominee was 
Valenti told us. "A very a he ur 
importantly, Valenti said, he has by mind, 
unavailable over Thanksgiving holiday: 


mocratic oliti 


: d sim 
1) Enemies, with Dugsa oe class individual.” 


for many ye ne is ra dn't know 0 
knowledgeable, 


LQ 


stin 
g, Cable, Consumer Electronics 


SUMMARY- INDEX OF WEEK’S NEWS 


MUNICATIONS: White House announced Nov. 21 


UNKNOWN IN COM 
Itant Ervin S. Duggan to fill last (Democratic) seat 


unications consu 
i mong broadcast 
ECC — coors d of him. Said one: "It was a complete surprise to everyone. 
n the world of broadcast regulation." 


ed with Duggan in Johnson White House 1965-1969, 


ommunications sector. Du 


and worked in € e 
ee tands the political arena very thoroughly.” Most 


unlike many ot 


ti t Ben Wattenberg (w ; 
cal analys ling us: "I have known him as friend and colleague 


5 <cw of nominee, tel t 
ilar view berg described Duggan as © 


Watten 
f any positions Duggan 
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DUMP 

ats seein sls targeting ‘screwdriver’ plants 

Geir rd-country factories, proposed by U-S. for 
nsideration to eliminate loopholes. (P. 9) ej 


Hite ay ce AND FORECASTS state of market. 
7 e express concern at videocassette price attrition 
good camcorder growth, disagree on DAT. (P. 10) 


SANSUI TO MAKE VCRs in Japan, Taiwan, perhaps other 
countries, Polly Peck's Wirsching says. Company already has 
JVC license. Personnel to be augmented. (P. 11) ; 


ULTRA-LIGHTWEIGHT CAMCORDER battle heats up in 
Japan. Sony boosts production of small 8mm product, 
Matsushita plans S-VHS-C introduction in Jan. (P. 12) 


HDTV CONSPIRACY HINTED in think tank report that 
says ex-Reagan Cabinet officials are lobbying to turn U.S. 
effort over to Japanese. NACs study released. (P. 13) 
SONY DOUBLES PROFIT in 2nd quarter on 24.2% higher 
sales, despite ‘unsettled’ economic environment. TDK net 
up 8.4% on 10.2% higher sales. (P. 13) 

ATARI AIMS at regaining videogame market share from 
Nintendo with new portable color game. Launch is limited 
to N.Y. area because of product shortage. (P. 14) 


CD RECORDER will be shown at CES by Taiyo Yuden, 
which will stress it's not consumer product. (P. 14) 


and cable industries because very few industry 
' Another 


ggan "is a very able fellow," 


hers in Washington. Duggan himself was 


ho co-authored novel, Against All 


xtremely bright and very 
had taken on communications issues. 


on, is a violation of Federal statute (17 USC 101 et seq ) 
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PPI, which is listed on London Stock Exchange, with ADRs traded OTC in U.S., in Sept was diy; 
Food, Electronics and Leisure groups. Company makes VCRs for Turkish domestic market, als IVideg ing HoT’ 
manufactures TVs and microwave ovens there (latter in venture owned 25% by Goldstar) It a . ast * 
Italy, where it makes Imperial sets for European market. Capetronic, strictly OEM manuf has Ty Plant ; indus 
in Far East. PPI's Electronics Group, including Capetronic, has "work force of over 8 600 acturer, has pl _ pint© 
including those at Sansui, in 19 factories in 8 countries," Wirsching said, ; employes, Ants Jar 
In U.S., Capetronic bought assets of Monitronix Corp., We i ; : 
monitors, earlier this year (TVD July 3 p13), now is expanding Ass * ae ard. pees high-resolution Col tank 
Wirsching said, stressing that computer monitor operation will continue to be idk piace ee ine " failu 
business in division separate from company's consumer electronics business. €-label OEM ” ert 
Wirsching reiterated that PPI bought control of Sansui j i 
will become a major [brand name] player in consumer sn beanie a pine worldwide brand name: ° polic 
arena -- we will stay and expand our activities there" as well _ id van Mca aie Jap 
reasonable full-line producer -- we'll broaden the line, but sa amor Aa. vomens to make Sansui 4 that 
As for amount to be spent on project, “our intention Ve 5 we te he pe promotional categories." jap 
time, whatever it takes to do that,” he said ‘ ee Possible bot 
iden 
As for Sansui's personnel, Wirsching said: " intaini ‘ ae? 
wided mere and we IPPil bave © anual a re ee all directors of Sansui, but we have Res 
make drastic changes. It's more a question of ali ‘bees OE ey retained ~~ "we have no plans a 
to be added was Tatsuya Wnamlye. hiew Aaee We KS -- we definitely will have to add people." Pirst a 
Audio & VCR Div. , . vp-COO, who had career at Toshiba, last serving as mgr. of Ty 
: hav’ 
PPI will reali and consolidate Sansui offices and operations i “re 
of specific plans, despite reports in Japanese press, Wi P an ions in Japan, but has made no announcements lobt 
offices and locations. We are evaluating how to é, ae g said. Sansui is now operating out of various Cot 
efficiency." PPI's Electronics Group will contin et related activities (i/o. sm 
question. "We will also buy OEM pbotacisny tue pg Wirsching said in answer to our Jap 
camcorders as major possibility. e under Sansui brand, he said, citing — sup 
grii 
Jag 
LIGHTWEIGHT CAMCORDER BATTLE: ~* 
3 : : Ultra- 
lightweight camcorder market is heati i ‘ Emerson insider trading class acti i ‘ 
Sony boosting production of its lightest te oh preg fal: company misrepresented soft eieait ia¥Cusia 1986 
of growing demand and Matsushita plannin, introducti oe 1987 to give executives and their families tim re 
"lightest and smallest" S-VHS-C g introduction of at a profit -- came into publi es time to sell stock on 
camcorder in mid-Jan. N.Y., U.S. Dist. Court Jud a last week when Brooklyn, go 
: Shipments of Sony's smallest 8mm camcorder (TR-5 i Company's prominent outside as Walte M a 
U.S., TR-55 in Japan) have exceeded 200,000 units inclnding fer Emeesdii ts ian whether it's conflict of inte tk 
exports, in 5 months since debut in June, it said. To meet g for Emerson to be defended by attorney J: ‘ea me 
demand for 2.2-lb. unit, Sony will expand nionthi fers director. Gramley is a former Paderal Rene “ri bee m 
at Japanese factory to 100,000 from 60,000 cheomelibe aa Long article in N.Y. Times Noy. 23 said sui rectal 
1990. Sony said suwvey of TR-55 users showed 90.9% said. conapieing iia Pe ee eels camnives* 
they bought product misidly, beeatse of aatall a -9% sai conspiring in late 1986 and ea: and 7 fu 
small size. about Emerson's prospects on 1987 a, the peg by 
_ _ Matsushita will introd NV- i shares of the com : as than co boat 
in Japan at about $1,100. It also weighs 2 enim eres denied allegat isi kee ue erson and officials have a 
smaller than comparable Matsushita model nhvétled i : Se court as showing drop in vor weak psig data filed with = 
igen prints hi-fi recording. First shipment will bse ney i Jan. Emerson officials still saa) Shei 8 cM 
ut 10,000. Matsushit : ; ; picture." Seni = . 
cameorder in Dec., but sel lame to dele a peaksiusé adage article said, sold their stock st A 
VHS-C camcorder is selling well ause its low-priced Stephen Lane w ore price started decline. Pres.-CEO nm 
as quoted as calling charges "total , n 
; At least one other supplier, Hi ae j Atari signed sade ; E 
introduce lightweight catasbnite in fleet Rad so de Federated Gril Lsteep een) agreement to sell 26 of its e 
Japanese reports said Hitachi product will be VHS-C unit Deal is expected to be complete in Cal. to Silo. a 
weighing less than 2.2 Ib. unl weren't disclosed. completed by year-end. Terms : 
} 


—_y—__. 


Public auction will be held Nov. 28 i 

- 28 of Ed 
of Crazy Eddie, consumer electronics rtditan RRR 
bankrupt following years of turmoil. Sale of buildings and 
other assets is expected to bring less than $1 million 


THIS WEEK'S YEN RATE 


aie Messed Sao: on sacl to dollars in this 
3 yen = $1, except where noted. 


eS a ae 
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At. ae hope 
ATEGY: Atari is pinning much 
der Nintendo 
“oe videogame market share from lea 
gf ice BE Bice videogame system fee eer 9 
: . 
in N.Y. last week. Handheld videogame, ca 
how in June (TVD June 
irst shown at Consumer Electronics S 
2 ally intended for Sept. delivery, but was erp bec 
of inavailability of LCDs from Japan, Atari said. e “A 
officials hinted that 16-bit home videogame system may 
on way from Atari, they said company is focusing efforts on 


new portable game. 


ales through end of 1989 will be limited to N.Y. area, 
ats will pe test market for product, Atari 
Entertainment Div. Pres. Ronald naamad _— N ationwide 

ilability is expected by next summer, depending on 

availabillts of LCDs. Atari had estimated sales of 100,000 
units in 1989, but now forecasts only 40,000 by year's end 
because of product shortage. Hardware sales in 1990 are 
forecast at one million and software at 4-5 million, Stringari 
said. Software titles for game will be boosted to about 20 in 


1990 from current 5, he said. 


ATARI'S GAME STR 


N.Y. rollout will be supported by $1 million print and TV 
ad campaign. Product will be sold mainly through toy and 
electronics stores. Lynx, which has color graphics in 3.5" 
display, will compete with other portable videogame 
available, Nintendo's Gameboy, which has b&w display. 
Atari officials predicted consumers will be willing to pay 
higher price for Lynx ($180 vs. $90 for Gameboy) to get 
improved graphics in color. "A black-and-white videogame 
is like trying to get consumers enthusiastic over AM radio,” 
Stringari said. Main target market for portable game is 
children, but secondary market is adults exposed to 
videogames in first boom period in early 1980s, when Atari 
dominated market. Software cards are priced $35-$40. 


Atari plans videogame-related announcements at Winter 
CES in Las Vegas in Jan., possibly new hardware 
introduction, Stringari said, but he wouldn't elaborate. Atari 
expects demand for more advanced 16-bit systems to begin 
in 1991-1992 time frame. Competitors Sega and NEC 
unveiled 16-bit systems at last Summer CES, and Nintendo 
has said it isn't planning 16-bit product. Atari will introduce 
accessories for Lynx, including power pack that allows for 
longer playing time. 


Atari faces enormous task of overcoming Nintendo 
"monopoly" in videogame business, despite fact that Atari 
brand is well known to consumers because of earlier market 
domination. "Everybody knows the name Atari, but they say 
‘what's Atari done lately’,” Stringari said. "We have to 
change their mindset." 


In computer area, Atari said it has sold 100,000 of new 
one-pound "palmtop" personal computers introduced in July, 
and expects sales to approach one million in 1990. Product, 
called Portfolio, has full keyboard, expandable memory, 
MS-DOS-compatible text editing capability, at $400. Atari 
by year-end will begin shipping new laptop computer with 
one megabyte on-board memory, 3.5" floppy dise drive, 
monochrome LCD display, at $1,495. 


— 


Philips brand CDs, laserdisc players and CD 
boomboxes as well as optical dises will be produced in China 
beginning in Dec., according to China Newsletter 
Electronics, which said joint venture contract with Shenzhen 
enterprise provides that at least 85% of output will be 
exported. Venture, Shenfei Laser Optical Systems, plans to 
produce 5 million CDs and 1.5 million laserdises annually. 
Plant has Philips equipment and Philips—trained technicians. 


NOVEMBER 2, ity 


CD RECORDER AT CES: Taiyo Yuden (TY), owner 

U.S. tape marketer That's America, will demonstrat. 
write-once recordable Compact Dise (CD-R) techno}, 
Winter Consumer Electronics Show, but will take O8Y at 
to stress it isn't consumer product and will avoid hte a 
appearance of violating copyrights by engaging its ow 
composer in residence to originate music it records. 


That's America booth at Las Vegas Mirage Hote, wil 
host demonstration without participation by Sony, TY's 
50-50 partner in START, venture that will use system to 
duplicate short runs of CDs (TVD June 19 p13). Ty will 
demonstrate CD-R as example of its R&D muscle in pig t 
raise credibility as technology giant in blank recording” 
media, chiefly as peg to bolster sales of That's brand blank 
audio tape. 


That's America Pres. Akio (Alex) lida, mindful of 
political volatility of CD-R from copyright standpoint, 
emphasized that demonstration in no way represents pj 
product introduction. To lend impact to system without 
fanning copyright fire, lida said, music to be recorded onto 
write-once dises in 4-a-day showings will be played live on 
synthesizer by musician who will compose selections 
especially for occasion. Intent is to avoid use of copyrighteq 
Compact Discs or sheet music in face of opposition by music 
publishers, songwriters and other trade groups to recent 
agreement on digital audio tape (DAT). Moreover, lida said, 
he will inform Recording Industry Assn. of America (RIAA) 
executives of intention to demonstrate technology, but not 
introduce it. 


lida's solo demonstration without START partner Sony 
comes at time when Sony's future intentions in recordable 
dise technology are unclear. Following June news 
conference in Japan to announce START venture (when it 
was revealed that Sony would make write-once recorder and 
TY discs), Sony's next initiative in recordable disc 
technology came last month when it made surprise showing 
at Japan Audio Fair of CD-MO (for magneto-optical) 
recorder that isn't compatible with TY write-once optical 
recording system (TVD Oet 9 p12). Indeed, dises made on 
tioned re can't be played on conventional CD player, 

ough Sony's combination record prerecorded 
software eine Par emai 


THis 
__ Lacking Sony as hardware collaborator at Mirage Hotel, 
lida said demonstration dises will be made on modified 
Kenwood home CD deck. Completing elaborate hardware 
setup will be rack of SrOReNaial ais components including 
digital encoder marketed by Kenwood's Test & Measurement 
Instruments Div. to professional community. 

To thwart takeovers, Emerson board has adopted 
shareholder rights plan in which each holder on Nov. 28 has 
right to buy, at $33, one common share of Emerson for each 
share held. Plan “is intended to protect the interests of 
shareholders in the event the company is confronted with 
coercive or unfair takeover tactics," Pres. Stephen Lane said. 


Toshiba will build assembl plant f ass production 
of application-specific ite pPater clita a tener 
nes Company expects to begin construction next year 
on West Coast, at cost of million. Plant would be | 
Toshiba's first overseas integrated semiconductor unit. 


4, 1@xas Instruments will take pretax charge of $55. 


75,000 employes because of s 
has been hurt particularly by deine. 
random access memory One pro — aa 


ee ; 


a ey 


voL. 29, NO. 48 


JAPAN DOWN AS TV SOURCE: Japan fell anoth 


8th largest supplier of to er 
ene tise In'shipments Con TV sets to U.S. in kunt COLOR Ty wik TV DIGEST—45 
“a d Mexioo #eainient merce Dept, import statics: enjoyabl. S POLL: Color Ty 
» showed. M again dominated color TV ; Statistics tens home entertai Set was cited as most 
YW Korea led in b&w TY. imports and eek in Wall St. Journ Ament product by cons 


Vv § umers last 
R placed 2nd With half as ie ar cee et 
S, an 


In total TV, top suppli was 3rd, said J asm 
Malaysia, China, Singapore, Hone exco, Taiwan, Korea Percentages, Surnal, which didn't give setvall Pusat aie 4 
in that order. Following Mexico, lee ete ners anada, Amo 
TVs were Taiwan, Korea, Malaysia. Ch; €s of color nous Other results: 999 
increase its color and b&w TY shipmenta joontinued to large-sereen TV (| 9% of U.S. households own 


pments Significantly, product, Poll j Me than 21") and 54% 


. Through first 8 months of 1989 Mexi . 
supplier of color TVs, followed by Taiwan gasily was top 
: 4. ysia, 


Singapore. Korea shipped most b&w sets. Following are 


: al i 
VCR and TV import totals b ; (CD ; i 
months of 1989: y country for Aug. and first 8 CH ers "scored dismall 


Survey indicated consume 

Survey | rs would " 

heavily in video entertainment, inclu 

VCR Decks but not so aggressively in the audio 
Disc players." About 36% of consu 


Aug. % Chg. 8Months % Chg. 


1 continue to invest 
ding large-screen TVs, 
area, including Compact 
mers rated home video 


Japan.... 646,600 -12.7 5,124,700 — rental as among best entertainment values, 2nd to dinner at 
Korea.... 213,600 - 5.9 1,595,300 seats Pn fe but 25% said they wouldn't buy prerecorded 
Ubaiaicis E anne - 3.7 461.500 + 50 vie cassette at any price. 
ae: , E 297,800 * ign y 
Singapore 10,200 * 29,100 * ___ New still-video phone developed by Mitsubishi allows 
Malaysia. 5,700 * 19,100 * simultaneous transmission of video and voice by using 
portion of videophone frequency zone for color or b&w 
TV Sets pictures. Other videophones on market require interruption 
of conversations for video transmission, company said. 
Mexico Product, expected to be available commercially within 2 
years, uses new modulation technique developed by 
cmectt e wee it laos ys. Mitsubishi to shorten transmission time of still-video 
images. B&w pictures take 3 seconds, color 74 seconds. 
total... 209,100 -3386.. 2y8050800 a Mitsubishi said it may propose format to other 
color... 103,100 ~24.1 865 2.200 hieese manufacturers as standard for videophones. 
b&w..... 106,000 -40.8 940,100 -39.4 
Taiwan : : ‘ 

«kL. 3,493;,300 ,=5l od, Accessories for Nintendo home videogame were 
total... 226.400 te 3 Pantene introduced by Hudson Soft USA and Safe Care Products. 
colt aat gh 21.8 “392,100 +123.0 Hudson Soft, Nintendo software licensee, unveiled 

DEA. 00 « exh a ‘ attachment for game that allows player to hear sound 
q Malaysia 8 633,200 +23.2 effects through stereo earphones. Product, Joyeard Sansui, 
q color... FPP sto Seer : was designed with help from Sansui aba es en oem in 
ingapore an for year. Safe Care Products introduced another 
q Bees +: 59,600 +36.2 =e ae fs ad jeviee that locks Nintendo videogame by blocking chamber 
q color... 57,700 +32.7 412, 50 Boe where game cartridges are inserted. It's similar to locking 
b&w . 2,000  +524.9 ie . device developed earlier by Safe Care, but includes 
| 5 ee: * resettable barrel combination lock. 
; China ae te 494,600 
q pegs! cieee * Zip Ma t LCD projection TV due on market is 
4 eae , 40,600 * na 210 pore eager from Matsushita that will be 
Japan 000°) + 316 ‘ntroduced in June 1990, Japan's Nikkei Sangyo newspaper 
q cota 1 2078000" 4239 68 ,600 +112.4 said. Projector will cost about $4,860 = raya rr 
ee cf , Oo ° . e ¥ 
15,100 ae 0 -40.9 okesman wouldn't comment on details or deliv 
color... ’ 1 63,40 sp ; : keted by JVC, Seiko-Epson, 
5,800 +282. LCD projectors are being mar Sy tele d from 
D&w..ce- 2 5 . roduct is being transferred fro 
keting of Seiko produ 2 : 
Hong Kong 0 -10.4 216,900 ion Sharp. pen fai 2 Epson America, affiliate of Seiko-Epson 
25,60 72,600 +7. Eastman “ _developed JVC projector 
total... 2.700 -17-5 icago yan (TVD Nov 20 p13). Epson, which co 5 — oak aeinpoam 
Daw. oss? 78,400 +72.6 name in U.S., spokesman said. 
Canada 9,100 -32-0 r 
iY ater, 4 1" . . i ubishi rear 
ae. hipments in 1988. ude First 70 prajee ae in Dec. with 
~“# No signif icant vite color and a a. E etatin.- projection moi 68 399 Set is substitute for model shown 
‘ igures add due suggeste ma es f “unresolved patent 
Note: Figu ls may not . tponed because 0 : 
: tota last spring but postp o include 
felt Sey lit in Japan, has eae with other nee av yrs pl2). Price of 
camcorder , now available vyable-speed Pa a  Eeweaad announced for post 
mm ; wer Zool, new 
Kyocera 8 eed) 8:1 po Kyocera plans monthly model (TVD June 19 p16). 
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Consumer Electronics Personals 
tedden Betta heater aes 


Alfred Markim, VidAmerica Group chmn.-CEO, 
elected International Tape/Dise Assn. (ITA) chmn. at annual 
meeting in N.Y., succeeding Philip Stack, Sony Direct — 
Markets Co. pres.; Stack continues on ITA board; Maria 
Curry, AGFA, named ITA pres. Other ITA officers: Du 
Pont's Patrick Leonard, Fuji's Stanton Bauer, MGM/UA 
Home Video's Bud O'Shea and Panasonic's Steven Yuhas 
elected vps. Reelected: Andrew Bourne, Rank Video 
Services, European vp; Larry Finley, Larry Finley Assoc., 
treas.; Henry Brief exec. vp. New members of ITA 
board: Douglas Booth, TDK; Thomas DeMaeyer, VCA 
Teletronics; Harry Elias, JVC; Michael Gross, 

Dynsan; S. W. Park, Sunkyong; Nicholas Santrizos, 
Trylon Video; William Wells, Hoechst Celanese. 


Donald Dunkle, former Acer America, joins Chaparral 
Communications as customer service dir... Takeo Fuji, ex- 
Europe corporate representative, named Toshiba Europe gen. 
mgr., with hq in London... Michael Olivieri, 
founder-former owner of Forum Home Video, becomes 
pres.-CEO of PICS Previews Entertainment Div., Stamford, 
Conn.-based in-store system that lets customer sample 30 
sec. of music or video by touching album or video box on 
display panel... Devendra (Dave) Mishra promoted to Live 
Entertainment pres.-COO, replacing Chief Financial Officer 
Roger Smith, who had been acting pres. since death of 
Chmn. Jose Menendez and who has been named exec. vp and 
pres. of new Live Enterprises; Alan Hirschfield, former 
CEO of 20th Century-Fox and Columbia Pictures, and Cy 
Leslie, Leslie Group chmn. and ex-MGM/UA Home 
Entertainment Group chmn., appointed to board... Heidi 

Diamond, Erol's mktg. dir., departs Dec. 1 to pursue other 
interests. 


Changes at Video Store Magazine: Charles Orton 
advanced to ancillary markets dir., Kathy Wakeman 
promoted to managing editor, freelance writer Jack Sweet 
joins as assoc. editor, Bart Story advanced to market 
research dir., Leanne Burwick named sales assoc. 


—y—_ 


Alternative to phone answering machine is being 
offered by some local phone companies. New service, 
Answer Call, allows caller to leave message stored in phone 
company equipment, to be retrieved only by use of special 
access number. Messages can be left if caller gets no 
answer or busy signal. Service costs about $5 per month, or 
a little more per year than least expensive answering 
machines. 


First in series of Magnetic and Optical Media 
Symposiums sponsored by International Tape/Dise Assn. 
(ITA) will be held Dec. 4-6 in La Costa, Cal. Symposium will 
feature sessions on future trends in digital audio tape (DAT) 
technology, recordable Compact Discs, other subjects. 
Registration is $995 ($795 for ITA members). Details: 
800-248-5474. 


Pioneer has bowed to the inevitable and decided to 
release "LaserDisc" tradename to public domain, making 
"laserdisc" name available to all companies with optical 
videodisc. Name has been widely used generically in recent 
years. Stylized "LD" logo used on its players will continue to 
be exclusive property of Pioneer. 


Japan's Clarion has begun assembly of portable 
cellular telephones in Ky. plant. Clarion plans to produce 
12,000 first year, 24,000 2nd and increase U.S. content to 


80% after 2-3 years. 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week Dash indicates hor map 
available at press time. Amounts expressed in dollars. Parentheses denetp tn Bot 


Company & Period 


Ackerley Communications 


1989-9 mo. to Sept. 30 106 , 386,000 (4,365 g0q) 
1988-9 mo. to Sept. 30 97,224,000 (2/399' 905. 
1989-qtr. to Sept. 30 32,743,000 (2,033 999; 
1988-qtr. to Sept. 30 30,511,000 (1,195,000) 


King World Productions 


1989-year to Aug. 31 396 , 448 ,000 76,117,9 
1988-year to Aug. 31 279,803,000 60.730 099 
1989-qtr. to Aug. 31 92,974,000 16,718,000 
1988-qtr. to Aug. 31 64,991,000 13,049 ‘009 
got Sept. 30] 8,838,400.000 353.0 
1989-6 mo. to Sept. , , ’ :900 009 
1988-6 mo. to Sept. 30] 7,138,600,000 209,900,900 
1989-qtr. to Sept. 30 4,724,600 ,000 186,000 000 
1988-qtr. to Sept. 30 3,803,600 ,000 94, 100,000 


TOK? 
1989-6 mo. to Sept. 30 


1,596, 700,000 80 ,600 , 000 


Notes: Includes special credit. "At rate of $1=139 yen. 
CPer ADR. “At yen's current rate; comparative results 
unavailable. 


SSS 750—0—000—0qwq i_4ww44+9}V—°—\—4—— 

Surround sound broadcasts using Shure HTS 
Stereosurround process now include repeats of NBC's 
Saturday Night Live, whose sound has been remixed for 
process. Among upcoming Stereosurround broadcasts are 
1990 Super Bowl (CBS), Grammy Awards (CBS) and 
Milwaukee Great Circus Parade (PBS), Shure said. 
Stereosurround broadeasts may be decoded by any Dolby Pro 
Logic surround system. Shure will demonstrate 
Stereosurround at home theater exhibits in Mirage Hotel, 
Las Vegas, during Winter Consumer Electronics Show. 


Sanyo received order for 100,000 VHS VCR decks 
from E. Germany in deal valued at $34.7 million, making it 
largest trade of completed products between 2 nations. 
Sanyo will deliver 50,000 VCRs by year-end, remaining 
50,000 by March 1990. Order was placed by Forum Public 
Cooperation, organization responsible for purchasing 
foreign-made products. Sanyo was selected as supplier 
partly because it has sold video products to W. Germany. 


_ Consumer Electronics Show has added about 20,000 _ 
additional sq. ft. in Riviera Hotel for Jan. 6-9 winter show ia 
Las Vegas to accommodate potential exhibitors now 
wait-listed. Displays will encompass all product categories 
and most exhibitors will be newcomers to CES without 
priority based on past exhibition. Addition of Riviera brings 
total exhibit space to about 770,000 sq. ft. 


Video equipment sales plunged in 2nd week of Nov.» 
inte Praia first week (see State of the 
ry). es to dealers fell in every product category 
a ee Despite pe Aeake pres were up through firs 
weeks of Nov. for ev: product except projection TY: 
Direct-view color ats a 19.6%, home VCR up 21.2%, 
camcorders up 47%, projection down 6.7%. 


Pioneer has produced monstration LaserDise f 
retailers. Dise ti 2 : | x 
saPabilities of Pioneer LaserDise hardware and 


includes eli pa 
Rabbit, wags ftom Empire of the Sun, Who Framed 


Kk concerts. Pioneer said it has pressed 6,000 q 


ion on audio and video 
software; 


,@a\ Wilh 


[ 


T 
and Allied Fields. 
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UMMARY-INDEX OF WEEK’S NEWS 


Broadcast - Cable 


DUGGAN CALLED MODERATE: FCC nominee t 
balance family issues, free speech during conta re 
which isn't likely before mid-Feb. HDTV véche mation, 
development are priorities. (P. 1) Dpinhagiest 


SIKES TAKES STOCK: After 100 days 
— . . ’ h -S ; 
FCC team is most important contribation, 05) | —o 


MORE FINSYN RUMBLING: Letters to Cong 

: : Levers ongess set st 

a rage reopening of industry finsyn nagoticisoraetis 
week. (P. 


FCC CABLE INQUIRY READY: Sikes wants 'omnibus' 
notice ready for Dec. 12 meeting. Teleos, effective 
competition aren't included. (P. 4) 


FCC PRAISED ON INDECENCY: Crackdown endorsed by 
33 senators as ‘appropriate balance’ between First 
Amendment and need to protect children. (P. 5) 


TS MERGERS: ATSC chmn. predicts 


McKINNEY EXPEC 
ll combine. Philips, Thomson called 


HDTV proponents wi 
most likely. (P. 5) 
FUNDING: CPB, NAPTS, PBS accept 


PTV AGREES ON 
ent of dollars. (P. 6) 


divided managem 
RTNDA's Bartlett says 


TV-RADIO NEWS 'NOT FREE’: 
guous. Group seeks 
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consideration for widescreen picture tube sa ag ie 9) 


TOSHIBA JOINS THOMSON i illi 
N in $21 million Singapore VC 
plant, to start production early in 1990. . 9) ~<a 


PHILIPS EXTENDS capabilities of Compact 
Disc-Interactive technology to provide 70 min. of 
full-motion video on standard 5” disc. (P. 10) 


JAPANESE CAMCORDER EXPORTS to U.S. up 18.1% to 
record 318,738 in Oct., despite glut. Average camcorder 
price down $97. TV, VCR shipments off. (P. 10) 


ZENITH BLACK INK seen likely for 1989 after sale of 
computer business, although continuing operations show $8 
million loss in first 9 months. (P. 1) 


JAPANESE FIRMS POST profit gains in first half, citing 
strong sales in Japan. Toshiba, NEC, Hitachi, Mitsubishi 


improve. (P. 12) 


SONY WILL PRODUCE 5.2 million color TVs, 4.8 million 
VCRs, 12 million Walkmen in current fiscal year. Sees sales 
and profits up 24%, loss on Columbia Pictures. (P. 13) 


NO CONSUMER ELECTRONICS AID planned by 
Administration, White House science adviser says in 
rejecting proposal by semiconductor advisory grouP- (P. 13) 


FCC nominee Ervin Duggan is expected to walk tightrope 
; confirmation hearing 


arantees of First Amendment during 
s 5-year term on 


FCC (TVD Nov 27 pl). Since Congress 
before mid-Feb. 


to insiders. He was supported by "a 


; me to Whi er 
It's still unclear ho ae rec of Evangelicals (NAE), we're told, and he s said to have been 
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in Si lanned by Thomson ¢ 
i _S. and Far East markets in Singapore has been plann ! or som 
me Stoo 18 PLD. Thomson also owns 50% of J2T, European joint venture with JVC, which last fal\" 
BEN od ronth an there was speculation that JVC turned down proposal from TCE nn 
ntly started production in own new Malaysian VCR plant (TVp 


its 5-millionth VCR. In Jap 
proses ant because it rece , 
Toshiba venture -- they share microwave Oven 


in Singapore pl ge NE 
Oct 33 p12, Avg {4 p12). Singapore plant isn't first Thomson- 
facility in France. 
i ntly was receptive to TCE deal because its own elaborate plans for offshore VCR 
werner fallen through. In 1988 it signed agreement with Samsung for 2 joint ventures -~ to make 
VCRs in Korea and VCR parts for assembly at its plant in Lebanon, Tenn. (TVD March 14/88 p9). Although 
Toshiba still has deal with Samsung for low-end VCR supply, joint ventures collapsed because of rising costs 
in Korea. 

TCE's U.S. brands -- RCA and GE -- currently buy VCRs from Hitachi, Matsushita, Samsung. Company 
spokesman said those relationships wouldn't be upset because output of Singapore plant would be far too low 
to take care of demand here (however, Samsung as supplier of low-end products is most vulnerable). At 
outset, Singapore's output will be sold in Southeast Asia, Mideast and non-EC Europe, later in U.S. 


CD-INTERACTIVE ADDS FULL-MOTION VIDEO: Philips has extended capabilities of Compact 


Dise-Interactive (CD-D technology to include 70 min. of interactive full-motion video on standard 5” dise, 
and will feature full-motion video in commercial and consumer CD-I players scheduled for release in 1990 
and 1991, according to spokeswoman in Eindhoven. Before latest enhancement, CD-I was limited to audio, 


text, graphics and still video presentations plus limited animation. 


Full-motion video capability is made possible by video compression technique that doesn’t affect quality 
of image, spokeswoman said. Philips didn't release details of technique, but spokeswoman said it involves 
"one-chip solution" that won't add to estimated cost of CD-I players ($1,000 for consumer model). Philips 
developed real-time CD-I motion video with assistance from Matsushita and Sony, which agreed in May to 
join forces to improve technology. Philips said CD-I video was shown publicly for first time at licensee 
meeting in Tokyo Oct. 30, and will be demonstrated in U.S. early next year at multimedia trade shows. 
Although company demonstrated earlier version of CD-I at Summer Consumer Electronics Show last June in 
Chicago, it said new full-motion system won't be shown at Winter CES in Las Vegas next month. 


Latest development brings CD-I closer to capabilities of Digital Video Interactive (DVD, CD-Read Only 
Memory (CD-ROM) format that allows 60 min. of full-motion video in addition to text, graphics, audio, still 
video. DVI was developed at Sarnoff Labs (former RCA R&D center) and sold by GE to Intel, which appears 
to be developing it primarily as commercial and industrial system, while Philips’ CD-I emphasis seems 
primarily for consumers. 

These rapid developments in interactive optical dises seemed to indicate that CD would be first truly 
digital video medium -- and raised question whether real future of videodise and other prerecorded video 


media lies in 5" dises, and if so, how soon. 


JAPANESE CAMCORDER EXPORTS SET RECORD IN OCT.: Japan shi record number of camcorders 
to U.S. in Oct., despite fact that exports continue to exceed sales to dealers by wide margin. Meanwhile, 
average price of camcorder imported from Japan declined nearly $100 from Oct. 1988 Japan's Finance 
Ministry figures showed. Color TV and VCR deck exports from Japan to U.S. fell sharply from Oct. 1988 and 
for first time there were no reported color TV chassis & kit exports. 


Total of 318,738 camcorders wer rted to U.S. in Oct % fron , i 

a 9 CAMCOPCETS WEE EXPOLlEd 0 «o. In ct., up 18.1% fro Tr 
exceeding previous record 312,020 in Aug. (TVD Oct 2 p12). Cameorder caketaabeeaee = et ena EIA, 
rose 13.2% to 233,792 in Oct. Through first 10 months of 1989, camcorder exports from Japan rose 4.5% to 
ee ta and aan to crite et ag to 1,683,676. Although growth of sales outpaced that ' ecieres there 
still was apparent excess o ,884 : ice j a 
$703.91 in Oct. 1988. camcorders. Average price in Oct. was $606.75, down $97.16 from 

Japan is putting brakes on shipments of VCR decks to U.S., whi i . 
6 consecutive months of substantial increases. Exports totaled 377 S85 ae for 2nd straight month after 
Shipments were up 8.5% to 8,523,382 in first 10 months, while sales to deal ~; OFF 13.9% im na 
to 7,417,459. ealers in same period declined 10% 
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from 400,000 in 1988 period. The 2.4 million 1,9" S, up 50% 

preakdown between Beta and VHS) will be up 20% 

million, and 600,000 in 2nd quarter represents 959, : 

over 480,000 year ago. OUEXGEGUSG 


videotape -- Company is producing 12 milli 

° RT: ion 1/2" 
cassettes monthly, 60% (7.2 million) VHS 
million 8mm cassettes monthly. » test Beta and 2.3 


Color TV production this year of 5.2 million i 

- 20 31° 4. bd S t 

be up 15.6% from 4.5 million in fiscal 1988. Naweterditond 
quarter, output jumped 47.6% to 1.55 million from 1.05 
million. 


Compact Disc players produced in fiscal 1989 will 
total 6.5 million, up 44.4% from 4.5 million, with 2nd quarter 
at 1.65 million, up 57% from 1.05 million. About 30% of 
output is represented by combination player products and car 
players. In 2nd quarter, Sony produced more than 20 million 
CDs monthly -- 8-10 million in U.S., 8 million in Europe, 6 
million in Japan. 


Walkman production will total 12 million this year, up 
9.1% from 11 million, with 2nd quarter totaling 3.2 million 
(up 60% from 2 million). Sony plants in 2nd quarter turned 
out 15 million 3.5" floppy dises and 450,000 dise drives 
monthly. 


Sony estimated f iseal 1989 consolidated net sales at 


$18.86 billion (up 24%), operating profit $1.78 fring ant 
56%), net income $643 million (up 24%). ms ‘aa net sales 
Columbia Pictures none it said Sipe million in 
would be $18.21 billion and ne it ‘bution 
fiscal eee indicating it believes Ce s contributio 
will total $643 million from Nov. cme 
and it will lose $71 million during Py ecast at $714 mitvon 
Columbia sales for Nov.-March are ©° id interest on 
and company is operating at profit. Sony id result in loss on 
loans and other acquisition © nses'w 
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ent level, sayi 45 
As vel, Saying he was "unaw 
bil pa to reduce Support” for it, commenting on resin 
ers that classified documents indicated 


Administration planned cut (TVD Novy 2 
0 pl0). He didn't 
mee remarks directly to charge by same lawmakers that 
ady announced HDTY display and processor grants by 
Defense Advanced Research Projects Agency (DARPA) 
wouldn't be funded. Subcommittee Chmn. Bingaman 
(D-N.M.) reiterated charges that Pentagon's HDTV program 
was facing cutbacks and said Defense Dept. research in such 
high-risk, high-potential technologies" was appropriate. 


——)- 


PICS Previews Entertainment, Stamford, Conn., firm 
headed by ex-Forum Home Video Pres. Michael Olivieri, is 
test marketing videotape sampling machines in specialty 
stores. Company has completed 10-month tests of audio 
sampling in Musicland/Sam Goody locations, resulting in 
exclusive long-term agreements to place units in stores. 
Home video is next frontier, said Olivieri, who left Forum 
earlier this year. PICS investors and board members include 
Leslie/Linton Entertainment Group principals: Ex-MGM/UA 
Home Entertainment Chmn. Cy Leslie, former Drexel 
Burnham Chmn. Robert Linton, Leslie/Linton Pres. Joseph 
Cohen. PICS machines allow consumers to choose and watch 
30-sec. previews of 80 titles by touching picture of title's 
box on keypad. Sixteen stores and 16 control stores were 
chosen from Applause, Blockbuster, Erol's, RKO Warner and 
West Coast locations for test, which is running Sept.-Dec. 
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‘© HEALTHY START: Six months after Sony and 
ae Sah (TY) joined in 50-50 venture for small-scale 
production of Compact Dises using TY's write-once | 
recordable CD technology, START Lab (for Sony-Taiyo 
Advanced Recording Technologies) gave us progress report 
on worldwide activities and offered first technical 
explanation of how TY system works. 


When venture was disclosed last summer at Tokyo news 
conference (TVD June 19 p13), it was announced that Sony 
would furnish recorder and TY would produce dises. 
First-year sales were projected at about $2 million, based on 
capacity of 10,000 discs per month. START Gen. Mgr. 
Hisashi Nakajima didn't reveal sales figures or unit volume 
so far, but said technology has found way into 13 different 
types of applications. As to worldwide availability of 
START service, Nakajima said: "We are accepting orders for 
recording services from parties (including those from 
overseas) who send us master tapes with proper copyright 
protection arrangement.” 


Decision hasn't been made whether to open U.S. 
subsidiary, he said, but there may be word in "few months." 
Nakajima all but ruled out consumer applications for 
foreseeable future. As for professional uses, he said it was 
"a little too early” to say when recorders and blank discs 
would be available to professional sound industry. 


Vast majority of small-scale CDs so far have been 
produced for customers based in Japan, Nakajima said, with 
these applications: (1) Prerelease promotion for new record 
albums. (2) Private CD publishing. (3) CD-ROM dises. (4) 
Voice track for computer-aided instructions. (5) Sound 
effects and theme music for film postproduction. (6) 
Alternative to signal generators at audio manufacturing 
plants. (7) Replacement for endless tapes in public address 
systems. (8) Sound and "beep" tone tracks for slide projector 
synchronizers. (9) Prototype for in-flight audio systems. 
(10) Radio broadcast themes and commercial jingles. (11) 
Demo recording for musical auditions. (12) Background 
music source. (13) Psychoacoustic studies. 


START's current price list is based on use of same 3/4" 
U-Matie master used by CD factories. But beginning this 
month, it plans to accept digital audio tape masters as well. 
Charges generally average $32 per disc for runs of 10 discs 
or more. 


START system uses blank dise of clear polycarbonate 
plastic coated with very thin layer of green dye. Topping 
dye layer is reflective gold layer, encased in protective layer 
of lacquer. Fine spiral groove is pressed into polycarbonate 
blank to guide recording laser optically along track with 
1.6-micrometer pitch to match standard for prerecorded 
CDs. When beam from solid-state 6-9 milliwatt recording 
laser is focused on dise, it passes through clear 
polycarbonate but is absorbed by dye, raising its temperature 
to ever 250° C (482 F). Heat decomposes dye and reshapes 
polycarbonate resin, causing it to expand and mix with 
decomposed dye, forming tiny "pit" that has decreased 
reflectivity. When dise is played back on conventional CD 
hardware, low-power laser beam reads deformed pits just as 
it would normal CD, 


TY and Sony said tests showed write-once CDs are 
capable of being played more than 20,000 times without 
degradation by readout laser in conventional CD machine. 
START engineers are testing effects of humidity and 
sunlight on discs. Meantime, clients are being warned not to 
expose dises to excessive heat or sunlight for fear elements 


could affect dye. 


COLOR TV PRICES UP IN SEPT: Color Ty Prices 
continued upward in Sept., rising 13.8% to $384.56 . 
in Sept. 1988, latest ELCAP survey by Elrick g avian Si, 
said. Study of mostly mass-market retailers said age 
average price was greater than 6% for Aug. (TVD Nes in 
pl7). Average projection TV was $2,228, up 9.9% re % 
$2,414. mh 


Breakdown of sales by price point for Sept. show 
continuing trend toward higher priced sets. Some 19 ty 
total color sets were $500 or more (vs. 12.9% in Sept “a 
9.5% were $400-$499 (9.1%); 61% were $200-$399 Go 388), 
10.3% less than $200 (27.5%). Projection TV shows 20-2" 
trend, with over-$2,500 sets accounting for 24_}% of ate 
down from 37.7% in year. TVs at $2,000-$2,499 ndebun es, 
for 30.7% (vs. 42.3%); projection sets at $1,500-$1,999 


42.5% (17.4%). 


MTS stereo sets constituted 34.1% of color Ty Sales ; 
Sept., up from 28.4%. Average price of stereo set jumped 
$600.34 from $580.12, while monaural set price rose tg to 
$264.16 from $230.27. Some 85.9% of color TVs sold in Se 
had remote control, down from record 88.9% in Aug. but . 
from 76.3% year earlier. 


Average VCR price in Sept. was $300.90, up 60¢ in 
year. About 13.2% of VCRs sold in month had stereo hi-f; 
down slightly from 13.3% in Sept. 1988. ? 


Breakdown of camcorder sales by format shows 8mm 
continuing surge at expense of VHS-C and VHS full size, 
with record 30% of all camcorder sales, vs. only 6.4% in 
Sept. 1988. Share was up from 25.2% in Aug. and previous 
high 26.8% in July. Except for Aug., 8mm share has risen 
from preceding month in every month of 1989. Meanwhile, 
VHS-C share fell to 1.7% from 9.1%. VHS-C has had 2% or 
lower share for 4 straight months. Full-size VHS had 68.3% 
share, down from 69.4% in Aug. and 84.5% in Sept. 1988. 


ELCAP reports now include executive summary by Paul 
Harding, former corporate analyst for RCA and Thomson and 


former chmn. of EIA Consumer Electronics Group Mtkg. 
Services Committee. In summary of July survey (TVD Oct 
23 p18), Harding noted that every screen-size category in 
projection TV was down in price, and average price of 
small-screen (36-37") projection TV fell below $1,000 for 


first time, brought down to $919 by "further liquidations,” he 


said. 


Other Harding observations: 25" table model category 


remains dividing line between screen size groups showing 


lower dollar mix vs. unit mix (20" and below), and those with 


high dollar percentage of sales vs. their unit percentage; 


MTS stereo is being included in growing number of smaller 


sets. 
Fa 


Ads & Promotions: Memtek announced radio ad 
campaign through Dec. 24 in 10 major U.S. markets to 


support Memorex headphones and HBS II audio cassettes--. 


Acclaim Entertainment launches TV ad campaign for 


Nintendo videogame hardware and software products, with 


RDA International, N.Y., as agency... Motorola cellular 


portable phone is free gift from TWA with purchase of eve"? 
first-class or business-class round-trip ticket from London 


to U.S. through April 30. Promoti higher 
phones for frequent fliers... Sherwodd eels 


Jefferson/Acker as ad f. , 
products... Maxell scone | brtinee secster 


type by end use for which it's intended. 


for videotape identifies each 
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Consumer Electronics Personals 
Consum¢ 


Promotions at Toshiba America: Mike Shishkoff to 

product mgr., eastern zone, Mark Toner to sales ed 
romotion mgr.; Cathy Derechailo to PR mgr.; Dona 

i Dieu to strategic market planning mgr.; Stan Brown 
to key account mgr... I. Yoshii, ex-gen. mgr., video 
marketing in Canon's Management Div. in Tokyo, named 
senior dir. of Canon U.S.A. Video Div., responsible for sales 
and marketing programs and reporting to Everett (Sparky) 
Wren, vp-gen. mer. of Canon's Video and Still Video Divs... 
Dan Angell resigns as Disewasher national sales mgr. to 
start Midwest Sales rep organization with former RCA 
Branch Mgr. Joseph Lindl... Peter Paterno, ex-Manatt, 
Phelps, Rothenberg & Philips, L.A. law firm, named pres. of 
Hollywood Records, new Walt Disney Co. subsidiary. 


Bud O'Shea, MGM/UA Home Video pres., named 
chmn. of LaserVision Assn.; Pioneer's Michael Fidler 
appointed secy.-treas. Named to board: Marty 
Greenwald, Image Entertainment; Pete Imamura, 
Pioneer Communications, Tad Sakai, Pioneer Video Mfg.; 
Emiel Petrone, Polygram CD Video... New members of 
Car Audio Specialists Assn. board: Robert Ain, Polk 
Audio; David Marinello, International Jensen; Steven 
Valentine, Sanyo Fisher... Changes at Sherwood: Jay Suh 
promoted to vp-operations; Richard Eichler named 
national sales training mgr.; Linda Rediger appointed 
asst. credit mgr... Arthur Kananack,, Viacom Enterprises 
Pres., to head international theatrical and video sales for 
Viacom Pictures, continuing to report to Viacom Bestg. and 
Entertainment Groups Chmn.-CEO Henry Schleiff. 


— 


Sharp attacked Wall St. Journal article that painted 
gloomy picture of “palmtop” computer market, saying report 
was "very misleading” and confusing. Article Nov. 27 said 
organizer products, such as Sharp's Wizard, aren't catching 
on with consumers because they're priced too high and are 
difficult to use. It quotes Sharp Personal Home Office 
Electronics Div. Gen. Mgr. Paul Allan as saying: "Why do I 
need to spend between $200 and $300 for this? What can it 
do for me?” But Sharp spokesman said quote was misleading 
because article omitted Allen's answer to his own question, 
citing reasons for buying product. Spokesman said Sharp also 
is unhappy about negative comparisons between U.S. and 
Japan sales. "U.S. sales have actually been good," she said. 
Sharp hasn't cut Wizard price, although product has been 
available at huge retail discounts. 


Marketing hits of decade include Nintendo 
videogames, IBM personal computer and Apple Computer 
Macintosh, Wall St. Journal said in report on 1980s 
marketing milestones. Marketing "misses" include RCA 
Selectavision videodise player and IBM PCjr personal 
computer. Nintendo game tops Christmas toy hit list for 2nd 
straight year, according to survey of consumers and retailers 
by Wirthlin Group, McLean, Va., research firm. Also cited in 
top toy list were Nintendo's Gameboy portable videogame 
and Mattel Power Glove accessory for Nintendo system. 


Untapped market of 50 million dogs is targeted by 
Minneapolis-based Made For Dog Video Inc. with 25-min. 
Doggie Adventure for owners to use to entertain their pets 
when they're left alone. Program -- expected to be first in 
series -- was filmed from dog's perspective with help of 
animal guidance counselor, company said. Distribution 
arrangements for $14.95 title are being negotiated, Made for 
Dog founder Harley Toberman said. Company also has set up 
800 number for consumers, and presumably their pets, to 


order cassette. 


With C 
(ISSN 0497-1516) er Electronics 


PUBLISHED BY WARREN PUBLISHING, INC 


lishing, Inc. is publisher of Communications Dait ’ 
Tiidikn Se with Consumer Electronics, Video Week, C. ss Week 
Audio Week, Public Broadcasting Report, Space Commerce Bulletin, Mobily rs Week, 
Television & Cable Factbook and other special py wblicationg tte Regen, 
Copyright ©1989 by Warren Publishing, Inc Reproduction 7 
any form, without written permission, is prohibjteg, 
EDITORIAL & BUSINESS HEADQU ARTERS 
2115 Ward Court, N.W., Washington, D.C. 20037 
Phone: 202-872-9200 Telex: 6502173616 (Via 
MCI Mail: TELEFACTS _ Facsimile (Group 3): 202-293-3435 
This newsletter is available electronically via Newsnet ang 
Predicasts and also may be received through facsimile service 


WASHINGTON HEADQUARTERS 


Albert Warren... Betty Alvine....20.000 0 Ditters, 
Paul Warren... ] 
Daniel Warren. z ‘ 

Dawson B Nail.......c0ceeeenreeereree Executive Editor NEW YORK BUREAU 

M. E. Crowley.......:0r0++ Managing Ed., Wash. 475 Fifth Ave., N.Y. 10917 
Arthur Brodsky. ....:.:--csscserereeserer re Senior Editor Phone: 212-686-5419 


Facsimile (Group 3): 212-889-5997 


a BR CONTRIBUTING EDITOR, EUROPE 
Richard Koch agin, ; Fox 
Daniel Kohlmeier........- Sr. Ed. & Editorial Supv-. Denning ok 
Maria B. Lawrence....... Sr. Ed. & Editorial Supv. ne pode) IST 
Susan M. Breig.......+crereerseeeene Production Supv- 
‘ JAPANESE REPRESENTA’ 
Market Research & Data Sales Division Editorial and ATIVE 
Lynn Levine. ....s...cs0seseereeeeeeee re oateat Director . 
Nancy R. Cramer.......--s.+0-r-++ istant Director a aaa International’ 
Business 105, Japan 

Roy W. Easley IIL........ssccreeseesersrnenee! Controller Phone: (03) 592-153) 

jary Madderom.....:...-++-++++«+ Marketing Director Facsimile: (03) 592-1532 


OC) rminterested in Television Digest With Consumer Electronics and would appreciate your sexing 
me a FREE four-week (4 issues) trial subscription. I understand | have no obligation t subscribe. 


(1 The person below would be interested in receiving a FREE four-week (4 isswes) trial subscription 
to Television Digest With Consumer Electronics. 

Signature 

Name 

Company 

Address : 

City a eee ET Stay kk Zip 


HDTV should play major role in "new convergence of 
video, computing and communications" in future, Sarnoff 
Center Information Systems Dir. Curtis Carlson told security 
analysts in N.Y. last week. Convergence will lead to 
advances such as high-resolution video work stations or 
home communications centers capable of receiving or 
processing information from VCRs, cameras, 
teleconferences, fax, broadeast and eable TV. 


____ Shintom brand name will go on 2 new VCRs 
introduced by OEM manufacturer. Leader model has 110 
channels, stepup 181 with on-sereen programming; both a 
2-head with 6-event 14-day programming, unpriced. 
Shintom also introduced auto answer trans le cellular 
phone operating from cameorder-type slide-in battery, ** 
$1,250... Samsung introduced personal fax, phone, copie 
with speed dialing at $1,200. 


_, Sega will establish R&D company in U.S. to develoP 
ihe software for home and business use. Det t 

cluding location and financing o venture, werent © 
available at our deadhineaeen oie 
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"New category of music system" de by Henry in 
SoundWorks this week : 


i will be unveiled by Cambridge 
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BIG CABLE RATE INCREASES: 
systems surveyed exceed GAO's na 
seen likely to heat up statistical e 
debate. (P. 1) 


San ees 177 of 19] 
tonal average. Figure 
ontroversy in pcbultont 


TOP 100 CABLE SHARE GROWING: Gro 
operators accelerates. Exclusive figures 
50,127,134 basics. (P. 3) 


wth rate of large 
show top 100 had 


NTIA STUDIES SPECTRUM: Report and recommendations 
to be published next year, is agency's "number one priority,” 
according to dir. Emphasis to be on allocations for govt. and 
commercial use. (P. 5) 


NAB TASK FORCES MOVING on cable, telco issues. 
Broadeasters seeking payment from cable for 
retransmissions, also more assurances before allowing telco 


entry into cable. (P. 6) 


FINSYN TALKS MORE SERIOUS: Attitudes changed from 
8 months ago. Fox TV rethinking position backing 


programmers. (P. 6) 
- Polish govt. joins with Chase 
POLISH CABLE SERVICE: Po gov 4a a ts ee 


Enterprises, plans to invest more than 
entice! conta Warsaw and Krakow first targets. (P. 7) 


ity 


; ks Copyright 
NCTA CLAIMS FEE INFLATION: Assn. as an 
Office to charge royalty only for programs actually carrie 


Professional sports also make filing. (P. 7) 


| USTA CLAIMS LARGE CABLE RATE 


: h 
| only national averages, W d 
according to USTA, which at pi 
1 staffs, are lates 


e . 
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1 . 

ie dhs TAX on imported electronic products 

pt oe by IRS as result of new ‘sleeper’ law. EIA 
llizing industry to push for alternative tax. (P. 9) 


NEW PHILIPS TUBE PLANT i 

J , scheduled for Midwest, wi 
make 27" tubes first, HDTV types later in $100 a de 
expansion. Million tubes per year in Phase L. (P. 9) 


NINTENDO FACES possible Justice Dept. antitrust probe, 
following House Antitrust Subcommittee claims that 
company monopolized U.S. videogame market. (P. 10) 


FINAL QUARTER SHAPES UP as big disappointment for 
industry so far, with Nov. sales down in every major video 
equipment category except camcorders. (P. 11) 


TCE'S 'FIRST WORLDWIDE TV' is high-end 9" set that 
will be introduced in America, Asia, Europe. Common 
chassis also will be used for 13" receivers. (P. 12) 


NEW SUIT CHARGES EMERSON with failure to disclose 
insider trading. Emerson flatly denies alleged violations of 
Securities Act. (P. 13) 


fits in suitease that doubles as 


KLOSS'S PORTABLE HI-FI 
(P. 13) 


subwoofer for CDs and cassettes. 


CD-R COPYRIGHT TALKS by new working group could 
start next month in Tokyo. Debit card system to pay 
copyright owners? Sanyo develops SCMS chips. @. 14) 


: ‘nerease in 1986-198 
ational rate in eat 00% and 10 


. ted by i f states 
more thal ‘ d lawmakers __ those represen eving rest Of SUAS» 
individual system ver communities in 20 ve Gerard Lederer said Assn. has begun surveying 

involve 5 G0 
survey inv ec. Dir. 
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uce 27", is scheduled to be complete 18 


ilips p i ilt in 2 phases. First, to prod : ae 
New P ae een Tease currently has no timetable but will be a for tubes for ady me 
a UREN). Blint will employ 300 in first phase, will have 300,000 sq. ft. of manufacturing space wher we 


phases have been completed. 


i ili i isti " when others are going for 30" and up in new plants? wr 
hilips concentrating on existing 27 Ww : é; S 
will bat Sn Gl tubes around to last a while," PDC een Se eerie shai nt nee: go ctor ~~ 
for the 27. That demand has to be filled. There is also a lar “inch tubes, 
iy fate SeumiPacttee) are reluctant to make 19s and 20s so long as there's a shortage of 27s. Oyp new 


. " 
plant will free capacity to make 19 and 20 and help alleviate the total shortage. 


= : " : : W. Germany (TVD Sept 25 p10), facility that also 
Philips will produce 31" tubes in plant in Aachen, . ‘at also coulg 
produce 35" or 37" conventional 4:3 ratio tubes, but has no plans for any 4:3 tubes larger than 31". Pirgt 


' " wilson said, but will have capabilj 
hase of new U.S. plant won't be able to make tubes larger than 27", Wilson said, ility to 
cake 16:9 widescreen tubes in relatively small sizes. Second-phase plant will be able to make 31" 
conventional tubes and larger 16:9. As to 2nd phase, "plants will be separated by at least a year, but no 
decision will be made for quite a while," Wilson told us. 


New tube facility is "important to our growth and to the U.S. market," said North American Philips 
(NAP) Pres. Einar Kloster, who told us "we need a state-of-the-art facility for more sophisticated 
products." Two-phase approach, he said, "will let us do it one bite at a time.” Asked what will be 
in 2nd phase, he indicated Philips is keeping options open. "We have been working on 16:9 [widescreen tubes] 
for some time. The whole situation is still unclear, but we must be prepared to go into improved definition 
and then [eventually] go whole hog into the HDTV age. We know it [HDTV] is not going to come ail at once 
in a big leap but will be gradual. We are looking closely at our options." 


Only other U.S. tube maker to announce plans for widescreen tubes is Thomson Consumer Electronics, 
which said it would be able to make 16:9 tubes in expanded Marion, Ind., plant when demand warrants. It's 
known that Sony is considering building 16:9 tubes in U.S., has been looking at sites in East even as it has 
expanded San Diego plant to make 32" tubes (TVD Dec 4 p9, Nov 13 p8). Most tube industry sources last 
week doubted authenticity of our report that Sony is planning new tube facility in East. 


Also considering building picture tube factory in U.S. is Hitachi. For efficient and profitable operation, 
it's necessary to produce 500,000-1 million tubes annually -- more than Hitachi's U.S. TV set operation can 
consume -- so company must find OEM customers for remaining output if it builds here, and it's believed to 
be in process of surveying situation. 


Expansions already announced or in place -- Thomson, Toshiba, Matsushita Electronics, Sony —- will add 


capacity for about 1.3 million tubes to U.S. production, mostly 30" and above, sizes that weren't made in 
U.S. at all before this wave of expansions. Philips' Phase I will add another million in 27". 


Note: Philips took over former joint venture with Matsushita when it bought Japanese company's 25% 
of Philips KK, distributor of Philips products in Japan. Matsushita, which sold its interest for estimated 
$700,000 at request of Philips, said there would be no change in other cooperative relationships between 
companies, according to Japanese press. 


CONGRESSMAN ASKS NINTENDO ANTITRUST PROBE: Nintendo's legal battles reached federal govt. 
level last week, chmn. of House Small Business Antitrust Subcommittee accusing it of federal antitrust 
violations and asking Justice Dept. to investigate videogame maker. Latest developments come year after 
videogame software developer Atari Games filed antitrust suit in U.S. Dist. Court, San Francisco, charging 
Nintendo had monopolized U.S. videogame business by using "lockout system" in hardware that makes it 
impossible to play games not manufactured by Nintendo (TVD Dec 19 pd). 


Subcommittee Chmn. Eckart (D-O.) charged Nintendo with unfair domination of home videogame 
market and submitted findings of panel investigation to Justice Dept. Antitrust Div. He said at news 


briefing that Nintendo had committed "significant abuses of justice," resulting in 20-30% inflation in cost t0 


consumer and unlawful control of 80% of U.S. videogame market. Eckart also cited "exclusive and 


restrictive" licensing practices, "potential problems" in videogame retail market, "bundling" software 
purchases with hardware sales. ot, "bundling" 


In letter to Asst. Attorney Gen. James Rill, Eckart said N intendo, to be successful in U.S. 
market, "had to maintain a highly unusual level of control over the software industry by implementing a 


on 
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security | 


Eck: 
enforce ‘ 
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series of measures both technological 


Snows 

‘dependent software developers’ egal i ' 

MP nortant aspects of its oo PS’ access to Ning ture.” These ; TV DIGEST—14 
- -compatibl . Ware licensees! endo h r welude "loko t" chi 

im systems P € Cartridges be mar rations " » Testrictive }j ut’ chip to control 

Vpardware and software, which hindered oe tZed by Ninton gd @eMent that all nunne arrangement to control 

ig " : ‘ — re 
"gubstantially higher" prices fop most tithe Pctition in soft t in Japan aatenda Entertainment 
pecoming Cabbage Patch dolls of the ace With hard-to-find « Market, Compute bundling" of videogame 
said allegations by chmn. will be cae Christmas Settbian nes a such as ‘i nema also led to 
. art ch ? rothers II 


Nintendo Senior Vp Howard Lj 
! Inco i 
information provided to Subcommittee bee G mee At based a eeDanited 
mit ss on incomplete and misleadi 
¢ ading 
itearnageds ary and former Nintendo licensee T 
ce sree. held. In separate Siicemcee i adake 
e€tplace or Courts in its attempt to 
instigated Subcommittee 


pted by compl 
Pp ers about high prices and short 


y Tengen complaint. aints from consum 


Nintendo has promoted "myth that ; 
: t : : 
said Atari Games Vp Dennis Wood. "The neal aoe, is the cha 


: mpion of the home vid i " 
the action of the Department of Just videogame industry, 


: S that Nintendo's behavi i 
: stice to na avlor... iS SO atrocious that it ires 
of attempting to force Tengen subsid restore free competition to the market." Wood accused Ni ilioaite 


distortion, intimidation and coereci : Sbsiecs of videogame market "through a deliberate campaign of 
Ca on,” which ineluded "barr e of intimidati "1 paign 
attorneys and officials. age oF intimidating letters” from Nintendo 


This is latest round in what has become 


dispute between companies. Nintendo earlier this m i 
F : : : : : onth filed 
expanded version of earlier copyright and patent infringement suit against Atari Games and Tengen in US. 


Dist. Court, San F rancisco, charging them with unlawfully obtaining copyrighted Nintendo "computer 
security program" from Copyright Office and using it to make game cartridges for NES (TVD Dec 4 p13). 


Eckart said fact that issues were in private litigation doesn't absolve federal govt. of responsibility to 
) i anorce antitrust laws. He said subcommittee investigation, which included 50-60 interviews, revealed 
'* Nintendo to be "an 800-pound gorilla." Eckart said he had heard "too many cases of retailers and wholesalers 
who couldn't get 3 feet of shelf space in toy stores because [Nintendo] said... 'You sell someone else’s 
product and we're going to cut off your allotment" of Nintendo games. Subcommittee staff encountered 
"pervasive atmosphere of fear and intimidation among retailers and wholesalers of Nintendo products, 


Eckart said. 


- state i asn't given opportunity to be heard before information 
Lincoln said in letter to Eckart that Nintenés fies iat Minter be permitted to present its position to 
| Was sent to Justice, and “rona SE cobavere"desiined to, and have succeeded in, resurrecting a dead 

. . ' ; > 

panel. He said Nintendo's See at niin small and large businesses from coast to oe ar well i K 
industry in the U.S. to the % i coln said Nintendo complied with Subcommittee requests = — ion, 
Bepuicts around se l hadn't heard from "some of the nation's largest pel in Oat esd “ 
expressed concer that pat faa on Nintendo's behalf ." But Eckart ea ns wae Saha = sees 
Phin ne it h Sr appoakantts to state its ee because on Oct. 18 an : 
claiming that it ha " ] hours. 
—_ antitrust issues with company fori severa 


i i ig di intment for industry 
inal q f 1989 is shaping up as big disappoin 
AR: Fina’ Laer vi i tegory except camcorders, 
wes to deale sd Toye es pA pair surpass 1988 sales records, 
rtain to post declines for year. 


SEASON'S SALES een: 
so far, with Nov. sales 13 p9)- ‘ 
following sluggish Oct. (typ Ne. n ry and VCR decks are just as ce 
ith weak Dec. but projectio following 2.2% decrease in Oct., EIA 
even with Ww , Hs Ate 3 1.4% to 1,862,601, gee - first week of month, then fell 
Nov. sales of direct-View CO ong start yah bai rv jee a running 8.1% ahead of 1988 sales 
: : t off to : reases, color 19.6 million, lowest of any 
figures showed. Sales 8° espite dec | sales rate for Nov. was *7-0 Bt , 
: ent week: ‘usted annual tive fi since 21. 
Sey te montis Senso ag 21.8 Tn 
ou. ; , 
; 1] mont, 88 sales 0 Si id 
| Dios, but still up 7.9% from actual 19 11 months, off 6.4% to 30,057 despite strong finish in final 
mon , ou in ’ 


hl AT EE 
ined for 9th tune d increases, but middle 2 weeks showed significan ags 
Projection TV sales de ecks of month haa ! 
roje = last W' 
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week of Nov. Firs , : 
a! : 9 \ \ 
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: irst "Consumer-priced" innj 
Peg Ae aeconides bt Philips’ Hoo mPuter with co 
nee 0 13 pll). First Headstart compute  Schnologig OM 
qv Montreal plant, under-$2,000 model ve built in 
\ pale ough headphones or jack for amplifier, o¢ 2Y audi 
loy on than one gigabyte (1,000 Mbytes) of softwane’® With 
_ oy lune wee, 
to ‘oan Heritage Dicti 
C rican onary, Bartlett! m4 
fee Qu Grolier Electronic Encyclopedia, Roget's t}, Manual of 
Pe a, SY ing Corrector, World Almanac, Zip Code Directs 
d °» ¥ dialer , electronic phonebook with 100,000 busing’? 
nS sresse phone nt dae comes, computerized 


ee atlas, CD Guide (listing all audio CDs 
1 iSeal ving reviews, critiques and audio samples), Gay? date, 
, mic Disc Sampler from CBS Records , udio 


1 fusic : : - Computer h i 
1 Noy. foi 3.5" floppy disc drives and:40 Mb hard diso, 
Months ee. 
n stepup model, at 52,990, adds features, includ} 
$314 nodem and extra CD with Microsoft Small Busines 
NColn consultant (with library of more than 220 publications), Stat 
in’ pack of statistics from govt. agencies, additionel toe 


hard disc. Both computers are being delivere d 
wntionwide this month. to dealers 


Start 
— Newest optical dise device is LD-ROM, developed in 
Japan by Pioneer, that combines 12" laserdisc analog video 
Sie storage with 270-540 Mbytes of digital data. Compatible 
aie with standard laserdise players, LD-ROM has computer 
ante interface. Pioneer suggests it can be used for such projects 
bel as multilingual training tool. It plans to offer LD-ROM 
ce dh products on Japanese and foreign markets next fall, starting 
i, 5 with LD-ROM adaptor for industrial LD player. No prices 
have been mentioned. 
ucts. 
. Highest capacity dise yet, 14" optical disc, was 
- introduced by Eastman Kodak's Verbatim Corp. last week. It 
heat can store 8.2 Gbps of information (8,200 Mbytes). 
f ——5-——- 
rage U.S. semiconductor producers haven't participated in 
THI growth of dynamic random access memory (DRAM) market 
‘ in Japan, EIAJ said in status report on U.S.-Japan 
_| Semiconductor trade agreement signed in 1986. _ US. 
_ companies have been slow to increase sales, design, ee 
| failure analysis facilities in Japan,” trade group =n 
_| These factors may have reduced U.S. industry s are y 
_ | %thieve its aspirations in the Japanese market. EIA 


| "?eated its offer to assist foreign suppliers in gaining 
_ | Beater access to Japanese market. 


7 
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Philippine govt. last week denied Japanese news | 
that Sony is withdrawing plans for P itt i ‘Id $35. 
miction there. Sony had announced plane fficial said 
ion CD and boombox plant there. Philippine Saeictoll, 

by ese ambassador told him Sony had made no 


J tw 1" ~ : 
ted _ “3S watching developments. 
HY tion aw: 


2. I 
po N.Y... as ... RCA promo ts, 
‘ 4 } viteuters with aeneor eee on ueohase of RCA Por 
ae €nroliment in "RCA Owner's Club." Drawn 


lis ) ~ "48 will be held quarterly. 
Dy 


Ads & Promotions: Samsung America appoints 


Bs Zenith's sale of computer operations t 
ee perieneancd by Committee or 
" “stent in the U.S. (CFIUS), which peren wine 
rovish investigation is necessary under 

'0ns of 1984 trade law. 
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; MeGrati (Rye Kastenmeier Owe, ; 
: a) an iSemipy 4X), pring (-N.M.), Smith 
competitive qaPorts, resale price mainteuons we DAT, 
Ness, product liability Setatest wcnoc 
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First HD i 
NHK of TV Opera recordings were made by Japan's 


» NHK Enterprises, Toshiba EMI Marubeni 
. . i . Corp. 
pene will be used for: (1) Broadcast in 16:9 baie on 
h S Hi-Vision DBS system. (2) Taped versions in 4:3 ratio 
SC, PAL and SECAM versions for TV broadeast. (3) 
Videocassettes and possibly laserdises. (4) Audio CD release. 


: Sweepstakes promotion is planned May 31-June 10 by 
National Assn. of Retail Dealers of America (NARDA). 
Nationwide promotion, in which TVs, VCR decks, 
camcorders, stereo equipment and other products will be 
awarded, is designed to “help all dealers stimulate consumer 

urchases." Consumers may choose from prizes valued up to 

10,000, must register through retailer. NARDA said 30 
appliance and consumer electronics brands, including Canon, 
Hitachi, JVC, Magnavox, Panasonic, RCA, Sanyo-Fisher, 
Toshiba and Zenith, have signed up as sponsors. Details: 
NARDA, 10 E. 22nd St., Lombard, Ill. 60148. 


; : : ‘ll 
ITA seminar March 12-18 in Palm Springs, Cal., wi 
have as theme "The Impact of Technology and Marketing on 
the Global Market of the '90s," keynoted by economist - 
Murray Weidenbaum See on ae ek 
tations an ussio 4 , 
Saal etn flat market, Nielsen Home Video Index, H 


j i isc distribution, limited play 
hey oe Sie ieee ae defective and f ield-damaged 


i as premiums, 
videooasset formation: ITA, 505 8th Ave., N.Y. 10018. 
e j 


has shipped more than 300,000 i = a . 
aoa domestic shipments exceeding — 
camcorder, : June and. exports ig eres te y 
t in Oct. A 
to U.S. Prot ae ed pi ee plies monthly from 


totaled 176,982 in 
oe 1988, EIA said last 
ar's first 10 months a 
% from 2,075,116 one year pan aa 
(direct view — 
They bro yt oo 19,177,295, 0 4% from pre 
plus OMe of 18,446,744, set in 1985. 
th re 
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Consumer Electronics Personals 
Electronics 
s Bonan, ex-Thomson Consumer } 
a, pode management m€r., joins Sony a VERS hp 
Vi Div. vp, respo - , 
ee Eades filling post formerly ey er 
rt. now pres., Sony Audio Produc Oo. 
My. Foy Wilkey, ex-Curtis Mathes and onetime RCA, 
succeeds Bonan at Thomson... William Kopp, root 
ex-Communication Products Div. gen. mgr., promo ed to vp, 
Panasonic Communications and Home Office Electronics 
Div... Resigning from Crown USA: Sales Vp Barry 
Fishman, East Coast Gen. Mgr. Tara Addeo, Asst. Vp 
Richard Zall... Stephen Booth, Popular Mechanics _ 
electronics and photography editor, will become editor of 
Video Review, succeeding James Meigs, now senior editor, 
video, Time Inc.'s new Entertainment Weekly. 


Shakeup at Eastman Kodak: Wilbur Prezzano, named 
gen. mgr. of new International Group, succeeded as group 
vp-gen. mgr. of Photographie Products by Wilbur Fowbie, 
senior vp-gen. mgr., Mfg. & Distribution; Richard Bourns, 
vp-gen. mgr., Mass Memory Div., named to Fowbie's former 
post; Peter Palermo, Eastman Kodak Consumer Imaging 
Div. vp-gen. mgr., adds title of pres., Ultra Technologies 
(batteries), in reorganization that puts battery operation 
under Imaging Div.; he succeeds James Moxley, placed on 
"temporary special assignment” in division; Martin 
Adams, Ultra mktg. vp, named mer. of unit's worldwide 
strategic planning unit; Kodak Pres. Kay Whitmore 
becomes CEO June 1 on retirement of Chmn. Colby 
Chandler. 


Michael Ripley, southwest dist. sales mgr., advanced 
to Fuji Magnetic Products Div. southwest regional sales 
mgr... Terry King, ex-KAND Corsica, Tex. gen. mgr., joins 
Tradewest as mktg. dir... Changes at Granada TV Rental: 
Thomas Cole to head of U.K. rental operations, John 
O'Brien to head of overseas rental in split-up of domestic 
and overseas responsibilities... Changes at Goodtimes/Kids 
Klassies: Gary Khammar, ex-RCA/Columbia, joins as 
senior vp of new West Coast Div.; Jeff Baker advanced to 
pres. of new Great American Entertainment rackjobbing 
operation... Changes in Media sales staff: David Butler, 
sales vp for rental releases, will head all field sales, 
including sellthrough programs; South Central Sellthrough 
Sales Mgr. Chuck Crossen named central sales mgr., 
replacing E.J. McGuire, promoted to national sales mgr. 
based in Midwest; Tim Fournier advanced to national 
accounts mgr., remaining in Chicago; Lisa Poe-Root 
promoted to sales services dir... Roger Burlage, ex-chmn, 
Entertainment Services Group, and one-time New World 
Entertainment pres., joins Vidmark as pres.; Mark Amin 
advanced to chmn... Louise Alaimo reportedly rejoins 
Nelson Entertainment as mktg. vp... Michael Vassen 


resigns as Ingram Video mktg. dir., replaced by Regional Dir. 


Fran Salamon. 
—_———_ 


TDK said introductions at Winter Consumer 
Electronics Show in Las Vegas next month will include new 
8mm video cassettes and "breakthrough" in analog audio 
cassettes. New 8mm tape consists of extra-high-grade and 
2 Hi8 tapes. Details weren't disclosed. Maxell plans to 
introduce 8mm line, including 2 tapes in conventional 8mm 
format and one in Hi8. 


Top-of-line laserdisc player introduced in Japan by 


Pioneer lists at about $2,800, has 52 dB signal-to-noise ratio 


(vs. 49 of preceding model), 425-line horizontal resolution. 
It weighs 62 lb., has solid enclosure to minimize vibration. 


Financial Reports of TV-Electronics Companies B 
ee 
These are latest reports as obtained during past week. Dash indicates intormation not BZ 
available at press time. Amounts expressed in dollars. Parentheses denote loss B 
A 
a 
BA 
_— 
Falcon Cable Systems 
1989-9 mo. to Sept. 30 21,693,300 (3,138,309) Th 
1988-9 mo. to Sept. 30 17,997,200 (670,700) ant 
1989-qtr. to Sept. 30 7,639,900 (1,396, 400) aie 
1988-qtr. to Sept. 30 6,355,600 (250200) 
Handleman Co. 
1989-26 wk. to Oct. 28 332,323,000 19,083,000 pe! 
1988-26 wk. to Oct. 29 300 , 736,000 17,138,000 
1989-13 wk. to Oct. 28 205,015,000 13,319.000 
1988-13 wk. to Oct. 29 179,676,000 
VC Network r 
W589. mo. to Oct. 31 170 ,256 ,000 Br 
1988-9 mo. to Oct. 31 125,606,000 
1989-qtr. to Oct. 31 62,851,000 at 
1988-qtr. to Oct. 31 50,310,000 i: 
Tektronix we 
1989-24 wk. to Nov. 11 624, 186,000 st: 
1988-24 wk. to Nov. 12 637,245,000 
1989-12 wk. to Nov. 11 330, 102,000 ) 
1988-12 wk. to Nov. 336,208 ,000 B 
in 
Notes: ®Restated; adjusted. i 
CHINA'S SHRINKING TV MARKET: Some 2 million color T 
TV sets are stockpiled in Chinese warehouses, combined el 
result of govt.'s efforts to limit consumer demand and 2.6% a 
decrease in average annual family income, China Daily 
reports. $ 
P 
r 


"Stagnation" of color TV market is direct result of 
consumer tax which Beijing govt. levied on goods that has 
increased price of some TVs as much as 50%. Typical 
Chinese family earns 2,000-3,000 yuan annually, about equal 
to price of 20" color set. Number of store outlets selling 
TVs in China has decreased dramatically since govt. banned 
sale of TV sets in non-govt.-owned stores, report said. In 
Shanghai, number of stores selling color TVs has declined to 
200 from more than 2,000 in last year. 


a a 


=’: ante. |. cil ea, 


_ Meanwhile, breakdown of China's industrial production 
in Oct. shows 2 million TV sets were made, down 16.6% from 
Oct. 1988. Of total, 640,000 were color, down 38.3%. AS 
domestic demand has declined, China has focused on exports, 
which have remained steady. 
, tt 2 

Professional video editor from Videonies ($1,500) is in 
production and ready to be shipped to dealers, company 
said. Editor, called ProED, is designed to operate with 
Panasonic AG series of editing VCRs. 
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REREGULATION FEARS AT CABL 
about action by Congress and/or FOC pian. Coreen MITI BANS TA 
western Cable Show. Malone sees pe faery on ee at miataitanthtees tt Cre eee by Japanese 
staffers’ predictions. (P, 1) ~—_ scle game.' Hill encourag S at CES pending SCMS legislatio b 
. ges exhibition of prototypes _ 
ypes. (P. 11) 


HITACHI PLANS TUBE PLANT in southeast US.,; 


BROADCASTERS MAY SEEK FCC 
RECORDS ‘ 
on confirms negotiations for site in 'several’ states. Invest ment 


indecency. Request would include testi 
ae > testi ; 
ee commissioners and staff. (P. 3) mony from of $100 million, million tubes per year seen. (P. 12) 
i TELCO AND CABLE EXE HOME ELECTRONI _ 
CUTIVES SPAR over telephone first 9 months of 1989 le Ty Me cotkesele player “CD 
ve : players, 


entry into programming. f > . 
; progr ing. At Western Show, Sie urges caution _ players show biggest increases. (P. 12) 


6% against missteps. (P. 4) 
75". LCD FOR HDTV display is goal of Sarnoff Center, 


SPORTS BIDDING WARS MAY BE WINDING DOWN ichi“Ad 
; eapent eee . , cable which aims at $500 devi " thi ; ; 
programmers say. Few contracts coming up; subseriber development time Se. Cie a — 


a) resistance growing. (P. 4) 
| NEW ADVANCED TV LAB is scheduled for Jan. j 
| FCC PUTS CABLE INQUIRY ON 'FAST TRACK': Just Matsushita, which will use $7-million facility ery 2 
ual one of many steps planned, Sikes says. Separate rulemaking digital video recording techniques R&D. (P. 14) 
due on effective competition; hearings planned across 
ad country. (P. 5) ATV MULTIPORT system would feed 24 types of digital 
and analog signals into receivers of future. (P. 15) 
to HHS SECY. HITS HARD AT ADS FOR ALCOHOL: At 
White House conference, Sullivan calls for restrictions on POLLY PECK SPINOFF would split firm into 3 companies, 
advertising. Recommendations due to Congress one devoted to electronics. PPI executives hold 11-8 
3 in Jan. (P. 5) majority on new Sansui board. (P. 15) 
y CONTAM RELEASES NIELSEN RECOMMENDATIONS: RT pe ea at ie, by See ~ ae 
Networks issue 600 pages of suggestions to improve ratings atsushita, but companies Claim It s compatible wit s 
rts, ch, (Po) CEBus home automation system. (P. 16) 


ST PALL OVER CABLE SHOW: Concerns about impact of potential cable 
REREGULATION EARS Ma) -- generated by continued growth of cable subscribers and 


: ; F : 
reregulation by COM pee isiasm at Western Cable Show in Anaheim last week. Show organizers 
programming —~ da show floor was crammed with 230 


mpened entht : per 
im: than 10,000, possibly setting record, an 
: ae Ff; pe ie vompetifig stridently for carriage on already crowded cable systems. 
well as lack of big parties traditionally 
GM/UA would be resolved 


major announcements -- as : 
Show was notable for Jack OF had been speculation that future ownership of M AS 
ip d ks, HBO's already operating Comedy Channel and S 

see i scheduled, often 92 at a time, for 
ts generally 


: curred. 
A! would meree- ‘N lng at y were C s, and other announcement 
in., 
ses, in sharp 


virtually every whibit area also provided few surprises. 
ing to nearl full hou 
aA : ees didn't 


were routine- ‘nterest, often 
erate biggest interes’, ne ; 
r) i SP like anels seemed to Bonde HDTV session (see separate Story this issue). But — 
4 e 16 persons who 4 hood of reregulation or on what impact it would have on their 
rs 


o only Lae 
oe eee solid answer» either on li 
olation of Federal statute (17 USC 401 et seq.). 


production in any form, without written permission, is avi 
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ULTIPORT FOR ATV? Stand 
qv sets in HDTV age that cout fone 
alog and digital Signals into rece; 
BIA'S ATV Multiport Receiver Sube 
Co-Chmn. Arpad Toth, Philips, anq 
Thomson. 


aseband eo 
A Nnector fo 
aS Many as 24 differant 


ver is bein 
2 § consid 
ommittee under 4 by 


Joseph Donahue 


Subcommittee's first report conta} 4 
analysis of types of signals likely to be recntiminary 
get of future and possibility of standard Multip le by ATV 
poth NTSC and ATV receiver. Among Signals port system for 
that sets of future may be called upon to ace and services 
subcommittee indicated, are telecommunicationn 
satellite, high-speed data, VHF/UHF, digital aud?” 
audio, digital data, slow digital data personal UGLO, analo 
remote control. Among "information channels, ae link, 
classifications identified by group: Standard NT ; 
video, VCR/camera, ATV video and audio, slow. 289 and 
(amateur) TV, consumer electronics bus (C EBus), det 
channels, servo control, digital audio, professional a 


military, teletext and captioning, paging and quotations, VIR 


Meanwhile, interest appears to iving j isti 
Multiport standard, designed to oe ee occa 
cable, pay programming and video in NTSC TV receivers. A 
Western Cable Show in Anaheim last week, EIA said ae ‘ 
with Multiport connectors were being offered now, or soon 
would be, by Curtis Mathes, GE, Panasonic/Prism ‘Quasar 
brands. EIA's booth had demonstration of Bang & Olufsen 
TV and associated VCR (TVD June 12 p15), both of which 
have Multiport; B&O's VCR is believed to be first with 
Multiport jack. 


— 


Jerrold, Scientific-Atlanta and Zenith promoted 
Multiport decoders in their booths. In other decoder 
products, Jerrold introduced combined remote control that 
turns on TV and cable converter with same button and sends 
channel-select signal to TV that matches output of cable box 
-- making certain that TV always "wakes up" on right 
channel. Harking back to Zenith's Spacephone, Jerrold 
showed prototype of cable converter remote that doubles as 
handset for cordless phone; when phone is activated, TV 
set's volume is muted. For other reports on Western Cable 
Show, see Broadeast/Cable Section. 

——_— 


i i i after 
Semiconductor business was flat in Nov., 
improving in Oct., Semiconductor Industry Assn. (S! A spi 
Trade group's preliminary book-to-bill ratio ity oy 
0.93% ($93 in new orders for every $100 of peg i aber: 
shipped), same as Oct. and up from revised 0.88 


me rae wn 3% from $1.2 
Nov. chip billings totaled $1.? Pies icon in Nov. 1988. 


billion in Oct. but up 3.1% from $ ded Nov. 30 were 
Average monthly orde® fom peer Oct. 31 and up 
$1.17 billion, down 1.8% from 3 mon billings of $1.24 
2 2% from same year-earlier period. Oct. 10 1% over Oct. 
billio : down 14.5% from Sept, bub Ue aot 
ic on were «it ie, onthly orders for 3 months ag tS sete. 
1868. Average mony ste from 5 montis {0 
. > 
and up 7.1% in year- 
A Jan. 20, 
F ta will be released id 
First EIA audio sales os thereafter, Pas carl 
with monthly releases Port will weap up 190. Te 
(TVD Oct 16 p12). Ber nts and systems, afterin 
portable audio, Con industry dollar volume. 


autosound a under of Matsushita Electric, 


hita, fo Priel: 
Konosuke Marr rent eau TVD “tay 1 pl8), largest on 
left estate worto ©, last sprit 
died 


billion when he 
record in Japa” 


POLLY pec, SPINOF T DIGEST—45 
( VD a based conglome, Polly Peck International 
Companie > et seq, i - At acquired 51% of Sansui 
Smpanis each Seat SBS Lo pty at 
last week onies and leisure — Wall St nor businesses 


rom London, 0 Journal re 
uoted on London, 1 a Tokyo ties 
P yo 


would be q 


ng Companies 
Stock exchanges, 


id “demerger” 
takeover of 
ndividually than 
tien shareholder 

: resulting firms 

z as « - 
demerger "will not be ye PO 8 was quoted as saying 


Company, whose "Darts eainst Possibility of 
"ee Worth more i 
- Nadir would be 


In Sept., PPI was split j 
ip it int i 
mr Mp headed by U.S.-besed Norberg aici, 
" 0 also is chmn.—pres. of manufacturing su Mirsching, 
apetronic Group (TVD Novy 27 pll). rye 


PPI executives will hold 1] 8 majori 
; L \ -8 Majority on i 
board, which will be introduced formally this ae sole 
meeting of stockholders in Tokyo. Announcement is first 


Corporate restructuring following PPI's recent purchase 
51% of Sansui for $110 million (TVD Oct 30 p15). . 


Among 11 new board members is Tatsuya Inamiya. 
30-year Toshiba veteran who already has been appointed 
Sansui exee. vp-COO. Wirsching, who is understood to be 
architect of recent deal, also will be on board. Among 
names mentioned for first time in Sansui connection are 
Capetronic Pres. S.H. Hwang and Hirohisa Kudo, who heads 
Capetronic factories in Japan. Present 8 Sansui board 
members will remain unchanged. Inamiya, who last served 
Toshiba as mgr. of TV, audio and VCR, is expected to play 
most prominent role in new Sansui product direction, which 
will be broadened to include VCR, facsimile and TY, in 
addition to audio. 


—_s— 


Chinese govt. said it will take greater proportion of 
goods made by Chinese factories beginning in 1990 in 
attempt to gain more control of nation's economy. Under 
proposed plan, plants built with state funds must turn over 
specified quantities of products, in addition to paying taxes, 
Journal of Commerce reported. Manufacturing operations 
will be allowed to keep enough products to make profit, but 
govt. will direct sales of those in short supply. Action 
represents reversal of China's strategy to encourage 
profit-making production through liberal policies in recent 
years. Beijing govt. official warned "factories that fail to 
meet state quotas will have their supplies reduced and 
factory leaders will be disciplined." Meanwhile, Samy 
Ministry of Finance reported Nov. TV exports fell 24.4%, : 
VCRs 24.1%, video cameras 12.1%. 


‘vate Eye viewer shows up in new uses: 
C Sete Roreeceal Ga., will introduce ei “al 
aie eyepiece display cma = Te aad — ogi 
(TVD March 6 pl2 et seq. )e i- prea ml — 
: If of information” into elec book 
fee in shirt irt pocket or clipped to belt and viewed through 
Private Eye. 

i i ftware 
_is latest Nintendo videogame se 

me! abr cartridge to be introduced at Winter 
Show in Las Ve , 


Park 


with version 0 
personal computers. 


o1 


b ‘v double their U.S. LD player $ 
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. 
| 


, : Matsushit. 
gq 1 who also is EIAJ chmn., said "Curt ushita Pres, Akio tard 
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HIP PLAN: EIAJ op 
apAN © AJ proposed 10—po; 
vesigned to boost foreign Penetration rae plan 
semiconductor market in latest attempt Apanese 
[.S.-Japan chip trade conflict. pt to diffuse 


required” for U.S. and Japan to Sett 
dispute: U.S.-based Semiconducto 
poard at meeting last week weleo 
"significant contribution to ach 
U.S.-Japan semiconductor agre 


~§t . 
r Indust, andin 


ement." 


Japanese trade grou » Whi i 
Japan chip market has pli to 1s nes ‘on 
articular will assist small and medium-siz i 
entering Japanese market. EIAJ will act em ee 
U.S. producers and Japanese chip users ach nding 
which Japanese group submitted to SIA, panel St 


Ten points of program include meas 
companies, such as releasing more deta; 
semiconductor requirements and consid 
when designing new products that use 5 
proposed that foreign companies Share Ja 
manufacturing plants and form tec apanese 


L hnieal alliances to gai 
better understanding of Japanese product development. 
SIA said program "consists of the kin 
if substantial participation in the Japane 
envisioned by the [semiconductor] agree! 
place... The measures taken and planned 
consultations between the U.S. 
and industries are gradually being translated into activities 
which can remove an area of serious contention" between 
countries. SIA says 1986 U.S.-Japan pact ealls for 20% 
minimum market share for U.S. suppliers there, while 
Japanese trade officials deny agreement contains any 
guaranteed market share. 
——_}—_ 


ures for Japanese 
led information on 
ering foreign firms 


se market 

nent is to take 
indicate that the 
and Japanese governments 


Educational laser videodisc software titles available 
will double to more than 700 in next few months, Pioneer 
said, following recent agreements company signed with 
educational publishers. Under pacts with Encyclopaedia 
Britannica, AIMS Media and American School Publisher, 
educational programs will be produced on 12" laser discs 
pressed by Pioneer. 


zechoslovakia's consumer prices, as given by . 
havertieliar Age: Sony 19" color TV $740, pike Sas 25 
color set $423, Sony Walkman $31. But 4-door Sko - 
hatchback, about size and shape of vw Rabbit, is 0 sate 
$2,543, cup of coffee 8¢, liter of milk 9¢. Price are 
on unofficial exchange rate of 35 crowns to $1. 


Newmark & Lewis expects to post huge nes ul 
quarter, but looks for profit in first 9 age a4 
final quarter if strong Nov- ne Siege sumer demand 
pompany (aA snip pans = pede ois 3rd-quarter 
fell in late summer and early fab, 


profits. 


compared with mor 
70% of 150,000-unit m heen! 
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$3.1 Million pe: 9 ctline in fiscal fi distributor Commmtron 


-OnSume 4% Cres 
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~ 20 soft ware 
€avier mix 
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ecline in gr Ough titles in Sept 


Owever, distri N gross margi -~Nov. period 

: r ; ins, o MES e 
Priced rele " ane ee lower rhs vine fee reported, 

0 " . Mm ¢ s+ 
hae ee set Miniter by hig €r interest een” 
u meet "Chall » ande ressed ; rom 
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ommtron said it had" of Maturing home video Gea 


hrough title ; 2 to an indust 
S, which resulted in ina.” 
Ct by the retailer,” it ae ae 


videocassette pla 
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Top advertisers in non-U.S. media, according to 
Advertising Age tabulation, include Matsushita (No. 5), 
Hitachi (17), NEC (21), Toshiba (24), Sharp (35), with no 
other electronics manufacturers in top 50. Greatest 
concentration of electronics ads is in Beijing's Chinese 
language People's Daily, official govt. newspaper, where 
Panasonic, Sharp and Sanyo are top worldwide advertisers, 
Ad Age said. 


Modest growth is predicted for "all levels” of 
electronics industry in 1990 in Dataquest study for 
Semiconductor Equipment & Materials International (SEMI). 
Electronic equipment manufacturers estimate 7% growth in 
sales, semiconductor device makers 3%, semiconductor 
equipment suppliers 5%. 


-Goldstar has opened new U.S. hg at 1000 
ren Englewood Cliffs, N.J., epee oes Among 
Korean company's operations with hg at new building is 
Goldstar Electronics International, U.S. consumer 
electronics sales and marketing subsidiary. 


inati "TVi rtised in Japanese 
Combination 8mm-6" TV is adve Pie 
trade publications by Korea's Huengyang, pone y tog 
for OEM customers. As described in ad, set has ) “ 
tube, up/down tuning with on-screen display, single-spee 
(120 min.) recording and playback. 


ss Music Catalog, mail-order 
j alog includes 
i for undisclosed amount. Catalog ude 
100, petro tape, Compact Dise and music video listings 
that ean be ordered over toll-free number. 
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Dec. 19 is last day FTC will accept written 
comments from public on Magnavox petition to modify 1971 
FTC order by easing restrictions on company's distribution 
practices for consumer electronics products (TVD Jan 16 
pl4). Order was settlement of charges that Magnavox 
restrained competition by setting prices of its retail dealers 
and imposing other, nonprice restraints. 


NARDA/NASD annual convention March 11-14 in 
Nashville will feature Thomson Consumer Electronics Sales 
& Mktg. Pres. Martin Holleran, who will discuss "Why the 
Independent Should Stay in the Consumer Electronics 
Business.” Details: William Glasgow, Show Management, 
16066 S. Park Ave., South Holland, Ill. 60473, 708-333-9292. 


Philips’ China production of optical discs and players 
(CD and laserdisc) will start in 1990, company said at 
Eindhoven hq last week in response to our question. Joint 
venture plant in Shenzhen is expected to concentrate on 
exports (TVD Nov 27 p14). Philips said it could give "no 
further details" now. 


Obituary 
Thomas Nelson, 53, Best Buy communications and 
administrative officer, died of heart attack Nov. 26. 


Financial Reports of TV-Electronics Companies 


latest as obtained during past week Dash indicates information not 
“aya oath be Amounts expressed in dollars. Parentheses denote loss, A 
AA 
oo 
Commt ron 
1989-qtr. to Nov. 30 shea pic ro and 
1988-qtr. to Nov. 30 168,973, oe 
General Instrument 26 | 1,026,142,000 | 77,228,000 
1988-39 wk. to Nov. 27 975,959 ,000 64,908 ,000 peck 
1989-13 wk. to Nov. 26 340 ,548 ,000 21,771,000 
1988-13 wk. to Nov- 27 359,312,000 21,883 ,000 
i s 
DE erie. cuy.0ck. 31 607,995,000 (9,624,000) c 
1988-9 mo. to Oct. 31 594,849,000 2,867,000 Br 
’ 2,985,000 1,560,000 — 
1989-qtr. to Oct. 31 212,989, ’ 
1988-qtr. to Oct. 31 205,232,000 902,000 inc 
Sex 
ie 255,200,000 20,200,000 el 
\se8-gtr, to. Nov. 30 200,600 ,000 10,900 ,000 . 
i i ductor 
national Semiconductor. | gy4,en0,000 | (19,500,000) 2 
1988-26 wk. to Nov. 27 849,500,000 (55,700 ,000) Re 
1989-13 wk. to Nov. 26 416,800,000 2,400,000 
1988-13 wk. to Nov- va 404,600 ,000 (25,200 ,000) ne 
Spelling Entertainment , 
Te8Geq ui: to Oct. 31 38,145,000 1,988,000 M 
1988-qtr. to Oct. 31 12,187,000 3,016,000 su 
T th 
is £ 
1989-6 mo. to Oct. 31 23,633,000 574,000 s 
1988-6 mo. to Oct. 31 24,877,000 (317,000) 
1989-qtr. to Oct. 31 12,483,000 435,000 F 
1988-qtr. to Oct. 31 12,653,000 77 ,000 A 
Notes: *®Includes special credit. Restated. r 
Notes 
—— r 
Consumer Electronics Personals ) 


Jay Yancy, ex-Goodtimes Home Video and Toshiba, 
joins ToteVision as exec. sales and mktg. vp, new position... 
Gary Vicari resigns as Sanyo Fisher mktg. mgr. 2 months 
after joining firm from Olympus, plans not announced... 
Allan Wallace, ex-Hitachi and Sanyo, named KLH sales 
and. mktg. vp; Ronald Silva, who directed KLH special 
projects, promoted to vp, sellthrough operations... Additions 
a mee ae Michael Katz, ex—Atari, as COO; Paul 

ioux, ex—Mattel, as vp... Roger Sullivan, ex-Wang, joins 
BIS CAP International as ae image alates aptcns 
consulting and research services... Advanced to Motorola 
sector pres.-gen. mgrs., continuing as exec. vps: Arthur 
Sundry, Communications Sector; James Norling, 


Semiconductor Products; Edward Staiano, General 
Systems. z 


Robert Hurley, Express Music Catalog founder, named 
Bose catalog gen. mgr. following Bose acquisition of 
mail-order music firm... Frank Hennessey resigns as 
Handleman pres. and dir.; Chmn. David Handleman 
assumes CEO duties temporarily... MCEG Pres. Charles 
Weber to return to consultant status Jan. 15; adding COO 
responsibilities for 4 operating units: Virgin Vision Pres. 
Steve Bickel and Exec. Distribution Vp Michael Bisio, 
domestic film and video distribution; Virgin Vision Managing 
Dir. Michael Watts, international distribution; Senior 
Exec. Vp-Motion Pictures and Talent William Tennant, 
production and talent management; International Production 
Resources Pres. Stuart Rekant, financial services. 
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uYE TAPPED to offer ‘if-carry, must-pay’' bill 
) St-pay" bill. 


jNO ; 
cpnate Communications Subcom mitt o 
ee chmn., reporte ALS Si ae 
portedly opening in eotine 3a fel cree Pcbeaties GF aemier te 
5 INS & 1991, with annual capaci Sion per 
al capacity of million per 


~ + “ec . . . 
mi Ss sc > . > 
tells CBS s Tisch he will introduce bill if industry agr 
Sury agrees on 
> 


+ CBS head discusses future of free ; ear 3 
i of free TV with FCC. (P. 1) year at cost of $100 million. (P. 9) 


pINGELL QUESTIONS FCC on licensee ¢ pe 

Raises possibility that Commi icensee ¢ haracter policy. 2 ies so eg GOOD ti Nov., Early Warning & 

aises \ é ssion is lax on erimi : reveals, with color T y, 0 oe proie 

needs reassessment. (P. 2) on criminal owners, for 3rd month CD x a. 
“s ; S players star. (P. 9) ; 


DAT RECORDERS DUE in late spring, Japanese report 


MPAA, NCTA TREASURIE : : 
surpluses in last fiseal y a ht Both showed strong savs. MITI denies banni . 
surt br - icaste iscal year. s alaries at both remain higher embargo sti sepelcrcanc marketing talk at CES, but 
than broad¢ ~ rs' -- Valenti was paid $645,687 Mooney i phat tc oh Ak aera = 
$376,966. (P. 3) Sti 
et aw seh chi SEEN by industry in 1990 in our annual 
ae , vey. Eroding prices ¢ its i 
FINSYN DELAY DEBATED: \ alenti says talks could be somber Ess ee ©. oc . 


“4 >» _ « > 36 ee 
finished ‘in about 48 hours’ if networks were willing, but 


networks blame producers. Sides are to meet again in N.Y. STATE SUES SEARS, charging ‘everyday low prices' 
» Chargitg Yaa) / - 


don't represent reduction. ‘Regular’ prices cited as fiction. 


mid-Feb. (P. 3) 
Sears denies charges. (P. 12) 
PACTEL SEEKS DoJ OKAY to buy into Chicago cable. he 
Telco says there's ‘no realistic chance’ or incentive for SOUND MAVICA still video camera introduced by Sony st 
(P. 4) $850, as silent version is reduced $200. (. 12) 


cross-subsidy. NCTA still opposes telco entry. 
ZENITH FORECASTS ‘healthy’ 1990 for industry even if 
economy turns down. McCarthy sees sales remaining at 


NAB SEEKS BIGGER AM BAND: Response to Sikes’ 
1989's high level, st ability in prices. (P. 13) 


queries says St ations have little opportunity to improve 


Solution includes wider band, ‘homesteading.’ (P. 4) 
factory electronics sales in 


plant. 

. U.S. govt.-broa deast EIA SEES 3% GROWTH in U.S. \ 
‘seve pas phi) atehpest! G Ty Marti with 1990 after 5.5% increase in 1989. Consumer electronics 
, : 5 sales plus imports seen rising 3.9%. (P. 13) 


delegation finds Havana oppost @.5) 


retaliation against U.S. stations again threatened. 
; : Seni ications Subcommittee Chmn. 
UST-PAY BILL: Senate Communicall! com umt 
- oc BS Pres- Laurence Tisch last week that he would introduce 7 
“ able systems to pay broadeasters for off-air signals if TV industry gets 
ea der way later to do just that. INTV board will take up subject at 
1 15 meeting in Rancho Mirage, Cal. 
. "if-carry shall-pay,” would require 
iously ” cece, messed, SENN Ys pay,” Wool SS cce be 
ing called various! = US OT f-air signals they carry. NABC able Carriage TE k so oe 
reiml x generally and must -carry in particular also are among nig 
y N 
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‘ with Saat and othe™ confirmed gis of Inouye-Tisch conve * with financial interest and syndication also 
y) Other industty sources con a ad as ye ing ie 
| | Suey. where man" " 
sae he 
comm issioners | 
al statute (1/ USC 101 et sed.) 
5 =o by warren Publ hin <a 


Copyright ‘ 


14—TV DIGEST 
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Consumer ee 


d Texas Instruments, 


7 -Motorola an 
Michael Dunn, ex-Mo t vacated by Cary 


inted Infinity Systems exec. vp, POS ° : 
Christie when Soham pres. following resignation of 
Arnie Nudell last June... Robert Jones, eee ation 
Pacific Corp., named Zenith asst. treas... Mitchel os ; 
promoted to sales and mktg. dir. for Teac's high-en “ 
Esoteric brand... Steven Sienicki advanced to Discwasher 
sales vp... Michael Schwartz appointed dir. of mktg., 
mdsg. and new product development, Gemini Industries... 
Robert Hurley, Express Music Catalog founder, named 
Bose catalog gen. mgr. following Bose acquisition of 
mail-order music firm (TVD Dec 18 p17)... Stephanie 
Brown appointed EIA Consumer Electronics Group 
consumer affairs staff dir. 


Henk Boddendijk, ex-managing dir. of Philips 
Consumer Electronics, named Joint European Submicron 
Silicon program (JESSD corporate coordinator for Philips; 
W. Huisman, Philips senior managing dir., appointed to 
manage new Communication System Div., while M. 
Kennedy, managing dir., will be chmn. of management of 
new Information Systems Div. (TVD Dec 18 p16)... Jurgen 
Strube picked to succeed retiring Hans Albers as BASF 
chmn., Wolfgang Jentzsch chosen as deputy chmn.; Strube 
was responsible for N. American market in 1985-1988 and 
has been involved with plastics and Latin American 
information systems since then... Ulf Ericsson, ex-pres., 
Datatronic AB, Stockholm, named pres. of Tandy's Victor 
Technologies Group, formed with acquisition of Victor and 
Micronic subsidiaries of Datatronic; new group has hq in 

Stockholm. 


David Schuvie promoted to vp-mdsg. at K mart, 
reporting to Senior Vp-Gen. Mdse. William Underwood... 
John Shea, Spiegel pres., adds duties of vice chmn... 
William Wiggenhorn, corporate vp, Motorola Training & 
Education Center (MTEC), named pres. of its successor 
Motorola University and corporate vp of training and 
education... Changes at Buena Vista Home Video: Matthew 
Brown, ex-Artec, joins as eastern regional sales dir.; Ray 
Gagnon promoted to national key accounts dir., new post; 
Steven Feldstein, ex-Bender, Goldman & Helper, joins as 
PR mer... Jeff Rabinowitz advanced to SVS sales dir... 
Olivier Philippon promoted to CBS/Fox managing dir. for 
France and French-speaking Belgium and Switzerland. 

— 


Compulsory inclusion of AM stereo in all radios that 
have FM stereo, as proposed Rep. Rinaldo (D-N.J.), was 
opposed vigorously by EIA Consumer Electronics Group Vp 
Thomas Friel in letter answering questions by FCC Chmn, 
Sikes as followup to Nov. 16 Commission hearing on AM 
improvement. Friel said it was impossible to speculate on 
cost of adding AM stereo. Improvement of AM band will 
require variety of actions, only small proportion of which 
involve receiver manufacturers, he said. Moreover, in areas 
where receiver makers can play active role in better AM, 
they're already doing so, thereby precluding need for 
"unnecessary govt. regulation that can impede such 
initiatives." Friel urged FCC to end AM stereo impasse and 
help reduce interference on AM band. 


Europe's top 500 companies, ranked in order of 
capitalization by Financial Times, include these electronics, 
communications and related firms: British Telecom (3rd), 
Siemens (10), GEC (17), BASF (26), Philips (65), Racal 
Electronics (75), Electrolux (95), Thomson-CSF (99), Thorn 
EMI (105), Olivetti (121), Sears (141), Nokia (255), Polly Peck 
(333), Nixdorf (397), Amstrad (455). 


Tee 

Financial Reports of TV-Electronics Companies | A 
These are latest reports as obtained during past week Dash indicates infocmaton eg : A 
available at press time. Amounts expressed in dollars. Parentheses denote ions, : A 
i R $ il A 
Company & Period evenue: | A 
Li one nienene ee 95,325,000 (2,624 000) | BA 

1989-9 mo. . "143,000 1 . ¢ 
1988-9 mo. to Oct. 31 126, ,253.,000 —— 
198e-atr sate dct. 3] 39,429,000 Hpac ine B 
— 


ircuit City Stores 

“1969-9 bolita Nov. 30 1,405,473 ,000 42,187,000 
1988-9 mo. to Nov. 30 1, 158,016,000 39,247 ‘900 

1989-qtr. to Nov. 30 525,886,000 14,600,000 i 
: 434,253,000 137652’ 000 


1988-qtr. to Nov. 30 


J2 Communications 
1989-year to July 31 
1988-year to July 31 


7,116,088 
5,832,449 


466,513 
318,157 


Microdyne 
1589=y ear to Oct. 29 tee 
1988-year to Oct. 30 19, : 
1989-13 wk. to Oct. 29 5,183,000 
1988-13 wk. to Oct. 30 4,232,000 


Prism Entertainment 
1989-9 mo. to Oct. 31 
1988-9 mo. to Oct. 31 
1989-qtr. to Oct. 31 
1988-qtr. to Oct. 31 


15,942,000 
16,368 ,000 
6,367 ,000 
6,317,000 


ee ak ie a 


Adjusted. 


Notes: Includes special credit. 


FIRST MTS SALES DIP: For first time since statistics 

have been reported, sales of color TV sets with MTS stereo 
declined in Oct., both as total number and as percentage of 
color sets sold, EIA said. It said 526,236 sets sold to dealers 
(excluding projection) in Oct. had built-in MTS, down 5.2% 
from 554,852 in Oct. 1988. In this year's month, 28.3% of all 
sets sold had MTS, down from 28.6% in Oct. 1988. 


Thus 5.2% dip in MTS sales was greater than 2.2% 
decline in total direct-view color sales in Oct. (TVD Nov 13 
p9). Oct. drop may be related to record sales in Sept., when 
817,727 sets (31.1% of total) had MTS (TVD Nov 13 pil) -- 
or it could be sign 4th quarter is seeing greater 
concentration of low-end sales than last year. 


in first 10 months of 1989, 4,870,564 sets had MTS -- 
27.6% of total color sales and up 21.9% from 3,996,099 in 
same 1988 period, when 24.4% were so equipped. 
é t<>'. —E —s ’ 


fom tt: > 
Use of cellular phones o1 airplanes is opposed 
FAA, it told FCC. FAA eerie disinintratse aean 
Aquilano said that his agency "must reluctantly oppose the 
use of any such portable electronic devices designed as a 
radio frequency transmitter." He said: (1) Operation of 
radios is "potentially harmful to aircraft systems,” and large 
numbers of radios could increase risk to safety. (2) Phones 
aircraft 


may not work on planes becau shield 


gh because 
transmissions. (3) Even if service v yo hae it 
would be difficult to stop users from ealling once plane took 
off, Commission said it would Soe PAA 
letter until Jan. 18, replies Feb. 9. 


monthly busi sia is new Hong Kong- . 
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and computers, Patvocms oe Sime ‘a on electronics 
editor-in-chief of Business W Young, former of 
Electronics Magazine, . eek and onetime chief editor 
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